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We are excited to present our sixth annual
Best of House & Home.
As voted by our readers, the following companies and
professionals are being recognized for their quality products,
expertise, top-notch customer service and reliability. We're also
featuring a closer look at these companies in informative spotlights
and showcases that shed some light on their dedication. For your
next home project, there is no one better than these winners.

Bestof

W E  P R O U D L Y  P R E S E N T  T H E  2 0 2 0

Featuring
W I N N E R S ,  S P O T L I G H T  a n d S H O W C A S E
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ADDITIONS
Cipriani Remodeling
Solutions
(856) 853-8398
CiprianiBuilders.com

Landmark Home
Improvement
(856) 874-4085
LandmarkHomeRemodeling.com

APPLIANCES
ABC Discount Appliances 
(856) 665-0711
ABCDiscountAppliance.com

ARCHITECT
Thomas B. Wagner 
(856) 795-4550
WagnerArchitect.com

Lakes Appliance & TV
(609) 654-8667
TheOriginalLakesAppliance.com

AWNINGS
RJ Custom Awning, LLC
(888) 675-2760
RJAwning.com

Window Works
(973) 535-5860
WindowWorks-NJ.com

BASEMENT
REFINISHING
Basement Living Systems
(856) 952-7901
WowBasements.com

Merryfield Construction
Group
(888) 612-5450
MerryfieldConstructionGroup.com

BASEMENT
WATERPROOFING
Affordable 
Waterproofing 
(856) 461-1500
AffordableWaterproofingLLC.com

Desert Dry
(856) 848-2202
DesertDryNJ.com

Dry Guys Basement
Waterproofing & Crawl
Soace Repair
(866) 769-9533
DryGuys.com

BATH DESIGN
Brindisi Builders
(856) 985-6219
BrindisiBuilders.com

East Coast Kitchen
(856) 330-4397
ECKitchenAndBath.com

Matteo Family Kitchens
and Flooring
(856) 769-2490
MatteoKitchens.com

BRICK, DRYWALL,
CONCRETE &
RESURFACING
New Castle Artisan
(856) 725-3333
NewCastleArtisan.com

CABINETRY
CabinetTree 
Design Studio
(856) 354-9090
CabinetTree.com

Floors Just For You
(856) 432-6269
FloorsJustForYou.com

The Cabinet Shop
(609) 463-0400
CabinetShopNJ.com

CABINET REFACING
American Kitchen Refacing
(856) 728-5599
AmericanKitchenRefacing.com

CHRISTMAS 
LIGHTING 
Mike’s Hardscapes
(856) 939-8489
MikesHardscapes.com

We Hang Christmas Lights 
(609) 267-3237
GemWindowCleaningNJ.com
/christmas-light-installation

CLOCK REPAIR
Antiques & Clocks
(856) 786-3444
Antiquesandclocks1@gmail.com

CLOSET 
ORGANIZATION
ABC Closets
(609) 567-8621
ABCClosets.net

Closet & Storage 
Concepts
(856) 767-5700
ClosetAndStorageConcepts.com

Tailored Living 
of South Jersey 
(856) 872-2918
TailoredLiving.com

CONCRETE
RESURFACING 
New Castle Artisan
(856) 725-3333
NewCastleArtisan.com

DECK BUILDER
Amazing Decks
(800) 220-3275
AnotherAmazingDeck.com

DECKING SUPPLY
Sequoia Out Back
(215) 368-7245 (RAIL)
(215) 918-3325 (DECK) 
DeckSupplies.com

Zuri Premium Decking by
Royal Building Products
(800) 368-3117
Zuri.RoyalBuildingProducts.com

DECORATIVE STAMPED
CONCRETE 
Get Leveled 
(833) 538-3563
Get-Leveled.com

DISINFECTING 
Germ–Nix
(833) GERM-NIX (437-6649)
GermnixLLC.com

DOG WASTE REMOVAL
All Dogs Poop
(856) 665-6769
AllDogsPoop.com

ENERGY AUDITS
The Insulation Heating 
& Cooling Group
(609) 704-7040
TIGNJ.com

EXISTING HOME
REMODELERS
Blue Tree Builders
(609) 240-3231
Experience BlueTree.com

FENCING
American Discount Fence
(856) 939-3022
AmericanDiscountFence.com

FenceUSA
(609) 914-0004
FenceUSA.com

Progressive Fence & Rail
(609) 449-8079
ProgressiveFenceAndRail.com

FIREPLACES & INSERTS
Rettinger Fireplace Systems
(855) GET-RETT
RettingerFireplace.com

The Fireplace People
(856) 768-0009
TheFirePlacePeople.com

FLOORING
A & J Carpet 
(856) 227-1753
AJCarpet.co

Floors Just For You
(856) 432-6269
FloorsJustForYou.com

Quality Carpets, Inc.
(856) 881-6911
QualityCarpetsInc.com

FURNITURE &
ACCESSORIES
Monroe & Kent Home
(856) 521-9100
MAndKHome.com

Nastasi’s Furniture 
(856) 854-3198
NastasisFurniture.com

Unique Interiors 
(856) 665-1911
UniqueInteriors.com

FURNITURE
REUPHOLSTERY/
REFINISHING
The Foam Outlet
(856) 382-7145
FoamOutlet.com

Garage Doors
Hunter Door Service
(856) 482-2325
HunterDoor.com

Smolar Garage Doors
(856) 466-7473
SmolarDoors.com

GARAGE FLOOR 
RESURFACING
Garage Tek
(973) 542-2099
GarageTek.com/north-central
-jersey 

Tailored Living 
of South Jersey 
(856) 872-2918
TailoredLiving.com

GARAGE
ORGANIZATION
Tailored Living of South
Jersey
(856) 872-2918
TailoredLiving.com

GARDEN
CENTER/NURSERY
McNaughton’s Nurseries,
Inc.
(856) 429-6745
McNaughtonsGardens.com

GRANITE 
& MARBLE,
COUNTERTOPS
Imperial Marble & Granite 
(609) 521-0130
IMGStone.net

GRANITE/
MARBLE 
RESTORATION
Genesis Marble & Granite
Refinishing
(609) 204-3179
GenesisMarbleAndGranite.com

GENERATORS
Colonial Generators
(844) 376-9374
ColonialGenerators.com

HARDSCAPING 
DESIGN
Cousins Garden Design 
(856) 931-3100
CousinsGardenDesign.com

Creative Pavers Inc.
(856) 848-7400
CreativePaversInc.com

The Paver Doctor
(856) 210-6843

HEATING 
& AIR 
CONDITIONING
Sanders Home Services
(856) 429-3086
SandersHomeServices.com

HOMEOWNERS
INSURANCE 
The Risk Management
Group
(856) 313-3111

HOME THEATERS
Shore Sound & Cinema
(609) 645-1300
S2Cinema.com

HOUSE CLEANING
A Shore Maid
(609) 804-1900
AShoreMaid.com

Simoni Silva 
(856) 242-0976

HOUSE 
LIFTING
Hale Built House Raising
(732) 202-6207
HaleBuiltHouseRaising.com

INTERIOR 
DESIGN
Bella Home Interiors 
(856) 468-4400
BellaHomeInteriors.com

Monroe & Kent Home
(856) 521-9100
MAndKHome.com

Unique Interiors
(856) 665-1911
UniqueInteriors.com

KITCHEN 
DESIGN
Brindisi Builders
(856) 985-6219
BrindisiBuilders.com

F & S Kitchen & Bath
Design Studio
(856) 428-3800
FSKitchenAndBath.com

Matteo Family Kitchens
and Flooring
(856) 769-2490
MatteoKitchens.com
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LANDSCAPE 
DESIGN
Elite Landscaping
(856) 753-1944
EliteLandscaping.com

Gill’s Landscaping
(856) 223-9770
GillsLandscaping.com

SLS Landscaping
(609) 518-5263
SLSLandscape.com

LANDSCAPE
MAINTENANCE  
Elite Landscaping
(856) 753-1944
EliteLandscaping.com

LANDSCAPE 
WATER 
REMEDIATION
Garden State Earthworks 
(856) 848-4444
GardenStateEarthworks.com

LIGHTING-INDOOR
Ace Plumbing, Heating &
Lighting Design Center
(856) 692-9374
TeamAce.com

Billows Electric Supply
(856) 751-2200
Billows.com

MOBILITY 
SCOOTERS
AllRite Mobility 
(856) 321-0122
AllRiteMobility.com

MUD-JACKING/
CONCRETE LEVELING
Michael Henry’s Custom
Home Improvements
(856) 767-2269
MHMudJacking.com

BQ Polylevel
(609) 297-8200
BQHouseAndHome.com

Quality 1st Basement
Systems
(732) 697-0557
Quality1stBasementSystems.com

MULCH/STONE/
SAND
NJ Gravel & Sand
(732) 938-5252
NJGravelSand.com

NEW HOME 
BUILDER 
Pinnacle Building 
(609) 770-2501
PinnBuilding.com

ORNAMENTAL
METALWORK
Lomonaco’s Iron Concepts
& Home Décor
(856)740-1071
LICIron.com

OUTDOOR 
FURNITURE
Barlow Tyrie
(800) 451-7467
BTUSAStore.com

Green Lea Garden & Patio
Furniture Center
(856) 767-4413
MyGreenLea.com

OUTDOOR KITCHENS
Cousins Garden Design
(856) 981-3100
CousinsGardenDesign.com

Mike’s Hardscapes
(856) 939-8489
MikesHardscapes.com

The Paver Doctor
(856) 210-6843

OUTDOOR SHOWERS
New Dawn Holdings
(732) 597-2699
OutdoorShowers.net

OUTDOOR
STRUCTURES/PATIO
COVERS/PERGOLAS
/GAZEBOS
All Weather Pergola
(833) 573-7465
AWPergola.com

PAINTING SERVICE
Audubon Painting 
(856) 617-0482
AudubonPainting.com

Brush Masters XP
(856) 899-9183
BrushMastersXP.com

Fresh Coat Painters of
Burlington & Camden
Counties
(856) 644-6536
FreshCoatPainters.com/burlingt
on-camden 

PAVING/ASPHALT
Decorative Home
Impressions 
(609) 226-7802
DecorativeHomeImpressions.com

PAVERS/RETAINING
WALLS 
Evergreen Pros
(856) 692-0038
EvergreenPros.com

G.W. Lippincott
(609) 200-5050
LippincottSupply.net

PEST CONTROL
Hoffman Exterminating
(856) 468-0183
HoffmanExterminating.com

Viking Pest Control 
(848) 251-0751
VikingPest.com

PLUMBING 
Eddie B. Plumbing 
(856) 303-8150
EddieBPlumbing.biz

PLUMBING 
SUPPLY
Ace Plumbing, Heating &
Lighting Design Center
(856) 692-9374
TeamAce.com

POOL DESIGN/
INSTALLATION
Blue Haven Pools 
& Spas by Calvitti
(800) 219-2141
BlueHaven.com

Del Val Pools & Spas
(856) 629-2999
(856) 358-3333
DelValPoolsAndSpas.com

Swim-Mor Pools & Spas
(800) 794-6667
SwimMor.com

POOLS, 
FIBERGLASS
Niagara Pools 
(856) 768-7600
(856) 875-6600
NiagraPool.com

POOLS, GUNITE 
SLS Landscaping 
(609) 518-5263
SLSLandscaping.com

POOL RENOVATIONS 
& REPAIR 
Del Val Pools & Spas
(856) 629-2999
(856) 358-3333
DelValPoolsAndSpas.com

POOL 
SERVICE
Absolute Pool Care
(609) 654-5525
AbsolutePoolCareSNJ.com

Del Val Pools & Spas
(856) 629-2999
(856) 358-3333
DelValPoolsAndSpas.com

The Pool Store
(856) 767-8900
ThePoolStore.com

POOL SUPPLIES 
The Pool Store
(856) 767-8900
ThePoolStore.com

POWERWASHING 
Deptford Fence 
(856) 579-0004
DeptfordFence.com

RAILINGS/STAIRCASES
Harmony Stairs
(856) 336-2336
HarmonyStairsLLC.com

Lomonaco’s Iron Concepts
& Home Décor
(856) 740-1071
LICIron.com

REMODELER/BUILDER
Amiano & Son
Design-Build 
(609) 268-5923
AmianoAndSon.com

Blue Tree Builders 
(609) 240-3231
ExperienceBlueTree.com

Imperial Home 
Remodeling 
(856) 513-8587
ImperialHomeRemodeling.com

REPLACEMENT
CUSHIONS
The Foam Outlet
(856) 382-7145
FoamOutlet.com

ROOFING
Global Home Improvement
(866) 735-1121
GlobalHomeInc.com

MJ Roofing 
(856) 516-2260
MJAandSons.com

Roof Maxx Princeton
(609) 800-9100
RoofMaxx.com/find-a-dealer
/new-jersey/princeton 

SHEDS & OUTDOOR
STRUCTURES
Dutchway Structures
(856) 506-2287
DutchwayStructures.com

SHOWER DOORS
Glass Castle
(609) 531-0303
(908) 751-4481
GlassCastle.com

Holland Home Renovations
(732) 228-0592
HollandHomeRenovations.com

Shore Glass Doors 
(609) 641-5880
ShoreGlassAndDoor.com

SIDING
American Construction 
(844) 677-6776
AmConstruct.com

Cambridge Exteriors
(856) 988-3880
CambridgEexteriors.com 

Imperial Home Remodeling 
(856) 513-8587
ImperialHomeRemodeling.com

SOLAR ENERGY
Orbit Energy & Power
(800) 836-3987
OrbitEnergy.us

SPAS/HOT TUBS
Niagara Pools 
(856) 768-7600
(856) 875-6600
NiagraPool.com

Spa Hearth & Home
(856) 234-7799
SpaHearthAndHome.com

Spring Dance Hot Tub 
(856) 638-8000
SpringDanceHotTubs.com

TILE
All Marble and Granite 
and Tile Imports 
(856) 354-4747
AllMarbleGranite.com

Filling Marble & Tile
(609) 593-3386
FillingMarble.com

TILE & GROUT
CLEANING
Genesis Marble 
& Granite Refinishing
(609) 204-3179
GenesisMarbleAndGranite.com

Sir Grout
(866) 476-8863
SirGrout.com

TREE SERVICE
C.C. Tree Experts
(856) 858-1165
CCTreeExperts.com

WINDOWS 
& DOORS
Only the Best Builder
(609) 654-1698
OnlyTheBestBuilder.com
Renewal by Andersen
(877) 779-1393
SmartWindowChoice.com

WINDOW TINTING
Eastern Solar Glass
(856) 767-3442
(800) 734-6527
EasternSolarGlass.com

Precision Glass Tint
(609) 801-9200
PrecisionGlassTintNJ.com

SJ Window Tinting
(856) 840-0900
SJWindowTinting.com

WINDOW
TREATMENTS
Designer Draperies 
& Innovations
(609) 702-1261
DesignerDraperies.net

Window Ware
(856) 905-0294
WindowWare.net 

Window Works  
(973) 535-5860
WindowWorks-NJ.com

WOOD MOLDING/
TRIMWORK
Home Trimwork
(215) 613-4100
HomeTrimwork.com

The Wood Works
(856) 728-4520
TheWoodWorks-NJ.com
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Jeanne Lisa Wolschina 
(856) 874-8980, lwolschina@kw.com  

Anna Cable
(609) 706-2793 
anna-cable.weichert.com

Charles Maimone 
(856) 767-1776, C21reilly.com  
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Anne E. Koons
(856) 795-4709
akoonsbhhs@gmail.com

Anna Cable
(609) 706-2793 
anna-cable.weichert.com

Anna Cable
(609) 706-2793 
anna-cable.weichert.com

Christopher McKenty
(856) 889-4455,
chrismckenty@comcast.net

Nicole Snyderman
(856) 261-6943,
nsnyderman@entouragehomes.com

Hakan Karahan
(856) 363-3000, cell (609) 868-6888
www.hakankarahan.com 

Kathleen ‘Kate” Morra
(609) 828-1235 cell/text
kate.morra@gmail.com

Daniel R. White
(609) 330-4042
DrWhiteJr@comcast.net
www.danwhiterealtor.com
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Give your old pool
a new look with
the latest features,

functions and
materials. Add
the hydrother-
apy spa that
you always
wanted or simply

replace the worn
plaster, tile and

coping, a full range
of options is avail-
able.  

Swim-Mor Pools 
& Spas

HouseMagazine.comHOUSE & HOME NOVEMBER/DECEMBER 202020

BEST of
HOUSE&HOME SHOWCASE

Mt. Ephraim, N.J.  
Northfield, N.J. 
Millstone Twp., N.J .
(800) 794-6667
SwimMor.com

Put some tropical escape back into
your suburban sprawl. This perfect oasis
is no mirage but the ideal transforma-
tion of your yard to the spot where
everyone gathers to enjoy.

renovations

Stun your neigh-
bors and attain a
level of sophistica-
tion that you have
always dreamed of.
Your yard is now
ready for everything
from cocktail par-
ties to barbecues
and birthdays.

Swim-Mor Pools 
& Spas is a family-
owned and -operated
business started in
1967 that proudly 
carries on a tradition
of quality in our 
products. We have 
an experienced staff
that utilizes some of
the latest technology
to bring to you. Visit 
or contact one of 
our three convenient
locations for a 
consultation about
building your ideal
pool.

new  pools

stylish spas

BOHH_SwimMorShowcase_1120FINALx.qxp_Dept  11/18/20  2:08 PM  Page 1
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There’s a red-hot real estate market right
now and people want to maximize the value
of their home’s appeal. How can having the
proper furnishings complete the look and
help customers increase the appeal of their
home?
How you present your home will drive
the speed of the sale and achieve the sale
price that you want. In the same way that
you may dress conservatively for a job in-
terview, you want to ensure your home is
depersonalized and furnished in a neutral
style that allows prospective buyers to see
the potential of themselves living there.

Our design team recommends removing
bold or dark paint colors or dated wallpaper
and to open a space by using a neutral wall
color. Take down family photos, religious

artifacts and other
items that are personal to

you. Declutter the space—less is more
when it comes to decorative accents. Re-

move bulky or extremely dark colored
furniture so that it shows off the size of a
room. Monroe & Kent Home offers full-
service staging to assist sellers looking to
get top dollar for their home.

How do you marry your design services with
the practical needs of a homeowner to help
transform their living space?
A lot of us have a hard time visualizing how
things can look. We might see a paint color
we love, but we have an issue understanding
what every wall in that color will look like.
A sectional may look gorgeous in the show-
room, but how is it going to look in my
home? Our complimentary design services
are offered to help alleviate these hurdles.

Our design team works with a customer
to understand what they want to do and
what they want to achieve at the end of
the process. From this, we can leverage
tools such as 3D floor plans, design decks
or mood boards to assist in bringing a cus-
tomer’s vision to life in a way that helps
them feel confident to move forward with
a project.

What have been some of the more popular 
requests and trends during the pandemic?
Home offices! Remote working has had a
massive impact on how people live in their
homes and for families with children, creating
a defined space for home schooling has be-
come important. We have been working
with clients to transform spare bedrooms, a
nook in their basement or a formal living
room into a functional work or study space.

How does your personalized approach to
working with customers help set you apart
from the competition, especially big box
stores where the same attention to detail is
often overlooked? 
First and foremost, unlike a lot of our com-
petition, we are not selling our own house
brand. This enables us to draw from a pool
of more than 200 different brands where
we can be objective about price point, quality
and durability of the product.

As a family-owned firm, we don’t place
downward pressure on our stores to meet
sales goals, which means that the customer
experience is more relaxed, less pushy, but
more importantly, the process of working
with us is driven by making sure our cus-
tomers purchase the right pieces for how
they live in their home. 
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Monroe & Kent Home, 
the phrase “Where Home
Happens” isn’t just a

slogan, it drives their business. Helmed
by Richard Eib, group chief executive,
and James Eib, president, Monroe & Kent
Home facilitates any aspect of a home
design project, from furniture, lighting,
decor and wallpaper, to flooring, window
treatments, custom cabinetry and more.
As people plan improvements, it’s often
based on what stores to visit. At Monroe &
Kent, it’s a one-stop destination.

While 2020 may be nearing a close,
the need for design services is showing no
signs of slowing down. House & Home
spoke with Richard Eib about how
homeowners can capitalize on the current
real estate market and how their personal,
no-pressure approach yields the best
results for customers.

Monroe &
Kent Home
At
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ne could argue that the home improvement 
industry has never been hotter than it has been
these past several months. With the pandem-
ic causing more and more folks to spend 

increased amounts of time at home, interest in projects has
spiked significantly as working and schooling remotely have
become the norm for the foreseeable future. And as home-
owners look to transform their space into something better
suited for their current needs and desires, they are doing so
by prioritizing functionality and return on investment.

One of the best ways to address both is with a finished
basement.

Basements can often be seen as an afterthought. A place
to stow away holiday decorations, mementos from the past
or that dusty treadmill you swore would never collect dust.
But the truth is, a well-designed finished basement not only
offers more ways to enjoy yourself at home, it can also add
some serious property value. It’s a much cheaper alternative
than building an addition onto your home while also pro-
viding the personal benefit of the increased living space.

Dennis Gehman knows a thing or two about the matter,
having founded Gehman Design Remodeling in 1990 in the
basement office of his home. Since then, he’s helped count-
less homeowners realize a basement’s full potential by taking
advantage of the extra square footage in a variety of ways. 

OWhat LiesBeneath
A finished basement can

enhance your living space and
add great value to your home.

B Y  P E T E R  P R O K O
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“People want a workout space, a play area for the children
or maybe an entertainment area with a large flat screen and sta-
dium seating,” says Gehman. “They want to make their house
feel like a resort … like a place where they want to go.”

If finishing a basement is on your home improvement list, you
can expect to wait at least a few months before any work to be-
gin given the current demand for home remodeling. If a contrac-
tor isn’t booked up with jobs, you may question why that’s the
case. That’s why it’s important to do your homework before 
moving forward with any project, let alone one of this magnitude.

As many homeowners readily know, finding the right contrac-
tor is a big piece of the puzzle.

“Check contractor references and verify that they are licensed
and registered with the state. And ask for an insurance certificate,”
Gehman advises.

“When looking into contractors, you want to know how
many years of experience they have. Better Business Bureau rat-
ings are always good indicators and, of course, referrals,” adds
Tom Meier, owner of Basement Living Systems. 

Meier has more than 30 years of experience in the home 
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remodeling industry and has
worked on more than 250
basements in the past 15
years alone. He says the
days of the grandiose bar ar-
eas or larger-than-life media
rooms have taken a back
seat to more practical needs
like home office areas and
space for children to play.

“I’ve done the media
rooms with projectors and
staged floors where it’s like
you are inside a theater,”
says Meier, “but right now,
people just want to finish the

space” so it can be better utilized during the pandemic.
One of the biggest concerns with a basement, finished or 

unfinished, is moisture. That’s why a vital first step to making your
basement dreams become reality is to ensure that the space is prop-
erly waterproofed. If ignored, mold and water damage can lead to
repairs that could amount to triple the cost of the initial investment.
And even after the basement is finished, issues can arise and home-
owners need to pay close attention for any tell-tale signs of a fail-
ing foundation or crawl space. 

“The easiest one is if there is visible water on the ground or walls.
Try to diagnose where the water is coming from. It may just be a
leaky pipe or washing machine. Other times it could be coming up
from the floors or through the walls since concrete is porous,” says

Jesse Cecola of Dry Guys Basement Systems. “Another
indicator that your below-ground space needs help is how
your home feels or smells, especially in your basement
or crawl space. Humidity and musty odors are signs that
your home is suffering from a mold problem; that can
affect the air quality of the entire house.”

Lately, a lot of homeowners have been trying to 
“seal out” the water with waterproofing paint and 
other similar products, which is problematic according
to Cecola. 

“The truth is that you are fighting against mother na-
ture and she will always win. Fixes that try to directly stop
water are doomed to fail eventually. The best solution is
to always direct the water through a system and away
from the home. Extending downspouts are a great start
to this and there are a dozen other solutions and systems
that can help,” he says. 

When it comes to creating the finished space,
Gehman says it’s important to take the necessary steps
to make your basement feel like an extension of the rest
of the home. “Don’t cheap out,” he says. “Spend the 

money for finishes that look like they belong on the first floor.” 
Meier agrees, saying he prefers to blend the two levels togeth-

er as seamlessly as possible. “I’ll use the same trim the homeown-
er has upstairs, the same door styles. … I’ll carry that whole theme
downstairs.”

Adding a bathroom and adequate lighting along with proper
heating and cooling are further ways to make the lower level feel
less like a basement. 

When it comes to choosing flooring, carpet provides a cer-
tain warmth and comfortability, but it can be a concern for any
space where moisture levels could be high. As an alternative, lux-
ury vinyl plank flooring has become quite popular. Available in
a variety of colors from rustic-looking grays to glossy mahogany,
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they say “vinyl is final” because
the flooring is waterproof and of-
ten carries a lifetime warranty. 

Another big decision in the
basement finishing process is
what type of ceiling is best. A
drywall ceiling can make the
space look more uniform with
the rest of the house, but a sus-
pended ceiling can sometimes 
offer better acoustics and provide
easy access to pipes and other
valves in case of emergency.

In addition to customizing
the space to your liking, you
have to also consider egress re-
quirements. In most cases, a
basement is required to have at
least two forms of egress, which
means that there are at least two
options for a person to safely 
escape to the outside in case of
a fire or other emergency. 

“What an egress system
does is, No. 1 it allows for a safe
escape if, God forbid, there’s a
fire. I believe somewhere around
90% of basement stairs exit
into a kitchen area. Typically,
when a house fire breaks out, it’s
going to happen in the kitchen.
Someone could potentially be
trapped in the basement with no
way out if those stairs are their
only way in and out of that
space,” says Trae Lamborne, of
Egress Solutions.

Though egress windows are
often added out of necessity,
there are other benefits besides
the added safety measure, like
allowing for more natural light
and ventilation. What’s more is
that a quality egress system
can also boost your resale val-
ue and in the current red-hot
real estate market, that can go
a long way. 

“Your realtor can market
that space as livable space,”
Lamborne says. “Having livable
space versus just a finished 
basement is going to be a huge

jump on the resale end.”
With so much to think

about, you’re going to want to
do plenty of advance planning.
Think about how or what
you want to use the space for
and what kind of amenities
you want for certain and
which ones would be nice to
add if your budget allows.

“There may be a difference
in the level of finishes and mon-
ey you invest in finishing a
basement depending on whether
this will be a play space for your
kids, a family space or a place
you’ll spend time with guests,”
says Gehman. “Invest a good
amount of time in designing and
planning your project. Depend-
ing on the size and scope of the
project and how quickly you
make decisions, design could
take a minimum of two months,
but it will go so much smoother
once construction starts in your
house.”

Basement 
Living Systems
Cherry Hill, N.J.
(856) 952-7901
WowBasements.com

Dry Guys Basement 
Waterproofing & 
Crawl Space Repair
Serving N.J. and Pa.
(866) 769-9533
DryGuys.com 

Egress Solutions
Cinnaminson, N.J.
(856) 488-0347
EgressSolutionsNJ.com

Gehman Design 
Remodeling
Harleysville, Pa.
(215) 513-0300
GehmanRemodeling.com
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By now you have surely heard about the ro-
bust demand for home improvement projects
during the COVID-19 pandemic, since

most of us are spending more time than ever in
our houses and lamenting their imperfections.
Chances are you’ve wandered around your de-
velopment and noticed a brand-new pool or
outdoor living space being constructed in your
neighbor’s yard, or perhaps you were invited
into a friend’s home to check out the newly re-
modeled kitchen.

Full-scale renovations such as these usually
garner the most attention, and deservedly so,
for there is no denying the impact they can
have. But a major job may not be in the budget
for every homeowner, or even on their wish list
in the first place. The good news is that there
are many subtle, cost-effective ways to spruce
up a home as we approach the winter season,
and they can go a long way in freshening up a
certain room or the house’s overall décor.

“You don’t have to redo your whole room
or do a whole renovation project,” says Natalie
Weeks Rossitto, owner of M.C. Weeks, Inc.
Window Fashions. “I imagine it must be difficult
for a lot of families to do something like that.
Because of the pandemic, people don’t have
that extra money to spend if they’re worried
about their income.

“However, if people have money set aside
for vacations they’re not taking, or even if they
normally travel for work and they’re not doing
that now, there are things they can spend their
money on to make their home more enjoyable
and more luxurious. We’ve always promoted
increasing the quality of life for our customers
and increasing the happiness in their home. It’s
not just about money; it’s about being comfortable,
being happy and appreciating what you have.
Those little changes are always a good idea.”

House & Home spoke to several local pro-
fessionals to learn more about which areas of the

home can be updated in small, affordable ways.

WINDOW TREATMENTS
Although window treatments are sometimes an
afterthought, they can have a significant impact
not just as a decorative element but also in terms
of energy efficiency, privacy and light control.

“There are so many problems that window
treatments solve, but one of the things that’s
really neat is you can change the feel of your
home without doing a whole lot of change to
your home,” says Laura Hawley, owner of Am-
biance Design. “It’s kind of like a new paint
color in your house without changing the fur-
nishings or the layout or anything that would
require a lot of expense. It makes a big impact
on the comfort and ambiance of the room.”

Hawley’s company has been extremely busy
during the pandemic as homeowners have had
extra time to scrutinize their spaces and look
for ways to update their interiors. But she is
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also getting additional requests for
the practical uses of window treat-
ments with many people working
from home and their children learn-
ing remotely. 

“We’re now in this virtual
world where people are being seen
by other people on Zoom calls, so
we’ve been asked to put in window
treatments that will help reduce
the glare so they don’t look like
white ghosts,” she says. “Most re-
cently, a couple of clients have
said to me, in this new environment
they must get good sleep for their
mental health, so they need the
light control that window treat-
ments can provide.”

Ambiance Design and M.C.
Weeks both specialize in products
from Hunter Douglas, one of the
premier brands when it comes to
shades, blinds and draperies.

“Hunter Douglas, being the
leader in the industry, literally
comes out with completely new
products every few years,” Weeks
Rossitto says. “We promote those
products and people really love
them. We have some that are tra-
ditional, like wood blinds, and
we’re still doing a lot of those in
people’s homes. New products in-
clude Pirouettes, Sonnettes and
Solera [shades]. Those are all fab-
ric-based products and some of
them incorporate sheers into them,
so you have a nice, soft look and a
flat front that is maintenance free.” 

Both Weeks Rossitto and Haw-
ley have high praise for Hunter
Douglas’ attention to safety, which
especially comes into play with
children home more than before.
The advances in technology and
availability of remote-controlled
shades and blinds have played a
big part in this area.

“Hunter Douglas leads the
charge when it comes to child and
pet safety because they’re really
serious about it,” Hawley says.
“They take the standard that is
proposed by Washington, D.C.,
and then they do even better. As a
matter of fact, they’ve eliminated
certain systems completely from
their line and offer a cordless option
in every product category now.”

Weeks Rossitto points to two
other trends to be aware of when
considering window treatments.

“We’ve still been doing a lot
of draperies and curtains, but
they’re not the real elaborate, dra-
matic, heavy draperies like we saw
many years ago,” she says. “It’s
just a simple panel on either side
of the window to add a pop of
color and softness. They go to the
floor but don’t drag on the floor,
so they’re easy to clean.

“We’ve also done cornices along
the top of the window. There are
different types of cornices. A wood-
en cornice would be like a really
nice, large piece of molding, and
we have those. We also have the
fabric upholstered cornices. …
That’s the kind of product you
never have to mess with. It’s simple
and once it’s up, it’s beautiful. You
can do some throw pillows and a
cornice, and it looks like you have
a whole new room if you coordinate
the colors in them.”

PAINTING AND WALLPAPER
Just like window treatments, paint-
ing a room is a great way for a
homeowner to show off his or her
personality and create a fresh look
without breaking the bank.

“There has been a significant
rise in home improvement projects
industry-wide due to people being
forced to stay home,” says Greg
Parkhill, owner of Brush Masters
XP. “Since people cannot travel,
dine out or shop as usual, these
funds are being spent improving
people’s homes.

“Painting is by far the most
affordable way to transform your
home. Compared to other projects
like a bath or kitchen renovation,
you can spend a fraction of that
cost painting while covering your
whole home versus just focusing
on one area. A fresh coat of paint
increases value and curb appeal.”

Val Traore, owner of Fresh
Coat Painters of Burlington-Cam-
den, says many homeowners are
seeking a kitchen or bath remodel,
but that doesn’t always require a
gut job.

“Painting is the least expensive
way to spruce up your home but
give you that really spectacular
finish,” she says. “For example,
instead of getting all new cabinets
or getting them refaced—which
can run you anywhere from
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$12,000 to $21,000—you can ac-
tually paint your cabinets and give
your kitchen or bathroom a brand-
new look for a fraction of the cost.
Anything you do in your kitchen
or bath, you’re talking about a
75% return on it, so it’s a great up-
grade that really adds to your home
value.”

Parkhill is getting a lot of requests
for two other sections of the home.
“Going into the holidays everyone
is focused on their grand entrance
ways and dining rooms,” he says.
“These areas are spaces family and
friends will be passing through the
most as gatherings take place.”

Although exterior paint jobs
are now on hold with the colder
weather arriving, Parkhill says winter
is a good time to plan the project
and get on the schedule for the
spring, and his company even offers
discounts at this time. Traore simi-
larly offers a curb appeal special
for exterior projects. “Just painting
your shutters, your front door and

doing a powerwash on the house,
the walkway and the driveway can
make your home look brand-new,”
she says.

In addition to painting, wallpa-
per—also known as wall cover-
ings—has made a major comeback
in recent years. Unlike the dated,
flowery styles of the past, today’s
wallpaper has a modern look and
is often used as an accent wall.

“Just getting the right colors on
the walls can totally change the
space, and it’s amazing what wall-
paper can do too,” says Jere Bradwell
of J Bradwells Home Kitchen &
Design. “We’re selling a lot of grass
cloth [wallpaper], which is a product
with a lot of texture. It gives you a

wow effect, but you don’t really
have a pattern or multiple colors. I
would say it’s used a lot as an
accent wall and even behind a book-
case, above a chair rail in a dining
room or in a powder room where
you want to give a wow factor.”

“There is nothing more fun
than to walk into a powder room
and see a fabulous wall covering
on it,” Hawley agrees.

FURNITURE AND BEDDING
Another way to update a space is
with one or more new furniture
pieces, from couches and sectionals
to foyer tables and wardrobes. The
only downside, according to Brad-
well, is that the furniture industry

is overwhelmed with requests at
the moment and it will take some
time for delivery.

He adds that another popular
trend is the reupholstering of older
furniture pieces, usually a favorite
chair or a family heirloom. “We
have thousands of fabrics to choose
from, which makes it kind of easy
because everything happens in one
place. It seems like people have
pieces they love or maybe it was
something from their mother or fa-
ther and they don’t want to lose it.
… When it comes to reupholstering,
it doesn’t make sense if it’s not
something that means something
to you. But if it does have meaning
or it’s a style or look that you really
love and might not find again, then
it’s worth doing.”

Weeks Rossitto sees the benefits
to minor changes like reupholstering
as well. “Just one or two pieces can
spruce things up,” she says. “Or
you can replace an area rug with
something a little more modern or
updated, a little cleaner. Those little
changes really do make a difference.
When we start to have people over
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again—which we hope will be OK
for the holidays—they will notice
these things.”

Hawley adds that the changes
don’t have to be for guests, either.
New bedding in traditional or con-
temporary styles, along with fresh
linens and pillows can go a long way.
“It’s a nice update and it’s not as ex-
pensive as people think it is,” she
says. “It’s also [customized] to your
taste; people are only going to change
that about every seven years, so they
might as well get something they like.
The biggest trend in that industry
right now is a washable velvet. It’s
beautiful and easy to care for.”

COLORS AND OTHER TRENDS
Speaking of bedrooms, Traore has
helped several clients recreate the
experience from their favorite va-
cation spots.

“We’ve done a lot of fantasy
rooms,” she says. “That’s where people
have gone to a beautiful hotel, maybe
in Bali or Thailand or something, and
they loved the colors of the room and
everything about it, so they want to
replicate that room as much as possible.

So they ask for those colors and
different accessories to give them that
hotel feel.”

Homeowners are extending that
to the rest of the house by choosing
vibrant colors. “People are going
with different shades of white,” she
says. “They want to get out of
those dull, dark colors and liven
things up. We like to call it the
post-pandemic look—something to
lift your spirits and brighten up
your [space].”

Bradwell has seen an emphasis
on tropical themes, and one color
stands out no matter what the style.
“Without a doubt, the big color in
the world right now is blue,” he
says. “It’s all shades of blue, from
royal blue to aqua colors. I see it in
all different types of things, from
wallpaper to fabrics. People are
after something light, airy and fresh.”

Parkhill says colors to keep an
eye on are urbane bronze from
Sherwin Williams and Aegean teal
from Benjamin Moore, and adds
that crown molding or shadow
boxes are a nice finishing touch to
a room. And Bradwell predicts that

holiday decorations will be even
more popular than ever this year
as people look to extend the season
and bring some much-needed en-
joyment to their lives.

Whichever ways homeowners
choose to update their spaces, relying
on local, family-owned businesses
ensures a personal experience. These
companies are also going above
and beyond with safety in their
showrooms or virtual consultations
when needed.

“We’ve always supported small,
local businesses and family-owned,
mom-and-pop shops, and it’s so
important to us at this time that
people are supporting us, because
we’re the ones who really need it,”
Weeks Rossitto says. “Just like the
restaurant business, it would be
such a shame to see these smaller
businesses not make it. We’re really
happy that our customers are sup-
porting us, that they want these
products and they’re putting their
trust in us. We’re doing everything
we can to keep our customers and
staff safe, and with a little luck that
will continue.” 

Ambiance Design
Blue Bell, Pa.
(267) 898-0200
ADWindowTreatments.com

Brush Masters XP
Cherry Hill, N.J.
(856) 899-9183
BrushMastersXP.com

Fresh Coat Painters of
Burlington-Camden
West Berlin, N.J.
(856) 644-6536
FreshCoatPainters.com
/Burlington-Camden

J Bradwells Home
Kitchen & Design
Lahaska, Pa.
(215) 794-4443
JBradwells.com

M.C. Weeks, Inc.
Trappe, Pa.
(610) 489-7231
MCWeeksInc.com
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