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On the cover: 
Based in northern New Jersey, Just Decks by 
Capri was started more than 30 years ago by 
owner Carmine Capriglione. It’s a business he 
has nurtured and grown, reaching new heights 
in design and customer satisfaction year in and
year out with more than 1,000 custom decks
designed and installed. There is no one more
focused on industry innovations, knowledge and
reliable professional service than Capriglione 
and his award-winning carpenters. To find out 
more about how he educates customers on 
proper deck construction, turn to page 27.
Cover image courtesy of Just Decks by Capri
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Montaigne is influenced by the opulence of French nobility using 
Grand Antique d’Aubert marble, a rare marble native to southwest
France. This marble has been used in St. Peter’s Basilica in Rome, 
the Palace of Versailles and Napoleon’s tomb. For a more 
contemporary look, System includes howlite marble ring inlays 
with a geometric pattern engraved into the material. Customers 
can choose from THG Paris’ 40-plus finishes to create a design 
to fit their taste.

Additional information and catalogue available at THG-Paris.com.Would something
warm and spicy fit

the mood of your
home, or something
fruity? Maybe the
scent you want does-

n’t fit so easily into a 
category. For that, there’s
Dimensions, a new 
custom home fragrance
product offering person-
alized scents determined

by a brief online ques-
tion-naire. Customers begin by selecting

their diffuser device, followed by a room in the home and are asked
if they want the space to feel “clean,” “adventurous,” or “delightful.”
From there, customers are presented with dozens of fragrance notes,
from citrus and vanilla to sweet and floral. A custom scent is 
generated to create a specific mood in the room, and the starter kit 
contains enough for four months of enjoyment. 

To find your perfect home fragrance, visit DimensionsFragrance.com. 
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COVET
Must-have products for the home

Dimensions Custom Home Fragrance
How many of us have found ourselves walking around 
a shop, smelling different candles or scented diffusers,
unable to choose? 

Marble Faucets
Marble accents are continuing to pop up in home design,
and THG Paris is artfully incorporating it into its newest
faucet collections, Montaigne and System. 
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B
aby boomers remain one of
the most interesting seg-
ments of the country’s pop-

ulation. History has watched them
grow up, and as more of them
age into their senior years, they
are increasingly making their living
preferences known. Studies show
a majority plan to stay in their
current home, as opposed to move
to a retirement or assisted living
community, and many plan to
make improvements on their
home. Remodeling industry pro-
fessionals have embraced this

trend of upgrading kitchens and
bathrooms with a balance of
luxury and safety in mind.

Often referred to as “aging in
place,” this trend empowers those
who want to stay in their home but
may need modifications to make
it more suitable. This may mean
moving a master bedroom to the
first floor or installing safety fea-
tures in a bathroom. We spoke
with some of the region’s prominent
remodelers about renovating for
this segment and how aging in
place can still be done with style.

How to keep 
comfort and safety
in mind as you 
remodel the 
home you love.
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First steps
Assessing the safety and security
of a home is a priority, says Christo-
pher Fontana, owner of Magnolia
Home Remodeling Group. “We
have to look at everything, in-
cluding the electrical, plumbing
and heating. Older houses often
don’t have what they need to help
people stay there so a lot needs to
be updated,” he says.

“When you’re considering ag-
ing in place renovations, the ex-
isting home has to be assessed for
what can and cannot be done
within budget,” says Doug Mot-
tershead, CKD, kitchen and bath
designer for McHales. “I have to
look at all kinds of solutions. Can
I build a soffit to hide things?
Can I lower the ceiling or raise
the floor to make access easier?
These are important questions.”

Sophia M. Amiano, design as-
sistant at Amiano & Son Design-
Build says hearing the client’s
thoughts is what truly determines
the direction of the project. “Do
they want to use the stairs as fre-
quently? Do they want a more
functional kitchen and bathroom?
Questions like these are dire when
renovating a forever home,” she
says. This information guides
choices on budget, materials and
planning. 

“When people can move into
new homes where they can have
everything they want, it can be
rare to have homeowners who
want to convert a 60-year-old
house,” says David Cerami,
CKBR, president of HomeTech
Renovations. “When they do,
there’s a lot to think about, espe-
cially accessibility to everything.”
He mentions ramps, doorway
widths, ADA compliance, getting
to and from the house, aisle width,
etc. “A renovation is a substantial
investment that could cost $60,000
to $70,000. You have to ask your-
self, ‘Can we do this? Do we
want to?’ It really comes down to
your quality of life.”

The homeowners might not
even need health-specific renova-

tions yet they don’t want to down-
size. “We’re finding a lot of people
are getting the work done not be-
cause they are having medical is-
sues, but because they want to
make their homes more comfort-
able,” says Stephen Turbyfill, pres-
ident of Freedom General Con-
tracting. “This might be the house
they’ve lived in for decades, but
they never had time to renovate.
They’ve paid off the mortgage,
the kids have left and they just
don’t want to move. This is their
chance to get 10 to 15 more years
out of their house.”

Features to consider
Like any remodeling project,
changes come in many degrees,
from full-scale demolition/design/
build, to minor updating that
doesn’t necessarily disrupt home-
owners’ daily life.

“Remote control lighting, keep-
ing areas accessible and free of
clutter and trip hazards are low-
cost, common-sense ideas that
can be beneficial to everyone,”
says Dave Dilworth, director, sales
and design of Dilworth’s Custom
Design. 

For other renovations, making
the space accessible is key, says
Cerami. “You need to consider
walkers and wheelchairs, wider
doorways, easy thresholds and
transitions. Can the person easily
manipulate a walker in the room?
Is there enough space to turn
around? Is the room easy to use
assisted or unassisted? You might
need to rip everything out of a
space and reconfigure the room
to make it function the best.”

With this in mind, an open
floorplan often works best. “In
all parts of the home, clients are
asking us for open-concept layouts.
They’re easier to get around, es-
pecially if the client uses a wheel-
chair or walker,” says Amiano. 

“Bathrooms and kitchens are
not usually set up for anything
other than what an able-bodied
person needs, so you have to ap-
proach things differently. Someone
who is blind will need things that
someone who uses a wheelchair
doesn’t. There are different re-
quirements,” says Motterhead.
“People with visual impairment

can’t have white cabinets and
white countertops. Having brighter,
cleaner light and maybe white
cabinets with a dark countertop
helps with depth perception. People
in a wheelchair will need a 9-inch
high toekick for their kitchen cab-
inets instead of the usual 4-inch
high one. They also need shal-
lowed-out sinks so they can fit
their chair in and are able to get
things out,” he says. “Also, no
one likes to have to reach into
the back of a cabinet, so we install
roll-out trays in almost every one.
It’s about making everything inside
accessible.”

The kitchen now has many
features that make life easier for
homeowners, says Dilworth. The
farmhouse sink and wall ovens

don’t require as much bending
over, pull-out drawers give easier
access and corner cabinets can be
designed to allow use of the entire
space without reaching far back.
“Soft-close doors and drawers
can be modified as to the amount
of force required to open them.
Kitchens can be modified to have
larger doorways if needed for
wheelchair access,” he says.

For those homeowners who
are looking to aging issues, they
might put an addition on the first
floor to have a bedroom space
available in the future and reduce
the needs for stairs, says Turbyfill.
Another popular option is to con-
vert the garage into a living space,
allowing older people more con-
venience without them worrying
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Homeowners don’t need to 
sacrifice their taste. “There’s 
a lot that can be done that 
is still very attractive.”
—Christopher Fontana, owner of Magnolia Home Remodeling Group
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about going up and down steps,
says Amiano.

Once the first floor of the
home is remodeled, homeowners
may want to consider specific
changes in their bathroom, like
replacing a large whirlpool tub
with a freestanding soaking tub,
and making the spaces cleaner
and more simplistic. “But we’re
seeing that no matter the choices,
everything is style attractive and
style-driven,” Turbyfill says.  

Homeowners don’t need to
sacrifice their taste. “There’s a
lot that can be done that is still
very attractive,” says Fontana.
“We had one house a son wanted
fixed-up for his mom. The grab
bars and towel bars were very
tasteful and aesthetically looked
really nice. It’s not like a hospital.” 

“In bathrooms, many changes
are good to have no matter who
uses the space. Horizontal grab
bars and small vertical ones are
good ideas. Maybe even having
a seat in the shower,” Mottershead
says. In addition to the standard
hot and cold valves, he suggests
a secondary one so you have
more control, and installing a
diverter so you can shower when
seated, [using] the main one to
rinse. 

“We’re getting more requests
for low-curb or no-curb showers,
because they’re much easier to
navigate for older people,” says
Fontana. They also install lower
controls and showerheads on
hoses, as well as a main floor
drain and no-slip materials on
the floor.

Bathroom doorways are of-
ten too tight for wheelchairs so
a 36-inch door gives plenty of
room, says Amiano. A curbless
shower helps clients who find
it difficult to lift their legs over
the pans.

“Vanities can be made taller
for less bending over and can
be multilevel to accommodate
a wheelchair,” says Dilworth.
“Radiant floor heating can elim-
inate the need for throw rugs in

the bathroom, a trip hazard as
we age. If it’s taking longer to
get in and out of the tub or
shower, a heat lamp may be a
welcome addition.” Other fea-
tures to think about include
touchless and anti-scald faucets
with lever handles, and improved
task and under-cabinet lighting.
“Bathrooms should always have
a nightlight and the shower area
should be properly lit.” 

One option Cerami floats is
the idea of building or creating
an in-law suite, with a brand-
new layout specifically built for
the older person. “Maybe they
don’t need or want a full kitchen.
Perhaps a smaller kitchenette is
best. The space functions as a
mini-apartment, so the senior
can keep their independence.”
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What is a realistic timeline for getting a 
deck built?
Homeowners tend to underestimate how long
it can take to build a high-end deck. Chances
are, you want something special, and that’s
going to involve a professional design and of
course, permitting. Once a decision is made
and you approve the estimate, it may take one
to two weeks to get blueprints drawn by an
architect—an important step so that your deck
comes together the way you truly desire. Once
the blueprints are complete, we can file a per-
mit with the township which may take an av-
erage of three to five weeks to approve. Then

you’ll have to get on
the schedule to start

building, which may be an-
other one to two weeks. Finally, the build

itself may take about a week to complete. In
total, you could be looking at as much as two
to three months—which is why you must get
on the schedule early. For us, by March, our
schedule is already getting full.

How can homeowners choose the right size
deck for their home?
While there are some general rules of thumb
that you can follow, the fact is, it comes down
to how you plan to use the space. It’s gener-
ally said that a deck should be between 15 and
20 percent of the home’s overall square
footage—but everyone’s needs are different.
If you’re just using your deck to grill and eat
with your immediate family, a 300 or 400
square foot deck would be enough. If you
want extra space for lounging, you likely need
a deck between 400 and 600 square feet. And
if you really want a deck with all the bells and
whistles then something 600 to 800 square
feet or even bigger would allow you to do that.

What should homeowners know about wood
versus composite?
One of the most common questions we get

is about which material is better—and most
homeowners want to know about the cost.
A lot of people believe that composite is twice
the price of wood but that’s only true of the
material itself. The labor is generally around
the same. When homeowners realize what
they’re getting for investing a little more in
composite, they often decide it’s worth it.
While natural wood can be beautiful, most
people don’t have time to maintain it. After
all, these days homeowners are busier than
ever and have minimum time to dedicate to
tasks around the home. Wood decks need reg-
ular pressure washing, painting and staining.
By spending a little bit more, you can have a
deck that is virtually maintenance free.

How can homeowners find the right contractor
for the job?
My best recommendation is to choose a com-
pany that is dedicated to building decks—not
just your average contractor that “does it all.”
Decks are more involved than people realize,
particularly high-end decks with all of the bells
and whistles. Use the internet to your advan-
tage and check up on their reputation and ex-
perience. Make sure you’re working with a
legitimate company. The last thing we like to
see is people get burned because they chose
the wrong company. 

FEBRUARY 2019 HOUSE & HOME 15HouseMagazine.com

I magine stepping outside of your
home onto your beautiful new
deck to grill up some dinner while

your family lounges at the fire table
nearby to keep you company as you
cook. A deck provides you with an
extension of your home with space
that you can socialize with family and
friends—all while enjoying the beauty
of the outdoors.

Of course, none of this will be
possible by the time warmer weather
rolls around if you don’t start planning
for your new deck soon. Deck expert
Ion Colbasiuc, owner of Deck
Guardian in Somerset, says that
from the time you start dreaming
about your deck until you’re
actually sitting on it can be as long as 
two to three months. 

Colbasiuc has been installing and
repairing decks for the last 11 years, since
launching his business in 2008. He says
that it’s quite common for homeowners to
underestimate how much time may be
involved in building a deck and stresses
that it’s important for homeowners to start
the process early.

?asktheexpert EXPERTISE:  DECK DESIGNING AND BUILDING 

Deck
Guardian 
by Lindsey Getz

Deck Guardian Somerset, N.J. | (908) 332-8616 | DeckGuardian.com

Ion Colbasiuc, owner 
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While we may not be finished with snow and
icy temperatures just yet, warmer days are
just ahead and the only way to be truly

ready for them is to start planning now. Landscaping
professionals are already gearing up for their busy
season and booking jobs. Homeowners who are
waiting to make that call risk getting left behind as
landscapers fill their schedules on a first-come-first-
serve fashion. 

“Checking in with your landscaper before the
spring is an excellent idea,” says Chelsea Feast, sales
and marketing-Go Green Division-at Elite Land-
scaping. “Professional landscapers are extremely
busy in the spring because they are starting to install

H O W  T O  G E T  A  J U M P  O N  S P R I N G ’ S   
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MOST HOMEOWNERS DON’T 
REALIZE JUST HOW MUCH TIME 
IT TAKES TO PLAN A PROJECT. 
...IT PAYS TO GET THOSE 
PLANS STARTED EARLY...”

~

      S  L A N D S C A P I N G  C A L E N D A R

—Richard Cording Sr., 
owner of CLC Landscape Design
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all of the projects that were planned
during the winter. Therefore, the
longer you wait to reach out and
plan, the longer you will end up
waiting for the project to get on
their schedule and get completed.”

“It’s never too early to get
ready for spring—especially if
you’re looking for something fun
to do,” says Tammy Panetta of
D. Panetta Contracting. “D. Panet-
ta does 3D designs of your yard
to show you what you can do by
bringing it to life on the screen.
You can see how your yard can
become the backyard paradise
you are dreaming of. Then, when
you approve the design, we’re
ready to bring it to life for you.” 

Plan Now for Warm Weather Fun
The landscaping experts we spoke
with all stressed that the “offsea-
son” is an excellent time to start
the planning and designing phase
of an outdoor living project—
particularly if it’s a larger under-
taking like a new patio, an outdoor
kitchen or maybe even a pool. In
fact, it’s simply not feasible to
have a project like this finished if
it doesn’t get underway early on.

“Most homeowners don’t re-
alize just how much time it takes
to plan a project,” says Richard
Cording Sr., LIC, owner of CLC
Landscape Design. “A lot of that
process is out of our hands with
permitting being required for even
smaller projects these days. We’ve
had permits take two or three
months to get approved as the
local townships are often over-
burdened with receiving so many
at once. It pays to get those plans
started early so that there are no
hold-ups when it’s time to build.”

“The offseason is the best time
to start planning your landscape
updates and renovations,” adds
Dave Zimmerman, owner of Zim-
merman Landscaping. “Unfortu-
nately, those who wait until the
first signs of spring to start thinking
about their landscape could be in
for a long wait. If it’s a large

project, you may not even be able
to enjoy it until the following sea-
son. We always recommend getting
on your landscape provider’s radar
well ahead of time—even if it’s
just an idea at this point.” 

Planning in the winter is also
a great way to get through those
“wintertime blues,” adds Dean
Johnston, owner, Johnston & As-
sociates Land and Water Creations. 

“It also helps you create a
budget so that you don’t overspend

or rush into something,” Johnston
says. “I find a lot of mistakes
with homeowners who are just
rushing to put something together
at the last minute.” 

Cording says that acting soon
will also help avoid disappoint-
ment. He has had first-hand ex-
perience with this and says he al-
ways gets last-minute calls from
homeowners who want to have a
brand-new patio built in time for
their child’s high school graduation
party or a pool installed in time
for Memorial Day swimming. It’s
difficult to have to disappoint
those people.

“It’s no fun having to tell a
homeowner who is excited about
their project that it’s not going to
be ready in the timeframe that they
want it,” Cording admits. “But
when you don’t make that call
until March, it’s just not realistic.
Even if we worked as fast as we
could, there will always be factors
like weather and permitting that
are out of our hands. In most cases,
we’re already starting to break
ground on projects by mid-March,
so you want all the designs and
permitting to be finished by then.” 

Of course, planning ahead
doesn’t only apply to large-scale
design/build projects. While it’s

definitely critical that you get
those on the calendar, you can
also use the offseason to plan for
maintenance projects. Feast says
that the winter is a good time to
create checklists of smaller items
that you plan to do (or want your
landscaper to complete) in the
spring such as power washing
and resealing your patio or deck,
repairing loose boards or bricks
in outdoor spaces and making
sure that all outdoor lights are
operational. 

Trends on the Horizon
In terms of what homeowners
are interested in, the big trends
seem to be all about “backyard
vacation destinations,” says Zim-
merman. Homeowners are looking
for lots of amenities like new
patios with outdoor fire places,
built-in stone pizza ovens, outdoor
kitchens and combination
water/fire features for amazing
“accent pieces,” Zimmerman adds.

Sam Waddell, owner of SLS
Landscaping, agrees and says that
the “stay-cation” trend continues
to reign in popularity. If anything,
homeowners are getting more
elaborate than ever with their
backyard paradises. He says that
it’s due to the fact that people are
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HEAD
START

We have done 
a lot of raised-
bed vegetable 
gardens recently...
People want to 
grow their own 
food and it’s an 
easy way to 
accommodate an 
organic lifestyle.”
—Christine Gale, 
president of Gale Nurseries
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spending more time at home
and want to have a backyard
they can enjoy. 

Beyond outdoor living spaces,
there are other trends to pay at-
tention to in 2019 as well. Chris-
tine Gale, president of Gale Nurs-
eries, says that she’s seeing more
requests to accommodate organic
lifestyles.

“Many clients are requesting
vegetable gardens so that they
can eat organic,” she says. “We
have done a lot of raised-bed
vegetable gardens recently. Along
that topic, we have done some
very interesting chicken coops
and even vineyards. People want
to grow their own food and it’s
an easy way to accommodate
an organic lifestyle.” 

Along those same lines, there’s
also an increased interest in being
environmentally friendly.

“Permeable pavers are gain-
ing a lot of attention as they re-
duce or even eliminate any rain
or storm water runoff,” adds
Zimmerman. “This is great for
the environment as it keeps
water from your property out
of storm drains leading to rivers
and streams and eventually to
the ocean. Sustainability is be-
coming a key feature in our
ever-changing climate.” 

Making Smart Choices
As you think ahead to the sum-
mer, Johnston advises that you
make sure you “work with a
professional.”

“You may find that anybody
with a truck calls themselves a
landscaper,” he says. “But many
of us go to school in the winter
to sharpen our skills and knowl-
edge. An educated designer and
builder will help you get the
right results the first time. I
work with a lot of clients who
went with the cheap contractor
first because they wanted to
save some dollars but ended up
spending two times what it
would have cost to work with
an experienced and educated

contractor in the first place.” 
The bottom line? Reach out

to a professional who has your
best interest at heart and plan
now. If you want to be able to
actually enjoy your space all sum-
mer long, you must plan ahead.

“Meeting with a landscape
professional now enables suffi-
cient time to design the swim-
ming pool, outdoor kitchen and
landscape, make necessary re-
visions to plans, submit for per-
mits and schedule and order job
materials,” Waddell says. “Pro-
jects implemented in late winter
and early spring will provide
for all-season-long use of the
new backyard, giving family
and friends time to enjoy it!”
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RESOURCES
CLC Landscape Design
Ringwood, N.J.
(973) 839-6026
CLCDesign.com

D. Panetta Contracting,
LLC
Randolph, N.J.
(973) 659-9374
DPanettaContracting.com

Elite Landscaping
Berlin, N.J.
(800) 582-6598
EliteLandscaping.com 

Gale Nurseries
Gwynedd Valley, Pa.
(215) 699-4714
GaleNurseries.com

Johnston & Associates 
Land and Water Creations
Newark, Del.
(302) 521-2984
LandAndWaterCreations.com

SLS Landscaping
Lumberton, N.J.
(609) 518-5263
SLSLandscape.com

Zimmerman Landscaping
Serving New Jersey
(908) 240-6459
ZimmermanLandscapingLLC.com
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Inherit a cool chair
from your
grandmother? Have
some faded cushions
or chair seats? A
beloved but worn sofa?
Let our designers,
reupholsters and
refinishers help you
bring them back to life.
Amazing before -and-
after transformations
await you. 
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The Decorating Store at Terminal Mill Ends

We specialize in custom draperies, Roman shades and top
treatments. Whether your taste is modern or classic, we
can walk you through the details, then fabricate and install
them in your home. You’ll quickly know why our 70-year-old
business was built on referrals and repeat clients.

custom

reupholstery

Roller shades, wood blinds, shutters, woven
woods and more — there are so many

products to choose from. We help you narrow
down the choices to the products that

function and look best on your windows. Then
sit back and relax while our staff measures

and installs. We make it easy.

blinds & shades

A cozy and colorful
design studio in Spring-
field, The Decorating

Store at Terminal Mill Ends is
the only source you’ll ever need
for your home décor and soft
furnishing projects. With thou-
sands of fabrics to choose from,
our seasoned pros can help you
transform your interiors into
spaces that reflect who you are
and how you live.  Whatever the
size of your project or budget, we
are here to help — in our store or
at no charge, in your home.

The Decorating Store | 711 Mountain Ave. | Springfield, N.J. 
(908) 688-9416 | thedecoratingstore-tme.com

window
treatments
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It’s inevitable that at some point while you
own your home, your roof, siding and/or gut-
ters will have to be replaced. There are many
companies that provide these services, but spe-
cialize in just one or the other. Leaf Free
Gutters and Home Improvements, a family-
owned and -operated business serving New
Jersey and New York for over 20 years, special-
izes in all three of these services, along with
installing energy-efficient windows.

“We do everything exterior, from new
roofing, vented soffits, trim and capping, to all
new siding, vinyl or Hardie Plank, and custom
Leaf Free gutters or open seamless gutters—all
under one umbrella,” owner Noel Naughton
says, who left corporate America in 2002 to join
his father’s company full-time. “Some guys just
do roofing then call someone else for gutters and
the projects take days to get done. We have all
our own crews and we do everything in-house.
Instead of waiting a week or two for a roofing
company, it’s a seamless process with us. Once
we’re done with the roof, we get straight to the
gutters.”

Leaf Free Gutters and Home Improvements
only uses the best products available, including
their Leaf Free gutter system, part of the K-
Guard gutter family. According to Naughton,
they are held in place with patented, high-
impact, all-weather polymer hangers and keep
the gutter from losing its form. 

“Our Leaf Free system is made of strong
gauge aluminum so the base material doesn’t
wear away,” Naughton explains. “It’s the
only one that is seamless and hingeable, all

custom-formed on the job site.
Besides offering protection and
durability, it looks like crown
molding and comes in a variety
of different colors. It also comes
with a lifetime guarantee of
nonclogging and keeps out all
birds, squirrels and animals.”

Naughton’s family has been
installing gutters since 1976, so
it comes as no surprise Leaf Free
Gutters and Home Improve-
ments knows every little detail
about gutters. Once they were
extremely knowledgeable about

gutters and had the materials and crews they
needed, they added roofing and siding to their
résumé. From roof installation to roofing
repairs, Leaf Free Gutters and Home Improve-
ments is known as a leading roof contractor,
offering the highest quality materials from some
of the best lines available. They are also a GAF
Certified Installer and a licensed contractor in
both New Jersey and New York. 

“Because we’re GAF certified, we’re able to
offer a tax rebate up to $1,500 because it’s an
efficient roof,” Naughton says. “We also offer
a 50-year warranty on Life Time shingle roofs,
which we recommend because it’s been held to
the industry standard to protect your house.
Some companies install metal roofs because they
think they are more cosmetic, but it’s more of
a hindrance with heavy rain, snow and ice. It’s
very important to protect your house with a
good, solid roof and keep the elements outside.”

When it comes to siding, Leaf Free Gutters

and Home Improvements has many options to
choose from, but Naughton recommends
Hardie Plank siding—fiber cement siding that
is extremely durable and has long-lasting color
that fits any aesthetic.

“It’s expensive, but it’s a 50-year product,”
he says. “Once you install it, you don’t have to
get siding on your house ever again.”

Once the project is finished, Naughton and
his team continue the relationship with their
clients by thanking them in more ways than one.

“Last year we installed over 700 jobs and
63 percent of them were referrals,” Naughton
says. “After every project we mail a thank you
letter to the client and give them a $25 gift card
for a nice review on social media sites. It’s a nice
incentive we like to offer to our clients.”

It’s offerings like this, as well as having a
qualified and honorable staff and providing the
best customer service and products on the
market that make Leaf Free Gutters and
Home Improvements a step above the rest.

“We have a really good product, we don’t
offer fly-by-night products,” Naughton says.
“For example, if you go to a place like Home
Depot and buy a mesh system [for gutters],
you’ll get clogs. On the flip side, there are other
companies that will charge $9,000 or $10,000
for a gutter system that doesn’t work. We are
honest and professional and that’s how we run
our business. We’re not the cheapest, but
we’re not going to take advantage of people.
We’re a trustworthy family business.”

profile

One-Stop Shop

Leaf Free Gutters and
Home Improvements
Emerson, N.J. | (888) 611-5323
(201) 265-4500 | LeafFree.com

Leaf Free Gutters and Home Improvements is a
reliable, family-owned business that provides all
types of exterior services for your home. by Julie Shannon

“We do everything
exterior, from new
roofing, vented soffits,
trim and capping,
to all new siding,
vinyl or Hardie Plank,
and custom Leaf Free
gutters or open
seamless gutters—
all under one
umbrella.”—Noel Naughton owner,
Leaf Free Gutters and Home Improvements
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Noel's father, Patrick Naughton, installing gutters in 1976 
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Picture this: It’s a sunny summer day. You
open the sliding back door and you step
onto your new deck and settle into a

lounge chair while the kids jump into the pool.
You look around and admire the space you’ve
worked so hard for, feeling a sense of pride
knowing the deck was built by the most 
qualified craftsmen using the best materials
available. This is what it feels like to be a 
customer of Just Decks by Capri.

Based in northern New Jersey, Just Decks by
Capri was started more than 30 years ago by
owner Carmine Capriglione. It’s a business he has
nurtured and grown, reaching new heights in
design and customer satisfaction year in and year
out with more than 1,000 custom decks designed
and installed. There is no one more focused on
industry innovations, knowledge and reliable
professional service than Capriglione and his
award-winning carpenters. 

Education is something he promotes, not only
within his own business, but for customers them-
selves. He has seen many people taken advan-
tage of and heard horror stories of builders who
cut corners and put customers’ safety at risk.
“Finding a local, licensed deck builder to give
you the perfect space for entertaining and
relaxing requires planning, interviewing and
more,” Capriglione says. “I believe that any deck
project must be completed properly: with solid
footings, structural supports and efficient egress
to and from the house.”

Having a picture-perfect deck starts with
hiring the right deck builder, and Capriglione has
some professional tips for finding the right one.

1. Check reviews and references from qualified
sources. If friends or neighbors have recently had
a deck built, ask about their experiences, good
or bad, and whether they’d recommend their
contractor.
2. Interview three or four deck builders. “Having
worked with hundreds of customers, we have
learned that there are plenty of companies out there
that are untrustworthy and often do not do what
they say,” he says.
3. Get estimates that include all the options under con-
sideration. The customer needs to understand
the costs associated with every phase and design
element of the project.
4. Carefully review the contract before paying the
deposit. The contract should include: a complete
description of the project (framing according to
approved building plans, size, materials, colors,
railing, and lighting); the total price of work; 
payment schedule; clean-up details and so on.

Many other companies run multiple crews,
leading to multiple problems. “The communica-
tion breakdown leads to issues and there is zero
quality control on their jobs,” he says. “We do it
differently. We build one deck at a time and I am
personally on-site for every project. We’re an 
established company and there is no need to worry
about us not showing up or something going
wrong. We do it right once.” The company’s
reviews tell the story—with A and A+ ratings
across the board, customers are overwhelmingly
satisfied with Capriglione’s decks.

Just Decks by Capri offers a limited 10-year
warranty, and because the company is the leading
installer of Fiberon decking, it also offers a 

five-year labor warranty through Fiberon—a rarity
in this industry.

“I have been working exclusively with
Fiberon composite decking since 2005 because
of their beautiful decking color options, 
durability, reliability and fade resistance of its 
natural wood flooring finish. It’s a better sur-
face for children and pets to walk on because
there aren’t any splinters or nail pops to worry
about,” says Capriglione. Fiberon also has a
25-year product warranty against termites,
stains, splintering, cracking, decay and rotting.
He trusts it so much his own home’s deck was
built with Fiberon 12 years ago and still looks
as good as day one.

Capriglione wants to make sure the general
public understands what goes into the Just Decks
building and installation process. He recently 
produced a step-by-step video, available on
YouTube (search “Just Decks building process”),
showing how his crew goes about building a new
deck for customers, from the concrete footing to
the steel railing support to the staircase. This video
shows nothing is overlooked.

A custom deck is an investment, and
Capriglione understands that, knowing there is
no room for mistakes. For homeowners who
want top-of-the-line products and knowledge
with innovative design, Just Decks by Capri is
“just better.” 

profile
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Just Decks By Capri
Succasunna, N.J.
(201) 704-3072 | JustDecksByCapri.com

FOR A DECK YOU’LL BE PROUD OF, THERE IS NO BETTER CHOICE THAN JUST DECKS BY CAPRI.

Confidence &
Craftsmanship

HouseMagazine.com
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by Daniel Sean Kaye
INTERIOR

Nothing to 
With cold weather making its impact on the
home, there are still great ways to save energy and money.
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L
We spend a lot of time at home,
so we want to be comfortable.
But between drafts and ineffective
materials, while we may love our
house we don’t always love the
way it makes us feel. Luckily,
there are upgrades, smart changes
and long-term fixes that help stop
the loss of precious energy (and
dollars) through energy-inefficient
homes.

LATEST TECHNOLOGY 
Sam Litwin, of The Insulation-
Heating & Cooling Group, says
there is exciting new tech out there
that can help. “The market is for-
ever changing, so homeowners
have to ask themselves, what gets
them the biggest bang for their
buck?” Litwin says that in order to
figure this out, people must do an
energy savings/comfort assessment

audit on their home. “It’s like
doing a blood test at the doctor. It
helps you learn where any prob-
lems might exist.” 

He says the audit covers four
areas: your home’s health (indoor
air quality, areas that could be a
breeding ground for mold); your
home’s safety (testing for carbon
monoxide, natural gas leaks); your
home’s comfort (drafts, seeing if

some rooms are colder than
others); and your home’s energy
efficiency (making sure it’s maxi-
mizing savings).

While drafty windows are a
good indicator of a lack of energy
efficiency, James Russo, owner of
Lawrenceville Home Improve-
ment, says that in an effort to cut
costs, sometimes homeowners will
choose window options that will
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  LOSE
need to be replaced in 15 to 20
years. “These will lessen in
energy efficiency as time goes
on,” he warns. He says fiber-
glass has been a game-changer
in replacement window energy
efficiency, since fiberglass win-
dows are stronger than vinyl
and wood window options and
offer superior energy efficiency. 

“Unlike wood and vinyl

windows, the expansion and
contraction rates of fiberglass
windows are negligible. When a
window expands and contracts
over the changing temperatures
of the seasons, its fit can become
compromised,” he says. This
could lead to drafting, where
your heated or air conditioned
air is escaping. “You are using
more energy to keep your home
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comfortable and are wasting both
energy and money as a result.”
And because fiberglass windows
hold their fit, your home will ben-
efit from maximum sustainability,
he says.  

“In the area of building mate-
rials there is and has been a push
to make products more energy effi-
cient,” adds Ned Scheffler, sales
for Chapman Windows Siding &
Doors. The biggest advancements
are in glass technology, including
using Low-E glass (covered in a

transparent microscopically thin
coating that reflects heat), lami-
nated safety glass that holds
together when shattered, almost
UV-eliminating glass tinting and
solar-powered shades, he says.

Jacob Echevarria, president
of Window World of Philadel-
phia, agrees about the develop-
ments in window technology.
“The best investments depend on
how long a person plans on
staying at their house. Less than
three years, people should invest

in double-pane windows with
Argon gas; more than three
years, people should invest in
triple-pane with Argon gas; and
more than 15 years, people
should invest in triple-pane with
Krypton gas,” he says. 

PRODUCT UPGRADES 
“Proven time and again, the No.
1 thing to do is invest in insula-
tion,” says Litwin. This is fol-
lowed by considering smart ther-
mostats, windows, equipment

(heating and air) and appliances.
Another good choice is mini-
blinds/curtains, which are energy
efficient because they reflect heat,
he says.

In addition to choosing a
fiberglass window product, Russo
suggests homeowners explore the
various advances in glass con-
struction. “Most windows are
double paned, which in itself is
greatly superior to the antiquated
single-paned versions. The double
pane allows for the space between
to be filled with an insulative gas.
Furthermore, many double-paned
windows offer Low-E coating to
enhance the deflection of UV rays
that can fade the interior fur-
nishing of your home and pre-
serve energy efficiency,” he says.

Scheffler backs that up,
pointing to two specific up-
grades for doors and windows.
One is double Low-E glass,
which cuts the thermal perform-
ance U-Value; and the second is
skylights with Low-E, laminated
glass and solar-powered light-
blocking shades.
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GOVERNMENT ASSISTANCE  
While there were government
tax credits available in 2018 for
energy-efficient home improve-
ment projects, it’s not clear
whether these will be renewed
in 2019, says Russo. “Tax credit
or not—putting off the replace-
ment of inefficient windows will
hurt a homeowner’s bottom
line,” he says. 

Both New Jersey and Pennsyl-
vania offer tax credits and rebates
for upgrading heating equipment
and old appliances, says Litwin.
“There’s the NJ Clean Energy Pro-
gram, and there are similar pro-
grams through PECO and PPL.” 

Echevarria says the current
government programs offer about
$50 for using energy-efficient
replacement windows. “The win-
dow must be under .30 U-factor
to be considered energy efficient,”
he says. 

“There is also a tax credit for
solar-powered skylight operation
and light-blocking shades,” says
Scheffler. This means a 30 percent
tax credit for the skylight, solar-

powered light-blocking shades
and the labor to install the sky-
light.

21ST CENTURY ADVANCES 
One of the biggest advance-
ments is how intelligent items
are getting. “Products are get-
ting ‘smarter,’” says Scheffler.
“Velux skylights have an app to
control your skylight from any-
where in the world or open or
close shades by programming.”
Their solar-powered operating
skylights will close if rain is
sensed, he says. 

Litwin agrees, saying that
using smart home products
means you can heat or cool the
areas in your home where
family typically congregates
long before they even get there. 

“Products are definitely get-
ting smarter because the con-
sumers are getting smarter,”
says Russo. “My father and my
uncle, who ran this business
before me and my cousin took
the reins, would rarely have cus-
tomers grill them on whether or

not a product was green or
what the Energy Star rating is,
but customers are coming in
with more and more of these
issues on the top of their lists.
Products are being developed
and enhanced every day to meet
the growing demand and need
for sustainable products that
will save the homeowner money
and help to preserve the envi-
ronment. Fiberglass windows
are a prime example of this.” 

One very cool area of
sophistication, says Echevarria,
is another surprise. Low-E tint
can identify solar ray angles so
that when the sun is at a high
angle (in summer) it reflects the
rays from heating the homes,
and when the sun is at a lower
angle (in winter) it allows the
heat to enter. 

The options to save energy
and money are plentiful and the
results are heartening. New tech-
nology, better materials and a
focus on being proactive can make
all the difference in the comfort
level of your home. 
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RESOURCES
Chapman Windows
Doors & Siding
West Chester, Pa.
(610) 400-3382
ChapmanWindowsDoors.com

Lawrenceville Home
Improvement Center
Showroom in Lawrenceville, N.J.
(609) 882-6709
LawrencevilleHomeImp.com

The Insulation-Heating
& Cooling Group
A division of NJ-PA Energy Group, LLC 
Hammonton, N.J.
(609) 704-7040
TIGNJ.com

Window World of
Philadelphia
Horsham, Pa.
(215) 395-1608 
WindowWorldPhiladelphia.com
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