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1. First impressions count. Buyers look at
the space and the light, and they want to

imagine themselves living in the house, and 
not focus on the imperfections.

2. Little things mean a lot. Your real estate 
agent will walk through your home with a

different eye, so before you agree to show your
home, try to take care of the things that require
TLC—the little ones and the big ones. 

3.Don’t forget
the front of

the house. The front
is the first thing that
house hunters see,
so make sure it looks
great. The first photo
on any listing is the
exterior of the proper-
ty. Flourishing flowers
or lush plants help
with the feel that the
entire house is cared
for. If the front door 
is very attractive, it 
will make someone
look further. 

4.Don’t rush to put your home on the market.
Sometimes people want to sell their 

home and get it over and done with, but they
overlook the fact that spending a few hundred
dollars on repairs can get you more money. 
Even if there is a small piece of trim that stands
out, buyers may ask themselves, “What else 
is wrong?” Spending that little bit of money 
up front is worth it. 

5.Try lower-cost options to get your home
ready to sell. Do a general cleaning and

painting. Clean the house—including the 
carpet—cut the grass, and trim the bushes.
When it comes to painting, steer clear of bold
colors, which can be distracting for buyers. 
Light paint colors in gray, white, beige, or even 
a pale dusty rose, are better choices. 

6.Big budgets are not always necessary.
The first house I bought had a nice layout

with high ceilings, but I had a small renovation
budget, so I made some small changes. I had 
a bland kitchen with very little personality, so 
I bought cabinets ... painted them, and added
new hardware. Voilà! It completely transformed
the look of the kitchen. 

7. Declutter before you put your home on 
the market. Do a deep purge to free up

space. Empty half of what is in your closets, so 
prospective buyers see plenty of storage space.
You want them to imagine where to put their 
furniture, and not be thinking that the first thing
they must do is repaint that problem wall, 
or worry that there isn’t enough room for their
favorite items.

foundationth
e

INTERVIEW

Rachel Street’s 
7 Tips to Increase Your
Home’s Market Appeal
WHEN SHE’S NOT DESIGNING, RENOVATING, OR
PURCHASING PROPERTIES IN PHILADELPHIA, 
RACHEL STREET ENJOYS SHARING HER TOOLBOX 
OF KNOW-HOW WITH HOMEOWNERS. As the star 
of her new DIY Network series Philly Revival, Street
resuscitates historic homes and shares her expertise
along the way. The show follows her as she buys,
renovates, and then sells unique homes in the city.

We caught up with Street and asked her to share her tips 
to help a homeowner increase a home’s market appeal.

By Debra Wallace
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etting plants in the ground and a
hardscape installed is all well and
good, but between harsh weather
and Mother Nature doing what she
does, there’s a lot you need to think

about if you want your outdoor oasis to make it to
the fall. House & Home spoke with industry pros
for their best recommendations for a healthy summer
landscape.

Softscape issues
Softscapes are the living elements of your landscape
design—and the things most at risk during the
harsh summer weather.

“Landscapes are no different than human beings.
Proper water, food and preventative supplements
will ensure your landscape to thrive throughout the
season,” says Michael Pasquarello, degreed landscape
architect with Elite Landscaping. 

He says that irrigation systems should be
evaluated and adjusted annually to adapt to plant
growth and any landscape additions. Also, fertilizer
is very important. “Plants should be fed at least
once a season to promote healthy growth. Insecticide
and fungicide applications should be scheduled and
performed at the times of the season when landscapes
are stressed,” he says. 

On the surface, mulching and weed prevention

LANDSCAPE
As the warmer days approach,
here’s what you need to know
to help your investment last
through the season. 

TUNING UP YOUR

FOR SUMMER

G
BY DANIEL SEAN KAYE
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are top priority.
“Overall, landscapes need mulching in

the spring for weed suppression, water in dry
times and the occasional weeding,” says Scott
Silberman, vice president of KM Gardens,
adding to make sure weeds are removed
before they go to seed.

“Mulch should be tilled over, existing
mulch re-distributed and mulched beds should
get a top dressing,” says Diane Marrazzo of
Marrazzo’s North River. “Weed seeds begin
to sprout so a generous application of a weed
preventative will keep maintenance at a low
(if applications are consistently applied monthly).
If you did not prune your specimens in the
fall, as the new growth pushed forth, clean up
now or you may need to wait again for many
specimens.” 

To avoid plant stress, make sure you water
when it’s hot, says Chris Bianciella, owner of
K&C Land Design & Construction. “For a
good installation, space the plants correctly
to allow them to grow into their space properly.
And remember mulch keeps plants moist so
cultivate it so dense and compacted mulch
doesn’t impact root growth.” 

Some homeowners may feel inclined to
over-manicure their lawns, but a professional
landscaping company can provide just what

a yard needs, when it’s needed.
“For grass, cut it higher after July 4 until

Labor Day,” begins Andrew Savinson of Cre-
ative Landscapes. “For plants, prune and feed
them at least once a year. Beds should be
edged and mulched about once every 18
months, and use a double-shredded hardwood
bark mulch and not dyed woodchips.”

“Have a professional touch your property
at least once a month,” says Steve Compton,
general manager, CKC Landscaping. “We’ve
had unseasonable rainfall the last few years
and professionals know the care your trees,
shrubs and plant beds need. People want a
‘set it and forget it’ landscape but things don’t
work that way. You need to pay attention. A
professional knows the right mowing, fertilizing
and care needed.” 

Hardscape care
Patios and walkways can’t be overlooked and
should have their condition evaluated before
summer, both for safety and aesthetics.

“Mid-spring to summer, check for areas
of settling or areas that need to drain or are
heaving or cracked. Look for creaky boards,
pointing issue, etc.,” says Compton. “If you
don’t nip it in the bud, if you don’t repair or
replace, a minor service call now could turn
into a thousand-dollar repair next year. It’ll
only get more damaged.”

“For your hardscape, general maintenance
and upkeep makes all the difference,” says
Bianciella. “Paver patios may just need a
simple power washing. This prevents deterio-
ration. A little attention after the install is all
it needs.” However, as time goes on different

hardscapes require different things. “Weed
growth means movement of the hardscape,
so after a strong washing, add new polymeric
sand. Also, using paver cleaners and regrouting
masonry patios lead to longer lifespans for
your hardscape.”

Savinson warns homeowners against power
washing these surfaces on their own.

“Remember that for anything you want
to have improvement for, the best thing is to
have a professional take a look at it,” says
Savinson. “Sometimes a power washing can
be good but that depends on whether water
has gotten into the hardscape and has done
damage. Make sure you redo the mortar.”

Clean, re-sand, seal—these are the main
ideas Pasquarello suggests. “A high-pressure
scrubber with spinning jets will remove all
surface discoloration and joint material (weeds,
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Patios and walkways
can’t be overlooked 
and should have their 
condition evaluated 
before summer, both for
safety and aesthetics.

HH_LandscapingFeature_0519FINAL_NORTH_Layout 1  5/7/19  2:36 PM  Page 3



 FP_H&H_Bleed_FullPage  11/7/18  1:33 PM  Page 1



moss, soil, etc.),” he says. Chem-
ical cleaners then open the pores
of the concrete to allow better
absorption of a sealer. In addition
to adding polymeric sand to re-
plenish joints, a water-based
sealer applied to enhance the
overall color of the paver also
closes off pores to limit additional
staining.

And to make your area even
more special and functional, up-
date your hardscapes by adding
fire, water features and/or land-
scape lighting, says Silberman.

Final thoughts
For things to keep in the back
of your mind, each expert has
some suggestions.

“Don’t forget to water your
trees through hot and dry weath-
er, particularly ones like dog-
woods that prefer to be in the
shade,” says Savinson. “They
appreciate a good soaking every
three to four weeks.”

“If you have deck issues,
call a deck professional,” says
Compton. “They’ll know if you
need to just replace [it] or do
something bigger. They’ll fix
things but can also advise you
on how to tighten things up,
when you’ll need a sealer and
how doing certain things today
will help your deck last longer
and look better. You need to
maintain things to protect your
investment.”

Bianciella says there are some
great new hardscaping trends in-
cluding use of porcelain tile. “The
oversized tiles have a nice look
and can handle winters. It’s non-
porous and never weathers.”

Silberman cannot stress
enough the importance of adding
native plants to your garden.
“Natives attract tons of wildlife
including birds, bees (not all are
bad), and butterflies. The re-
moval of invasive plants helps
contribute to a healthy ecosystem
especially when replaced with
natives. A good example is Burn-
ing Bush. People love this plant
for its vibrant fall color yet it is

a highly invasive species that
reseeds everywhere and can com-
pletely take over, crowding out
other more beneficial plants.”
He says other options, such as
Aronia (Chokeberry), will pro-
vide equally stunning fall color
with the added benefit of having
berries that birds love to feast
on and will not take over the
ecosystem.

Marrazzo takes all this to
another level. “When you get
into your garden, go with love
in your heart and the plants
will be receptive to what you
are feeling and speaking,” she
says. “Be gracious with your
intentions when in the garden.
Your garden reaps what you
sow! Pleasant music while gar-
dening is heard by your trees
and plants ... and lawn too.
Choosing happiness while gar-
dening will benefit your chore!”
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Y
ou already know that adding a swimming pool
to your backyard is going to take it to a whole
new level of entertainment. You can imagine
yourself not only swimming with friends and

family but also relaxing poolside with a great book or
dining al fresco on those warm summer nights. Even
the idea of enjoying the view of your pool from inside
of your home adds an element of excitement. But you
may be wondering what you can do to make your
pool even more spectacular. After all, you’re not
looking for a run-of-the-mill, cookie-cutter style pool.
You want something unique.

The fact is, there are more options for your pool
than ever before. Gone are the days when a pool was
built in a standard rectangle with basic features. These
days everything from the pool shape to the added fea-
tures can be custom designed and built to your exact
specifications.

Extreme features 
to take your pool 
to the next level.

POOLS

Lap
of Luxury

by Lindsey Getz
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All the Features
Oftentimes, it’s the added features
that really make a pool spectac-
ular. One way to take your lux-
ury pool to the next level is to
add a sundeck, says Don Panetta
of D. Panetta Contracting. A
sundeck (which has also gone
by names like a “baja deck,”
“tanning ledge” or “sun shelf”)
is a custom feature that provides
an area where you can be “in
the pool” without being fully
submerged. Some homeowners
want this ledge created large
enough to fit one or more lounge
chairs, others are happy with
just a small ledge where they
can sit or have young children
play while watching older chil-
dren swim.

“You might also consider
adding a custom-built grotto,
which is a private cave area built
behind a waterfall,” Panetta

adds. “It’s all up to a person’s
preference of what they want to
add to make their home into a
vacation resort.” 

Dominic DiCesare of Blue
Haven Pools by Calvitti says
that automation is another im-
portant luxury design option.
Homeowners want the ease of
being able to control their pool
features at the push of a button.
This includes not only the auto-
mated pool cover but also the
fire and water features aroundA
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the pool. Everything can be turned
on or off with ease.

“Homeowners might consider
water features like fountains, jets,
cascading waterfalls and more,”
says DiCesare. “There are so many
features you can add to
your pool; Anything you
can dream.” 

Lighting is also impor-
tant, says Mike McCool,
general manager of Swim-
Mor Pools. Not only the
lighting within the pool but
also around it. After all,
you want your space to be
highly functional, even after
the sun goes down.

Many homeowners are
opting for LED lighting
that can be controlled from
their smartphone. Every-
thing from color-changing
lighting to different lighting
set-ups for different zones
can really help take your

pool area to the next level, says
McCool.

“Just keep in mind that the
more features you add to your
pool, the more complex the design
becomes—and that takes time,”
adds McCool. “We complete 3D
digital designs that help our cus-
tomers see exactly what their pool
is going to look like.” 

Vacation Inspiration
The backyard vacation trend—or
“staycation”—is as hot a trend as
ever, says McCool, adding that
there is no doubt that many home-
owners get their inspiration for
pool ideas after visiting resorts in
places like Mexico or the Caribbean. 

Rich Cording Sr., owner and
founder of CLC Landscape Design

agrees, adding that his company
has designed and built some unique
pools which were inspired by va-
cations. One pool that CLC re-
cently constructed was meant to
look like it was “floating” with
infinity edges around all sides. 

Of course, homeowners might
also consider an infinity edge on
just one end, too. This special feature

(also sometimes referred to
as a “vanishing edge” or a
“zero edge”) means water
flows over the edge, creating
a visual effect of water with
no boundary. They’re quite
popular at high-end resorts.

“We’ve also designed
and built a pool shaped
like a horse’s head and an-
other like a guitar,” Cord-
ing says. “You can get re-
ally creative with a custom
design. Another feature
from a resort that home-
owners like is a swim-up
bar with stools where they
can share a drink with
friends or family.” 

In addition, adding

HouseMagazine.com22 MAY 2019HOUSE & HOME

Lapof Luxury

Homeowners today want ... an outdoor
space that is going to keep them outside
all weekend so that they can enjoy time
with their friends and family to the fullest.”
— Rich Cording Sr., CLC Landscape Design
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gas-powered fire torches or urns
around the pool can really take
it to that resort-like level, DiCesare
adds. It creates a sense of am-
biance and wow factor that you
wouldn’t get with an ordinary
pool.

The Total Package
While the pool will surely be the
showpiece of your outdoor design,
it’s not just the immediate pool
area that matters. Today’s home-
owners are looking for the total

package. That means they want
an outdoor space that has all of
the amenities. 

“It’s the complete space,”
DiCesare says. “Homeowners
don’t just want the pool itself—
they want all the surrounding
amenities that makes the space
even more enjoyable.” 

This includes add-ons like an
outdoor kitchen, pool house or
pavilion. Homeowners might also
want game areas such as a putting
green or a spot to play horseshoes

or quoits. DiCesare says that to-
day’s homeowners are looking
to get as much use out of their
backyards as possible.

Cording agrees, adding:
“Homeowners today want it
all. They want an outdoor space
that is going to keep them out-
side all weekend so that they
can enjoy time with their friends
and family to the fullest. It’s
not really about the space itself
as it is the memories that are
made there.” 

HouseMagazine.com 23MAY 2019 HOUSE & HOME
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SOME OF US HERE IN THE
NORTHEAST enjoy the
changes that come with all of

the different seasons, but others
just don’t want to deal with tem-
peratures in the 20s or the threat
of a blizzard every other week dur-
ing the colder months.

For those who are counting
down the days until spring, noth-
ing beats the winter blues—other

than a trip to the islands—quite
like a visit to Sequoia Out Back’s
stunning showroom. It is the per-
fect spot to forget about the snow
and slush on the ground, plan a
backyard oasis and daydream
about the warmer days ahead. 

The 30,000-square-foot show-
room has no comparison on the
East Coast, and as impressive as
it seems on the company website,

it has to be experienced in person
to get the full effect. That’s why it
comes as no surprise that some
people journey hundreds of miles
just to see it.

“People will come to check our
showroom out just for the expe-
rience,” owner John Keller says.
“There’s nothing like it anywhere,
so it’s worth the trip for sure. No
one who makes a long trip to get

here is ever disappointed.
“This is the best time to come

see what we have to offer. This is
when we have the most invento-
ry of furniture, and if you’re
building a deck or patio you want
to give yourself enough lead time
so you can enjoy it when the
warmer weather arrives.”

Keller has vast experience in
the outdoor arena dating back to

SHOWCASE

inspiration
Great Outdoorsfor the

A visit to Sequoia Out Back puts homeowners on their
way to the backyard oasis they always dreamed about.

by Matt Cosentino
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his days as a deck builder. In
1998, he opened Sequoia Supply—
one of the premier retailers of
decking and railing products in the
country—and he added Sequoia
Out Back 10 years later to offer
everything imaginable for out-
door living.

That includes beautiful, high-end
furniture from popular brands like
Gensun, Tropitone,
Winston, Lane Ven-
ture, Pride, Woodard
and many more. Fire
pits and outdoor
kitchens continue to
be in demand for out-
door living spaces,
and all of the neces-
sary components can
be found at Sequoia,
such as a full line of
grills and smokers.
No outdoor space is
complete without a
shade element, and
Sequoia has you cov-
ered with pergolas
that not only add re-
lief from the sun but
an attractive design element as
well.

Dozens upon dozens of dis-
plays are set up in the showroom
complete with decking, railings,
furniture and a faux-blue sky
overhead to give customers a gen-
uine feeling about the products.

“When we set out to build this
showroom, our goal was really to
make it life-like,” Keller says.
“The displays are the size of the
decks you would build in your
backyard so you can get a good
idea of how it’s going to look and
feel on your own house. We also
have all the amenities and furnish-
ings once your deck or patio is fin-
ished.”

Keller and his team have

worked tirelessly over the winter
to update all of the displays and
ensure the latest and greatest
products on the market are being
showcased. In terms of decking,
Sequoia works with all of the lead-
ing manufacturers—such as Trex,
TimberTech, Wolf, Zuri and
Fiberon—who continue to devel-
op different styles and dazzling col-

ors. Keller is also ex-
cited about the new
composite boards be-
ing offered that are
closer in price to pres-
sure-treated wood.
“Although it’s the op-
posite in this area,
across the country
pressure-treated wood
is still by far the lead-
ing product used for
decking,” he says. “So
Trex and TimberTech
came out with new
composites at a low-
er price point that we
have installed in our
showroom. In addi-
tion to being aesthet-

ically pleasing, homeowners are
drawn to these composites because
there’s a lot less maintenance than
with pressure-treated wood.”

Sequoia welcomes customers
of every type, from those looking
to start a DIY project to those who
have been sent by their contractor
to make product selections. A
knowledgeable and friendly staff
is on hand to answer any and all
questions.

“It’s not really a showroom for
browsing,” Keller says. “Most
people need help and we are here
to guide each one every step of the
way. Backyards are big right
now—everybody wants to be out-
side. We want to help them get the
relaxing space they desire.” 

Sequoia Out Back DeckSupplies.com
2420 Bethlehem Pike, Route 309 | Hatfield, Pa. |  (866) 650-DECKP
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People will 
come to check
our showroom 
out just for the
experience.

There’s nothing
like it anywhere,
so it’s worth the
trip for sure.”

— John Keller, 
owner
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What appealed to you
about this industry?
I love interacting with people
and this industry gives me an
opportunity to not only interact
with them, but to also get a
chance to know them on a
more personal level. Helping
them choose a garage door be-
comes much easier when you
get to know a person a little
better and act as a consultant
rather than just a sales person.

What has been the biggest
obstacle to being a woman
in business? 
As a woman in the construction
industry, I’ve seen my fair share
of prejudice. Honestly, there
are still individuals that give

me a sideways glance when they ask about
a product or have a question about service
or installation. But I win them over when I
demonstrate to them that I can answer any
question they pose and provide them with
educated suggestions. By the time we’re
through with our discussion, they no longer
view me as just a woman, but as their peer. 

Who has been your biggest inspiration? 
There have been so many inspirations in
my life. From my parents who showed me
the importance of a good work ethic and
honesty in dealing with people, to my hus-
band whose acute sense for business has
taught me so much.

How do you define "success"? 
I’ve had the pleasure of leading this company
for over five years and I’m in as love with
it today as I was when we first discussed
branching our residential business out from
the main business.

What is something you can’t 
live without?
I’m sure that I’m not the first one with
this answer, but coffee is something I
can’t live without. 

How do you unwind after a stressful day?
I enjoy spending time with my family. I
cherish when we are able to sit around a
table to share a meal and a conversation.
It really helps me take the edge off of a
stressful day.   

Jo-Ann
Serillo

P R E S I D E N T ,  D O O R  W O R K S ,  I N C .

How long have you been in this industry? 
I have been working in the garage door industry for over 15 years. I started out working
in the residential sales and marketing departments of our parent company, New Jersey
Door Works. It started out as a part-time opportunity for me as I was just helping out in
the family business. Over time, I found out that I really enjoyed the work and acquired
a real affinity for the residential side of the garage door business. When we decided to
open a separate location for our residential division, it was a very natural transition for
me to lead that initiative. I would have never guessed that my career would have taken
this path, but I’m very glad that it did. 

Did you have another career before this one? 
Yes. I actually began my career in the fashion industry. I was able to work my way up to
a management position in a notable company. During my time there, I developed a very
diverse skill set including project management and marketing. When I was asked to take
a position at New Jersey Door Works, I was able to utilize those various skill sets that I
acquired early on in my career. In an interesting aside, I never really left the fashion
industry. One of my first tasks when I began working for New Jersey Door Works was
to design and choose the shirts and uniforms that our crews wore in the field. And I still
do that to this day. I guess you can say that my career has come full circle, but not in a
traditional way. 

Door Works, Elmwood Park, N.J., (201) 794-1234, DoorWorks.net
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When it comes to cleaning,
most people focus on kit-
chens, bathrooms, closets and

basements, overlooking a key compo-
nent of the home: the garage. It’s the 
primary entry for the majority of homeown-
ers, family and friends. Yet, it’s often a catch-
all for bikes, sports gear, tools and more. With
so much foot traffic, clutter looks unsightly, and
creates safety concerns and stress as well. A well-
organized garage improves access to your
home, and you wind up with more efficient
storage space than you realized you had while 
making this year’s cleaning easier than ever.

Les Hutton of GarageTek of North and
Central New Jersey says a garage makeover
can make a big difference. “Removing 
clutter is at the top of everyone’s list, and
the garage is a great place to start,” he says.

“Homeowners need to easily locate their sea-
sonal items during this transitional time, when
summer items are still being used, but also to
get fall gear ready—rakes, leaf blowers, etc. , as
well as golf and fishing gear. Kids will also need
to be able to reach their toys and easily put them
away after using them.”

GarageTek can help you take a fresh look
at your garage and make it truly functional.
“As part of our garage makeover services, 
we will help customers assess their space, fig-
ure out what should be kept and what they
should get rid of,” says Hutton. “Once we
know what items are staying, we present and

deliver cost-effective organization and
storage solutions.” 

GarageTek offers flexible systems
of hooks, shelving, cabinets and 

fixtures to get used items—
like bikes, beach equip-

ment and tools—
up and out of
the way.  Special

hooks, racks and
baskets are avail-
able for everything
from surf boards

to scooters to golf
clubs. Hutton

says, “Imagine
getting ready
for practice
and going to

a dedicated spot in the garage where all of the gear
is safely stowed. It removes stress and gets you
out the door in a better mood and on time.”

He adds that an organized garage is much
safer for kids, who are often injured when they
trip over something left on the floor. “We help
make the garage a safer place for the entire 
family to use.” 

And homeowners don’t have to do the
whole garage at once. You can set small goals,
like organizing one wall at a time, or getting 
the car(s) to fit in. “We have an endless choice
of designs and solutions that can address 
your needs and fulfill your goals throughout 
the year,” Hutton says.

Homes with a clean, organized garage 
create a real wow factor for visitors—and 
potential buyers—who see this unexpected-
ly finished, clutter-free space as a positive
reflection on the entire property. GarageTek
of N&CNJ recently earned the coveted 
Angie’s List Super Service Award, reflecting
exemplary service to members. “We are 
extremely grateful to our thousands of satis-
fied customers, including many Angie’s List
members, for their continued support over the
past 13 years,” says Hutton. 

profile

GarageTek of
North and Central Jersey
Stirling, N.J. | (877) 786-0577 | GarageTekNCNJ.net

Spring is the
Perfect Time to
Organize your

Cluttered Garage
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As the foremost
deck building

and deck resurfacing
company in N.J., we
bring experience, com-
mitment and competi-
tive pricing to the table
from initial meeting
until completion of our
project. We love what
we do and strive to
bring our A-game to
every project. You can
rest assured that the
Deck Guardian team
will go above and
beyond to bring your
vision to life.

For breathtaking and
uninterrupted views, we offer
the most modern and
beautiful railing options that
blend with your deck for a
seamless transition to the
great outdoors.

We pride ourselves in
offering the highest
quality deck remodeling
in the industry.  Using
premier TrexPro
Platinum products, we
build decks that will last
for generations to come.

quality

Deck Guardian | Somerset, N.J. | (908) 332-8616 | DeckGuardian.com

Deck Guardian

To enjoy every inch of your deck, built-in benches
and space for grills and fire pits keep everyone
comfortable and entertained.  Mix and match
different shades and designs for a deck that
resembles art.

accessorize

design
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