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WHEN IT COMES TO CHOOSING YOUR NEXT FLOOR, THERE’S PLENTY
TO CONSIDER BASED ON USAGE, LIFESTYLE AND OTHER FACTORS.

by Peter Proko
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LL YOU HAVE TO DO IS TAKE A LOOK AROUND YOUR NEIGHBOR-
HOOD TO NOTICE THAT HOME IMPROVEMENT PROJECTS CON-
TINUE TO BE ON THE RISE. Ever since the pandemic
forced folks to spend more time inside the four walls

of their home, renovation has become top of mind for many as
they look to transform their space and make it more functional
for today’s lifestyle. But no matter if you’re having the kitchen
of your dreams built, updating an outdated bathroom or per-
haps finishing the basement, all of these projects have one thing
in common: the need to choose the right flooring. 

When it comes to flooring options these days, there is no
shortage of styles to choose from, whether you’re looking to add
fresh carpeting, lay down some hardwood or add luxury vinyl
plank to freshen your design.

Choosing the right style largely boils down to a matter of pref-
erence, but one should also make an informed choice based on
surrounding lifestyle factors. Do you have small children? What
about pets? Are you looking to update the floors in a high-traffic
area? By discussing these factors with a professional, they can deter-
mine which style of floors best suits your home.

“Talking with the customer to find out
their needs, asking questions and educating
them on the options available is necessary
to help them make the best choice for their
flooring project,” says Jeff Stirling, owner
of Creative Floors and More. 

“Lifestyle is a huge factor,” agrees
Mike Junker, manager, Maro’s Floor Cov-
ering. “Active families with pets are best
served with waterproof, easy-to-clean vinyl
floors or lower pile, more durable carpet
in the most lived-in areas like family rooms
and basements.”

We spoke with Stirling, Junker and
more of the region’s leading flooring experts
to get a better sense of what homeowners
need to consider before making the right

choice for their household. 

On the Carpet
When it comes to carpeting, Stirling says
plush is the most popular style choice, but
admits there are patterns in a low pile that
sell quite well, too. “It’s really a personal
preference,” he says, before cautioning
that a homeowner needs to read between
the lines when it comes to the different
grades of carpeting available. 

“Homeowners should be wary of low
pricing in carpet, and really all flooring prod-
ucts,” Stirling says. “If the price is low, the
quality is low and it will not last.”

Junker also offers careful words of
advice for those in the market for new car-

peting, namely with regard to paying atten-
tion to how the carpet is constructed.  

“Homeowners should consider the
fiber that different types of carpets are
made of. Nylon, wool and polyester can all
be good choices, depending on desired
appearance, durability and cost,” he says. 

And because the carpeting in your living
area can take more abuse than the rarely
walked-on carpet in a guest room, it may
be wise to opt for higher-grades in the
spaces that are more heavily used.

“Higher-end carpet is a great choice for
stairs and hallways, and often family rooms,
where durability and visual impact is
desired. [Alternatively], bedrooms and
basements are often areas where a mid-grade

A
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carpet can make sense” says Junker.
Elmer Stoltzfus, owner of Heritage Floors,

says homeowners should not only consider
quality carpeting when making their selec-
tion, but also make sure they are choosing high-
quality padding for underneath as well.

“Padding is very important. The thought
that a carpet is only as good as the padding
underneath it is not entirely accurate, but it’s
close,” he says.

When it comes to color choices, beauty is
in the eye of the beholder. While neutral tones
remain the primary choice for many who look
to seamlessly blend multiple elements of the
home, some are opting for multi-toned patterns
that offer their own look and appeal. 

“Multi-colored textured patterns are
extremely popular for all areas of the house,
especially in high-traffic areas. … Neutral
tones will always be popular, but stripe patterns
are also very [in demand] right now,” says
Junker.

Stoltzfus adds that he’s seeing customers
continuing to gravitate toward plush car-
peting, but acknowledges other styles also
have their place.

“The trend I see is customers mostly
choosing plush carpets, but more multi-col-
ored options rather than a solid color. We do
sell some pattern carpets, but it kind of
seems like people either love them or hate
them,” he says. 

Walk the Plank
Of course, carpeting is not desired by everyone.
In fact, many prefer the warmth of hardwood
floors, or the convenience and aesthetic appeal
of luxury vinyl in areas like the living room,
kitchen and dining room. Some others may opt
for laminate or porcelain tiles in bathroom areas
and so on. 

Gilmar Marcelino, owner of Victorian
Floor Finishing, has been in the business since
2009 and has installed his fair share of hard-
wood floors over the years. But he’s also been
a trusted resource when a homeowner is
looking to have their existing floors refin-
ished. Not only will it clean and help further
protect the floor, but it also gives homeowners
the opportunity to change the stain. This is par-
ticularly desired when a homeowner recently
purchased the residence and is looking to add
their own touches to the house or perhaps
during the move they ripped up old carpeting

to be replaced and happily discovered a hard-
wood floor underneath.

“The main purpose of sanding [down to
the bare wood] is that when we remove all fin-
ishing, we can apply any kind of color or
stain available,” says Marcelino. “A home-
owner is always looking to update the color of
the floor to match the kitchen cabinets, match
with some furniture or with new paint on the
walls. That’s the majority of the reasons why
the customer goes through with sanding and
finishing the floor. It brings [the floor] to life
and makes it look brand new.”

And perhaps the most talked-about flooring
these days is luxury vinyl plank. It’s being uti-
lized in rooms throughout the house and is
attractive because of its color options, durability
and affordability. 

“Luxury vinyl plank is by far the most pop-
ular choice these days,” says Stoltzfus. “It has
the lead over other types of flooring by a
pretty good margin. There are a large amount
of different styles and colors available.”

“Luxury vinyl tile has grown in popu-
larity with homeowners for many reasons.
Recent advances have allowed the patterns and
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feel of real wood to be replicated
on vinyl plank/tile. This has
allowed modern [vinyl flooring]
to be not only durable, but also
beautiful. In addition to this, the
ease of installation has made it
a rising star in residential
flooring,” says Anthony Sterl,
of Sterl Kitchens Co. Inc.

“It’s a great floor that has
been on the market for a while
and it doesn’t look like it’s going
anywhere because everybody
likes it,” adds Marcelino.

In addition to attributes like
being waterproof and free of
scratches, luxury vinyl is
designed to last. For instance,
the flooring carried at Sterl
Kitchens is actually rated for
light commercial use. “That
means it is much heavier that
what is used in residential [prop-
erties],” says Sterl. “Our
flooring also has at least a 30-
year warranty and depending
on the product, some may have
a lifetime warranty.”

Marcelino has seen his
clients install luxury vinyl in a
wide variety of spaces on the
first floor, the second floor, in
sunrooms, etc. “Today you can
get the oak look, a pine look, a
cherrywood look; I see all kinds
and it looks like real hard-
wood,” he says. “And the main-
tenance is much less. Even if you
have a pet or small kids, you
have nothing to worry about
because that floor is meant to
last a long time. … I haven’t
done any replacements for
existing homeowners because of
issues with [a vinyl] floor.”

No matter which floor suits
your style and preference,
homeowners are best served to
find a trusted professional to
help guide them in their selec-
tion. And as is the case with

most things in life, you get what
you pay for, and sacrificing
quality to save a few dollars
could wind up proving more
costly in the long run. 

“All flooring products are
not equal,” says Stirling. “There
are many different qualities of
flooring in each category. This
means different price points as
well. Low price and quality do
not go hand in hand. Home-
owners should keep this in mind
when shopping for flooring.”

RESOURCES
Creative Floors 
and More
Coatesville, Pa.
(610) 873-6220
CreativeFloorsAndMore.com

Heritage Floors Inc.
Ronks, Pa.
(717) 687-7906
CarpetLancasterPa.com

Maro’s Floor Covering
Ambler, Pa.
(215) 646-8178
MarosFloorCovering.com

Sterl Kitchens Co. Inc.
North Bergen, N.J.
(201) 866-7999
SterlKitchens.com

Victorian Floor 
Finishing
Palmyra, N.J.
(856) 858-6465
VictorianFloorFinishing.com
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A miano & Son has been serving South 
Jersey’s construction needs since 1968,
or for three generations of Amianos. In

that time, the company founded on the strength
of Louis Amiano Sr.’s masonry has grown
with new team members, new technology
and even a new location.

But one thing never changed as its
services expanded to include home additions,
full-home remodels, kitchen and bathroom
renovations, and outdoor-living concepts:
Relationships come first. 

That people-first perspective deepened
as the company developed a distinctly family
feel. Louis Amiano Jr. assumed his father’s
president role in 2009, his wife Wendy joined
the team to handle marketing and client re-
lations, and their daughter Sophia is bringing
her color-certified interior-designer’s eye to
the company as she attends the University of
Wilmington. The Amianos’ nephew, Joe Cly-
mer, is also part of the team and has worked
his way up to sales manager.

Being family goes beyond blood, though.
“We have a staff where everyone is on the

same page because we’re so close and connect-
ed,” Wendy says. “If anything happens to one
of our people, they have this whole family
who’s there for them.” 

After years of “doing everything in the
company,” Wendy says her husband eventually
wanted to spend less time working in the
business as a jack of all trades and more time
working on it as an owner. “Lou Jr.” has
since surrounded himself with people he trusts,

with millennials account-
ing for much of that 19-
person team. 

“Our staff is very mil-
lennial-heavy,” Wendy
notes. “We have people
like Keith Blose, who
worked his way up to field
manager and still jumps
into any role we ask him
to. We’re at the point
where we have longevity
with our younger staff. I
look at our team and I get
excited about the future.”

As he planned his tran-
sition, Lou Jr. started work-
ing with Clymer, who
thrived under that guid-

ance. And when Amiano & Son expanded be-
yond its Southampton office and showroom to
a second location at the Shore two years ago,
Clymer was the obvious choice to lead it. 

“Joe started off in the field right out of
high school. When there was a crawl space to
go in, we sent Joe,” Wendy laughs. “Then he
self-trained on interior design, he was doing
sales here and there, and he had a real knack
with people. Now he’s an award-winning sales-
person with a strong future.” 

Treating employees like family and devel-
oping their strengths is how Amiano holds 
onto top talent, like accountant Mary Beth
Brodtman, who has been with the company
for more than a decade and Wendy swears is
so integral that “we all feel it when she’s out
on vacation.” It’s also how the company assures
its staff is organically invested in the company’s
future. 

“We work hard to retain our younger em-
ployees because they’re the future of this com-
pany,” Wendy says. “The benefit to the client
is that they’re working with a team that’s
knowledgeable, detail-oriented and proactively
trouble-shooting even before the onsite project
starts.”

What Amiano does is deeply personal
work, and the team takes that responsibility
seriously. Wendy describes an internal quality-
assurance process that engages clients throughout
every phase. Pre-construction meetings set ex-
pectations; site visits establish familiarity; project
managers oversee a project throughout its du-
ration; Blose ensures nothing is left unexamined,
right on down to contracts and budgets.

“It took a long time to perfect our process,”
Wendy admits. “We learned throughout the
years that communication with clients is ex-
tremely important. We’ve set up on a cloud-
based system so that anyone on a job can take
a picture and upload it so the client can see
what’s going on in their home at all times.”

And it’s not just about delivering top-notch
service. Amiano is discerning in the products it
uses, too, interviewing suppliers to ensure
everything from the tile and siding it stocks to
the tried-and-true brands it builds with to the
budget-conscious options it offers all deliver
the quality Amiano promises. That’s where
working with other builders, remodelers and
construction-industry peers is especially ad-
vantageous.

“You’ll always get what you pay for but
this industry is constantly changing,” Wendy
explains. “The Builders League of New Jersey
really helps bring everyone together, and Lou’s
constantly learning something new through
NARI (National Association of the Remodeling
Industry) and NKBA (National Kitchen &
Bath Association).”

That always-evolving education, as well as
tapping into its team’s range of expertise and
soft-skill professionalism, is all part of what
makes Amiano & Son special.

“The feedback I get is that everyone loves
working here, everyone wants to come into
work,” Wendy says. “Our clients know that
they’re working with professionals who really
care about the job—which is someone’s home—
and not just the sale.” 

profile
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Building
Relationships
Two South Jersey locations help Amiano & Son bring South
Jersey’s construction visions to life with a people-first
philosophy to doing business. by Madeleine Maccar
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There is perhaps no more exciting realm
of home improvement than the outdoor
living space, whether plans include a

resort-style pool, beautiful landscaping or a
covered deck with a fully loaded kitchen and
bar area. One aspect that is not always top of
mind but is equally important as the bells and
whistles is the type of fence that surrounds it
all.

Homeowners may have different reasons
for installing a fence on their property, and
recognizing their priorities goes a long way
in determining the style and type they should

ultimately choose.
“More often than not a homeowner is

looking for a fence because of pets and chil-
dren, and these days I feel like more pools
are going in than ever before, so once a pool
is in the equation a fence becomes manda-
tory,” says Robert Hook of Progressive Fence
& Railing, located at the Jersey Shore. “Pri-
vacy is also a huge factor for most folks,
which is why the vast majority of fencing
you will continue to see is [6-foot-high] pri-
vacy. Most customers want something that
is low maintenance, but they also want some-

thing strong that can stand up to the abuse
of the wind and elements, which is extremely
key when working [on] one of the islands in
South Jersey.”

The popularity of home improvement
shows on television and the influence of social
media mean that homeowners are often more
educated than in the past, but meeting with
a professional fence contractor can certainly
provide even more valuable information.

“A lot of times, especially nowadays, peo-
ple know what they’re interested in, what
type of fence or style,” says Tom Hibbs of

HouseMagazine.comHOUSE & HOME APRIL  202320
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The right type of fence can be the finishing touch on a beautiful backyard, but homeowners
should understand the pros and cons of different materials. 

by Matt Cosentino

OUTDOOR ESSENTIALS
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Great Valley Fence. “But I will
guide them through the process
depending on if they need more
privacy, if they prefer more of an
open look, if they’re concerned
about pets or kids. … Most
[towns] have adopted the interna-
tional pool code, which is called
the BOCA code. Anybody who
has a pool or is thinking about get-
ting a pool down the road would
want the fence to meet that code,
so that’s something I also make
sure to mention.”

House & Home spoke to sev-
eral local professionals to learn
more about the factors to consider
when shopping for a fence, the dif-
ferent types on the market and why
customers lean to certain kinds
over others.

Vinyl is final
Over the past decade or two, many
residential neighborhoods in the
Northeast have become dotted
with white vinyl fencing. The
appeal lies with the durability and
low maintenance required of the
material.

“Most of our jobs are vinyl,”
says Danny Leslie of Superior
Fence & Railing. “It’s maintenance
free, it doesn’t rot, it doesn’t have
splits, it doesn’t have cracks like
wood, it’s easier to pressure-wash
once a year than staining wood,
and it looks good too. It comes in
different colors—white, tan, adobe,
gray—and we have a wood-grain
vinyl. … Are you going to keep
getting someone to stain your
[wooden] fence or replace a post
when it’s cracked? Buy vinyl, it’s
final.”

Hook agrees that vinyl is the
go-to option for most customers
and will continue to be because peo-
ple do not want to spend the time
and money to care for a fence made
of other materials, such as wood.
He also sees the colors and decora-
tive elements improving each year.

“Colored and wood-grain
vinyls have been around for quite
some time actually, but there are
always new additions being added
by our suppliers,” he says. “There
are definitely some newer and very
popular styles that have emerged
in the past few years such as hori-
zontal privacy and horizontal semi-
privacy fencing. It’s a very nice and

subtle change from a typical fence
using vertical boards or pickets, so
it catches your eye.

“There is definitely a big
demand right now for almost any-
thing that is slightly different than
the norm, whether that is changing
the style and specs of the typical
fence, mixing and matching colors
and even slightly different materials
into the equation. There are so
many variations when it comes to
vinyl, you really have almost
unlimited options to choose from.”

Hibbs adds that fencing that
makes the property stand out is
popular at the moment, though it
may come with a higher price tag.

“Some people will get different
colors but a lot of times it comes
down to cost,” he says. “There
are standard color upgrades—like
beige, gray or clay—that won’t be
nearly as expensive as a custom
color. But if they want a custom
color to match the siding of their
house, for example, like brown,
green or orange, those colors can
be done but it’s a lot more expen-
sive.

“Wood grain is another possi-
bility, but that’s going to be on the
expensive side too. They have
wood grain finishes like mahogany,
walnut and a natural color.”

Even with those possibilities,
the downside of vinyl is that it may
not fit as nicely with the natural
beauty of the landscape. But in the
end, the low-maintenance factor
usually seems to win out, and
Hibbs offers a suggestion for clean-
ing a vinyl fence.

“I actually don’t recommend
powerwashing,” he says. “It’s a lot
softer on the PVC to just use a hose
or to hand-wash it with environ-
mentally friendly soap and just
wipe it down. They will get some
grass and dirt on them, but if you
powerwash, it could actually affect
the integrity of the outside of the
PVC. … It’s actually a petroleum-
based product, so if you power-
wash the outside you could create
pores in the material that would
promote mold growth.”

Complementing the natural
beauty
Leslie often finds that customers in
wooded areas prefer fences made
from spruce or cedar because of
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their ability to
blend with the
natural sur-
roundings of the
property. Hibbs

agrees but warns that unlike years
past, wooden fences are not much
cheaper than vinyl, if at all.

“It offers the natural look but
lumber is still more expensive right
now,” he says. “Ten or 20 years
ago, because they were still refining
PVC and getting used to it as a
fence product, PVC was a lot more
expensive than cedar. But since the
pandemic, lumber prices went up.
Some of the standard lumber, like
pressure-treated, spruce or fir, those
prices came down, but cedar is still
relatively expensive.”

Hook believes there is a market
for wood fences, however, and has
started to see the prices get better
the further we move away from
the pandemic.

“Wood fencing in my opinion
has actually come back in a big-
time way, at least in the areas that
I work in,” he says. “You’ve had
years and years of nothing but vinyl
seemingly popping up, but the real-

ity is that a beautiful cedar fence
may simply match a customer’s
home and property infinitely better
than vinyl will.

“Unfortunately, the market and
the cost of lumber has skyrocketed
since the beginning of COVID, but
things have already begun to nor-
malize. And while the costs of lum-
ber went up, nearly every other
material available experienced
increases that were substantial,
from wood to vinyl, aluminum,
steel, composites, etc. Right now,
the cost of a vinyl fence versus a
good-quality cedar fence is very
comparable, so it will come down
to how that fence accents the prop-
erty and its surroundings.”

Hook always recommended
vinyl when he first broke into the
industry about nine years ago and

still does plenty of jobs with it, but
has become partial to wooden
fences.

“[I]n my opinion, there is a
huge market for cedar fencing and
other hardwoods such as ipe,
which when completed and main-
tained, simply cannot be matched
aesthetically,” he says. “Of course,
it has to fit the property and the
customer’s home, but I have devel-
oped a true and sincere apprecia-
tion for not just the look of wood
fencing, but for the time and skill
involved in building it, especially
when it is a custom design.”

Aluminum and other options
While chain-link fencing is still
heavily used in commercial appli-
cations, it is not as common in the
residential space as it was 30 years
ago. Black aluminum or steel fenc-
ing does have its benefits, however,
and is often utilized around a pool.

“One of the largest pros for
both aluminum and steel is that the
fencing is very un-obstructive to
your view,” Hook says. “Very often
it is used surrounding a pool where
the customer may already have a

fence on their property line, but
then the aluminum is installed
immediately around the pool as a
secondary line of defense for chil-
dren. Since the posts and pickets
are very slender, it doesn’t block
your view, it simply blends into the
background. In many other occa-
sions where customers have their
property lines landscaped and
planted heavily, well, they want
their landscaping to be a highlight
of the property. In those situations
where privacy isn’t a factor and a
barrier is needed, it’s the perfect
solution.”

Hibbs adds that just using alu-
minum around a pool rather than
the whole property is a good way
to save money, or if it is used in
conjunction with a vinyl fence, it
can give dogs a place to run around
without getting near the pool.
There are some negatives, however,
particularly in a coastal setting.

“The biggest con to both is that
no matter what, metal does not
fare too well in a salt-air environ-
ment,” Hook says. “Without a
doubt, steel will eventually rust,
aluminum will pit and oxidize, and

FENCINGFENCING
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at some point will need replace-
ment. Now, on the plus side there
are a ton of different manufacturers
out there, and many offer products
with substantially upgraded pow-
der coatings that are designed for
a salt-air environment. That being
said, they obviously won’t last for-
ever, but is there anything on your
home or property that will?”

Hibbs says split-rail fencing
with welded wire can be an inex-
pensive option to keep smaller pets
and children in the yard, and can
also be used to meet pool code. He
also suggests black woven wire as
a way to keep other animals out.

“We’ve done some work like
that specifically for deer enclo-
sures,” he says. “Some years ago it
became a big thing to very easily
put up posts and attach deer net-
ting. But the deer would get stuck
in it, so our recommendation for
deer enclosures would be to go a
minimum of 10 feet high and to
use the woven wire, which is a very
strong, agricultural-grade wire. If
deer happen to run into it, they’ll
just bounce right off and not get
snagged in it.”

Finishing touches
Just like automation has been a
critical piece of other systems in the
home, it has carried over to fences
as well. Hibbs says remote-con-
trolled gates have become quite
popular with his customers, who
enjoy just being able to open and
close it with the push of a button.

He has also seen some home-
owners put their own personal
stamp on their fences by incorpo-
rating their initials and decorative
elements into the gate or adding
finials to the pickets.

Whatever the project might
entail, if the goal is to get a fence
installed in time for summer, it’s
important to act quickly.

“If someone is thinking about
getting a fence, they should defi-
nitely be shopping around now,

because the longer they wait
between now and June, the busier
any fence company is going to get,”
Hibbs says. “It tends to slow down
in the fall … but March through
June is definitely when I fill the
schedule out pretty fast.”

Leslie stresses the importance
of finding a company with the best
warranties on materials and labor.
And while some handy homeown-
ers may think they can tackle the
fence installation themselves, it’s
probably best left to a professional,
Hook adds, because of issues like
grade changes, working around
irrigation and landscaping, and
drilling through masonry.

“There is an awful lot that goes
into a fence installation, whether
most folks realize it or not, and it’s
a very difficult thing to get right
without proper experience,” Hook
says. “Plus, if you decide to do the
work yourself and a warranty issue
arises because you didn’t install the
materials properly, then you’re
going to be out of luck. A company
like ours is an authorized distribu-
tor and installer of these products
so not only do we warranty our

labor, but then the material war-
ranties by more of our suppliers
are in the 25-30-year range because
an authorized professional did the
installation.” 

RESOURCESRESOURCES
Great Valley Fence
Southampton, Pa.
(267) 716-0143
GVFence.com

Progressive Fence 
& Railing
Egg Harbor Township, 
Avalon and Surf City, N.J.
(609) 449-8079
ProgressiveFenceAndRail.com

Superior Fence & Railing
Minotola, N.J.
(609) 727-3708
SuperiorFenceNJ.com
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When Global Home Improvement was
founded more than 20 years ago, the
company set out to work with only the
best manufacturers in the industry.

Whether homeowners are investing in roof-
ing, windows, siding or gutters, they can rest
assured that Global Home Improvement
stands behind the products they install. 

“All of our lifetime remodeling solutions
come with our lifetime workmanship war-
ranty,” says Adam Parnes, marketing director.
“At Global Home Improvement, we pride our-
selves on offering old-world craftsmanship on
every installation.”

Over the course of two decades, one man-
ufacturer has stood above the rest: James
Hardie siding. Global Home Improvement is
the area’s elite preferred installer of the world’s
leading fiber cement siding and backerboard,
according to Parnes.

“James Hardie siding gives homeowners
the look of real wood siding without the main-
tenance or inspection problems,” he contin-
ues. “James Hardie siding elevates your home
in a way that vinyl siding simply cannot.” 

Because Global Home Improvement offers
a full range of exterior home remodeling solu-

tions, including Infinity Windows from Marvin,
they can handle your entire renovation from top
to bottom, thanks to their high-quality, in-
demand metal roofing installation. 

“Metal roofing lasts three times as long as
asphalt and, more important, won’t stain or dis-
color over time,” Parnes explains. “Metal roof-
ing comes in various styles including standing
seam, metal slate and metal shake!”

And while the contractor offers a number
of exterior services, clients only have to deal
with one point of contact no matter how
extensive their exterior projects are. “Every
project is assigned a dedicated project man-
ager and our in-home consultants are also
there to help with accurate pricing, design
and ideas without the high pressure tactics of
other companies,” he says.

If your home is due for exterior renova-
tions, Parnes advises not to delay. “Planning
your renovation ahead of time is always the
way to go.”

SHOWCASE

HouseMagazine.com

Bringing You the Best
Global Home Improvement only selects the highest-quality products for your home’s
exterior renovations, including metal roofing options and James Hardie siding.

Global Home Improvement 
Serving Pa., N.J., and Del.
(866) 735-1121 | GlobalHomeInc.com

Why James Hardie
siding?  
! It’s the perfect choice to modernize

your home’s look with reliable,
long-lasting siding 

! The design looks brilliant for decades 

! Fiber cement naturally resists
warping, cracking and rotting, and is
much stronger and more durable than
other siding options 

! The composite cement, sand and
cellulose fibers forms a very durable
finished product that works perfectly
as home siding    

! Its middle ground of affordability and
durability give you a long-lasting
option without breaking the bank

Did you know that metal
roofing is a valuable
investment that can last
a lifetime? 
PERHAPS THE MOST VERSATILE ROOFING
MATERIAL ON THE MARKET, METAL CAN
TRANSFORM ALMOST ANY HOME, turning
what was weak and uninteresting into
something structurally sound and
eye-catchingly modern.  

METAL ROOFING IS AS ECO-FRIENDLY AS
IT IS BEAUTIFUL, and it will probably be
the last roof you ever buy. Global Home
Improvement is your local expert in a
variety of metal-roofing options! 
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When you need work done on your
home—expected or not—you want
to know that you can trust the con-

tractor you’ve hired to get the job done
well. After all, you’re not an expert on
what’s involved in services like roofing,
siding or windows and you don’t want to
get taken advantage of as a result. Because
of that, it’s important to choose a company
that you can feel confident is reputable. 

But how exactly do you know a com-
pany can be trusted? 

One important factor in choosing the
best contractor is longevity. Only a company
that performs great work is going to be
able to stick around for the long haul.
That’s exactly the case with Emmons Roof-
ing & Siding, a company that has been of-
fering expert care for South Jersey and the
Jersey Shore area since 1996. They are a
well-known name in the region—and for
good reason. Their success was built upon
a reputation of honesty, integrity and good
work. 

In fact, the company is an Owens Corn-
ing™ Platinum Preferred Contractor. That’s
not a designation that any old company
can have. Platinum Preferred Contractors
are in the top tier of a premier network of
roofing professionals. In order to achieve
this title, they must have passed a work-

manship inspection, been professionally
screened for financial stability and customer
service, and continue to adhere to stringent
guidelines set forth by Owens Corning.
Fewer than 1% of roofing contractors in
the United States are Owens Corning Plat-
inum Preferred. 

“It’s a title that backs up our already
strong reputation,” says Stephanee Kelly,
co-owner of the company along with her
husband Matthew. “Only the most reputable
companies are able to earn that designation.” 

Besides being able to feel confident that
you’ve hired a contractor you can trust,
this designation benefits homeowners in a
more tangible way as well. That’s because
Platinum Preferred Contractors are able to
offer 50-year warranties on their work—
much longer than other companies can
offer. According to Owens Corning’s website,
“because we stand behind these warranties,
we need to make sure that we are backing
up the best roofers in the business.” 

AN INSIDE LOOK
And while Emmons are trusted experts
you can count on for your exterior projects,
their skilled interior remodeling team has
also built up a solid reputation thanks to
its more than 30 years of experience pro-
viding fine craftsmanship and exceptional

customer service.
In fact, the family-owned company has

grown, as several talented remodeling in-
dustry professionals have recently joined
Emmons to help serve its more than 6,000
existing customers.

And Emmons’ interior expertise is not
limited to kitchens and bathrooms, as they
also provide full-service remodeling and
construction services for additions, interior
renovations, porches, decks, windows, doors
and basement finishing. The design team
works with clients as a trusted advisor to
help them make the right decisions on prod-
ucts, materials, colors and selections using a
proprietary Curated Design Concept, which
is an industry first. It’s an easy way to
quickly get a custom-designed project without
the heavy cost of a design-build process.

It’s all part of the company’s desire to
make remodeling one’s home easy and af-
fordable with exceptional financing pro-
grams and realistic pricing. The high level
of expertise that Emmons brings to each
and every project is backed by a 5-year
warranty and a lifetime service guarantee,
further illustrating why they continue to
be leaders in the field.  

CHOOSING WISELY
At the end of the day, your choice in
finding the right contractor can be the dif-
ference between good, quality work and a
big headache. Kelly says that the last thing
Emmons wants to see is people in their
local community get taken advantage of
by unscrupulous roofing, siding and window
contractors. 

“You should be able to feel confident
that you’ve chosen a contractor that you
can trust—not one that is going to leave
you with problems to fix after they’ve
gone,” she says. “At Emmons, you are not
only investing in a new roof, new siding or
new windows—you’re investing in peace
of mind.”  
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Emmons
Remodeling

Emmons Remodeling
Williamstown, N.J. | (856) 885-6677 
EmmonsRemodeling.com

A company 
you can trust 
for home
improvement
projects.
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Ayear before the pandemic, Evergreen Pros
could not find a pool company for a cus-
tomer’s backyard transformation. The

South Jersey company had already expanded
from the landscaping and curbscaping that
defined its earliest days four decades ago, able to
deliver everything from pavers, outdoor kitchens
and hardscaping to fencing, decks and land-
scaping, but hadn’t yet added pools to their
areas of expertise. 

The solution, of course, was to keep expanding
their suite of services and enriching their in-
house talent. 

“We were getting together with a client and
going over project planning about four years
ago, and we could not get a pool company to
show up,” recalls Nick Erman, Evergreen’s co-
owner. “So I ended up going to school to learn
how to become a fiberglass pool installer.”

Resolving a problem both proactively and
with education is, Erman observes, pretty on-
brand for Evergreen and its determination to go
above and beyond for its residential and com-
mercial clientele.

“The whole point of us turning into a pool
company was that we didn’t want to lose the
customer who’s looking to have this beautiful
backyard oasis but we’re stalled at the pool,” he
says. “We decided to strictly do fiberglass pools
because they’re less maintenance, less of a worry
for the client 10, 20 years down the line, and
warrantied for life.” 

It’s a business philosophy befitting a company

that thrives on being truly comprehensive
backyard experts, walking with the client every
step of the way from design conception to site
cleanup, all performed by its own hand-picked
team.

“No one wants to be calling 10 different con-
tractors so, whether we’re putting in a pool, patio,
kitchen, irrigation, all the way down to planting
the sod, it’s a one-stop shop,” Erman explains.
“From the irrigation to the pavers to the shrubs,
you’re dealing with one person, the main project
manager, through the entire project.”

It’s not just convenience and streamlined
communication that the Evergreen team offers
by being total backyard experts, though: It’s
harmonious, thoughtful design and far-ranging
expertise, too. 

And while Erman is proud of the talent
comprising Evergreen’s team—one so compre-
hensively assembled that the only subcontractors
it calls in are plumbers and technicians—they
never rest on their laurels. A constantly changing
industry that’s always touting new trends and
technology means that ongoing education is
critical. 

“Our guys are trained every year through
certifications,” he affirms, noting accomplishments
like Evergreen being named an Interlocking
Concrete Pavement Institute-certified paver
installer. “We’re very much up on today’s building
techniques with installing pavers, pools and
porcelain, all the way to building fireplaces and
firepits and everything else. That continuing ed-

ucation for our workers makes sure
they’re at today’s level with their in-
stallation techniques.” 

An education-first approach ex-
tends to Evergreen’s clients, too.
The two stores it’s opening soon—
one for pavers and porcelain; the
other, a retail shop showcasing the
products customers can choose
from—will provide an up-close,
hands-on opportunity to interact
with and compare project materials,
while bringing pool clients directly
to their fiberglass pools manufacturer
ensures proactive involvement.

“We’re very big on educating
our customers,” says Erman. “Not
only do we educate them on the
pools themselves and why they
should choose fiberglass, but we
educate them on what this body of
water needs to be taken care of, in-
cluding the chemistry involved. …
We even take them to the facility
and we show them the pool actually
being made.” 

After all, being at the top of
their game means nothing without
earning clients’ trust, which Erman,
who spent 27 years in law enforce-

ment, knows all too well. 
“There’s a loyalty and a trust factor: People

know they can get scammed by contractors, so
we tell them right upfront that we’re prior law
enforcement, all we know is trust, honesty and
integrity,” he says. “People don’t give us access
to their homes because we’re contractors, they’re
giving us that access because they know where
we were employed in the past.” 

That integrity also means working with any
budget. Not wanting to deny any homeowner
the joys of a lovingly designed and stunningly
executed backyard, three- to five-year installation
plans offer an affordable process that locks in
the project price at the time the order is made.
Additionally, the team will tap its far-reaching
relationships throughout the home improvement
industry to “surround clients with our network”
and connect them with qualified, well-vetted
contractors outside of Evergreen’s expertise. 

Because for the Evergreen team, customer
service that dazzles is all part of delivering the
“Wow!” factor they strive for with every job. 

“If the client isn’t satisfied, I’m not satisfied,”
says Erman. “We want the husband and wife to
both have tears in their eyes because they’re so
happy. It has to be everything they’ve ever
dreamed of.”  

profile

The Backyard Experts

Evergreen Pros
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From pavers and pools to decks and landscaping, working with the talented
team at Evergreen Pros means that you can have it all with just one call. 

627 W. White Horse Pike, Cologne, N.J.
(609) 214-8552  |  EvergreenPros.com 

by Madeleine Maccar
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REALTORS
C I R C L E O F E X C E L L E N C E W I N N E R S

P L A T I N U M
Charles Maimone 

Century 21 Reilly Realtors 
(856) 767-1776
C21reilly.com

P L A T I N U M
Bernadette Augello 

Berkshire Hathaway Home Services
(609) 929-7500

Bernadetteaugello.com

G O L D
Cecily Cao

(856) 318-2966 (c)
(856) 722-8090 (o)

Cecilysell.com

REALTORSREALTORSREALTORSREALTORSREALTORSREALTORSREALTORSREALTORSREALTORSREALTORSREALTORSREALTORSREALTORSREALTORSREALTORSREALTORSREALTORSREALTORS

S I L V E R
Joseph Bozza
(609) 314-1500 

jsbozza@comcast.net

G O L D
Jessica Nooney MRP, SFR, SRES
(856) 983-2888 (OFFICE)

(609) 276-8183 (CELL)
jnooney@weichert.com

S I L V E R
Andrea Schoelkopf  

Century 21 Rauh & Johns 
(609) 221-4577

Andreac21@comcast.net 

G O L D
Frances Manzoni

(609) 221-5737
fmanzoni@comcast.net

S I L V E R
Dolores “Dee “ Wood 

Century 21 Rauh & Johns 
(609) 617-1267

!eDeeWoodTeam.com 
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Swim-Mor
Pools & SpasSpring

Swim-Mor Pools 
& Spas is a family- 

owned and -operated
business started in
1967 that proudly

carries on a tradition
of quality in our

products. We have
an experienced staff
that utilizes some of
the latest technology
to bring to you. Visit
or contact one of our

three convenient 
locations for a 

consultation about
building your 

ideal pool.

Renovations

NewPools

Stylish

Give your old pool a new look with the latest
features, functions and materials. Add the
hydrotherapy spa that you always wanted or
simply replace the worn plaster, tile and coping,
a full range of options is available.  

Put some tropical escape back into
your suburban sprawl. This perfect
oasis is no mirage but the ideal
transformation of your yard to the
spot where everyone gathers to enjoy.  
Stun your neighbors and attain a
level of sophistication that you have
always dreamed of. Your yard is
now ready for everything from
cocktail parties to barbecues 
and birthdays. 

SHOWCASE
pringpring
SHOWCASE
pring

Swim-Mor Pools & Spas 
Mount  Ephraim | (856) 456-3332

Northfield | (609) 645-7171
Millstone Twp. | (732) 446-2211

SwimMor.com
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