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or more than 30 years, the family-owned Dilworth’s Custom Design has been handcrafting
impressive, thoughtfully personalized kitchens and bathrooms while consistently facil-
itating a smooth, highly communicative process from conception to completion.
Owner/CEO Dan Dilworth invited first-time clients Erin and Tom Schaible to dis-

cuss why they’re happy to have trusted Dilworth’s with a major renovation project encom-
passing their home’s entire ground floor. That included a laundry room expanded into
the garage to create a mudroom, a completely redesigned fireplace, updating the powder
room, all-new flooring and the biggest project of all: removing a wall between the kitchen
and dining room and then redesigning the kitchen to fill that space.

The Schaibles turned to Dilworth’s based on a friend’s enthusiastic recommendation.
While her own kitchen remodel stood as a testament to the company’s design and con-
struction artistry, she also spoke highly of the process leading to such stunning results.

“She said that they worked with her every step of the way from design to finishing
details, and we knew that was what we needed,” the husband and wife affirm. 

The couple kept putting off their first-floor overhaul because it was so daunting in
its scope that Erin “didn’t even know where to start.” And after she had invested an incred-
ible amount of time and energy into ensuring previous smaller-scale remodels yielded
the results they were looking for, the Schaibles wanted to hand over the reins to a full-
service provider while remaining actively involved in the project. 

Dilworth’s proved to be the perfect team for the job almost immediately. 
“They took an overwhelming project and helped break it down into manageable parts,”

begins Erin. “Dave Dilworth [director of sales and design] started with a suggested layout
for the kitchen that we loved and thought was the best use of the new space, and then
the team worked with us to really personalize it for the way we live. We discussed every
single cabinet and drawer in detail to make sure the layout was the best use of space
for us. … We worked with Natalie [Moyer, sales and design associate] during this process,
and she really listened to how we wanted our kitchen to function and then suggested
ways to make it happen. Her ideas and experience were invaluable.”

Erin adds that Moyer “could not possibly have been more patient” as the design pro-
fessional pored over multiple images Erin supplied to arrive at diligently customized options,
right on down to, for example, coming up with “the perfect crown molding for our space
by combining three different pieces of trim—she even had the shop put together a sample
so I could visualize it in our space.” 

profile A commitment to customer satisfaction
through creative solutions was a constant no matter
the Dilworth’s representative and project phase. 

“After the general layout was finished, Dil-
worth’s walked us through all of the details we
had to decide on. Many were things that we
would have never even thought about on our
own. They had great advice for us, patiently
explaining the pros and cons of each choice,” says
Erin. “Redesigning the fireplace doesn’t sound
like a big project, but we managed to turn it into
one. … We worked with Aaron [Stallone, CAD
drafter] who designed this space using [computer-
aided design], and his attention to detail was
absolutely amazing.”

“My biggest request in the kitchen was adding
windows on either side of the stove to let in more
natural light,” Tom adds. “There really wasn’t
a lot of room for windows, but the team figured
out how to make it happen.”

In addition to their feedback being heard at
every stage, the Schaibles also appreciated the care
with which Dilworth’s regarded their home:
”Before leaving each night, the team cleaned up
everything. They vacuumed, swept, put away all
of their tools, and even covered any holes in the
subfloor so our cat couldn’t get in them.” It also
helped that the team understood how the incon-
venience of living around a construction site is
softened with a clear timeline.

“Ryan [V., site manager] met with us every
morning to discuss what they would be working
on that day,” explains Tom. “He also gave us
longer range projections for what they hoped to
accomplish each week. While they were in the
house, they were very respectful of the fact that
we were still living there. They gave us plenty of
advance notice for days where they needed to shut
off the water or power.”

“Ryan and his team went out of their way
to hook up our washer and dryer just about every
night,” adds Erin.

From the beginning, the Schaibles understood
that “during a project as large as ours, you expect
that a few things will not go according to plan.
What matters to us is how the team responds to
these things, and Dilworth’s has a clear commit-
ment to making them right!” 

“Their commitment to their clients doesn’t
end when the job is finished,” Tom confirms. “So
far, Dilworth’s has only completed this one large
project for us but based on our experience, we
would not hesitate to hire them again.”

Visit DilworthsCustomDesign.com/
Phoenixville-White-Kitchen-Remodel to check
out more project photos. 

Dilworth’s Custom Design
Phoenixville, Pa.
(610) 917-9119
D I LW O R T H S C U S T O M D E S I G N . C O M

Bespoke Beauty
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The team at Dilworth’s Custom Design always aims to be
the one-stop shop delivering painstakingly personalized
home renovations and constant customer care every step
of the way—even well after the project is done.
by Madeleine Maccar
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IN THE EARLY ’90S, DECORATIVE CONCRETE WAS A
LITTLE-KNOWN ARCHITECTURAL ELEMENT ON THE
EAST COAST. 
That all started to change when Architec-

tural Concrete Design, or ACD, came onto
the scene in 1993. When founder Chris
McMahon started the Levittown-based busi-
ness, his aim was to introduce the Greater
Philadelphia area to the innovative world of
decorative concrete. 

“Our foundation was built on the prin-
ciple of blending aesthetics with functionality
in concrete designs,” ACD’s Managing
Partner Steve Abel says. “This innovation
rapidly positioned ACD as the leading deco-
rative concrete installer on the East Coast.
Our journey of innovation continued as we
developed custom stamping tools, contributed
to industry-standard application techniques,
and consistently delivered unparalleled instal-
lation quality.”

He continues, “What truly sets ACD
apart is our unwavering commitment to dec-
orative concrete. Unlike many in the field
who might dabble in various construction
areas, we focus solely on this specialty. Our
team, led by foremen with over 25 years of

experience, understands the art and science
of decorative concrete.”

From its location on New Falls Road,
ACD specializes in a variety of decorative con-
crete solutions: stamped concrete, which can
replicate stones, tiles or bricks; exposed aggre-
gate, which creates a textured surface by
exposing rocks, pebbles, sand or other mate-
rial mixed in with the concrete; and colored
concrete, which comes in a wide selection of
shades. The company also offers comprehen-
sive maintenance services for clients’ existing
concrete structures.

Decorative concrete is a longer-lasting,
easier-to-maintain product that is also more
cost-effective than traditional materials. The
design options are seemingly endless, too, with
sophisticated styles and trendy finishes—or
even the chance to create something com-
pletely outside the box.

ACD can install its products wherever a
client is looking to improve aesthetics and func-
tionality around their property, too. This includes
pool decks, driveways, patios, walkways and
more. The company strives to showcase its
expertise and excellence in every project, whether
it’s a commercial job or residential property.

“Our approach is meticulous, ensuring
the use of superior materials, adherence to
optimal curing times and deployment of skilled
crews,” Abel says. “This dedication to quality,
coupled with our 30-year legacy as both a
residential and commercial contractor, has
cemented our reputation among the region’s
top builders.”

Abel says ACD’s philosophy is encapsulated
in its motto: “We only have one chance to be
perfect, do it right, do it now, whatever it takes.”
This sentiment is a reflection of the company’s
commitment to excellence, which it achieves
by ensuring top-tier talent, the finest materials
and best-practice installation methods.

“Our customer-first mentality is at the
heart of our operations. We understand the
challenges of transforming raw materials into
artistic products under time constraints, and
we thrive in this demanding yet rewarding
environment,” Abel says.

ACD is ready to meet the needs of every
client, whether it’s a seasoned professional
with precise requirements for the project
they’re envisioning or a brand-new customer
who wants to find out how stamped concrete
can transform their home.

“We tailor our approach to each client’s
needs,” Abel says. “Our design team plays a
pivotal role in this process, helping clients
understand the product, market trends, and
how these align with their personal preferences
and functional needs.”

Collaborating in this way ensures a cus-
tomized project that is going to please the
client, according to Abel. 

And becoming an ACD client is as easy
as giving the office a call or submitting an
inquiry through the company website.

“We welcome everyone, from home-
owners exploring decorative concrete options
to ready-to-proceed customers,” Abel says.
“Our team is passionate about what we do
and eager to assist clients in making informed
decisions.” 
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Architectural Concrete Design specializes in a wide array of decorative
concrete solutions to upgrade your exterior with top-quality projects.

profile by Kristen Dowd

REIMAGINING
CURB APPEAL

Architectural Concrete Design
Levittown, Pa. | (866) 956-2818
ACDConcrete.com 
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IN THE WORLD OF HOME IMPROVEMENT, kitchens and
baths continue to reign supreme. Survey after survey shows that
these spaces can add the most value in a home. Homeowners who

are ready to make the investment in upgrading their kitchen or bath
can simply look on the following pages to find qualified professionals
in various specialties from marble and granite and cabinetry to remod-
elers and designers. With the help of this House & Home Directory,
we hope the design of your dreams can soon become a reality. 

BY STAFF

YOU CAN TRUST
EXPERTS
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Appliances
Hawkins & Sons Appliances
(302) 998-5587
HawkinsAndSons.com

Kieffer’s Appliances
(215) 699-3522
Kieffers.com

Bar & Kitchen Stools
Royal Billiard & Recreation, Inc.
(215) 997-7777
RoyalBilliard.com

Builders/Contractors/
Remodelers
A.W. Viohl Home Remodeling
(302) 375-6166
ViohlContracting.com

Beechdale Builders
(717) 278-3683
BeechdaleBuildersLLC.com

Carranza Roofing & Remodeling
(610) 671-3747
CarranzaConstruction.com

Gehman Design Remodeling
(215) 513-0300
GehmanRemodeling.com

Harth Builders
(215) 654-0364
HarthBuilders.com

LBK Design Build

A family owned award winning
full service design build firm,
we cover all aspects of our proj-
ects including design, planning,
products, construction and in-
stallation services. For kitchen
and bath to whole home reno-
vations, give us a call!
(215) 675-5000
LBKDesignBuild.com

Trailway Construction
(610) 273-2328
HarthBuilders.com

Waterdog Construction
(215) 317-4261
WaterdogConstruction.com

Cabinet Refacing/Refinishing
Capital Kitchen Refacing, LLC
(267) 907-3591
CapitalKitchenRefacing.com

Chameleon Cabinet Coatings
(717) 431-6440
ChameleonCabinetCoatings.com

HBD Painting
(484) 356-8791
HBDPainting.com

In Place Cabinetry Finishing
(844) 946-7522
InPlaceFinishes.com

Kitchen Tune-Up
(610) 364-5558
KitchenTuneUp.com

Let’s Face It - A Division of
HomeTech Renovations, Inc.
(215) 343-2600 (Bucks/Mont)
(610) 696-3600
(Del/Chester/MainLine)
LFIKitchens.com

Cabinetry
Dilworth’s Custom Design
(610) 917-9119
DilworthsCustomDesign.com

Kitchen Tune-Up
(610) 364-5558
KitchenTuneUp.com

Main Line Kitchen Design
(610) 510-2056
MainLineKitchenDesign.com

Master Design Cabinetry
(610) 273-2212
MasterDesignCabinetry.com

HouseMagazine.comHOUSE & HOME OCTOBER 202418
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Simply Cabinetry

Come explore what makes
Simply Cabinetry different! 
Our team focuses on designing
and delivering on trend quality
products to homeowners and
professionals alike. We proudly
offer Simple (stock), Premium
(semi-custom) and Luxury 
(custom) product selections,
tailored to fit any space and
budget. More SELECTION,
more SERVICE, made SIMPLE! 
(215) 659-7500
SimplyCabinetry.com

Sunny Cove Cabinetry
(717) 500-4540
SunnyCoveCabinetry.com

The Cabinet Shop
(609) 463-0400
CabinetShopNJ.com

Carpet/Hardwood/Vinyl/Etc.
Heritage Floors
(717) 687-7906
HeritageFloorsPA.com

Seashore Floors
(609) 967-0400
SeashoreFloorsLLC.com

Closet Organization/Pantries
Closets by Design
(866) 278-8881
ClosetsByDesign.com

Closets For Less of Bucks
County
(215) 660-3080
Closets4LessBucks.com

Custom Woodworking
Signature Woodcraft
(267) 736-9740
SignatureWoodcraft.com

Flooring Finishing
Victorian Flooring Finishing
(856) 858-6465
VictorianFlooringFinishing.com

Furniture & Accessories
Blue Ridge Furniture
(717) 445-6596
BlueRidgeFurniture.com

Country Lane Furniture
(717) 867-5701
CountryLaneFurniture.com

Mainline Outdoor Living
(717) 858-2425
MainlineOutdoorLiving.com

Oskar Huber
(215) 355-4800
OskarHuber.com

Royal Billiard & Recreation, Inc.
(215) 997-7777
RoyalBilliard.com

The Buxton Complex
(609) 771-6840
TheBuxtonComplex.com

Viking Casual Furniture
(856) 486-1880
VikingCasual.com

HouseMagazine.comHOUSE & HOME OCTOBER 202420
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Granite/Marble/Tile/
Mosaics/Solid Surfaces
AAA Hellenic Marble
(610) 344-7700
AAAMarble.com

All Marble, Granite,Tile Imports
(856) 354-4747
AllMarbleGranite.com

Coast Tile and Marble Supply

Coast Tile is the Jersey
Shoreʼs premier marble/tile
supplier. Visit their Egg Harbor
Township and Avalon show-
rooms for luxury designer
products and expert service.
Free in-person or virtual con-
sultations.
(609) 646-9346
CoastTile.net

Colonial Marble & Granite
(215) 543-7077
(610) 537-8918
ColonialMarble.net

Dilworth’s Custom Design
(610) 917-9119
DilworthsCustomDesign.com

Forever Marble & Granite
(215) 203-8666
ForeverMarble.com

Imperial Marble & Granite
(610) 521-0130
IMGStone.net

IST Granite
(215) 444-9773
ISTGranite.com

Stone Tech Fabrication
(609) 984-8818
StoneTechMarble.com

HVAC/Electrical Contracting/
Plumbing
Abbey Plumbing & HVAC
(215) 643-6645
AbbeyPlumbing.com

Allen’s Plumbing Service
(610) 275-3784
AllensPlumbingService.com

C&C Heating & Air Conditioning
(215) 799-0515
CC-HVAC.com

Family HVAC

FamilyHVAC.com has a 5 Star
Google guaranteed rating for
many reasons, including $49
Tech to your Door Diagnostics,
Lifetime Repair Guarantee,
Amazing Affordable Financing
Options, Olde Tyme Customer
Service matched with State of
the Art Dispatching and Cus-
tomer and its year-round Fami-
ly Comfort Protection Plans.
(215) 910-4685
FamilyHVAC.com

McHales, Inc.
(215) 488-7306
McHales.net

Kitchen/Bath Design
AAA Hellenic Marble
(610) 344-7700
AAAMarble.com

OCTOBER 2024 HOUSE & HOME 21HouseMagazine.com

Sponsored by

HH_KitchenBathDirect_PA_MCMLE_1024FINAL.qxp_Layout 1  10/25/24  3:32 PM  Page 3



A.W. Viohl Home Remodeling
(302) 375-6166
ViohlContracting.com

Bath Tune Up
(484) 383-5218
BathTuneUpMainline.com

Carranza Roofing & Remodeling
(610) 671-3747
CarranzaConstruction.com

Colonial Marble & Granite
(215) 543-7077
(610) 537-8918
ColonialMarble.net

Concept Kitchen and Bath
(610) 860-4020
(302) 888-9494
ConceptKB.net

Dilworth’s Custom Design
(610) 917-9119
DilworthsCustomDesign.com

Exquisite Designs
(484) 584-4120
ExquisiteDesignsPhilly.com

First State Building & Design

First State Building & Design 
is committed to building excep-
tional living spaces through im
peccable quality and service.
Our designers will give you 
expert advice and guide you
through every step of your 
planning to create your dream
outdoor space, kitchen or 
bathroom. 
(302) 307-9383
FirstStateBuildingAndDesign.com

Gehman Design Remodeling
(215) 513-0300
GehmanRemodeling.com

Harth Builders
(215) 654-0364
HarthBuilders.com

HomeTech Renovations, Inc.
(215) 646-7477
HTRenovations.com

Imperial Marble & Granite
(610) 521-0131
ImgStone.net

Kitchen Tune-Up
(484) 435-7430
KitchenTuneUpMainline.com

LBK Design Build
(215) 675-5000
LBKDesignBuild.com

McHale’s Inc.
(215) 488-7306
McHales.net

Stimmel Design Group
(215) 542-0772
StimmelDesign.com

The Cabinet Shop
(609) 463-0400
CabinetShopNJ.com

The Designery
(267) 386-3556
TheDesignery.com

Tribe Kitchen Design
(267) 663-2801
TribeKitchenCo.com

HouseMagazine.comHOUSE & HOME OCTOBER 202422
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Kitchen/Bath Supply 
& Lighting
Ferguson Showrooms
(800) 375-3403
FergusonShowrooms.com

Lighting/High-End Fixtures
Home Lighting of Frazer
(610) 647-2370
FrazerLighting.com

Outdoor Kitchens
Dutchies StoneWorks
(717) 407-2235
DutchiesStoneWorks.com

ELA Outdoor Living
215-794-2400
ELAOutdoorliving.com

Painting & Wallcovering
Hynes Construction
(610) 896-6388
HynesConstruction.com

Penn Valley Painting 
& Wall Covering
(267) 736-9740
PennValleyPainting.com

Star Painting and 
Wallcovering Inc.
(610) 409-7980
(215) 628-2331
StarPaintingAndWallcovering.com

Plumbing Services
Abbey Plumbing & Heating
(215) 643-6645
AbbeyPlumbing.com

Allen’s Plumbing Service
(610) 275-1616
AllensPlumbingService.com

Shower Enclosures/
Frameless Doors
Alderfer Glass
(215) 723-1192
AlderferGlass.com

Michael’s Glass Company
(215) 338-3293
MichaelsGlassCo.com

Window Treatments/Blinds
Blind Builders
(215) 322-5855
BlindBuilders.com

Blinds Shade and Shutter 
Factory
(215) 491-4401
BlindsShadeAndShutterFactory.com

Kiyoko Custom Interiors
(484) 883-1014
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FamilyHVAC.com is not in any way
your typical heating and air-con-
ditioning company, proven

by the experiences customers
have had from its thousands of
five-star Google reviews.
HVAC systems are not just
a bunch of metal cabinets,
wires, ductwork and piping
that are put together like Ikea
furniture: HVAC systems today
are precision-made components
that need to be custom-designed
to adapt and fit in your home by tal-
ented, educated and trained individuals backed
by competent, financially secure management
and personnel to properly protect your family
and investment. 

Purchasing an efficient, dependable comfort
system is not as easy as purchasing any other ap-
pliance that comes in a box, setting it in place
and plugging it in. Today’s complex systems
require experience and education in many ar-
eas—including, but not limited to: heating and
air conditioning theory, heat-transfer physics,
air-flow training, carpentry, ductwork design,
electrical-control knowledge, plumbing skills and
knowledge of air-quality issues. 

Many people have their guy or rely on what
their neighbor said. This sadly results in a

decision not based on quality and value
for the dollar, but a price decision.

If there is no transparent con-
versation, there will be no

way for a homeowner to make
the best educated decision
for their hard-earned dol-
lars. There is a very high
cost in low quality. This is
a difficult decision for a

homeowner to make on such
an important part of your family’s
comfort and health, protection

of you and your home as well as
your wallet. 
This is where FamilyHVAC.com has earned

all of its five-star Google reviews and where
their team can excel and help. FamilyHVAC.com
has generations of technical experience as well
as constant, ongoing training for all of its field
repair, installation technicians and office per-
sonnel. 

The company is proud to post all of its certi-
fications, licenses, educational diplomas and
awards to set it apart and show clients what
they are investing in. You can always find an un-
certified handyman or good old Dan and his
van or Chuck in his unmarked truck, but the
outcome will be a repair that will fail: a dangerous
unit or a system that does not produce the effi-

ciencies that the manufacturer
advertises and you deserve. 

These problems result
in higher energy cost, break-

downs, loss of warranty cov-
erage, indoor air quality situa-
tions, fires, electrical shorts and

comfort issues for a system you
depend on the most. None of us would

hire an unqualified, uneducated doctor to
work on our bodies, so none of us should want
to have unqualified people installing, maintaining
or repairing today’s high-tech HVAC systems.

Today, we have to be cautious about the
HVAC industry. It has been infiltrated by big
consolidators and giant financial institutions that
are looking for immediate profits. They have
purchased many small- and medium-sized HVAC
companies to become the mega monopolies in
this industry, utilizing techniques and marketing
strategies run by salespeople and advisors only
worried about the highest-closing dollar margins
and not utilizing technicians who are looking
out for the best interest of the homeowner, their
safety or comfort. 

Farrel Shuster, the owner, founder and leader
of FamilyHVAC.com has a team spanning gen-
erations of experience. Shuster is one of the few
heating and air conditioning owners still in the
industry who understands this business the best
after performing over 400,000 HVAC system in-
stallations and 1 million repairs in his lifetime.
He created a company that caters to customers
with the most pleasurable, old-fashioned customer
service, high-tech monitoring and dispatching
systems, competitive pricing and financing options,
as well as employing and educating the highest-
quality technicians
and professionals
to supply customers
with an exceptional
experience. 

F a m i l y H -
VAC.com is there
before, during and
after to ensure un-
surpassed extended
lifetime warranties
and backing for all
of its services.
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FamilyHVAC.com Family Heating & Air Conditioning | Montgomery/Bucks Co. | (215) 910-4685 

Repair or Replace?
Your Choice!

Family Comfort
Protection Plan

Rebates

        10-year warranty and 0% 
      financing on new products
         For just $49, a tech to your door 
        for repair diagnostics
         FamilyHVAC.com sticks to its 
        personal and repair guarantees
         100% financing on all 
        replacements and repairs

!
!

!

!

!

!
!

!

Unwavering commitment to quality, customer satisfaction and 
innovative technology sets FamilyHVAC.com apart as the area’s 
leading HVAC company. Discover why countless families have given
FamilyHVAC.com a Google 
5 Star 
Rating.

FamilyHVAC.com has partnerships 
with the IRS’s Energy Efficient Home 

Improvement Credit, Peco Electric Utility
Company, and the Electrical Association 

of the Philadelphia Area (EAP). 
Up to $2,800 in rebates with

FamilyHVAC.com’s select Energy Star 
system packages on high-

efficiency systems

   Scheduling seasonal mainten-
      ance with FamilyHVAC.com 
      means automatic enrollment in 
      the Family Comfort Protection 
      Plan 
    Year-round protection
    Seasonal and annual plans are 
      available for any system, regard
      less of its age
    Includes a free emergency service
      visit during peak heating and 
      cooling seasons. 

Putting Family First
Replacements

• Lifetime repair now, 
replace later guarantee

• Assessing a system “The Family
Way” with a quick, easy and 

free estimate 
• Save money in the 

process

"""""
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After many years of living in the
same home, it becomes easier
to spot the areas where we’d

like to have a fresh look. The furni-
ture could be updated now that the
kids aren’t climbing all over it, the
carpet could be pulled up in favor of
hardwood and especially in the
kitchen, where we spend so much of
our time, the cabinets have seen better
days.

However, the prospect of a full
kitchen remodel often causes people
to delay that update. Between the per-
mitting, the disruption of your fam-
ily’s daily life and the length of time,
it’s not very convenient—not to men-
tion the cost. 

Cabinet refacing is a cleaner and
more organized approach to remod-
eling—an alternative that more home-
owners are embracing. Let’s Face It, estab-
lished in 1984, is the oldest cabinet refacing
company in Southeastern Pennsylvania and
has continually developed modern, state-of-
the-art technology and design to reface and
enhance an outdated kitchen for 60 percent
less than a full remodel, and often in as little
as five days. Locally owned and operated by
David Cerami, CKBR, Let’s Face It (LFI) has
worked with thousands of homeowners and
is nationally recognized as a pioneer in the
cabinet refacing industry.

“Our projects are professionally
designed, engineered and installed by our
own highly skilled employees,” says LFI Sen-
ior Designer Beth Soldswisch. 

A consultation with homeowners will
include the clients’ ideas being heard, as well
as the designer presenting options that will
bring those ideas to life. “We want to look
at the rooms that are adjacent to the kitchen,
especially if it’s an open concept floor plan,
and suggest something complementary so
the space will flow,” Soldswisch says.

Using your existing cabinet framework
(if structurally sound,) LFI replaces the doors
and drawer fronts with designer-quality
products. LFI covers the cabinet boxes with

matching veneers and panels and the com-
pany’s environmentally friendly process uses
low-odor, non-toxic, EPA-regulated water-
based adhesives.

Clients can choose any style door in an
almost unlimited range of materials. Shaker,
modern and minimalist or traditional are all
options. Stained genuine woods like walnut
are gaining in popularity. LFI also offers
durable painted products in a wide range of
colors with custom colors also being available. 

“The industry is heading toward products
that are more durable, longer-lasting and
easy to clean, especially for homes with chil-
dren,” Soldswisch continues. For this look,
LFI offers the highly popular 3DL finish,
which is chip resistant and cleans with soap
and water. “3DL finish is considered identical
to a painted design and is also offered in a
contemporary or primitive wood grain, avail-
able in classic Shaker, raised panel traditional
and the European modern total-flat panel,”
she says.

LFI can take the cabinets a step further
than others in this industry thanks to its full-
service local wood shop. Homeowners can
add custom cabinets, unique islands and tall
pantries to their kitchen at a reasonable price.

“We can do design changes in the room that
other companies can’t. LFI frequently
removes outdated built-in desks and replaces
them with base cabinets for additional stor-
age and counter space. Another great option
is using that area for a beverage station with
a built-in wine fridge. We can create a built-
in frame around the refrigerator for a custom
look. Other modifications include changing
base cabinets with doors to sturdy pot draw-
ers, putting microwaves in islands and
installing matching floating shelves,” Sol-

dswisch says. 
LFI is not limited to cabinets and many

homeowners prefer the simplicity of its one-
stop shop offerings. Clients may choose to
add a new countertop as well, such as quartz
or granite, and both products are now
offered with lifetime sealers, in addition to
tile and glass backsplashes with high-perfor-
mance, factory-sealed grouts. 

LFI also has licensed mechanical contrac-
tors, electricians and plumbers on staff.
“Nearly everyone gets our LED under-wall
cabinet strip lighting which is longer-lasting
and 80 percent less costly to use than incan-
descent lighting,” notes Soldswisch. 

On completion, projects are certified with
a lifetime cabinet refacing warranty. “Imag-
ine, today, being able to hire a remodeling
professional and at the end of the project
you are given a lifetime warranty on both
the labor and materials. This is not offered
by any other company,” Soldswisch says.

LFI maintains a stellar reputation in the
industry, with a 97.8 percent Guild Quality
performance rating—one of the highest
grades in the industry—and has been recog-
nized with several Best of House & Home
awards.   

by Liz HunterSHOWCASE

About-Face
With modern technology and decades of experience, Let’s Face It
gives your kitchen a brand-new look without the hassle of a remodel.

Let’s Face It (A HomeTech Company)
1013 N. Bethlehem Pike | Lower Gwynedd, Pa.  
(215) 343-2600 | LFIKitchens.com

“We can do design
changes in the room that
other companies can’t.”
—Beth Soldswisch, LFI Senior Designer 
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Undertaking any home-remodeling
project requires a certain leap of
faith. For those looking to remove
some of the uncertainty, Dennis

Gehman suggests one way to complete the
project in a seamless, economical, and less
stressful manner: Hire a design-build firm. 

“Basically, it’s one-stop shopping,” says
Gehman, president and co-founder of
Gehman Design Remodeling in Harleysville.
“Maybe people know they want a new
kitchen, a room addition, or a finished
basement, but they’re not sure who to call
first, an architect or contractor. A design-
build firm is able to help them with everything
from start to finish.”

Gehman says many people don’t under-
stand the value a design-build firm brings
to the table. Simply put, a design-build firm
has a team of designers, architects, and
tradesmen all working hand in hand. In ad-
dition, Gehman says most design-build firms
take care of all the necessary permits and
engineering work needed to complete the
project. 

“In our firm, the people who are doing
the design upfront are in conversation with
our production department and tradesmen,”

he adds. “If they arrive at something out of
the ordinary, the designer can say, ‘This is
what we want to achieve and here’s what
we were thinking to make it happen; you
have the tools, so what do you think?’ It’s a
more collaborative way of doing things.”

Some people believe they might be able
to save money by hiring disparate profes-
sionals who work independently—having
one party draw up the plans and then
putting the construction project out to bid.
Although this approach might work to the
homeowner’s advantage from time to time,
Gehman has seen such arrangements result
in certain details “falling through the cracks”
in the construction phase.

“When we take on a project, everything
about the project is on our minds,” he says.
“The whole point of working with a de-
sign-build firm is that it should be less effort
and less stress for the consumer. Another
big value comes from the fact that there’s
no blaming or finger-pointing if any problems
arise, because the buck stops here.” 

There’s also the issue of budgeting.
Gehman says it’s important to work with
someone who can help the homeowner
plan for the unexpected. 

“Maybe a homeowner has a budget of
$60,000 for a kitchen remodel,” he poses.
“Does that figure include contingencies? If
it does not, is going over that amount going
to hurt your lifestyle? In that situation, we
might recommend ways to do the job for a
budget of $50,000 as a way to plan for
some of those contingencies, but without
compromising the integrity of the work.
Things come up, so we suggest leaving
some wiggle room.” 

Every new project begins with an in-
depth conversation with the homeowner—
about desires, budget and options going
forward. From there, Gehman Design Re-
modeling uses sophisticated CAD software
to create a 3D design of the proposed design
to help each homeowner envision how the
finished project will look. Some of the
options discussed may help to prevent situ-
ations that can cost the homeowner significant
sums in the future.

“Maybe what spurred you to want a
new kitchen is that you’ve noticed the floor
beneath the sink has gotten wet too many
times, and now the cabinet floor is starting
to sag,” he suggests. “One option would be
to add a vinyl liner beneath the sink. It
holds up to six quarts of water, so for a
drip you don’t see until it’s been happening
for a long time, the water will stand rather
than absorb into the wood. It’s an inexpensive
add-on, but it could save you hundreds or
even thousands of dollars down the road.”

As a homeowner begins the process of
identifying the “right” design-build firm for
a job, Gehman offers the following advice:
Interview several firms; meet them more
than once, if possible; and check references.
He also suggests learning about the team’s
collective experience, including whether
team members have gotten certified through
NARI, also known as the National Associ-
ation of the Remodeling Industry. Of the
19 people employed by Gehman Design
Remodeling, four are Certified Kitchen and
Bathroom Remodelers, three are Universal
Design Certified Professionals, and Gehman
himself is a Master Certified Remodeler.

“My best advice is to find someone you
feel comfortable with, and someone you
feel is going to be honest with you,” he
adds. “If you have any hesitation up front,
it’s not going to get any easier to work with
someone once the dust starts flying.”
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trustB U I L D I N G
“Should I hire a design-build firm for my next

remodeling project?” Dennis Gehman of
Gehman Design Remodeling weighs in.

by Bill Donahue

FOR MOR E I N FORMATI ON ABOUT
Gehman Design Remodeling
Visit 355 Main Street, Harleysville, Pa.
(215) 513-0300
GehmanRemodeling.com

PA0297
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STYLISH SPACES

Henrietta Heisler 
Interiors, Inc.
The objective of this luxury kitchen
renovation was to transform a 30-
year-old, closed-off kitchen into a
brighter, more contemporary space
with ample storage and an updated
work triangle. We worked closely with
our clients to create a plan with a
better flow for cooking along with a
more sophisticated ambiance for 
entertaining. But the true jewel in
this kitchen is the Tiffany Blue gas
range with matching bell hood from
Officine Gullo. 

Lancaster, Pa.
(717) 295-0324
HenriettaHeislerInteriors.com

!

Gehman Design 
Remodeling
Our clients envisioned transforming
their screened-in porch into a truly
unique kitchen experience. At the 
initial entryway, where the kitchen
once resided, they sought to preserve
that space, repurposing it into an 
exquisite butler’s pantry that exudes
sophistication and charm. 

Harleysville, Pa.
(215) 513-0300
GehmanRemodeling.com

!
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I n s p i r i n g  k i t c h e n  a n d  b a t h  d e s i g n s  
T H A T  P R O V I D E  B O T H  F U N C T I O N  A N D  B E A U T Y

Master Design 
Cabinetry
This project transformed a neglected
kitchen into a welcoming space for
family gatherings. With Master 
Design Cabinetry and designer J.R.
Glick, the homeowners revamped the
kitchen with full custom cabinetry,
adding a new nook and built-in 
elements throughout, creating a
space beyond their expectations.

East Earl, Pa.
(610) 273-2212
MasterDesignCabinetry.com

!

Stonebridge 
Renovations
This master bathroom renovation 
included removing a wall and the
complete demolition of walls and
flooring, as well as opening up the
shower. We used Nabi Harlequin
glass tiles on the upper wall and
Granada wallpaper to add further
design elements. The custom 
wainscoting was another way to
make a great statement with the
space.

Malvern, Pa.
(484) 459-4920
Sb-Renovations.com

!
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HomeTech Renovations
This kitchen remodel of a home in Jenkintown, Pennsylvania has lots 

of unique features. The White Icing modified shaker cabinetry by Medallion has 
become quite popular in the industry and with homeowners. Meanwhile, the earl
grey island is highlighted with wainscot paneling and a PentalQuartz countertop
with Borghini finish.

Lower Gwynedd, Pa. | (215) 646-7477 | HTRenovations.com

!Let’s Face It
This contemporary kitchen refacing project included white glossy 

cabinetry with white quartz countertops. What’s more, a new wood island was
fabricated in our shop with a black granite countertop and extra storage space
underneath. 

Lower Gwynedd, Pa. | (215) 343-2600 | LFIKitchens.com

By Design Kitchen & Bath
At By Design Kitchen & Bath, our focus is on creating exquisite designs

and always exceeding our clients’ expectations. In this project the client wanted a
hearth-style hood. We built that along with the cabinetry, which has slim shaker style
doors and drawers in a color matched to a F&B color with custom panels on the dish-
washer and refrigerator. The island, shelves and hood accent are in rift cut white oak.
The 2” mitered countertop and the backsplash are a beautiful quartzite.

Short Hills and Milburn, N.J. | (201) 892-7649 | ByDesignKitchenAndBath.com

!

!

STYLISH SPACES
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Kitchen Tune-Up
Upgrade your kitchen without the hassle of a full remodel! These 

homeowners upgraded their kitchen with cabinet refacing. We install new doors
and drawer fronts, then cover the existing cabinet boxes with a veneer to match.
You’ll have a brand-new kitchen in no time.

Exton, Pa. | (484) 435-7430 | KitchenTuneUpMainLine.com

!
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Exquisite Designs
As a family-owned business, Exquisite Designs specializes in supplying

beautiful and high-quality bathroom and kitchen products. In this bathroom reno-
vation, the customer selected Luxe Gold Brizo fixtures and a custom Furniture Guild
wall mount vanity. The addition of the coordinating Amba towel warmers completes
this luxurious space.

Wayne, Pa. | (484) 584-4120 | ExquisiteDesignsPhilly.com 

Main Line Kitchen Design
This Center City Brighton custom kitchen designed by Chris Rossetti 

features professional appliances and a light-up quartzite island countertop. 
Double-arched mullion glass doors with interior cabinet lighting frame the 
imported La Cornue range with convenient lift-up appliance garages at the ends 
of the countertop. 

Philadelphia | (610) 500-4071 | MainLineKitchenDesign.com

! !
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