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IMPERIAL MARBLE AND GRANITE, INC.
AIRPORT BUSINESS COMPLEX

200 OLD TINICUM ISLAND ROAD, ESSINGTON, PA 19029
Visit our 4,500 sq. ft. showroom and 25,000 indoor warehouse. 
Choose from over 500 slabs of Granite, Marble & Cambria
Call for Your Free Estimate & Design Consultation

610-521-0130  • www.imgstone.net

RING OLD WORLD ELEGANCE TO YOUR HOME…
_________________________________________________________________________

SPECIALISTS IN THE FABRICATION & INSTALLATION OF NATURAL STONE & QUARTZ
Kitchen Countertops | Vanity Tops | Fireplace Surrounds | Bar Tops | Slab Walls_______________________________________________________________________

Buy from the
Manufacturer
DIRECT and
SAVE BIG!

Will beat Big Box
Store Estimates

Select colors 
up to 20% off!

Must mention House &
Home for special pricing.

Family Owned and Operated
since 2004

Family OwnedFamily OwnedFamily  and Owned and Owned  Operated and Operated and

QUARTZ COUNTERTOPS 
STARTING FROM

$1,899
Up to 40 sq. ft. installed with 8 free edges 

to choose from. Exp 10/30/22

Cambria & 
Silestone 

Promotion

QUARTZ COUNTERTOPSQUARTZ COUNTERTOPSQUARTZ

ImperialMarble_8_22.qxp_FullPage  9/1/22  3:05 PM  Page 1

creo




 FP_H&H_Bleed_FullPage  9/1/22  9:52 AM  Page 1



SequoiaSupply_Spread_8_22_Spread  9/1/22  1:59 PM  Page 1



SequoiaSupply_Spread_8_22_Spread  9/1/22  1:59 PM  Page 2



 FP_H&H_Bleed_FullPage  3/14/22  2:23 PM  Page 1



 FP_H&H_Bleed_FullPage  11/8/21  3:07 PM  Page 1



 FP_H&H_Spread_Bleed_Spread  9/1/22  11:57 AM  Page 1



 FP_H&H_Spread_Bleed_Spread  9/1/22  11:57 AM  Page 2



 FP_H&H_Bleed_FullPage  8/16/22  10:12 AM  Page 1



HouseMagazine.com SPECIAL EDIT ION FALL 2022 HOUSE & HOME 9

special edition fall 2022

13  Ask the Expert
Staffa Stone

20  Outdoor Shore Décor 
      Done Right

With proper planning 
and foresight, fall’s 
arrival doesn’t have to 
mean the end for your 
beautiful landscaping

23  Ask the Expert
HomeTech Renovations

26  Flooring It
From hardwood to 
luxury vinyl and more, 
homeowners have plenty 
of flooring options to fit 
the needs of their budget

31  One in a Million
Gehman Design 
Remodeling lends unique 
solutions to any number 
of home improvement 
projects

35  Ask the Expert
Shore Sound & Cinema

38  Memorable Makeovers
A look at the upgrades 
that can turn your guest 
bathroom into its own 
oasis 

55  Fall Showcase Special 
      Advertising Section

51  Premier Partnership
Global Home 
Improvement is pairing 
up with Infinity Windows 
and Doors from Marvin 
to bring their best 
products to your home

52  Shore Resource 
      Directory

contents

Ph
ot

o 
co

ur
te

sy
 o

f S
te

rl 
Ki

tc
he

ns

H&H_TOC_0822FINAL.qxp_Layout 1  9/2/22  2:13 PM  Page 2



 FP_H&H_Bleed_FullPage  9/1/22  11:58 AM  Page 1



YOUR #1 RESOURCE AND DESIGN MAGAZINE
housemagazine.com

SINCE 1999

Visit www.HouseMagazine.com to view digital versions of each of the above editions.

National Sales Office:
HOUSE & HOME Magazine, LLC
700 E. Main St.
Norristown, PA 19401
Phone: 610-272-3120 Fax: 610-272-2805 
Email: info@housemagazine.com

Regional Editions:
Bucks County HOUSE & HOME – PA
Central Jersey HOUSE & HOME – NJ
Delaware HOUSE & HOME – DE
DelChester/Main Line West HOUSE & HOME – PA
Montco/Main Line East HOUSE & HOME – PA
Northern Jersey HOUSE & HOME – NJ
South Jersey HOUSE & HOME – NJ

www.twitter.com/housemagazinewww.snipr.com/househome

Follow us on

Get the free mobile app at
http://gettag.mobi

PUBLISHER
Edward P. McCartney

EDITOR
Peter Proko

ASSISTANT EDITORS
Matt Cosentino, Katie Francis, Madeleine Maccar

CONTRIBUTING WRITERS
Kristen Dowd, Amanda Hamm Hengel, Liz Hunter, Amy Kodrich

CREATIVE DIRECTOR
Hank Alspach

PRODUCTION MANAGER
Brian Mikulski

DESIGNERS
Steven Krupinski, Abby Lurty, Lisa Zollinger

ACCOUNTING DIRECTOR
Darlene Versak

SALES DIRECTOR
Lindsay Gonzalez

SALES MANAGER
Jim Romano

NEW BUSINESS DEVELOPER
Chuck McKane

MARKETING CONSULTANTS
Kristine Di Nardo, Rochelle Dodge, Frank Liantonio,

Bonnie Remmey, Lori Vorgang, Amy B. Weiss

ACCOUNTANT
Max Haggerty

DIGITAL MEDIA DIRECTOR
Leigh Stuart

PUBLISHER EMERITUS
Bob Doran

EXECUTIVE PARTNERS
Gerry Haggerty, Edward P. McCartney

HOUSE & HOME
HOUSE & HOME Magazine, LLC, dba HOUSE & HOME (“H&H”). H&H reserves the right to determine the suitability
of all materials submitted for publication and to edit all submitted materials for clarity and space. H&H is not responsible for
loss, damage or any other injury to unsolicited manuscripts, unsolicited artwork or any other unsolicited materials.
Furthermore, H&H will assume that unsolicited photographs, as well as ad photographs, are being submitted for possible
publication and should they be published, no fee is due the photographer or model unless otherwise agreed upon in advance
in writing.

HOUSE & HOME is a news magazine with emphasis on home repair and remodeling. H&H does not knowingly accept
false or misleading advertising or editorial content, nor does H&H or its staff, editors or writers assume responsibility should
such advertising or editorial content appear in any publications. Readers are encouraged to notify H&H if they suspect false
or misleading advertising.

Before attempting any renovation or repair project mentioned in H&H, readers are advised to consult with professional
home repair and renovation specialists for assistance, and to take any and all appropriate safety precautions.

HOUSE & HOME has not independently tested any products or services advertised herein and has verified no claims
made by its advertisers regarding those services or products. HOUSE & HOME. makes no warranties or representations and
assumes no liability for any claims regarding those services or products or claims made by advertisers regarding such products
or services. Readers are advised to consult with the advertiser and/or other home repair and renovation professionals regarding
any such claims and regarding the suitability of an advertiser’s products.

No reproduction of printed materials is permitted without the consent of the publisher of HOUSE & HOME. Copyright
2012 by HOUSE & HOME. Magazine, LLC, all rights reserved. Subscription available for home delivery at our website,
www.HouseMagazine.com, at a cost of $19.95 per year. 

SPECIAL EDIT ION FALL 2022 HOUSE & HOME 11HouseMagazine.com

H&H_Masthead_8_22_PA_Masthead  9/2/22  10:33 AM  Page 1

creo




 FP_H&H_Bleed_FullPage  9/1/22  11:59 AM  Page 1



FOR DIFFERENT PROJ-
ECTS, WHAT TYPES OF
MATERIALS DO YOU
RECOMMEND? 
There are many different
types of pavers we at
Staffa Stone sell. How-
ever, we can offer cus-
tomers a wide variety of
materials depending on
their applications. A

great example of this is Unilock Umbriano.
This product is a solar reflective paver and is
also pre-sealed. That allows for a great pool
and outdoor kitchen area.  

WHAT MAKES STAFFA STONE STAND OUT
FROM OTHER COMPANIES? 
The best thing that helps Staffa Stone separate
ourselves from the other competition is our
sales team. We are all experienced in the field
with the products. So, we know how to help
answer questions on what products are best
suited for certain applications. 

CAN YOU TALK ABOUT THE VAST DISPLAY AT
YOUR SHOWROOM, AND WHAT VARIETY OF
PRODUCTS YOU OFFER?
Our showroom here in Bayville displays all
the different pavers and wall stones that
Unilock has to offer. We show a wide range

of materials used for many different applications
from outdoor kitchen areas, pool decks and
driveways.  

HOW HAVE STYLES CHANGED AND MODERN-
IZED, AND WHAT ARE THE LATEST TRENDS
CLIENTS ARE LEANING TOWARD NOWA-
DAYS?
I have been in this industry for a long time
and have seen many different trends in the
market. Today the color trends seem to be
anything in the gray family. As far as style is
concerned, designers seem to be specifying
larger format pavers. There are a few styles
in the Unilock line that allow us to supply
what the client is looking for. 

HOW HANDS-ON ARE YOU WHEN WORKING
WITH CLIENTS? 
Here at Staffa Stone, we sell a product that
needs to be shown, the different textures,
shapes and colors. Any one of the members
on our sales team will walk the displays with
the clients to show them anything they need.
We are always open to answering any questions
they may have.

HouseMagazine.com

asktheexpert

SINCE OPENING ITS DOORS IN 2019, STAFFA STONE HAS BEEN A TRUSTED RESOURCE
TO HOMEOWNERS TO HELP PROVIDE A WIDE RANGE OF QUALITY LANDSCAPING

PRODUCTS, INCLUDING NATURAL AND MANUFACTURED STONE, PAVERS, CONCRETE AND
MORE FOR ANY OUTDOOR DESIGN PROJECT THEY MAY BE CONSIDERING. 

As a one-stop shop with technical, practical and reliable design support, Staffa Stone provides
clients with an extensive selection to help bring their vision to life. With a highly skilled team and
vast display room, clients will be sure to receive the highest quality service and a variety of
products to choose from. 

Owner and CEO Kyle Staffa brings over 26 years of industry experience in the landscape and
masonry supply business. With his extensive knowledge, House & Home magazine spoke with
Staffa to learn more about the products and services that make up Staffa Stone. 

Staffa Stone by Amy Kodrich

13SPECIAL EDIT ION FALL 2022 HOUSE & HOME

Owner and CEO
Kyle Staffa 

➺Expertise: EXPERTISE :  HARDSCAPING AND PAVING 

318 Atlantic City Blvd.  | Bayville, NJ
(732) 831-4174
StaffaStone.com

?
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SPENDING EXPONENTIALLY MORE TIME
within the confines of your own
home became the norm when a
global pandemic rocked the status
quo nearly two-and-a-half years
ago, and all that extra time length-
ened many home improvement to-
do lists.

Your spare bedroom became a
chic home office. That wallpaper
accent wall was finally installed in
the den. Your kitchen has shiny new
appliances (not to mention a shiny
new floor), and that dream bath-
room renovation turned into a bath-
room reality.

Now, it’s time to take things
outside.

“We are all home a little bit—
or a lot—more these days,” says
Diane Marrazzo, the outdoor envi-
ronmental designer at Marrazzo’s
North River Landscape, Hardscape
& Rainwater Harvesting Inc.
“Spending time in the natural envi-
ronment your home property offers
is pleasant on one’s mind, especially
if it’s well kept.”

Backyards have become sanc-
tuaries of sorts since COVID-19
came on the scene (remember the
early days of stay-at-home orders?),
and whether yours is a blank canvas
or just needs some updating, local
contractors and designers are here
to help.

“During COVID, many clients
came to their Shore homes, and as
they were sheltering in place, they
chose to upgrade their systems and
services,” says Neil Wiessler, presi-
dent of Shore Sound & Cinema.
“Outdoor living is now a major line
item in our proposals. Clients want

to enjoy the same quality of life out-
doors as they do indoors.”

WHERE TO BEGIN
“If it has to do with outdoor living,
we’re a part of it. That’s all we do,”
says Joe Kalnas, general manager
of My Deck. “We’re here to serve
our clients with the best solutions
possible when they’re looking for
an outdoor space. We research out
the best materials for them, show
them product and then walk them
through the whole process.”

My Deck includes clients from
the first step to the last, and it all
starts at the company’s showroom
in New Jersey. This makes everything
a simple process, Kalnas explains,
since clients can actually see, touch
and feel materials to make their
selections. The design team then
creates a 3D rendering which can
be adjusted by the click of a button.

“When they leave here they are
educated on best building practices,
have an idea of what materials they
like, and have an idea of what we
can do design-wise,” says Kalnas.

Of course, plenty of people have
the desire to revamp the backyard,
but they come up short on ideas.
That’s no reason to stress—profes-
sionals are happy to help clients
figure out exactly what they want
and what their space needs. 

“This is where we shine,” says
Joe Oakes, owner and president of
First State Building & Design.
“Because we are a full-service design
and build company, we help people
who know they want a change but
can’t quite articulate the specifics
and we can step in from the start to

bring their vision together straight
through to completion of their
project.”

According to Tom Grimes,
owner of T E Grimes Construction,
homeowners sometimes do not
realize what’s available to upgrade
their space. Trying to figure it out
on their own can be overwhelming.

“I can pull different elements
together as far as the initial layout
and design, using what’s popular
and what’s cost effective,” Grimes
says.

WHAT’S ON TREND
“A lot of people, when they look at
their space, they start to look at the
borders around the house. They
look at the perimeter first and gauge
their space, and then they fill it in,”
Grimes says. 

This keeps fencing a popular
choice, but the contractor has also
seen the popularity of outdoor walls
grow in recent years. The walls can
be made with different metals,
masonry products—the options,
Grimes says, are robust.

“There are so many different
materials and ways they are assem-
bled. Even if it’s just for an archi-
tectural detail, maybe something
that picks up an element of the house
so it looks like it belonged there all
the while,” Grimes says.

Marrazzo agrees that privacy is
on trend for outdoor living spaces,
seeing more and more clients who
want to incorporate a bit of solitude
into their landscape.

“That is definitely because we
are home more than we have been,”
Marrazzo says.

It’s nice to unplug in the great
outdoors, but when enjoying your
own backyard, you don’t have to
be disconnected from technology.
Just ask Wiessler.

“We offer outdoor weatherproof
TVs, outdoor audio, outdoor lighting
and outdoor Wi-Fi so clients can
control everything from a simple-
to-use app off their phones,” he
says.

For the folks at My Deck, they
try to stay on top of trends in the
realm of materials, but when it
comes to designs, creating something
one-of-a-kind goes a long way.

“We’re always showing new
stuff. We try to keep everything
fresh and when you’re looking at
products and ways of doing things,
we’re always trying to create some-
thing that’s unique for a client. It’s
creating a space that’s designed for
them,” says Kalnas. “We’re trying
to be cutting edge with materials
and doing different things and cre-
ating spaces.”

As a “bona-fide full-service, pre-
mier design and build company”
that designs, remodels and builds
basic to full-blown outdoor living
spaces, trends are in the forefront
of what First State Building & Design
does.

Lighting, fire features and out-
door heating elements—which are
currently very popular, according
to Oakes—take outdoor projects
“to the next level.” Outdoor
cooking—incorporating grills, coun-
tertops and outdoor kitchens into
designs—has also grown in popu-
larity.

“One of the current popular
trends’ homeowners gravitate to -
ward are building roof overhangs
to their deck or patio to add some
privacy and protection and extend
the seasonal usage of outdoor-living
spaces,” Oakes adds.

FUNCTION FIRST
When it comes to functionality,
Kalnas puts it best.

“If it’s not functional, then why
build it?” he asks. “There are all
different ways of designing. We try
to look at functionality as almost
No. 1.”

What’s functional is going to
look different for every family. For
instance, an existing space may have

OUTDOORS

The Great Outdoors

From decks to patios,
porches to gazebos, it’s
easy to bring beauty and
functionality to a
backyard space with help
from the pros.
B Y  K R I S T E N  D O W D
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three different levels, but family
members may have a tough time
walking and navigating stairs. 

“To be able to create something
on a one-level platform might make
sense for them. It’s designing some-
thing that works for them specifi-
cally,” Kalnas says.

Wiessler says it’s easy to spend
someone’s money, but the goal at
Shore Sound & Cinema is to make
things easy to use.

“We want our clients to have
fun with our systems. We absolutely
love seeing their smiles when we’ve
completed their outdoor wonder-
land,” Wiessler says.

And according to Oakes, beauty
and function go hand-in-hand.

“Any space can look ‘pretty,’
but functionality is what takes it to
a whole new level,” he says. “To
make it a good investment and have
true value to the homeowner, it has
to not only look good, but it also
has to serve the homeowner well
in its purpose with regard to func-
tionality.”

This functionality also comes
into play with a feature Grimes says
has grown in popularity in recent
years: heating elements in walkways.
These can be part of a brand new
walkway or patio, or they can be
retrofitted to existing structures.
Triggered by sensors, it eliminates
snow and ice worries during the
colder months, which certainly
serves a great purpose.

OUTDOOR PARADISE
Investing in your outdoor environ-
ment is also investing in your future.

“The biggest benefit of this kind
of investment in adding comfort
and style to an outdoor space is it
will boom your house’s resale value,”
Oakes says. 

Second, he adds, is the benefit
of maximizing the utility of the out-
door space. “Whether you have a
large or small outdoor space, ideally
you want to get as much out of it
as possible, so adding anything like
a deck or patio is just a fantastic
way to increase both the utility and
value of your home,” Oakes says.
“Another added benefit is a healthy
one in that it helps the homeowners
spend more time enjoying their own
outdoor area.

“Fresh air and some vitamin D

does homeowners good.”
Another thing that does a home-

owner good? Sanity, which,
according to Marrazzo, is the best
benefit to outdoor upgrades. Mar-
razzo’s company offers creative
landscape and hardscape design for
all spaces, including lighting, sound
systems, drainage solutions, water
features and Amish-made custom
pergolas, pavilions and cabanas.
Incorporating these elements to
create a beautiful space year-round
is calming.

“It’s driving up to a well-man-
icured property that has blooming
interest in the spring and summer,
has fall seasonal change interest,
and yet also winter interest when
dormancy sets in,” she explains.

And whether your soul strives
for the simplicity of drinks on a
streamlined deck with muted
lighting, dancing across a heated
patio to music drifting from hidden
speakers, or gathering around a fire
pit roasting marshmallows with
loved ones, it’s all just a phone call
away.

“Anything that you can pretty
much imagine is available now,”
Kalnas says. “It’s just a matter of
putting it all together.” 

RESOURCES
First State Building &
Design
Chadds Ford, Pa.
(484) 303-4384 | FSBD.co

Marrazzo’s North River
Wycombe, Pa. | (215) 598-1412
MarrazzosNorthRiver.com

My Deck
Flemington, N.J.
(908) 713-1000 | MyDeck.com

Shore Sound & Cinema
Northfield, N.J.
(609) 645-1300 | S2Cinema.com

T E Grimes Construction 
Berlin Township, N.J.
(609) 513-5628
TEGrimesConstructionLLC.com
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COMMITMENT 
It comes back to the in-
dividual homeowner and
their commitment to that
particular home. In other
words, let’s say you’re a
homeowner that moves
every three to four years,
do you really want to
invest ... and to what ex-
tent?

Depending on your commitment to your
home, depending on the details that are im-
portant to you would depend on how you
would go about selecting the right design/build
contractor for the job. 

EXPERIENCED TEAM
Experience does count. I tend to recommend
trying to do research to find accredited, certified
design/build specialists that are in line with
your aesthetic values, how you prefer to work,
and your commitment to your home. 

The nice thing in dealing with a design/build
company is that you hopefully find a firm
that not only understands the design and the
homeowner’s needs after discussing the different
options, but understands the most cost-effective
way to execute the design.

A true experienced design/build contractor
or designer will save you exponentially so
much more money and time in the end.
Because these things are thought about upfront,
they’re addressed upfront, and they’re made

consistent with visual drawings and repre-
sentations that make a homeowner much
more validated about moving a project in
that direction. If these details aren’t articulated,
what you wind up with is a series of “one
step forward two steps back,” with a lot of
finger-pointing that ultimately results in a
disjointed project and a bad experience. 

PLANNING 
There is a starting place: Any homeowner
should talk and interview 2-3 experienced,
accredited design/build professionals and make
a decision after that. Look at the website, in-
house talent and consumer ratings, and make
sure they align with your aesthetic and practical
needs. 

We offer every customer a complimentary

on-site visit to visually look at this space and
have a very candid conversation with the
homeowners regarding what their goals and
objectives are.

We’re there to give them constructive
feedback relative to their goals. We ask, how
long do you plan on staying in the home?
How many children live in the home? Do
you like to cook? How do you like to entertain
... and how often?

BUDGETING 
One of the things that we ask is whether or
not if there is an ideal budget range that
you’d like to stay with. Now, my experience
is to use that budget range as a foundation in
which to develop a project. Understanding
what your needs are and correlating that into
some kind of range would set the stage for
what we could or could not do. 

Budgets are very important, but we also
want the benefit of preparing a design offering
that is beyond the obvious to a certain extent,
for consideration that would give them a
whole laundry list of added advantages and
let them make their decision. “You don’t
know what you don’t know.” 

HomeTech Renovations wants you to
have the benefit of almost 40 years of
kitchenand bath design/build!
www.HTRenovations.com 

HouseMagazine.com

asktheexpert

HOMETECH RENOVATIONS OWNER
DAVID CERAMI AND HIS TEAM
STRIVE TO CREATE FUNCTIONAL,

BEAUTIFUL AND WELL-EXECUTED
KITCHEN DESIGNS THAT EXCEED A
HOMEOWNER'S NEEDS.

With 38 years of experience, Cerami has
worked to create a design process that takes
away homeowners’ fears and stresses that
are commonly associated with a kitchen
remodel. 

House & Home magazine spoke with
Cerami to touch on the important aspects
that homeowners need to consider when
researching and planning for a new kitchen
remodel. 

HomeTech Renovations
by Amy Kodrich
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David Cerami, 
Owner

➺Expertise: KITCHEN & BATH DESIGN/BUILD

1013 North Bethlehem Pike, Lower Gwynedd, Pa.
(215) 646-7477 | HTRenovations.com
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Flooring it

INTERIORS

HouseMagazine.comHOUSE & HOME SPECIAL EDIT ION FALL 202226

by Matt Cosentino

When most people dream about renovating
their homes, their minds automatically
drift to the exciting aspects of the project,

whether it’s the cabinetry and countertops in a
kitchen, the vanity and enlarged shower in a
master bathroom or the bold new paint colors
in a living room. One piece of the remodel that
might get overlooked at first—but is of critical
importance, no matter what the space—is the
type of flooring to choose.

Flooring options have advanced dramatically
over the years, and a wide variety of selections
are now available to fit varying budgets and
lifestyles. An update to one room or an entire
level of a home can make a world of difference,
even on its own without an accompanying ren-
ovation.

“People are definitely home more [since
the pandemic started in 2020] and it’s been
very busy with projects,” says Julie Ward, show-
room manager and design consultant at Ren-
aissance Ceramic Tile & Floor. “Updating the
flooring, whether it’s the whole floor or just a

bathroom floor, brings your house back to life.
With many different flooring options and colors,
it has a big impact.”

House & Home spoke to local experts to
learn more about the different options and the
pros and cons to each.

From hardwood to luxury
vinyl and more, home-
owners have plenty of
flooring options to fit 
their needs and budget.
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Finding the best fit
To help customers determine the
type of flooring that will best suit
their needs, industry professionals
first try to find out as much about
their lifestyle as possible.

“The first question we ask
is how active is their household?
Do they have children or pets?
Do they entertain a lot?” says
John Schwendiman, flooring gen-
eral manager at Bucks County
Wholesale. “Once we get those
answers, then we can steer them
in the right direction.”

Yasu Yamauchi, owner of
Yasu Floors LLC, offers several
different types of flooring and
will make recommendations
based on his experience.

“It depends on the situation
in the house,” he says. “Last
week we did a house where I
proposed vinyl because the
[homeowner] had a pool and he
comes into the house wet. When
water comes into play, hardwood
is not a good option. It all depends
on the client. I try to see what
the client likes and sell them
whatever they want.”

Dennis Gehman, president
of Gehman Design Remodeling,
first asks if the flooring is for one
particular space or multiple
rooms. Before making his sug-
gestions, he also needs to under-
stand the budget the homeowner
is working with.

“Most people would love to
do real hardwood everywhere
and/or real tile,” he says, “but
that can be crazy expensive.”

Options upon options
As Gehman notes, hardwood is
still a popular choice for those
who can afford it. Yamauchi is
often tasked with reviving hard-
wood floors, perhaps if a cus-
tomer has purchased an older
home where the original flooring
had faded.

“A lot of people are looking
for sanding and refinishing their
floors,” he says. “This week I
already did a 60-year-old hard-
wood that was under carpet and
we brought it back to life. But
sometimes it can just be two or
three years old and the client
doesn’t like the color anymore

and wants to change it.”
Gilmar Marcelino, co-owner

of Victorian Floor Finishing, says
homeowners can customize the
color of their hardwoods. While
grays are popular now, the classics
are still around: walnut, dark
walnut, ebony. “We can mix and
blend colors to create any color
the customer is looking to do,”
he says.

Refinishing a hardwood floor
is a days-long process, however.
Marcelino says homeowners usu-
ally opt to do this when they first
move into a home and before
the furniture is in, or when they
are undergoing other renovations
and things have already been
moved out of the space. 

For a 4,000-square-foot
home, Marcelino says to expect
refinishing to take three to four
days. “The first day, the crew
sands the floor and applies the
first coat of stain. On the second
day, we buff the floor to make it
very clean and apply the next
coat,” he says. The number of
coats is dependent upon the
homeowner’s choice of water-
or oil-based stain. Oil only allows
one coat per day; water can be
two coats, one in the morning
and one in the afternoon.

“Oil-based lasts longer, which
is good for families with children
or pets, but it leaves a smell on
the house that can take a few
days to dissipate. In New York
state, oil-based is not allowed,”
he continues. “Water-based stains
are free of smell and are the most
popular choice these days. Nine
out of 10 jobs, the customer is
choosing water-based.”

Once the floor is finished,
Marcelino highly recommends
putting felt padding on all fur-
niture legs before moving it back
into the room.  

In homes where young chil-
dren and pets are present, how-
ever, hardwood might not be the
best selection, regardless of price.
Those clients need something that
is easier to clean and maintain.

“A strong material these days
is luxury vinyl, whether that’s
luxury vinyl plank, which looks
like a wood board, or luxury
vinyl tile, which obviously looks
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like tile,” Gehman says. “That
will be a fraction of the cost
of real hardwood or real tile
and the durability is definitely
there for general wear and
tear as well as with animals.”

“A lot of people now are going with the
luxury vinyl products just because it’s cleanable,
water-resistant and scratch-resistant,”
Schwendiman agrees. “For families with pets
and kids and active lives, it holds up a lot better
than the hardwood. With hardwood, you get
a better return on your investment than vinyl,
but it’s not as durable.”

Manufacturers continue to take the luxury
vinyl planks to a new level, mimicking the look
of wood without the hassles. Sometimes even
the pros have a hard time noting the difference
between vinyl and real hardwood.

“The image that they’re printing on these
tiles is incredible,” Ward says. “Every time
something new comes in, it almost feels like

wood grain or like you could get a splinter
from it even. It’s hard to tell what’s real and
what’s fake anymore.”

Yamauchi opines that laminate flooring
resembles real hardwood even more than vinyl,
although there are drawbacks.

“The vinyl is waterproof on top, waterproof
at the bottom, it is slip-proof and it doesn’t
scratch,” he says. “If you drop water on top, it
just stays there and doesn’t go under, so you
can just wipe it off. Laminate consists of recy-
clable wood pretty much, so it absorbs water.
Water goes in and the laminate expands. I don’t
do a lot of laminate, unless the client is going
to take care of it and really likes the way it
looks. It looks way more like wood than vinyl,
but when it comes to water it’s not good.”

Schwendiman believes that laminate man-
ufacturers are addressing the water issues recently,
and it does have the advantage of being much
more affordable than vinyl.

Ward’s company sells a lot of porcelain tile

as well, which is also a strong option for
cleaning purposes. Natural stone requires more
maintenance but is popular for kitchens or
master baths.

Carpet is still used, mainly in bedrooms,
offices or a finished basement, but Schwendiman
says homeowners with allergies are getting away

HouseMagazine.com
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For aging in place or ADA compliance,
smooth, hard flooring is the best.”
—DENNIS GEHMAN, PRESIDENT OF GEHMAN DESIGN REMODELING

❝
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from it since it traps dust and hard surfaces are
easier to clean. Gehman also points out that
carpet can be a tripping hazard for seniors.

“For aging in place or ADA compliance,
smooth, hard flooring is the best,” he says.
“People talk about slipperiness and that’s a con-
sideration, but by code and actually by law,
flooring materials need to meet a certain slip
resistance qualification before they can go out
to market. The most common [falls] are in a
bathroom where it’s a little wet or just inside a
door where you’re coming in from outside.
There are some that are better than others but
all must meet a minimum qualification.”

Trends and popular colors
One major theme in recent years is to keep the
same flooring throughout an entire level of the
home, rather than, for example, using carpet
in the living room, hardwood in the kitchen
and tile in the bathroom.

“People don’t want to break up the rooms,
they want that open feel,” Schwendiman says.
“So they’ll continue the flooring throughout the
whole first floor or second floor instead of breaking
it up. Some people still opt to put ceramic in the
wet areas like kitchens, bathrooms and laundry
rooms in case there is a leak. But the luxury vinyl
can withstand all of that wetness.”

“Consistency is a big thing with a house,”

Ward adds. “If you can run your floors all the
same, it’s going to make it feel bigger and more
consistent versus having all these different floors
throughout the home.”

As for color, Ward says neutrals are always
a big request, such as whites, grays and taupe.
Gehman sees the wood tones coming on strong,
but the trends always seem to change quickly.

“Gray is still in high demand with beige
coming in second,” Schwendiman says. “In the
hardwood arena, it’s the white oak natural or
real light colors and wide
planks. Next year it will
probably be dark again.
Very few manufacturers
have actual colors like blue
or red or green, they’re all
one form or another of
gray or beige.”

No matter what colors
or styles customers think
they want, Schwendiman
advises them to visit a
showroom and get a feel
for the options in person
as opposed to on a website.
He has been in the business
for 30 years now and even
he is constantly amazed at
what is out there.

“It was all carpet and hardwood when I
started,” he says. “Sheet vinyl was on its way
out when I started, then laminate came into
play, and now luxury vinyl has taken over a big
chunk of the market share. But laminate and
carpet are making their way back. You have to
keep the ratio of what people want in the store.
People don’t use sheet vinyl anymore, so we
only have one display of that compared to 15
or 20 displays of luxury vinyl. People should
definitely come in and see the samples.” 
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Bucks County Wholesale
Langhorne, Pa.  
(267) 358-5247 
BucksCountyWholesale.com

Gehman Design 
Remodeling
Harleysville, Pa.
(215) 513-0300
GehmanRemodeling.com

Renaissance Ceramic 
Tile & Floor
Horsham, Pa.
(215) 674-4848
CeramicTileAndMarble.com

Victorian Flooring 
Finishing, Inc.
Palmyra, N.J.
(856) 858-6465
VictorianFloorFinishing.com

Yasu Floors LLC
Kearny, N.J.
(862) 371-2200
YasuFloorsLLC.com
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PROBLEM 1: 

“The kitchen has too many doors.”

Today, most homeowners prefer an open
floor plan, with living spaces that are not so
well defined. Homes built in the 1970s or
before, however, tend to have walled-off
kitchens with multiple points of ingress and
egress. 

“People don’t want to feel like they’re
on top of each other in the kitchen,” he
says. “We might suggest removing walls to
create more of an open floor plan and give
people room to mill about. We could also
wall some of the doorways off so there are
fewer points of entry.” 

In some cases, he might even recommend
moving the kitchen to another part of the
home. 

“Moving the kitchen to what used to
be the formal dining room, for example,
might make for a better overall workflow,”
he says. “If we did that, we would have to
consider everything the move would entail—
the foundation, the electrical, the plumbing
and any load-bearing walls that would be
impacted—but it might be
better suited to people’s habits
and lifestyle.” 

PROBLEM 2: 

“We need more room.”

The pandemic forced homeowners to spend
more time at home, making some reconsider
their living spaces. While many homeowners
instinctively lean toward an addition to create
more space, Gehman says zoning issues and
other factors can make an addition unfeasible. 

“That’s when we start having conversations
about how often they use certain parts of the
home, like their formal living room and dining
room,” he says. “Maybe the dining room can
make way for an expanded kitchen, or we
can make room by reconfiguring their bed-
rooms and walk-in closets. There’s a lot you
can do without building onto your house.”

He cites a recent project at a home in
Lehigh County, part of which involved digging
out a basement beneath the kitchen to provide
space for a woodworking shop. As an added
benefit, the basement has helped to keep the
kitchen floor—and the entire kitchen—much
warmer during the winter months. The crafts-
manship, scope and difficulty of the job
netted Gehman’s firm a Regional Contractor

of the Year award (in the
“Residential Interior,
$100,000 to $250,000”
subcategory) from NARI,
the National Association
of the Remodeling Industry.

“It’s not necessarily
cheap to do something like
adding a basement, but it’s
probably as cost effective
as an addition,” he says.
“The existing foundation
and the makeup of the
house itself come into play
with a decision like that.
As opposed to a stone struc-
ture, a house with a wood-
frame structure is easier to

put a basement beneath, partly because it’s
lighter to hold up.”

PROBLEM 3:

“We need another bedroom.”

Finishing an attic or basement, or building
a room above a two-story foyer, would
address this issue, but some homes require
more creative options. Gehman recently
started the design process for a twin home
in Ambler, in which his firm will create a
new bedroom by carving space out of a
spacious main bedroom and sitting area. 

“If you’re thinking of creating a bed-
room out of an attic, you have to look at
the attic layout and the roof structure,”
Gehman says. “Does it have traditional
joists and rafters? Does it have finished
steps or pulldown stairs? If it has pulldown
stairs, you’re going to need to put in
finished steps, so where will they come
down? The solution depends on the com-
position of the house and the needs of the
people who live there.”

The past few years have been quite
busy for Gehman’s firm. He does not
expect the work to slow down any time
soon, even with the rising costs of fuel,
labor and materials. 

“People seek us out because we provide
solutions to problems,” Gehman says. “If
people have been thinking about something
for years and can’t think of a good solution,
it’s time to give us a call.” �

One in a Million
profile
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Gehman Design 
Remodeling
PA-297
355 Main St.
Harleysville, Pa. 
(215) 513-0300
GehmanRemodeling.com 
Photography courtesy of Gehman Design Remodeling

NO HOME IS EVER PERFECT. Even if a family customizes a newly built home according to their precise wants
and needs, eventually their lifestyle and preferences will change.  

“Our job is to help people imagine the possibilities,” says Dennis D. Gehman, MCR, the founder of Gehman
Design Remodeling in Harleysville. “When we’re talking about what’s possible, people will say, ‘You can do that?’
The answer is always, ‘Yes.’ It will require time and money, but almost anything is possible.”

To his point, Gehman’s firm often faces remodeling projects that are less than straightforward. While every
home renovation is unique, Gehman describes three of the most common problems his team handles, with
potential solutions to each one.

Gehman Design Remodeling 
lends unique solutions to home-
improvement projects one might
consider less than straightforward.
By Bill Donahue

These before and 
after images show a
project in which
Gehman Design
Remodeling used a
two-story foyer to
create a guest bath-
room on the home’s
second floor.

Before
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WHAT’S BEEN THE
BIGGEST DEMAND
FROM CUSTOMERS
SINCE THE ONSET OF
THE PANDEMIC?
Rock-solid internet and
Wi-Fi (both indoors and
outdoors) became the
biggest demand for us.
Many of our clients’ in-
ternet technologies had

become dated and outmoded, and with more
and more people under one roof, the demands
for high-performance networking became crit-
ical. Clients began running their businesses
remotely and their children became virtual
students and began learning remotely. Most
networks needed to be upgraded outright or
replaced to support multiple Zoom calls, large

file transfers and secure virtual private networks
to connect securely to their offices.

HOW CAN PEOPLE TURN THEIR BACKYARD
INTO AN EXTENSION OF THE INSIDE OF 
THE HOME?
The backyard has become the new outdoor
living room. Televisions are amazing additions
to any outdoor entertainment space and out-
door speakers that blend into the garden or
patio will get your party rocking. Best of all,
all of these can be controlled seamlessly in
the palm of your hand from your smart
phone. Easy peasy!

With multi-generational homes come mul-
ti-generational challenges. Fortunately, music
doesn’t need to be one of those challenges. All
of the systems we design today support multiple
zones (areas) of music, completely independent

of one another.

WHAT KIND OF OUTDOOR LIGHT-
ING TRENDS ARE POPULAR THESE
DAYS?
Whether it be for work, relaxation
or entertaining, a whole-house light-
ing system lets you control your
lighting environment with the touch
of a button. Smart lighting saves
energy throughout the year and a
properly designed system eliminates
wall clutter by reducing a bank of
light switches and dimmers into a
single, elegant keypad. Shore Sound
& Cinema is a Lutron-certified
HomeWorks Dealer, and our state-
of-the-art showroom is the only
Lutron Ketra-certified showroom
in southern New Jersey. With Lutron

Ketra Smart LED lighting and our skillsets,
anything is possible.

ARE MOTORIZED SHADES GAINING IN 
POPULARITY?
They are the ultimate wow factor for elegance,
style, energy saving and protection from the
sun’s damaging rays. Lutron’s Intelligent Shades
are the quietest shades in the industry and the
way they move in unison as they move up
and down is something stunning to witness.

IS IT TRUE THAT YOU ALSO PROVIDE 
REMOTE ACCESS SUPPORT? HOW 
BENEFICIAL IS THAT FOR CLIENTS?
With all this technology, there sometimes
comes the need for support. Like our clients
adapting to Zoom calls and virtual meetings,
we adapted to remote access support and
troubleshooting. With OvrC [pronounced
Over See] and Parasol, these two technologies
allow us to remotely diagnose and repair
issues, sometimes before the clients even knew
they had a problem.  

HouseMagazine.com

asktheexpert
WITH MORE THAN TWO DECADES IN THE HOME AUTOMATION/SMART HOME INDUSTRY,

SHORE SOUND & CINEMA HAS STEADILY BUILT A REPUTATION FOR EXCELLENCE.
That experience proved crucial when the pandemic arrived and forced so many businesses to pivot
their operations. Meanwhile, the company was able to find ways to keep its employees safe while still
being able to provide their customers with the highest level of service. And with folks spending
increased amounts of time at home and looking to upgrade their living spaces, Shore Sound & Cinema
has been quite busy. “COVID-19 had a few twists and turns to throw at us, but we learned and adapted.
And both 2020 and 2021 became two of our busiest years ever,” says Neil Wiessler, president. 

We spoke with Wiessler about how things have changed in recent years, what clients are
looking for these days when it comes to outfitting their homes with the latest smart technology, and
to find out more about the latest trends in the industry.

Shore Sound & Cinema
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Neil Wiessler,
president

➺Expertise: HOME  INTEGRATION

(609) 645-1300
Northfield, N.J.
S2Cinema.com
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enovations are inevitable when it
comes to home ownership. Whether
you’ve lived in your home for two years
or 20, chances are, there’s an update you

think could make your home the house of your
dreams.

For the majority of homeowners, kitchens,
master bedrooms and bathrooms are at the top
of the renovation priority list. They are both
the center of the home and a homeowner’s
sanctuary, so it’s no wonder they take prece-
dence.

Perhaps further down the list, but some
would argue just as important, are guest bath-
rooms. They can be, after all, one of the most
frequently used bathrooms in the home.

“Every home is designed differently and
has different features, but there tends to be a
utilitarian bath in most where the kids and
everyone who comes into the house can go in,”
says Dave Cerami, president of HomeTech
Renovations. “Some homes have a guest
bath within a separate bedroom. Either way,
these rooms are high-use rooms or they’re
rooms people want to provide a nice experi-
ence for.”

When looking to renovate, there are a
number of options to consider, from bold,
unique colors and accessories to really give
guests an experience they won’t forget, to neu-
tral, soft colors that are timeless and can eas-
ily be incorporated into any style. Whatever
your goal is, our experts share their thoughts
and experiences to make the renovation ex-
perience that much easier.

Go Bold
Renovating your guest bathroom so that it stands
out and creates a truly unique experience can
start with color and move to more elaborate
amenities, says Lorraine Sterl, office manager
for Sterl Kitchens. 

38

R

Memorable
MakeoversUpgrades that make

a guest bathroom
unforgettable BY AMANDA HAMM HENGEL
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Opting for a floating vanity in a blue,
green or gray, and adding a ramp sink cre-
ates a statement piece that is eye-catching and
functional, she says. 

Scott Kingsland, president of Glass Cas-
tle, adds going beyond distinctive wall paint
will also elevate the room.

“Nice tile work with extensive designs and

a low-iron (ultra-clear) glass on the shower
enclosure really makes a room stand out,” he
says.

An eye-catching hanging light fixture or
even a unique shelving system are other ways
to make the room pop and catch the guest’s
eye.

Going a completely new route from the

design of the rest of the house is also a pos-
sibility, says Dan Dilworth, president of
Dilworth’s Custom Design. 

“One of our basement projects was set up
like a pub with a full bar,” he says. “The bath-
room is what you would see at a pub—includ-
ing a urinal.”

In other words, the sky is the limit when
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it comes to creating a bathroom experi-
ence your guests will always remember,
and going the safe route isn’t always nec-
essary.

Keep It Simple
Of course, a more neutral color palate and
overall experience is also an option. Home-
owners who prefer to be able to easily re-
fresh areas without having to make huge
changes may feel more comfortable with
neutrals, says Dilworth. 

“Try not to follow trends too close-
ly since it’s a less-used bathroom that
would not be remodeled again,” he says.
“Keep the colors of everything neutral so
it can be decorated or walls repainted to
give it a fresh look.”

Recessed lighting can give clean lines
and more visibility, but sconces are also
a timeless way to add light and charac-
ter without being too bold in an otherwise
neutral room. 

Cerami says grays and whites are pop-
ular in bathroom remodels right now, as
well as natural wood tones and furniture-
style vanities.

“Replacing the builder-grade materi-
als that are in the bathroom with things
that are a little more upscale can really
make a difference in the room,” he says.
“Adding tile floors, better lighting and
ventilation are all updates that can be
made.”

As been noted previously, it may feel
as though a renovation needs to include
drastic changes, but subtlety can go a long
way in making a bathroom stand the test
of time. 

Overall Updates
Whether you’re electing to go big or pre-
fer to keep things modest, Kingsland says
homeowners are making more room for
bathrooms overall.

“Ten years ago, the average shower
enclosure was four feet,” he says. “Now,
the average enclosure is five feet and usu-
ally incorporates a 90-degree return pan-
el [shower enclosure].”

Toilets have also come a long way,
with many of them now fully skirted, hid-

Memorable
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ing the s-trap at the back, says
Cerami.

“It offers a clean, molded
side to make them look more
custom,” he notes.

Additionally, while it may be
enticing to add a toilet with spe-
cial functions or a shower sys-
tem with unique knobs, keeping
things mainstream is probably
best.

“Make sure everything is
easy to use,” Dilworth says.
“A complicated shower system
may make a guest nervous.”

Safety and overall accessibil-
ity should also be well-thought-
out, concludes Sterl.

“Consider barrier-free bath-
rooms for mobility or accessibil-
ity issues, wheelchair access,
etc.,” she says. “Incorporating
discreet grab bars into the design
of bathrooms for lifelong safe-
ty is also something to think
about.”

Dilworth’s Custom 
Design
Phoenixville, Pa.
(610) 917-9119
DilworthsCustomDesign.com

Glass Castle
(609) 531-0303
(908) 751-4481
(908) 428-4244
GlassCastle.com

HomeTech Renovations
Ambler, Pa.
(215) 646-7477
HomeTechRenovations.com

Sterl Kitchens
North Bergen, N.J.
(201) 866-7999
SterlKitchens.com
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W
hen Global Home Improvement was
founded 20 years ago, the company
set out to work with only the best man-
ufacturers in the industry. Whether

homeowners are investing in roofing, win-
dows, siding or gutters, they can rest assured
that Global Home Improvement stands
behind the products they install. 

Over the course of two decades, one man-
ufacturer has stood above the rest: Marvin
Windows and Doors. Global Home Improve-
ment is the area’s premier installer of Infinity
Fiberglass Windows and Doors from Marvin.
The company has been hand-selected by 
Marvin Windows and Doors to handle their
absolute best-looking and best-performing 
window, says Adam Parnes, marketing director.

“Infinity Fiberglass Windows from Marvin
are custom-built using Ultrex® fiberglass, which
allows us to measure and order your windows
to the exact size. We believe in accuracy from
appointment to install,” he continues.

Shopping replacement windows can be a
confusing and at times frustrating process, but
this partnership with Infinity Windows from

Marvin aims to simplify things for every
homeowner. “Our consultants are here to
help you break through the clutter and con-
fusion so you can focus on the window solu-
tion that best fits your needs,” Parnes says.

Because Global Home Improvement
offers a full range of exterior home remodel-
ing solutions such as metal roofing, James
Hardie Siding and Infinity Windows from
Marvin, they can handle your entire renova-
tion from start to finish. “Every project is
assigned a dedicated project manager and
our in-home consultants are also there to
help with accurate pricing, design and ideas
without the high pressure tactics of other
companies,” he says.

If your home is due for exterior renova-
tions, Parnes advises not to delay. “Planning
your renovation ahead of time is always the
way to go.” 

SHOWCASE

HouseMagazine.com

Premier Partnership
Global Home Improvement is pairing up with Infinity Windows and
Doors from Marvin to bring their best products to your home.

Global Home Improvement 
Serving Pa., N.J., and Del.
(866) 735-1121 | GlobalHomeInc.com

Why Infinity Fiberglass
Windows and Doors?  
➻ 8 Times Stronger Than Vinyl 

➻ Narrow Frame is Ideal for 
Replacement Windows 

➻ Low Expansion Contraction 
Prevents Seal Failure 

➻ Non-porous and 
100% Moisture Resistant    

➻ Lifetime Material and 
Labor Guarantee  

➻ Expert Installation with the Option 
for Replacement Style or Full 
Frame Window Installation Methods

Some exciting new
products and trends: 
EBONY EXTERIOR AND INTERIOR COLOR
OPTIONS: Black window frames are
emerging as a go-to trend for decorators
and homeowners throughout the country.
They not only are an exciting change from
a traditional white window frame, but also
can offer your home contrast and elegance
with a modern aesthetic. 

BIFOLD DOORS: Infinity from Marvin’s
Ultrex® Bifold Doors open a home to true
indoor/outdoor living, with panels that fold
open and closed like an accordion.
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Architectural 
Residential Designs
Fine Architecture
609-427-6732
finearchitecture.zenfolio.com

Basement/
Crawlspace 
Waterproofing
‘58 Foundations
215-706-8210
58foundations.com

Builders/
Remodelers/
Contractors
Amiano & Son Design–
Build
609-268-5923
amianoandson.com

Nastasi’s Carpenters 
& Builders
856-466-5156
nastasibuilders.com

Chimney Sweep 
& Masonry
Davis Brothers Chimney
Sweep & Masonry
609-241-8512
davisbrothersmasonry.net

Cleaning Service
A Shore Maid
609-487-9446
ashoremaid.com

Clock Repair
Antiques And Clocks
856-786-3444
antiquesandclocks1@gmail
.com

Closet Organization
Closets By Design
888-500-9215 
closetsbydesign.com

Concrete, Decorative
Architectural Concrete 
Design
877-843-4373
acdconcrete.com

Concrete, Leveling
BQ Polylevel Systems
609-297-8200
bqhouseandhome.com

Concrete,
Resurfacing
New Castle Artisan
856-725-3333
newcastleartisan.com

Transylvania Concrete
Coatings
856-212-1109
onedayfloors.com/house-
and-home

Custom Cabinetry/
Molding
Home Trimwork
610-287-1100
609-206-8621
hometrimwork.com

The Cabinet Shop
609-463-0400
cabinetshopnj.com

Decks
Acryfin Coastal Coatings
732-927-6224
acryfincoatings.com

Deck Craft Plus, LLC
610-273-3317
deckcraftcustomdecks.com

Deck Remodelers
973-729-2125
deckremodelers.com

Environmental Landscape
Associates
215-794-2400
elaoutdoorliving.com

Sequoia Out Back
215-918-DECK (3325)
866-650-DECK (3325)
sequoiaoutback.com

Elevators
Abby Lifts
888-845-5438 
info@abbylifts.com

Total Access Elevators 
and Lifts
800-651-5666 
610-738-1214
totalaccessco.com

Fencing/Gates/Iron
Work/Railings
Progressive Fence & Rail
609-449-8079
progressivefenceandrail.com

Superior Fence & Railing
609-727-3708 
superiorfencenj.com

Fiberglass and
Polyurea Decks, 
Siding and Railings
Ocean City Fiberglass
609-938-6205
ocfiberglass.com

Flooring/Carpet/Rugs/
Hardwood/Vinyl/Tile
A & J Flooring Outlet
856-227-1753
ajcarpet.com

Filling Marble and Tile
609-593-3386
fillingmarble.com

Matteo Family Kitchens 
& Flooring
856-769-2490
matteokitchens.com

South Jersey Hardwood
609-305-5047
southjerseyhardwood.com

Flooring/Floor 
Refinishing
Victorian Flooring Finishing 
856-858-6465
www.victorianfloorfinishing
.com

Foundation Repair
‘58 Foundations
215-706-8210 
58foundations.com

Furniture/
Accessories
County Lane Furniture
717-867-5701
countylanefurniture.com

Hibernate Bedding
908-766-5450
hibernatebedding.com

Nastasi's Furniture
856-854-3198
nastasisfurniture.com

Oskar Huber Furniture 
and Design
609-494-8127
oskarhuber.com

Garage Floor 
Coatings
Transylvania Concrete
Coatings
856-212-1109
onedayfloors.com/house-
and-home

Game Rooms
Royal Billiard and Recreation
215-997-7777
royalbilliard.com

Generators
Colonial Generators
844-376-9374
colonialgenerators.com

Grills/Fireplaces 
& Inserts/Outdoor
Kitchens
Rettinger Fireplace 
Systems, Inc.
1-855-GET-RETT
rettingerfireplace.com

Royal Billiard and 
Recreation
215-997-7777
royalbilliard.com

Sequoia Out Back
215-918-DECK (3325)
866-650-DECK (3325)
sequoiaoutback.com

Hardscaping/Natural
Stone/Pavers/
Retaining Walls
Architectural Concrete 
Design
877-843-4373
acdconcrete.com

Environmental Landscape
Associates
215-794-2400
elaoutdoorliving.com

Sequoia Out Back
215-918-DECK (3325)
866-650-DECK (3325)
sequoiaoutback.com

Staffa Stone
732-831-4174
staffastone.com

The Paver Doctor
856-210-6843

Home Audio/Home
Automation/Smart
Home Audio/Video
Elite Smart Homes
856-315-9147
elitesmarthome.com

Shore Sound & Cinema
609-645-1300
s2cinema.com

Sound Advice & Video
609-368-2626
visitsoundadvice.com

Home Watch 
& Concierge 
Maintenance
C. Alexander Building 
& Maintenance Co.
609-823-9200
calexanderllc.com

House Lifting
SJ Hauck
609-927-6700
www.sjhauckconstruction.com

Interior Design
Associated Design Studio
609-384-4653
associateddesignstudio.com
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Kitchen/Bathroom
Design-Build
AAA Hellenic Marble
610-344-7700
aaamarble.com

Amiano & Son 
Design-Build
609-268-5923
amianoandson.com

Beco Kitchens
& Bathrooms
215-240-4850
beco-designs.com

Floors Just for you
856-432-6269
Floorsjustforyou.com

HomeTech Renovations
215-646-7477
htrenovations.com

Kitchen Cabinets and More
609-212-1555
kcamdesigns.com

Matteo Family Kitchens 
& Flooring
856-769-2490
matteokitchens.com

The Cabinet Shop
609-463-0400
cabinetshopnj.com

Kitchen Cabinet 
Renovation
Kitchen Magic
800-510-4710
kitchenmagic.com

Landscaping Design/
Water Features
Cousins Garden Design
856-981-3100
cousinsgardendesign.com

Elite Landscaping
856-753-1944
800-582-6598
elitelandscaping.com

Environmental Landscape
Associates
215-794-2400
elaoutdoorliving.com

Gill’s Landscaping
856-223-9770
gillslandscaping.com

Mike’s Hardscapes
856-939-8489
mikeshardscapes.com

The Paver Doctor
856-210-6843

Marble/Granite/Tile
AAA Hellenic Marble
610-344-7700
aaamarble.com

Coast Tile & Marble Supply
609-646-9346
coasttile.net

Colonial Marble & Granite
866-307-6200
colonialmarble.net

Filling Marble and Tile
609-593-3386
fillingmarble.com

Imperial Marble & Granite,
Inc.
610-521-0130 
imgstone.net

The Cabinet Shop
609-463-0400
cabinetshopnj.com

Masonry Repairs,
Restoration, Build
T E Grimes Construction
609-513-5628
tegrimesconstruction.com

Outdoor Furniture
Barlow Tyrie Outdoor 
Furniture
800-451-7467
btusastore.com

Oskar Huber Furniture 
and Design
609-494-8127 
oskarhuber.com

Sequoia Out Back
215-918-DECK (3325)
866-650-DECK (3325)
sequoiaoutback.com

Tropicraft by Pavillon 
du Soleil
(610) 645-5400
Tropicraftpatio.com

Outdoor Structures/
Sheds/Pergolas/Pool
Houses/Pool Bars
Barnco Woodworks LLC
856-767-6887
856-241-7660
barncoamishbuilders.com

Deck Remodelers
973-729-2125
deckremodelers.com

Painting
Brush Masters XP
856-899-9183
brushmastersxp.com

Plexiglass Shields
Shore Glass & Doors
609-641-5880
shoreglassanddoor.com

Plumbing
Eddie B Plumbing
856-303-8150
eddiebplumbing.com

Pool, Spa/Hot Tub
Design & Installation
Del Val Pools & Spas
856-629-2999
delvalpoolsandspas.com

Pool Designs
609-324-9900
poolinaday.com

Swim-Mor Pools & Spas
800-794-6667
swimmor.com

Pool Renovation/
Repair
Acryfin Coastal Coatings
732-927-6224
acryfincoatings.com

Swim-Mor Pools & Spas
800-794-6667
swimmor.com

Real Estate
Angela Desch
Coldwell Banker Argus 
Real Estate
609-457-0410
margateshore.com
ventnorshore.com

Daniel R. White
609-330-4042
drwhitejr@comcast.net

Rene Kane
Berkshire Hathaway 
Home Services
609-703-8592
renekane.com

Siding/Roofing/
Gutters
East Coast Roofing, 
Siding & Windows
609-646-1444
eastcoastroofing.com

Expert Roofing
833-329-0912
expertroofingcompany.com

Global Home Improvement
866-735-1121
globalhomeinc.com

Grand View Roofing 
& Exteriors
856-305-9883 
gvexteriors.com

Hynes Construction
(610) 896-6388
HynesConstruction.com

Preferred Home 
Improvement
215-264-9989
preferredhomeimprovements
.net

Rhino Shield
484-406-5111
myrhinoshield.com

Shower Enclosures/
Frameless Doors
Glass Castle
609-531-0303  
908-751-4481
908-428-4244  
glasscastle.com

Stair and Wheelchair
Lifts/Ramps
Abby Lifts
888-845-5438
info@abbylifts.com

Personal Elevator
800-864-1815
personalelevator.com

Stone Veneer
Riverside Supply 
Company
732-257-3434
rsc-nj.com

Trash Bin 
Cleaning
Shore Cans
609-365-7733
shorecans.com

Windows/Doors
Global Home
Improvement
866-735-1121 
globalhomeinc.com

Window Tinting/
Film
Doyle Window Tinting
215-657-1000
doylewindowtinting.com

Eastern Solar Glass
856-767-3442
800-734-6527
easternsolarglass.com

Jersey Shore Window
Tinting
800-985-8468
jerseyshorewindowtinting
.com

South Jersey Window
Tinting
856-840-0900
southjerseywindowtinting
.com

Window 
Treatments
Blind Builders, Inc.
215-322-5855  
blindbuilders.com

Blinds Shade & Shutter
Factory
215-491-4400
blindsshadeandshutter
factory.com
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Give your old 
pool a new look with the
latest features, functions
and materials. Add the
hydrotherapy spa that
you always wanted or
simply replace the worn
plaster, tile and coping, 
a full range of options 
is available.  

Stun your neighbors
and attain a level of 
sophistication that you
have always dreamed
of. Your yard is now
ready for everything
from cocktail parties 
to barbecues and 
birthdays. 

Swim-Mor  
Pools & Spas
is a family-owned and 
-operated business
started in 1967 that
proudly carries on a
tradition of quality in
our products. We have
an experienced staff
that utilizes some of
the latest technology
to bring to you. 
Visit or contact one of 
our three convenient 
locations for a consul-
tation about building
your ideal pool.
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Swim-Mor
Pools & Spas 
Mt. Ephraim| (856) 456-3332
Northfield | (609) 645-7171
Millstone Twp. | (732) 446-2211
SwimMor.com

Swim-Mor Pools & Spas
S H O R E S H OW C A S E

pools
Put some tropical escape back
into your suburban sprawl. This
perfect oasis is no mirage but
the ideal transformation of your
yard to the spot where everyone
gathers to enjoy.  

spas

new

renovations
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