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@RJNG OLD WoRLD ELEGANCE TO YOUR HOME...

SPECIALISTS IN THE FABRICATION & INSTALLATION OF NATURAL STONE & QUARTZ
Kitchen Countertops | Vanity Tops | Fireplace Surrounds | Bar Tops | Slab Walls

Cambria & | i\ -

Silestope
Promotion

Select colors
up to 20% off!

Must mention Howuse ¢
Haonie for .Npu'i'.ﬂ pricing,

¥

Family Owned and Operated | -
’ o 2008 ‘ ,

QUARTZ COUNTERTOPS
STARTING FROM

IMPERIAL

Up to 40 sq. ft. installed with 8 free edges
to choose from. Exp 7/30/21

Buy from the ImPERIAL MIARBLE AND GRANITE, INC.
Manufacturer AIRPORT BUSINESS COMPLEX

DiRECTand { 200 OLp Tinicum IsLanp RoAp, EssINGTON, PA 19029
Will beat Big Box Visit our 4,500 sq. ft. showroom and 25,000 indoor warehouse.

tore Estimates Choose from over 500 slabs of Granite, Marble & Cambria

Call for Your Free Estimate & Design Consultation

610-521-0130 . www.imgstone.net
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Ovur in house dedicated team of
Designers, Project Managers,
Certified Installers and
Motorization Technicians are
here to oversee every aspect of
your project. This is what has
continued to build our company’s
customer loyalty and referral
base for 75 years.
POWERVIEW AUTOMATION, BLINDS, SHUTTERS,
SHADES, VERTICALS, SHEERS, DRAPERIES, VALANCES,
FABRIC, BEDDING, WALLCOVERINGS, LIGHTING,
MIRRORS, REUPHOLSTERING, CUSTOM FURNITURE,

RUGS, CARPETING.

MCWeekslInc.com | 610-489-7231

183 West Main Street, Trappe, PA 19426 HunterDouglas & Gallery

Hours: Mon thru Fri 10:00am - 5:00pm | Sat 10:00am - 3:00pm or by Appointment
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Experience the Ultimate in Outdoor Living Space™

h 2420 Bethlehem Pike
Timberl (Rt. 309) Hatfield

@ e 215-368-(RAIL) 7245
& The Most Spectacular

ZWRI A__ZF_E_!H() W Outdoor Living Showroom!
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WW decksupplies.com

i P @ Up To 50% Off
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- Facebook 5 All Patio
\4TH I m\ Frarsiture

925 Easton Rd.
(RL. 513?0;3,?“510“ - + An adgltlonal
215-918-DECK (3325) i 15%
ili \ + Free Delivery

Deck & Railing Showroom Only




mazing Decks

Contact us ahout your vision today!
215.654.1886 | anotheramazingdeck com



UNMATCHED EXPERIENCE
UNPARALLELED VALUIE]

NEW LOOK
BUILDERS
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| NEW LOOK BUILDERS
(215) 792-2068

25" OFF

A Complete New Asphalt
Shingle Roofing System

25" OFF

New Aluminum Gutters

Call For A Free Estimate
SPECTACULAR FINANCING

OPTIONS AVAILABLE (21 5) 792'2068

INCLUDING www.newlookbuilders.net E
OUR SERVICES :

NO PAYMENT FOR 1 YEAR PERFECT  + ROOFING or Gutter System!
CREDIT NOT NECESSARY! - SIDING (NEVER CLEAN YOUR
OR UP TO 12 YEARS AT VERY
AFFORDABLE PAYMENTS. ; BCE)%EESS GUTTERS AGAIN)
; All Offers May Come with Warranties that
« GUTTERS & GUTTER GUARDS are Buckisd by tie Manafecker

« STUCCO REMEDIATION

+ REPLACEMENT WINDOWS
* EXPERT COMMERCIAL TPO
*Subject to qualifying credit approval INSTALLATION

This Coupon cannot be combined with
any other offer. Call for details.
Expires 7/31/21.

_________________________




Frustrated by Sun Glares,
Hot Spaces and Rising Bills?

Custom Window Treatments
are Your Perfect Solution!

—-j Available PowerVew
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Plrouette” Window Shadmgs and Lummet’ce“h Prlvacy Sheers

S S

Wmdow Fashlons to Match Every DeSIgn Personality.

WINDOW TREATMENT SPECIALISTS

CUSTOM WINDOW TREATMENTS « BLINDS » SHADES » SHUTTERS « DRAPERY « BEDDING « WALLPAPER « PAINT COLOR CONSULTATIONS

I HunterDouglas &

THE SHOPPES AT VILLAGE SQUARE

[ | .l; 718 DEKALB PIKE « BLUE BELL, PA 19422
" O B 267.898.0200
T ¢ www.adwindowtreatments.com o
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1111 Fin

26 Stone Stunners
When selecting the best tile
or stone for your project,
knowledge is power

11 Ask the Expert
Gehman Design
Remodeling

12 Go Big and Go Home
Outdoor kitchens remain 32 A New Deck hy

one of the most in-demand
renovations homeowners
are making as they

Next Summer
Now is the time to
start planning for that

i
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I, ® Let's-Face-It %

continue upgrading their backyard deck .
living spaces .
36 Be Inspired Beth Tom
25 Summer Showcase Sequoia Out Back helps

Special Advertising homeowners take their
Section backyard living dreams
. and make them a reality

Quality Kitchen Refacing
GUAMNYED

PLUS Two
FREE Rollouts!

With a full kitchen refacing project

Call Today To Schedule
Your In Home Consultation

215.343.2600

www. LFIKitchens.com
BIG ﬁ
‘

including new countertop install

On the cover:

Sequoia Out Back has everything you need to
furnish your deck or patio. With the construction
of a 40,000-square-foot retail location in Hatfield,
Pa., Sequoia has created a total experience for
those planning or furnishing a backyard space.
For more information about the brands and
products available, turn to page 36.

Cover image courtesy of Sequoia Out Back

m 1013 N. Bethlehem Pike
: Lower Gwynedd, PA
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HOUR /| “How much will new

PRICE / replacement windows
QUOTE & doors cost me?”

Renewal by Andersen has a phone line dedicated
to that question.

Call our 48 Hour Price Quote line at 833-339-1828, and we'll provide a

quote within 48 hours of your call. Most other companies take weeks

to produce their estimate. Within 48 hours, a Renewal by Andersen

Project Manager will precisely measure your home's windows and
doors, help you choose your window styles, colors, grilles and

hardware, and then we’ll provide a down-to-the-penny

price quote that will be good for one full year. No hidden

charges and no more wondering, “How much will
new windows and doors cost?”

G e G GET 1 WINDOW OR DOOR

o 80% OFF

Get a FREE price quote BUY 1 WINDOW OR DOOR, |

Renewal by Andersen is the full-service
replacement window division of Andersen
Windows, so everything we do is held to the same
standard of excellence that Andersen has lived

by for 118 years. We manage the entire process
from building to installation to the warranty—on our
windows and doors. The Renewal by Andersen
material is stronger than vinyl, and unlike
wood, requires virtually no maintenance.*

bRyE:IDEE:ISAEh Call our 48 Hour 833-339-1 828

FOR 1 YEAR!

&/ /W wsamommne  Price Quote line:  SmartWindowChoice.com

ar
=1
.\JJ‘_ =

'Offer not available in all areas. Discount applied by retailer representative at time of contract execution and applies to purchase of 4 or more windows and/or entry or patio doors. Buy two windows and/or
doors, get the second two windows and/or doors, of equal or lesser value, 40% off. Discount applied to lowest priced window and/or door products in purchase. Cannot be combined with other offers. Initial contact
for a free Window and Door Diagnosis must be made and documented on or before 10/15/21, with the appointment then occurring no more than 10 days after the initial contact. No payments and deferred interest for
12 months available to well qualified buyers on approved credit only. Not all customers may qualify. No Finance Charges will be assessed if promo balance is paid in full in 12 months. Renewal by Andersen retailers
are independently owned and operated retailers, and are neither brokers nor lenders. Any finance terms advertised are estimates only, and all financing is provided by third-party lenders unaffiliated with Renewal
by Andersen retailers, under terms and conditions arranged directly between the customer and such lender. PA Lic. # 001884. NJ Lic. # 13VHD5055400. J&M Windows, Inc, d/b/a Renewal by Andersen of Greater
Philadelphia. “Renewal by Andersen” and all other marks where denoted are marks of Andersen Corporation. ©2021 Andersen Corporation. All rights reserved. ©2021 Lead Surge LLC. Al rights reserved. *See limited
warranty for details at https://www.renewalbyandersen com/homeowner-help/warranty. All sales, marketing and installation of windows is conducted by Renewal by Andersen of Greater Philadelphia,
an independently owned and operated affiliate operating in the Delaware Valley (PA, NJ, DE).
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by Matt Cosentino

=3 Expertise: CONTRACTING

PA-297 | 355 Main St. | Harleysville, Pa.
(215) 513-0300 | GehmanRemodeling.com

ehman Design Remodeling

PROJECTS BEGIN WITH A BRIEF DESIGN PHASE FOLLOWED BY CONSTRUCTION

T HE POPULAR HOME RENOVATION SHOWS ON HGTV WOULD HAVE YOU BELIEVE THAT

CREWS SHOWING UP AT YOUR HOUSE TO IMMEDIATELY START THE DEMO PROCESS.
In reality, there are weeks and even months of detailed planning that must be done behind the

scenes before the first hammer can be swung.

As the president of one of the most respected design-build firms in the region—and the new
president of the National Association of the Remodeling Industry—Dennis Gehman, MCR (Master
Certified Remodeler), knows a thing or two about being prepared. He spoke with House & Home
about the importance of planning ahead and the pitfalls that can be avoided.

WHY IS PROPER
PLANNING SO CRUCIAL
BEFORE BEGINNING A
REMODELING PROJECT?
When we are working in
someone’s house it can
be quite an inconvenience,
especially in kitchens,
bathrooms and spaces
they use every day. When
the planning is not done
properly, you possibly end up starting and
stopping and adding to the inconvenience
factor because decisions have to be made or
materials have to be purchased. Right now es-
pecially, many materials are out of stock and
have long lead times. Those kinds of things
come into play and it always ends up being
more expensive when you don’t plan ahead.

Dennis Gehman,
MCR, president

WHY SHOULD PEOPLE HAVE A MASTER PLAN
FOR THE WHOLE HOUSE INTERIOR AND
EXTERIOR EVEN IF THEY'RE NOT READY TO
TACKLE ALL OF IT AT ONE TIME?
We once had a client who contacted us about
remodeling the whole first floor of their house.
They just wanted the plans at first—since we
were going to be relocating doors and windows
across the back wall of the house—and then
they were going to put the project on hold for
a few years so they could have a patio built
outside. That happened and we went back
several years later. The patio looked gorgeous
but the contractor who installed it didn’t do
proper waterproofing. They built it up against
the wood framing of the house, so now water
could get in and just sit and it would end up
rotting out the floor framing.

If they would have had us involved in the
whole design it would have been fine having
their patio contractor do the work, but you

HouseMagazine.com

have to make sure someone is looking at it
from all angles. They ended up paying
$20,000 extra for us to pull the patio apart
and do proper waterproofing and then put it
back together.

YOU MENTIONED THE LONG LEAD TIMES FOR
MATERIALS. IS IT UNLIKE ANYTHING YOU'VE
EVER SEEN DURING YOUR CAREER?

It is, yes. I think we’ve been just as busy in
the past, probably around 2006 right before
the recession, but we didn’t have any issues
getting materials. Because of COVID, a
number of plants either shut down or had a
limited number of employees and couldn’t
produce as much. Then, this past winter the
freeze happened in Texas. A lot of building
products, especially sealants and vinyl and
plastics, are manufactured in Texas, and many
of those plants had their
pipes burst. They’re still
not all the way back up
and running.

CAN ADDITIONAL WORK
ORDERS REALLY DERAIL
A PROJECT?

Certainly, because the
whole time period will
take longer. There are
two components to an
additional work order.
No. 1, in remodeling we
don’t always know what
we’re going to find when
we open up that wall,
that floor or that ceiling,
and sometimes there are
surprises that we should
probably take care of
right away. The other

part is, and I think a lot of this can be
prevented with better upfront planning, is
the “while we’re at it” syndrome. People like
what we’re doing in the kitchen and all of a
sudden they ask us to paint the walls in the
laundry room, install new cabinets and a
new laundry sink. Typically, the answer is yes
and we’re always grateful for work, but we
may have to come back at a later time for the
additional room. Just like they were patiently
waiting for us, we have other clients who are
anticipating us coming to their house in a
certain week. Too many additional work
orders might mean we’re not able to keep
that commitment.

WHAT IS A GENERAL RULE OF THUMB FOR
HOW LONG THE PLANNING PROCESS

SHOULD TAKE?

I would say a minimum of six weeks. Part of
our role when we’re going through the design
process is to make sure that the clients know
what all of their options are. That’s a fine line
because we don’t want them to feel that
we’re always upselling them. But we also
don’t want them to be disappointed to find
at the end of the project that there’s another
product or design feature they would have
loved to have and now it’s too late. H&EH
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s the trend of bringing indoor

living spaces’ comfort to the

outside continues, backyards
have seen some serious upgrades through-
out the past year—and industry experts
say that doesn’t seem to be changing
anytime soon.

Outdoor kitchens remain one of the
most popular additions since the pan-
demic’s onset, and they’ve only gained
more interest as at-home entertaining
has increased while people adjust their
comfort level with indoor dining.
Throughout the region, builders and
appliance-suppliers alike have seen a
spike in homeowners making permanent,
personal changes to their domiciles with
new or upgraded outdoor cooking and
dining options.

JUNE 2021 HOUSE & HOME

Image above courtesy of Legends Home Improvements
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Like so many of the motivations
behind the pandemic’s home ren-
ovations, outdoor kitchens have
reflected individual tastes and are
tailored to each family’s needs more
than anything else, though one
common desire is enjoying a dif-
ferent kind of dining experience in
a time when most restaurants
adopted delivery-only models. From
appliances to hardscaping, from
updates to groundbreakings, local
professionals have handled the
smallest details and biggest expenses
for projects of all sizes, especially
in the past year as the money that
would typically finance family va-
cations and daily commutes is in-
stead reinvested in the home.
Steve Compton, general man-
ager of the family-owned CKC
Landscaping, has seen trends come
and go since his father began the
company in 1995. While he says
that home improvement projects
have been on the upswing for
more than a year, the focus on
outdoor kitchens stems from a
decidedly indoor development.
“Kitchens have really become
the heart of the home: It’s where
people congregate,” he says. “If
I had to pick one overarching
statement, what’s driving the de-
sign-specific features for each fam-
ily is that what they’ve been doing
inside, they want to do that out-
side. It’s really been fascinating
to see the investments that people
are making, specifically in these
outdoor kitchen spaces.”

Gone are the days of a rusting
backyard grill that sees intermittent
use even when it’s grilling season.
A great outdoor kitchen might
start with a thoughtfully selected
grill, but it also might include any
combination of a stove, meat smok-
er, pizza oven, refrigerator, dish-
washer, cabinets, ornate countertops
and even bars complete with bev-
erage taps. And with electronics
also being among those features,
coverage is important, too.

“Putting a roof over your deck
is really popular, that’s huge,” says
Bill Lecorchick Jr., who has grown
up working in his family’s Legends
Home Improvements, founded by
his father in 1975. “Most of what
Pm doing now has roofs on it.
You’ve got sunlight until 7 o’clock
so you need something so you’re
not boiling out there.”

Keith Fry of Amazing Decks
agrees that adding any kind of
cover, such as a roof, pergola or
canopy, can be what levels-up an
outdoor kitchen. But convenience
remains a priority.

“Refrigerators are very popu-
lar—it’s always good to have a
cold drink nearby when grilling,”
continues Fry. “Sinks are also al-
ways wanted. But sometimes
they’re limited to the logistics of
the job site [in terms of] plumbing
water feeds and drainage.”

Considering spatial, layout or
geographical limitations is crucial
when designing an outdoor kitchen.
Brenda Kieffer of Kieffer’s Appli-
ances agrees that some elements
of outdoor kitchens will “depend
on how your home is situated.”

Kieffer’s, too, has benefited
from more and more
people regarding out-
door kitchens as less
of an add-on and
more of a necessity,
though they operate
in more of a B2B ca-
pacity by directly
working with con-
struction companies,
landscapers and sup-
pliers to provide a
project’s appliances.

Work closely with a
designer to choose
a manufacturer that
ensures Kitchen
elements are rated
for the outdoors

and can withstand
seasonal extremes.

In fact, within the past year, Kieffer’s
has added the Urban Bonfire line
of outdoor cabinets to its inventory
to meet that increased demand.

“It’s a collection of metal cab-
inets for the outside that have
many, many finishes,” she explains.
“You can either get the stainless
steel look or one that doesn’t look
like metal with the many colors
you can get.”

Builders and suppliers alike
agree that it’s up to the manufac-
turer to ensure that appliances are
rated for the outdoors and can
withstand seasonal extremes,
though their teams are up to the
task when it comes to educating
and guiding those who are new to
outdoor kitchens.

Part of that client education
means ensuring early on that they’re
up for the size of the project and
the overall commitment.

“Outdoor kitchens have be-
come more and more popular, but
what people don’t always realize
is how much it costs,” says Keith
Frederick of Environmental Land-

scape Associates. “It’s a nice-to-
have element, but it adds up when
you want quality appliances.”

Working with a professional
means that well-trained, experi-
enced eyes are assessing a property’s
unique geography to consider el-
ements like appliance configura-
tion, guest seating, the sun’s posi-
tion, proximity to the indoor
kitchen and more.

“Working and talking with
professionals, T think that’s the
biggest thing people need to do,”
Lecorchick says. He advises home-
owners to really consider practical
elements, like where the grill range
should face so people aren’t staring
at their neighbors or have their
backs to their guests: “Think it
through. Just understand what
you want because you don’t want
to pay to do it twice.”

Professional assistance can also
help get more than just two seasons’
worth of annual use out of an
add-on that was once only the do-
main of the warmer months. While
water features might still have a
limited run, Fry says that fire and
heating options are certainly one
way to extend an outdoor kitchen’s
yearly utility into fall’s crisper days
and even milder winters.

Kieffer agrees: “It was
thought—and rightly so—that an
outdoor kitchen, like an outdoor
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Call today for a complimentary design consultation ... ECLECTIC DESIGN ... QBENSIBLE VALUE

HSAN ETECH 215.646.7477

DESIGN STUDIO: 1013 N. BETHLEHEM PIKE

RENOVATIONS, LOWER GWYNEDD PA 19002
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SHOWROOM & DESIGN CENTER |
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1.5 MinEs SOUTH OF PEDULER'S VILLAGE

CALL US TODAY!

215-794-2400
ELAOUTDOORLIVING.com
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pool, is only usable, at the most,
half of the year. But it’s not im-
possible to use that kitchen much
longer than originally thought
by adding a roof, rollout sides
and patio heaters.”

The same roofs that keep the
heat and sun at bay in the summer
can also stave off the cold of
winter, making outdoor kitchens
a practically year-round amenity
with anything from stand-alone
pavilions to attached roofs cov-
ering a patio or deck, plus move-
able walls or heating elements.

“They’re very advantageous
for utilizing that space all year
long,” says Frederick. “Even when
it’s in the high 30s, you can still
be outside.”

It is important to note that
while most companies have op-
tions for all price points, they do
not have infinite supplies, no
matter how diligently they’ve
stockpiled resources. Clients
who’ve been working on their
homes for a while generally know
to expect shortages, delays or
shifts in their original visions,
but it’s still frustrating to deal
with rising prices and diminishing
supplies, especially since a hike
in material costs tends to become
the new standard.

“For some of our patio proj-
ects, we've had to go back to
customers and talk about changing
colors, changing designs, because
it’s hard to get some things; other
things, they’re not making right
now,” Lecorchick explains. “Two
years ago, a sheet of plywood
cost me $13. This year, it cost me
$57. ... T get a lot of people
saying, ‘Oh, I'll just wait till next
year, maybe prices will be down’—
but prices don’t go down.”

The pros know how to pivot
a project to accommodate surprise
hiccups and still deliver a quality
result that satisfies client expec-
tations. Because, in the end, it is
all about ensuring that everyone
is able to see the outdoor kitchen
of their dreams come to life,
whether it extends a carefully
chosen decor to the backyard or

HouseMayazine.com

gives celebrity chefs’ configura-
tions a run for their money.

“Indoors, you have four walls
that contain your kitchen; outside,
you have your entire space,” says
Kieffer. “Do you want to bring
the styling of your indoor kitchen
outside—or do you want to go
crazy and make it island-themed?
Because if that’s what you want,
that’s what you can do.”

No matter what direction
you take with creating your out-
door kitchen, it all starts with
having a clear path to a final
product—with a little flexibility
along the way to allow for the
possibility of unpredictable snags.

“I really want to stress the
importance of having a plan and
having patience,” Compton says.
“In four or five years from now,
if you rush something ... that’s
when it’s going to bite you. If
you do have patience, you do
plan properly, in four or five
years from now, you’re not going
to even think about those six
months you delayed the project.”
H&H

RESOURCES

Amazing Decks
Ambler, Pa.

Flemington, N.J.

(215) 654-1886
AnotherAmazingDeck.com

CKC Landscaping
West Chester, Pa.

(610) 436-1810
CKCLandscapingInc.com

Environmental
Landscape Associates
Doylestown, Pa.

(215) 794-2400
ELAOutdoorLiving.com

Kieffer's Appliances
Lansdale, Pa.

(215) 699-3522

Kieffers.com

Legends Home
Improvements
East Brunswick, N.J.
(732) 855-6321
LegendsBuilt.com

Visit One of Our
Showrooms Today ¢

SHOWERS

Highest Quality Glass & Mirrors
Lupauiry Frameless Shower Enclosures
Steam Shower Units
Custom Glass Shelving
Home Gym Mirrors
Doors & Windows
Bar Mimors # Tabletops & Kitchen Bars
Automaotive Glass
Custom Design & Installation
Superior Workmanship

TELFORD  LANSDALE QUAKERTOWN
215.723.1192 215.855.5012 215.536.7807

LIMERICK  LEHIGH VALLEY
610.489.2221 610.379.3349

www. AlderferGlass.com

Abbey Plumbing
& HVAC

Quality plumbing and
HVAC service since 1976

WINDOWS

$25 OFF
ANY
SERVICE

of
HOUSE

CGHOME
_ 2019

24 Hour Emergency
Phone: 215-643-6645
Fax: 215-643-2216

www.abbeyplumbing.com
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AFTER REFACING

Call now to schedule a FREE in-home or wrtual consultation.

JEFF & PENNY TOREN | Local Owners

KITCHENTUNEUPMAINLINE.COM ‘o oiome =
Each franchise is independently owned and operated. w

Refacing « Redooring « Cabinet Painting « Custom Cabinets « 1 Day Tune-Up « And More

archadeck::
tdoor living

Juilding ¥y Design

‘ "-'f:--l,

?‘ g " / !

a7

““‘ i T,_,-.-;q n;..unl M\

DECKS - PATIOS - PORCHES - PERGOLAS - OUTDOOR KITCHENS - FIRE FEATURES - & MORE

s 1 y o 0 o o F F Complimentary Design Consultation

any outdoor space of $15,000+ © 484-275-2032
oo et o o ga ® Archadeck.com
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- " :(D’g _@f @M@Hﬁ ﬁy Sefs The East Coast’s Largest

i
Display of
I STOCK A
TN ] Furniture!

For the price of one vacation we can help
you create a beautiful outdoor space that
you will be proud of for many, many years.

Maintenance Free
Comfortable » Affordable
Mix and Match Pieces, Sizes,
colors and Accessories.
Fire Pits and Outdoor Heaters
in Stock!

|

TROPICRAFT

Patio Furniture

We are stocked up!
100’s of Cantilever and Market Umbrellas
100’s of Sectionals, Sofas and Chairs
100’s of Dining Sets - Seating from 2 to 12
100’s of Chaise Lounges and Fire Pits
100's of Adirondack Chairs - 10 Colors
ALL FULLY ASSEMBLED!
DELIVERED ANYWHERE!

o RS

i

Free Parking At The Rear of Our Building.
Bring Pictures and Measurements.
Let Our Experts Help You And Please Wear a Mask.

©10.645.5400

TropicraftPatio.com

troﬂcraﬁpatio@gmail.com
34 W. Lancaster Avenue | Ardmore
Located in the 100 Year Old Ardmore Theatre

g
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Crafted with Ultrex Iiberglass - e IN FI,NMLI;('

the PERFLECT window matenal N TP RO EAAE
' e Built for life

DISCOVER INFINITY FIBERGLASS WIN

Narrow Frame is Ideal for Replacement Windows
M Low Expansion Contraction Prevents Seal Failure

Non-porous and 100% Moisture Resistant
LIFETIME MATERIAL & LABOR GUARANTEE
Expert Installation with the option for Replacement Style
or Full Frame Window Installation Methods

“ ﬁ » 8X Stronger Than Vinyl

ULTREX"® VINYL
MITERED CORNERS WELDED CORNERS

PSR A AR SR SR EE N SR SE LA SR SE SR S AR B S S SR A S SRS R A A R SE S S S SR B S R SR N SR SE S RS S AR SR AR I S SE SR SR S SE SR SF S AN W R S SR A SR s

~ 10% OFF + 24 MONTHS OF 0% INTEREST FINANCING
ON ALL INFINITY FIBERGLASS WINDOWS & DOORS FROM MARVIN!

X Subject to Credit Approval & Terms & Condifions, Cannot be combined with other offers, existing orders or special financing.

___________________________________________________________________________

Call 866-735-1121 «- NO-HASSLE ESTIMATES - Globalhomeinc.com



See why we're different at victoryclosets.com

Our unique patented design gives you the versatility to reconfigure your closet layout whenever and
however you want, so your closet can change as your needs change. Our innovative parts-based system
lets us build, design and install efficiently - resulting in savings and quick turnaround for you!

REACH-IN
CLOSET 4
LIKE THIS ; ! LIKE THIS

. JUST $650! _ . & JUST $2200!

Walk-in & Reach-in Closets, Room Conversions, Pantries, Mudrooms,
Home Offices, Craft Rooms, Linen Closets, Laundry Rooms & More!



UPGRADE YOUR HOME
WITH EXCLUSIVE OFFERS
ON PELLA WINDOWS

Your windows and doors are at the end of
their lifespan, you're paying too much for
heating/cooling or you just want to refresh
your space.

Innovating since 1925, Pella tests beyond
requirements to bring you more durable,
enert;;i_y efficient windows and doors that
withstand the elements and the test of time.

Beautifully crafted from the highest quality
materials, expertly installed and backed b
some of the industry’s strongest warranties,

it's no wonder Pella is rated Rjﬂ furptuvidlnq
the highest value.

It's time to upgrade to something batter Get started on your window and door replacement project today.

It's time to upgrade o Pella.

Pella Now, Pay Later. Financing Available.

Our family has
been helping families
since 1990.

DILWORTH'S

~CUSTOM DESIGN—

. “ The Dilworth’s Cl-m'am Design
A Sfamily has been collaborating with
SJamilies like yours since 1990.

From thoughtful, experienced design
and clean, careful demalition, to the
y amazing completion of your dream
kitchen and bath, our team does it all.
We invite you to call us today to
schedule o complimentary design
cansultation in your home.

o TR
KITCHEN~BATH

DitworthsCustomDesign.com

Phone (610) 917-9119

Serving Chester and Montgomery Counties
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CALL 833.760.0638 or VISIT www.PellaPhilly.com
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S
CUSTOM WINDOW TREATMENT SPECIALISTS

Blinds, Shades, Shutters, Fabric Treatments, Specialty Shapes,
Mo’rorlzahon And More

AN

i
j

I

Pt

the thc

BEST ¥ BEST

OF BUCKS OF MONTCO

time

* Local family
owned & operated

* Free measuring,
installation &
warranty service CALL OR

HunterDougIas & Gallery . vera S0P WiGR D

competitor pricing | AmeRICAN DESIGN |

& CRAFTSMANSHIP

e ?@ S
j ! L
' ' T ] ° )
e /8 SHOWR' 10” OFF§25"* OFF
*5 - Purchase Newstyle®
s "/ ®| 418 W. Street Road over $300 TS S
ey 7 1 i BLIND BUILDERS il @ S o el
.ﬁ B P Feasterville, PA 19053 2153995855 | Coptsmngibiony,
. > Mon.-Fri. 10AM-5PM . s - [
f.j ' af SAT. 10AM-4PM i o ol tdigestlosa] B stbat ilectipndin)
Lou¥s =4 products and shutters. Not valid with products and shutters. Not valid with
Our Friendly Staff, ofher offers or prior purchases, other offers or prior purchases.

Here to Assist You! bl _iedline S

215-322-5855 | www.blindbuilders.com



YOUR SOURCE
FOR BACKYARD

MAKEOVERS 3 |
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ambridge
ARMGRIEC.
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STOP IN FOR 711 Countyline Road at Chestnut Street Look For
YOUR FREE 108 m Souderton, PA 18964 Us On

PAGE CAMBRIDG
OUTDOOR LIVING e a—— 215-723-5506 » www.landisbc.com
ROOM GUIDE

" Store Hours: Monday-Friday Tam-8pm, Ssturday Tam-12pm - email: info®landisbe.com
www.CambridgePavers.com Visitour showroom. We are a Full Service Hardscape Supplier




There is something to be
said about a family-
owned business.

Nyce Crete and Landis
Block & Concrete,

(:e 1/' L
celebrating its 75th O
y e e anniversary has two locations—

Souderton and Lansdale—and more than

° 50 employees. It is one of the area’s largest
an z S 0 C suppliers of brick, pavers, landscape materials,
stucco and cultured stone products.

- -|‘ e ; -
e By O B e
o 3, = 3 X 73
. e i 5 A Y Cambridge has limitless

color, texture and stylish
combinations. We offer a
fully transferable lifetime
warranty.

Can you imagine
the possibilities...
kitchens, grill
modules, pizza
ovens and bars,
fireplaces and
firepits!

= (-—ambridge
=3

Pavingstones

v ARMBRIEC.

It's easy to create a backyard
make-over with our paving
stone systems, natural stone
choices and poolside
compatible options and steps.

Nyce Crete and Landis Block & Concrete
Souderton, Pa. | (215) 723-5506 | LandisBC.com
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Two bookmatched
natural stone slabs

WHEN SELECTING THE BEST TILE OR STONE FOR YOUR PROJECT,

KNOWLEDGE IS POWER.

HE TILE AND STONE FEA-

TURES IN YOUR HOME

CAN SET THE TONE. Classic,

farmhouse or modern? Porcelain,

ceramic, glass, marble, granite,
quartz or luxury vinyl? And what about
size and color? It’s enough to make one
dizzy.

Luckily, there are experts to rely on.
“Tile can transform a space. We believe
it should be one of the first design deci-
sions made when remodeling a kitchen
or bathroom. There are so many colors,

By Liz Hunter

shapes and styles available to work with
your home,” says Julie Ward, show-
room manager/design consultant at
Renaissance Tile & Floor.

Stone is not like any other element
of home design. “Working with stone
has many challenges since each stone
has unique characteristics that come in
different sizes and densities,” says Nikos
Papadopoulos, president of Colonial
Marble & Granite. “Some stones are
brittle, others solid and very hard. From
engineered stone to marble, each type

of stone needs to be handled differently
depending on the quality of that specific
stone. Working with a company that
understands the differences and has an
experienced and knowledgeable staff
makes all the difference and can save
you time and money.”

Kyle Eisele of Coast Tile & Marble
Supply, says consumer education is an
important aspect. “People may get upset
when a slab comes in and it has color
variation or if it needs maintenance. If
consumers go where there’s no knowledge,



Photo above left courtesy of Artistic Tile via Coast Tile & Marble Supply. Photo at right courtesy of Colonial Marble & Granite

Working with stone has many
challenges since each stone

has unique characteristics
that come in different sizes
and densities.”

—NIKOS PAPADOPOULOS,
COLONIAL MARBLE & GRANITE

they’ll be blindsided. Stone is ex-
pensive and it’s fickle. It’s impor-
tant to talk to someone who can
adequately explain what you’re
spending money on,” he says.

Natural or Man-Made Stones
Using these experts as a guide,
homeowners can rest assured
they are being steered in the right
direction when it comes to choos-
ing a product of the moment.

Dave Cerami, CKBR, design/
build specialist and owner of
HomeTech Renovations, has been
in the industry for 38 years. He
has seen shifts throughout his ca-
reer. “I can’t remember the last
time I used polished granite in a
design. Most stone now is brushed
or sandblasted for a weathered
finish. The reflective, shiny surfaces
are not being done so much,” he
says.

An ongoing trend he sees is
more people seeking a transitional

to contemporary look. Quartz,
which is a man-made stone, is a
good product for this. “The
process of making quartz creates
more consistency in coloring,
with simpler patterns. There are
no less than a dozen companies
we deal with for quartz: Cambria,
Silestone, Pental, and more,” Ce-
rami says.

“Quartz is definitely trending
for good reason,” says Sandra
Phillips, director of new business
development at Colonial Marble
& Granite. “Quartz is an engi-
neered stone that is non-porous
and durable which makes it low
maintenance. Quartz manufac-
turers such as MSI and Cosentino
consistently introduce new de-
signs that embody the current
trends, strikes of color and gold
paired with warmer tones.”

There is a control element
that people like about natural
stone, says Eisele. “If you saw

- =5 oy
NO-CLOG
& Conerete e . 5
HOOD KEEPS DEBRIS OUT - NO CLOGGING!
6" GUTTER TO CARRY HEAVY STORM WATER
STRONGEST GUTTER ON THE MARKET
WON'T PULL AWAY OR SAG

MADE IN THE USA 0% FINANCING
X AVAILABLE.

215-989-4188
BQBASEMENTS.COM

PAODE745 N 13VHD4264100

‘@ wé;u’iingsrs 1‘_@ Es )

BEST FLACES TO WONK
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something you liked at a friend’s
house, you can get something
close to it, unlike with natural
stone,” he says. “On the other
side of it, there is not much main-
tenance to worry about with
quartz. It’s a good investment in
Shore homes because people don’t
want to worry about sealing it or
if something will stain it when
renting out the property.”

However, says Papadopoulos,
although quartz is lower in main-
tenance there is nothing that com-
pares to the look and feel of nat-
ural stone. “From exotic marble
to the unique patterns and colors
that can only be found in nature,
natural stone will always be in
fashion.”

“There are some marbles and
granites out there that are unbe-

lievable,” says Eisele. “There are
some out there that have beautiful
colors. T've seen some bar tops
with a black and gold combo that
will blow you away. These are
natural things coming out of a

mountain—some that have little
specks, or natural veining or
exotic colors. You could spend an
hour going through the slabs we
have from Italy.”

Eisele highlights Calcutta Car-

Vi

All natural stone
waterjet mosaic
on vanity

era, which has a heavy variation
and is a popular choice, or
Dolomite, which has a more sub-
tle pattern.

“With natural stone, just
remember that you’re rolling the
dice on what stone will show up.
No stone is like the past,” he adds.

Color and Unique Trends

“It’s an exciting time to design a
kitchen with trends focused on
color, color and more color,” says
Papadopoulos. “Coming out of
the all-white kitchen trend, every-
one is hungry for something dif-
ferent—Dbluish greens, warm tones
with gold streaks are showing up
everywhere with metallic accents.
Warm, moody dark kitchens are
making a comeback with rich
walnut cabinetry paired with dark
textured countertops.”

“Maybe because of COVID,
people are finally getting bolder.
They want flair,” says Eisele. “It’s
interesting. The U.S. is behind

Photo at left courtesy of Coast Tile & Marble Supply. Photo at right courtesy of Colonial Marble & Granite

Power

your

Make power outages a thing

life

of the past with a home
standby generator.

Are you prepared for Power Outages?

Power outages... we've all suffered through them. The good news is, you don't need to any longer.

Generac home standby generators automatically provide backup power during a utility power outage —

whether you're home or away. Whether it's for a few hours or several days, your family and home are protected.
So sure, keep the candles and flash lights, but it's time to get serious about preparing for power outages.

M. T. Ruhl is your authorized Generac Dealer and service provider. Call or go online today and ask about your

free whole house surge protection and one year Fleet monitoring with your installation of a Standby Generac
generator. (Cannot be combined with other offers. Terms and conditions apply)

Sales:
Service:
Website:

ELECTRICAL CONTRACTING
1920 West Marshall Street, Jeffersonville, Pennsylvania 19403

610-539-2920
610-584-2703
www.mtruhl.com

GENERAC
B = |

28 HOUSE & HOME

JUNE 2021

HouseMayazine.com



Europe in terms of trends in
bolder colors, and we’re finally
seeing the pops of blue and cool
greens find their way into tiles and
stones.”

Ward says handmade tiles
have been huge this year. “We
have been getting so many new
colors/finishes/shapes coming in
and our customers are loving

them. They pair so well with a
marble vein or a colorful pattern
tile. Depending on how the tile is
set, it can go with contemporary
design or more traditional feel,”
she says.

Don’t forget the other appli-
cations for stone and tile outside
of countertops or backsplashes.

Ward says porcelain tile and

luxury vinyl tile (LVT) are worth
considering for kitchen and bath-
room floors. “They will not stain
and are very easy to maintain.
Design does not have to be sacri-
ficed when not choosing a natural
stone, and we have many porce-
lains that resemble real stone,”
she says. “Wood-look porcelain
tile has become very popular over
the years. Because of its durability
and ease of cleaning, it is being
used all over the home in bath-
rooms and kitchens to entire first
floors. The high-definition image
that is printed is very realistic and
has become a popular choice for
homeowners.”

In the end, a quality remodel
is some of the best money you’ll
ever spend, Cerami says. “It makes
sense to work with an experienced
design professional because you
have one chance to get it right.
Good results start with a good
plan and it pays to work with a
design professional.” H&EH

Coast Tile

& Marble Supply
Egg Harbor Township, N.J.
(609) 646-9346
CoastTile.net

Colonial Marble
& Granite

King of Prussia, Pa.
Philadelphia, Pa.
New Castle, Del.
Edison, N.J.

(610) 994-2222
ColonialMarble.net

HomeTech Renovations
Fort Washington, Pa.

(215) 646-7477
HTRenovations.com

Renaissance Ceramic
Tile & Floor

Horsham, Pa.

(267) 580-9582
CeramicTileAndMarble.com

= Beautiful, versatile, and durable
« Long lasting with low maintenance
= Stamped, stained, colored, and more
* Industry experts in decorative concrete
Spring
Pre-Season '
STAYCATION Special '-
680 sq ft Patio &
Steps, only

We are the Tri-State’s largest builder of
decorative concrete systems, for over
25 years. Residential and Commercial +
All Work Fully Warranted

Always hiring qualified
and trainable installers!

1.866.956.2818

ARCHITECTURAL ACD CONCRETE
DeE+S§+]+GeN°

By Chrirtopler MeMateas Comiracting, fns.

PA Lie. FPA4TZZ, K Lic. ¥13VHO 1656500, DE Lic. #2002102708

ACDconcrete.com

HouseMayazine.com JUNE 2021 HOUSE & HOME 29



No Contact Junk Removal

All you have to do is point.

Book today
and save
25 or °50

1-800-468-5865 | 1800gotjunk.com ‘i%lﬁﬂ[ﬂ'.lllﬂﬂ?

THE WORLD'S LARGEST JUNK REMOWVAL SERVICE

Foundation
Basement
Crawlspace
Mold

* *

vongy-sack || Hundreds of thousands of harey  GET A FREE QUOTE »
GUARANTEE

58houseandhome.com *¢ 570-536-8282

- | &
Encapsulation Mold Remediatmn

P Financing options available, now
more affordable than ever**

p Strongest warranties, backed
by our national headquarters.

If we can’t fix
it, we'll return

your money.* FOUNDATIONS
Trusted Five-Star Service Since 1958
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, YOUR

START TO FINISH,
WE DO IT ALL.

EPOXY
FLOOR

SPECIALIST! '

Call for your complimentary
in-home consultation today.

WE ARE THE EXPERTS ON EPOXY AND POLYUREA FLOORS

| www.garagecraftinteriors.com

IF YOUR WATER...

TASTES BAD | LEAVES SPOTS
SMELLS | HAS CHLORINE FLAVOR

WE CAN HELP!
V& MARTIN

water system purchase

I
I
I
Filter set with K5 drinking |
I
I
I
I

<) ! .n-“ WATER CON’DIT!ONING
Water Analysis
j ~ ‘ and Estimate* M o N TH
e [ or applied to prior sala -
Family Operated Since 1973

.
T e - mmemmeee :
. FREE 12 to 48
" o FREE
SPECIAL FINANCING™* | .
=—— _ o e | ST T S
&€ Kinetico ot
J e o R Bl e
home water systems 800-869-1681 MARTINWATER.COM
“Fred wated test indludes hardness, won, pH, tds, chiorine & sulfur™ Cannot be combined with St promationd of ophed 1 prior Laks.
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Now Is the time to start planning
for that backyard deck.

Summer is high season for
outdoor decks, what with all
the warm weather, barbecues
and backyard parties. But while
the sunny season is perfect for
enjoying a deck, it’s not the only
time of year to be thinking about
how to enhance your backyard.

In fact, local deck builders
are predominantly booked until
later this year, and they recom-
mend homeowners contact them
now to make plans for next
year’s deck project.

32 HOUSE & HOME
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“This time of year, things are
not as rushed,” says Omar
Stoltzfus of Deck Craft Plus.
“You know the deck won’t be
built this summer so there is
more time for the homeowner
to work with the contractor and
focus on the perfect deck design.”

Joe Oakes, general manager
for First State Building & Design,
agrees.

“At this point, the timeframe
has passed to try and fit in a
backyard remodel project for this

summer,” he says, adding that
people who contact a deck build-
er now can be scheduled in
advance—giving you plenty of
time before next year’s high season.

REPAIRING AN OLD DECK
In some cases, you may have an
existing deck that has seen better
years and refurbishing may be
an option. The first step to see if
you are a candidate for re-decking
is the evaluation.

“The structural elements under

the deck have to be assessed to
make sure that we’re not putting
a large investment on top of a
rotting understructure,” says Juan
Cardona, owner of Archadeck
of Chester County. “The structures
under the deck are reusable even
20 to 30 years later, as long as
they were properly built to begin
with.”

In general, getting a deck
redone is less costly than a com-
plete new build but it’s not
always a sure investment.

“Once a deck gets to a certain
age, over 20 years, the material
is just to the point to the end of
its life,” says Joseph Kalnas,
general manager for My Deck.
“And a lot of times we are

HouseMagazine.com
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recommending to the clients
to just take it down and start
fresh, because you’re spending
a lot of money on mainte-
nance-free [materials]. So, it’s
good to have a foundation
that is as new.”

The other issue homeowners
run into with refurbishing older
decks is building codes that
were not in place when the
original deck was built.

“Refurbishing an existing
deck is a roll of the dice,”
Oakes says. “We abide by much
stronger code when it comes
to building in today’s world.”

Still, along with measures
taken to make the deck code
compliant, if the frame of
your deck is solid, refurbishing
can be an economical and
practical solution for many
homeowners.

DESIGNING THE SPACE

Starting at the beginning of
your deck design process?
Well, one of the first questions

you’ll want to ask yourself is
what you envision using your
new deck for.

“Is there a large party
event that you want to have
space for?” says Keith Fry of
Amazing Decks. “Or are you
just looking for a small, quaint
area for the husband and wife
to go sit on?”

Fry says other questions to
think about include whether
you plan to add a pool or hot
tub in the future and if you
want a roof structure for shade
or a grilling area for cooking.

HouseMagazine.com

How often you will use
your deck is another consid-
eration.

“Some customers have a
deck [and] they rarely use
their deck,” Cardona says.
“But they want to have one.
And with that thought in
mind, you don’t want to make
a really large investment if
you rarely use it for whatever
the reason.”

Although sometimes not
using your deck can be sign
that there is something missing,.

“Sometimes [people] say
they don’t use [their deck]
because there [are] too many
bugs and then maybe you
can talk to them about pos-
sibly screening it in for them,”
Cardona says.

ADD-ONS
Besides screens, there are many
other add-ons that can make
a deck more enjoyable.

“We do a lot of fire pits—
like sunken areas, which are

offset of the existing deck,
which define an existing
space,” Kalnas says.

Other popular additions
include pergolas, an outdoor
sound system, bar tops and
hot tubs. But one of the best
ways to make a deck more
pleasant is to add custom
lighting, which will not only
allow you to use it in the
evening but can also be used
to set a mood.

“LED lighting is really the
only way to light up an out-
door space anymore,” Kalnas

Protect Your Home...Add Value...
Unparalleled Beauty & Quality

Over 20 years serving the Delaware Valley
with the highest quality products and services
for the exterior of your home.

el |

SPECIAL FINANCING -
AVAILABLE -
—— SPECIAL FINANCING
=y -

AVAILABLE

*18 month interest-free financing available-subject to credit approval.

QUALITYONE
[ oebe e e . cou |

call us now (610) 489-3057
toll free (888) 301 ROOF (7663)
Gertarihad

LR 3 o e

HIC PA#108509
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TREE CARE
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Our Certified Arborists understand that trees add
priceless value to your property such as shade, privacy,
windbreaks, and beauty. Joshua Tree has the solutions
to maintain a thriving landscape and bolster property
value no matter the circumstances. No more worrying
about your trees and shrubs:

* Tree & Shrub Pruning * Plant Health Care

* Tree Removal & Disposal -+ Spotted Lanternfly Control

* Free Estimates * Insect & Disease Management
* Follow Up Evaluations

SPECIAL OFFER o= 10% OFF
NEW CUSTOM ERS TREE SERVICES

joshuaTreeExperts com » 215.798.9520
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says. “You can mount lighting
underneath the railing as we
do on a lot of our projects. ...
You can do accent lighting in
certain places and really create
an atmosphere.”

Outdoor kitchens are
another feature often requested
by homeowners.

“That’s another item that
we’re beginning to see more
and more people go for,” Car-
dona says. “Rather than just a
standard grill, they’ll do a built-
in kitchen area. So, a built-in
grill, maybe a sink on the side.”

MAINTENANCE-FREE
LIVING
When it comes to choosing the
materials for your deck, prod-
ucts that offer maintenance-
free living—PVC or composite
decking—are all the rage.
“Your upfront cost is more
expensive but if you consider
the fact that this product
will last as long as you live
there, unlike wood, which needs
constant maintenance and may

HouseMagazine.com
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need to be replaced again in 10
to 20 years,” Stoltzfus says, “it’s
just generally the best way to
go if you can.”

Cardona agrees and says
about 85% of the work his
company does is with composite
materials.

“You don’t have to stain it
every couple of years and you
don’t have to do a water repellent
on the deck every year, which is
what should be done to protect
a wood deck,” he says. “So,
there’s a lot of maintenance that
is done with wood that is simply
not there with a composite deck.”

DESIGN
“The designs we specialize in
are curves,” Fry says. “We’re
actually bending the product
so it’s not the straight lines. ...
It adds a flair to the deck because
everything is custom-made and
custom-curved around certain
landscape projects.”
Multi-width decking is
another way to give your deck
a more dynamic look. Because

these boards vary in width, they
can be used to create variation.

“You still kind of create a
pattern,” Stoltzfus says. “But it’s
more to break up the monotony
of it.”

Bordering can also be used
to break up the repetitiveness
of a deck design.

“Bordering in different tones
[and] colors can give a real nice
accent,” Kalnas says. “When
you’re changing colors and
texture, putting it together taste-
fully, it makes a project come
together.”

And intermixing stonework
and custom metal into the design
can help with adding texture.

“Modern mixed with rustic
style is huge for us right now,”
Oakes says. “Stonework mixed
with natural wood is always
beautiful. Custom metal work
that we can incorporate into
the build is a specialty that we
like to do.”

Railings are another area
where deck builders can get
creative. One of the most pop-

ular types right now is cable
railing.

“It’s very thin, so it opens
up the view quite a bit, Cardona
says. “If you have a really nice
view off of your deck, cable
railing is a really nice option.”

Cable rail can be horizontal
or vertical, the latter of which
is ideal for families who worry
about their children climbing
the railing.

A WELL THOUGHT-OUT PLAN
With so many design options
to choose from, it can be a bit
overwhelming to have to make
so many decisions at once. But
if you begin the design and
planning process before the fall
season rolls in, then trying to
create your dream deck before
next summer can be a less
stressful endeavor.

“It takes time,” Fry says.
“Don’t rush into it. That way it
is a well thought-out plan of
what you’re doing in your back-

yard to tie everything together.”
H&H

RESOURCES

Ambler, Pa.

Flemington, N.J.

(215) 654-1886
AnotherAmazingDeck.com

West Chester, Pa.
(610) 696-3340
Chester-County.Archadeck.com

Honey Brook, Pa.
(610) 273-3317
DeckCraftPlus.com

Newark, Del.
(484) 303-4384
FSBD.co

Flemington, N.J.
(908) 713-1000
MyDeck.com

Call Today
For A Free Estimate

215-602-3485
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Lots of Pools In Stock! * Financing Available + Installed in One Day!

Or Visit Our Showroom:
801 New Rodgers Rd.
(Rt. 413) Bristol, PA

JUNE 2021

bl’fnllfrog'

spas

With Interchangeable Jet Packs
Design Your Perfect Spa!
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helps homeowners take their backyard living dreams and make them a reality.

PANDEMIC HAS TAUGHT US
TO APPRECIATE THE OUT-
DOORS EVEN MORE.
While backyard outdoor living areas
have been soaring in popularity for
years now, for many, the stay-at-

IT’S SAFE TO SAY THAT THE

home orders and the experience of iy &=

being stuck indoors for so long have
made homeowners absolutely crave
these spaces more than ever. They
are truly a must-have—a fact that’s
been increasingly evident at Sequoia
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Out Back, where owner John Keller a_ -

says that he’s seeing even more peo-
ple come into the showroom than
ever before.

From the moment that home-
owners walk through Sequoia Out
Back’s front doors, the experience
is really unlike any other. The
30,000-square-foot showroom has

| everything you could want for your

personal oasis on display so that
you can envision it in your own
backyard.

When you walk through a typical
patio store or a big-box store, items

HouseMayazine.com



aren’t usually set up or paired together the
way they would be in your backyard so it
can be difficult to visualize your finished
space. At Sequoia, you can see an entire out-
door living space the way that you might set
it up on your own patio. It inspires so many
ideas.

The goal of the showroom has always
been to make homeowners feel like they’re
stepping into a real-life outdoor space. This
helps homeowners make the best choices when
it comes to furniture and decking supplies
that will work for their own projects.

Pair these gorgeous displays with the
knowledgeable and helpful team members
who are ready to assist, and homeowners
can really appreciate the showroom visit ex-
perience. Customers always leave Sequoia
with a lot of great ideas and information.

Of course, in general, inventory has been
a major issue since the start of the pandemic.
Homeowners who have tried to purchase
furniture and decking may have noticed
limited stock. But Sequoia Out Back has
been fortunate to be able to keep a lot of in-
ventory in stock thanks to its relationship
with manufacturers and its purchasing power,
as well as having a large quantity from the
start. Even so, there is still planty of time to
enjoy your outdoor space, or plan ahead for
next year.”

“The sooner you can start planning, the
better,” urges Keller. “The number of visitors
coming to the store right now is higher than
ever for this time of year. It’s definitely not
too early to start thinking about setting up
your outdoor space.”

. .J'I'|',rﬁ'llll-|'-|r"

6o [H]ere, you can see an entire outdoor living

space the way that you might set it up on
your own patio. It inspires so many ideas.”

— John Keller, owner

As you start planning, Sequoia Out Back
has all of the amenities that you might want
to consider. This includes fire pits, patio fur-
niture and all of the material supplies including
decking and railing and hardscaping. Sequoia
works with all of the leading manufacturers
including TimberTech, Wolf, Trex, Zuri and

Fiberon—all of whom continue to offer in-
novative products.

Whether you’re a do-it-yourselfer or your
contractor tasked you with finding materials,
Sequoia’s showroom can accommodate every-
one.

It’s all about making the experience as
easy and as enjoyable as pos-
sible for homeowners. As the
true outdoor living experts,
Sequoia and its team are ready
to help make homeowners’
backyard dreams come true.

“Outdoor living has been
a trend for a long time but
it’s hotter than ever,” Keller
sums up. “I think we’re all
ready to start spending more
time outside.” H&H

Sequoia Out Back
2420 Bethlehem Pike,

Route 309 | Hatfield, Pa.
(866) 650-DECK
DeckSupplies.com
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Need A New Roof?

We Do It All

- New Roofs - Flat Roofs - Asphalt Shingle Roofing
*Tile Roofs - Storm, Wind, Hail Damage - Structural Repair
-Tear off and Roof Replacement - Commercial Roofing

SPRING SPECIAL

$500 OFF

ANY RE-ROOF OVER $10,000

NOT TO BE COMBINED WITH ANY OTHER OFFERS.
ONE PER CUSTOMER.

ExpertRoofingCompany.com | ExpertRoofingl5@gmail.com
FREE QUOTE: 833-329-0912

CERTIFIED ROOFER

UpTo

20%

CLOSETS FOR LESS

CUSTOM DESIGNED SOLUTIONS
FOR EVERY ROOM & LIFESTYLE

Fading » Glare » Heat » Securit}- * F
Doyle Window Tinting, Inc.

NEW ® CUSTOM CLOSETS
SHOWROOM! ® L AUNDRY ROOMS

E Y 5 ﬁ: t ﬂir': ﬂ: M ﬁ 663 MARY ST, ® HOME OFFICES
WARMINSTER, PA ® PANTRIES
www.doylewindowtinting.com HOURS BY APPOINTMENT FREE INSTALLATION
877-363—6953 CALL TODAY! FAMILY OWNED & OPERATED
BFST S ome | S| T

4 ™~
m Prestige Authorized Dealer % CALL TODAY FOR A FREE CONSULTATION
Window Film Products o~ 215-660-3080 » www.closetsdlessbucks.com
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Imagine your home, totally organized!

Custom Closets - Garage Cabinets - Home Offices « Pantries « Laundries and Hobby Rooms

SPECIAL

FINANCING!
for 12 or 18 Months!

With approved credit. Call or ask your Designer for
detalls. Not available in all areas.

40% off

orders of $1,000 or more,
30% off orders of $700 or more

EXTRA 15% off

FREE INSTALLATION
on orders of $500 or more

Ca! for a free in home design consultation and estimate

866-278-8881" CD CIosets“3"‘“\.'%‘%”'Tr

www.closetsbydesign.com roiowus i 11 & byDe Si g N

Lorcat Lochy Aeprpted Lacreied e Iepenrd (00N
SE o IPAAT B DF 6008 1701



____# - Sty -
Trimweork®

|
*A Model Home ™

Hom

1 AT I
M'&lklllti Ynur Homo *

Limited time offer!
5% Discount

coupon for any
project.
18 Months 0%
financing available.

And More!

BEFORE

Home Trimwork

Making Your Home “A Model Home"”

610.287.1100

www.hometrimwork.com

FREE DESIGN Financing Available.
No Interest For 18 Months!

CONSULTATION! #NJ:13VHOS107600 PA: 003315 DE: 2006203461




'L._.-'/'lg |._= By,

BN E R AT O RS

as Low as $99/MONTH®

Keep her * No Hidden Fees

* One Day Installation

Safe a ﬂd WaAarl e« FREE Limited Warranty**

* $0 Down and 0% Monthly Interest for

through the Storm_ 18 Months***

COLONIALGENERATORS.COM 844.376.9374

*Subject to credit approval. Based on total transaction amount of 57,899.00

EENEHAC mm with fixed equal payments over 132 months at 8.99% interest.
e GENE RJ'['JTORS **Limited warranties apply to Generac and Cummins equipment only.
\

***Subject to credit approval. See plan 253 on website for details.




House & Home Magazine
700 E. Main St. 2nd Floor UPSRSPFgS?XgE
Norristown, PA 19401 .S.

PAID
DEL VAL MEDIA,
LLC.
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Design
Countertops
Cabinetry

Flooring

In-I lume ]:.stlmates

LIVE BEAUTIFULLY

KING OF PRUSS[AI PHILADELPHIA | DELAWARE | HARRISBURG

OPEN 7 DAYS
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