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@RING OLD WORLD ELEGANCE TO YOUR HOME...

SPECIALISTS IN THE FABRICATION & INSTALLATION OF NATURAL STONE & QUARTZ
Kitchen Countertops | Vanity Tops | Fireplace Surrounds | Bar Tops | Slab Walls

Cambria

Promotion

16 colors to =~ - .
choose from. - B e Spring .5‘{!&'1}?1.'
Call for derails = All i me'ﬂ'l:.r.'!uwf::n-' ip o
and mention | Update your kitchen with a new :
i e countertop that will add value and 400/0 0

special pricing.

. QUARTZ COUNTERTOPS

L — £ o STARTING FROM
IMPERIAL )
MARBLE & GRANITE Up to 40 sq. ft. installed with 8 free edges

to choose from. Exp 06/30/19

200 OLp Tinicum IsLaANnD RoAaD, EssINGgTON, PA 19029

Visit our 4,500 sq. ft. showroom and 25,000 indoor warehouse.
Choose from over 500 slabs of Granite, Marble & Cambria
2 Call for Your Free Estimate & Design Consultation

e L IMPERIAL MIARBLE AND GRANITE, INC.
i‘ﬁ AIrRPORT BusINESS COMPLEX
-

610-521-0130 . www.imgstone.net



ENJOY YOUR YARD AGAIN?

b YARD
¥ GUARD . -

SIGN UP NOW AND GET

ONE MONTH FREE!

9 L

Call or Visit us Today!

TR 848-251-0751

w Pest Control vikingpest.com

*Offer excludes current Yard Guard customers. Must agree to a full year of service to receive a free month of YARD GUARD™. Free month will be credited to the

last month of the annual contract, Price per month is determined by acreage of the yard, Offer cannot be combined with any other coupons, Offer expires on 6/15/19
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Votedl 2000 wngs 2008
Best fon Landseape Design

Suburban Family Magazine, House & Home Magazine and South Jersey Magazine
LANDSCAPING * IRRIGATION * NIGHT LIGHTING « HARDSCAPING

240 CQMMISS!ONERS PIKE, MULLICA HILL, NJ
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CONCRETE RESURFACING

REPAIR, RESURFACE & RESTORE!

Before

Sale Prices Effective
Until May 31st!

’,- .

APPLIED OVER YOUR
EXISTING CONCRETE

Specializing in resurfacing and repair on:

" DRIVEWAYS  PATIOS * SIDEWALKS * STEPS

CALL TODAY FOR A FREE ESTIMATE

856-725-3333

www.newcastleartisan.com
Serving Southern New Jersey For Over 20 Years

of South Jersey
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PUNCTUAL. METICULOUS. SPOTLESS.

“The beauty in our painting hides within what the eye cannot see. From beginning to end,
Brush Masters succeeds in giving every client the best painting experience imaginable!
We will surpass all of your expectations by delivering a flawless finish, leaving your
home neat and clean. Thank you for the opportunity in a chance to earn your business!

You will not be disappointed!” e
Cry S Tahile =

Owner, Brush Masters

MASTERED SERVICES

* Interior & Exterior Painting * Complimentary Estimate
* Commercial & * Complimentary 5-Year
Residential Painting Warranty On All Labor
* Wallpaper Removal & Materials
* Popcorn Ceiling Removal * Complimentary
Color Consultation

¢ Moulding Installation .
g * Price Guarantee

“We provide our clients L d
with the finest of products * Family Owned & Operated

Sherwin Williams has * Owner On-Site Dui'y
to offer!”

=HOME & I

BGARDENS

2015 2016

ralkp pasTNG

SOUTH JERSEY

Pad 1]

$3
(856) 899-9183 " i

g /i VI ”’VI“ .
Family Owned & Operated (22t e E
*Specials cannot be combined with other offers. q’f.:"ﬂ;’,‘:; g i,
iy 3%

Terms are subject to change without notice.
Fully Licersed & Ins: #13VHOB356700



BUILDERS

A family owned business, Brindisi Builders
has the experience and craftsmanship to
help you design and create a welcomed
new addition to gour home, a gourmet
kitchen, a lavish bathroom, or any need
that you may have to make your home the
perfect place to “come home to”

Visit our showroom in Marlton
or our office in Brigantine

877-284-5353

www.brindisibuilders.com
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Ask the Expert
Matteo Family
Kitchens & Flooring

Ask the Expert
Gill’s Landscaping

Take the Party Outside
Industry professionals
provide their take on how
to make your outdoor
living space ideal for
entertaining guests

Tuning Up your
Landscape for Summer
As the warmer days
approach, here’s what you
need to know to help your
investment last through
the season

Inspiration for the
Great Outdoors

A visit to Sequoia Out
Back puts homeowners
on their way to the
backyard oasis they’ve
always dreamed about

On the cover:

Sequoia Out Back has everything you need

to furnish your deck or patio. With the construction
of a 40,000-square-foot retail location in Hatfield,
Pa., Sequoia has created a total experience for
those planning or furnishing a backyard space.
For more information about the brands and
products available, turn to page 30.

Cover image courtesy of Sequoia Out Back

Spring Showcase
Special Advertising
Section

Women in Business
Profiles of women with
careers in the home and
garden industry
> Renewal by Andersen
of Greater Philadelphia
> Fresh Coat Painters
of Burlington-Camden

Outdoor Entertaining
Does your space have
what it takes

Lap of Luxury
Extreme features to
take your pool to the
next level

in every issue

The Foundation

HouseMagazine.com
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curved & roofed decks
outdoor fireplaces & kitchens
pergolas & screened porches

mazing Decks

DECK BUILDERS

Gontact us about your vision today!
215.654.1886 | anotheramazingdeck.com




We Also
Do Kitchens
& Baths

BASEMENT FINISHING

by Basement Living Systems

Transform Your Basement
Family Room ® Game Room e Theatre e Office ® Gym

- Mold/Mildew Resistant
- Drywall & Acoustical Wall Panels o .
- Financing Available "'

Faar

Complete Basement Remodeling ]E;OﬂtaCLUS tOday folrt at
ree In nome consulitation
BASEMENT 1.800.979.0916

_LIVING SYSTEMS WWw.wowbasements.com
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Never Clean Your
Gutters Again!

CUSTGMEH LOYALTY SALE

5350
OFF

Expires May 31st!

UD Interest
O Until 2021'

'S
k3 i cHoiC
Senior
&

Veteran
Discounts

# Eliminate clogged and overflowing gutters
« LIFETIME No Clog WARRANTY, transterable
¢ Installed by trained & cerified technicians
v Approved by all major roofing manufacturers

(Ij W Gutter
Helmet

NEVER CLEAN YOUR GUTTERS AGAIN"

“Gatters

Eliminate ‘
for Good!

888-688-6679
www.HarryHelmet.com

*Min, purchase of 50 linear feet requined, offer expines 570/19 Offer apples fo Guiter Helmet only and must ba
preserded af tima of estimale, cannol bé combinaed with &y other offers and subject 10 changs wishou! nolice. Viaid
whena prohibited by law, tSubyect to credit aporoval. inlerest accrues during proenolional period bul ai inerest & waived
if paid in fiull within 24 months, Ladnor is nesther & broker nor a kender. Financing is prowdad by 3 party lenders,
urder tésmns & conditions amanged direclly betwesn he cusiomes and such lenders, sattstaciony oomplation of finance
dotuments & mquinad. Any financa terms advertised are estimates only tHased on an independent 2014 national
marketing Stucy. N Reget IVHOA341800 Licst PA010099 € 2019 Lednor Corparation.
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www.liciron.com

As Seen in
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HOME 2014

NJ Lic. #13VHo4276800 _

PA Lic. #PA105193 Email Us At

Call Today for a Free Estimate info@Liclron.com
856-740-1071 m -
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Entry Doors, Windows, Garage Daors, Stairwny Renovations

Custom Interior Railings * Iron Balusters « Stairs = Treads & Risers » Steel & Fiberglass Entry Doors
Garage Doors » Double Hung Windows = Casement & Slider Windows * Bow & Bay Windows
Patio Sliders * Balcony Ran‘s . Afummum Srorm Doors * All Iron Entry Doors
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I NTE RVI EW By Debra Wallace

Rachel Street’s
/ Tips to Increase Your
Home’s Market Appeal

WHEN SHE’S NOT DESIGNING, RENOVATING, OR
PURCHASING PROPERTIES IN PHILADELPHIA,

RACHEL STREET ENJOYS SHARING HER TOOLBOX

OF KNOW-HOW WITH HOMEOWNERS. As the star

of her new DIY Network series Philly Revival, Street
resuscitates historic homes and shares her expertise
along the way. The show follows her as she buys,
renovates, and then sells unique homes in the city.

We caught up with Street and asked her to share her tips
to help a homeowner increase a home's market appeal.

1 Firstimpressions count. Buyers look at
e the space and the light, and they want to
imagine themselves living in the house, and
not focus on the imperfections.

Little things mean a lot. Your real estate
2. agent will walk through your home with a
different eye, so before you agree to show your
home, try to take care of the things that require
TLC—the little ones and the big ones.

HouseMagazine.com

3 Don't forget
o the front of

the house. The front
is the first thing that
house hunters see,
so make sure it looks
great. The first photo
on any listing is the
exterior of the proper-
ty. Flourishing flowers
or lush plants help
with the feel that the
entire house is cared
for. If the front door
is very attractive, it
will make someone
look further.

4 Don’t rush to put your home on the market.
e Sometimes people want to sell their
home and get it over and done with, but they
overlook the fact that spending a few hundred
dollars on repairs can get you more money.
Even if there is a small piece of trim that stands
out, buyers may ask themselves, “What else

is wrong?” Spending that little bit of money

up front is worth it.

Try lower-cost options to get your home
5. ready to sell. Do a general cleaning and
painting. Clean the house—including the
carpet—cut the grass, and trim the bushes.
When it comes to painting, steer clear of bold
colors, which can be distracting for buyers.
Light paint colors in gray, white, beige, or even
a pale dusty rose, are better choices.

6 Big hudgets are not always necessary.

o The first house | bought had a nice layout
with high ceilings, but | had a small renovation
budget, so | made some small changes. | had

a bland kitchen with very little personality, so

| bought cabinets ... painted them, and added
new hardware. Voilal It completely transformed
the look of the kitchen.

7 Declutter before you put your home on

o the market. Do a deep purge to free up
space. Empty half of what is in your closets, so
prospective buyers see plenty of storage space.
You want them to imagine where to put their
furniture, and not be thinking that the first thing
they must do is repaint that problem wall,

or worry that there isn't enough room for their
favorite items.

MAY 2019 HOUSE & HOME 11
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Plan Your Pool Today!

Break-ground in the

spring and swim

in the summer.

B In-House New Pool Design,
Construction and Service.

B Complete Pool Renovations
and Modernizations.

B Lifetime Structural Warranty*

Mt. Ephraim, NJ | Northfield, NJ | Millstone Twp, N

INVEST IN YOUR
FAMILY'S SAFETY

LET THE SUN SHINE

UNPARALLELED SERVICE.
LITY YOU CAN DEPEND ON.
VIPANY YOU CAN TRUST.

= Serving Pemuania and New Jersey B&B Lightning
Protection ver 100 years of combined installation

experience and is thedEast Coast's premier Lightning
Protection contrs
» UL and LPI certifi

« We treat every inStallalIONas if we were installing on
our personal homes: Wour home and family's safety
are our top priorities.

= It's a small price to payter the comfort of knowing
your home and family afe protected.

TR 25+
! YEARS

\ sxpaciancein IS
3\ tha pool service

industry

« Free Estimates Protfded
AbsolutePoolCareNJ.com ABSOLUTE (609) 392-1929 | bblightning.com
609.654.5525 POOL CARE |
S TNLEINIE OB FAMTS Check with your Homeowners 10% off Installation
Medford, NJ  NJLIC 13VH05714200 ONE CUSTOMER AT A TIME Insurance for p@ssible‘discounts with Mention of this Ad
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Matteo Family

Kitchens &
Flooring

by Liz Hunter

fter 32 years in the kitchen

and bath remodeling

industry, Everett Matteo,
along with his wife Elaine and sons
Tom and Steve, went into business
for themselves in 1995. When
Matteo Family Kitchens & Flooring started,
the flooring aspect wasn't initially part of the
business, but with new home construction
in South Jersey growing so fast, it seemed
the most reasonable step. That's when the
flooring division started.

Flooring remains a staple of the
company, which includes over two
decades of projects encompassing
cabinets, countertops, carpet, hardwood
and all other types of floors. Matteo works
directly with some of the biggest flooring
manufacturers, including Armstrong,
Mohawk and Shaw, cutting out the middle
man and providing cost savings to
customers. “We take the time to explain
all of the flooring options and put
customers in the product that’s right for
them—mnot what's most expensive or
what's on sale,” says Steve.

House & Home spoke with Steve
about how technology has helped flooring
evolve and the attention to detail Matteo
puts in to every project.

How have flooring designs changed with the
help of technology?

Just like everything else, technology has im-
proved floors. We’ve seen more changes in
flooring manufacturing and design than any-
thing else in this industry. In the *90s, carpet,
which is a petroleum-based product, went

HouseMayazine.com

KITCHEN/BATH DESIGN & FLOORING

Steve Matteo, Co-Owner

up in price along
with oil prices. Dur-
ing that time, they im-
proved the product with more stain re-
sistance, building more quality for the
added cost. Also, in the late *90s, laminate
flooring like Pergo flooring took over the
world, but once people realized it wouldn’t
hold up to water damage, it shifted to
worry-proof flooring. Things went from
hard plastics to softer, warmer, water-
resistant options.

Hardwood finishes have also changed in
the thickness and width of the planks, and
gray is a popular color people want. Now
they have found new ways to get gray with
real hardwood.

What shifts have you noticed in kitchen and
bath design?
The big shift in kitchens is going from wood
cabinets and granite countertops to soft white
or gray painted cabinets with a Shaker farm-
house look, and quartz countertops. Even
though granite is phenomenal, I believe there
is a big push for the manufactured quartz and
you see it a lot more on home design shows
now. But with that comes a higher price tag.
Bathrooms have also overtaken kitchens
for the in-demand remodeling project. People
are taking out their old master baths, tearing
out the tubs and putting in bigger, walk-in
tiled showers with frameless doors. The
$20,000 kitchen is now the $20,000 master
bathroom. People like where they live and
they want to stay in their home while the kids
finish school so they want to add the most
value and enjoy it.

What is unique about how Matteo works
with clients?

All of our salespeople meet with clients indi-
vidually in their own home. We don’t have a
separate team that comes out and measures.
We like to come to your home and find out
what you are looking for. Maybe we’ll notice
you have three dogs, which could guide us on
the flooring choice, or we’ll see you have
younger children so you need products that
will hold up as the kids get older. Those who
are nearing retirement age may want products
with convenience, like roll-out trays for pots
and pans to save them from bending over. All
of these factors play into the design.

Then we’ll come up with renderings and
email them to the homeowner. This way they
can be at home, comfortable with a cup of
coffee, looking at the photos. This is all free of
charge and is followed by a visit to our large
showroom where you can see all of our prod-
ucts—hardwood, tile, backsplashes, cabinets—
and color coordinate with the flow of the
home. The entire design goes through our
kitchen and flooring designers who help cus-
tomers feel confident that the whole thing will
come together perfectly.

Do you also offer contractor recommendations?
Yes, we have a stable of qualified contractors
who are all licensed, bonded and insured. We
act almost like a matchmaking service, putting
customers with the contractor who is the best
fit for their project. We have some who can
handle large-scale projects, and some two-
person crews who prefer smaller projects. All

of these contractors have been with us no less
than 15 years. HEH

Matteo Familr :
Kitchens & Flooring

Woodstown, N.J. | (856) 769-2490
MatteoKitchens.com
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Finally, a Window Sales

Event you’ve never seen.

‘ We challenge you to find a bank or credit card that will offer you this financing. It’s almost like getting free money.

an Andersen Company

Must call between May 11*" and May 31!

3 YEARS TO PAY
with NO INTEREST*

Pay no interest until May 2022
or Extra 3% Discount

when you pay for your whole project
with cash or check!

$290 SAVINGS on every window?
$805 SAVINGS on every door*

This month only, there’s a major
opportunity that makes owning

3 replacement windows and doors from
-~ Renewal by Andersen easier than ever.
,. There are 3 Ways to Save in May.
_ . % Those smaller window companies
‘ (.} just don’t offer this.

With Renewal by Andersen you
can have the peace of mind that
comes from having one company
manage the whole process, from
building to installing to the warranty. No
questions. No finger pointing.
You get 3 whole years to pay with no
interest. But you must act soon. This
offer ends May 31,

Renewal
Andersen.

2

- cuerrvii, n:009-429-4123  wivneron,oe: 302-543-2044

<

b r{v}/'ﬁ ml.l.wu.e,m:856-265-0177 KING OF PRUSSIA, PA: 484—868-9897

e u"‘g‘ﬂ poviestown, . 26 7T-337-8998 towrree: ST T=119-1393

SmartWindowChoice.com

'Renewal by Andersen of Greater Philadelphia is an independently owned and operated affiliate operating in the Delaware Valley (PA, NJ, DE). Offer not available in all areas. Discount applied by refailer representative at time
of confract execution and applies to purchase of 3 or more windows and/or entry or patio doors. 3% cash discount for payment in full by cash or check applied at time of sale. Cannot be combined with other offers. To qualify for discount
offer, initial contact for a free Window and Door Diagnosis must be made and documented between 5/11/19 and 5/31/19, with the appointment then occurring no later than 6/10/19, This 36 month financing is available to well qualified buyers on
approved credit only. Not all customers may qualify. Higher rates apply for customer with lower credit ratings. Financing not valid with other offers or prior purchases. No Finance Charges will be assessed if promo balance is paid in full in 36 months.
Renewal by Andersen retailers are independently owned and operated retailers, and are neither brokers nor lenders. Any finance terms advertised are estimates only, and all financing is provided by third-party lenders unaffiliated with Renewal by
Andersen retailers, under terms and conditions arranged directly between the customer and such lender, all subject to credit reguirements. Renewal by Andersen retailers do not assist with, counsel or negotiale financing, other than providing customers

anintroduction to lenders interested in financing. PA Lic. # 001884, NJ Lic. # 13VH05055400. J&M Windows, Inc, d/b/a Renewal by Andersen of Greater Philadelphia. “Renewal by Andersen” and all other marks where denoted are marks of Andersen
Corporation. €©2019 Andersen Corporation. All rights reserved. ©2019 Lead Surge LLC. All rights reserved, *Using U.S. and imported parts.
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Gill's
Landscaping

by Liz Hunter

or more than 25 years,
Gill's Landscaping has been
providing South Jersey with

landscaping and maintenance services.
Yards have been transformed into lush
landscapes with flowers in full bloom,
accompanied by perfectly manicured
trees and shrubs. The company also
handles other features like ponds,
accent lighting, hardscaping,
irrigation and more.

Their reputation for quality and
attention to detail has put them at
the forefront of the industry, and
garnered them recognition as Best
of House & Home for Landscape
Design. We sat down with sales
manager Ed Swietanski to discuss
what goes into planning the
perfect landscape design with
flowers and plants that will
provide years of enjoyment and
appeal to a home.

What are the primary steps involved in
planning a landscape design?

We first want to meet with the client at their
home and walk through the property. We'll dis-
cuss their vision for the space and bounce
around ideas. This initial meeting should not
be one-sided. We want the customer’s interac-
tion. It’s important to know what they like, and
probably just as important to know what they
don’t like. We're here to solve a problem, which
might be adding curb appeal or replacing plants
that have not grown properly. We’ll put togeth-
er a plan with materials we know will do well
on your particular property.

How important is it for a client to have a
budget?

We always try to get a budget beforehand. It
helps us zone in on your priorities. We don’t
want to create a design only to find out it’s out-
side your budget. We can still create something
nice within the budget you give us. If you’re

HouseMayazine.com
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! / getting proposals from
different companies, I rec-
ommend giving them all the same

budget and then comparing estimates to see
what you’re getting for that money.

What are some popular elements that can be
incorporated into a design?
Our goal is to create visual interest through-
out the year. We don’t want to create a stat-
ic landscape that never changes. We try to
choose materials that will bloom at different
times. You might have a rose bush blooming
in the summer, but then in the fall something
else is providing that life and color to the yard.
We’re also doing a lot of hardscaping, re-
placing walkways with paver materials from
Techobloc or EP Henry. LED night lighting is
also another popular feature that is becoming
more economical and adds visual interest at

night.

How important is continuing education for
your staff?
This is critical. The state of New Jersey man-

EXPERTISE: JEANDSCAPESDESIGN
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Ed Swietanski, sales manager

dates landscapers take classes in order for us
to hold our licenses. If you’re applying pesti-
cides or fertilizers or offering irrigation serv-
ices—Tlike we do—then you must have contin-
uing education credits for the proper license.
We make sure to maintain the integrity we have
developed with the Gill’s name.

What does it mean to he recognized as a Best
of House & Home winner?

Getting recognized like this helps qualify
what we do. Landscaping is one of the biggest
investments you can make besides your house,
and a poorly designed and executed landscape
can make even the best home look bad, but a
home that needs a little TLC can achieve great
curb appeal with a well-executed landscape de-
sign. W stress to our customers that you get
what you pay for, and we really pride ourselves
in the quality of materials we use, and the abil-
ity to put them together in a combination that
will look nice and give the customer the result
they want. Being chosen for this award by the
readers is a big deal to us, and only makes us
want to get better. HEH

SIS BTN Mullica Hill, NJ. | (856) 223-9770 | GillsLandscaping.com
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Take the Party

By Julie Shannon

ith the warmer weather now

in the forecast for the next few

months, that means time will
be spent outdoors (if not already) for
many get-togethers with family and
friends on the back deck. But do you
have everything you need to make the
space just right for entertaining your
guests—including items to protect your
guests and your house from the outdoor
elements? House ¢ Home asked local
experts what features homeowners
should have in their outdoor living space
to make their house the ideal hangout
spot, what items are must-haves for enter-
taining and at the same time functional,

and how to customize every detail to
your liking.

[ want to entertain guests this
summer. What types of outdoor
Sfurniture do you recommend I have
in my outdoor living space?
“Entertaining outdoors involves comfortable
chairs and sofas for relaxation and conversation.
However, it also means having the correct dining
furniture. The number of people you usually
entertain and dine with will dictate the outdoor
furniture you should choose. Dining tables that
extend are very useful if space is an issue. Stacking
chairs may be considered if space is a premium.
Keep in mind this is dependent on the outdoor
space you have. Your outdoor furniture style
should be an extension of your indoor style—
mid-century modern, traditional, contemporary,
etc. The ‘pop’ can be provided by your cushion
fabric choice and vibrant colored throw pillows.”
Charles Hessler, executive vice president
Barlow Tyrie
Moorestown, N.J.
(800) 451-7467
Teak.com
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What hardscaping

malterials do you
recommend for outdoor
living spaces? Are there
any that have little to no
maintenance?

“Most all the products that are
made to be outside will work,
from natural stone to Cambridge
Pavers with ArmorTec. Cambridge
Pavers with ArmorTec will not
fade or wear over time so the col-
or and texture will last. Flagstone
is probably the lowest mainte-
nance product. All concrete prod-
ucts are very low maintenance,
but we do suggest protecting all
your outdoor material to keep it
looking new and clean. The best
way to help you choose what you
want is to show you ideas. We
have a large display area here at
Landis Block & Concrete outside.
This helps show the colors in sun-
light, and you can get a real feel
for what it's actually going to look
like. We also have plenty of prod-
uct guides and photos showing
completed jobs. A picture speaks
athousand words.”

Jarrod Nyce, vice president
Nyce Concrete and Landis
Block & Concrete

Souderton, Pa.

(215) 723-5506

LandisBC.com

9

Q m What are the benefits of having an awning

B for entertaining purposes:
“Three words can sum up the advantages of adding a canopy to your
home: protection, savings and enjoyment. Aside from protecting you
and your home's interior draperies and furnishings from the sun’s
harmful rays, canopies can
block between 55 and 77
percent of the summer
sun'’s heat gain, which can
help to reduce your home’s
energy cooling consump-
tion up to 60 percent.

Being able to use your deck
or patio rain or shine
affords you more opportu-
nities to enjoy it and allows
you to plan gatherings
without concerns about
limited indoor space or
changes in weather. You'll
no longer need to cover
your nice outdoor cushions
or furniture when rain is
expected and you can plan
outdoor parties and other
get-togethers without
having to consider

rain dates.”

Russ DiBella, owner

RJ Custom

Awning Co., LLC
Sicklerville, N.J.

(888) 675-2760
RJAwning.com

ER TR
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How many different types

of awnings are there, and
what are the (lzg?’r(’n(‘m between
them?

“There are two main types of awnings—
retractable and fixed, with a bunch of subtypes
under each. Underneath retractable, you have
the self-supporting, projecting awning that
most people think of when they hear ‘re-
tractable awning,’ but you also have a variety
of other shade products, like pergola awnings
and curtains. Within the fixed category, there is
even more variety. Most people think of patio
and entrance canopies in this category, but
there are also window awnings, valances, porch
and deck awnings, and more. Beyond differ-
ences in location and function, there are wide
varieties in style, price and durability within
these categories. For example, within door
awnings, aluminum construction is inexpensive
and incredibly durable, while a fabric awning
on a custom frame offers a step up in style.”
Charlie Dwyer, marketing manager

Globe Canvas Products

Philadelphia, Pa.

(610) 622-7211

GlobeCanvas.com

Take the Panty

Ql Isa (/('( k roof a must-have ilem for entertaining
® quests?

“A roof is a very functional item on a deck and is an asset to your outdoor
living area. If you want to entertain, it has a lot of benefits. First, the ambient
temperature under the roof on a warm day is generally about five to 10
degrees cooler than the ambient temperature on a deck without a roof
because of the sun. It allows you to be on the deck when you have a partly
drizzly day and still have a party. It allows you to be out on your deck on the
hottest day and you'll be comfortable. It also extends the season much
more into the winter. You can also customize your roof once it's installed by
adding nice columns, electric and ceilings fans to name a few options.”

Bill Lecorchick Sr., owner

Legends Home Improvements

East Brunswick, N.J.

(732) 955-6321

LegendsBuilt.com

I am interested in having a f ire /eature installed in

my outdoor living spac e I go about choosing
the best one, and are l/wvslzll a populur j(’alure ?
“Outdoor fire is hotter (no pun |ntended) than ever. Not only does it create a
warm inviting atmosphere, but it will prolong your outdoor season as well. | think
with most people, sitting in front of a fire has a very calming and sometimes nos-
talgic affect on you. It's a time for sharing, laughter and reflection. There is some-
thing about a fire that can wash away the day’s effects and one of the more
meaningful items you can add to your outdoor space. Your choices of wood, gas
or electric depends on your space. For instance, you don’t put a wood burning
fire pit on a wood deck. You can go as big as an outdoor fireplace or smaller like
a portable gas fire table or patio heater. Consider your space and how you are
going to use it. If you want easy with no fuss, go with gas. The amount of space
you have is always a consideration when making your choices. Map it out so you
don’t overcrowd or underwhelm.”
Kristen Fiorito, outdoor oasis designer
Salter’s Fireplace
Eagleville, Pa.
(610) 631-9372 3 i ,,m,’I
SaltersFireplace.com £
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What custom feature should I add

lo my outdoor living area lo complete
the space?
“Custom railings are an important part of an outdoor living
space. It allows you the freedom to design and not be lim-
ited to a specific size such as custom aluminum railings,
which can be made specifically for your outdoor space in
almost any shape and size. They give you strength and
durability with options of keeping the rail and baluster
sections very thin and sleek allowing you to see better
through them giving you a more open line of sight. There
are all different types of railings like composite, PVC, alu-
minum and glass. Most of these options are kit systems
which are mechanically fastened together. They come

ww,umGZi ngputios,com with a wide variety of infill or picket choices like round

metal baluster, square, cable and even glass.”

—— § 56 F 8 48 4 7 4 0 0 #I);;:: 'I((’a:::s, general manager

——
7 : | -\i = Flemington, N.J.
I}i 1 HARICAFNE CONTRACTOR A 77 .{\_\_ ) ( 8) 7131000
B MyDeck.com

H&H
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FUR SUMMER

As the warmer days approach,
here’s what you need to know

to help your investment last
through the season.

BY DANIEL SEAN KAYE

etting plants in the ground and a

hardscape installed is all well and

good, but between harsh weather

and Mother Nature doing what she

does, there’s a lot you need to think
about if you want your outdoor oasis to make it to
the fall. House ¢& Home spoke with industry pros
for their best recommendations for a healthy summer
landscape.

Softscape issues

Softscapes are the living elements of your landscape
design—and the things most at risk during the
harsh summer weather.

“Landscapes are no different than human beings.
Proper water, food and preventative supplements
will ensure your landscape to thrive throughout the
season,” says Michael Pasquarello, degreed landscape
architect with Elite Landscaping.

He says that irrigation systems should be
evaluated and adjusted annually to adapt to plant
growth and any landscape additions. Also, fertilizer
is very important. “Plants should be fed at least
once a season to promote healthy growth. Insecticide
and fungicide applications should be scheduled and
performed at the times of the season when landscapes
are stressed,” he says.

On the surface, mulching and weed prevention

HOUSE & HOME MAY 2019

Image courtesy of KM Gardens Inc.
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TUNING UP YOUR

SCAPLE

-UR SUMMER

are top priority.

“Overall, landscapes need mulching in
the spring for weed suppression, water in dry
times and the occasional weeding,” says Scott
Silberman, vice president of KM Gardens,
adding to make sure weeds are removed
before they go to seed.

“Mulch should be tilled over, existing
mulch re-distributed and mulched beds should
get a top dressing,” says Diane Marrazzo of
Marrazzo’s North River. “Weed seeds begin
to sprout so a generous application of a weed
preventative will keep maintenance at a low
(if applications are consistently applied monthly).
If you did not prune your specimens in the
fall, as the new growth pushed forth, clean up
now or you may need to wait again for many
specimens.”

To avoid plant stress, make sure you water
when it’s hot, says Chris Bianciella, owner of
K&C Land Design & Construction. “For a
good installation, space the plants correctly
to allow them to grow into their space properly.
And remember mulch keeps plants moist so
cultivate it so dense and compacted mulch
doesn’t impact root growth.”

Some homeowners may feel inclined to
over-manicure their lawns, but a professional
landscaping company can provide just what

24 HOUSE & HOME MAY 2019

.

a yard needs, when it’s needed.

“For grass, cut it higher after July 4 until
Labor Day,” begins Andrew Savinson of Cre-
ative Landscapes. “For plants, prune and feed
them at least once a year. Beds should be
edged and mulched about once every 18
months, and use a double-shredded hardwood
bark mulch and not dyed woodchips.”

“Have a professional touch your property
at least once a month,” says Steve Compton,
general manager, CKC Landscaping. “We’ve
had unseasonable rainfall the last few years
and professionals know the care your trees,
shrubs and plant beds need. People want a
‘set it and forget it’ landscape but things don’t
work that way. You need to pay attention. A
professional knows the right mowing, fertilizing
and care needed.”

Hardscape care

Patios and walkways can’t be overlooked and
should have their condition evaluated before
summer, both for safety and aesthetics.

“Mid-spring to summer, check for areas
of settling or areas that need to drain or are
heaving or cracked. Look for creaky boards,
pointing issue, etc.,” says Compton. “If you
don’t nip it in the bud, if you don’t repair or
replace, a minor service call now could turn
into a thousand-dollar repair next year. It’ll
only get more damaged.”

“For your hardscape, general maintenance
and upkeep makes all the difference,” says
Bianciella. “Paver patios may just need a
simple power washing. This prevents deterio-
ration. A little attention after the install is all
it needs.” However, as time goes on different

PATIOS AND WALKWAYS
CAN'T BE OVERLOOKED

AND SHOULD HAVE THEIR
CONDITION EVALUATED
BEFORE SUMMER, BOTH FOR
SAFETY AND AESTHETICS.

hardscapes require different things. “Weed
growth means movement of the hardscape,
so after a strong washing, add new polymeric
sand. Also, using paver cleaners and regrouting
masonry patios lead to longer lifespans for
your hardscape.”

Savinson warns homeowners against power
washing these surfaces on their own.

“Remember that for anything you want
to have improvement for, the best thing is to
have a professional take a look at it,” says
Savinson. “Sometimes a power washing can
be good but that depends on whether water
has gotten into the hardscape and has done
damage. Make sure you redo the mortar.”

Clean, re-sand, seal—these are the main
ideas Pasquarello suggests. “A high-pressure
scrubber with spinning jets will remove all
surface discoloration and joint material (weeds,

HouseMagazine.com
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moss, soil, etc.),” he says. Chem-
ical cleaners then open the pores
of the concrete to allow better
absorption of a sealer. In addition
to adding polymeric sand to re-
plenish joints, a water-based
sealer applied to enhance the
overall color of the paver also
closes off pores to limit additional
staining.

And to make your area even
more special and functional, up-
date your hardscapes by adding
fire, water features and/or land-
scape lighting, says Silberman.

Final thoughts
For things to keep in the back
of your mind, each expert has
some suggestions.

“Don’t forget to water your
trees through hot and dry weath-
er, particularly ones like dog-
woods that prefer to be in the
shade,” says Savinson. “They
appreciate a good soaking every
three to four weeks.”

“If you have deck issues,
call a deck professional,” says
Compton. “They’ll know if you
need to just replace [it] or do
something bigger. They’ll fix
things but can also advise you
on how to tighten things up,
when you’ll need a sealer and
how doing certain things today
will help your deck last longer
and look better. You need to
maintain things to protect your
investment.”

Bianciella says there are some
great new hardscaping trends in-
cluding use of porcelain tile. “The
oversized tiles have a nice look
and can handle winters. It’s non-
porous and never weathers.”

Silberman cannot stress
enough the importance of adding
native plants to your garden.
“Natives attract tons of wildlife
including birds, bees (not all are
bad), and butterflies. The re-
moval of invasive plants helps
contribute to a healthy ecosystem
especially when replaced with
natives. A good example is Burn-
ing Bush. People love this plant
for its vibrant fall color yet it is

a highly invasive species that
reseeds everywhere and can com-
pletely take over, crowding out
other more beneficial plants.”
He says other options, such as
Aronia (Chokeberry), will pro-
vide equally stunning fall color
with the added benefit of having
berries that birds love to feast
on and will not take over the
ecosystem.

Marrazzo takes all this to
another level. “When you get
into your garden, go with love
in your heart and the plants
will be receptive to what you
are feeling and speaking,” she
says. “Be gracious with your
intentions when in the garden.
Your garden reaps what you
sow! Pleasant music while gar-
dening is heard by your trees
and plants ... and lawn too.
Choosing happiness while gar-
dening will benefit your chore!”

H&H

CKC Landscaping
West Chester, Pa.

(610) 436-1810
CKCLandscapinglnc.com

Creative Landscapes
Media, Pa.

(610) 565-9910
CreativeLandscapes.com

Elite Landscaping
Berlin, N.J.

(800) 582-6598
EliteLandscaping.com

K&C Land Design
& Construction
Union, N.J.

(908) 769-7283
KAndCLandDesign.com

KM Gardens, Inc.
Downingtown, Pa.
(610) 476-5892
KMGardens.com

Marrazzo's North River
Bucks County, Pa.

(215) 598-1412
MarrazzosNorthRiver.com
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A visit to Sequoia Out Back puts homeowners on their
way to the backyard oasis they always dreamed about.

NORTHEAST enjoy the
changes that come with all of
the different seasons, but others
just don’t want to deal with tem-
peratures in the 20s or the threat
of a blizzard every other week dur-
ing the colder months.
For those who are counting
down the days until spring, noth-
ing beats the winter blues—other

SOMEOFUSHEREINTHE
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than a trip to the islands—quite
like a visit to Sequoia Out Back’s
stunning showroom. It is the per-
fect spot to forget about the snow
and slush on the ground, plan a
backyard oasis and daydream
about the warmer days ahead.
The 30,000-square-foot show-
room has no comparison on the
East Coast, and as impressive as
it seems on the company website,

MAY 2019

it has to be experienced in person
to get the full effect. That’s why it
comes as no surprise that some
people journey hundreds of miles
just to see it.

“People will come to check our
showroom out just for the expe-
rience,” owner John Keller says.
“There’s nothing like it anywhere,
so it’s worth the trip for sure. No
one who makes a long trip to get

LA

here is ever disappointed.

“This is the best time to come
see what we have to offer. This is
when we have the most invento-
ry of furniture, and if you’re
building a deck or patio you want
to give yourself enough lead time
so you can enjoy it when the
warmer weather arrives.”

Keller has vast experience in
the outdoor arena dating back to

HouseMagazine.com
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his days as a deck builder. In
1998, he opened Sequoia Supply—
one of the premier retailers of
decking and railing products in the
country—and he added Sequoia
Out Back 10 years later to offer
everything imaginable for out-
door living.

That includes beautiful, high-end
furniture from popular brands like
Gensun, Tropitone,

Winston, Lane Ven- 6 6
ture, Pride, Woodard

and many more. Fire
pits and outdoor
kitchens continue to
be in demand for out-

Peaple will
come to check “Although it’s the op-

worked tirelessly over the winter
to update all of the displays and
ensure the latest and greatest
products on the market are being
showcased. In terms of decking,
Sequoia works with all of the lead-
ing manufacturers—such as Trex,
TimberTech, Wolf, Zuri and
Fiberon—who continue to devel-
op different styles and dazzling col-
ors. Keller is also ex-
cited about the new
composite boards be-
ing offered that are
closer in price to pres-
sure-treated wood.

door living spaces, OUI SHOWIO0OM  posite in this area,
and all of the neces- out jllst for the 2ross the country

sary components can
be found at Sequoia,

experience.

pressure-treated wood
is still by far the lead-

suchasa fulllineof  There’s nothing ing product used for
d

grills and smokers.

ecking,” he says. “So

No outdoor space is Ilke It 3ﬂyWh8f €, Trexand TimberTech
complete without a g9 jt’s worth the came out with new

shade element, an

composites at a low-

Sequoia has you cov- tr p for sure.” er price point that we

ered with pergolas
that not only add re-
lief from the sun but
an attractive design element as
well.

Dozens upon dozens of dis-
plays are set up in the showroom
complete with decking, railings,
furniture and a faux-blue sky
overhead to give customers a gen-
uine feeling about the products.

“When we set out to build this
showroom, our goal was really to
make it life-like,” Keller says.
“The displays are the size of the
decks you would build in your
backyard so you can get a good
idea of how it’s going to look and
feel on your own house. We also
have all the amenities and furnish-
ings once your deck or patio is fin-
ished.”

Keller and his team have

have installed in our

_JOE\',',.%?"”’ showroom. In addi-

tion to being aesthet-
ically pleasing, homeowners are
drawn to these composites because
there’s a lot less maintenance than
with pressure-treated wood.”

Sequoia welcomes customers
of every type, from those looking
to start a DIY project to those who
have been sent by their contractor
to make product selections. A
knowledgeable and friendly staff
is on hand to answer any and all
questions.

“It’s not really a showroom for
browsing,” Keller says. “Most
people need help and we are here
to guide each one every step of the
way. Backyards are big right
now—everybody wants to be out-
side. We want to help them get the
relaxing space they desire.” H&H
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Spring Showcase
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Put some tropical escape back into your
suburban sprawl. This perfect oasis is no
mirage but the ideal transformation of
your yard to the spot where everyone
gathers to enjoy.

HEH

-J

la gI _

= 3

renovati

Give your old pool a new look with the latest

features, functions and materials. Add the
hydrotherapy spa that you always wanted or
simply replace the worn plaster, tile and =

coping, a full range of options is available. :aé e

;o
g

B
Swim-Mor Pools & """’{ P b \ 'S
( ( Spas is a family - .
owned and - operated E DL -’.,‘t =

business started in 1967 that

proudly carries on a tradition

of quality in our products. We S) 7l l S 1 1

have an experienced staff that < &

utilizes some of the latest tech- ;

nology to bring to you. Visit Stun your neighbors &

or contact one of our three and attain a level of

convenient locations for a sophistication that

consultation about building you have always

your ideal pOOl. ) ) dreamed of. Your

yard is now ready

for everything from

\\, cocktail parties 28

to barbecues
Sllllm-mOR and birthdays. &85
P OOL S S PAS

Mt. Ephraim (856) 270-6571
Northfield (609)755-3046 .
Millstone Twp. (732) 422-5314 Swim-Mor Pools & Spas | swimMor.com
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Williams

D> D
starting

$29$q ft.

gramle countertops

starting at

$1499

10"x10" solid wood
kitchen cabinets

I
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Offers valid with ad.
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BI@ECKETHESUN
N@F THJ+VIEW

BEFORE

Mul-‘,r'lng Cleanups, Sod, Plonting
Nite-Lighting, Poolscapes
Fancing, Irrigation, 3-0 Design Imaging

Summer Special 20% off
$500 OFF Jobs over $500. ExpireSEran

$1500 OFF

any hardscoping or
londscapang aver 53,9499

any hordscaping of
landscaping over 54,990

: £ We Tint Your...

No Futfiee decoun Leng | coupon per Mo Furftwe descourd Len | coupon per % 2 5
Cuslome. per visd. Connol b combingd win Cusiome pad vl Corndl be combined wilh W‘ w Windows = Patio Doors » sk?llght!
oy ather offers. Coupon must be presanded of oy oher offers. Coupon must be preseriad lnd@w‘r nflng Any Glass » Any Size and/or Shape

time of esnmiola. Exp. 630/ 43 of time O ssmai. Exp. 6730,/ 18 Blork Mn-ﬁﬂﬂuﬂm 'L._

Invisible Protection For...
1 'aou'gas'"HT (8468} Your Family * Flooring * Furniture

Wi At Famiay Ovned & Operated Snce 1983 » Serding All of South Jersey = Lic. # 13VHDB312500 Serving the Tri-State A Shoro Points since 1985
5]winduw1mhng.cﬂm

Fine Art = Upholstery and more!
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POOLS & SPAS

._l&Spa

Sinee 1958

CluSitelm @@@ﬂ@m@ F g

RENOVAHIONS o SERVICGE

Call eur Service @@[@ﬁ 81516/-21312-41910/0

SEMI-INGROUND POOLS

Voorhees, NJ Turnersville, NJ Bristol, PA OPEN
92 Route 73 4170 Route 42 200 Route 13 EVERY

856.768.7600 856.875.6600 215.781.1300 DAY
NiagaraPool.com

NJ Contracior Licanse #13VHO1803800 | Pa Contractor License 005380
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Women
BUSINESS
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GARDNER

GENERAL MANAGER, RENEWAL BY ANDERSEN OF GREATER PHILADELPHIA

You work full-time and youw’re a mother of
three young girls. As tough as it is, it must be
rewarding, too.

Working a demanding job while being a mom of
three kids is full of challenges, for sure. But 'm so
grateful 1 can be a strong role model for my
daughters. It’s so cool to work in a typically male-
dominated field and show my girls they can do any-
thing they want—including running a company!

Your affiliate location has won Renewal by
Andersen’s “Best of the Best” award five times in
the past 10 years. More than 100 locations compete
for the award, so that’s quite an accomplishment.
I’'m so proud of my team. They have a work ethic unlike any I’ve ever seen, always going
the extra mile for our customers. As we continue to grow and our customers’ expectations
shift, i’s important that we’re always raising our standards. It takes a village to deliver
Renewal by Andersen’s Signature Service, and the “Best of the Best” awards are a special
recognition of my team’s hard work and dedication.

Your company’s mantra, “With Love,”
encourages employees to use words and
take actions from a place of love. What
does “With Love” mean to you?

It comes down to making connections with
our customers and putting a little more
heart into how we treat them. I see my
team doing small things every day. Acting
with love and kindness has become a way
of life here.

During a recent installation, our customer
mentioned to one of our installers that his
90th birthday was just a few days away—
and that he would be all alone. So, on the
day of his birthday, our installer bought a
cake and brought it over to the gentleman’s
home to celebrate with him. The customer
was so moved by the gesture.

We’re not just some giant corporation
that only wants to sell and install windows.
We want to connect with our customers
and build relationships. I think that’s what
“With Love” means. It’s not doing something
for recognition or a thank you. It’s doing
the right thing because it will make someone
feel good.

Your company has a charitable program
called Window of Giving. What are some
charities your group has supported?

Last year, we wrapped thousands of books
for RSVP, a local volunteer program that
helps disadvantaged kids, the elderly and
veterans. We also supported Alex’s Lemonade
Stand Foundation, which helps fight pediatric
cancer, and MANNA, which provides nutri-
tious meals to people with limited means
and medical conditions. Those are just a few
that come to mind. There are many more!

What's one of your proudest moments
at RbA?

Winning the Crystal Achievement award
at this year’s annual meeting was very spe-
cial. T had no idea I was in the running for
the award. I was floored! At first, I was a
little embarrassed to be singled out. But
then I realized it was because of the support
of my team that I was being recognized.
I'm just one piece of the puzzle in our
operation. While my name is on the award,
it really belongs to the incredible group
of people that I'm blessed to work with
every day. H&H

Renewal by Andersen of Greater Philadelphia, (267) 223-5843, PAExpertWindows.com
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H&SH Women
BUSINESS

transform a life. That appealed
to me on so many levels and as
a woman business owner in a
male-dominated trade, I knew
that I could bring something
different.

What has been the biggest
obstacle to being a woman
in business?
I have to say not much, and I
. ¥ owe that to being in a state
[NNENSPWF S that has so many resources to
Ceiling Remc help women succeed as well as
— having customers who look at
MRS  my gender as a plus, not a deficit.
ey A I gctually have customers who
A FRESH : : ; will say they chose me beca}lse
EW WAY - el 'm a woman and they are im-
> pressed by the professionalism,
quality workmanship and leg-
endary customer service we
deliver on every project, every time.
\/ al | { { s Q ‘ z Who has been your biggest
inspiration?
Women trailblazers—so many to name but
OWNER AND PRESIDENT, FRESH COAT PAINTERS OF BURLINGTON — CAMDEN  the one that comes top of mind is Oprah
Winfrey. As an African-American woman
growing up in a period that did not value
How long have you been in this industry? the diversity of women of all shapes, colors
I started this business in 2018 with an experienced and sizes, Oprah’s emergence gave a young
crew of painters who have more than 25 years in woman like me at the time, the confidence
residential, commercial and industrial painting and perseverance to define and go after
what I want in life. She remains even today,
my unofficial mentor.

O PAII —2 e " -;_‘/‘.” =

e

Did you have another career before this one?

Yes, for 13 years I humbly served as the president
and CEO of the Food Bank of South Jersey, the
largest anti-hunger organization in the region, which
provides food and nutrition services to more than
200,000 people in need in South Jersey. Prior to

How do you define success?

It’s a daily definition for me now that says
when we’ve exceeded the customers’ ex-
pectations, balanced the budget and have

that I worked in similar capacities and organizations happy employees, we’ve done well and 1
in Chicago, Virginia, Baltimore and New York. can sleep well tonight.
When did you decide to go into business for yourself? What is something you can’t live

After a 30-year career in the nonprofit sector, it was time for me to make a transition and  without?

pursue some of my ‘dream deferred’ goals while still in my prime working years. Business ~ Music! Music is my therapy and I love all

ownership was one of those goals. types but jazz is my absolute favorite and
if it has a serious sax player, oh my!

What appealed to you about this industry?

I’ve had painting projects go wrong and it’s frustrating. No-shows, slow and sloppy and ~ How do you unwind after a stressful

cost overruns. | knew there had to be a better way to provide quality workmanship and  day?

professionalism at a fair and firm price. Painting is the least expensive way to change a A glass of cold Riesling, soaking bubble

space and coupled with the right paint and painter professionals, you can literally  bath and my playlist. HEH

Fresh Coat Painters of Burlington-Camden, Marlton, N.J., (856) 644-6536, FreshCoatPainters.com/burlington-camden
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20 Old Salem Rd
Woodstpwn, NJ
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& Lic# 13VvH0O4119000
e www.matteokitchens.com

ONLY 3.4375% SALES TAX
The Largest In-House Product Selection in South Jersey!

Area Rug Cleaning

Get any rug cleaned at our regular fow rate,
and we'll clean a second rug at half price*

Now through June 15

b
-
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'l\\""

‘tl.h.!r

Our Best Ddl Qf the l@a .

856-437-4991

South Jersey’s Largest & Most Experienced Rug Cleaner

Free Pickup and
BEBIRIAN i
1912

Free Estimates

of
HOUSE
GHOME
2018

Expert Rug Repairs
A ZAKJAN company
bebirianrugs.com
* Presant this ad at time of pickup. Second rug must be equal in size or smaller. Discount applies o orders over 575, Cannol be combined with any other olffers.  Exp. 8715518 HH
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H@@QH In the Yard

Outdoor
Entertaining

Does your space have what it takes?

by Michael Pasquarello, Degreed Landscape Architect, Elite Landscaping
0 utdoor living continues to be the main driv-

ing force behind many residential landscape

projects and will strengthen and grow
throughout the years to come. The demand for in-
novative products which can be incorporated into
the landscape and create spaces of refuge and en-
tertainment has led the resurgence to bring people
back outdoors and enjoy what Mother Nature has
to offer. The following elements are must haves
when planning and designing these spaces:

PAVILION ROOF STRUCTURES. Open-air, pavilion-style, sol-

id roof structures are the ultimate way to create an outdoor shad-
ed room which can be utilized in any weather. Pavilions have ver-
tical posts/columns and can be tied into a home facade or built free-
standing. They are a framed solid roof which allows for the incor-
poration of recessed lighting, fans, audio-visual, not to mention a
force field from those burning UV rays. Shade is not the only way
these roof structures can provide refuge from the sun. Misters can
even be integrated into the soffit overhang to offer added relief.

OUTDOOR KITCHENS. The home kitchen always seems to be

the main area of gathering during any holiday, birthday or party. Why?
Food. There’s no reason why a kitchen with all the same amenities

(and more) can’t be created outdoors. Grills, warmers, side burn=+-=

ers, refrigerators, sinks, ice makers, pizza ovens and even beverage
dispensers can all come together within your patio space, Most of
these kitchen structures come equipped with natural gas, electric and
plumbing. Granite countertops, stainless steel cabinets and draw-
ers can also add to the gourmet cooking experience. Food has the
capability to make families friendlier and turn friends into family.

So put away those frozen hotdog and hamburger packets and pre-
pare a spread worthy of a five-star restaurant!

FIRE FEATURES. Since the beginning of time we have always
captivated and mesmerized by fire. A fireplace is typically the
focal point of a home’s family/living area and has a mystical
er to bring people together. Roasting marshmallows by ca
or huddling around a fireplace hearth can easily be recreated rig
out your back door. The trend of incorporating an outdoor fireplace
fire pit or element of fire has become increasingly popular over ¢
past five years. Wood, natural gas or propane can all be used to fuel
your inferno based upon preference. These structures are available
in kits for ease of installation or can be custom designed to fit spe-
cific needs. Natural stone, clay brick or manufactured block and ve

neer are all used in construction. Whether it be warmth, utilit or

HouseMayazine.com

just plain beauty, fire has always proven to be a part of our lives in
one form or another.

LED LANDSCAPE LIGHTING. LED technology in landscape

lighting has come a long way since its inception. The initial cold, bluish
LED lamps are now warm and inviting with the added option of
and array of vibrant colors. WiFi driven transformers are capable
of grouping light fixtures throughout separate outdoor spaces and
adjusting light intensities as chosen through a phone or tablet. Pre-
sets can also be programmed into the smart device so lighting will
automatically turn on or dim when it detects the device within that
space. The ability to change colors on individual fixtures right from
the palm of your hand I find the most versatile in creating the mood.
The overall appearance of an outdoor space can be changed mul-
tiple times throughout the evening, captivating your audience and
intriguing them to wonder what’s next.

Outdoor living should be a seamless blend of architecture and
landscape reflecting style and creature comforts from interior to the
exterior of the home. It is the integration of elements as outdoor
kitchens, fireplaces and roof structures which in all essence create
additional rooms of relaxation and entertainment. Especially with
our region having such drastic climate changes throughout the sea-
sons it’s essential to maximize use time with these features. In the
near future I see homes being listed for sale not only with the inte-
rior square footage, but also with that of exterior spaces as well. H&H

Michael Pasquarello is a degreed landscape architect
with Elite Landscaping. Email him at
MPasquarello@Elitel andscaping.com or call

(856) 753-1944. Visit EliteLandscaping.com

for more information.
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Simoni Silva
Cleaning Services

Residential and Office Cleaning Services
YOUR FRESHEST AND MOST AFFORDABLE CLEANING SERVICE

* Free Estimates

¥ Referrals Available

« Weekly, Bi Weekly, Monthly Services « 100% Satisfaction Guarantee!

Call or Text Today! {_-- 856-242-0976

Hornest

Reliable - Responsible

HOUSE & HOME MAY 2019

Lowegt !
~  Priceg
_Ever!

$1,000 OFF

Full Kitchen Reface & Countertop Installation
1-800-428-0009

With mention of this ad. Not valid with other
offer or prior purchases. Offer expires 6/20/19

—
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This is your mosquito
This is your Mosquito! treated by Hoffman's!

f

L
Hoffman's “Mosquito Platoon” is an outdoor
pest control service dedicated to controlling
mosqu:toes fleas and ticks in your yard and
pool areas. Our 21-Day Barrier Spray is an EPA
Approved Program applied by our tralned and
licensed technicians. % '_ e

FI'EE S LI et us Help You Take
Call TOdaz the Out of Your Yard
il 1-888-463-3628
Pest Control HoffmanPest.com

@==jm_ ¢ © & &
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- GRANDS!

Creating outdoor entertainment
spaces for that ultimate
staycation!

* Computer Generated
Site Plans
+ 3 Dimensional Imaging
* Phased Masterplans

Paver Projects
* Ponds & Waterfalls
* Imigation Systems
* Nightscaping
* Cleaning & Sealing Pavers

a ACCRDITED A+
sk sl Rating

If you are thinking about rain harvesting or water management, e-mail our affiliate www.americanwatermanagement.com

" ELITE 3503@'333

w4 LANDSCAPING www.elitelandscaping.com
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POOLS

Extreme features
to take your pool
to the next level.

ou already know that adding a swimming pool

to your backyard is going to take it to a whole

new level of entertainment. You can imagine

yourself not only swimming with friends and
family but also relaxing poolside with a great book or
dining al fresco on those warm summer nights. Even
the idea of enjoying the view of your pool from inside
of your home adds an element of excitement. But you
may be wondering what you can do to make your
pool even more spectacular. After all, you’re not
looking for a run-of-the-mill, cookie-cutter style pool.
You want something unique.

The fact is, there are more options for your pool
than ever before. Gone are the days when a pool was
built in a standard rectangle with basic features. These
days everything from the pool shape to the added fea-
tures can be custom designed and built to your exact
specifications.
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Above image courtesy of CLC Landscape Design

All the Features

Oftentimes, it’s the added features
that really make a pool spectac-
ular. One way to take your lux-
ury pool to the next level is to
add a sundeck, says Don Panetta
of D. Panetta Contracting. A
sundeck (which has also gone
by names like a “baja deck,”
“tanning ledge” or “sun shelf”)
is a custom feature that provides
an area where you can be “in
the pool” without being fully
submerged. Some homeowners
want this ledge created large
enough to fit one or more lounge
chairs, others are happy with
just a small ledge where they
can sit or have young children
play while watching older chil-
dren swim.

“You might also consider
adding a custom-built grotto,
which is a private cave area built
behind a waterfall,” Panetta

HouseMagazine.com

adds. “It’s all up to a person’s
preference of what they want to
add to make their home into a
vacation resort.”

Dominic DiCesare of Blue
Haven Pools by Calvitti says
that automation is another im-
portant luxury design option.
Homeowners want the ease of
being able to control their pool
features at the push of a button.
This includes not only the auto-
mated pool cover but also the
fire and water features around

PSHALOUT U
SPHNgG ledn U p:
Specials

e | S2. 15

Serving Soutrrjersey Since 1982
o@

Full Service Landscaping Soluﬁoh&: »-
Design, Build, Maintain :

Specidlizng In:
Ponds , Waterfalls, Hardscaping
& Landscape Maintenance
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Lap-rLuxury

the pool. Everything can be turned
on or off with ease.

“Homeowners might consider
water features like fountains, jets,
cascading waterfalls and more,”
says DiCesare. “There are so many
features you can add to
your pool; Anything you
can dream.”

Lighting is also impor-
tant, says Mike McCool,
general manager of Swim-
Mor Pools. Not only the
lighting within the pool but
also around it. After all,
you want your space to be
highly functional, even after
the sun goes down.

Many homeowners are
opting for LED lighting
that can be controlled from
their smartphone. Every-
thing from color-changing
lighting to different lighting &

set-ups for different zones | ==

can really help take your

pool area to the next level, says
McCool.

“Just keep in mind that the
more features you add to your
pool, the more complex the design
becomes—and that takes time,”
adds McCool. “We complete 3D
digital designs that help our cus-
tomers see exactly what their pool
is going to look like.”

Vacation Inspiration
The backyard vacation trend—or
“staycation”—is as hot a trend as
ever, says McCool, adding that
there is no doubt that many home-
owners get their inspiration for
pool ideas after visiting resorts in
places like Mexico or the Caribbean.
Rich Cording Sr., owner and

agrees, adding that his company
has designed and built some unique
pools which were inspired by va-
cations. One pool that CLC re-
cently constructed was meant to
look like it was “floating” with
infinity edges around all sides.
Of course, homeowners might
also consider an infinity edge on
just one end, too. This special feature
(also sometimes referred to

founder of CLC Landscape Design

as a “vanishing edge” or a
“zero edge”) means water
flows over the edge, creating
a visual effect of water with
" no boundary. They’re quite
popular at high-end resorts.

“We’ve also designed
and built a pool shaped
like a horse’s head and an-
other like a guitar,” Cord-
ing says. “You can get re-
ally creative with a custom
design. Another feature
from a resort that home-
owners like is a swim-up
bar with stools where they
can share a drink with
friends or family.”

In addition, adding

- 4%

Homeowners today want ... an outdoor
space that is going to keep them outside
all weekend so that they can enjoy time
with their friends and family to the fullest.”

— Rich Cording Sr., CLC Landscape Design

éi%“newfield

GRANITE - MARBLE - QUARTZ

WE SELL:

* Fireplace Hearths & Surrounds

» (as Fireplaces * Outdoor Kitchens
= Tile = Faucets = Sinks = Granite

* Marble = Quartz & Quartzite

* |In Stock Slabs
* Free Template + Install
* 4 Standard Edges

Q from MSI & Cambria, Silestone, Pental
Many Beautiful Remnants at
Unbelievable Savings!

ot

Newfield Granite & Marble
Pride Themselves with Quality Workmanship and a Combined Experience of 60 Years
Come visit our Showroom Inside = Advance Cabinetry & Storage Systems

46 N.W. Blvd., Newfield, NJ 08344 « (856) 405-6838
498 Mullica Hill Road, Mullica Hill, NJ 08062 « (856) 270-2329

www.newfieldgranitenj.com » www.newfieldgranitemarble.com
DJ-VINDOO2496-01
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gas-powered flre torches or urns
around the pool can really take
it to that resort-like level, DiCesare
adds. It creates a sense of am-
biance and wow factor that you
wouldn’t get with an ordinary
pool.

The Total Package

While the pool will surely be the
showpiece of your outdoor design,
it’s not just the immediate pool
area that matters. Today’s home-
owners are looking for the total

package. That means they want
an outdoor space that has all of
the amenities.

“It’s the complete space,”
DiCesare says. “Homeowners
don’t just want the pool itself—
they want all the surrounding
amenities that makes the space
even more enjoyable.”

This includes add-ons like an
outdoor kitchen, pool house or
pavilion. Homeowners might also
want game areas such as a putting
green or a spot to play horseshoes

or quoits. DiCesare says that to-
day’s homeowners are looking
to get as much use out of their
backyards as possible.

Cording agrees, adding:
“Homeowners today want it
all. They want an outdoor space
that is going to keep them out-
side all weekend so that they
can enjoy time with their friends
and family to the fullest. It’s
not really about the space itself

as it is the memories that are
made there.” H&H

Blue Haven Pools

by Calvitti

Four offices in the tri-state region
(800) 219-2141

BlueHaven.com

CLC Landscape Design
Ringwood, N.J.
(973) 839-6026
CLCDesign.com

D. Panetta Contracting,
LLC

Randolph, N.J.

(973) 659-9374
DPanettaContracting.com

Swim-Mor Pools & Spas
Mount Ephraim, N.J.

(856) 270-6571

Northfield, N.J.

(609) 755-3046

Millstone Twp., N.J.

(732) 422-5314

SwimMor.com
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Now is the Time to Schedule
Your Liner Replacement

4431 Route 42
Turnersville
(856) 629-2999
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3 CONVENIENT RETAIL LOCATIONS TO SERVE YOU:

Woodbury-Glassboro Rd.
Unit 23 Mantua
(856) 468-7665
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153 Harding Highway
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RESTORE YOUR FLOORS, SHOWERS AN D COUNTERS!

Tile, Grout, and
Stone Restoration

Grout & Tile Restoration.

¥ - Caulking for Tubs/Showers/Backsplash.
+ Complete Shower Restoration.

* Granite Counter Cleaning & Sealing.

* Natural Stone Restoration,

* Tile Repair, Replacement and Installs.

$ Any Job of
50 $500 or
OFF wmore!

*Must present at time of
estimate. Cannot be
combined with any other
offer. Expires 05/30/20

= .
S][R GROUT %ﬂiﬁﬂ?ﬁﬁﬁ; www.sirgroutcentralnj.com
Central New Jersey (732) 551 3992 ﬂ “ u n n

HIC# 13VHO7673200

,4,‘ all dogs poop”

e dog poop happens

J:>\_I

TOO BUSY TO CLEAN UP AFTER YOUR DOG(S)? ESCAPE To

PHYSICALLY CAN'T SCOOP THEIR POOP? PARADISE

GROSSED OUT AT THE SIGHT? a
IN YOUR BACKYARD!
HARDSCAPE - DESIGN & BUILD

TIRED OF FIGHTING WITH YOUR KIDS?

JUST OVER I'T? Pavers, Retaining Walis, Potios, Driveways,
Raésed Potios, Steps,
. y Concrate Works, Pools, Dutdoor Kitchens,
(—ALL\JO\W }'O R Fireplace, Fine Pits, Pergoias
A FREE QUOTE! LANDSCAPE - DESIGN & INSTALL

856.665.6769 B o st

Fencing, irmigation, 3-D Design Imaging

RATES START AT JUST
$15 PER WEEK! $1500 OFF = T $500 OFF
vt SR ;l' e
NO CONTRACTS
WWW.ALLDOGSPOORCOM R i s s s

CLSIOMHEY, par visl. CONNGl b COMbIned wam cuslonmed par vl Conngl b combined wilh
oy oiher ofiers. Coupon must be preseriad
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sy 856.981.3100

y Owned & Operated Snce 1983 = Serving All ol Soulh Jersey = Lic. # 13VHOB312500
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NHance'

YOUR NEW KITCHEN!I

Wood Refinishing = Done Right™

* Beauty

o Affordability
* Durability

* Convenience

Refinish without
1| compromise

RENEW ALL THE WOOD
IN YOUR HOME OR OFFICE

il CABINETS ¢ FLOORS
Sl RIM ® STAIRS

1/3 THE COST OF REFACING
1/5 THE COST OF REPLACING

SPECIAL OFFER 'IO% OFF' CALL NOW

866-944-WOOD (9663) ® info@dewoodrenewal.com

PALC 118713

BARLOW TYRIE | s EXPERT CLOCK
- SERVICE & REPAIR

save 50% — 70%
on our clearance site

“Entertain in style ..." Exceptional outdoor fumishings

in stainless steel, premium teak wood, aluminum and
hand-woven resin. Reciplent of sbxteen international design
excellence awards.

Tel 800 451 7467 Email: USsales@teak.com
Visit: www btusastore.com
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. Grandfather * Mantle
® Cuckoo » Wall » Most Clocks

If you are remodeling, don't forget
about your clock. Maintenance on your
clock keeps it running and heads off
more expensive repairs.

Mr. & Mrs. David Fisher, Owners
YOUR HEIRLOOMS MATTER!

All work is Guaranteed!

Gift Certificates Available!
Happy Mother’s Day to my wife Lisa.
Lisa is a great Mom and now a proud
Grandmom. And to our loyal customers,
Happy Mother’'s Day.

antiquesandclocks1 @gmaul .com

(856) 786

HouseMayazine.com




R S
IHI;Io;n ¢ Trimwork"

|
M“dklnq Youwr HoOmoe “A ModellHome

I

1t

ors e Interior Pe ainting
And More!

BEFORE

Home Trimwork

Making Your Home “A Model Home"”

609.206.8621

www.hometrimwork.com

FREE DESIGN Financing Available.
1
CONSULTATION! A
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Seme 00 Back ¥~

Experignce the Uimate in Owtdoor Living Space~

@TnnberTech

LessWork. More Life.

2420 Bethlehem Pike

(Rt. 309) Hatfield

215-368-(RAIL) 7245

The Most Spectacular

: &7 : . = -
g e I}'Jtl() Furniture

EQUOIA

PRSRT STD
U.S. POSTAGE

PAID
DEL VAL MEDIA,
LLC.

B UBRBNBRRAY

=
e <
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. D{!L‘.]»’.i]lg and Raili

S
» Hardscaping

* Outdoor Kitchens
* Grills and Firepits
BEST

Find us on . .
i%%_; www.decksupplies.com

* Windows and Doors

) ¢ .
ZWRI AZEK;,

Bt ding Broduris

W@LF

925 Easton Rd.

(Rt. 611) Warrington

215-918-DECK (3325)

Deck & Railing Showroom Only

Up To 50% Off All Patio Furniture
+ An additional 15%
+ Free Delivery

Outdoor Living Showroom!
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