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hen it comes to home design, it’s not always easy to envi-
sion what a decorative change is going to bring to a room.
This is especially true of significant custom changes, such

as with window treatments. Despite the best and most well planned
intentions, at the end of the day, the new decor may just not jibe with
the living space.

At Regal Drapes, however, owners Vicky Levin and Nishan
Madawala have plans in place to avoid a design disaster and to guar-
antee the perfect window treatment for every room. 

“We take the risk out of buying custom window treatments online.
We have a full money-back guarantee and free resizing,” Madawala
says. “We like to call it foolproof because that’s what it is. We aim
to please.”

Spurred by their own bad drapery-buying experiences, Levin and
Madawala started Regal Drapes in 2012. The online company makes
all of its custom drapes, Roman shades, valances and pillows at its
Morristown workroom, and the high-quality, reasonably priced prod-
ucts are delivered nationwide within seven days of being ordered.

To ensure products are perfect for the intended space, Regal Drapes
customers can utilize a special design tool on the website that cre-
ates a personalized visual representation of chosen window treatments.

“One of the things that differentiates us from everyone else out
there is our design tool that people can use,” Madawala says.

Using this online tool, customers can input window measurements,
product measurements, hardware choices and even the number of
desired pleats on a drape. The design tool then renders a scaled ver-
sion of the product, and a few clicks of a button can make adjust-
ments with automatic price updates. Customers can open and close
drapes on a window, change the wall color and make other
changes to help envision the product in their own home. Once sat-
isfied, within two days customers can have free samples of the fab-
rics in their hands to examine colors and textures.

“It really helps you visualize how something will look in your
space,” Levin says. “Everything is in scale, so you can see how it’s
going to look in the room.”

In addition to the do-it-yourself design tool, Regal Drapes has
an in-house design team that works with customers to fine-tune their
order. Via email or FaceTime, a designer will connect with a customer
to finalize measurements and product choices, or even help the cus-
tomer with their design project from start to finish.

“Any way you want to work with them,” Madawala says, “they
will help you out.”

The Regal Drapes fabric line is carefully crafted, too. There are silks
directly from India and linens that are shipped from Belgium. Levin
and Madawala spend a lot of time choosing their fabric vendors,
ensuring the fabrics are not only high quality, but also the right types
for the products they make. When a fabric is added to the line, it’s not
only approved by Levin and Madawala, but also by the design team. 

“Our collection is curated in the sense that we guarantee if you
make the drape from our fabric, it will look good,” Levin says. “It
will look amazing.”

For those skeptical about taking their own measurements, Levin
and Madawala reassure they do not need to be. The Regal Drapes web-
site has guidance on how to take these measurements—a “simple
process,” according to Madawala—and with the company’s 100% sat-
isfaction guarantee and free revisions, there’s no reason to worry.

“The best part is you don’t have to be afraid of getting it wrong,”
Madawala says. “Say you do get it wrong. Maybe you don’t speak
to anyone here and you place your order and it’s a little bit too long
or a little bit too short. We will fix it for you free of charge.”

According to Levin and Madawala, a lot of their company poli-
cies don’t come from a business perspective—they come from a cus-
tomer’s perspective. They want their customers to love not only their
products, but also their buying experience. They want them to feel
comfortable and confident shopping online.

After all, if the window treatments are the right fit, it will elevate
an entire room.

“Our designers like to say it’s like adding jewelry to a costume.
It makes the space cozy. You can bring your own taste into the room
with the window treatments. You can completely change how the
room is perceived,” Levin says. “It makes the house a home. That’s
what the drapes do.”
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CUSTOMERS COME FIRST AT REGAL DRAPES, WHERE
HIGH-QUALITY WINDOW TREATMENTS AND A
SATISFACTION GUARANTEE PUT THE COMPANY IN 
A LEAGUE OF ITS OWN.

Designing a
Better Business

by Kristen Dowd

profile
Regal Drapes

Morristown, N.J.   /  (800) 256-5005   /  RegalDrapes.com
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IN THE WORLD OF HOME IMPROVEMENT, kitchens and
baths continue to reign supreme. Survey after survey shows that
these spaces can add the most value in a home. Homeowners who

are ready to make the investment in upgrading their kitchen or bath
can simply look on the following pages to find qualified professionals
in various specialties from marble and granite and cabinetry to remod-
elers and designers. With the help of this House & Home Directory,
we hope the design of your dreams can soon become a reality. 

EXPERTS
BY STAFF

YOU CAN TRUST
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Appliances
ABS Discount Appliance
(856) 665-0711
Abcdiscountappliance.com

Bar & Kitchen Stools 
Oskar Huber
(609) 494-8127
OskarHuber.com

Royal Billiard & Recreation, Inc.
(215) 997-7777  
RoyalBilliard.com

Builders/Contractors/ 
Remodelers 
Amiano & Son Construction LLC
(609) 268-5923
AmianoAndSon.com

Avishay Contractors
(201) 907-1505
AvishayContractors.com

Blue Tree Builders
(609) 240-3231
ExperienceBlueTree.com

Brindisi Builders 
(856) 985-6219
BrindisiBuilders.com 

CabinetTree
(856) 354-9090
CabinetTree.com

Central Jersey 
NARI Chapter 
(908) 422-6040
CJNari.net  

Ernest & Sons
(973) 669-3779
MasonryByErnestAndSons.com

George’s & Sons
(862) 401-3423
GeorgesSonsConst.com

Magnolia Home Remodeling
Group
(855) 624-6655
MagnoliaHomeRemodeling.com

One Day Bath
(866) 927-8247
ODBPRO.COM

Cabinetry 
Sterl Kitchens
(201) 866-7999
SterlKitchens.com

The Cabinet Shop
(609) 463-0400 
CabinetShopNJ.com

Carpet/Hardwood/Vinyl/Etc.
Artisan Floors & Interiors
(609) 770-6080
ArtisanFloorsAndInteriors.com
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Matteo Family Kitchens 
(856) 769-2490 
MatteoKitchens.com  

Quality Carpets
(856) 270-8134
QualityCarpetsInc.com

Cleaning, Tile/Grout
Aldayna Stone Care
(973) 239-1351
Aldayna.com

Perfect Grout
(201) 878-8237

Sir Grout
(866) 476-8863 
SirGrout.com  

Closet Organization/
Pantries
Closets By Design
(888) 500-9215
ClosetsByDesign.com

Innovative Closet Designs,
Inc.
(201) 669-4925
InnovativeClosetDesigns.com

Contracting/Plumbing
ProVentAir
(551) 284-3165
GoProVentAir.com

Custom Woodwork/
Millwork
Home Trimwork 
(800) 888-4467 
HomeTrimwork.com  

Flooring Finishing

Victorian Flooring Finishing

Victorian Flooring Finishing,
Inc. provides the highest level
of quality and workmanship to
meet all of your hardwood
floor finishing needs. They
use only the best hardwood
and refinishing products in the
industry to ensure the best re-
sults possible. Victorian Floor-
ing Finishing, Inc. offers a
myriad of hardwoods, trims,
custom borders and medal-
lions to satisfy even the most
dynamic hardwood floor fin-
ishing requests. They have
the expertise and resources
to make any hardwood floor
come to life! 
(856) 858-6465
VictorianFlooringFinishing.com

Furniture & Accessories 
Nastasi’s Fine Furniture
(856) 854-3198
NastasisFurniture.com

Royal Billiard & Recreation, Inc.
(215) 997-7777  
RoyalBilliard.com

The Buxton Complex
(609) 771-6840
TheBuxtonComplex.com

Granite/Marble/Tile/Solid
Surfaces 
AAA Hellenic Marble
(610) 344-7700
AAAMarble.com

All Marble, Granite, 
Tile Imports
(856) 354-4747
AllMarbleGranite.com
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Coast Tile
(609) 646-9346
CoastTile.net

Colonial Marble & Granite
(856) 872-4472 
ColonialMarble.net 

Dente Trading
(973) 857-4050
DenteTrading.com

Filling Marble and Tile
(609) 593-3386 
FillingMarble.com

Imperial Marble & Granite 
(610) 521-0130
IMGStone.net  

Matteo Family Kitchens 
(856) 769-2490 
MatteoKitchens.com

Stone Tech Fabrication
(609) 984-8818
StoneTechMarble.com

Home Interiors
Antiques & Clocks
(856) 786-3444
Antiquesandclocks1@gmail.com

Interior Design
Bella Home Interiors
(856) 468-4400
BellaHomeInteriors.com

Lomonaco’s Iron Concepts 
& Home Decor, LLC
(856) 740-1071 
LICIRON.com

Kitchen/Bath Design 
A & J Flooring and Kitchen 
Outlet
(856) 227-1753
AJCarpet.com

AAA Hellenic Marble
(610) 344-7700
AAAMarble.com

Amiano & Son Design-Build
(609) 268-5923
AmianoAndSon.com

Brindisi Builders
(856) 985-6219
BrindisiBuilders.com

Colonial Marble & Granite 
(856) 872-4472 
ColonialMarble.net  

Emmons Remodeling
(856) 885-6677
EmmonsRemodeling.com

F & S Kitchen and Bath
(856) 428-3800
FSKitchenAndBath.com

Fine Architecture
(609) 427-6732 
FineArchitectureDesign.com

Magnolia Home Remodeling
Group 
(855) 624-6655 
MagnoliaHomeRemodeling.com 

Matteo Family Kitchens 

Matteo Family Kitchens &
Flooring has the items needed to
complete your kitchen and floor-
ing projects. They carry
Frigidaire® appliances with  spe-
cial package pricing.  They also
sell major brands  of carpets,
vinyl, hardwood,  laminate, ce-
ramic and  porcelain tiles to fit
any  style and budget. They  are
a one-stop shopping experience.
(856) 769-2490 
MatteoKitchens.com 
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Riverside Supply Co.
(732) 257-3434
RSC-NJ.com

Sterl Kitchens
(201) 866-7999
SterlKitchens.com

The Cabinet Shop
(609) 463-0400 
CabinetShopNJ.com

Unjumbold
(201) 478-3922
Unjumbold.com

Marble and Granite
Resurfacing/Restoration
Aldayna Stone Care, Inc.
(973) 239-1351
Aldayna.com 

Outdoor Kitchens
D. Panetta Contracting
(973) 659-9374
DPanettaContracting.com

Fernandez & Sons
(862) 348-0026
fslandmason@gmail.com
FernandeznSons.com

Painting
Brush Masters XP 
(856) 899-9183 

Plumbing Services

Allied Experts 

Allied Experts Plumbing divi-
sion is dedicated to providing
the excellence and profession-
alism that customers deserve
from a plumbing contractor.
Whether it's a minor plumbing
repair, a complete system in-
stallation, or any plumbing-re-
lated service, you can rely on
them to meet and exceed 
your needs. Call them at 
(856) 528-2822 
AlliedExperts.com

Eddie B. Plumbing
(856) 303-8150
Eddiebplumbing.com

Shower Enclosures/
Frameless Doors
Glass Castle
(908) 751-4481
(609) 531-0303
(908) 428-4244
GlassCastle.com 

Glasstech, Inc. 
(908) 617-0097
GlassTechNJ.com

Innovative Closet 
Designs, Inc.
(201) 669- 4925
ICDNJ.com

Window Treatments/
Blinds
Regal Drapes
(800) 256-5005
RegalDrapes.com

Window Works
(973) 535-5860 
WindowWorks-NJ.com
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While advancements in home improvement
progress rapidly with each year, the trends 
of today are reminiscent of classic aesthetics
revitalized with a contemporary flair.

Timeless
Modernization

by Carly Murray

HOUSE & HOME OCTOBER 202322 HouseMagazine.com
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ith the influx of home improve-
ment television shows, products
and services in the past decade,

homeowners have subsequently elevated
standards—from the latest technology to
fine-tuned details, to customization options
that make a space simultaneously coordi-
nated and one-of-a-kind. Local renovation
professionals who specialize in different
niches and have cultivated specialties
within their expertise regularly observe the
latest trends, and House & Home spoke
with a few to gauge the latest and most
popular in home renovation.

Trends in the Industry
It has been noted time and again that the
pandemic resulted in more do-it-yourself
home improvement projects. With an
indeterminate amount of time spent indoors
to take up a new hobby or to watch hours
of renovation videos and shows, people
became overnight experts with ambitions
that heavily outweighed the capability of
an untrained, solo non-professional. Now
that the days of zero-contact are limited,
industry professionals are eager to actually
achieve that once-abandoned project—up
to the standards envisioned. That’s not to
say that it isn’t a highly collaborative
effort between a client and a professional:
After all, additions or changes to a home
come with an expectation of longevity, for
the residents of a home to look at on an
everyday basis. Cecelia Mullen, the owner
of Upstyle Chique, began her company with
a focus on stone and brick for home exte-
riors and interiors.

“People are opting for stain, especially
for exteriors. The reason being that stain
is a mineral-based product and it calcifies
with the exterior, brick or any type of
masonry,” she explains. “It’s increased
because the likes of HGTV are promoting
it and are using it more, so people are
becoming more knowledgeable.”

While customers are thoroughly aware
of their idealized finished product, they also
have service expectations newly aligned
with a both fast-paced and cautious
society, which area professionals have
noticed and strive to accommodate.
Remaining conscious of the comfortability
of a client alongside the renovation serv-
ices and product demands appear to have
invaluable results.

“[A client] really built a really nice rela-
tionship with the guys, because we were

W
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there for four or five weeks doing this exten-
sive project and when it came time to leave,
I was speaking with her on the phone on the
last day of the project and she actually got
teary … she was crying and hugging them
when they left. She really enjoyed having
them in their home. She was very concerned,
as most people are, about ‘The men that are
coming to my home. Are they conscientious?
Are they respectful? Can I trust them? Do
they really know what they are doing? Do
they have my best interest in heart?’ All the
things that every customer is concerned
about,” says Mark Ollivier, design sales man-
ager at Home Trimwork. “When she real-
ized that we are who we say we are and the
men that were in her home are really
looking out for her best interest and tweaking
things along the way, she started to share
more about her style.”

With all of the options available for com-
panies that specialize in home improvement
nowadays, trustworthiness is often one of the
most vital assets in making that choice. 

Trends in Aesthetics
While industry processes and standards
evolve with time, classic colors and styles still
dominate the world of interior design. In the
context of the beautiful historical architec-
ture characteristic of the region, many
homeowners are opting for a similar effect
on both the inside and the outside of their
house. In a landscape that can so quickly vary
from farmland, to oceanside, to metropol-
itan in one drive, the home designs
throughout New Jersey, Pennsylvania and
Delaware are a stunning sight to behold.

“We’re kind of in the country here, so we
still have a bit more rustic style. We do sell
some more modern looks as well, but the
country-rustic look is still there. And then
colors, we see people moving away from the
grays and getting back into more beiges,”
says Elmer Stoltzfus, owner of Heritage
Floors.

“Unfortunately, the size of the houses in
Pennsylvania are a lot more colonial, so the
modern designs don’t fit into the design of
the house,” says Imraan Omar, owner of
Door King.

Regional considerations also have an
impact in the sense of neighborhood com-
munity amalgamation for exteriors. Often,
homeowners will consider the resale value
and marketability of any changes made to
their property.

“A lot of houses are in gated communi-
ties, small communities where most of the
garage doors look the same,” Omar continues.

Therefore, the most commonly seen
colors are neutrals modernized by sharp lines
and contrasts. If a bolder color is utilized, it
is often a shade of blue or green.

“We’re definitely doing a lot of cellular
honeycombs, Roman shades, more into
the warmer grays like your taupes, and those
sorts of colors,” says Stella Zaffino, show-
room manager at Blind Builders. “The
color has changed: We started with the warm
earth tones and then we went into the grays
and the cool tones, and we’re seeing more
of those earthy taupes, greens, those sort of
colors come out now.” 

Trends in the Process
In harmony with the expectations of stream-
lined planning and service is the inclusion of
a digital design tool for many companies to
showcase their abilities in advance, especially
as nearly everything in the modern world is
technology-driven. This is also something that
has become standardized because of models
of home improvement in popular culture,
once shown only on television but now
widely available. Once a consultation is final-
ized, it’s extremely rare that clients stray from
the plan. And with high inflation on a
majority of Americans’ minds, people expect
to stick to a budgetary estimate, too.

“People come out of [a virtual consulta-
tion] knowing exactly what it’s going to look
like, exactly what it’s going to cost. Yes, it
does take the face-to-face, eye-to-eye out of
the equation, but ... people want answers
now,” explains Ollivier, who has been
working with the evolutions of virtual plan-
ning technology for 12 years. “I don’t play
the game of getting somebody all fired up on
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something so that I can hit them
over the head with an $80,000
number, trying to convince them
that it’s what they need. I let them
know, ‘This is the range you’re
looking at’ before we start really
getting details.”

Despite visual trends appearing
to remain evergreen, there has been
an increase in homeowners
expressing their creativity by trans-
forming rarely used areas or spare
rooms. Common projects are
home offices and in-law suites, but
professionals have also seen
workout rooms, rooms for pets
and even bars. As residents are
eager to make productive use out
of all the space their homes have
to offer, they also want these
installations to be long-lasting.
For example, topcoats can be a
vital finishing touch to keep floors
safe and resistant to damage.

“We’re seeing more and more
exterior jobs, patios and porches,”
says Joseph Paul, president of
Apex Concrete Coating Solutions. 

Protecting floors from
scratches and dents is a consider-
ation in the planning process by
choosing the right material for
one’s particular lifestyle and
expectations.

“The luxury vinyl plank is
very popular because it’s very
durable, very scratch resistant; it
holds up well against pets, fam-
ilies, spills, that kind of thing,”
says Stoltzfus.

And those considerations are
applicable to all areas of the
home. With the plethora of
options, decisions can truly be
catered to a variety of accommo-
dations.

“Shade is going to provide
better room darkening than, nec-
essarily, a blind—but we’re doing
more slatted blinds in living
room areas where you can allow
more light in without giving up
privacy,” explains Zaffino.

Experimenting with different
products during planning phases
can truly achieve an idealized
result. It’s all about being trans-
parent with one’s needs and
desires with a knowledgeable
professional.

Apex Concrete Coating
Solutions
Newport, Del.
(302) 993-6716
ApexConcreteCoating
Solutions.com

Blind Builders
Feasterville, Pa.
(215) 322-5855
BlindBuilders.com 

Door King
Hatfield, Pa.
(215) 478-8770
DoorKingUS.com

Heritage Floors
Lancaster, Pa.
(717) 687-7906
HeritageFloorsPa.com

Home Trimwork
Southampton, Pa.
(800) 888-4467
HomeTrimwork.com

Upstyle Chique
Serving the tri-state area
(917) 705-1736
UpstyleChique.com

RESOURCES

Timeless
Modernization
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STYLISH SPACES

LBK Design Build
The design strategy for this project
focused on seamlessly combining
modern style with pet-friendly 
elements. LBK aimed to create a
welcoming and open environment,
maximizing the use of natural light,
and enhancing the overall flow of
the space.

Doylestown, Pa. 
(215) 675-5000
LBKDesignBuild.com



Amiano & Son
Indulge in opulent relaxation with our
exquisite luxury bathroom featuring a
rejuvenating steam shower and
heavenly soaking tub. A design of
pure modern elegance with porce-
lain, marble-inspired tiles for the
shower, while real natural stone mar-
ble is weaved into a gorgeous, time-
less basket-weave mosaic for the
bath floor. This space is not just a
bathroom: It’s a sanctuary for your
well-being. 

Southampton Twp.
(609) 268-5923
AmianoAndSon.com


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I n s p i r i n g  k i t c h e n  a n d  b a t h  d e s i g n s  
T H A T  P R O V I D E  B O T H  F U N C T I O N  A N D  B E A U T Y

CPOS Refacing
Tired of the look of your old cabinets?
In as little as three days, CPOS
Refacing can transform any old and
outdated kitchen into a showroom-
worthy kitchen with its cabinet
refacing process. This customer
chose a raised panel door finished 
in White Dove. From boring to
breathtaking in just a few days.

Aston, Pa.
(484) 841-6204
CPOSRefacing.com


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Before After

Sterl Kitchens
This luxurious kitchen was designed in the Pendleton door style in quar-

tersawn white oak with pampas stain and “simpli white” and “iron ore” accents.
The large island has comfortable seating for four and also plenty of prep space on
the quartz countertop, which is showcased by a waterfall at both ends. The finish-
ing touches in this remodel included a white subway tile backsplash and new 
engineered hardwood flooring.

North Bergen, N.J. | (201) 866-7999 | SterlKitchens.com

 Let's Face It
Let’s Face It has been specializing in award-winning, affordable high-

quality kitchen cabinet refacing restorations throughout the Great Philadelphia 
Region since 1984. To ensure your kitchen is a room you can enjoy, Let’s Face It also
offers quartz, granite, limestone, and concrete countertop installations, islands,
flooring, backsplashes, new appliance integration, sinks, faucets and backed by a
lifetime warranty.

Lower Gwynedd, Pa. | (215) 343-2600 | LFIKitchens.com


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F&S Kitchen & Bath
This Crestwood kitchen features “Iceberg” with a “Night Sky” island and

hood. Partnering with custom cabinetry companies like Crestwood, Tidwell and
Dreamcraft allows the design team at F&S Kitchen & Bath to bring your dream
kitchen or bathroom to reality.

Voorhees, N.J. | (856) 428-3800 | FSKitchenBath.com

Magnolia Home Remodeling Group
This redesign included an open floor plan as well as the addition of 

custom cabinets, quartz countertops and Sub Zero Wolf appliances. In addition,
the table was custom-made and the floors display a wide-plank white oak finish. 

Union, N.J. | (855) 624-6655 | MagnoliaHomeRemodeling.com

 

STYLISH SPACES

In Place Cabinetry Finishing
Say goodbye to outdated kitchen cabinets. This team of experts will

guide you through modernizing your kitchen to make it the heart of your home. Are
you ready for an affordable mini kitchen makeover with minor tweaks and stylish
upgrades? How about a desk-to-beverage station transformation? Maybe a pantry
wall? Microwave island? Refrigerator drawer? Soffit removal? Cabinet-to-ceiling
trim? Want a custom hood vent, door style upgrade, and/or bespoke colors?

Dublin, Pa. | (844) 946-7522 | InPlaceFinishes.com 


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One Day 
Bath
Simplicity at its best,
for this project we 
replaced a tub with a
shower while also 
removing the old tiles
and installing a new
wall system with grab
bars and a gorgeous
door. The entire project
was completed in less
than two days.

Huntington 
Valley, Pa.
(866) 927-8247
ODBPro.com


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IST Granite
A family-owned and -operated full-service granite fabricator with over

35 years of experience in countertop fabrication and installation, IST Granite spe-
cializes in residential and commercial marble/granite projects. The company’s
business philosophy is to create and nurture positive employee and customer 
relationships.

Warminster, Pa. | (215) 444-9773 | ISTGranite.com

Abbey’s Custom Kitchens, Bathrooms 
& Interiors

This kitchen features a chic chevron tile floor and a roomy island for four, combin-
ing style and function. Smart vertical storage and modern appliances, like an 
under-counter microwave and warming drawer, add convenience. Tall pantry 
cabinets provide ample, discreet storage with roll-out drawers.

Rutherford, N.J. | (201) 823-2223 | Abbeys.com

 
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In his five years with Archi-
tectural Concrete Design
(ACD), Adam Myers has

learned that clients are often
surprised by their options. 

“A lot of people are still
unaware of what they can do
with concrete,” says the com-
pany’s director of residential sales. “They’ll pull
pictures from Pinterest or Google and say, ‘I love
how this looks but I don’t know how to get
there.’ … That’s where we can come in and
make them aware of any material limitations
and how decorative concrete can give them a
similar look in their backyard.”

That commitment to educating customers
separates ACD from the competition. Whether
the team is working on a customized pool deck,
driveway, patio or walkway, one thing remains
the same: Every job is rooted in respect.

“It should feel like a partnership from the
beginning,” says Myers. “We want the homeowner
to understand we’re listening to them. Their first
form of contact comes from the office, they’ll be
contacted quickly by our design team. From
that point, it’s setting up an appointment, getting
some face time, and having a design professional
walk around your yard with you and really
listen to what your vision is. Very few hardscape
contractors open up a conversation like we do
at the design phase.”

Transparency supersedes netting a sale, he
adds. “The designer doesn’t leave until they un-
derstand exactly what the homeowner wants.
Every decision we make throughout the process
can easily be justified or explained because we’re

doing everything in the home-
owner’s best interest.”

Getting to know each client
and their expectations, lifestyle,
property, budget and vision al-
lows ACD to deliver completely
customized results every time.
And with concrete options that

go beyond pavers to offer a seemingly infinite
multitude of finishes and color combinations, the
team knows exactly how to deliver an elegant,
impressive final project guaranteed to last.

“With stamped concrete, we have versatility
of color, texture and pattern selection—I’m con-
fident you can find a fit for any home,” Myers
says. “We’ve done projects on new-construction
homes that are incredibly modern-looking, all
white and black; we’ve done 5,000-, even 10,000-
square-foot driveways; we’ve done 300-square-
foot patios with a designated space the client
wants to look decorative, but the space is so
limited that you have to be really intentional
about what you pick. … It’s incredibly adaptable,
and you can’t get that look with any other
paving material, only concrete. 

“That’s one of the coolest parts of being in
this space: There really are no limitations on the
product,” he continues. “The designers can be
creative, the guys in the field can be creative, it’s
something new every day.” 

Designers’ creativity and homeowners’ vi-
sions must work hand in hand, though, for a
smooth installation phase. Collaboration and
communication are critical, ensuring clients
know their voices are heard and that the ACD
team can get the job done in a timely fashion

while also meeting their high standards.
“We want that mutual respect where the

homeowners know the feedback and perspective
we’re offering all work toward the same goal:
making sure they’re getting something they’re
going to love for 20, 30 years,” Myers explains.
“It should feel like we’re working with you.

“Homeowners are encouraged to be onsite
during the first building phase: They can see what
we’re doing, and we can inform them immediately
of unforeseen changes our installers may need to
make. After breaking ground, there’s always a
chance something unexpected happens—you
want someone experienced in your corner to
best handle that. We know how to navigate
those circumstances, come up with effective so-
lutions and illustrate that to the homeowner.” 

ACD’s expertise and a variety of options
mean the team always knows how to arrive at
the design that perfectly complements a home
and is in harmony with the project’s surroundings.
Working with the existing colors, patterns, textures
and materials already present onsite is a win for
the homeowner, since they won’t need to redo
their whole yard’s aesthetic to still have the space
“flow,” even with a brand-new concrete project. 

With ACD’s 30th anniversary coming, it’s
a milestone the entire organization is proud of.
But it’s not just the company that can boast
longtime success in delivering dazzling results,
as much of its team has called ACD home for
over two decades.

“What really sets us apart is the installers
and their experience,” Myers notes. “We have
multiple guys who have been here for over 20
years—I don’t know too many places that can
say that. With concrete, our guys are physically
crafting the product in the field so it’s a new
product every time—that’s why it comes down
to the guys forming and making that material.
This is an industry where there’s a direct corre-
lation between the installers’ experience and
the product’s quality.”

profile

Architectural Concrete Design
3001 New Falls Road, Levittown, Pa.
(215) 946-5039 | ACDConcrete.com

At Architectural Concrete Design, clients can expect a
skilled team that treats each project as a partnership and

understands how to enhance a home’s curb appeal.
by Madeleine Maccar

Versatility 
and Variety

39HouseMagazine.com OCTOBER 2023 HOUSE & HOME

HH_ACD Profile_1023.qxp_Layout 1  10/25/23  4:55 PM  Page 1



 FP_H&H_Bleed_FRY_FP_FRY  10/25/23  12:43 PM  Page 1



 FP_H&H_Bleed_FRY_FP_FRY  10/25/23  8:46 AM  Page 1



PRSRTD STD
US POSTAGE

PAID
PERMIT 956

Harrisburg, PA

House & Home Magazine
700 E. Main St. 2nd Floor
Norristown, PA 19401

CLCLandscapeDesign7_23_BackCover_FRY_BC_FRY  9/22/23  2:58 PM  Page 1


	NORTH_CVR1_1023.p1
	NORTH_CVR2_1023.p1
	NORTH_001_1023.p1
	NORTH_002_1023.p1
	NORTH_003_1023.p1
	NORTH_004_1023.p1
	NORTH_005_1023.p1
	NORTH_006_1023.p1
	NORTH_007_1023.p1
	NORTH_008_1023.p1
	NORTH_009_1023.p1
	NORTH_010_1023.p1
	NORTH_011_1023.p1
	NORTH_012_1023.p1
	NORTH_013_1023.p1
	NORTH_014_1023.p1
	NORTH_015_1023.p1
	NORTH_016_1023.p1
	NORTH_017_1023.p1
	NORTH_018_1023.p1
	NORTH_019_1023.p1
	NORTH_020_1023.p1
	NORTH_021_1023.p1
	NORTH_022_1023.p1
	NORTH_023_1023.p1
	NORTH_024_1023.p1
	NORTH_025_1023.p1
	NORTH_026_1023.p1
	NORTH_027_1023.p1
	NORTH_028_1023.p1
	NORTH_029_1023.p1
	NORTH_030_1023.p1
	NORTH_031_1023.p1
	NORTH_032_1023.p1
	NORTH_033_1023.p1
	NORTH_034_1023.p1
	NORTH_035_1023.p1
	NORTH_036_1023.p1
	NORTH_037_1023.p1
	NORTH_038_1023.p1
	NORTH_039_1023.p1
	NORTH_040_1023.p1
	NORTH_CVR3_1023.p1
	NORTH_CVR4_1023.p1

