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What to know about...
next generation faux plants
There’s no denying the enjoyment that comes from having
fresh flowers and plants in a home, but for some, the
maintenance that comes along with it can be frustrating,
especially when things don’t survive. Faux plants may have 
been a faux-pas in years past, but thanks to new technology 
that embraces the imperfections of real plants and flowers, it’s
almost impossible to spot the fakes. The trend is now being
embraced in home décor, with mainstream brands expanding

their selections, including Balsam Hill, 
known for its faux Christmas trees and
holiday décor. Here, the company offers 
some of the top reasons to use faux 
plants around your home, along
with some examples that will
have you doing a double-take.
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EDUCATIONAL ELEMENTS Edited by Liz Hunter

Less Maintenance 
No need to 
water, feed, repot
or arrange for
care when you
take a vacation.

They are a long-
term investment
Fresh flowers
need to be
changed weekly
and can be 
expensive.

Real houseplants
have longevity
but are costly 
to replace.

They stay fresh 
all year round
With proper
care, they will
look like the first
day you bought
them for years.
Look for UV
protected plants
for outdoor use
to ensure they
don’t fade.

Non-Toxic to Pets
Live plants can
be toxic to pets;
artificial plants
can eliminate
that risk.

Napa Romance Floral
Arrangement ($79)

5 foot Fiddle Leaf
Fig Tree ($319)

Hypoallergenic
Great for people
with allergies.

Safe from 
Infestation
Faux plants have
few risks of 
parasites, pests
or other foreign
substances.
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Vibrant Summer Bloom 
Garland ($129)
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As folks begin thinking about opening their
pools in the next couple of months, is now the
right time to start any upgrade or improvement
projects?
If you think about it, May 27 is Memorial
Day. Everyone wants to be in their pools, so
it leaves you a small window. We open about
250 pools and we have people calling in Jan-
uary and February to get scheduled. Now’s
the time to be thinking about getting estimates

on liner changes, or resur-
facing projects—even if you’re

interested in a new pool.

What can you tell me about the advantages of
choosing Fibre Tech surfacing?
With a concrete pool, you can do whatever
you want; we make it as we draw the plan.
Vinyl liner pools are limited to certain
shapes. With concrete the customer will also
get real tile, real coping; the pool will last for-
ever. And with concrete pools we offer a life-
time warranty on the pool, but also a 25-year
warranty on the Fibre Tech finish. Fibre Tech
is the way to go. It keeps your pool five de-
grees warmer, it’s a smooth finish and you
save money on chemicals.  

How popular are salt generated systems and
what are the benefits?
Probably nine out of 10 pools that I sell or
rehab ask for a salt generator. It’s a no-
brainer. Once you put it in, you never

need chlorine or to shock ever again. With
salt, it doesn’t matter if it’s rainy, sunny or
100 degrees out; once you set the genera-
tor, you will maintain that level. If you are
going to have a party and have 50 people
at your house, you can hit the sanitize
button and shock your pool and create
more chlorine throughout. The swimming
experience is better, the water is silkier,
and it saves money because you are not
buying chlorine.

You have been in business for nearly 60
years, to what do you attribute that longevity?
It’s a family-owned business and we spend
a lot of time with people. We also service the
whole state; a lot of companies will only cov-
er the county they are in. We also only sell
things in the store that we believe in, things
we would have in our own pools. We have
nearly 14,000 customers, some dating back
40 years and now their kids are buying pools
from us.  

W ith warmer temperatures
here to stay, folks are
beginning to envision those

long summer days spent in the backyard
enjoying their outdoor living space. And
what better way to beat the heat than
with a beautiful swimming pool? Walter
Beyer, owner of Stardust Pools and
Spas in East Brunswick, knows this
all too well as his family-owned
business has been building and
servicing pools for both residential
and commercial clients for nearly
six decades.

Couple that level of experience
with the fact that Stardust services the
entire state of New Jersey along with
all five boroughs in New York City, is
open seven days a week, 365
days a year and it’s easy to see
why the company has become
synonymous with quality and
dependability. Their highly trained team
of experts puts the customer first and
foremost, no matter if they are breaking
ground on new construction or updating
an existing pool. We spoke with Beyer to
find out why it is so important for
Stardust to go the extra mile and how
recent advancements are making it
easier than ever to spend a carefree
summer poolside. 

Walter Beyer, owner

?asktheexpert EXPERTISE:  POOL SERVICE & INSTALLATION

Stardust
Pools & Spas
by John Anthony

Stardust
Pools &
Spas

Serving New Jersey | (732) 254-3330
Stardust-Pools.com
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B Y  D A N I E L  S E A N  K A Y E

From styles to tiles,
you can spend a lot of time and energy
making decisions. What homeowners
need most is information, and this is
where our experts can help.

BATHROOM BASICS
Approaching a bathroom remodel can
be more challenging than any other
room in the house, according to John
Lang, owner of Lang’s Kitchen & Bath,
who suggests a good starting-off point
is finding that one thing you really love
in the space and then working from
there. “This gives the designer a good
understanding of a style the homeowner
likes.” 

The bathroom should reflect the
homeowner’s aesthetics, says Mike
Werner, sales manager of AAA Hellenic
Marble. “Whether it’s trends, looks or
materials, make it right for the people
using it. What makes it functional for
them? What are their personal prefer-
ences?”

The best designer will marry product
selections with the home’s look, says
Quinn Harbright, designer for Brindisi
Builders. “Also, they will help to ensure
that products are ordered in proper
quantities and sizes.”

Fran Isaacson, CKBR, owner of In-
spiration Kitchen & Bath, says that it’s
“to the homeowner's advantage to
work with a designer/contractor who
can supply quality materials versus

Big or small, every
element of a
bathroom remodel
adds up to a look
you’ll love.

ONE THING IS FOR
SURE: THERE IS
MUCH TO CONSIDER
WHEN IT’S TIME FOR
A BATHROOM
REMODEL.
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items purchased online. You
never know the quality of
items sold online until they
arrive to the home, oftentimes
broken or the faucets leak,
etc. Cabinetry is best pur-

chased by someone who knows the correct sizes needed for the
project.” It’s also crucial to know the quality of the tile. You can
never tell that of the ones sold at big-box stores. 

Experts in this industry often consider details that may be
overlooked elsewhere. “Bathrooms have higher moisture than the
rest of the house and having cabinetry that is built to withstand
elements will look better and last longer,” says Steven Matteo, the
co-owner and designer for Matteo Family Kitchens and Flooring.
Cabinets using plywood built in the U.S. allow for better moisture
control content whereas imported cabinets that come by ship can
have issues as they acclimate to our climate. 

Product selection can
also be influenced by
which type of bathroom
is being remodeled.
“There’s a big difference
between master and hall
bathrooms,” explains
David Cerami, CKBR,
owner of HomeTech Ren-
ovations. “In the master
you usually have a tub
or shower to consider.
But most people no
longer want the large
fiberglass or whirlpool
tubs. They take up a huge
space and people typically
don’t have time for a long
bath. In addition, they
are often not plumbed
right. People want large
multifunction showers
with body sprays, bench
seating and music.”

DECIDING ON
SPECIFICS
When it comes time to
pick the various design
elements in the bathroom,
many homeowners get
too hung up on what has
the most staying power.

“There are no tried and true elements in bathrooms,” says
Matteo, who has been doing slate looks and textured tiles with
glass accents for years, but now is finding people want tile planks
that look like wood for the floor and clean simple lines for
shower walls. “As the DIY trends go, so do we. Farmhouse looks
are what we are seeing. Thank you Chip and Joanna Gaines for
that,” he says. Also, cabinet, tile and countertop manufacturers
are trending to similar colors—gray tones, taupe and similar
looks.

Many homeowners want bathrooms that pop and make a
statement, says Sophia Amiano, design assistant at Amiano &
Son Design-Build. “Large mirrors, different colored metal faucets,

accent walls, etc., have all been popular options,” she says. “One
thing you can never go wrong with is a neutral palette in a
bathroom, such as whites, grays or very light blues.” 

When redoing the space, consider reconfiguring. Maybe a
larger shower or a clawfoot tub, and perhaps a vanity with
natural stone such as marble or engineered quartz, Werner says.
It’s good to use materials that seem to work with the look you
want. “If you have a rustic ‘old farmhouse’ feel you wouldn’t use
polished marble. You’d want a slate-look tile or soapstone,” says
Werner. “Maybe look at stone accent walls in the shower or
pebbles in the floor like a spa. Consider decorative accents, too.
And think about seamless solid slab materials since they eliminate
grout work and really enhance the project.” 

Tile in wet areas is always
popular versus solid surface ma-
terials such as acrylic or fiberglass,
says Harbright. “It allows for a

client to broaden the color spectrum of materials used in a
bathroom, while still serving the more utilitarian task of a moisture
barrier,” she says. 

“White toilets, sinks and tubs are the best choice by far. White
goes with everything,” says Isaacson. “Brushed nickel faucets are
great options to hide water spots as much as possible. Darker
fixtures may be harder to keep clean, depending on how the
water is.” As for tile, she prefers uniform tiles in lighter tones in
small spaces. “There are attractive porcelain tiles that look like
marble that can be used in any design scenario, and accent tiles
can always be added in for extra design interest,” she says.

“You want features consistent with your aesthetic values.
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POPULARITY 
OF LARGE 
TUBS AND
WHIRLPOOLS
HAS WANED.
PEOPLE ARE 
NOW OPTING 
FOR LARGE
MULTIFUNCTION
SHOWERS.

419 HH Bathrooms-NORTH-FINAL_Layout 1  4/4/19  5:35 PM  Page 3



 FP_H&H_Bleed_FullPage  4/2/19  9:56 AM  Page 1



People have different tastes.
With tile, there are varied for-
mats, sizes, shapes. There are
special glass panels that offer
neat design details,” says Ce-
rami. “Some black finishes on
faucets can look sharp in the
right light, as do gold finishes.
Free-standing tubs, vessel tubs
are like pieces of art. There
are one-piece, dual-flush toilets
that are sleek, minimal.”

There are many new prod-
ucts Amiano likes, including
finishes for faucets such as dif-
ferent shades of gold, rose gold
or newly released sleek black

finishes. “I love the aged,
weathered look that has been
incorporated into some of the
styles of tile,” she says.

“People are using porcelain
slabs, some as big as natural
stone,” says Werner. They are
thin, easy to work with, and
offer interesting looks. And
unlike natural stone, they are
not porous. “They are very
durable,” he says.

Lang singles out porcelain
Dekton countertops which 
offer an array of different col-
ors and “[are] almost bullet-
proof.” 

AAA Hellenic Marble
West Chester, Pa.
(610) 344-7700
AAAMarble.com

Amiano & Son 
Design-Build
Tabernacle, N.J.
(609) 268-5923
AmianoAndSon.com

Brindisi Builders
Marlton, N.J.
(856) 985-6219
BrindisiBuilders.com

HomeTech 
Renovations, Inc.
Fort Washington, Pa.
(215) 987-4092
HTRenovations.com

Inspiration 
Kitchen & Bath
Skippack, Pa.
(484) 994-2611
InspirationKitchenAndBath.com

Lang's Kitchen 
& Bath
Newtown, Pa.
(215) 968-5300
LangsKitchens.com

Matteo Family 
Kitchens and 
Flooring, Inc.
Woodstown, N.J.
(856) 769-2490
MatteoKitchens.com

RESOURCES
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work through it. Our kids work great
together.  They even help each other out
in their own private homes, creating their
own backyard paradises!

What are the advantages and/or what do
you find rewarding about working with
family members?
It is very rewarding to be able to work
with your family. We are very close and
know that we are here for each other. I
come from a very large Italian family and
was brought up having Sunday dinners to-
gether and we try to keep that tradition
going with my kids.

What is your favorite thing to do as a
family together outside of work?
We like to vacation together and play golf.

D. Panetta 
Contracting, LLC
Who founded the company and when?
I founded the company on April 29, 1999.

What made you want to start or be part of this business?
I wanted to open my own business because I was brought up in landscape/construction and
love it. When my kids were little, they would love to jump on the backhoe with me and dig
in the dirt. My boys went to school for landscape design. My son Ryan is my amazing 3D
designer and my son Tanner is my lighting design and installation expert. My daughter
Briana fills in temporarily in the office and in the field when she is off from her permanent
job as a teacher in Mendham. My wife Tammy is my office manager and my soulmate.

What makes your family business unique?
What makes us unique is we all want the same thing, which is to make our customers
happy from the start of their project with the 3D designs by Ryan and seeing the project
before we build it. From working closely with the customer on all aspects of designs,
material and location of each item to finishing it off with Tanner’s lighting design and in-
stallation to bring it to life after dark, it is a magical experience to see a blank canvas and
turn it into a backyard oasis for someone’s family to enjoy for generations.

What are some challenges you’ve faced working with family members?
There are some challenges in the jobs we do, but we put our minds together and

D. Panetta Contracting, LLC, Randolph, N.J., (973) 659-9374, DPanettaContracting.com

D O N A L D  P A N E T T A ,  O W N E R
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Who founded the company and when? 
Tony Pugliese in 1955. By the 1950s, the
post-war baby boom led Tony Pugliese to
enhance the new homes he built with a cus-
tom swimming pool. Over the years he
earned a reputation as the leading pool
builder in New Jersey with innovations like
the “natural look” pool and the Hydrody-
namic Filtration System that is engineered
as an easy-to-use filtering system.

What made you want to start or be part
of this business?  
In the ’60s my family moved next door to
the Pugliese family and I began working for
Tony Pugliese in 1963. What began as a
part-time teenage job became more enjoyable
and fulfilling with increasing responsibility
over the years. After a period of military
service at Ford Leonard Wood in Missouri,
I returned to Pugliese to manage construction
services and sell the innovative Pugliese
“natural look” pool. Upon the retirement

of Tony Pugliese, I took
over ownership and today
continue to keep our pools
the industry standard. 

What makes your family business
unique?  
Tony Pugliese studied pool design, pool
materials and construction methods, and
instilled in us the concept of, “How would
I engineer our swimming pool design as if I
were building it for my own family?” I stay
personally involved in every stage of every
pool, every day. We listen and are available
24/7. Every pool built by Pugliese is built as
though you are family. 

What are the advantages and/or what
do you find rewarding about working
with family members?  
Having grown up involved in the pool
business, I always had an industry leader
to learn from, and together we kept us on

the cutting edge of pool design and con-
struction techniques. Thomas Jr. has also
been involved in all aspects of the business,
from the numbers side to the field, from
sales to service, and is today the company
comptroller. Having three generations of
family continuously involved in all aspects
of the business has been the key to us
being a New Jersey legend in custom swim-
ming pools since 1955. For decades, when-
ever someone mentions Pugliese Pools,
people “ooh” and “aah,” saying, “Oh, I
know Pugliese, they built my parents’
pool.” … “I grew up swimming in my
friend’s Pugliese pool.” … “Pugliese, they
build the most beautiful pools.” … “Pugliese
has been around forever.” Being able to
continue this tradition is what motivates
us every day. 

Pugliese
Pools T O M  H E A T H ,  O W N E R

Pugliese Pools, West Orange, N.J., (800) 428-7946, PugliesePools.com
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F
ences serve such valuable func-
tions on a property. Whether
for protection, privacy or aes-
thetic appeal, fences come in

all shapes and sizes to serve your
needs. If you’re in the market for a
fence, then you might be wondering
what your options are and how to
choose what’s right for you.

Paul Stein, owner of Elegant
Fence, says that your specific needs
as a homeowner will help start the
process of finding the fence that is
right for you. While some people
choose to install a fence in order to
keep their pets in their own yard,
others are specifically looking for
privacy from the neighbors, or per-
haps blocking out a view they don’t
want to see. With properties that
back up to a busy road or an adja-
cent park, homeowners might want
to block out as much of the view
and sound as possible.

Of course, for many, the need
for a fence is related to a pool.
Stein, who works with dozens of
pool companies in four different
states, says that adding a fence
around a pool is not only the safe
thing to do—it’s a required mandate
in order to fulfill local code.

Whatever the reasons may be
that you need a fence, Stein says
that discussing your needs with a
fence professional will help get
the ball rolling.

“This will help direct you to
the type of fence that will work
best for you,” he adds. “A profes-
sional can help guide you with
the process.” 

MATERIALS MATTER
In terms of the material used for
your fence, there are many dif-
ferent choices on the market. How-
ever, there’s no question that most
homeowners are moving away
from higher maintenance mate-
rials, like wood. Wood requires
ongoing upkeep including sanding,
painting or staining. These days,
many are more interested in higher
quality, longer lasting materials
that are going to hold up for the
long term without tons of upkeep.
The fence experts we spoke with all
agreed that homeowners are gen-
erally willing to pay a little more on
the front end in order to ensure they
have less work and better quality
in the long run. 

“More and more homeowners
are moving to vinyl fences,” says
Steve Mullen, sales manager for
FenceUSA. “Through the years,
the products have become easier to

install and maintain and have a
great aesthetic look. On top of tra-
ditional colors, there are now many
woodgrain-looking products such
as the new Forrest Collection that
offers a great upscale, woodgrain
appearance. The technology used
gives it a great look with no flaking
and very low maintenance—while
also lasting a long time.” 

John DiGianivittorio Jr., oper-
ations manager at American Dis-
count Fence, agrees that vinyl is a
very popular choice for its low
maintenance quality.

“In terms of color, white, tan
and khaki colors are easy to clean
with a very light power wash or the
use of a soft bristle brush with a
mixture of dishwashing liquid and
warm water,” he explains.

While vinyl is undoubtedly
popular, Stein says that he is get-
ting a lot of interest in bronze alu-
minum fences. In fact, he says
that’s probably his No.1 seller
right now—something that he
attributes to the fact that it is “non-
assuming.”

“The material blends in with
everyone’s natural backyard
instead of sticking out like an eye-
sore,” Stein explains. “As we’re
seeing more natural backyards
with boulders and patios that use
earth tone pavers, I think people
are becoming more interested in a

fence that blends in. Another ben-
efit of aluminum is that it’s low
maintenance.” 

Montco Fence & Superior
Structures uses Jerith aluminum
fencing, which comes with a lifetime
warranty on the material. “Every
component of Jerith aluminum
fencing is 100 percent made in the
USA, and was never melted down
or re-fabricated like many of their
competition companies around
these days,” says Kelsey Gilinger.
“Their fencing is powder coated
with their patented FencCoat
Finish. This is an environmentally
friendly powder coating to ensure
it will never rust, peel, chap, blister,
warp or corrode.” 

POPULAR ADDITIONS
There are a number of ways to add
some additional interest to your
fence in the form of accessories or
“add-ons.” Stein says that he’s
seeing a lot of interest in string
lights in outdoor areas and some
homeowners are connecting them
to the fence with special attach-
ments. This can really brighten
up a space and add visual interest.
Of course, there are also ways to
incorporate lighting directly into
the fence. 

“The most popular add-ons
are solar lights often used for the
top of the gates and the corner

EXTERIOR
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posts,” says DiGianivittorio.
“It’s important to make sure
that the area you are going to
use these solar caps on gets
plenty of sunlight during the
day in order to work properly.
You will also need to change the
rechargeable batteries at least
one time per year as part of
their normal maintenance.” 

The hardware you choose
for your fence will also have an
impact on its overall look.

“There are many ways to
add some ‘flair’ to your fence,”
adds Mullen. “Hardware used
on fences can be upgraded or you
can use different latches. Adding
lattice to the top portion of the
fence is another way to give it a
unique look.” 

Stein agrees that solar caps are
popular and says the nice thing
about them is that they can be
installed years down the road.

“We’re getting a lot of calls
from homeowners looking to
spice up their fence by adding
solar caps or decorative ball caps
to their existing fences,” Stein
says. “These are easy additions
that can be done at any time.”

In general, Stein says that he’s
getting increased interest in “fence
renovations” or “upgrades.”

“Upgrading an existing fence
can change the entire look of a
property,” Stein says. “People
don’t realize just how much of an
impact the fence has on the
overall look of their space until
they go for that upgrade. It’s a
great aesthetic addition to a 
property that also goes a long
way in boosting its value.” 

While not exactly some-
thing with flair, gates are

another element not to over-
look, says Gilinger. She recom-
mends that the gates home-
owners will use most often be
no more than 3 or 4 feet wide
for a single gate. “I always like
to mention to customers if you
plan to use a lawn service in the
future (or if you do currently),
almost all of them will require
a double gate to get their equip-
ment in,” Gilinger says. “Most
standard riding mowers have a
42-inch deck, so a single gate
will be fine for that, but the
zero-turn style mowers will
need a much larger opening.”
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American Discount Fence
Runnemede, N.J.
(856) 939-3022
AmericanDiscountFenceLLC.com

Elegant Fence 
Serving all of Pa., Del. and N.J.
(215) 416-5019   
ElegantFenceOnline.com

FenceUSA
Serving all of Pa., Del. and N.J.
(866) 639-7599
FenceUSA.com

Montco Fence & 
Superior Structures 
Limerick, Pa.
(610) 287-7190
MontcoFence.com
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As the foremost
deck building

and deck resurfacing
company in N.J., we
bring experience, com-
mitment and competi-
tive pricing to the table
from initial meeting
until completion of our
project. We love what
we do and strive to
bring our A-game to
every project. You can
rest assured that the
Deck Guardian team
will go above and
beyond to bring your
vision to life.

For breathtaking and
uninterrupted views, we offer
the most modern and
beautiful railing options that
blend with your deck for a
seamless transition to the
great outdoors.

We pride ourselves in
offering the highest
quality deck remodeling
in the industry.  Using
premier TrexPro
Platinum products, we
build decks that will last
for generations to come.

quality

Deck Guardian | Somerset, N.J. | (908) 332-8616 | DeckGuardian.com

Deck Guardian

To enjoy every inch of your deck, built-in benches
and space for grills and fire pits keep everyone
comfortable and entertained.  Mix and match
different shades and designs for a deck that
resembles art.

accessorize

design
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by Amanda Hamm Hengel

POOLS
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ome. The place where we all
feel the most comfortable
and safe from the daily grind. 

Within our homes, there are typ-
ically places we feel especially com-
fortable, whether it’s a man cave,
den or cozy family living room. 

But when the season’s right, it’s a
swimming pool that truly helps to
melt all the tension away.

A coveted amenity for many home-
owners, swimming pools provide a
private oasis right outside the back
door, offering the ability to sit back
and relax when life seems to be a little
too crazy.

Experts suggest
addressing pool
needs now will 
ensure optimum
enjoyment later

Polished
Pool

A

H
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With the summer season
quickly approaching, there’s no
time like the present for home-
owners to take a look at what
may need to be fixed or up-
graded in and around their
pools so that when the time is
right, taking advantage of that
little oasis is a pleasure, not a
headache.

“Most homeowners seem
to have an idea after they have
closed their pool as to what
needs the pool may have in the
spring,” says Mike McCool,
general manager for Swim-Mor
Pools. “Depending on the age
and condition of the equipment
and the pool, they may have
been postponing some repairs
for a few years. An especially
harsh winter could speed up
the need for some cosmetic re-
pairs, or even a renovation.”

Though postponing repairs
may be the easiest—or what
seems like the most fiscally
sound—option at the time, as
Dominic DiCesare, general man-
ager for Blue Haven Pools &
Spas by Calvitti, points out,
sometimes that’s not the best
choice.

“Your pool is like any other
home repair, a small issue will
just continue to turn into a
major one if left unresolved,”
he says.

DiCesare notes that one
area that should be closely
watched is the joint between
the coping (the material near
the edge of the pool) and the
decking of the pool, along with
the coping itself.

Sean Meyers, co-owner of
DS Pool Service, agrees.

“In many cases, there is ei-
ther no caulking applied to that
joint at all, or it is deteriorating,”
he says. “If this joint is not
properly caulked, water can
work its way under the coping
and behind the tile, which can
cause damage to either or both.”

Meyers says another item
to keep an eye on is the pool
cover.

“Over time these covers do
deteriorate from the UV light
and wear and tear, which can
cause them to become brittle
and no longer act as a safety
cover,” he notes. “Spring is a
good time to inquire about a
new cover as some cover man-
ufacturers have spring promo-
tions if ordered by a certain
date.”

Tom Heath, president of
Pugliese Pools, notes that it is
important to keep in mind that
everything has a life to it, and
eventually parts are going to
need to be replaced.

“On average, a heater will
need to be replaced every 10
years,” he says. “A pump will
be maybe a little less than 10
years. It all depends on how
much use these things get.
Heaters, pumps, filters, all the
mechanical parts—they’re not
going to last forever.”

Heath adds that even if
these pieces were in working
order before winterization, there
can be surprises when the pool
is opened for the season.

“Rodents can make their
homes in heaters,” he says.
“They can bring foreign stuff
in there and that will need to
be cleaned out.”

APRIL  2019 HOUSE & HOME 29HouseMagazine.com

HH_PolishedPoolDept_0419FINAL_NORTH_Layout 1  4/5/19  12:02 PM  Page 2



Repairs and general mainte-
nance aside, springtime is also a
good time to think about any up-
grades that may be made to the
pool or its general vicinity.

One great upgrade is the ad-
dition of a robotic pool cleaner,
says Walt Beyer, president of Star-
dust Pools. 

“[The robot] will save hours
of weekly cleaning and brushing
your pool,” he says. “Drop it in
your pool Friday night and in a
few hours your pool is clean and
ready for weekend entertaining.”

This will also help with pool
up-keep through the season, Beyer
says.

“Pool owners should strive to
keep up with the weekly mainte-
nance of their pool, chemicals,
water balance and cleaning their
filters,” he notes. “It is much
easier to keep your pool clean
and in balance than to try to cor-
rect water problems after things
go wrong.”

Another upgrade to consider
is a variable speed pump, Meyers
says.

“A variable speed pump can
save a homeowner hundreds of
dollars each season while also im-
proving the efficiency of the pool
overall,” he says. “By running a
pump at a lower RPM, but for a

longer period of time each day,
the pool is filtered more efficiently
which leads to clearer and more
chemically balanced water. These
variable speeds are also much qui-
eter than standard speed pumps.”

Meyers adds some pump man-
ufacturers offer rebates on these
types of pumps and most electrical
suppliers are offering rebates to
the consumer when they replace
a standard pump with one.
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home repair, a small issue will 
just continue to turn into a major
one if left unresolved.”
— Dominic DiCesare, 

general manager for Blue Haven Pools & Spas by Calvitti
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While it may seem like a huge
undertaking, Heath suggests that
some homeowners may even con-
sider replacing their pools this
spring instead of simply making
upgrades.

“[Replacing the pool] allows
the homeowner to decide the
pool shape, location and size,
and they can put in whatever
thrills they want, with a lifetime
warranty,” he says. “If I’m reno-
vating a 30-plus-year-old pool, I
can’t guarantee it. And if the
homeowner thinks they’re going
to be in the home for 10 years or
more, they may as well bite the
bullet and put in the pool they
really want.”

What is especially exciting
about designing new pools and
upgrading older ones these days
is that there is so much more
available and so many more choic-
es than there ever have been, says
Bryan Hull, partner at Del Val
Pools & Spas.

“With older concrete pools,
people are renovating and refacing
with new coping, new tile ideas,”
he says. “The top and the whole

water line is a lot more exquisite
than it used to be. They’re plas-
tering in a deeper, dark blue, and
you can even get mosaics at the
bottom of the pool now. You can
put a picture of a shark, or turtles
or even your favorite sports team.”

Hull says well-lit pools with
color changing lights are also a
huge draw for homeowners these
days, but by and large the most
popular option is a salt water
system.

“Whether it’s renovation or
new construction, salt water is
still the biggest attraction,” he
says. “These systems have come
so far with the ease and inexpen-
sive operating cost. 

“It’s really the best option
whether it’s an inground, above
ground or semi inground,” Hull
continues. “When it comes to
conversion [from chlorine to salt],
it’s very easy. It’s simple and prob-
ably takes about an hour and a
half to convert to salt water.”

Whatever projects homeown-
ers may be looking into this spring,
if there is anything McCool would
like to express upon homeowners,

it’s to start early when it comes to
pool maintenance and repairs,
upgrades and renovations.

“It has been a very busy winter
with people planning for spring,”

he says. “If you have any kind of
need to have everything done
early, you need to speak to your
pool company right away to get
in their queue.” 

Del Val Pools & Spas
Serving South Jersey 
from three locations
(856) 629-2999
DelValPoolsAndSpas.com

DS Pool Service, Inc.
Royersford, Pa.
(610) 948-2000
DSPoolService.com

Blue Haven Pools 
Northeast, Inc.
Four offices in the tri-state region
(800) 219-2141
BlueHaven.com

Pugliese Pools
West Orange, N.J.
(800) 428-7946
PugliesePools.com

Stardust Pools
East Brunswick, N.J. 
(732) 254-3330
Stardust-Pools.com

Swim-Mor 
Pools & Spas
Mount Ephraim, N.J.
(856) 270-6571
Northfield, N.J.
(609) 755-3046
Millstone Twp., N.J.
(732) 422-5314
SwimMor.com

RESOURCES
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When it comes to cleaning,
most people focus on kit-
chens, bathrooms, closets and

basements, overlooking a key compo-
nent of the home: the garage. It’s the 
primary entry for the majority of homeown-
ers, family and friends. Yet, it’s often a catch-
all for bikes, sports gear, tools and more. With
so much foot traffic, clutter looks unsightly, and
creates safety concerns and stress as well. A well-
organized garage improves access to your
home, and you wind up with more efficient
storage space than you realized you had while 
making this year’s cleaning easier than ever.

Les Hutton of GarageTek of North and
Central New Jersey says a garage makeover
can make a big difference. “Removing 
clutter is at the top of everyone’s list, and
the garage is a great place to start,” he says.

“Homeowners need to easily locate their sea-
sonal items during this transitional time, when
summer items are still being used, but also to
get fall gear ready—rakes, leaf blowers, etc. , as
well as golf and fishing gear. Kids will also need
to be able to reach their toys and easily put them
away after using them.”

GarageTek can help you take a fresh look
at your garage and make it truly functional.
“As part of our garage makeover services, 
we will help customers assess their space, fig-
ure out what should be kept and what they
should get rid of,” says Hutton. “Once we
know what items are staying, we present and

deliver cost-effective organization and
storage solutions.” 

GarageTek offers flexible systems
of hooks, shelving, cabinets and 

fixtures to get used items—
like bikes, beach equip-

ment and tools—
up and out of
the way.  Special

hooks, racks and
baskets are avail-
able for everything
from surf boards

to scooters to golf
clubs. Hutton

says, “Imagine
getting ready
for practice
and going to

a dedicated spot in the garage where all of the gear
is safely stowed. It removes stress and gets you
out the door in a better mood and on time.”

He adds that an organized garage is much
safer for kids, who are often injured when they
trip over something left on the floor. “We help
make the garage a safer place for the entire 
family to use.” 

And homeowners don’t have to do the
whole garage at once. You can set small goals,
like organizing one wall at a time, or getting 
the car(s) to fit in. “We have an endless choice
of designs and solutions that can address 
your needs and fulfill your goals throughout 
the year,” Hutton says.

Homes with a clean, organized garage 
create a real wow factor for visitors—and 
potential buyers—who see this unexpected-
ly finished, clutter-free space as a positive
reflection on the entire property. GarageTek
of N&CNJ recently earned the coveted 
Angie’s List Super Service Award, reflecting
exemplary service to members. “We are 
extremely grateful to our thousands of satis-
fied customers, including many Angie’s List
members, for their continued support over the
past 13 years,” says Hutton. 

profile

GarageTek of
North and Central Jersey
Stirling, N.J. | (877) 786-0577 | GarageTekNCNJ.net

Spring is the
Perfect Time to
Organize your

Cluttered Garage
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