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What to know about...
next generation faux plants
There’s no denying the enjoyment that comes from having
fresh flowers and plants in a home, but for some, the
maintenance that comes along with it can be frustrating,
especially when things don’t survive. Faux plants may have 
been a faux-pas in years past, but thanks to new technology 
that embraces the imperfections of real plants and flowers, it’s
almost impossible to spot the fakes. The trend is now being
embraced in home décor, with mainstream brands expanding

their selections, including Balsam Hill, 
known for its faux Christmas trees and
holiday décor. Here, the company offers 
some of the top reasons to use faux 
plants around your home, along
with some examples that will
have you doing a double-take.

foundationth
e
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EDUCATIONAL ELEMENTS Edited by Liz Hunter

Less Maintenance 
No need to 
water, feed, repot
or arrange for
care when you
take a vacation.

They are a long-
term investment
Fresh flowers
need to be
changed weekly
and can be 
expensive.

Real houseplants
have longevity
but are costly 
to replace.

They stay fresh 
all year round
With proper
care, they will
look like the first
day you bought
them for years.
Look for UV
protected plants
for outdoor use
to ensure they
don’t fade.

Non-Toxic to Pets
Live plants can
be toxic to pets;
artificial plants
can eliminate
that risk.

Napa Romance Floral
Arrangement ($79)

5 foot Fiddle Leaf
Fig Tree ($319)

Hypoallergenic
Great for people
with allergies.

Safe from 
Infestation
Faux plants have
few risks of 
parasites, pests
or other foreign
substances.
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Vibrant Summer Bloom 
Garland ($129)
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Many families dream of having a swimming pool,
a private oasis of fun and frolic, where
your backyard is transformed into a rea-

son to stay home. Having a pool changes the
way you use your property, adding excitement,
peace and beauty all in one.

To do this massive project the right way,
you need to depend on a company with years of
creating one-of-a-kind, custom pools. You need
them to be able to listen to you and to make your
wishes the ones they are determined to fulfill.

Blue Haven Pools & Spas by Calvitti in
Hatfield, Pa., has that sort of history. With its
parent company dating back more than six
decades to 1954, serving Pennsylvania, New
Jersey, Delaware, New York and Connecticut,
the Hatfield franchise location has been around
since 1997—that’s over 20 years of creating
pools of their customers’ dreams. 

According to Dominic DiCesare, general
manager, there are many ways having your
own pool can revolutionize your life. “Pools
bring families together. They spend time at
home, enjoying the pool, deck and patio areas,”
he says. “They also add so much to your fam-
ily living space. It’s like adding a whole new part
to the house.” He says that the health, enter-
tainment and recreation factors are huge. “Plus,
travel vacations can be burdensome and expen-
sive. Local recreation facilities are crowded and
costly. A private swimming pool provides its
own recreation, especially when combined with
a luxurious outdoor living room,” he says.

Blue Haven is a custom builder of residential
and commercial pools, covering everything from
new builds to renovations, remodels to refurbish-
ments. They use the latest swimming pool con-
struction techniques—including automation and
lighting—to create permanent concrete in-
ground pools of almost any shape.“There is a
‘wow’ factor with a pool and the areas that sur-
round it,” says DiCesare. These can include
recreational sundecks, outdoor kitchens, fire and
water features and much more.  

Some of the items Blue Haven uses to cre-
ate cleaner, healthier pools include their exclu-
sive SmartFeatures™ series. SmartSaver™ can
lower utility bills as much as 75 percent as its
microprocessor-controlled unit works in con-
junction with a variable speed pump motor to
manage the operation of the cleaning and filtra-
tion systems. The SmartFlow™ Jet System
helps automatic, roving pool cleaners to achieve
excellent results faster. SmartFilter™ resists
attacks from mold, mildew, bacteria and more.
The SmartPure® UV/Ozone filter uses a natu-

ral process called “ozonation” to drastically cut
chlorine levels needed in your pool. The Smart-
Vac® automated cleaner removes grit, dirt and
debris from your pool. SmartBrite® accentuates
your pool’s interior with a slip-resistant, long-
lasting surface smooth to your family’s feet,
made with a select blend of ceramic quartz
aggregate. 

To create the best pool for you, Blue Haven
uses all these items and more. But even more
important than these state-of-the-art items is
their desire to listen to exactly what the client
wants and making their ideas the centerpiece of
the project. “We do everything to make this a
carefree experience,” says DiCesare. “It’s all
about what your budget allows. We do our
homework, so we know about town permits,
storm water management, impervious lot cov-
erage. And we advise customers about every-
thing,” he says. They know an educated client
is what is needed to make the process positive
for everyone.

With a build time that can vary from six to

10 weeks and a permit process/engineering
needs that could add four to eight more, having
a company that can navigate these needs is cru-
cial. “We inform the client on everything, so they
know what we know. It’s important to us to give
the customer all the attention. The customer
guides the process. This is based on what you
want, not what we want for you,” he explains.

With a focus on customer wants and needs,
DiCesare says Blue Haven Pools just wants
their customers to have a truly positive, great
experience getting a pool. “This is a big invest-
ment so we want the client to feel heard and get
their needs and wants met. We’re all about
delivering a better experience,” he says.  

SHOWCASE by Daniel 
Sean Kaye

APRIL  2019 HOUSE & HOMEHouseMagazine.com

Listening is Job No.1 at Blue Haven Pools & Spas by Calvitti

give the people
what they want

Blue Haven Pools & Spas 
by Calvitti
2273 North Penn Road
Hatfield, Pa. | (215) 996-0900
BlueHaven.com
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B Y  D A N I E L  S E A N  K A Y E

From styles to tiles,
you can spend a lot of time and energy
making decisions. What homeowners
need most is information, and this is
where our experts can help.

BATHROOM BASICS
Approaching a bathroom remodel can
be more challenging than any other
room in the house, according to John
Lang, owner of Lang’s Kitchen & Bath,
who suggests a good starting-off point
is finding that one thing you really love
in the space and then working from
there. “This gives the designer a good
understanding of a style the homeowner
likes.” 

The bathroom should reflect the
homeowner’s aesthetics, says Mike
Werner, sales manager of AAA Hellenic
Marble. “Whether it’s trends, looks or
materials, make it right for the people
using it. What makes it functional for
them? What are their personal prefer-
ences?”

The best designer will marry product
selections with the home’s look, says
Quinn Harbright, designer for Brindisi
Builders. “Also, they will help to ensure
that products are ordered in proper
quantities and sizes.”

Fran Isaacson, CKBR, owner of In-
spiration Kitchen & Bath, says that it’s
“to the homeowner's advantage to
work with a designer/contractor who
can supply quality materials versus

Big or small, every
element of a
bathroom remodel
adds up to a look
you’ll love.

ONE THING IS FOR
SURE: THERE IS
MUCH TO CONSIDER
WHEN IT’S TIME FOR
A BATHROOM
REMODEL.
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items purchased online. You
never know the quality of
items sold online until they
arrive to the home, oftentimes
broken or the faucets leak,
etc. Cabinetry is best pur-

chased by someone who knows the correct sizes needed for the
project.” It’s also crucial to know the quality of the tile. You can
never tell that of the ones sold at big-box stores. 

Experts in this industry often consider details that may be
overlooked elsewhere. “Bathrooms have higher moisture than the
rest of the house and having cabinetry that is built to withstand
elements will look better and last longer,” says Steven Matteo, the
co-owner and designer for Matteo Family Kitchens and Flooring.
Cabinets using plywood built in the U.S. allow for better moisture
control content whereas imported cabinets that come by ship can
have issues as they acclimate to our climate. 

Product selection can
also be influenced by
which type of bathroom
is being remodeled.
“There’s a big difference
between master and hall
bathrooms,” explains
David Cerami, CKBR,
owner of HomeTech Ren-
ovations. “In the master
you usually have a tub
or shower to consider.
But most people no
longer want the large
fiberglass or whirlpool
tubs. They take up a huge
space and people typically
don’t have time for a long
bath. In addition, they
are often not plumbed
right. People want large
multifunction showers
with body sprays, bench
seating and music.”

DECIDING ON
SPECIFICS
When it comes time to
pick the various design
elements in the bathroom,
many homeowners get
too hung up on what has
the most staying power.

“There are no tried and true elements in bathrooms,” says
Matteo, who has been doing slate looks and textured tiles with
glass accents for years, but now is finding people want tile planks
that look like wood for the floor and clean simple lines for
shower walls. “As the DIY trends go, so do we. Farmhouse looks
are what we are seeing. Thank you Chip and Joanna Gaines for
that,” he says. Also, cabinet, tile and countertop manufacturers
are trending to similar colors—gray tones, taupe and similar
looks.

Many homeowners want bathrooms that pop and make a
statement, says Sophia Amiano, design assistant at Amiano &
Son Design-Build. “Large mirrors, different colored metal faucets,

accent walls, etc., have all been popular options,” she says. “One
thing you can never go wrong with is a neutral palette in a
bathroom, such as whites, grays or very light blues.” 

When redoing the space, consider reconfiguring. Maybe a
larger shower or a clawfoot tub, and perhaps a vanity with
natural stone such as marble or engineered quartz, Werner says.
It’s good to use materials that seem to work with the look you
want. “If you have a rustic ‘old farmhouse’ feel you wouldn’t use
polished marble. You’d want a slate-look tile or soapstone,” says
Werner. “Maybe look at stone accent walls in the shower or
pebbles in the floor like a spa. Consider decorative accents, too.
And think about seamless solid slab materials since they eliminate
grout work and really enhance the project.” 

Tile in wet areas is always
popular versus solid surface ma-
terials such as acrylic or fiberglass,
says Harbright. “It allows for a

client to broaden the color spectrum of materials used in a
bathroom, while still serving the more utilitarian task of a moisture
barrier,” she says. 

“White toilets, sinks and tubs are the best choice by far. White
goes with everything,” says Isaacson. “Brushed nickel faucets are
great options to hide water spots as much as possible. Darker
fixtures may be harder to keep clean, depending on how the
water is.” As for tile, she prefers uniform tiles in lighter tones in
small spaces. “There are attractive porcelain tiles that look like
marble that can be used in any design scenario, and accent tiles
can always be added in for extra design interest,” she says.

“You want features consistent with your aesthetic values.

HouseMagazine.comHOUSE & HOME APRIL  201918
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POPULARITY 
OF LARGE 
TUBS AND
WHIRLPOOLS
HAS WANED.
PEOPLE ARE 
NOW OPTING 
FOR LARGE
MULTIFUNCTION
SHOWERS.
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People have different tastes.
With tile, there are varied for-
mats, sizes, shapes. There are
special glass panels that offer
neat design details,” says Ce-
rami. “Some black finishes on
faucets can look sharp in the
right light, as do gold finishes.
Free-standing tubs, vessel tubs
are like pieces of art. There
are one-piece, dual-flush toilets
that are sleek, minimal.”

There are many new prod-
ucts Amiano likes, including
finishes for faucets such as dif-
ferent shades of gold, rose gold
or newly released sleek black

finishes. “I love the aged,
weathered look that has been
incorporated into some of the
styles of tile,” she says.

“People are using porcelain
slabs, some as big as natural
stone,” says Werner. They are
thin, easy to work with, and
offer interesting looks. And
unlike natural stone, they are
not porous. “They are very
durable,” he says.

Lang singles out porcelain
Dekton countertops which 
offer an array of different col-
ors and “[are] almost bullet-
proof.” 

AAA Hellenic Marble
West Chester, Pa.
(610) 344-7700
AAAMarble.com

Amiano & Son 
Design-Build
Tabernacle, N.J.
(609) 268-5923
AmianoAndSon.com

Brindisi Builders
Marlton, N.J.
(856) 985-6219
BrindisiBuilders.com

HomeTech 
Renovations, Inc.
Fort Washington, Pa.
(215) 987-4092
HTRenovations.com

Inspiration 
Kitchen & Bath
Skippack, Pa.
(484) 994-2611
InspirationKitchenAndBath.com

Lang's Kitchen 
& Bath
Newtown, Pa.
(215) 968-5300
LangsKitchens.com

Matteo Family 
Kitchens and 
Flooring, Inc.
Woodstown, N.J.
(856) 769-2490
MatteoKitchens.com

RESOURCES
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F
ences serve such valuable func-
tions on a property. Whether
for protection, privacy or aes-
thetic appeal, fences come in

all shapes and sizes to serve your
needs. If you’re in the market for a
fence, then you might be wondering
what your options are and how to
choose what’s right for you.

Paul Stein, owner of Elegant
Fence, says that your specific needs
as a homeowner will help start the
process of finding the fence that is
right for you. While some people
choose to install a fence in order to
keep their pets in their own yard,
others are specifically looking for
privacy from the neighbors, or per-
haps blocking out a view they don’t
want to see. With properties that
back up to a busy road or an adja-
cent park, homeowners might want
to block out as much of the view
and sound as possible.

Of course, for many, the need
for a fence is related to a pool.
Stein, who works with dozens of
pool companies in four different
states, says that adding a fence
around a pool is not only the safe
thing to do—it’s a required mandate
in order to fulfill local code.

Whatever the reasons may be
that you need a fence, Stein says
that discussing your needs with a
fence professional will help get
the ball rolling.

“This will help direct you to
the type of fence that will work
best for you,” he adds. “A profes-
sional can help guide you with
the process.” 

MATERIALS MATTER
In terms of the material used for
your fence, there are many dif-
ferent choices on the market. How-
ever, there’s no question that most
homeowners are moving away
from higher maintenance mate-
rials, like wood. Wood requires
ongoing upkeep including sanding,
painting or staining. These days,
many are more interested in higher
quality, longer lasting materials
that are going to hold up for the
long term without tons of upkeep.
The fence experts we spoke with all
agreed that homeowners are gen-
erally willing to pay a little more on
the front end in order to ensure they
have less work and better quality
in the long run. 

“More and more homeowners
are moving to vinyl fences,” says
Steve Mullen, sales manager for
FenceUSA. “Through the years,
the products have become easier to

install and maintain and have a
great aesthetic look. On top of tra-
ditional colors, there are now many
woodgrain-looking products such
as the new Forrest Collection that
offers a great upscale, woodgrain
appearance. The technology used
gives it a great look with no flaking
and very low maintenance—while
also lasting a long time.” 

John DiGianivittorio Jr., oper-
ations manager at American Dis-
count Fence, agrees that vinyl is a
very popular choice for its low
maintenance quality.

“In terms of color, white, tan
and khaki colors are easy to clean
with a very light power wash or the
use of a soft bristle brush with a
mixture of dishwashing liquid and
warm water,” he explains.

While vinyl is undoubtedly
popular, Stein says that he is get-
ting a lot of interest in bronze alu-
minum fences. In fact, he says
that’s probably his No.1 seller
right now—something that he
attributes to the fact that it is “non-
assuming.”

“The material blends in with
everyone’s natural backyard
instead of sticking out like an eye-
sore,” Stein explains. “As we’re
seeing more natural backyards
with boulders and patios that use
earth tone pavers, I think people
are becoming more interested in a

fence that blends in. Another ben-
efit of aluminum is that it’s low
maintenance.” 

Montco Fence & Superior
Structures uses Jerith aluminum
fencing, which comes with a lifetime
warranty on the material. “Every
component of Jerith aluminum
fencing is 100 percent made in the
USA, and was never melted down
or re-fabricated like many of their
competition companies around
these days,” says Kelsey Gilinger.
“Their fencing is powder coated
with their patented FencCoat
Finish. This is an environmentally
friendly powder coating to ensure
it will never rust, peel, chap, blister,
warp or corrode.” 

POPULAR ADDITIONS
There are a number of ways to add
some additional interest to your
fence in the form of accessories or
“add-ons.” Stein says that he’s
seeing a lot of interest in string
lights in outdoor areas and some
homeowners are connecting them
to the fence with special attach-
ments. This can really brighten
up a space and add visual interest.
Of course, there are also ways to
incorporate lighting directly into
the fence. 

“The most popular add-ons
are solar lights often used for the
top of the gates and the corner

EXTERIOR
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Something 
forEveryone 
Fencing that fits the bill for your home.

by Lindsey Getz
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posts,” says DiGianivittorio.
“It’s important to make sure
that the area you are going to
use these solar caps on gets
plenty of sunlight during the
day in order to work properly.
You will also need to change the
rechargeable batteries at least
one time per year as part of
their normal maintenance.” 

The hardware you choose
for your fence will also have an
impact on its overall look.

“There are many ways to
add some ‘flair’ to your fence,”
adds Mullen. “Hardware used
on fences can be upgraded or you
can use different latches. Adding
lattice to the top portion of the
fence is another way to give it a
unique look.” 

Stein agrees that solar caps are
popular and says the nice thing
about them is that they can be
installed years down the road.

“We’re getting a lot of calls
from homeowners looking to
spice up their fence by adding
solar caps or decorative ball caps
to their existing fences,” Stein
says. “These are easy additions
that can be done at any time.”

In general, Stein says that he’s
getting increased interest in “fence
renovations” or “upgrades.”

“Upgrading an existing fence
can change the entire look of a
property,” Stein says. “People
don’t realize just how much of an
impact the fence has on the
overall look of their space until
they go for that upgrade. It’s a
great aesthetic addition to a 
property that also goes a long
way in boosting its value.” 

While not exactly some-
thing with flair, gates are

another element not to over-
look, says Gilinger. She recom-
mends that the gates home-
owners will use most often be
no more than 3 or 4 feet wide
for a single gate. “I always like
to mention to customers if you
plan to use a lawn service in the
future (or if you do currently),
almost all of them will require
a double gate to get their equip-
ment in,” Gilinger says. “Most
standard riding mowers have a
42-inch deck, so a single gate
will be fine for that, but the
zero-turn style mowers will
need a much larger opening.”

APRIL  2019 HOUSE & HOME 25HouseMagazine.com

RESOURCES
American Discount Fence
Runnemede, N.J.
(856) 939-3022
AmericanDiscountFenceLLC.com

Elegant Fence 
Serving all of Pa., Del. and N.J.
(215) 416-5019   
ElegantFenceOnline.com

FenceUSA
Serving all of Pa., Del. and N.J.
(866) 639-7599
FenceUSA.com

Montco Fence & 
Superior Structures 
Limerick, Pa.
(610) 287-7190
MontcoFence.com
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Can you imagine
the possibilities…
kitchens, grill
modules, pizza
ovens and bars,
fireplaces and
firepits!

It's easy to create
a backyard make-
over with our
paving stone
systems, natural
stone choices
and poolside
compatible 
options and
steps.

Nyce Crete and Landis Block & Concrete
Souderton, Pa. | (215) 723-5506 | LandisBC.com

Nyce Crete & Landis Block

Cambridge has limitless color, texture and stylish
combinations. We offer a fully transferable lifetime
warranty.

outdoor oasis

pools
outdoor
rooms

There is something to be
said about a family-owned
business. Nyce Crete and
Landid Block & Concrete,
celebrating its 75th
anniversary has two loca-
tions—Souderton and
Lansdale—and more than
50 employees. It is one of
the area's largest suppliers
of brick, pavers, landscape
materials,  stucco and 
cultured stone products.
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Rolling Green Landscape
and Design, Inc. is a 
team of professional 
horticulturalists, designers
and craftsmen. We love 
to help develop our 
clients’ ideas and create 
an amazing new space 
for them. To see a project
rise out of nothing is 
fulfilling and the best 
part of our job. Our 
clients have consistently
enjoyed their experience
with us throughout the 
development process and
were glad they chose our
company to turn their
vision into reality. 
Every property is different.
We cater to your needs 
and work within your
budget to make sure every
project is successful.

Outdoor built-in kitchens make
alfresco dining a convenient
and fun experience with
everything at your fingertips. 

Everyone will want to meet at
your house for dinner under a
beautiful pergola with all its
cooling effects, and relax into
the evening around a beautiful
glowing gas or wood fire pit. 

Rolling Green Landscape & Design | Furlong, Pa.
(215) 794-1600 | www.RollingGreenLandscapeAndDesign.com

Rolling Green Landscape & Design, Inc

Impress your guests as they arrive
along a curved, professionally installed 
paver walk with colorful plantings and low-voltage
lighting that feels warm & inviting.

firepits
& pergolas

Curved 
Walkway

outdoor
kitchens
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Today’s homeowners seek outdoor living to relax
and entertain family and friends.  Let’s combine
our 18 years of experience designing and installing
outdoor living spaces with your conceptual ideas
to achieve the creation of your dreams.  We offer
hand drawn, top-down and 3D renderings.

S H OW C A S E

Turpin Pools

Turpin Pools,
brings uncompromising
artistry to outdoor living
spaces.  Known for
avoiding a cookie cutter
approach to design, no
two projects are ever the
same.  From pools to hot
tubs, ponds and foun-
tains, Turpin excels in
bringing water to your
property.

Turpin Pools | Coatesville, PA. | (610) 380-1119 | TurpinPools.com

design

build
Our team will guide you through the process from start to

finish.  This is the perfect time to start planning to ensure that
you will be enjoying your pool this summer. 

live
Living the outdoor lifestyle
means different things to
different people.  To us, it
means designing and installing
a private paradise of our client’s
dreams.  Water is our passion to
share; with Turpin Pools there
really is no place like home!

PA029416 
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Collegeville-based Basement Water-
proofing Specialists is a “family” 
business, in every sense of the word.

They are fourth-generation American contrac-
tors. Every employee feels like a member of the
family. The office employees work together in
an environment intentionally reminiscent of a
large family home. And the company’s philos-
ophy, its formula for success from the very
beginning, has been to treat each customer as
they would a family member. 

“When I started out, the simple manage-
ment tool that I learned from my father and
grandfather was, ‘If this was your mother’s
house, how would you take care of it?’” says
Ken Klinger, CEO. “We have instilled that
same philosophy in every one of our foremen
on every job, and everyone who answers 
the phone.” Klinger and his wife Debbie
recently handed the ownership reins over to
daughter Anne and son-in-law Scott Graham.
Ken and Debbie Klinger remain highly active
in the company. 

Serving the entire region, Basement Water-
proofing Specialists is headquartered in a 
refurbished 150-year-old stone farmhouse in
Collegeville. Its main office consists of Second
Avenue and they have a new addition of a 150-
year-old building on River Road. Their
Second Avenue location has a spacious fenced-
in backyard where the Klingers’ beloved
Turkish boz shepherds, Clarabelle and Calvin,
can frolic while they work during the day. 

“We bought this building for our business
because it is our other home,” Klinger explains.
“We have created a family environment. We
are really lucky because we have the most
amazing people who work with us. Everybody
here, we really assume is our extended family
and we take care of them that way. That’s why
we are so successful. That’s why we’ve
increased our business tremendously.”

The building’s converted rooms bustle
with activity. Smiling, cordial office staff—Steve
Johnson, Donna Wardle, Dominic Corrado,
Jennifer Armstrong, Sharon Love, Vicki
Cipollini, Paul Sumler, Paul Mathewson, Jessie
Kanagie, Nichole D’Arconte, Shane Harris,
Linda Mullin, Rob Mullin, John Cappelli,
Shirelle Watkins, Alyssa Florentino, Justin
Weatherill, and Jim Welsh—stay busy with
phone calls and managing projects. All of the
office staff and all of the production crews out
in the field contribute to the company’s success,
Klinger says, emphasizing that he and his
employees truly identify with their customers
and the issues they face, and they are serious
about treating each job as if it is for a member
of their family.

“What’s interesting is, people call a lot 
of the times and they are not sure what their 
problems are,” Klinger says. “They think they
know. Any one of our guys will go in and hon-
estly pretend it’s their house. They do a full
inspection, inside and outside, and they deter-
mine what they feel the customer needs. We
don’t try to sell them anything. It’s about deter-
mining what they actually need. When you
communicate that to a customer, they realize
you are not talking at them, you are working
with them, and that is really important.”

Through the years, Basement Water-
proofing Specialists has accumulated a long list
of satisfied customers throughout Pennsylvania,
New Jersey and Delaware. “We are so grateful
to our customers for referring as many 
customers as they do,” Klinger says. 

Basement Waterproofing Specialists dis-
tinguishes itself from others in the industry not
only in terms of excellent customer service, but
also in terms of the superior quality of their
work and track record of success, based on
their ability to correctly diagnose and correct
the specific issue unique to each situation.

Klinger points out that most basement
waterproofing companies specialize in just one
form of waterproofing, the installation of a basic
inside French drain. That will work in many
applications, he says. “But if you go 75 miles
away and you’re in New Jersey with high sand
content, or inversely if you go into the Pocono
Mountains or Lancaster County, you’re going
to find different environments and conditions.”
You may also want to redirect the water away
from your home so it never enters your foun-
dation, he explains. 

“We have 13 different levels of water-
proofing systems, which are customized per a
particular job,” Klinger says. “These water
management systems can be installed both
inside and outside of your home. We also do
inside and outside foundation repair whereas
most of our residential competition does one
type of waterproofing system and foundation
repair and it’s always inside.” 

Basement Waterproofing Specialists pro-
vides an extensive array of services to address
virtually any issue related to waterproofing;
foundation structural repairs and/or replace-
ment; drainage systems; mold and mildew
inspection and remediation; and much more. 

“Customers can sense when you really 
care about their problem,” Klinger adds. “Yes
we are there to do a job to make money, but
it’s not always about that. In this day of
complications, it still comes down to
one thing: It’s what’s inside of you. It’s
what’s inside your heart. It’s about
relationships. What you see is what
you get with us. Even down to
something small. Our contracts
have an American flag on the
back and no small print. It’s the
way we do business.” 

profile

Basement Waterproofing Specialists 
Collegeville, Pa. | (800) 700-9171 | (610) 409-2600 
BasementWaterproofingSpecialists.com
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Basement
Waterproofing
Specialists
It’s All About Family

ADVERTISEMENT

*Retro pricing available due to large 
material inventory and rising costs.

Free
Basement 

Consultation
SAVE UP TO $775
2016 PRICING*
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T
here’s nothing quite like ‘getting away’ and going on a vacation
at an all-inclusive resort. Let’s face it: Swim-up bars, live waterfalls
and sun decks are a few things we consider must-haves on our
resort checklist. But what if we told you that you could save

frequent flier miles and build a paradise of your own right in your
backyard? That’s a dream that pool experts are making a reality.

House & Home took the plunge into the deep end and spoke with
pool professionals across the region about how to get your pool to the
next level. With a resort and vacation getaway in mind, we find out
what the latest trends in the industry are, what features you can add
to your already existing pool and what must-haves—big or small—
will have you soaking up the sun all summer long.

The latest features and
amenities that will have
homeowners relaxing in
paradise right in their 
own backyards.

POOLS

Swimming
intoSummer

by Kaytlyn Mroz
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WHAT’S TRENDING
It’s no secret that young families
are looking to create a tropical
paradise in their own backyards,
and pool experts have taken
notice.

“Some of the biggest trends
are the incorporation of add-
ons like waterfalls, grottos and
slides,” says Michael Wimmer,
vice president of design at Plan-
tique Landscaping. “Younger
families want that ‘resort’ type
pool feel with something fun for
all ages. Attached spas and/or
sun-shelves add comfortable but
out-of-the-way areas for adults
to enjoy while keeping an eye
on the kids.”

Accompanying that desire
to serve the entire family’s
wants/needs with the pool,
Wimmer says he is getting even
more requests to fill the entire
space of the landscape rather
than have the pool stand alone.

“Today, the pool space is

more than just a destination in
the backyard. With the addition
of other outdoor rooms, the
pool is a room of its own that
has to ‘look good’ from other
rooms even when [it’s] not in
use,” Wimmer explains. “When
it is in use, it needs to provide
comfortable space for guests
who aren’t necessarily into sit-
ting in the sun, or getting wet.
That’s a big reason why we’re
seeing the add-ons we’re seeing
—we need to create a com-
fortable space for everyone.”

For Steve Yanulavich, owner
and operator at Garden Patios,
there are three major trends in
the pool industry right now
that have made a statement
on the West Coast and have
traveled east to our area.

“To start, the shapes of
pools are really starting to take
on a modern look with more
sharp edges and straighter an-
gles,” says Yanulavich. “Second
[is] introducing smaller LED
lighting into the pool instead
of one large light [in] the deep
end. These lights are made
from several manufacturers and
are the size of half dollars so
that you can [place] them in
several different areas of the
pool to give consistent light
throughout.”

And lastly, Yanulavich says
the actual finish of pools is
changing. Rather than your
typical gray/white smooth plas-
ter, homeowners are requesting
pebble finishes. He says, “The
pebble finish gives you an array
of different colors and exposed
aggregates to leave the home-
owner with a final product to
show off to family and friends
during a pool party.”

Keith Frederick, president
and CEO at Environmental
Landscape Associates, says the
newest trends in the field are
hyper focused on lifestyle and
extending the season. “Incor-
porating outdoor living areas
throughout the overall design
such as outdoor kitchens or
grilling stations, separate dining
areas and casual seating areas
[has been popular],” he says.
“[Adding] the use of pool
heaters and spas is designed to
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prolong summer, but pool own-
ers are now asking for pool
houses, cabanas, covered roof
structures and wall/ceiling/free-
standing heaters or fire features
[to do that also].”

ADDING AMENTIES
Whether they are for functionality
or flair, the added features to
your pool are what transform a
simple splash zone into something
to be envied by neighbors.

Stephen Fahs, owner of
Country Club Pools, says sim-
plicities like a heater, salt system,
variable speed pump and au-
tomation can be added to exist-
ing pools to increase how well
it functions and for the home-
owner to get the best and most
use out of it. He adds, “Salt
systems make the water feel
great and are really simple for
the homeowner to maintain.”

Adding to his sentiment, Do-
minic DiCesare, general manager
at Blue Haven Pools & Spas,
Northeast, says the quality of
the water counts the most when
talking about amenities. 

“There are features such as
water purification systems that
basically give you the quality of
bottled drinking water in your
swimming pool,” DiCesare says.
“We can also add a salt generator
to that system so that you are
basically swimming in the purest
water possible. You’re looking
to have the cleanest pool water
possible because that’s what
makes it refreshing; when it is
sparkling and crystal clear and
you don’t feel like you are swim-
ming in a lot of chemicals.”

DiCesare also adds that they
are doing a lot of waterfall areas,
grottos, custom slides, sun decks
and in-pool viewing areas for
their customers.

And depending on the home-
owner’s budget, they could add
a top-of-the-line amenity—that
even has tech gurus interested.

“We are currently installing a
spillover spa to a 26-year-old
pool that will have the latest fea-
tures that the homeowner can
control with his iPhone,” explains
Fahs.

Tom Casey, vice president of
sales at Anthony & Sylvan Pools,
says their homeowners are re-
questing the addition of water
features the most. “They add
extra ‘oomph’ to an already won-
derful family gathering place,”
he explains. “They create an
artistic showpiece where family
and friends gather and are spec-

tacular [looking even] at night.”
“There are literally hundreds

of options that a homeowner
with an existing pool can add
to take [their pool] to the next
level. You can essentially add
any of the attachments and fea-
tures that we install on a new
pool,” says Jeffrey Tierno, owner
and field supervisor at Pools by
Design. “There is no reason
other than budget that changes
can be made. From lighting to
water features, saline systems
to UV and Ozone to fully au-
tonomous applications, there is
no limit.”

MUST-HAVES AND 
FINISHING TOUCHES
There is always a way to take
an average pool and make it
spectacular. Sometimes that
comes from getting the one fea-
ture that experts are claiming is
the must-have of the season,
other times it can be by adding
the small touches that bring the
pool to life.

Frederick says complete pool
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Swimming
intoSummer
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and home automation integrated
systems are the must-haves of
the season. He gives us an ex-
ample: “Alexa, please turn on
the pool lights and spa jets.”

But Tierno says either having
a beach entry into your pool or
a sun deck is the biggest must-
have of the season for inground
pool owners. “Add a little detail
such as umbrella stands and
deck bubblers integrated along
with some ambient LED lighting
and you now have a feel of the
resort pool without having to
leave the comforts of your own
backyard,” he adds.

Casey adds that even simple
additions can upgrade your over-
all oasis experience. “Backyard
furniture, decorations, lighting
and, of course, pool toys, can
all add the final touches to the
perfect backyard resort,” he says.

But if your idea of a finishing
touch is a lot bigger, Don Panetta,
owner of D. Panetta Contracting,
says outdoor lighting, water fea-
tures and even pergolas and
pavilions can help complete that

resort feel that homeowners are
trying so hard to accomplish.
He adds that the company has
been seeing a lot of requests for
both barbecue areas and fire
pits making it two of their must-
have amenities.

Mike McCool, general man-
ager at Swim-Mor Pools, says
there’s no competition in must-
have amenities with the sun
shelf. “It’s a simple add-on that
you can customize the size and
shape. That has increased from
being in 10 percent to now 90
percent of pools that are incor-
porating something like that
into them,” McCool says. “To
be able to have an umbrella
with a little table and a couple
of chairs inside the pool—just
like when you go on vacation
in Bermuda—you are doing that
in your backyard now.”

If you are thinking about get-
ting a pool, the professionals
agree that you need to begin the
process as soon as possible.

“Start now because it is going
to take two months to get some-

one in your backyard,” says Panet-
ta. “If you are thinking about it
then start the process now instead

of the middle of the summer or
you won’t be able to enjoy it until
next year.”  
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Anthony & Sylvan Pools
Doylestown, Pa. | (215) 489-5600
AnthonySylvan.com

Blue Haven Pools & Spas,
Northeast Inc.
Serving Northern and 
Central New Jersey
(800) 219-2141
BlueHaven.com

Country Club Pools
Hatboro, Pa. | (215) 675-7550
CountryClubPools.com

D. Panetta Contracting, LLC
Serving Northern and 
Central New Jersey
(973) 659-9374
DPanettaContracting.com

Environmental 
Landscape Associates
Bucks County, Pa. | (215) 794-2400  
ELAOutdoorLiving.com

Garden Patios Inc.
Quakertown, Pa. | (215) 953-7422
GardenPatiosInc.com

Plantique Landscaping
Allentown, Pa. 
(610) 395-6940
Plantique.com

Pools by Design
Serving North and 
Central New Jersey
(973) 942-1211
PoolsByDesignNJ.com

Swim-Mor Pools 
Mount Ephraim, N.J.  
(856) 456-3332
Northfield, N.J. | (609) 654-7171
Millstone Township, N.J.  
(732) 446-2211
SwimMor.com

RESOURCES
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