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The real estate market has been
white hot over the past few
years, rife with both risk and
reward. For this reason, buyers

and sellers require the guidance of an
expert such as Jamie Adler, a seasoned
realtor at COMPASS RE in Ardmore.

“My business increased dramatically at
the start of 2020, but I’ve been able to
manage the changing times and continue
helping homeowners,” Adler says. “Every
day the market changes, but you have to
continue being an expert. I can sell a home
for over asking price and help people price
homes to spark that ‘bidding war’ to get
the best offer. I think a lot of my success is
because I understand how to maneuver to
accommodate this changing time.” 

In the more than 15 years she has
worked in real estate, Adler has earned a
sterling reputation that has enabled her to
build an ever-growing client roster, almost
all of which has come by way of referral.
She did more than $50 million in sales last
year, a feat she attributes to her honesty,
perseverance, and commitment to constant
communication. 

“I work 24/7,” she adds. “You can
become a person’s lifeline, being on the
phone with them all day, available to them
all day. I always joke that every month I get
new friends, because when I’m in a trans-

action, my clients are my friends.”
Focusing largely on the luxury home

market, Adler and her dedicated team boast
in-depth knowledge of southeastern Penn-
sylvania. She specializes in helping clients
buy and sell homes in some of the most
coveted neighborhoods throughout Mont-
gomery County. 

To maximize a seller’s return, Adler and
her team go above and beyond to make
sure each home hits the market in the best
possible light. From professional staging
and styling to connecting homeowners with
skilled home-improvement professionals
who can spruce up a home in advance of
the property going on the market, Adler
and her team can do it all. 

“It is 100 percent more important today
to have an experienced real estate agent,”
she says. “The ever-changing market has
gotten so convoluted that a lot of people
don’t know how to put their best foot for-
ward. I can advise them. Plus, relationship
management is huge today, and I know so
many agents in this market.”

Another area in which Adler specializes
is helping buyers set realistic expectations. 

“When both buyer and seller are
expecting everything today, having someone
there to balance expectations, finances, and
the buying process is really important,” she
says. “It’s also important to know the area

on a personal level. I
lived in Blue Bell for 22
years before moving to
Villanova, so I can speak
at length about the local
schools because my kids
went through them.”

Aside from experi-
ence and hard work,
Adler’s approach to
helping buyers and
sellers emphasizes the
importance of human
connection.  

“I can have 20 trans-
actions at the same time,
but nobody would know
that,” she continues. “I
keep all my buyers and
sellers calm by making
myself available to talk
them through issues

when they need me. I pride myself on
holding someone’s hand from start to finish.
I am hugely patient throughout the process,
and I answer every last question they can
think of.”

Understanding clients’ needs is vital to
matching a buyer with the home of their
dreams. Rather than bombard a client with
dozens or more listings a day, she first gains
an understanding of exactly what the client
wants and then tailors her suggestions to
suit the client’s precise preferences. Many
clients now want “move-in ready” homes
due to ongoing economic challenges that
have affected the labor market and the
supply chain. 

“For sellers, I work to get clients the
best price on any house, and for buyers, my
goal is to help them make the most attractive
bid that will get them into the home they
want,” she says. “Fortunately, I’ve been
very successful.”
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The Jamie Adler Team
COMPASS RE
300 Brookside Road, Ambler, PA 19002
(610) 822-3356  office | (215) 313-6618  mobile
www.jamieadlersoldit.com
www.jamieadlerrealtor.com
Instagram: @jamieadlerrealtor

Realtor Jamie Adler applies her specialized expertise to helping
buyers and sellers achieve their goals amid the challenges of today’s
real estate market.  by Jenny Graham  
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Agent of Change

“I understand how to
maneuver to accommodate
this changing time.”
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rafting the perfect outdoor space is a
careful orchestration combining func-
tion with aesthetics. How the space

will be used determines every material installed,
especially for hardscaping, and it takes an
experienced industry veteran to make the
best recommendations and to ensure every
detail is considered.

One such consideration homeowners should
make in the planning stages is the beauty and
durability of decorative concrete. The product
checks more boxes than you can imagine, in-
cluding being low-maintenance, cost-effective
and able to withstand the elements of the
Mid-Atlantic. Concrete not only makes sense
from a functional standpoint, but also is in-
credibly versatile, and can mimic nearly any
material, such as flagstone, brick, tile, slate,
fieldstone, cobblestone and granite pavers—at
a much better price. 

Working with a product like this and
achieving a client’s desired results comes down
to expertise and technique. It’s not as simple as
showing up with a concrete truck and pouring
a slab. There’s a finesse to it, and one company
in particular has built its reputation on exceeding
expectations in the industry of decorative
concrete: Architectural Concrete Design (ACD). 

Founded in 1993 by Christopher McMahon,
ACD has been the go-to company for major
projects, from the Pennsylvania Turnpike,
Philadelphia casinos and Longwood Gardens,
to malls, schools, multi-family housing devel-
opments and more. Their ability to handle
projects of this size and scale truly sets ACD
apart in the residential space.  

Clients have access to a comprehensive

team that includes designers, foremen with
over 100 years of collective experience and
office staff dedicated to the process. Steve
Abel recently joined the company as vice
president of business operations and says the
diverse backgrounds of the team members
contribute to the customer experience. 

“We have an eclectic team, like myself
who comes from a commercial banking back-
ground. We have designers with experience in
interior architectural design and landscape ar-
chitecture. We all bring a unique approach to
the industry and our customers,” Abel says.
“We are obsessing about the customer experi-
ence. When customers call us, they can reach
the right people on the phone. 

“That has contributed to our high referral
rate. Our installers are the best in the business
and, if and when an issue arises, we’re there to
handle it.”  

From the initial design to installation, there
are quality checks in place to ensure a customer
has the most functional design for the space,
he continues. “Not only are our designers
looking out for any potential concerns in the
process, but the installers have 25 years’ expe-
rience and have seen nearly every imaginable
circumstance. They are the final layer to make
sure nothing was missed,” Abel says. 

Concrete is unique in the sense that it
can truly go as far as an installer can take it.

“There is a wide range of approaches to
mak ing concrete look decorative, from ap-
plying stains and dyes, to using color hardeners,
or coloring the concrete integrally. When
done correctly, these various techniques can
allow for concrete to stand out as a showpiece
or incorporate surrounding colors and textures
into the slab to complement existing stone,
stucco or siding. The materials have certainly
advanced over the years which makes the
design possibilities even more expansive,”
says Abel. 

“However, we truly believe the real secret
sauce is the expertise of the installers,” he
continues.  

It’s something clients notice as well, including
Bob Nonemaker, founder of OuterSpaces Inc.,
a high-end landscape architect. “Concrete is
one of those things where if everything doesn’t
go right, it can end up really wrong, but with
ACD, it’s like a ballet for them,” he says.
“They know exactly what they’re doing and
they have tremendous productivity. It’s pretty
much impossible to find a flaw. They’re just
really good at what they do.”  

Abel says, in the residential space, the
appeal and practicality of decorative concrete
comes down to quality, value and maintenance.
“It’s the perfect low-maintenance complement
to a well-manicured home. Time is scarcer
than ever, and our customers continuously
find the maintenance of natural stone to be
either cost prohibitive or time consuming. This
makes decorative concrete the perfect material
for them.”  

Another benefit to using ACD is that
their product is readily available. “Unfortu-
nately, due to global supply chain issues, you
will find pavers and natural stone difficult to
come by these days. Prices change monthly
and the availability of the product seems to
change by the minute. We have found ourselves
insulated from most of these issues,” Abel
says. “We work with several suppliers in our
service area who have moved mountains to
keep their product available. This enables us
to be there for our clients, which in today’s
market is very appealing.” 
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Breaking the 
MoldArchitectural Concrete Design

brings unmatched expertise and a
designer’s eye to your decorative

concrete projects.

by LIZ HUNTER

Architectural 
Concrete Design
(866) 956-2818 | ACDConcrete.com
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IN THE WORLD OF HOME IMPROVEMENT, kitchens and
baths continue to reign supreme. Survey after survey shows that

these spaces can add the most value in a home. Homeowners who are
ready to make the investment in upgrading their kitchen or bath can
simply look on the following pages to find qualified professionals in
various specialities from marble and granite and cabinetry to remod-
elers and designers. With the help of this House & Home Directory, we
hope the design of your dreams can soon become a reality.
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Appliances
BigCentric Appliances 
(302) 304-1010
BigCentric.com

Hawkins & Sons Appliances
(302) 998-5587
HawkinsAndSons.com

Robert Stevens Appliances
(215) 742-7444
(215) 638-9494  
RobertStevensAppliance.com

Bar & Kitchen Stools 
Royal Billiard & Recreation, Inc.
(215) 997-7777  
RoyalBilliard.com

Builders/Contractors/
Remodelers  
A.W. Viohl Home Remodeling
(302) 375-6166
ViohlContracting.com

CabinetTree
(856) 354-9090
CabinetTree.com

Carranza Roofing & Remodeling
(610) 671-3747
CarranzaConstruction.com

F&J Builders
(302) 384-2545
FJBuildersDE.com

Fascella Construction Corp.
(610) 847-6862
FascellaCorp.com

Gehman Design Remodeling
(215) 513-0300
GehmanRemodeling.com

Harth Builders
(215) 654-0364
HarthBuilders.com

Cabinet Refacing/Refinishing 
Capital Kitchen Refacing LLC 
(267) 390-4823
CapitalKitchenRefacing.com

Kitchen Magic
(800) 510-4710
KitchenMagic.com

HouseMagazine.comHOUSE & HOME OCTOBER 202216

HH_KitchenBathDirect_PA_1022_Montco_Bucks.qxp_Layout 1  10/28/22  4:58 PM  Page 1



 FP_H&H_Bleed_FullPage  10/10/22  2:24 PM  Page 1



Kitchen Tune-Up
(610) 364-5558
KitchenTuneUp.com

Let’s Face It - A Division of
HomeTech Renovations, Inc.
(215) 343-2600 (Bucks/Mont) 
(610) 696-3600
(Del/Chester/MainLine)
LFIKitchens.com

Cabinetry  
Beco Kitchens & Bath
(215) 295-7123 
(800) 295-7123 
Beco-Designs.com  

Dilworth’s Custom Design 
(610) 917-9119 
DilworthsCustomDesign.com 

Kitchen Magic
(800) 510-4710
KitchenMagic.com  

Kitchen Tune-Up
(610) 364-5558
KitchenTuneUp.com

The Cabinet Shop
(609) 463-0400  
CabinetShopNJ.com

Carpet/Hardwood/Vinyl/Etc. 
Kazanjian Oriental Rug Gallery
(610) 537-8921
KazanjianGallery.com

Closet Organization/
Pantries  
Closets by Design
(866) 278-8881 
ClosetsByDesign.com  

Closets For Less 
of Bucks County
(215) 660-3080
Closets4LessBucks.com

HouseMagazine.comHOUSE & HOME OCTOBER 202218
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Shelf Genie
(215) 850-4463
ShelfGenie.com

Victory Closets
(484) 366-183
VictoryClosets.com

Custom 
Woodworking
Home Trimwork 
(610) 287-1100 
(609) 206-8621 
HomeTrimwork.com  

Elevators/
Dumbwaiters
Personal Elevator
(800) 864-1815
PersonalElevator.com

Flooring Finishing
Victorian Flooring Finishing
(856) 858-6465
VictorianFlooringFinishing.com

Furniture & Accessories 
Country Lane Furniture
(717) 867-5701
CountryLaneFurniture.com

Oskar Huber
(215) 355-4800 
OskarHuber.com 

Royal Billiard & Recreation,
Inc.
(215) 997-7777  
RoyalBilliard.com

The Buxton Complex
(609) 771-6840
TheBuxtonComplex.com

Granite/Marble/Tile/Mosaics/
Solid Surfaces 
AAA Hellenic Marble
(610) 344-7700
AAAMarble.com

OCTOBER 2022 HOUSE & HOME 19HouseMagazine.com
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All Marble, Granite, Tile Imports
(856) 354-4747
AllMarbleGranite.com

Coast Tile
(609) 646-9346
CoastTile.net

Colonial Marble 
& Granite
(215) 543-7077 
(610) 537-8918 
ColonialMarble.net  

Dilworth’s Custom Design
(610) 917-9119 
DilworthsCustomDesign.com 

Filling Marble and Tile
(609) 593-3386
FillingMarble.com

Imperial Marble & Granite 
(610) 521-0130 
IMGStone.net  

Kitchen Magic
(800) 510-4710
KitchenMagic.com

Renaissance Ceramic Tile 
and Floor
(267) 580-9582
CeramicTileAndMarble.com

Handyman
Lima’s Handyman
(610) 605-7015
SantiagoLima70@gmail.com

Home & Office Cleaning 
Services
Ariane Rodrigues
(215) 570-3644
ArianeSateles16@gmail.com

HVAC/Electrical 
Contracting/Plumbing
Abbey Plumbing & HVAC
(215) 643-6645
AbbeyPlumbing.com

Allen’s Plumbing Service
(610) 275-3784
AllensPlumbingService.com

Bill Frusco Plumbing, 
Heating & Cooling
(215) 728-1482
BillFrusco.com

C&C Heating & Air Conditioning
(215) 799-0515
CC-HVAC.com

Family Heating & Air 
Conditioning 

Did you know that poor indoor
air quality is one of the top five
greatest health risks listed by the
EPA? With Americans spending
up to 90% of their time indoors,
Family HVAC prioritizes the safe-
ty of the air you are breathing by
offering FREE air monitoring dur-
ing all service visits.
(215) 910-4685
FamilyHVAC.com
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McHales, Inc.
(215) 488-7306
McHales.net

Kitchen/Bath Design
AAA Hellenic Marble
(610) 344-7700
AAAMarble.com

A.W. Viohl Home Remodeling
(302) 375-6166
ViohlContracting.com

Bath, Kitchen and Tile Center
(302) 992-9210
BathKitchenAndTile.com

Beco Kitchens & Bath
(215) 295-7123
(800) 295-7123
Beco-Designs.com

Carranza Roofing
& Remodeling
(610) 671-3747
CarranzaConstruction.com

Colonial Marble & Granite
(215) 543-7077 
(610) 537-8918 
ColonialMarble.net  

Dilworth’s Custom Design  
(610) 917-9119 
DilworthsCustomDesign.com 

Fascella Construction Corp
(610) 847-6862
FascellaCorp.com

Ferris Home Improvements 
(302) 998-4500
FerrisHomeImprovements.com 

Fine Architecture
(609) 427-6732
FineArchitectureDesign.com

Gehman Design Remodeling
(215) 513-0300 
GehmanRemodeling.com

Harth Builders
(215) 654-0364
HarthBuilders.com 

HomeTech Renovations, Inc.
HomeTech Renovations pro-
fessionals take joy in designing
distinctive kitchens, bathrooms,
and additions throughout the
Greater Philadelphia region
that are both beautiful and
functional for our clients. We
will take your vision and trans-
form it into an outstanding re-
modeling result with our quality
design work, attention to detail,
skilled craftsmen, and our on-
going reliable customer service.
At HomeTech Renovations
Inc., we will help you to create

a new space or remodel an ex-
isting one. HomeTech Renova-
tions has been creating award-
winning kitchen and bathroom
renovations throughout the
Greater Philadelphia region
since 1984.
(215) 646-7477
HTRenovations.com 

Imperial Marble & Granite
(610) 521-0131 
IMGStone.net  

Just Kitchens
(267) 934-2245
Serving Del., Pa. and NJ

Kitchen Tune-Up
(610) 364-5558
KitchenTuneUp.com

McHale’s Inc.
(215) 488-7306
McHales.net
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The Cabinet Shop
(609) 463-0400  
CabinetShopNJ.com

Total Pro Contracting
(267) 401-0359
TotalProContracting.org

Lighting/High-End Fixtures
Home Lighting of Frazer
(610) 647-2730
HomeLightingInc.com

Outdoor Kitchens
M.C. Weeks, Inc. Window 
Fashions & Outdoor Kitchens
(610) 489-7231
MCWeeksInc.com

Painting & Wallcovering
Benner & Sons
(610) 353-4850
BennerAndSons.com

Star Painting and Wallcovering
Inc. 
(610) 409-7980

(215) 628-2331 
StarPaintingAndWallcovering.com

Shower Enclosures/
Frameless Doors 
Alderfer Glass
(215) 723-1192 
AlderferGlass.com 

Home Smart Industries
(888) 560-2592
HomeSmartInd.com

Water Treatment/Conditioning
Martin Water Conditioning
(800) 887-7555
MartinWater.com

Window Treatments/Blinds 
Ambiance Design Window
Treatments
(267) 898-0200
ADWindowTreatments.com

Blind Builders 
(215) 322-5855 
BlindBuilders.com 

Blinds Shade and Shutter 
Factory
(215) 491-4401
BlindsShadeAndShutter
Factory.com

M.C. Weeks, Inc. Window 
Fashions & Outdoor Kitchens
(610) 489-7231
MCWeeksInc.com 
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What does your company do? 
We are a complete interior and exterior remodeling company.

What geographic areas does your company serve?
Montgomery, Delaware and Chester counties. 

In what areas does your company specialize? 
Roofing, siding, windows, bathrooms, kitchens, decks and ad-
ditions. 

How long has your company been in business and
how did you get started?
We have been in business for 19 years. We had a dream to
own our own business in the construction field so we started
our business in our dining room with me and my husband Mi-
nor Carranza, co-owner. 

What should potential clients know about your
company? 
We are a family owned company. We care about the cus-
tomer’s experience. We are also a faith-based business. 

What drives you to do the hard work necessary to
run your own business? 
What drives us is knowing we are serving others and giving
them the best experience possible. Another driver of our com-
pany is how we as a team give back by serving the homeless
and less fortunate. 

What products/services do you offer a homeowner that
separates you from your competition?  
We do the complete kitchen and bathroom remodel with no sub-
contractors. We first do the complete design using 3D imaging in
our 3,000-square-foot showroom. Next, we build your custom
cabinets in our Phoenixville shop, then we send the install team to
do the complete remodel including all the flooring, lighting, cabinets
installation and hooking up the appliances and plumbing.

Are there any new products/trends in your industry that
you provide? 
Even though there’s nothing new under the sun we do follow the
trends and try to help our clients make the choices that best fit their
home while keeping with the more modern wants and desires.

Why now more than ever, should a homeowner invest in
your products for their home? 
With the financial market having difficulty, investing in your home
will protect your savings from crashing while improving your home.
Many will question the ROI and we try to help people understand the
risk of not making the improvements in a resale situation, not to
mention the loss of enjoyment in a newly remodeled space.

How far ahead should the planning start?
We try to help our clients understand that these projects can
sometimes take more than a year to plan order and complete their
renovation. In previous years,we were able to complete projects
within six months, but now after the pandemic we have experienced
serious supply shortages requiring us to order far in advance. 

Bathrooms by
Barbara Carranza - Owner 
Carranza Roofing & Remodeling
Collegeville, Pa.
(610) 671-3747
CarranzaContracting.com

Kitchens byby
Dan Dilworth - President
175 N Whitehorse Rd., Phoenixville Pa. 19460
(610) 917-9119 • DilworthsCustomDesign.com
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StylishSpaces

Amiano & Son
After eliminating an original load-
bearing wall as well as a foyer coat 
closet, the idea was to create a room
where everything works together
flawlessly. This was achieved by
seamlessly integrating the kitchen
into the rest of the house using natu-
ral wood tones from floating shelf
decorations and the luxury vinyl plank
flooring. 

Southampton Township, N.J.
(609) 268-5923
AmianoAndSon.com 

!

Gehman Design 
Remodeling
After removing a wall in between the
kitchen and dining room to create
more of an open floor plan, the team
at Gehman added new red oak wood
flooring and toothed it into the exist-
ing hardwood floor in the dining
room. Finishing touches included
new paint, a backsplash and LED
lights under the cabinets.

Harlyesville, Pa.
(215) 513-0300
GehmanRemodeling.com

!

!
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Inspiring kitchen designs
T H A T  P R O V I D E  B O T H  F U N C T I O N A N D  B E A U T Y

Kitchen Tune-Up 
Mainline
The work on this kitchen started with
a cabinet refacing project where de-
signers looked to make a statement
by adding dark color cabinetry on the
bottom to contrast the lighter colored
upper cabinets. A new subway tile
backsplash and fresh hardware fur-
ther added to the sleek new look. 

Exton, Pa.
(484) 435-7430
KitchenTuneUpMainline.com

!

Kitchen Magic
This kitchen was designed to not
only be beautiful, but to function for
family use. That started with stone
countertops and super-sized appli-
ances, but also with the addition of
a big island that encourages enter-
taining. These changes along with
refined touches throughout and a
thoughtful color scheme helped take
this kitchen from traditional to tran-
sitional.

Deptford, N.J.
(866) 525-7999
KitchenMagic.com

!
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Magnolia Home Remodeling Group 
In creating this masterful kitchen, the folks at Magnolia Home Remodeling

Group pulled out all the stops. After removing a wall and installing a structural beam,
some of the other ehancements include white oak wide plank flooring, custom cabi-
netry, large windows and doors for natural light, quartz countertops with a waterfall
edge on the island, a porcelain subway backsplash and high-end appliances.  
Union, N.J. | (855) 624-6655 | MagnoliaHomeRemodeling.com

Dente Trading Co., Inc.
This kitchen was created using Arabescato Vagli marble from Italy,

which is beautifully showcased on a waterfall island, the full-height backsplash by
the range and the perimeter countertops. Dente Trading Co. supplied these stone
slabs to the vendors who installed them into the kitchen and the homeowners
couldn’t be happier with their selection. 
Cedar Grove, N.J. | (973) 857-4050 | DenteTrading.com

! !

StylishSpaces!
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Dente Trading Co., Trading Co., Trading  Inc.
This kitchen was created using Arabescato Vagli marble from Italy,

which is beautifully showcased beautifully showcased beautifully  on a waterfall island, the full-height backsplash by
the range and the perimeter countertops. perimeter countertops. perimeter  Dente Trading Co. supplied these stone
slabs to the vendors who installed them into the kitchen and the homeowners
couldn’t be happier with happier with happier  their selection. their selection. their
Cedar Grove,Cedar Grove,Cedar  N.J. | (973) 857-4050 | DenteTrading.com

Magnolia HomeMagnolia HomeMagnolia  Remodeling Group Remodeling Group Remodeling
In creating this masterful kitchen, the folks at Magnolia Home Remodeling

Group pulled out all the stops. After removing After removing After  a wall and installing a structural beam,
some of the of the of  other ehancements other ehancements other  include white oak wide oak wide oak  plank flooring, plank flooring, plank  custom cabi-
netry, large windows and doors for natural for natural for  light, quartz countertops with a waterfall
edge on the island, a porcelain subway backsplash subway backsplash subway  and high-end appliances.
Union, N.J. | (855) 624-6655 | MagnoliaHomeRemodeling.com
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Prime Kitchen Bath
This stunning kitchen wows on several levels, from the design detail,

custom cabinetry, millwork and more. The modern flair aside, the room is an exten-
sion of the rest of the home, creating a cohesive element of beauty and functionali-
ty. And for more than a decade, the folks at Prime Kitchen Bath have been not only
meeting client expectations, but exceeding them.
Cherry Hill, N.J. | (856) 484-3003 | PrimeKitchenDesign.com 

Fascella Construction Corp. 
For any project they touch, the experts at Fascella Construction Corp.

make it their goal to bring luxury and comfort into the home, and this kitchen
makeover was no different. From the first consultation to the finished product, the
end result is to create a space in the home that welcomes you upon your arrival.
Upper Black Eddy, Pa. | (610) 847-6862 | FascellaCorp.com

! !
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or nearly eight decades,
M.C. Weeks, Inc. has been
turning houses into

homes. Since 1946, the Weeks
family has been providing quality
custom-made window fashions,
beautiful luxury home furnishings,
wallcoverings, accessories, design
services and custom installation,
for indoor and outdoor use, to
residential and commercial clients
throughout the tri-state area and
beyond.

With a proud history of 76
years in business, it’s no surprise
that the legacy lives on, as Natalie
Weeks Rossitto, the third gener-
ation of Weeks to hold the reigns,
continues to carry on her grand-
father’s and her parents’ visions
to help customers achieve their
dreams. The industry is not only
their specialty, but also their pas-
sion. They put their hearts, their
time, their weekends—even va-
cations—into continued learning
about products and the commu-
nity. The entire staff gets to know
you, gets involved and is ready
to assist. 

Working together as a team
to build relationships and make
sure customers are thoroughly
satisfied with not just the prod-
ucts, but the experience they have
during the shopping and design
process, is of high importance.
The company’s selection of prod-
ucts and services is also constantly

being updated
to provide the
most up-to-
date innovation
available to
clients. M.C.
Weeks, Inc. continues to lead the
way not only in custom window
fashions and interior products,
but also with an exciting passion
and diversity in popular exterior
products like outdoor kitchens
and grills.

As a Hunter Douglas Gallery
showroom, M.C. Weeks, Inc.
carries just about any type of
window treatment available and
showcases all the products in a
charming and unique home-like
setting unlike other stores. Clients
can browse and actually operate
the blinds and shades just as they
will look and be used in their

own homes, including operating
automated PowerView displays
on their own phones. It’s easy to
find what they’re looking for
and the expert designers and con-
sultants provide a friendly and
comprehensive design experience
to make sure customers are com-
pletely satisfied. 

The drapery and fabric treat-
ments department is extensive,
with thousands of fabrics and
designs to choose from, or even
design your own. But the portfolio
doesn’t stop with draperies and
valances. At M.C. Weeks, Inc.
you can custom design any room

in your home or commercial
space with wallcoverings, murals,
and new or upholstered custom
furniture, and other accessories
to suit your individual style. 

When it comes to specialty
projects like three-story high walls
of windows, skylights, arch-and
specialty-shaped windows, fully
programmable automated treat-
ments and more, these are the
trusted experts for the job. 

And when it comes to the
outdoors, M.C. Weeks, Inc. has
provided outdoor patio shades
and drapes, beautiful indoor/out-
door fabrics for multiple uses,
patio furniture, cushions and area
rugs for years. With homeowners
spending so much time at home
since 2020, they understand that
utilizing their outdoor living
spaces has become more impor-
tant and exciting for cooking
and entertaining. Adding beauty,
style and efficiency to your out-
door entertainment space is easy
with the array of products offered,
including Coyote grills, appliances
and more.

The folks at M.C. Weeks,
Inc. understand that outdoor liv-
ing enriches the lives of customers,
just like the custom indoor prod-
ucts they offer, and it’s their desire
to make that happen. Large or
small, if you’re building or cre-
ating a custom outdoor space or
outdoor kitchen in the near future,
the highly-skilled team at this
family-run business are ready to
assist in helping you make lasting
memories with family and friends
in the backyard. 

Visit their showrooms to see
all of the exciting indoor and
out door displays and find out
firsthand why M.C. Weeks, Inc.
is so much more than just window
fashions. 

F
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Opening New Windows of
Opportunity for Homeowners
Marking its 76th year in business, M.C. Weeks, Inc. Window
Fashions & Outdoor Kitchens continues to build its stellar reputation. 

M.C. Weeks, Inc.
Window Fashions
& Outdoor
Kitchens
183 West Main St.
Trappe, Pa. 
(610) 489-7231
MCWeeksInc.com

profileprofile
ADVERTISEMENT
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For David Cerami, there’s nothing like the
freedom of a client who trusts him. 

“When you’re a creative person, one of
the best things you can work on is a project
where the customer gives you the autonomy
to do whatever you feel is appropriate,” says
Cerami, a certified kitchen and bath remodeler,
as well as HomeTech Renovations’ senior de-
signer and president. “As a designer and a
design-build company, it’s about who you
relate to and the connection you have, especially
when they want to do something a little more
than your average kitchen.”

That’s exactly what happened with a
“unique and special project” HomeTech re-
cently completed for Jan and Amy Kramer,
who were ready to dive into the kitchen/first-
floor redesign they’d been dreaming of. The
couple’s world travels and Amy’s taste in art
yielded an impressive and eye-catching col-
lection, the catalyst for a conversation Cerami

credits for giving HomeTech
an advantageous edge. 

“I saw a lot of the pottery
showcased in hidden areas
of the home: Some were in
a powder room, some were
in other living spaces,” Ce-
rami recalls. “We engaged
in a conversation regarding
art and pottery as we finished
up the initial consult on help-
ing them execute a custom
kitchen.” 

It was one more way
that Cerami instantly demon-
strated his professionalism
and passion to the Kramers.

“We were impressed
from the beginning because
he walked all through the
house just to get a sense for
our style and taste,” Amy
affirms. “He wasn’t trying
to impose his choices on us.
He really tried to personalize
it by getting a sense of what
we like. … One of the things
he said is, ‘I have some ideas
for how we might better
present this pottery,’ and that
really impressed me.” 

Over a series of meetings
and home visits, Cerami, the
HomeTech team and the
Kramers developed a detailed
design plan marrying form
and function. The pottery’s
pops of color in a black-

and-white space serve as tastefully appointed
accent pieces from their custom-built, well-lit
display areas that make for an especially dra-
matic statement after dark, while updating
the kitchen allowed Jan to purposefully arrange
the area to his preferences while making better
use of the space.

“This kitchen solves a lot of problems we
had with our original one, and we got the
Blue Star range, which actually gets hot
enough for a wok,” says Amy. “The layout is
not that different from what we had before,
but because of the floating shelves we have
now, it feels so much wider, it feels opened
up—and we still have tons of cabinets, which
we really need.” 

Additional kitchen details included cabinetry
custom-made in the HomeTech shop, as well
as upgrades throughout the first floor, like
the installation of an in-floor radiant heating
system and more contemporary doors that

feature frosted glass. 
The Kramers chose to remain on-site

throughout the project’s roughly two-month
duration, with Amy actually working from
her home office the whole time. 

“David’s staff did their best to keep things
clean and were the nicest, most conscientious,
hard-working guys—they were fabulous and
respectful, I adored them,” she says. 

For Cerami, it’s further proof that his
team comprises consummate professionals
who possess both the talent and soft skills to
deliver above-and-beyond customer service
and minutely detailed, intricately individualized
home renovations with equal success. 

“[The Kramers] were genuinely appreciative
of what went into this job,” he says. “We do
all of our own installations with my own em-
ployees: You can design the most fabulous
project, but if it’s put in incorrectly or not to
standard or misinterpreted by the installation
corps, it can take a wonderful design and
vision and totally make it something else. …
One of my lead mechanics, Dan Pattison, did
this installation, and Amy just loved Dan,
and Dan really related to her. And when you
really care about the project, things just turn
out the way they should.”

And this project turned out to be one that
Cerami is immensely pleased with. 

“I personally connected with this project
because I loved it,” he says. “Sometimes you
do things where you’re like, ‘OK, well, it’s the
clients’ taste and they like it,’ but this was
something I would even consider in my own
home. This project just came to life and I am
so proud of it.” 

The Kramers couldn’t be happier with
their renovated space, declaring “it was worth
every penny.” 

“David has a good eye—he had a vision
for our home, and it wasn’t one that we had
thought of,” Amy explains. “We are thrilled
with the final product. We love the way it
looks, but we also love the functionality and
the flow and having enough space—we even
love the light switches! 

“I can’t say one bad thing about this ex-
perience. I’d recommend David and the Home-
Tech guys in a heartbeat. We’re actually setting
up an appointment so they can do a little
more work in the house, so we clearly plan
on working with them again.” 

HomeTech Renovations
1013 N. Bethlehem Pike, 
Lower Gwynedd, Pa.
(215) 646-7477 | HTRenovations.com 
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A Dream
ComeTrue

SHOWCASE by Madeleine Maccar

What began as a kitchen and first-floor redesign for
one couple turned into a project they couldn’t be
happier with—and won HomeTech Renovations
another immensely delighted client for life. 
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Beauty
Practical 

REMODELING
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AKITCHEN AND BATHROOM, ACCOM-
PANIED BY THEIR RESPECTIVE APPLI-
ANCES, ARE CRITICAL ROOMS THAT

MAKE UP A FUNCTIONING, FEASIBLE
HOUSE. However, it’s the rooms’
style and charm that allow them
to cross the threshold of being a
house to becoming a home. House
& Home magazine spoke with
experts in the industry to find out
the latest trends in kitchen and
bath design.

Much like fanny packs—now
more commonly referred to as

“belt bags”—are making a come-
back in modern-day fashion, mid-
century American modernism in
home design is having a renaissance,
too. The movement, originating
in the mid-1940s, remained popular
until the late-1960s; today, people
are coming back to the simplicity
and cleanliness of mid-century
modernism as they’re moving away
from decorative embellishments
and ornate paneling.

David Cerami, the president
of HomeTech Renovations, says

Kitchens and bathrooms are the ultimate
double agents, serving as both practical
necessities and modern-day works of art.
by Katie Francis
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that this style has been prevalent
through his 38 years of experience
in design, but has been thrust
into the limelight now more than
ever.

“Mid-century is prevalent
and it’s always been stylish. It’s
taken more of a center stage with
a lot of the kitchen and bath
designs that we’re doing now.”
Cerami adds that he sees a lot of
influence from Frank Lloyd
Wright, a popular American
architect during the height of the
mid-century modern era, in his
clients’ dream kitchen and bath
designs.

Coordinating Color
Incorporating complementing
pops of color is an integral part
of the mid-century modern style,
and some colors are popping up
more frequently than others. Dif-
ferent shades of green, gray and
blue are very popular in both
kitchens and bathrooms.

There is also a larger interest
in black stainless steel appliances,
which marks a huge shift from the
ubiquitous gray stainless steel that
took over kitchens in the 2010s.

As a clean base color to a
kitchen, white shaker cabinets

allow for bold contrast through
accent colors.

“They [white shaker cabinets]
are very versatile and have
allowed for color trends to shift
from warm earthy to cool grays,”
says Chuck Bendixen, owner
and general manager of Dream-
maker Bath & Kitchen.

Lorraine Sterl of Sterl
Kitchens agrees, stating that she
often sees a mix of colors,
whether it’s white cabinets with
a colored island or vice versa.

“The most popular color for
kitchen countertops and bath-
room vanity tops is any variation
of a Calacatta White, white with
gray veins in it,” Sterl says.

Exposed wood is also a main
component of mid-century
modern design. Cerami says that
his clients often go the route of
more “semi-exotic natural
woods” and prefer to see the
natural texture and colors of the
wood instead of painting over
it. “I’m talking about white oak,
as opposed to red oak or natural
red birch, as opposed to standard
white birch. We see finishes that
are more subtle, almost like
waxed finishes or low-luster fin-
ishes on a lot of doors,” he says.

“The woodgrain basically
becomes the fingerprints of the
character of the presentation and
we want to see the originality
and that genuine aspect shine
through in the design.”

Serene Spas
As for bathrooms, they’ve come
a long way from simplicity. Gone
are the days of quickly showering,
brushing your teeth and heading
out the door. Now, more and
more clients are choosing to
spend more time in their bath-
rooms, turning them into their
own private oases.

“In bathrooms, we see more
spa-like presentations where
we’re using natural River stone
in certain shower environments,”
Cerami says, adding that the
sleek look of popular mid-century
modern kitchens carries into
bathroom design as well.

Bendixen says that there are
multiple other elements alongside
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river stones that give a
shower that luxurious feel.
“The spa experience is big,
using shower systems that
provide body spray, rain
heads and other acces-

sories.”
While a shower is a major component of

any bathroom, Sterl says that many other crucial
design elements throughout the room give it
that “spa-like style.” Clients often opt for
floating vanities and more storage systems,
including ways to “display” their items, to open
up and make efficient use of space. Such seem-
ingly minor decisions have a massive impact
on the overall feel of a room, especially the
smallest spaces in a home.

Flooring Galore
Despite being one of the most important and
influential aspects of a renovation, flooring is
undoubtedly one of the most overlooked. Today,
clients are choosing a wide variety of options
from oversized tile in bathrooms to luxury vinyl
in kitchens.

In bathrooms, large format, black dot and
penny tile are widely popular. Bendixen says
that some clients go as far as to add heated
floors to their bathrooms, making that harsh
morning transition from a warm cozy bed to

HouseMagazine.com

REMODELING

The best designs are always utilizing natural materials 
as opposed to synthetic materials because they’re real, they’re
genuine. They have a character and depth of their own.
—David Cerami, president of HomeTech Renovations

!

Im
ag

e 
at

 le
ft 

co
ur

te
sy

 o
f H

om
eT

ec
h 

Re
no

va
tio

ns
. I

m
ag

e 
at

 ri
gh

t c
ou

rte
sy

 o
f S

te
rl 

Ki
tc

he
ns

HH_Bath Kitchen Expand Dept_1022FINAL_MCMLE.qxp_Dept  10/28/22  4:12 PM  Page p



OCTOBER 2022 HOUSE & HOME 37HouseMagazine.com

the hard bathroom floor a much more inviting
one.

The temperature of flooring plays a large
role in what materials to use and where, especially
in kitchen designs. Many people are opting for
hardwood flooring in their kitchens, with tile
the second most sought-after, and luxury vinyl
the least popular option. Most of this decision
is based on cost, aesthetics and the type of
layout a home has. For instance, if a family has
an open floor plan and wants tile in their kitchen,
they have to decide whether or not that flooring
will continue into the living room and other
connecting areas of the home.

“Do you want hard porcelain in the living
room for your kids to play on, or do you want
something a little bit warmer to the touch on
the cold winter days?” In situations like this,
customers often select other options, like natural
wood, Cerami’s personal favorite.

“The best designs are always utilizing natural
materials as opposed to synthetic materials
because they’re real, they’re genuine. They have
a character and depth of their own.”

While hardwood floors are beautiful, there
is a much more affordable and practical way
to get that natural and earthy aesthetic. Home-
owners can mimic this look by having luxury
vinyl installed instead. This option has become
very popular the past few years and is quickly

taking over the reign of hardwood. Vinyl floors
are very durable, easy to clean, more resistant
to scratching, typically waterproof and remark-
ably affordable.

Taking the extra steps, whether they are for-
ward and fresh or backward to visit a recently
revived style, is essential to ensure that your
living space isn’t just a house, but a home. 

RESOURCES
Dreammaker Bath & Kitchen
of Burlington County
Moorestown, N.J.
(856) 252-0055
Dreammaker-Remodel.com/BNJ

HomeTech Renovations
Lower Gwynedd, Pa.
(215) 646-7477
HTRenovations.com

Sterl Kitchens
North Bergen, N.J.
(201) 896-1704
SterlKitchens.com
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