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On the cover: 
The list of questions about a remodeling 
project is endless. Before investing time 

and a considerable amount of money,
homeowners want to feel comfortable 

with their chosen remodeler, the design 
vision and the budget—among others. 
This month on page 20, professionals 
chime in with their advice on trends, 

technology and more.
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IN THE WORLD OF HOME IMPROVEMENT, kitchens and
baths continue to reign supreme. Survey after survey shows that

these spaces can add the most value in a home. Homeowners who are
ready to make the investment in upgrading their kitchen or bath can
simply look on the following pages to find qualified professionals in
various specialities from marble and granite and cabinetry to remod-
elers and designers. With the help of this House & Home Directory,
we hope the design of your dreams can soon become a reality.
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Bar & Kitchen Stools 
Royal Billiard & Recreation, Inc.
(215) 997-7777  
RoyalBilliard.com

Builders/Contractors/ 
Remodelers 
American Home Remodeling
(833) 480-0755
AmericanHomeRemodeling.com

Amiano & Son Construction LLC
(609) 268-5923
AmianoAndSon.com

Blue Tree Builders
(609) 240-3231
Facebook.com/bluetreebuildersnj

Central Jersey NARI Chapter 
(908) 422-6040
CJNari.net  

Brindisi Builders 
(856) 985-6219
BrindisiBuilders.com 

Legends Home Improvements
(732) 955-6321
LegendsBuilt.com
Magnolia Home Remodeling
Group
(855) 624-6655
MagnoliaHomeRemodeling.com

Pinnacle Building & Contracting
(609) 408-8204
PinnBuilding.com

Cabinet Refacing/Refinishing 
American Kitchen Refacing 
(856) 728-5599
AmericanKitchenRefacing.com

Kitchen Magic
(800) 510-4710
KitchenMagic.com

N-Hance Wood Renewal 
(866) 944-9663 
NHance.com/DeWoodRenewal 

Cabinetry  
Beco Inc. 
(215) 295-7123 
Beco-Designs.com   

Kitchen Magic 
(800) 510-4710 
KitchenMagic.com  

Landmark Home 
Improvement 
(856) 874-4085 
LandmarkHomeRemodeling.com

Stone Kingdom
(856) 818-3883
SKGranite.com

The Cabinet Shop
(609) 463-0400 
CabinetShopNJ.com

The Solid Wood Cabinet 
Company
(844) 848-WOOD
SolidWoodCabinets.com 

Carpet/Hardwood/Vinyl/Etc. 
Bebirian Rugs
(856) 209-0545 
BebirianRugs.com

Matteo Family Kitchens 
(856) 769-2490 
MatteoKitchens.com  

Cleaning, Tile/Grout
Aldayna Stone Care
(973) 239-1351
Aldayna.com

Sir Grout
(866) 476-8863 
SirGrout.com  

Closet Organization/Pantries
ABC Closets 
(609) 567-8621
ABCClosets.net 

Closets By Design
(888) 500-9215
ClosetsByDesign.com

Sponsored by 

SpotlightDirectory Sponsor

HH_KitchenBathDirect_NJ_2019_V3FINAL_NORTHJERSEY_Layout 1  10/8/19  5:06 PM  Page 1



OCTOBER 2019 HOUSE & HOME 13HouseMagazine.com

Contemporary Closets
(732) 972-9090
ContemporaryClosets.com

Innovative Closet Designs, Inc.
(201) 669- 4925
InnovativeClosetDesigns.com

Shelf Genie 
(888) 491-6191
ShelfGenie.com 

Custom Woodwork/
Millwork 
Harmony Stairs
(856) 336-2336
HarmonyStairsLLC.com

Home Trimwork 
(609) 206-8621  
HomeTrimwork.com  

Furniture & 
Accessories 
Affinity Furniture
(856) 423-0004
AffinityFurniture.com

B&L Woodworking
(609) 924-4479
BLWoodwork.com

Royal Billiard & 
Recreation, Inc.
(215) 997-7777  
RoyalBilliard.com

The Decorating Store 
at Terminal Mills
(908) 688-9416
TheDecoratingStore-
TME.com

Unique Interiors
(856) 665-1911
UniqueInteriors.com

Viking Casual Furniture
(856) 486-1880
VikingCasual.com

Zaksons Fine Furniture
(732) 477-8400
Zaksons.com/

Granite/Marble/Tile/
Solid Surfaces 
AAA Hellenic Marble
(610) 344-7700
AAAMarble.com

All Marble, Granite, 
and Tile Imports
(856) 354-4747
AllMarbleGranite.com

Atlas Marble & Granite
(973) 491-5454
NewJerseyStone.com

Colonial Marble & Granite
(856) 872-4472 
ColonialMarble.net 

Filling Marble and Tile
(609) 593-3386 
FillingMarble.com

Ideal Tile
(856) 722-9393
IdealTile.com

Ilkem Marble & Granite
(856) 433-8714
IlkemGranite.com

Imperial Marble & Granite 
(610) 521-0130
IMGStone.net  

Kitchen Magic
(800) 510-4710
KitchenMagic.com

KOL Kitchen & Bath
(856) 857-1430 
KOLKitchenBath.com 

Matteo Family Kitchens 
(856) 769-2490 
MatteoKitchens.com 

Stone Kingdom
(856) 818-3883
SKGranite.com

Stone Tech Fabrication
(609) 984-8818 
StoneTechMarble.com

Sponsored by 
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House Cleaning
A Shore Maid
(609) 804-1900
AShoreMaid.com

HVAC/Electrical 
Contracting/Plumbing

Binsky Home Service

At Binsky Home Service, their
goal is to make your home as 
comfortable as possible with
their wide range of high-quality
plumbing, heating, and 
cooling services.
(732) 369-0400
BinskyHome.com

Carrano Air 
Contracting
(732) 329-3784
CarranoAir.com

Interior Design
Decorating Den
(732) 670-3084
Allyh.DecoratingDen.com

Fine Architecture
(609) 427-6732 
FineArchitectureDesign.com

Lomonaco’s 
Iron Concepts 
& Home Decor, LLC
(856) 740-1071 
LICIRON.com

The Decorating Store 
at Terminal Mills
(908) 688-9416
TheDecoratingStore-
TME.com

Kitchen/Bath Design  
AAA Hellenic Marble
(610) 344-7700
AAAMarble.com

American Home Remodeling
(833) 480-0755
AmericanHomeRemodeling.com

Amiano & Son Construction LLC
(609) 268-5923
AmianoAndSon.com

Atlas Marble & Granite
(973) 491-5454
NewJerseyStone.com

Beco Inc.

Family owned and operated
since 1956, Beco Design is an
all-inclusive design and build
firm that has been creating
quality kitchens and bathrooms
in New Jersey and Pennsylva-
nia. Their mission is to give
clients great value and beautiful
design for their investment.
(215) 295-7123
Beco-Designs.com

Brindisi Builders
(856) 985-6219
BrindisiBuilders.com

HouseMagazine.comHOUSE & HOME OCTOBER 201914
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Colonial Marble & Granite 
(856) 872-4472 
ColonialMarble.net 

Cranbury Design Center

At Cranbury Design Center,  
they listen  to your needs, 
desires and wishes regarding
your kitchen or bath design 
project and customize a plan just
for you. Recognizing that every
clients' home remodel or renova-
tion is different, they pay attention
to the details and put together a
project plan to meet your goals 
(609) 448-5600
CranburyDesignCenter.com  

East Coast Kitchen & Bath

East Coast Kitchen & Bath
Wholesale has over 100 years
combined experience design-
ing and selling cabinets, coun-
tertops and sinks. Stop in to
their brand-new showroom to
begin planning for the kitchen
or bath of your dreams.
(856) 330-4397
ECKitchenAndBath.com  

Fine Architecture
(609) 427-6732 
FineArchitectureDesign.com

Ilkem Marble & Granite
(856) 433-8714
IlkemGranite.com

Kitchen Magic
(800) 510-4710
KitchenMagic.com 

KOL Kitchen & Bath 
(856) 857-1430 
KOLKitchenBath.com 

Landmark Home 
Improvement
(856) 874-4085 
LandmarkHomeRemodeling.com

Magnolia Home Remodeling
Group 
(855) 624-6655 
MagnoliaHomeRemodeling.com 

Matteo Family Kitchens  

Matteo Family Kitchens &
Flooring has the items 
needed to complete your
kitchen and flooring projects.
They carry Frigidaire® 
appliances with special 
package pricing. They also 
sell major brands of carpets,
vinyl, hardwood, laminate, 
ceramic and porcelain tiles 
to fit any style and budget.
They are a one-stop 
shopping experience.
(856) 769-2490 
MatteoKitchens.com 
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Stone Kingdom
(856) 818-3883
SKGranite.com

Stone Tech Fabrication
(609) 984-8818 
StoneTechMarble.com

The Cabinet Shop
609-463-0400 
CabinetShopNJ.com

The TubcuT®
(877) 882-2887
TubCuts.com

Lighting 
Ace Plumbing, Heating, 
and Lighting Design 
Center
(856) 692-9374 
TeamAce.com  

The Lighting Genie
(908) 432-1884
LightingGenie.com

Marble and Granite
Resurfacing/ Restoration
Aldayna Stone Care, Inc.
(973) 239-1351
Aldayna.com 

Painting
Brush Masters XP 
(856) 899-9183 

Fresh Coat Painters of 
Burlington-Camden
(856) 644-6536
FreshCoatPainters.com/
burlington-camden 

Fresh Coat Painters of Mercer 
& Monmouth
(609) 436-5009
FreshCoatPainters.com/
mercer-county

Replacement Cushions
The Foam Outlet
(856) 382-7145
FoamOutlet.com

Shelf Retrofitting
Shelf Genie of New Jersey 
(908) 896-5950
ShelfGenie.com/NewJersey

Shower Enclosures/
Frameless Doors
Glass Castle
(908) 751-4481
(609) 531-0303
(908) 428-4244
GlassCastle.com 

Innovative Closet Designs, Inc.
(201) 669-5788
InnovativeClosetDesigns.com

Window Treatments/Blinds
Lawrenceville Home 
Improvement Center

Lawrenceville Home Improve-
ment has been family-owned
and operated since 1952. Their
focus is on exterior remodeling
projects—windows, doors, sid-
ing and blinds/shades. 
(609) 882-6709
LawrencevilleHomeImp.com
Sunburst Shutters & Window
Fashions
(732) 354-4832
SunburstShuttersNJ.com

Window Works 
(973) 535-5860 
WindowWorks-NJ.com

Sponsored by 
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What role does technology play in your 
company?
In today’s society we depend on electronic de-
vices more than ever before, so it makes sense
that we should bring technology into what we
do. We pride ourselves on being able to do vi-
sual renderings that we can easily communi-
cate through email. In our industry, most fab-
ricators do not do that, so it’s an advantage
we have in being a lot more visual and relat-
able. We use laser technology and software
to create a file that can immediately be export-
ed to all parties on a project, no matter where
they are. That way, nobody is in the blind and
we can have a discussion immediately.

Is granite still an in-demand product for
kitchen countertops and islands?
Granite has sort of peaked; it’s still a popu-
lar product, but in our business model we’ve
always prided ourselves on exploring what’s

next out there. We’re always at the fore-
front of our industry trying to embrace and
work with new products and whatever is
trending. Our data tells us that granite has fall-
en by about 50 percent. It’s still being used,
but not as widely.

What kind of materials is your luxury clientele
looking for?
They’re going for new products and the trendi-
est materials, such as porcelain and sintered
glass. With porcelain, what they’re trying to
do is pay homage to marble by creating these
beautiful prints on a porcelain product. It ba-
sically imitates, and in my view surpasses what
you would see with real marble. People
who love the look of marble and can afford
the higher price of porcelain are going with
porcelain because it puts an end to the
maintenance issues you have with marble.
Products like porcelain, glass and quartzite are
what more affluent people are trending to-
ward.

How do your customers begin the process 
of choosing their materials?
A lot of people visit our website to see what’s
new and trending, and then they come to our
showroom to get started. They come here un-
derstanding that we have a design center
showroom and they’re expecting to see new
things. We’re stocked with at least six to eight
different products, and within that we have
six to 10 brands per product. For example,

we have over 18 products in quartz and we
have six to eight in porcelain.

Do you think your vast experience in the 
industry separates you from your competitors?
Absolutely. Being in this business for so long,
evolving with the industry and not being
stuck in our ways has helped us diversify and
not be complacent. The experience factor
gives us a confidence rating that is almost
synonymous with our name. There are a lot
of companies out there that are very young,
and they play their cards safely and work
with the easiest materials. To me, that
means you’re not following the trends.

How do you stay on top of what’s hot 
in the industry?
Every year at the trade shows you’ll always
find me or someone from our company, find-
ing out firsthand what’s new, what’s hot,
what’s not and what’s out. Our showroom
is the result of making the effort to know
what products are viable. Our shop also does
the vetting for all of the products, which is
important. Our vendors know we’re going
to put the products to the test, so they either
skip us or have the real deal when they vis-
it us. There are many product manufactur-
ers who endorse our company for fabrica-
tion, because we’ve gone through the
process, we’re certified and we’ve already
worked with the product, whereas other peo-
ple haven’t.

OCTOBER 2019 HOUSE & HOME 19HouseMagazine.com

For a homeowner
seeking the perfect
countertop to 

complete his or her dream
kitchen, there are plenty of
companies to choose from in a
crowded marketplace. Marco
Duran, owner of Atlas Mar-
ble & Granite, is not only
unafraid of the competi-
tion—he actually welcomes it.

Duran has succeeded in the industry
for almost 30 years by not backing down
from challenges and constantly striving to
improve. Whereas other business owners
might grow complacent, he is always
searching for new products and better
ways to serve his customers.

House & Home spoke to Duran about
the benefits to such an approach and
trends he is seeing in stone fabrication.

Marco Duran, owner

Atlas 
Marble
&Granite

?asktheexpert
E X P E R T I S E :   C O U N T E R T O P S

44 Fadem Road, Springfield | 225 West Commercial Ave.,
Moonachie | (973) 491-5454 | NewJerseyStone.com

by Matt Cosentino

Atlas Marble & Granite
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The More  
you Know
There’s a lot to keep straight when you’re beginning a renovation. From budget to

preferences to where to begin, this is a whole new world for many homeowners.
That’s why asking some questions of professionals is such a help. Their knowledge

and experience can save you countless hours and tons of money. Here are some of our
experts responding to questions about these major projects.

HouseMagazine.comHOUSE & HOME OCTOBER 201920

Planning a kitchen and bath remodel
BY DANIEL SEAN KAYE

Image courtesy of Luxury Bath & Kitchens
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I want to hire a professional
for my renovation but don’t
know where to begin. What
are important things to be
aware of when looking to
hire someone?

“When you’re looking to hire a professional to redo the
space, I suggest people focus on what I call ‘the Five Ps:’
● People: Make sure you like them, that you feel they 

listen to you and that you can work with them.
● Process: Ask them, ‘What’s your start to finish plan?

Who’ll be the contact? Who’ll get permits?’
● Portfolio: See if they’ve done projects like yours. Not

just that they’ve done many kitchens but what sort of
quality is the work?

● Past clients: You should be able to talk to those people 
to get their feedback and insight. And to see the projects
the professional did for them. 

● Price: Make sure they fit your budget. Free estimates 
can dupe you, and you’ll find yourself saying, ‘That 
wasn’t included!’ Approach it as if it’s you, the customer,
working WITH the firm versus a budget. Look for the 
firm that can do the most with your budget. Tell them
your budget and ask, ‘What can you do for us?’

NICK KORNEA, Owner
LUXURY BATH & KITCHENS

Horsham, Pa. | (215) 675-5000
LuxuryBathAndKitchens.com

OCTOBER 2019 HOUSE & HOMEHouseMagazine.com

Q:

21

My kitchen renovation hasn’t gotten 
beyond the wishes phase but I know budget
is really important. How do I know if 
I have the right budget for what I want?

“For any renovation, what a client should consider first and be comfortable with
is their budget. Cabinetry is really affected by budget—you can go with stock,
semi-custom or custom lines and all have different ranges of costs. Stock might
limit you on things like door styles. Choosing a unique door style or finish—or
maybe adding special storage for things like cutlery—might be upgrades, but
upgrading can be good. The best thing to do is to do your research. Look at
what’s out there in the market. Look into styles, colors, components. If you
show your professional a backsplash or aspects of another job you like, it will
help them better understand. They can work off your inspiration.”

JOSEPH CLYMER, Design-Build Specialist
AMIANO & SON DESIGN-BUILD, LLC 
Southampton, N.J. | (609) 268-5923

AmianoAndSon.com

I am beginning a renovation and am not sure
I am thinking right about where to begin. If I
don’t know what I want, how can the contractor?

“When you work directly with customers, you need to find out what they want in their 
renovation. That’s the main object. If clients seem vague, it’s important to have some
measurements, some idea of the budget and to know the things they might want, such 
as appliances. I suggest putting together a wish list, but to also tell the client that there 
are always trade-offs. If you want a 48-inch Wolf range, you might need to give up 
counter space in order to stay within budget. What’s the most important thing to them? 
Is this their forever home? Have them look at magazines, Pinterest and online. They should
ask themselves: Why do I like this? What do I not want? What draws my attention?”

MEREDITH SCOTT, Lead Designer and Showroom Manager
EAST COAST KITCHEN & BATH

Maple Shade, N.J. | (856) 330-4397
ECKitchenAndBath.com

Q:

Q:

      

Image courtesy of Amiano and Son Design-Build

Image courtesy of East Coast Kitchen & Bath
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I am excited by the potential of my kitchen 
renovation. Can you suggest one area to really think
about, maybe one that most people don’t consider?

“You can’t build a good kitchen without a good floor. You need a strong and attractive base to remodel
on. It can be a good inspiration. A fifth wall, so to speak. Throughout the first floor, if you have all the
same type of flooring (generally hardwood) it opens up the space. You can ease through the area. 
Having different floors in rooms really makes the spaces feel cut off from each other. Hardwood adds
warmth. In kitchens it plays off wood cabinetry, as well as stone for countertops and backsplashes. 
And with the same flooring, you can change colors, furniture, etc., and still keep it all connected.”

CHRISSY SABOL, Co-owner
MAJESTIC FLOORING & HOME DESIGN

Limerick, Pa. | (610) 831-9744
MajesticFlooringOfLimerick.com

What are some cool,
new tech ideas I
should know when
it comes to my 
renovations?

“The kitchen and bath industry has put a real
emphasis on developing technology-forward
products in the past couple of years to appeal
to a new generation of home buyers and
renters. New ways to interact with your
kitchen faucet include touch activation, hands-
free activation and even voice control. You 
can also activate shower presets by voice, or
an app, or even ask your Alexa-enabled mirror
what the weather forecast is while you’re 
getting ready. This trend ensures our kitchens
and bathrooms won’t be left behind as our
homes get smarter and smarter.”

JACK MONAHAN, Manager
WEINSTEIN’S BATH AND KITCHEN

Collingswood, N.J. | (856) 833-1576
WeinsteinLuxury.com

Q:

What are some sensible questions to ask myself
when it comes to a kitchen renovation? 

“When taking on a major home renovation project like a kitchen or bathroom, there are a seemingly 
infinite number of factors that can go into the decisions. One area that doesn’t get talked about enough
is the functionality of the kitchen. Unless you are immediately selling your home, this should be your
main focus. Any designer worth their salt can design something that looks good. 

“Most people aren’t just looking for a pretty kitchen. They want one that works in an efficient
way given their situation and/or lifestyle. Beyond just the aesthetic look of the kitchen, does it
give you that extra storage you wanted to avoid the clutter? Have we been able to increase your
countertop space so that it makes cooking, and especially prepping to cook, easier and more 
efficient? Are the new doorways/openings in the best places to maximize the flow and move-
ment in the kitchen? The questions only get more specific from there.  

“The point is—make sure you go into this process with specific goals and identified areas you
want to see improve. This is where the designer should be the most help. It is our job to think of the
things you haven’t thought of and help implement the ones you find useful to you and your family.”  

DARYL HOLCOMB, General Manager
HOLCOMB CABINETRY

Claymont, Del. | (302) 478-5000
HolcombCabinetry.com

Q:
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Q:
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Image courtesy of Holcomb Cabinetry
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I don’t really have a vision for
my kitchen renovation. I want to
be open-minded to design ideas

but still want the area to represent me
and be functional. How do I know I’ll
have the room for everything I want?

“Space is a luxury in most kitchen designs,
and convincing clients that they’ll have
enough room for everything can be a
challenge. Most clients are used to doing
things a certain way and believe it’s the
only way to get things done. By trusting a
design professional and not dictating
every detail of the kitchen, the creative
process remains open and creative solu-
tions that take into consideration a higher style tend to emerge (and
not particularly at a higher budget). Our Sewell, N.J., client took a leap
of faith by not surrounding her cooking area with upper cabinets. We
were able to show her through measurements that she would gain
storage with the design. She opted for an impressive tile focal point,
putting the bulk of her storage into three pantry closets. Everyday
plates and glasses sit right next to the sink, along with a garage area
for the coffee maker and toaster. The result is a wide-open kitchen 
with high design, plenty of storage and exactly in the budget dictated.”

BRIDGET MCMULLIN, ASID, CID, CAPS | CABINET TREE
Haddonfield, N.J. | (856) 354-9090 | CabinetTree.com   

Q:

I expect my bathroom renovation to
give me everything I want. What is
one thing that is outdated, that I
know I do not want for the space?

“For bathrooms, you want to be sure not
to over or under design. This can start
with your wish list and a professional can
offer ideas on the perceived value of the
items. For example, for a while master
baths had large builder-grade tubs. But in
all my years in the business I have put 
in maybe one or two of these as a new 
installation. People never use them. They
take forever to fill. The water gets cold

quickly and there’s no easy way to clean them. So we look for real value of
items and see that people want larger showers—a human car wash—with
hand-held  body sprays and digital controls that are like programming 
a water feature. You can add worthwhile amenities—storage seating, 
radiant heating, whatever truly adds to their enjoyment of the space.” 

DAVE CERAMI, Owner | HOMETECH RENOVATIONS 
Lower Gwynedd, Pa. | (215) 646-7477 | HTRenovations.com

Q:

Image courtesy of 
HomeTech Renovations

Image courtesy of Cabinet Tree
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AUTOMATED TECHNOLOGIES         

By Lindsey Getz

Only 
Smarter

Your Home,
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RECENT RESEARCH HAS SHOWN THAT “SMART HOME” TECHNOLOGY IS TAKING OVER—
and it’s really no surprise. Technology makes our lives easier in so many areas—from banking and
billing, to making purchases and even everyday driving—there’s no reason why we wouldn’t want

to incorporate more technology into our homes for the same reasons. With smart home technology, home-
owners are finding that life at home is more convenient and more comfortable. Today’s connected homes
have everything from automated lighting to automated thermostat controls and more.

     MAKE LIFE MORE CONVENIENT AND COMFORTABLE.
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Potential Uses
“This past year we have installed a lot of
multi-room music systems, lighting au-
tomation and whole-house WiFi systems,”
says Scott Leonard, owner of Valley Au-
tomation, which specializes in system in-
tegration for smart home technology.
“There are a lot of frustrated homeowners
who can’t use their phone or iPad in
certain areas of their home. So, making
sure there is good coverage throughout
the house is an important aspect of home
technology.”

Leonard says that some other home
technology items they’ve been installing
for homeowners are smart TVs and sur-
round sound systems, handheld remotes,
automated window shades, smart ther-
mostats and door locks. Homeowners are
looking for ease-of-use when it comes to
these types of products. 

“Home automation can make life eas-
ier—from keeping an eye on your home
when you are not there to playing your
favorite music when you walk in the
door,” says Leonard. “Home automation
can do things for you that you won’t have
to think about anymore. For example,
setting the lighting levels for entertaining,
instead of adjusting each dimmer to the

right setting each time, can be programmed
and recalled anytime with just one touch
of a button.” 

While everyone can benefit from these
types of technologies, those who are
looking to “age in place” and stay in
their homes as they get older are also
finding great benefit from what smart
homes have to offer.

“Home automation, especially voice
control, can be really helpful for home-
owners who have challenges moving around
the home, unlocking the door, adjusting
the lighting or connecting with loved
ones,” adds Leonard. “Voice control prob-
ably has the greatest potential for home-
owners going forward.”

Smart Thermostats
Homeowners are also loving the smart
thermostat options that are out there. Nick
Van Horn of Binsky Home Service says
that there is a rising tier of options, some
more complex and more capable than oth-
ers. While there’s the ecobee, which is a
more affordable option, there are other
options, such as Nest, which are capable
of doing more.

“One of the top-tier options is the
Lennox thermostat,” explains Van Horn.
“While Nest will notice that something is
wrong and alert you there’s a problem, it
won’t diagnose. But Lennox will note that
something is wrong, email us and alert

you where the failure is.”
Van Horn also likes the allergy setting

on the Lennox.
“If there is someone in the house who

suffers from allergies, this is a great
feature,” he says. 

According to Lennox’s website, its “Al-
lergen Defender feature” monitors your
home’s air quality automatically. When it
detects poor air quality caused by high
levels of allergens, the system will increase
fan speed to create more filtration, so you
get cleaner and healthier indoor air.

Automatic controls are also a welcomed
feature. Van Horn says that most people
assume these are set only by time, but
they can also be set by location.

“You can set up an area—perhaps five
miles from home—where when you cross
that range, your AC or heating will auto-
matically start up,” Van Horn explains.
“By the time you get home, it’s right
where you want it. Most people think
you can only set a time but since people
come home at different times, this isn’t as
useful. Setting it up based on location
makes sure the timing is just right.”

Remote monitoring of the temperature
of your home is beneficial for so many
reasons. George Watts, service manager
for C&C Heating & Air Conditioning,
says that his clients love the ability to
“check in” on their home, even when
they’re not there.

HouseMagazine.com28 OCTOBER 2019HOUSE & HOME

I feel the benefit of 
installing a smart 
thermostat is that you 
are able to monitor 
your HVAC system 
via WiFi connection.

||

||— George Watts,
C&C Heating & Air Conditioning

Your Home, 
Only Smarter
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“I feel the benefit of in-
stalling a smart thermostat is
that you are able to monitor
your HVAC system via WiFi
connection,” he says. “You
can adjust temperature settings
remotely and even verify if
your heat and/or air condi-
tioning system is working
while you are at work or on
vacation. This capability is
especially important to the
‘snowbirds’ that fly south to
enjoy warmer weather during
the winter months.”

Watts adds that most
smart thermostats offer sev-
en-day programming with
four options per day. And
some even come with a remote
sensor to help balance out
areas of the home that may
be too cold or too warm.
Homeowners who decide to
go this route may be pleasantly
surprised by the savings—not
just long-term, but some in-
stantaneous.

“You may be eligible for
a rebate from your utility
company for installing an en-
ergy saver thermostat,” ad-
vises Watts. “Check with your
electrical supplier for details.”

Return on Investment vs. Return
on Enjoyment
At the end of the day, incor-
porating smart home tech-
nology into your house is not
just about saving money, it’s
about making life easier. That

may make the “return on en-
joyment”—that is, how much
you enjoy your home—even
better than the literal return
on investment.

“Home automation’s re-
turn on investment is not
something you can really cal-
culate,” says Valley Automa-
tion’s Leonard. “Sure, you
will save energy by dimming
lights or adjusting the ther-
mostat. But you can’t really
put a price tag on comfort,
convenience and ambiance—
and on the way that smart
home technology improves
your overall quality of life.” 

30 HouseMagazine.com

Binsky Home Service
Piscataway, N.J.
(732) 810-0144
BinskyHome.com 

C&C Heating & 
Air Conditioning 
Souderton, Pa.
(866) 281-1303
CC-HVAC.com   

Valley Automation, LLC
Huntingdon Valley, Pa.
(215) 622-4915
ValleyAutomationLLC.com
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When it comes to cleaning, most peo-
ple focus on kitchens, bathrooms,
closets and basements, overlooking

a key component of their home: the garage. It’s
the primary entry for the majority of homeown-
ers, family and friends. Yet, it’s often a catch-
all for bikes, sports gear, tools and more. With
so much foot traffic, clutter looks unsightly, and
creates safety concerns and stress as well. A well-
organized garage improves access to your
home, and you wind up with more efficient stor-
age space than you realized you had while 
making this year’s cleaning easier than ever.

Les Hutton of GarageTek of North and Cen-
tral New Jersey says a garage makeover can make
a big difference. “Removing  clutter is at the top
of everyone’s list, and the garage is a great place
to start,” he says. “Homeowners need to easi-
ly locate their seasonal items during this transi-

tional time, when summer items are still being
used, but also to get fall gear ready—rakes, leaf
blowers, etc. , as well as golf and fishing gear. Kids
will also need to be able to reach their toys and
easily put them away after using them.”

GarageTek can help you take a fresh look at
your garage and make it truly functional. “As
part of our garage makeover services, 
we will help customers assess their space, figure
out what should be kept and what they should
get rid of,” says Hutton. “Once we know what
items are staying, we present and deliver cost-
effective organization and storage solutions.” 

GarageTek offers flexible systems of hooks,
shelving, cabinets and fixtures to get used
items—like bikes, beach equipment and tools—
up and out of the way.  Special hooks, racks and
baskets are available for everything from surf
boards to scooters to golf clubs. Hutton says,
“Imagine getting ready for practice and going
to a dedicated spot in the garage where all of

the gear is safely stowed. It removes stress and
gets you out the door in a better mood and on
time.”

He adds that an organized garage is much
safer for kids, who are often injured when they
trip over something left on the floor. “We help
make the garage a safer place for the entire 
family to use.” 

And homeowners don’t have to do the whole
garage at once. You can set small goals, like or-
ganizing one wall at a time, or getting 
the car(s) to fit in. “We have an endless choice
of designs and solutions that can address 
your needs and fulfill your goals throughout 
the year,” Hutton says.

Homes with a clean, organized garage 
create a real wow factor for visitors—and 
potential buyers—who see this unexpectedly fin-
ished, clutter-free space as a positive
reflection on the entire property. GarageTek of
N&CNJ recently earned the coveted 
Angie’s List Super Service Award, reflecting ex-
emplary service to members. “We are 
extremely grateful to our thousands of satisfied
customers, including many Angie’s List mem-
bers, for their continued support over the past
13 years,” says Hutton.

profile

GarageTek of
North and Central Jersey
Stirling, N.J. | (877) 786-0577 | GarageTekNCNJ.net

Get an Early
Start on Fall
Organization
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