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LAST SPRING AND SUMMER PRO-
VIDED A BIT OF A RESPITE from
the onslaught of the COVID-19 pan-

demic as the warmer weather allowed people
to get out of the house to enjoy the outdoors.
From walks in the park to days spent on the
sand at the beach, it was a welcomed chance
to break the monotony of being in a quarantine
lockdown.

But with most other normal social activities
put on hold, the pandemic also put a renewed
focus on spending quality time at home. For
many, finding a way to utilize their outdoor
living space to its fullest became a high
priority. With staycations becoming so com-
monplace, homeowners were eager to find

ways to make their yards more functional
and aesthetically pleasing and one of the
best ways to achieve that goal is with a land-
scaping or hardscaping project. 

It’s no secret that the pandemic caused a
massive spike in home improvement interest
both inside and outside the house. And
though recent vaccine news has inspired
confidence that we are turning the corner,
the appeal of having your own outdoor
oasis likely won’t subside anytime soon.
Whether you want to lounge by the pool
during the day or have dinner on the deck in
the evening—or both—it would seem the

possibilities for maximizing your space’s full
potential are endless with the help of a
skilled professional.

“I truly believe a silver lining of the pan-
demic is that it has brought people back
outdoors, even if just at their own property,”
says Mike Pasquarello, landscape architect
with Elite Landscaping. “The ability to keep
your family home and safe and still be able
to enjoy outdoor entertainment has proven
priceless.”

Pasquarello says clients with pools are
adding other features such as fire pits, outdoor
kitchens and pavilion roof structures to their

HouseMagazine.com SPECIAL EDIT ION SPRING 2021       HOUSE & HOME 13

provides many benefits for both 
the short and long term.
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transforming your 
outdoor living space

As demand grows during the pandemic,
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yards to create a cohesive outdoor experience.
“I call it striving for straight Fs—food, fire
and fluidity. If you can achieve these three
basic elements in a space, then let the party
begin,” he says. 

Steve Compton, owner of CKC Land-
scaping, has seen similar interest and says
that while outdoor kitchens and fireplaces
have always been popular, the demand has
only increased and a high percentage of the
jobs he’s completed during the pandemic
have included these elements. 

“We’ve seen significant and exponential
growth in the amount of true outdoor living
spaces that we are designing and building.
In the past, we may have been doing some
pretty standard decks or patios, but now
things are getting much more intricate and
involved,” Compton says.  

“The creativity really has come out to
make something different and inviting,”
echoes Randell Spackman, president of
Thornbury Services.

“One of the things people have been

asking us to do is to design more in-home
getaways,” he says. “For instance, we recently
completed a Mediterranean pool landscape
and have done outside railroads around
people’s landscape to entertain the family.”

Despite the desire to create a unique
space, the experts we spoke with caution
that looks aren’t everything, and that home-
owners need to also consider how the space
would best be used. 

“It’s important that projects are designed
with functionality in mind, not just aesthetics,”
says Compton. 

“Functionality is the absolute key,”
agrees Spackman. “It has to be practical
with the ability to adapt. You have to be
able to include space for expansion and
future family needs.”

A fringe benefit of improving your out-
door space is that by extending the comforts
of the inside of the home you are also
boosting curb appeal and property value.
While that certainly bodes well for the long
haul, it’s also an asset during the current
red-hot real estate market, whether you are
looking to buy or sell a home. With record-
low interest rates and limited inventory, it’s
a factor that could make all the difference
in getting to the finish line.

“It does result in boosting the property
value and with the way the real estate
market is now, with the shortage of inventory,
it helps,” says Compton. “If you have two
homes on the same street, finished the same
way inside, you are certainly going to move

HouseMagazine.comHOUSE & HOME SPECIAL EDIT ION SPRING 202114

Since the pandemic, 
demand for outdoor 
entertainment 
spaces has definitely
increased to levels 
we have never
experienced before.”

||

—MIKE PASQUARELLO,
ELITE LANDSCAPING

OUTSIDE
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your home more quickly and
gain more value if you have
that outdoor living space.”

“Fully finished basements
have historically been a feature
boosting a home’s value and
resale appeal. [But] outdoor
spaces have surpassed them
for what homeowners are in-
terested in having installed
and home buyers to pur-
chase,” adds Pasquarello. 

Spackman has done some
jobs for realtors in recent
months to help transform a
listing, and says that improved
landscapes don’t necessarily
need to break the budget to
be effective. “They just need
to be thought out well. You
can be creative with how you
spend the money and the ma-
terials you use.”

But like any big project,
proper planning goes a long
way to a successful result.
Spackman says his company
dedicates lots of time to mak-
ing sure everything is well
thought out while also leaving
room for spur-of-the-moment
ideas that may arise along
the way. 

“We spend a lot of time
planning because by the time
we get to the build phase, we
want to get it right the first
time with as few changes as
possible,” he says. “But it’s
also good to be flexible be-
cause when that artistic license
arises, you want to be able
to bring in those fun attributes
that really set a project off.”

In normal times, one
might expect to have a few
weeks to hire the right con-
tractor, conceptualize a plan
and enjoy their space in a
relatively quick fashion. But
because the pandemic has
caused such high demand and
with the backlog of jobs
caused by the initial shut-
down—not to mention a
shortage of materials—anyone
hoping to have work done in
time for when this spring and
summer arrive needs to act
quickly or they may be forced

to look at 2022 as a more re-
alistic option. 

Pasquarello, like other
area contractors, says his early
spring calendar is nearly full
and that anyone who may
be interested would be well-
served not to wait too much
longer.

“Since the pandemic, de-
mand for outdoor entertain-
ment spaces has definitely
increased to levels we have
never experienced before,”
Pasquarello says. “Planning
should be started immediately
to ensure completion by sum-
mer.”

Compton says it’s the
biggest thing he stresses to
clients and potential new cus-
tomers. “Now versus this
time in any other year; if
someone wants a project done
that they want to enjoy in
late spring and through the
summer, they needed to start
yesterday.

“Get on the internet, get
on the phone, find contractors
and vet them. You have to
move now. Between materials
being available, permitting,
planning and the backlog of
work that design-build firms
have, you’d be lucky to get
started with a good, reputable
company prior to April or
May. It’s really time to get
started,” says Compton.
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When should people
start getting their Shore home

springtime ready?
Now is a perfect time, even more so given the
pandemic that we are living through. There
are delays with a lot of furniture brands,
specifically custom furniture. We encourage
customers who use our complimentary design
services to focus their attention and budget
on the space or spaces where they are going
to be spending the most time. Springtime and
summertime [is when] we recommend starting
with your outdoor spaces.

Instead of replacing entire furniture sets,
what are some easy fixes you recommend?
There is so much you can do to repurpose
furniture. Changing out the hardware and
refinishing the piece in a new color are some
examples. Both are services that Monroe &
Kent Home STUDIO (our in-house furniture
refinishing division) can assist with, but if
you don’t mind investing some time and
effort, you can make a fun weekend project
out of giving new life to an old piece.

What pieces can homeowners add to make
their areas stand out?
Accessories! This is where so many homes fall
short. It’s like putting on a beautiful dress and
not adding jewelry. After investing in gorgeous
furniture, adding art, lamps and decorative ac-
cents is critical to finishing the look.

How much can a light fixture not only
brighten the space, but change the 
entire look?
A light fixture can transform a space.
Height, shape of the shade, bulb wattage
and what the lamp base is constructed of
can add interest to any space and the best
thing is, this is an inexpensive change to
any room.

What furniture colors are trending and
what colors add a nice pop?
Pantone’s color of the year for 2021 is ulti-
mate grey and for only the second time in
22 years they have added another color—
illuminating which is a yellow. These are
great accent colors, but we’re loving 
green at the minute. We have one sofa
which is this beautiful shade of green that
keeps flying out of the store. I personally
love muted monochromatic colors for fur-
niture and then bold accent colors with pil-
lows, rugs, etc.

What sets Monroe & Kent Home apart from
other furniture and decor stores?
We offer complimentary design services, 
a free five-year premium warranty (because
why should you pay to insure brand-new
furniture? It should last!) but more impor-
tantly—selection. We have access to more
than 100 brands so we cover every possible
design style and budget.  

21HouseMagazine.com

EXPERTISE:  FURNITURE
?asktheexpert

Richard Eib, group chief executiveor 25 years, Richard Eib has
invested in or started businesses
within the retail space, but it

wasn’t until his sister-in-law had a poor
experience with a furniture company
that he had his aha moment.

“Monroe & Kent Home was born 
out of a negative experience that my
sister-in-law had with a national 
brand that refused to stand behind a
$10,000 purchase when the furniture
started to disintegrate after six
months,” Eib says. “My business
partner [James Eib] and I figured 
there had to be a better way.”

Started in 2017, Monroe & Kent
Home offers a wide selection of
furniture, lighting, rugs and all kinds 
of decor to put the finishing touches 
on furnishing your home and making
fresh changes for 2021. Whether you
are starting from scratch and designing
an entire space or refreshing a room,
Richard and James are full of ideas
and solutions to get your Shore 
home ready for the spring and wow
your guests.

House & Home spoke with Richard
who discussed the ways you can give
new life to old pieces, what you can
add to make your home stand out and
why you shouldn’t shy away from
adding color.

Monroe &
Kent Home 
by Julie Shannon

F
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NewPool
P L A N N I N G  Y O U R

POOLS
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A swimming pool can
add so much to any
home. From exercise

to fun to relaxation, your
pool is transformative, bring-
ing facets of joy to your life
you may not have known

you were missing. There is
much to know about the
process, and you want to
have the most positive ex-
perience possible, so here
are thoughts of which you
should be aware. 

HouseMagazine.com

B Y D A N I E L  S E A N  K A Y E

Whether
replacing an
existing pool 
or introducing 
a pool to your
property for 
the first time,
there is always
something 
new to know.
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Replacing a pool
“Replacing an existing pool is
pretty common,” says Sam Wad-
dell, president/owner of SLS
Landscaping. “There are many
old pools that don’t meet today’s
pool code and are just outdated
in design and function for today’s
lifestyles.” He says it’s important
for companies to offer creative
and functional designs that meet
modern vision and lifestyles. 

“Just like a new
homeowner who is
looking for a pool,
you would need to
pick a shape and
size. It’s really up
to personal prefer-
ence on style,” says
Chuck Ordini,
owner of Joe Ordi-
ni’s Best Fiberglass
Pools. “Just make
sure you under-
stand what is need-
ed to pay for a full
removal of the old
pool because you
will have to exca-
vate the old hole to accommodate
the new pool installation.” 

If you want to replace a con-
crete pool, you’d need to renovate
it to make it new again, unless
there are major structural issues,
says Dominic DiCesare, general
manager of Blue Haven Pools
& Spas by Calvitti. “For liner
or fiberglass, you’re removing it
and starting over. And any re-
placement would require a design
consultation to look at the pool
and yard.” He adds that knowing

township requirements, under-
standing the property and pre-
senting a design plan are impor-
tant.

“You need to fully renovate
what’s already there. You need a
clean slate,” says Bryan Hull,
one of the partners of Del Val
Pools & Spas. “But you also
have to know that the code is the
code. Fences have to be 48 inches
high. They need setbacks. They’ll

have to rip out and
replace the existing
pool. There’s a lot to
know.”

Installing a new pool
Start this process
with a licensed land-
scape architect and
designer (LLAD),
says Rich Cording
Sr., owner of CLC
Landscape Design.
“An LLAD can re-
ally see your whole
property and can tell
you what works,
what doesn’t, what

can cause problems, etc. When
I get calls to come help with a
situation, it’s often too late to
make major changes without a
real big cost. Maybe it’s after
the pool was put in and it was
set too low and now there’s a
drainage problem. If you contact
a landscape architect first, before
having the pool put in, they can
show multiple elevations, ordi-
nances, rules of the township,
and can add in extra things you
need to know like regulations

SPECIAL EDIT ION SPRING 2021 HOUSE & HOME 25HouseMagazine.com

You want to make
sure you’re dealing
with a professional

company . . .
because it is major
construction and
you have to live

with the outcome 
of the job.
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BLUE HAVEN POOLS
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and conditions. They can help
create an area that works prag-
matically and aesthetically,” he says.

“What ends up being there
depends a lot on the size of the
property,” says Hull. “What would
fit? What’s better—gunite or vinyl?
Gunite is more custom, allowing
for sundecks and benches. You
can have a premier pool. You can
put steps anywhere, add hard-
scape/landscape backyards. The
options are endless. Vinyl pools
are not as fancy and are less ex-
pensive. It offers fun in the sun,
and a pool on a budget,” he says.

Waddell agrees that good land-
scape architects and designers
will meet with a client to discuss
how the pool/landscape will be
used—if it’ll be mainly used for
children or for adults. “The pool
is just one element of the total
outdoor space and commonly in-

corporates a pavilion with a
kitchen and fireplace with seating
and entertaining space,” he says.
Other design elements include
pool terraces, pavilions and land-
scaping.

DiCesare adds that homeown-
ers must be focused on what is
going to meet their needs and work
best in their yard.

The right company 
Knowing which company will get
you what works right for you is
important. “I always suggest word
of mouth and referrals from friends
and family,” says Ordini. “Check-
ing the Better Business Bureau
(BBB) for ratings and comments
is always a good idea when pur-
chasing a large dollar item.” 

“You want to make sure you’re
dealing with a professional com-
pany, and if it’s a right fit for you
because it is major construction
and you have to live with the
outcome of the job,” says DiCe-
sare. “You have a lot of small
builders and landscapers that start

pool projects that go upside-down
real quick.” 

“For choosing a company,
consider referrals and length of
business,” says Hull. “For example,
we’re a family business, so we
focus on making sure that what

you’re promised, you’re given.
We don’t believe in high-pressure
salesmen. We’re selling fun.”

Hull believes the pool you get
has to be based on your life, interests
and plans. “What are you trying
to do? Most people have basic

NewPool
P L A N N I N G  Y O U R
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ideas—shape, size and usage.”
“Pool styles are typically de-

cided by the intended use of the
environment,” says Waddell. “Do
the children want a water resort
or is this a formal landscape where
the pool be enjoyed more visually?
All of these aspects [will] be dis-
cussed with the client at a design
meeting.”

“It’s important that a client
can ask the company everything
and have a good relationship with
them. The client needs to under-
stand what’s involved in the cost,”
adds Cording. “Since we are a
design/build company, we oversee
everything, every company that
does the work. We are able to
know what will be needed at
every step.” He says to create a
“wish list” for the company, in-
cluding how many people you’re
going to be entertaining. This as-
sists the LLAD in coming up with
creative ways to make the property
work, to utilize lawn areas and
better integrate the pool into the
backyard. “You don’t want just

the easiest place to drop in a pool.
You want to consider traffic pat-
terns, views from inside the house
and the patio. You want to know
how the whole area will be seen.”

Special features 
“Today’s trend is for salt pools.
They reduce the need for the
added chemicals during the sea-
son and leave the skin feeling
softer and smoother than that
itchy dry feeling with a tradi-
tional chlorine pool,” says Wad-
dell. “There are a lot of features
that can be designed and built
with the pool such as spas, wa-
terfalls, sun decks and luminaries,
to name a few.”

And if money is an issue, “salt
systems and most special features
can all be added at a later date,
for an extra cost of course,” says
Ordini. 

There are many options, says
DiCesare. “You have salt, UV/
Ozone systems, water-fire features,
waterfalls/grottos.If they can think
of it and have the budget, a good

builder can build it.”  
“Saltwater is incredible,” says

Hull. “It takes maintenance down
to zero. It stops the pool from
turning green and offers benefits
across the board. There are also
auto vacuums now that do every-
thing. They work great. There’s
also lighting that offers mood
changing, adds style and elegance,
and spillover spas which are very
popular.”

Cording agrees that saltwater
and various amenities are impor-
tant aspects of today’s pools. “All
we do is saltwater, and most pools
have sunshelves since they allow
people to sit in the pool or lay in
it,” he says. “Today’s pools have
less to do with diving, so there
are larger shallow areas. All have
LED lighting and are controlled
by their phones. There are plenty
of square or irregular shaped
pools, many with bars, grottos,
even caves. The ideas seem endless
and they help create a leisure lo-
cation that adds to so much to
people’s lives.” Im
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Blue Haven Pools 
& Spas by Calvitti
Six offices serving Pa., N.J., and Del.
(800) 219-2141
BlueHavenPoolsNE.com

CLC Landscape Design
Ringwood, N.J.
(973) 839-6026
CLCDdesign.com

Del Val Pools & Spas
Turnersville, N.J.
(856) 629-2999
DelValPoolsAndSpas.com

Joe Ordini’s Best
Fiberglass Pools
Bristol, Pa.
(215) 788-5532
Swim1Day.com

SLS Landscaping
Lumberton, N.J.
(609) 518-5263
SLSLandscape.com

RESOURCES
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Give your old 
pool a new look with the
latest features, functions
and materials. Add the
hydrotherapy spa that
you always wanted or
simply replace the worn
plaster, tile and coping, 
a full range of options 
is available.  

Stun your neighbors
and attain a level of 
sophistication that you
have always dreamed
of. Your yard is now
ready for everything
from cocktail parties 
to barbecues and 
birthdays. 

Swim-Mor  
Pools & Spas
is a family-owned and 
-operated business
started in 1967 that
proudly carries on a
tradition of quality in
our products. We have
an experienced staff
that utilizes some of
the latest technology
to bring to you. 
Visit or contact one of 
our three convenient 
locations for a consul-
tation about building
your ideal pool.
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Swim-Mor Pools & Spas 
Mt. Ephraim| (856) 456-3332
Northfield | (609) 645-7171
Millstone Twp. | (732) 446-2211
SwimMor.com

Swim-Mor Pools & Spas
S H O R E S H OW C A S E

pools
Put some tropical escape back
into your suburban sprawl. This
perfect oasis is no mirage but
the ideal transformation of your
yard to the spot where everyone
gathers to enjoy.  

spas

new

renovations
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How do trends and styles differ in Shore homes?
Clients love neutral tones. Whites and grays
are remaining very popular, and they lean to-
ward porcelain over marble because it requires
less maintenance. For the true Shore vibe,
blue tones are huge to achieve the ocean feel.
We’ve been introducing textured 3D geometric
tiles, often creating designs that resembled
crashing ocean waves. The industry has come
so far in terms of unique mosaics, where it
really feels like you’re looking over the ocean.

Some of the newest things taking hold
are large tile slabs—as large as 5 by 10 feet. It

looks like one full slab
with no grout joints, and

the veins in the tile can be matched, so
they flow across the wall. Full slabs like

this used to only be available in marble, but
now there is a porcelain option that cuts the
price in half or more. We have one of the
largest selections in the area, offering an
extensive variety of color schemes. It makes
your bathroom look like something you’d see
on a high-end design show on HGTV.

Has the pandemic shifted any design requests
as a result of people spending more time in
their Shore home?
We’ve never seen an influx of people flocking
to the Shore line like this. Remote work ca-
pabilities meant people could work from their
Shore home, and we have seen a change in
color tones, toward warmer colors and away
from colder whites and grays. They want it
to feel homier. Another interesting aspect is
the increase of people from New York coming
to the Shore bringing a different taste than
people who come from Pennsylvania, for ex-
ample. We’ve added products in our showroom
that have gold and unique metals to represent
those styles and tastes because we want to
cater to everyone’s design preferences.

Why is it important to work with a designer
who understands the specific elements of a
Shore home?
For a majority of clients, their Shore home is
their second home, so they’ve been through a
design process before and know what to
expect, but that doesn’t mean it’s not unique
and exciting. For their second home, they
want to express themselves through their

design. We provide a unique and diverse
product line—products they can’t find else-
where—and put them together to make the
home feel like a getaway through the theme,
patterns and color scheme of the design.

How are you managing consultations under
coronavirus protocols?
We are offering both virtual and in-person
consultations. In advance of these consultations,
we want to prepare as much as possible, so
we ask clients to send us inspiration photos,
home style, color schemes, etc. This all guides
us in terms of what products to show them
once we get to the consultation. Once they
decide to move forward, we do recommend
coming in for a short meeting to confirm
choices because some colors never truly
capture through the phone screen.

What else stands out about your business and
its philosophy?
We truly focus on the service end. We’re not
looking to compete with the box stores—we
want it to be a more unique experience. The
process of designing and renovating your
home is fun and exciting. It’s an opportunity
for people to show their personality and we
provide the guidance to turn a boring space
into a showpiece that makes them happy
every time they walk into it. We go the extra
mile, sketching designs or using renderings to
help clients visualize the finished space. Once
the project is underway, we’re involved until
it’s completed. We understand that this is a
big project—both expensive and time con-
suming—and we provide generations of ex-
pertise that is unmatched. Our goal is to turn
a client’s house into a home.   
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EXPERTISE:  BATH/KITCHEN TILE DESIGN
?asktheexpert

Mike Eisele Jr., head of design team

Coast Tile & 
Marble Supply

Egg Harbor Township, N.J. | (609) 646-9346 | CoastTile.net

hore homes have always had their
own distinct look. Meant to feel
like a retreat away from the

everyday bustle of a primary home, these
beach town properties require a specific
design knowledge of the best materials 
to use. Enter Coast Tile & Marble
Supply—started in 1965 by Joseph
Eisele, then passed down to his four sons
and now moving into the third generation.
With a focus on personal service and
teamwork, you will always be dealing with
an owner, either directly or as part of a
team. As the tile industry evolved from
offering only a few types back in the ’60s,
so has the company—expanding to a
range of products including porcelain,
marble, mosaics and even luxury vinyl,
hardwood and fireplaces. Coast Tile &
Marble Supply works with builders,
architects, designers and homeowners for
everything from kitchen and bath design
to entire homes, especially those in the
Shore communities. 

House & Home spoke with Mike
Eisele Jr., head of the design team, about
which products and trends have left a
lasting impact on Shore homes and which
ones are newly emerging.

Coast Tile &
Marble
Supply by Liz Hunter 

S
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It’s All

A BATHROOM RENOVATION
can add great value to a home, but

professionals share the important steps 
to consider during the process.

B Y  M A T T  C O S E N T I N O

IN THE

Details
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Asthe interest in home renovations contin-
ues to soar, the room that usually comes 
to mind first is the kitchen. After all, 

it’s where homeowners spend the most time dur-
ing their daily routines and it is also the heart of
get-togethers with family and friends throughout
the year.

But while a kitchen remodel might be the star
of the show, contractors remind us not to overlook
a very important supporting character—the bath-
room. A renovation in one or more bathrooms can
not only add functionality and style to the spaces
but also long-term value and return on investment.

“Bathrooms are probably even more popular 
to do than kitchens,” says David Cerami of Home-
Tech Renovations. “A kitchen project is obviously
a little more glamorous because it’s entertainment

central when you have people over. But as far as need
is concerned, there are two to three times more 
bathrooms than kitchens in suburban households
so bathroom renovations are very popular.”

A bathroom project probably won’t be as 
burdensome as a kitchen either, adds Kyle Eisele of
Coast Tile & Marble Supply Inc.

“A lot of times people will buy a house and the
bathroom has been there for years and still has green
or pink tiles on the wall,” he says. “It’s one of the
projects people feel as though they can tackle rel-
atively easily. Where a kitchen may seem like an
overwhelming process, typically people feel a little
more comfortable trying to redo a bathroom.”

Still, there are many important steps to follow,
and local professionals have shared with us their tips
for ensuring a successful project.
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CHOOSING THE RIGHT COMPANY
With plenty of competition in the marketplace, finding the right con-
tractor to handle a bathroom renovation can be confusing, especially
for homeowners who have never attempted such a project. Chris Fas-
cella of Fascella Construction Corporation offers a list of qualifications
to be on the lookout for in a company right out of the gate.

“No. 1 is they have to have a design professional to work along with
the homeowner in conjunction with the contractor, preferably an in-
house design professional,” he says. “I feel that is a very strong piece.
The next piece is they should be able to give you a list of client refer-
ences and have good reviews. That’s very, very important. Also, if they

come out to your home and they can’t generate an estimate for a bath-
room renovation within three to five days, they’re not the right con-
tractor because they’re either too busy or very disorganized. Finally, make
sure you get a certificate of insurance naming you as an additional in-
sured for the duration of the project.”

Mark Howell of Shore Glass and Doors adds that experience is a
must and he is always willing to have past customers speak with new
ones and share the story of their project.

“I would say important qualifications are how long the company
has been in business, what kind of reviews they have on their website
and if [the homeowner] has gotten any referrals from friends,” he says.

Cerami agrees that experience is important but suggests that spe-
cialization in a particular area—in this case bathroom remodeling—
is preferable over someone who has spent years as a general contrac-
tor. He also thinks homeowners should look for someone who has pro-
fessional accreditations and belongs to organizations such as the Na-
tional Kitchen and Bath Association and the National Association of
the Remodeling Industry.

“I think a lot of contractors who take the time to be part of pro-
fessional organizations generally are going to be a little more diligent
about how they treat customers and what they do,” he says. “Also, home-
owners should interview at least two to three different people to see if
there’s a fit.”

Since there are several different aspects to a bathroom remodel, hav-
ing access to a wide range of materials in one place is also crucial, ac-
cording to Mike Werner of AAA Hellenic Marble.

“It helps to be able to put all of the elements of a project together
and be able to reference one another,” he says. “In other words, you
have a company that will supply the slab material for the vanity tops,
the tiles for the tile installation and the cabinets. Having all of those
different elements in one location can be very helpful.”

SETTING REALISTIC GOALS
Many homeowners have preconceived notions going into a project based
on their favorite remodeling shows on HGTV or stories they’ve heard
from friends and family. One of the responsibilities of the profession-

als they’re working
with is to keep the
budget and goals in
check.

“One of the first
things we do is set the
expectations; know-
ing the look they’re
going for versus an al-
lotted budget,” Wern-
er says. “Ultimately
it’s very important for
the client when they
come in to start mak-
ing selections to have
several different ideas
of things they like.
We’ve been doing this
a long time and we
can always offer guid-
ance on the aesthetics
of things, but we are
a designer showroom

so it’s kind of difficult if the client hasn’t established any kind of direc-
tion they want to pursue. Once they have that information, we can help
guide a nice balance between aesthetics and the budgetary number.”

Transparency from the beginning is another key factor, particular-
ly when it comes to cost. For example, Eisele points to not just the price
of the tile but everything that goes along with it, like grout and capping.

“A lot of times people come in and there’s a bit of shock factor when
they realize all of the little things that go into a project and add up to
the total cost in the end,” he says. “We’re very upfront with people.
… You want to be sure going into the project so you can properly pre-
pare for it. It’s not a quick thing either; a lot of people think they can
get in and out but that’s probably the worst way to do a bathroom re-
model when you’re going to be living with that bathroom for five to
15 years.”

For that reason, Fascella explains that companies should be able
to provide customers a detailed estimate and plan for the project.

“When we do an estimate, it doesn’t just say, ‘Renovate bathroom
according to plans,’” he says. “It starts with permits all the way down
through final cleanup. It includes general demolition, framing, electri-
cal, plumbing. The whole thing is broken down to 20 or 30 different
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line items depending on how big the
project is. If a contractor does not want
to break out the different phases … and
show you the different costs, be wary.”

MATERIAL SELECTION
Shopping for the materials to use in a
bathroom remodel can be exciting for
the homeowners but they should also
do their homework. When it comes to flooring, vanity tops or
shower tiles, there is more to the decisions than style and look.

“Color and pattern and all of that is one thing, but there’s
a whole other end to it which is the maintenance factor and
the durability factor,” Eisele says. “We provide that insight into
navigating your entire bathroom selection. Do you want to be
sealing your marble floor once a year or do you want to put
in a porcelain tile that is just going to have to be wiped down
here and there because it’s much easier to maintain? Do you
want to put in glass that might chip or ceramic that is less ex-
pensive? There are so many different parts and we’re able to
help them make the decisions based on their price point, clean-
ing factors and maintenance. That all comes with experience
and knowledge of the products.”

Presenting a client with all of the options makes for the best
final decision.

“If somebody establishes a natural stone look that they re-
ally like, we all know that marble requires a little more care
and maintenance, so a good alternative would be exploring 
a nice porcelain tile that offers the same look but it can be 
more moderately priced or just a fraction of the cost of the 
natural stone and holds up extremely well in the application,”
Werner says.

“But a lot of times when somebody falls in love with that particu-
lar look there’s not really an exact alternative so what we will typical-
ly do at that point is educate the client, make them aware of what they’re
going to be up against having that particular material in their bathroom.
We will guide them on the care and maintenance and everything that
goes along with it.”

A relatively new product that has been in high demand, according
to Eisele, is 5 foot-by-10-foot porcelain tile, even though it is a bit more
expensive to install. “People like the fact that it’s not real marble slabs,
it’s easy to clean and there’s no grout joints,” he says. “Everybody comes
in talking about how much they hate grout … and anybody who hears
there is no grout joints jumps out of their shoes with excitement.”

POPULAR REQUESTS
Fascella has noticed a major trend of people wanting to age in place,
so they are either converting bathrooms in their own homes or in the
homes of their adult children to be more accommodating. He and Ce-
rami also agree that most clients are looking to remove soaking tubs
in favor of walk-in showers.

“People definitely want larger, multi-function showers,” Cerami says.

“They’re doing away with the fiberglass tubs that are jammed into a
corner and they never seem to use. If there’s space and the budget per-
mits, they tend to go with the free-standing tubs that are more of an
art piece within the room. They also want in-floor heat systems, archi-
tectural lightings, built-in medicine cabinets and things like that.”

Howell’s company specializes in the fabrication and installation of
frameless shower doors but offers much more for bathroom remodels.

[People like] the elegance of frameless shower doors. They really
enhance the look of the bathroom and they’re very functional,” he says.
“We also do mirrors and accessories like towel holders, toilet paper hold-
ers, toothbrush holders, door knobs and hardware.”

Eisele’s company does a lot of business at the Jersey Shore so aqua
colors will always be popular, but customers are also becoming bold-
er in their color choices.

“We’re seeing some more powerful colors which is interesting, be-
cause for the last three to five years it’s typically been white and gray
consistently,” he says. “Of course in the Shore towns everybody loves
the ocean blues, but we are starting to get a couple more pops of 
color in the palette like mint green.”

While the professionals say that most clients focus their renovation
efforts on the master bath, others will invest in the guest bathroom to make
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the space inviting for visitors. A
powder room can also be a room
to try some different design ele-
ments, such as wall-mounted
faucets, vessel sinks or self-flush-
ing toilets, according to Cerami.

“Powder rooms may have
amenities that are more Euro-
pean, such as a toilet and bidet
combination,” he says. “We 
see things that are a little more
unique in powder rooms and
make them special. Wall treat-
ments are also nice to do, depend-
ing on someone’s style. We make
these rooms more designer-ori-
ented because all of our guests use
them when they come over.”

At the end of the day, whether
it’s a spa-like master bath or a
stylish powder room, having a
professional who can handle 
the entire project from start to 
finish will make for a pleasant 
experience.

“You may rip up a bathroom
and find that you have five dif-
ferent problems you didn’t ex-
pect,” Eisele says. “You want
somebody who has seen these is-
sues, knows how to handle them
and is going to be able to educate
you through the process while
not taking advantage of you or
having to bring in someone else
in the middle of the project.
You want to be working with
someone who is going to help
you and guide you through every
aspect of the job because it can
be overwhelming.” 

AAA Hellenic Marble
West Chester, Pa.
(610) 344-7700
HellenicMarble.com

Coast Tile & Marble 
Supply Inc.
Egg Harbor, N.J.
(609) 646-9346
CoastTile.net

Fascella Construction 
Corporation
Upper Black Eddy, Pa.
(610) 847-6862
FascellaCorp.com

HomeTech Renovations
Lower Gwynedd, Pa.
(215) 646-7477
HTRenovations.com

Shore Glass and Doors
Northfield, N.J.
(609) 641-5880
ShoreGlassAndDoor.com
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Careful

Cleaning
COVID-19 has
forced home-
owners to be
more vigilant
about having 

and the experts
we spoke with
give tips on how
to have your
home disinfected
and sanitized
properly.

CLEANING

HOUSE & HOME SPECIAL EDIT ION SPRING 202146 HouseMagazine.com

B Y  J U L I E  S H A N N O N

IN 2020, CLEANING, DIS-
INFECTING AND SANI-
TIZING BECAME PART

OF JUST ABOUT EVERY-
ONE’S EVERYDAY VOCAB-
ULARY. Thanks to the coron-
avirus, homeowners are now
more vigilant and taking the
necessary measures to disinfect
and sanitize their home to get
rid of airborne particles and
viruses such as COVID-19.

The coronavirus has also
changed the way homeowners
think about how they clean
their homes, especially when it
comes to getting Shore homes
ready for the season, as well as
preparing week after week be-
tween rentals—forcing stricter

a clean 
and safe 
home,
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cleaning protocols at the Shore’s
rental properties. But what ex-
actly should you do to keep
your home clean and safe?

House & Home spoke with
experts who discussed what you
should consider installing in your
home, what areas to pay attention
to the most, and why you should
hire a cleaning service.

“Cleaning, sanitizing and dis-
infecting—those are all words
that have become common topics
of conversation amongst family
friends and coworkers,” says
Thomas DiNunzio, managing
partner of Germ-Nix LLC. “Our
homes are where
we should feel
shielded and pro-
tected from the
outside world,
but with the pan-
demic the threat
has been brought
into our homes.
Keeping our homes clean and
disinfected, and our families safe,
has become a tougher job than
routine cleaning and assigning
chores.”

Because of this, it’s no sur-
prise cleaning and disinfecting
companies in our area have re-
ceived several calls from home-
owners inquiring about cleaning
services.

“Inquiries for disinfection
services have grown substantially
since the start of the pandemic,”
says DiNunzio. “Our clients
have gained an education about
disinfection, some have had lim-
ited access to appropriate cleaning
and disinfection tools at times,

and many clients just need help
keeping up.”

Germ-Nix LLC is a health
care-based disinfecting company
that helps to kill bacteria, viruses
and germs, and has transitioned
to disinfecting homes as well.

“When it comes to disin-
fecting homes, we utilize the
same approach used to disinfect
health care facilities, whether it
be an operating room, doctor’s
office or medical facility,” Di-
Nunzio says. “As a disinfecting
company, we have not had to
change what we do, we are just
called upon much more often

since the pandem-
ic started in
2020.”

DiNunzio says
he finds home-
owners are “most
concerned about
keeping a clean
and disinfected

home on a continual basis.”
“It is hard to keep up at

times and if you have a sick per-
son at home, it is recommended
by the Centers for Disease Con-
trol and Prevention (CDC) to
take extra precautions to clean
and disinfect. It can be over-
whelming without help,” he says.

Rich Lorenzo, owner of A
Shore Maid, says years of expe-
rience and using the most effective
products available are a few rea-
sons why hiring a cleaning com-
pany for your home is in your
best interest.

“In my 26 years of house
cleaning, I developed a lot of
programs based on what I read
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and learned,” he says. “We have
the right products, and it’s not
the peroxide you buy at the drug-
store. I buy peroxide from a
chemical manufacturer and it’s
highly effective. When you spray
peroxide on any surface, in 20-
30 seconds it will lift and all you
have to do is wipe. It’s extremely
effective and quick.”

“When it comes to COVID-
19, it is time for the pros to
disinfect your home and/or busi-
ness,” says Lori Topiel, co-own-
er, COIT Cleaning & Restora-
tion. “We have been disinfecting
homes and businesses for over
50 years. Our technicians are
trained and certified, and proper
disinfectants are required to kill
the COVID-19 virus.”

Topiel says there are quite a
few things homeowners can do

at home that are similar to what
COIT does at its office.

“We have adopted a wipe in
and wipe out policy in our office
that homeowners can use,” she
says. “The first one in the office
wipes down all high-touch points

such as door knobs, door handles
and light switches, and the op-
posite when we are leaving the
office. An air purifier runs all
night and weekly fogging is done
on Fridays. HVAC air filters
should be changed monthly using

a high-filtering filter. If weather
permits, open windows and re-
strict who is coming in.

“Some other tips you can fol-
low at home are wash your hands,
get your air ducts cleaned and
change filters monthly and don’t

Careful

Cleaning

||

—THOMAS DiNUNZIO, GERM-NIX

Homeowners are hiring companies with
the tools and chemicals to disinfect their
homes as a way to protect themselves and
their families from the deadly infection.”
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share personal items like towels,
dishes or bedding. Open win-
dows, throw out clutter, fre-
quently wipe down high-touch
points, restrict who you are
letting into your home.”

“Using the appropriate prod-
ucts for cleaning and disinfecting
is of utmost importance,” says
DiNunzio. “Change air filters
on a regular basis. Increased hy-
giene practices of washing your
hands frequently as well as dis-
infecting high-touch areas are
not only important, but now
necessary in an effort to keep
your home safe from bacteria,
germs and viruses.”

Some of those high-touch
points include door knobs, coun-
ters and table tops, light switches,
shelves and racks, and bathroom
fixtures and toilets. Companies
have come up with unique ways
to eliminate some of these high-
touch points, such as door knobs.
Alderfer Glass installs special
door handles on existing and
new doors.

“These handles are designed

to be operated with a forearm
or elbow to allow the opening
of a door without use of the
hands. This allows for the pos-
sibility of lower transmission
through hand contact,” says Ben
Weaver, president of Alderfer
Glass. “We have gotten good
feedback on those that were in-
stalled. The urgency has abated
somewhat as the timeframe of
the pandemic has extended over
the past year, but they seem to
be popular throughout and will
likely persist as habits change.”

Lorenzo says when he cleans
rental properties at the Shore,
they take an extra step when it
comes to cleaning these high-
touch points.

“What we would do in ad-
dition to cleaning, after we would
clean the rental homes on Sat-
urday in between renters accord-
ing to the Cape May County
protocol, we did more than what
we were required to do,” he
says. “We’d go around and re-
spray all those surfaces—light
switches, door knobs, door han-

dles, cabinet handles, even the
flush handle on toilet bowls,”
he says. “The idea is to let the
peroxide dry on whatever we
were spraying.”

Protecting yourself, your fam-
ily and your home from germs,
bacteria and viruses has never
been more important, and with
the help of a cleaning and disin-
fecting company, you can rest
assured knowing they will listen
to your needs and take care of
your home.

“Germs, bacteria, viruses and
pathogens thrive in dirty envi-
ronments,” says DiNunzio.
“Homeowners are hiring com-
panies with the tools and chem-
icals to disinfect their homes as
a way to protect themselves and
their families from the deadly
infection. We consult with all
potential clients to understand
their needs, review their processes
and make recommendations be-
fore and after we visit the home.
The days of routine cleaning,
dusting, wiping and vacuuming
the house are long gone.” 

A Shore Maid
Ventnor City, N.J.
(609) 804-1900
AShoreMaid.com

Alderfer Glass
Allentown, Lansdale, Limerick,
Quakertown, and Telford, Pa.
(215) 723-1192
AlderferGlass.com

COIT Cleaning &
Restoration
Somerdale, N.J.
(856) 566-0700
COIT.com/SouthJersey

Germ-Nix LLC
Marlton, N.J.
(833) GERMNIX (437-6649)
GermNixLLC.com 
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Architectural
Residential Designs
Fine Architecture
609-427-6732
finearchitecturedesign.com

Basement/Crawlspace
Waterproofing
Dry Guys
856-769-3800
dryguys.com

Builders/Remodelers/
Contractors
Amiano & Son Design – Build
609-268-5923
amianoandson.com

Ceramic Coatings
Obsidian Blue Wave
609-848-4266
obsidianbluewave.com

Cleaning Service
A Shore Maid
609-487-9446 | ashoremaid.com

Clock Repair
Antiques And Clocks
856-786-3444
antiquesandclocks1@gmail.com

Closet Organization
ABC Closets 
609-567-8621 | abcclosets.net

Concrete, Decorative
Architectural Concrete Design
877-843-4373 | acdconcrete.com

Concrete, Leveling
BQ Polylevel Systems
609-297-8200
bqhouseandhome.com

Concrete, Resurfacing
New Castle Artisan
856-725-3333
newcastleartisan.com

Custom Cabinetry/
Molding
Home Trimwork
610-287-1100 | 609-206-8621
hometrimwork.com

The Cabinet Shop
609-463-0400
cabinetshopnj.com

Decks
Deck Craft Plus, LLC
610-273-3317
deckcraftcustomdecks.com

Deck Remodelers
973-729-2125 | deckremodelers.com

Environmental Landscape 
Associates
215-794-2400
elaoutdoorliving.com

Sequoia Out Back
215-918-DECK (3325)
866-650-DECK (3325)
sequoiaoutback.com

Disinfecting/Sanitizing
COIT Cleaning & Restoration 
Services 
856-566-0700
Coit.com

Germ-Nix
1-833-GERMNIX (437-6649)
germnixllc.com 

Elevators
Total Access Elevators and Lifts
800-651-5666
610-738-1214
totalaccessco.com

Fencing/Gates/
Iron Work/Railings
Progressive Fence & Rail
609-449-8079
progressivefenceandrail.com

Flooring/Carpet/
Rugs/Hardwood/
Vinyl/Tile
Filling Marble and Tile
609-593-3386 | fillingmarble.com

Matteo Family Kitchens & Flooring
856-769-2490 | matteokitchens.com

South Jersey Hardwood
609-305-5047
southjerseyhardwood.com

Foundation Repair
Dry Guys
856-769-3800
dryguys.com

Hale Built House Raising
732-202-6207
halebuilt.com 

Furniture/
Accessories
Country Lane Furniture
717-867-5701
countrylanefurniture.com

Monroe & Kent Home
856-521-9100
mandkhome.com

Oskar Huber Furniture and Design
609-494-8127 | oskarhuber.com

Garage Doors
Smolar Garage Doors
856-466-7473
smolardoors.com 

Garage Organization/
Flooring
ABC Closets 
609-567-8621 | abcclosets.net

Game 
Rooms
Royal Billiard and Recreation
215-997-7777 | royalbilliard.com

Generators
Colonial Generators
844-376-9374
colonialgenerators.com

Grills/Fireplaces 
& Inserts/
Outdoor Kitchens
Rettinger Fireplace Systems, Inc.
1-855-GET-RETT
rettingerfireplace.com

Royal Billiard and Recreation
215-997-7777 | royalbilliard.com

Sequoia Out Back
215-918-DECK (3325)
866-650-DECK (3325)
sequoiaoutback.com

Hardscaping/
Natural Stone/
Pavers/
Retaining Walls
Architectural Concrete Design
877-843-4373 | acdconcrete.com

Environmental Landscape 
Associates
215-794-2400 | elaoutdoorliving.com

Gill’s Landscaping
856-223-9770
gillslandscaping.com

NJ Gravel & Sand Co.
732-938-5252 | njgravelsand.com

Sequoia Out Back
215-918-DECK (3325) 
866-650-DECK (3325)
sequoiaoutback.com

The Paver Doctor
856-210-6843

Home Audio/
Home Automation
Shore Sound & Cinema
609-645-1300 | s2cinema.com

House 
Raising 
Hale Built House Raising
732-202-6207
halebuilt.com 

Insurance 
The Risk Management Group
856-313-3111
phillyguy0117@aol.com
johnrmginsgroup@gmail.com 

HouseMagazine.comHOUSE & HOME SPECIAL EDIT ION SPRING 202152

Shore Resource Directory
House Home

HH_ShoreDirectory_1220.qxp_Layout 1  1/15/21  5:07 PM  Page 1

creo




Interior Design
Monroe & Kent Home
856-521-9100
mandkhome.com

Kitchen/Bathroom 
Design-Build
AAA Hellenic Marble
610-344-7700
aaamarble.com

Beco Kitchens & Bathrooms
215-240-4850 | beco-designs.com

HomeTech Renovations
215-646-7477 | htrenovations.com

Matteo Family Kitchens & Flooring
856-769-2490
matteokitchens.com

The Cabinet Shop
609-463-0400 | cabinetshopnj.com

Kitchen Cabinet 
Renovation
Kitchen Magic
800-510-4710 | kitchenmagic.com

Landscaping Design/
Water Features
Elite Landscaping
856-753-1944 | 800-582-6598
elitelandscaping.com

Environmental Landscape 
Associates
215-794-2400
elaoutdoorliving.com

Gill’s Landscaping
856-223-9770
gillslandscaping.com

The Paver Doctor
856-210-6843

Marble/Granite/
Tile
AAA Hellenic Marble
610-344-7700 | aaamarble.com

Coast Tile & Marble Supply
609-646-9346
coasttile.net

Colonial Marble & Granite
866-307-6200
colonialmarble.net

Filling Marble and Tile
609-593-3386 | fillingmarble.com

Imperial Marble & Granite, Inc.
610-521-0130 | imgstone.net

The Cabinet Shop
609-463-0400 | cabinetshopnj.com

Mortgage
Advisors Mortgage Group
Frank Montufar
609-412-2998
fmontufar@advisorsmortgage.com

Outdoor 
Furniture
Barlow Tyrie Outdoor Furniture
800-451-7467 | btusastore.com

Sequoia Out Back
215-918-DECK (3325)
866-650-DECK (3325)
sequoiaoutback.com

Outdoor Structures/
Sheds/Pergolas/
Louvered Roofs
All Weather Pergola
833-573-7465
833-5-PERGOLA
awpergola.com 

Deck Remodelers
973-729-2125 
deckremodelers.com

Painting
Brush Masters XP
856-899-9183
brushmastersxp.com

Plexiglass Shields
Shore Glass & Doors
609-641-5880
shoreglassanddoor.com 

Plumbing
Eddie B Plumbing
856-303-8150
eddiebplumbing.com

Pool, Spa/Hot Tub 
Design & Installation
Blue Haven Pools & Spas 
by Calvitti
800-219-2141
bluehaven.com

Del Val Pools & Spas
856-629-2999
delvalpoolsandspas.com  

Swim-Mor Pools & Spas
800-794-6667 | swimmor.com

Pool Renovation/
Repair
Blue Haven Pools 
& Spas by Calvitti
800-219-2141
bluehaven.com

Swim-Mor Pools & Spas
800-794-6667 | swimmor.com

Real Estate
Angela Desch
Coldwell Banker Argus 
Real Estate
609-457-0410
margateshore.com
ventnorshore.com

Daniel R. White
609-330-4042
drwhitejr@comcast.net

Rene Kane
Berkshire Hathaway Home 
Services 
609-703-8592
renekane.com

Siding/Roofing/
Gutters
Global Home Improvement
866-735-1121
globalhomeinc.com

Preferred Home Improvement
215-264-9989
preferredhomeimprovements.net

Rhino Shield
484-406-5111
myrhinoshield.com

Quality One Roofing
609-921-8868 | 610-489-3057
quality1roofing.com

Shower Enclosures/
Frameless Doors
Glass Castle
609-531-0303 | 908-751-4481
908-428-4244 | glasscastle.com

Shore Glass & Doors 
609-641-5880
shoreglassanddoor.com 

Windows/Doors
Global Home Improvement
866-735-1121
globalhomeinc.com

Window Tinting/Film
Doyle Window Tinting
215-657-1000
doylewindowtinting.com

Eastern Solar Glass
856-767-3442
800-734-6527
easternsolarglass.com

SJ Window Tinting
856-840-0900
sjwindowtinting.com

Window Treatments
Blind Builders, Inc.
215-322-5855
blindbuilders.com

Blinds Shade & Shutter Factory
215-491-4400
blindsshadeandshutterfactory.com
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Anna Cable
(609) 706-2793 
anna-cable.weichert.com

BEST OF SHORE HOUSE&HOME 2021

Rene Kane
(609) 703-8592, renekane.com
renekane13@gmail.com

Margate

Anna Cable
(609) 706-2793 
anna-cable.weichert.com

Angela Desch, Broker
(609) 457-0410, adesch5@msn.com
MargateShore.com, VentnorShore.com

Ventnor

Daniel R. White
(609) 330-4042
DrWhiteJr@comcast.net
www.danwhiterealtor.com
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