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IMPERIAL MARBLE AND GRANITE, INC.
AIRPORT BUSINESS COMPLEX

200 OLD TINICUM ISLAND ROAD, ESSINGTON, PA 19029
Visit our 4,500 sq. ft. showroom and 25,000 indoor warehouse. 
Choose from over 500 slabs of Granite, Marble & Cambria
Call for Your Free Estimate & Design Consultation

610-521-0130  • www.imgstone.net

RING OLD WORLD ELEGANCE TO YOUR HOME…
_________________________________________________________________________

SPECIALISTS IN THE FABRICATION & INSTALLATION OF NATURAL STONE & QUARTZ
Kitchen Countertops | Vanity Tops | Fireplace Surrounds | Bar Tops | Slab Walls_______________________________________________________________________

Buy from the
Manufacturer
DIRECT and
SAVE BIG!

Will beat Big Box
Store Estimates

Select colors 
up to 20% off!

Must mention House &
Home for special pricing.

Family Owned and Operated
since 2004

Family OwnedFamily OwnedFamily  and Owned and Owned  Operated and Operated and

QUARTZ COUNTERTOPS 
STARTING FROM

$1,899
Up to 40 sq. ft. installed with 8 free edges 

to choose from. Exp 4/15/22

Cambria & 
Silestone 

Promotion

QUARTZ COUNTERTOPSQUARTZ COUNTERTOPSQUARTZ
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Trying to mirror that beauty in-
doors can sometimes be a chal-
lenge. However, there are ways
to update your Shore home with
new furniture and décor that
are also functional. Here, experts
in the fields of design and furni-
ture share their tips on how to
successfully decorate with prod-
ucts and materials that will
“shorely” endure the test of time. 

DURABILITY
Today’s Shore homeowner is in-
terested in furnishings that can
stand up to the elements and
don’t need to be changed out
every season. 

Bobby Huber Jr. of Oskar
Huber Furniture & Design says,
“Natural materials are very pop-
ular and interior design trends
are showing an increased emphasis

on sustainable products with de-
signs that are aiming for longevity
and timelessness.” He adds, “We
are taking a responsible approach
to design so our clients’ spaces
can ‘live longer.’ The designs are
balancing historical elements in a
modernized approach. Sustainable
materials such as recycled, re-
claimed and ethically sourced
items are taking center stage.” 

Ed Valentino of 7Mile Design
agrees, saying, “Products that I
see being used, as well as use
myself at the Shore, are anything
that’s maintenance-free such as
fabric and carpeting that can
be used indoors and outdoors.
I use a lot of acrylics and olefin
blends. They hold up very well
to the sun, humidity, suntan lo-
tion and food stains.”   

HouseMagazine.comHOUSE & HOME SPECIAL EDIT ION SPRING 202212

LIVING ON THE JERSEY SHORE MEANS PICTURESQUE VIEWS AND VISTAS YEAR-ROUND.

style
by the shore

BRINGING THE BEAUTY OF THE BEACH INTO 
YOUR HOME IN A WAY THAT IS CHIC AND STYLISH.

BY KAREN N IMETZ
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LONGEVITY
Shore home furniture and décor
not only need to be resilient;
they also need to be long-lasting.
Selecting the right products will
help to preserve the overall life
of the living space. Huber sug-
gests, “Buying quality and having
furniture made of solid wood
and upholstered furniture with
performance fabrics designed to
keep up with your beach lifestyle
is important to maintaining the
longevity of the furnishings and
preserving the coastal feel of the
space.” 

Bruce Halpern, owner of
Tropicraft Patio Furniture, advises
the use of products made of
high-density polyethylene (HDPE)
saying, “That material can be
molded to look like anything
and it is totally impervious to
weather.”

STYLE REBOOT
Some popular trends from
decades ago are making a come-
back in today’s designs, with a
few modernized modifications. 

Slipcovers have greatly
evolved over the years and can
truly transform a space without
breaking the budget. Valentino
notes, “Slipcovers are a great al-
ternative. They aren’t your grand-
mother’s as we know them. They
now come off in pieces for easy
cleaning and don’t have all the
pleats and cording.”

Another blast from the past
is wicker furniture. All-weather
wicker is incredibly durable. Over
the years, design alterations have
made wicker furniture so much
more comfortable that many
homeowners use it indoors as
well as outdoors. Halpern says,
“Man-made wicker is great be-
cause it will never rust. Its frames
are made of the same kind of
aluminum as your doors and
windows so they can handle the

elements for 100 years without
falling apart.”

COLOR SCHEMES
When it comes to paint choices
for a chic beach house, “Neutral
and natural shades never go out
of style” says Huber. “Gray,
beige, white and brown with
warm or rich undertones along
with natural earth tone colors
are trending and creating a Zen-
like feeling at home; greens have
really become people’s go-to pops
of color. This color palette creates
a peaceful environment—and
brings nature inside.” 

Valentino has also observed
this trend adding, “Color is
being used differently in cabi-
netry, flooring and tile. Shades
of green, aqua and blue from
the lightest to the very darkest.
I like the look of a handmade
tile in rich tones. People are no
longer playing it safe with a
white kitchen, they are adding
color to backsplashes, counters
and kitchen islands. The classics
like navy and white are still a

staple in any Shore home as
well as neutrals.” 

CURRENT TRENDS
Creating a beach-themed space
that is trendy and not tacky can
be difficult for some homeowners.
Regarding current trends, Valenti-
no says, “Being on the Shore,
I’m seeing cleaner lines in every-
thing, more mid-century mixed
with wood, metal and lucite.” 

He adds a main component
for a stylish room is the décor.
“Accessories are key for me in a
Shore home. I look for art and
more natural pieces like baskets,
anything woven, and grass cloth.
I also like the resurgence of wall-
paper.” 

Halpern recommends using
“light color choices for fabrics
on darker furniture such as wicker
to provide a nice contrast, making
it more up-to-date while giving
it a happy, ‘vacation’ look.”

INDOOR/OUTDOOR
LIVING
“Since the pandemic, people are
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much more interested in out     -
door living than before,” says
Halpern. “They are not only
spending more time outside but
they are also seeing that outdoor
furniture can be just as comfort-
able as their upholstered indoor
furniture.” 

Valentino concurs, noting,
“The outside of a Shore home is
just as important as the inside. I
really like and use recycled plastic
products that hold up to the
weather. It’s heavy and stays
pretty much maintenance free.
Outdoor carpeting, lamps and

awnings all make it look lived
in and beachy. Whatever color
I’m using on the inside of a
house I like to bring to the
outside, so it all flows seamlessly.” 

Huber says, “Over the last
five years we have seen a huge
push on getting the outside to
look as beautiful as the inside of
the home. … Outdoor furniture
has come a long way over the
last five years and the comfort,
beauty and sustainability are awe-
some. Making sure you buy qual-
ity outdoor furniture is important
especially along the coast as the

salt air can wreak havoc on in-
expensive outdoor furniture.”

INVENTORY
Since the pandemic started, fur-
niture inventory around the world
has been drastically disrupted. A
few companies, such as Oskar
Huber Furniture & Design and
Tropicraft Patio Furniture, remain
well stocked but Huber notes,
“Supply chain issues are affecting
production and shipping time of
both indoor and outdoor furniture.
Lead times are extended, and we
encourage our customers to shop
early to be able to enjoy the spring
and summer season in style.”

Halpern reiterates that say -
ing, “We try to impress upon
people that they should always
order ahead so it’s ready for the
season.”

Experts agree the key to up-
dating your Shore home is taking
the time to find the right materi-
als, products, and décor that are
able to endure the elements so
you can enjoy your home as
much as the Shore.  

Oskar Huber 
Furniture & Design
Southampton, Pa.
(215) 355-4800
Ship Bottom, N.J.
(609) 494-8127
OskarHuber.com

Surfside Casual/
7 Mile Design
Egg Harbor Township, N.J.
(609) 368-8800
7MileDesignFurniture.com

Tropicraft by 
Pavillon du Soleil
Ardmore, Pa.
(610) 645-5400
TropicraftPatio.com

RESOURCES
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WHAT DOES IT TAKE TO
BE SUCCESSFUL IN
LUXURY COASTAL
REAL ESTATE?
Experience and knowl-
edge. Confidentiality and
sensitivity. Being a great
negotiator and problem-
solver. Knowing how to
read people and earning
their trust. You have to

understand clients’ family dynamics and
work with their financial advisors, account-
ants and attorneys; if they’re famous, you
could be working with their managers. You
have to be a good listener to see the whole
picture.

HOW ARE SECOND HOMES DIFFERENT FROM
PRIMARY HOMES?   
With a primary home, it’s about schools,
how the family will grow, why they’re moving.
For secondary or luxury homes, it’s why are
they buying, how will they use it? Is it some-
thing they’ll rent out? Are they a blended or
multigenerational family? Who’s going to be
there, what do they need? Do they want
something close to the beach, or something
more affordable?

HOW HAS COVID CHANGED THINGS? WHAT
WAS ITS IMPACT ON SHORE REAL ESTATE?
It was a change in lifestyle, including a lack
of travel. Some people pooled that money to

buy a Shore home: They realized we only live
once and they want to
walk on the beach at
lunchtime now that they
can work from home.
With the primary market,
people were putting holds
on their loans and getting
forbearance. We thought
there would be a huge
foreclosure rate but we’re
actually seeing banks work
with people. It’s interesting
how COVID wound up
helping everyone be a little
more sensitive.

With the demand and
lack of supply, it’s been
frustrating. [Buyers] held so much power for
so long that they think they’re overpaying
when prices were depressed prior to COVID—
they’re not overpaying, prices are catching
up. Yes, they’re removing their contingencies,
home inspection, mortgage contingency, or
selling another property first; however, when
their agent’s looking out for them, it helps.
That’s where relationships and experience
come in. 

WHY ARE RELATIONSHIPS SO IMPORTANT?
The big one is trust. When you’re showing
any property, knowing the other agent and
having a relationship of respect with them
means a better experience for your client.

Then you have to consider things like zoning
and tax assessments. … When you have
good relationships with all kinds of peo-
ple—city officials, lenders, title companies,
home inspectors, exterminators—it helps.
I’ve been lucky enough to share what I’ve
learned. … It’s important to me that new
agents, or even established agents, have a re-
source for asking questions. Most of the
time, I know the answer. Sometimes I don’t—
but I know how to get it!

With clients, it’s an intimate relationship:
It can be a bit of a roller coaster with the
highs and lows. You know what’s happening
in their lives, so there’s extreme confidentiality
and a high level of respect. 

HOW DOES YOUR LOVE FOR AND FAMILIARITY
WITH THE SHORE BENEFIT YOUR CLIENTS?   
When you’re selling what you love, people
are drawn to that. I’m in love with Margate,
Ventnor, Longport, Atlantic City—they have
so much to offer! What I’ve given my
children by having them grow up here …
it’s wonderful living at the Shore. It’s a phe-
nomenal place to live and raise a family.

WHAT SHOULD PEOPLE LOOK FOR IN A
REALTOR?
Someone with your best interests at heart,
who’s going to tell you the good, the bad
and the ugly, who’s going to fight for you
like they’d fight for their family. Hire some-
one who is professional and tenacious and
asks the right questions. Hire a realtor who
knows how you can keep the most money
in your pocket when you buy and sell, who
can get you the best price either way. Real-
tors sometimes have a bad reputation and I
am here to prove that we are not all like
that. 

Call Angela today for your real estate needs.

HouseMagazine.com 17

Angela Desch

➺Expertise: REAL  ESTATE

Serving the Jersey Shore | (609) 457-0410 
MargateShore.com | VentnorShore.com | LongportShore.com 
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Angela Desch
Coldwell Banker

asktheexpert

A NGELA DESCH FOUND HERSELF JOBLESS IN THE WAKE OF SEPT. 11,  after she and her
husband had just faced a lackluster home-buying experience with an inexperienced
realtor. The two closely occurring events inspired her to try real estate. “I thought I’d be

good at it,” she recalls. “As a good salesperson with great customer service, I liked the idea of
helping people.”

Two decades later, she’s the broker sales manager at Coldwell Banker Argus Real Estate, an
award-winning realtor, a property matchmaker and a well-regarded expert in luxury Shore
properties. She’s had a hand in more than 3,000 property transactions, placing her among the top 1%
of U.S. realtors. 

But what really sets Desch apart is her authenticity and love for the region she calls home:
“People relate to me because I’m experienced and genuine. When you sell what you love, people
get excited with you.”

House & Home recently chatted with the frequent Circle of Excellence winner and Atlantic City
& County Board of Realtors president about COVID’s impact, professional relationships and what
makes a good realtor.

by Madeleine Maccar
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ARE A LOT OF 
CUSTOMERS LOOKING
FOR A FOCAL POINT 
IN THE KITCHEN OR 
BATHROOM WHEN THEY
DECIDE TO REMODEL
THOSE ROOMS?
Absolutely. Nowadays
with Pinterest and In-
stagram, a lot of people
will come in and ask 

for something exotic or exciting in a certain
area, and they look to us to help them decide
where to put it. Once we’ve established what
the focal point is going to be, they want us
to help them find the right pieces to complete
the whole aesthetic feel to the room. We do
see them wanting to pick the accent first, so
that’s our starting point and then we help
them get to the finish line.

WHAT ARE SOME OF THE POPULAR CHOICES
FOR A FOCAL POINT IN A KITCHEN?
For the longest time people were doing subway
tile with a 3-inch accent band that would run
across the whole backsplash. Now, it’s typically
a choice between three different options. If
you have a range hood, something that has a
little more space to it, you can do a 2 foot-
by-2 foot boxed out area right behind the
stove, where we would draw the attention as
a focal point. If not that, then we do the full
range, which is one of my personal favorites.

You go from inside the range all the way up
to the ceiling and that really creates a nice
look. Finally, if you want to go really bold
you can do the entire backsplash in something
more exotic, and then we would have to be
very careful in managing their countertop,
cabinet and flooring selections. 

HOW ABOUT IN A BATHROOM?
A bathroom is the same kind of idea. It was
an accent band for the longest time and it
has transitioned over to the back wall of the
shower or the wall behind the vanity. There
are a couple different points in a bathroom
that you can choose as your accent areas,
and then you work around those to add
complementing features that are a little more
subtle for the rest of the bathroom.

ARE HOMEOWNERS GETTING A LITTLE MORE
ADVENTUROUS IN TERMS OF THE COLORS
THEY’RE CHOOSING?
Definitely. We’re seeing people move out of
the traditional whites and grays and they’re
starting to introduce more vibrant colors.
Serving the Shore area, we’ve always had the
beachy blues as a popular color, but it’s been
exciting to see people do more greens and 
vibrant oranges and different colors that really
pop. People are definitely getting out of their
comfort zone. 

WHAT ARE SOME COMMON MISTAKES YOU

CAN HELP CUSTOMERS AVOID?
A lot of times people will come into our show-
room and fall in love with all of these different
accent pieces, but when you put them together,
it can be a little bit much. That’s where we try
to guide them to do it in an elegant way; to
not over design the area. That is one of the
things that makes me the most proud of our
team. We care about making sure you get
what you want, but we want to make sure
you’re going to love it in the end, too. We
don’t just want to push product out the door,
we want to do it in a way that is going to be
beautiful, and as our saying goes, “make your
decorating dreams come true.” 

WHAT DOES IT MEAN TO YOU TO BE THE THIRD
GENERATION OF A FAMILY BUSINESS THAT
WAS FOUNDED BY YOUR GRANDFATHER?
My brother and I are fourth generation in
the industry and third generation here at
Coast Tile. We’ve seen it all and we’re con-
stantly looking to see how we can improve
and make the design process and the cus-
tomers’ experience even better. That was 
always my grandfather’s goal, my father’s
and uncles’ goal, and now that is our goal.
We’re so blessed to even have the opportunity
to be in business for so long, and to carry 
it on has also been a blessing.  

HouseMagazine.com

asktheexpert

DESIGNING A KITCHEN OR BATHROOM, REGARDLESS OF WHAT THE HOME
REMODELING SHOWS ON TELEVISION WOULD SUGGEST, CAN BE A TRICKY
PROPOSITION. More and more homeowners these days desire a focal point in the

space, something that will immediately draw everyone’s eye as soon as they walk into the
room. But with so many different material options available, as well as multiple elements to 
the renovation, it is easy to end up with a project where the backsplash clashes with the
countertops or the flooring, creating a sloppy look.

That’s where the experts at Coast Tile & Marble Supply can step in and help turn a
lackluster remodel into a stunning one. A third-generation family company in business since
the 1960s, its team specializes in flooring as well as accent pieces, working with everything
from tile and hardwood to natural stone and marble.

“The idea is to have someone walk into the room and have their eyes catch something
interesting like a unique pattern or elegant mosaic, and then gaze at the rest and see that the
whole concept works so well together,” says Mike Eisele, head of design. “You do need the
showstopper, and we help our customers pick that first.”

We spoke with Eisele to learn more about accents and how Coast Tile & Marble Supply
can guide homeowners down the right path.

Coast Tile & Marble Supply
by Matt Cosentino

21SPECIAL EDIT ION SPRING 2022 HOUSE & HOME

Mike Eisele, 
Head of Design

➺Expertise: ACCENT PIECES

3168 Fire Road | Egg Harbor Township, N.J.
(609) 646-9346 | CoastTile.net 
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INTERIOR

“Since the beginning of the pandemic I’ve
noticed a definite uptick in families utilizing
their ‘summer/vacation’ homes as full-time res-
idences. I can certainly understand why,” says
Erica Gordon, principal at Associated Design
Studio, an interior design firm. “So much effort
goes into creating easy, bright, low-maintenance
spaces that are light-hearted, filled with nat-
ural sunlight and feature fantastic views. Another
benefit people found while relocating to the
Shore during the pandemic has been living in close
proximity to boardwalks, trails and beaches. In
the summer, it’s a no-brainer, but when it’s chilly
outside, it’s easy to take advantage of the oppor-
tunities for outdoor activities such as running,
walking and biking. It’s important to have a
peaceful space to live and work, but true well-
ness, if looked at as a whole, includes incorpo-
rating nature and spending time outdoors into
your daily routine.”

If you’re thinking of making the Shore more
of a full-time arrangement, you’ll need some
upgrades to make it truly comfortable. House &

Home gathered ideas
from local experts on
how to make a Shore
home more functional
for long-term living. 

A GOOD NIGHT’S
SLEEP
When thinking of

comfort, your mattress is one place not to skimp.
“A good night’s sleep is crucial to good health
and everyday well-being,” says Pamela Nar-
done of Hibernate Bedding. “We spend more time
on our mattress than anywhere else, and we
should treat ourselves to a good quality mattress
that will give us a comfortable and cool night’s
sleep. You will then have a better day, a better
mind and better health.”

If your Shore home mattress has not been
replaced in several years, Nardone says it’s
worth exploring a new option considering the
innovations that have been made in products. 

“There are many more natural and organic
options today than a decade ago. That is very
important to me which is why I have so many
of these options in my store. The mattress is the
largest piece of furniture in our bedroom, and if
it is not an organic or chemical-free one, then you
are breathing in those petroleum-based chemi-
cals and fire retardants that are in your mattress
all night,” she says.

“When you sleep on foam mattresses made

from petroleum-based chemicals, not only 
are they not healthy, but they tend to be 
hot, which is the last thing we want when we
are sleeping,” she says. “Sleeping on a nat-
ural or organic mattress is also cooler, and they
last longer since petroleum-based foam breaks
down relatively quickly. The warranties on
natural and organic mattresses are longer
because of that.”

Nardone says mattress shopping isn’t
everyone’s favorite activity, but she can
make specific suggestions based on side-,
back-, or stomach-sleepers. “We’re very
low-key and invite our customers to spend
as much time as they want on the mat-
tress.” To improve the night’s sleep, there
are also choices for adjustable bases to go
under the mattress or they can even create
a mattress that combines the preferences
of two sleepers. 

BATHROOM FACELIFT
An outdated bathroom is probably something
you’re willing to put up with when you only
spend weekends at the Shore, but once it’s
being used daily, the minor inconveniences can
add up.

The good news is, small changes can
make a big difference, without disrupting
your work-from-home lifestyle. Paul
Echavarria, owner of One Day Bath, says
a simple grout cleanup and caulking can
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Accommodating 
your Shore home for
year-round living.

YOU’RE LIKE MOST OF THE WORLD, REMOTE WORK
BECAME THE NORM DURING THE PANDEMIC. Without
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enjoy their Shore property even in the offseason, Monday
through Friday.
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make a world of difference. 
However, if it’s time for tub

replacement or you’re in need
of a walk-in due to accessibility,
these can be done in less than two
days, he says.

“An economical update that
can be done in one day is a tub
replacement with tile repair. 
A more noticeable change
would be to replace the entire
wet area (tub and three walls)
with new fixtures, and that can
be done in one-to-two days,”
Echavarria says.

If you or a family member
needs easier access to the tub
without climbing over the side,
there is a modification available.
“If you love your bathroom but
are possibly having trouble get-
ting in and out of the tub or it
makes you feel uneasy, you can
have a TubcuT to turn the tub
into a walk-in shower,” he says.
This modification requires no
plumbing or construction dis-
ruption. “It looks as if you pur-
chased a tub that was meant to
walk through, not over, and all of
that work is custom to your tub,
unlike other cap systems or plastic
step-ins,” he continues.

FUNCTION AND
FINISHING TOUCHES
Outside of the bathroom and
bedroom, other features can be
enhanced throughout your Shore
home to make it as functional and
beautiful as your primary home.

Gordon says, “Our design
and building process automat-
ically lends itself to accommo-
date spaces featuring multiple
uses with hidden tricks and fea-
tures for working, playing and
entertaining.” 

Home cooks may want to
consider useful design features
such as double islands, custom
pullouts and multi-use furni-
ture for entertaining groups large
and small with ease, she says.

Long-term Shore living also
comes with all the “things”
you need daily. “Storage is
hugely important. Whether it’s
the garage or the primary bed-
room’s walk-in closet, we lean
on our custom closet designers
to wisely utilize every square

inch of valuable Shore real
estate,” Gordon continues.

Custom solutions can give
you the organization you need
anywhere in the home. The best
part is that this type of calm
and organization does not need
to be reserved for one part of the
home, says Eugene Koval, man-
ager of Home Trimwork. It can
be extended to the home’s enter-
tainment unit, the pantry, the
home office—anywhere organ-
ization is necessary but may be
a little lacking.

“We do a lot of entertain-
ment systems,” he says. “People
want more usable space so they do
built-ins on the sides of their TV
where they can store their equip-
ment and make it look cleaner. 

“Or they do bookshelves,
which offer a place to display,”
Koval continues. “On the
bottom, they can use base cab-
inets for storage.”

A home can go from hum-
drum to wow with trimwork.
“Most houses don’t come with
any type of molding. Crown
molding around a room can
bring a finishing touch as well as
value and beauty to the house,”
he says.  

RESOURCES
Associated Design
Studio 
Ocean City, N.J.
(609) 384-4653
AssociatedDesignStudio.com

Hibernate Bedding
Bernardsville, N.J.
(908) 766-5450
HibernateBedding.com

Home Trimwork
Huntingdon Valley, Pa.
(610) 287-1100
HomeTrimwork.com

One Day Bath
Mendham, N.J.
(570) 402-2337
RenewYourBath.com
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renovations

Swim-Mor Pools & Spas
BEST of

HOUSE&HOME SHOWCASE

Swim-Mor Pools 
& Spas is a family-
owned and -operated
business started in
1967 that proudly 
carries on a tradition
of quality in our 
products. We have 
an experienced staff
that utilizes some of
the latest technology
to bring to you. Visit 
or contact one of 
our three convenient
locations for a 
consultation about
building your ideal
pool.

Mt. Ephraim, N.J.  
Northfield, N.J. 
Millstone Twp., N.J .
(800) 794-6667
SwimMor.com

Put some tropical escape back into
your suburban sprawl. This perfect 
oasis is no mirage but the ideal
transformation of your yard to the spot
where everyone gathers to enjoy.

new  pools
Give your old pool
a new look with 
the latest features,
functions and
materials. Add the
hydrotherapy spa
that you always
wanted or simply
replace the worn
plaster, tile and
coping, a full range
of options is
available.  

Stun your neighbors
and attain a level of
sophistication that
you have always
dreamed of. Your
yard is now ready 
for everything from
cocktail parties to
barbecues and
birthdays.

stylish spas
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P aradise has never been as close to home as it has in the past
couple of years. Homeowners have been opting for stayca-
tions and creating outdoor living spaces with all the features

of a five-star resort. Professionals in the industry say there’s no
sign of this slowing down and urge people to make a plan now. 

We spoke with a variety of professionals who offer a range
of services in the outdoor living industry about what elements
they may want on their master plan and how to figure out what’s
right for their lifestyle.

Preliminary Ideas
Any project’s success relies on a solid foundation of under-
standing between the client and designer/builder. Amazing Decks
puts a great emphasis on the planning stage. While some poten-
tial customers will ask for estimates over the phone or through
email, it is important for the designers to personally visit the
site and get to know the homeowners.

They will ask questions regarding the size of their family,
how often they entertain, whether they plan to add a pool, etc.
The company has often been called upon to fix mistakes by
other companies that did not design a backyard space properly.
Co-owner Bill Wilson says the space should not only work
now, but in the future, should the homeowners want to add to
the space or decide to sell the home.

“We’re interviewing them just like they’re interviewing us,”
Wilson says. “Our initial meeting is very easy-going. We get to
know the client and find out how they’re going to use the
space. Then we’re able to tie everything together and design
something in the backyard that they’re going to use. It doesn’t
have to be expensive; it just has to be designed right.”

Michael Pasquarello, degreed landscape architect at Elite
Landscaping, says homeowners should ask themselves: “Do
they see the space being used just for their immediate household
or to include extended family and friends? Which seasons are
the spaces to be utilized?” This would ensure there’s enough
space for everyone and also signal if infrared heaters or fire fea-
tures should be incorporated, he says.

“Each project is different,” says Michael Tarleton, owner
of TLC Landscaping. “I take into account the size of the
yard, where the sunlight hits. … We also listen to what people
want because a backyard plan for a couple nearing retirement
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Putting together the pieces of your outdoor living space.
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would be different from a family with babies
or teenagers.”

Decks and Patios
The structure of a home may naturally lend
itself to a deck if a back exit is raised off of
ground level, but both a deck and patio can
have a place in an outdoor design if desired.

“Our designs are unique,” Wilson says.
“We also integrate other materials, like paver
patios or bluestone. Maybe the backyard
doesn’t just call for a deck; maybe it calls for a
combination of the two. Even though we’re a
deck company, we have to be honest with the
customer and tell them what will work best.”

Joseph Kalnas, general manager of My
Deck, says his company uses cutting-edge
materials. “We use steel framing, helical pier
footings, composite or PVC decking and cus-
tom aluminum railings. This gives homeowners
the best build possible and allows us to build
almost any design you can imagine,” he says.

“Your deck area, more and more, is an
extension of the house,” says Omar Stoltzfus,
director of sales and marketing at Deck Craft
Plus. “It’s a place to host parties, to hang out
with family and friends, to grill on a nice day.
In today’s market, the only limit is your imag-
ination.”

Patios have their merits, as well. “A ground-

level patio adds more privacy especially in
fenced-in rear yard spaces,” says Pasquarello.
“Stone/paver patios can also be elevated but that
does drive up installation costs exponentially.”

If longevity is top of mind, Tarleton says
stone will outlast any deck material. “Even Trex
can warp or fade. Stone lasts pretty close to
forever,” he says.

If that’s the route you go for your outdoor
space, there are several materials to choose from,
depending on the desired look and function. 

“You can never go wrong with natural
stone,” Pasquarello says. “It’s been around
for millions of years and has a timeless appeal.
The look of stone veneer on steps, walls and
outdoor fireplaces adds a touch of elegance
to patio spaces. Pennsylvania Bluestone is
another geographically local stone that looks
great for patio floors and step/wall caps.”

Concrete is another option with lots of ver-
satility, says Adam Myers, residential sales lead
at Architectural Concrete Design. “Concrete is
an incredibly durable, cost-effective and low-
maintenance material, especially when com-
pared to natural stone and pavers,” he says.
“One of the main strengths concrete has in
comparison to other hardscaping materials is
the fact that it is installed as a monolithic sur-
face. Having a solid plane and a hard surface
without gaps between individual pieces allows
for water to be better controlled, and limits
penetration. Once water penetrates through
degraded polymeric sand, or chipped grout, it

will expand, contract, and begin to move any
individual pieces that are not bound together.
All these properties show why concrete is the
most popular selection out of all the hardscap-
ing options to be used around pools. When
working with areas that will always be wet,
such as a pool deck, it’s best to use a surface
with a safe texture that can be pitched to con-
trol runoff and resist water penetration.”

Concrete can take on many looks, Myers
adds, with the application of stains and dyes,
color hardeners or by coloring the concrete
integrally. “When done correctly, these various
techniques can allow for concrete to stand
out as a show piece or incorporate surround-
ing colors and textures into the slab to com-
plement existing stone, stucco or siding. …
Stamped concrete can continue to look great
after 20 years if maintained properly. Instal-
lation with reinforcement, strategic sawcut
control joints and application of a sealer are
a few ways ACD makes sure a new pour will
continue to look good and stay structurally
stable for years to come.”

Before committing to any outdoor surface,
Kalnas advises: “Always look for a licensed
contractor specializing in building decks and/or
patios. Research their ranking level through
manufacturers and then I would take a trip
and visit their showroom.”

Fencing
Although a fence can seem like a finishing touch

HouseMagazine.comHOUSE & HOME SPECIAL EDIT ION SPRING 202238

a paradise
puzzle

HH_OutdoorLivingFeature_0122_V2FINAL.qxp_Layout 1  1/11/22  11:19 AM  Page 2



on an outdoor space once the overall living
area is complete, Lou LoPorto, product spe-
cialist at Progressive Fence and Rail, says a
fence should be discussed at the beginning of
a project.

“There are so many ways people can
enclose their backyard paradise and so many
aspects to consider,” he says. “If they plan on
putting in a pool, there are specific fence regu-
lations to follow. If they have a dog, the gate
should swing a certain direction to prevent the
dog from jumping onto it and pushing it open.”

A fence immediately makes people feel safer,
says LoPorto. “It keeps other people and ani-
mals out, and keeps your pets and kids in. It
makes you feel good about sending them out-
side to play.”

While a fence also defines your property
limit, it can dispel any awkwardness with neigh-
bors. “One main thing we’ve heard from people
since they’ve been home so much is how they
feel like their neighbors are always around. It’s
awkward because you can be outside barbe-
cuing and you feel obligated to invite them
over. But it can be equally as awkward putting
in a complete privacy fence and risk offending
them,” LoPorto says.

Fortunately, he has solutions for every sce-
nario. “We’re going to ask you about your
relationship with the neighbors and what your
needs are. We can do anywhere from picket
fencing to full privacy, or semi-private where
the top one or two feet of fence is decorative

and can still allow conversation with the neigh-
bors,” he says. “Some people have woods
around them and want to be able to enjoy that
view, so we can suggest an aluminum fence that
doesn’t obstruct the view but still gives security.
We tailor everything to your situation.”

Fun Features
Professionals say various features will make
the space more useful and enjoyable.

LoPorto recommends solar caps on fence
posts, as well as a retractable awning over a
deck or patio to provide instant protection
from rain or sun.

Stoltzfus says, “If you’re looking for
shade, a pergola with a canopy is a good
option. If you want protection from the rain,
then you should get a roof. If you want pro-
tection from the bugs, you should get a
screened-in porch, which can even be an all-
season room with heaters to enjoy the cool
spring and fall days.”

These days, almost no outdoor space is
complete without a kitchen and fire pit/fire-
place. “Every project I’m doing has one of
these,” says Tarleton. “An outdoor kitchen
gives the grill a home and gives the host a
bigger serving area. … For fireplaces or fire
pits, you have to think about size, safety and
budget and what you’re looking for.”

In the end, Tarleton says homeowners
should be open to change in their plan.
“You’re not stuck to what’s on the paper. The

person you hire does this for a living and may
make suggestions on what might work better.
Generally they are leading you in the right
direction.” 
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Amazing Decks
Ambler, Pa., and
Flemington, N.J.
(800) 220-3275
AnotherAmazingDeck.com

Architectural
Concrete Design
Levittown, Pa.
(866) 956-2818
ACDConcrete.com

Deck Craft Plus,
LLC
Honey Brook, Pa.
(610) 273-3317
DeckCraftPlus.com

Elite Landscaping
Berlin, N.J.
(856) 753-1944
EliteLandscaping.com

My Deck
Flemington, N.J.
(908) 713-1000
MyDeck.com

Progressive 
Fence & Railing
Egg Harbor Township,
N.J.
(609) 449-8079
ProgressiveFence
AndRail.com

TLC (Tarleton 
& Family)
Landscaping
Midland Park, N.J.
(201) 321-2421
Tarleton-Landscaping
.com
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When a young couple
called on Monetti Custom
Homes to renovate an exist-

ing residence, they had their work cut
out for them. Originally built in the
early 2000s, the home had little in the
way of architectural continuity, with
clashing styles and dated design aes-
thetics. As parents, the homeowners
wanted a casual, family-friendly living
space with an open floor plan and a
seamless transition from indoor and
outdoor living. A whole-home gut was
necessary. One of the property’s most
compelling elements is the NanaWall
door system, which wraps around a
corner and connects the interior living
space to a deck overlooking the dunes.
Other details include a reclaimed
wood stair wall, ipe decking, glass deck
railing, in-ground pool and hot tub,
pergola and an exterior spiral staircase
with access to all levels. The finished
product is a minimalist, modern/con-
temporary setting for generations of
gatherings. In fact, the homeowners are
so pleased with Monetti, they’ve con-
tracted the firm to build a property
next door for their family members.

Contractor: 
Monetti Custom Homes, LLC
Brielle, N.J. | (732) 223-7949
MonettiBuilt.net

Architect: 
Tirmizi Campbell

Interior Designer: 
Asifa Tirmizi
Tirmizi Design Studio | New York, N.Y.
Tirmizi.co

Photography: 
Stephen Govel Photography
Manasquan, N.J. | (732) 456-0396
StephenGovel.com
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Almost every aspect of American life
depends on uninterrupted power. When
the power goes out, even for a short

time, it can be incredibly inconvenient,
unnerving and even dangerous.

For a young mother of twins in Delaware
County, a power outage that lasted four days
following a severe storm left her feeling helpless
and stressed. At the time, her twin girls were
only newborns. After that experience, she began
looking into options for whole-home power
generators. She felt fortunate to have found
Colonial Generators. Having recently moved,
she says she is planning to have Colonial install
a home generator once again. She simply can-
not imagine living without one anymore.

“In the area that we previously lived, we
lost power frequently—as often as two or
three times each month, largely because of all
the trees around us,” says the homeowner,
who asked to remain anonymous. “Even if it
was just a few hours, it was hard with new
babies. Heating formula or even just keeping
the house warm were suddenly stressors I had
to think about.” 

After having the home generator installed,
the homeowner says she never even noticed
when the power went out in her area. Backup
power would kick on so quickly, so it seemed
as though nothing had even happened.

That’s exactly what a whole-home gener-

ator is meant to do, according to Nikos
Papadopoulos, president of Colonial Gener-
ators. When a home loses power, an auto-
matic transfer switch shifts immediately to
the standby generator. Only a few seconds
pass between the power going off and then
kicking back on—like a “quick blip,”
Papadopoulos says.

Although Papadopoulos says the trend
toward whole-home generators remains in its
infancy—approximately 5% of homes have
full backup power, he estimates—the need
continues to increase. The COVID-19 pan-
demic, in which people spent more time than
ever at home, has made this need quite clear.
When unnerved homeowners were stuck
home with no power, Colonial Generators
received a significant uptick in calls and
requests for price quotes.

“As people experienced power outages in
the midst of being stuck at home during this
pandemic, I think the need to have power at
all times really emerged,” Papadopoulos says.
“Homeowners were stocking up on food and
had freezers full of meat. There was a lot to be
lost if the power went out for too long.”

Likewise, generators have equipped many
businesses with essential backup power.
Local restaurants are a fine example. Restau-
rateurs who were already coping with razor-
thin margins even prior to the pandemic cer-
tainly cannot afford to throw away any food
due to power outages and other preventable
disruptions.

With the need rising, Papadopoulos
believes home generators will become an
increasingly important part of America’s
future. He equates it to the comforts of heat-
ing and air conditioning, once considered an
indulgence that has become a necessity most
people cannot imagine doing without.

“We believe in the not-too-distant future
that whole-home generators are going to
become a standard part of homeowners’
lifestyles,” he adds. “There are many different
benefits to having backup power, and we all

want to have life uninterrupted. With people at
home more than ever, the need will only grow.” 

Of course, he suggests homeowners should
carefully vet providers when selecting a profes-
sional to install and maintain their generator.
With the “newness” surrounding this market,
some inexperienced providers have jumped
into the fray. The benefit to choosing a
provider such as Colonial Generators is that
the company focuses solely on generators.  

Worth the Investment
Colonial Generators has the specialized
expertise needed to sell, install and service
generators for homes and businesses.
Papadopoulos considers this an important
point, adding that no one can afford to be left
“in limbo” if something goes wrong and no
one is available to fix the problem. 

“For some people, especially the elderly or
those with medical needs, losing power is
more than an inconvenience,” he says. “For
some, losing power can be really serious. It’s
important you get a whole-home generator
from a reputable company that can also serv-
ice their work.”  

To his point, the decision often comes
down to peace of mind. Going without power
for any amount of time can be frustrating. And
for the young Delaware County mother refer-
enced earlier in this story, having babies at
home without power has the potential to
cause unwanted stress. Now, she considers a
whole-house generator nothing less than a
necessity.

“It’s an investment, but it’s worth it,” she
says. “While they have small generators that
you can buy yourself and will give you some
power, once you’ve experienced whole-house
power like this, it’s really hard to imagine liv-
ing without it.” 

Papadopoulos says he’s thrilled to be able
to make this service available to homeowners
and business owners. Also, because Colonial
Generators offers financing plans, whole-home
generators are more affordable than ever. 

“As an owner, I’m just really excited about
what whole-home generators can do for peo-
ple,” he adds. “It’s a solution for homeowners
who not only want to avoid inconveniences to
their lifestyle but who want to have comfort
knowing that they won’t lose food or heat or
even medical supplies or baby formula that
needs refrigeration. 

“This is a solution that will give people
peace of mind,” he continues. “And for many,
that’s invaluable.” 

by Lindsey Getz
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Generating 
Peace of Mind
Colonial Generators helps homeowners and businesses eliminate
the stress, inconvenience and cost associated with losing power.

Colonial Generators
(844) 376-9374 | ColonialGenerators.com Ph
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SMARTER THAN 
YOUR AVERAGE HOME

TECHNOLOGY
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Manufacturers are responding
to the demand for automation
around the home with
innovative products that 
make like easier.

by Liz Hunter

ids these days don’t know how good they have it. Thanks to the prevalence of smart tech-
nology, they can just shout out the name of a song and voila, a nearby smart speaker starts
playing it. And that’s just the tip of the iceberg. Thermostats, blinds and shades, doorbells
and even faucets are among the latest products to get “smart” as manufacturers respond to

the never-ending demand for automation around the home, and with more millennials becoming
homeowners, they will likely drive this exposure higher.

“If you can dream it, we can make it smart,” says Andrew Sherman of Sound Advice & Video.
“More and more devices are becoming available within this smart home ecosystem; everything from
dishwashers to coffee machines to doorbells and locks are smart ready. You can now control all
these devices via an app on your phone or even by your voice.”

We asked some local professionals to highlight a few of the best items to make “smarter” around
your home.

WINDOW TREATMENTS
Believe it or not, motorized window treatments have been around for over two decades. “When I
first came into the industry over 20 years ago, motorized window treatments were a very forward-
thinking option,” says Laura Hawley, president and owner of Ambiance Design Window Treat-
ments. “I served in a role that was focused on those options.”

However, the technology has come a long way. “It was expensive and mostly infrared with a
clunky, unreliable remote control,” she says. “Now they are tied to a smartphone and can even be
set to a specific schedule to open with your morning alarm or, based on the temperature in the house,
closed to help conserve energy.”

Opening and closing window treatments with the touch of a button has its advantages for those
with dexterity issues, whether related to aging or a disease. Hawley knows of a client with ALS who
says the smart functionality of motorized window treatments has changed her life. “There are also
some safety concerns around traditional blinds with strings and children. Motorization removes
those hazards,” she adds.

Ambiance Design offers Hunter Douglas products, and Hawley says every product, including
shutters, can be motorized. “Hunter Douglas is a leader in the design world and well-known for
their beautiful products that meet homeowners’ sophisticated needs and functionality.”

FAUCETS
Kitchens and baths have seen a big technological jump recently and Moen is one brand embracing

the smart trend, says Matt Mann, of Bell-
mawr Plumbing Supply. “Moen has several
products—smart faucets, shower systems
and the Moen Flo water monitoring
system—that are going to become more
popular in the coming years,” he says.

First, the Moen Flo is a device installed
off your water main and connected to your
phone’s Bluetooth. “It monitors the water
pressure throughout the house and if there
is a leak or sign of a drop in water pressure,
the system sends a message to your phone
and shuts off the water from the main so the
leak stops. It’s a nice security feature if
you’re on vacation or for your vacation
home so you can rest assured your house isn’t
flooding,” he says. “It can also save money
on homeowners’ insurance because they
will see less of a threat from water damage.”

When it comes to smart faucets, Mann
feels Moen’s products are the nicest. “Moen
took the idea of Siri from Apple and incor-
porated it into the faucet so it’s completely
operable by voice. You can ask it to dispense
exactly 8 ounces or whatever amount you
need, and at an exact temperature,” he
says. For example, any parent would appre-
ciate being able to fill a baby’s bottle with
the perfect temperature of water and com-
pletely take out the step of warming a bottle
of formula.

On some of Moen’s smart faucets, there
is even an option for handwashing in which

K
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the water shuts off for 20 sec-
onds while the person lathers up
before automatically turning
back on for rinsing.

Mann also says Moen’s
smart shower system can pre-
heat the water so it’s ready to go
when you wake up in the
morning, and it can be pro-
grammed for different users not
only for preferred temperature
but also for the shower head
functions and sprays.

In five to 10 years, Mann
believes these products will be the
norm in kitchen and bath design.
“In the future for my industry, I
see every appliance—washers,
dryers, dishwashers, stoves—all
being controlled by phone app.
Individual companies are starting
to do it, but I think it will all be
integrated,” he says. “Eventually
we’re not going to need to touch
anything with our hands around
the home.”

SECURITY
Whether for your primary home
home or a vacation property,
some level of security is necessary.
“Our market is full of secondary
homeowners, so we see a lot of
requests regarding HVAC con-
trol as well as surveillance. By
incorporating smart thermo-
stats and video doorbells our
clients can now control their
heat and AC as well as check the
front door for any package deliv-
eries,” says Sherman.

It can also come in handy for
those forgetful moments. “Most
smart home devices come with
a compatible app which allows
for push notifications and two-
way feedback/control. Gone are
the days of worrying about if you
locked the front door. Now you
can open up your app, check to
see if the door is locked or lock

if necessary. Notifications work
in a similar way, when someone
unlocks the door, or turns off the
security system you will receive
a notification to your device of
this change.”

These systems might seem
DIY-friendly, but there are ben-
efits to having them profession-
ally installed, he continues.

“It’s always beneficial to
look at contracting a smart home
installer compared to DIY. Not
only do we have experience and
an understanding of the products
and their set-up needs, we are
always just a phone call away for
tech support or troubleshooting.
When a DIY system goes down
you are often required to contact
the tech support department of
said device which can relate 
to hours of time spent on hold
or waiting for the correct spe-
cialist. Whereas we are a quick
phone call with the ability to
send a tech for an onsite visit,”
says Sherman. 
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RESOURCES
Ambiance Design 
Blue Bell, Pa. 
(267) 898-0200
AmbianceDesign.biz

Bellmawr 
Plumbing Supply 
Bellmawr, N.J.
(856) 931-0600
BellmawrPlumbing.com

Sound Advice & Video 
Stone Harbor, N.J.
(609) 368-2626
VisitSoundAdvice.com

MOEN
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W
hen Global Home Improvement was
founded 20 years ago, the company
set out to work with only the best man-
ufacturers in the industry. Whether

homeowners are investing in roofing, win-
dows, siding or gutters, they can rest assured
that Global Home Improvement stands
behind the products they install. 

Over the course of two decades, one man-
ufacturer has stood above the rest: Marvin
Windows and Doors. Global Home Improve-
ment is the area’s premier installer of Infinity
Fiberglass Windows and Doors from Marvin.
The company has been hand-selected by 
Marvin Windows and Doors to handle their
absolute best-looking and best-performing 
window, says Adam Parnes, marketing director.

“Infinity Fiberglass Windows from Marvin
are custom-built using Ultrex® fiberglass, which
allows us to measure and order your windows
to the exact size. We believe in accuracy from
appointment to install,” he continues.

Shopping replacement windows can be a
confusing and at times frustrating process
but this partnership with Infinity Windows

from Marvin aims to simplify things for every
homeowner. “Our consultants are here to
help you break through the clutter and con-
fusion so you can focus on the window solu-
tion that best fits your needs,” Parnes says.

Because Global Home Improvement
offers a full range of exterior home remodel-
ing solutions such as metal roofing, James
Hardie Siding and Infinity Windows from
Marvin, they can handle your entire renova-
tion from start to finish. “Every project is
assigned a dedicated project manager and
our in-home consultants are also there to
help with accurate pricing, design and ideas
without the high pressure tactics of other
companies,” he says.

If your home is due for exterior renova-
tions, Parnes advises not to delay. “Planning
your renovation ahead of time is always the
way to go.” 

SHOWCASE

HouseMagazine.com

Premier Partnership
Global Home Improvement is pairing up with Infinity Windows and
Doors from Marvin to bring their best products to your home.

Global Home Improvement 
Serving Pa., N.J., and Del.
(866) 735-1121 | GlobalHomeInc.com

Why Infinity Fiberglass
Windows and Doors?  
➻ 8 Times Stronger Than Vinyl 

➻ Narrow Frame is Ideal for 
Replacement Windows 

➻ Low Expansion Contraction 
Prevents Seal Failure 

➻ Non-porous and 
100% Moisture Resistant    

➻ Lifetime Material and 
Labor Guarantee  

➻ Expert Installation with the Option 
for Replacement Style or Full 
Frame Window Installation Methods

Some exciting new
products and trends: 
EBONY EXTERIOR AND INTERIOR COLOR
OPTIONS: Black window frames are
emerging as a go-to trend for decorators
and homeowners throughout the country.
Not only are they an exciting change from
a traditional white window frame, but they
can offer your home contrast and elegance
with a modern aesthetic. 

BIFOLD DOORS: Infinity from Marvin’s
Ultrex® Bifold Doors open a home to true
indoor/outdoor living, with panels that fold
open and closed like an accordion.
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Architectural 
Residential Designs
Fine Architecture
609-427-6732
finearchitecture.zenfolio.com

Basement/
Crawlspace 
Waterproofing
‘58 foundations
215-706-8210
58foundations.com

Dry Guys
844-641-1315
dryguys.com

Builders/
Remodelers/
Contractors
Amiano & Son Design –
Build
609-268-5923
amianoandson.com

Nastasi’s Carpenters 
& Builders
856-466-5156
nastasibuilders.com

Ceramic Coatings
Obsidian Blue Wave
609-848-4266
obsidianbluewave.com

Chimney Sweep 
& Masonry
Davis Brothers Chimney
Sweep & Masonry
609-241-8512
davisbrothersmasonry.net

Cleaning Service
A Shore Maid
609-487-9446
ashoremaid.com

Clock Repair
Antiques And Clocks
856-786-3444
antiquesandclocks1@gmail
.com

Closet Organization
ABC Closets
609-567-8621
abcclosets.net

Closets By Design
888-500-9215 
closetsbydesign.com

Concrete, Decorative
Architectural Concrete 
Design
877-843-4373
acdconcrete.com

Concrete, Leveling
BQ Polylevel Systems
609-297-8200
bqhouseandhome.com

Concrete, 
Resurfacing
New Castle Artisan
856-725-3333
newcastleartisan.com

Custom Cabinetry/
Molding
Home Trimwork
610-287-1100
609-206-8621
hometrimwork.com

The Cabinet Shop
609-463-0400
cabinetshopnj.com

Decks
Deck Craft Plus, LLC
610-273-3317
deckcraftcustomdecks.com

Deck Remodelers
973-729-2125
deckremodelers.com

Environmental Landscape
Associates
215-794-2400
elaoutdoorliving.com

Sequoia Out Back
215-918-DECK (3325)
866-650-DECK (3325)
sequoiaoutback.com

Disinfecting/Sanitizing
Germ-Nix
1-833-GERMNIX (437-6649)
germnixllc.com

Elevators
Abby Lifts
888-845-5438 
info@abbylifts.com

Personal Elevator
800-864-1815
personalelevator.com

Total Access Elevators 
and Lifts
800-651-5666 
610-738-1214
totalaccessco.com

Fencing/Gates/Iron
Work/Railings
Progressive Fence & Rail
609-449-8079
progressivefenceandrail.com

Superior Fence & Railing
609-727-3708 
superiorfencenj.com

Fiberglass and
Polyurea Decks, 
Siding and Railings
Ocean City Fiberglass
609-938-6205
ocfiberglass.com

Flooring/Carpet/Rugs/
Hardwood/Vinyl/Tile
A & J Flooring Outlet
856-227-1753
ajcarpet.com

Filling Marble and Tile
609-593-3386
fillingmarble.com

Matteo Family Kitchens 
& Flooring
856-769-2490
matteokitchens.com

South Jersey Hardwood
609-305-5047
southjerseyhardwood.com

Foundation Repair
‘58 foundations
215-706-8210 
58foundations.com

Dry Guys
844-641-1315| 
dryguys.com

Hale Built Group
732-202-6207
halebuilt.com

Furniture/
Accessories
Hibernate Bedding
908-766-5450
hibernatebedding.com

Oskar Huber Furniture 
and Design
609-494-8127
oskarhuber.com

Viking Casual Furniture
856-486-1880 
vikingcasual.com

Garage Floor 
Coatings
Transylvania Concrete
Coatings
856-212-1109
onedayfloors.com/house-and-
home

Garage Organization/
Flooring
ABC Closets
609-567-8621
abcclosets.net

Game Rooms
Royal Billiard and Recreation
215-997-7777
royalbilliard.com

Generators
Colonial Generators
844-376-9374
colonialgenerators.com

Grills/Fireplaces 
& Inserts/Outdoor
Kitchens
Rettinger Fireplace 
Systems, Inc.
1-855-GET-RETT
rettingerfireplace.com

Royal Billiard and 
Recreation
215-997-7777
royalbilliard.com

Sequoia Out Back
215-918-DECK (3325)
866-650-DECK (3325)
sequoiaoutback.com

Hardscaping/Natural
Stone/Pavers/
Retaining Walls
Architectural Concrete 
Design
877-843-4373
acdconcrete.com

Environmental Landscape
Associates
215-794-2400
elaoutdoorliving.com

NJ Gravel & Sand Co.
732-938-5252
njgravelsand.com

Sequoia Out Back
215-918-DECK (3325)
866-650-DECK (3325)
sequoiaoutback.com

The Paver Doctor
856-210-6843

Home Audio/Home
Automation
Shore Sound & Cinema
609-645-1300
s2cinema.com

Sound Advice & Video
609-368-2626
visitsoundadvice.com

Home Watch 
& Concierge 
Maintenance
C. Alexander Building 
& Maintenance Co.
609-823-9200
calexanderllc.com

House Raising
Hale Built House Raising
732-202-6207 
halebuilt.com

Interior Design
Associated Design Studio
609-384-4653
associateddesignstudio.com

Kitchen/Bathroom
Design-Build
AAA Hellenic Marble
610-344-7700
aaamarble.com
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Amiano & Son 
Design-Build
609-268-5923
amianoandson.com

Beco Kitchens
& Bathrooms
215-240-4850
beco-designs.com

HomeTech Renovations
215-646-7477
htrenovations.com

Kitchen Cabinets and More
609-212-1555
kcamdesigns.com

Matteo Family Kitchens 
& Flooring
856-769-2490
matteokitchens.com

Stone Kingdom
856-818-3883
skgranite.com

The Cabinet Shop
609-463-0400
cabinetshopnj.com

Kitchen Cabinet
Renovation
Kitchen Magic
800-510-4710
kitchenmagic.com

Landscaping Design/
Water Features
Elite Landscaping
856-753-1944
800-582-6598
elitelandscaping.com

Environmental Landscape
Associates
215-794-2400
elaoutdoorliving.com

Gill’s Landscaping
856-223-9770
gillslandscaping.com

The Paver Doctor
856-210-6843

Marble/Granite/Tile
AAA Hellenic Marble
610-344-7700
aaamarble.com

Coast Tile & Marble Supply
609-646-9346
coasttile.net

Colonial Marble & Granite
866-307-6200
colonialmarble.net

Filling Marble and Tile
609-593-3386
fillingmarble.com

Imperial Marble & Granite,
Inc.
610-521-0130 
imgstone.net

The Cabinet Shop
609-463-0400
cabinetshopnj.com

Mobility Scooters
Allrite Mobility
856-321-0122
allritemobility.com

Outdoor Furniture
Barlow Tyrie Outdoor 
Furniture
800-451-7467
btusastore.com

Oskar Huber Furniture 
and Design
609-494-8127 
oskarhuber.com

Sequoia Out Back
215-918-DECK (3325)
866-650-DECK (3325)
sequoiaoutback.com

Teak and Poly Outlet
609-287-1767
teaknearme.com

Outdoor Showers
Avcon Enclosures
732-648-2116
avconenclosures.com

Outdoor Structures/
Sheds/Pergolas/Pool
Houses/Pool Bars
Barnco Woodworks LLC
856-767-688
856-241-7660
barncoamishbuilders.com

Deck Remodelers
973-729-2125
deckremodelers.com

Painting
Brush Masters XP
856-899-9183
brushmastersxp.com

Pest Control
Viking Pest Control
848-251-0751
vikingpest.com

Plexiglass Shields
Shore Glass & Doors
609-641-5880
shoreglassanddoor.com

Plumbing
Eddie B Plumbing
856-303-8150
eddiebplumbing.com

Pool, Spa/Hot Tub
Design & Installation
Del Val Pools & Spas
856-629-2999
delvalpoolsandspas.com

Swim-Mor Pools & Spas
800-794-6667
swimmor.com

Pool Renovation/
Repair
Blue Haven Pools & Spas
by Calvitti
800-219-2141
bluehaven.com

Swim-Mor Pools & Spas
800-794-6667
swimmor.com

Real Estate
Angela Desch
Coldwell Banker Argus 
Real Estate
609-457-0410
margateshore.com
ventnorshore.com

Daniel R. White
609-330-4042
drwhitejr@comcast.net

Rene Kane
Berkshire Hathaway 
Home Services
609-703-8592
renekane.com

Siding/Roofing/
Gutters
East Coast Roofing, 
Siding & Windows
609-646-1444
eastcoastroofing.com

Expert Roofing
833-329-0912
expertroofingcompany.com

Global Home Improvement
866-735-1121
globalhomeinc.com

Grand View Roofing 
& Exteriors
856-305-9883 
gvexteriors.com

Preferred Home 
Improvement
215-264-9989
preferredhomeimprovements
.net

Rhino Shield
484-406-5111
myrhinoshield.com

Quality One Roofing
609-921-8868
610-489-3057
quality1roofing.com

Shower Enclosures/
Frameless Doors
Glass Castle
609-531-0303  
908-751-4481
908-428-4244  
glasscastle.com

Shore Glass & Doors
609-641-5880
shoreglassanddoor.com

Stair and Wheelchair
Lifts/Ramps
Abby Lifts
888-845-5438
info@abbylifts.com

Personal Elevator
800-864-1815
personalelevator.com

Stone Veneer
Riverside Supply Company
732-257-3434
rsc-nj.com

Trash Bin Cleaning
Shore Cans
609-365-7733
shorecans.com

Windows/Doors
Global Home Improvement
866-735-1121 
globalhomeinc.com

Window Tinting/Film
Coastal Reflections
609-602-3610
jordan@coastal-reflections
.com

Doyle Window Tinting
215-657-1000
doylewindowtinting.com

Eastern Solar Glass
856-767-3442
800-734-6527
easternsolarglass.com

Jersey Shore Window
Tinting
800-985-8468
jerseyshorewindowtinting
.com

South Jersey Window
Tinting
856-840-0900
southjerseywindowtinting
.com

Window Treatments
Blind Builders, Inc.
215-322-5855  
blindbuilders.com

Blinds Shade & Shutter
Factory
215-491-4400
blindsshadeandshutter
factory.com
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