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IMPERIAL MARBLE AND GRANITE, INC.
AIRPORT BUSINESS COMPLEX

200 OLD TINICUM ISLAND ROAD, ESSINGTON, PA 19029
Visit our 4,500 sq. ft. showroom and 25,000 indoor warehouse. 
Choose from over 500 slabs of Granite, Marble & Cambria
Call for Your Free Estimate & Design Consultation

610-521-0130  • www.imgstone.net

RING OLD WORLD ELEGANCE TO YOUR HOME…
_________________________________________________________________________

SPECIALISTS IN THE FABRICATION & INSTALLATION OF NATURAL STONE & QUARTZ
Kitchen Countertops | Vanity Tops | Fireplace Surrounds | Bar Tops | Slab Walls_______________________________________________________________________

Buy from the
Manufacturer
DIRECT and
SAVE BIG!

Will beat Big Box
Store Estimates

Select colors 
up to 20% off!

Must mention House &
Home for special pricing.

Family Owned and Operated
since 2004

QUARTZ COUNTERTOPS 
STARTING FROM

$1,899
Up to 40 sq. ft. installed with 8 free edges 

to choose from. Exp 10/15/21

Cambria & 
Silestone 

Promotion
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Sweet
Escape

erhaps more than any other space in a home, outdoor living areas were highly coveted
during the pandemic. So much so that city dwellers sought out properties with expansive
yards featuring a pool, patio or deck—or at least the space to build them. Professionals
within the outdoor living industries say the pandemic will have a lasting impact on them.  

Bobby Huber Jr., sales manager and buyer for Oskar Huber Furniture & Design, says, “The
COVID effect and COVID economy is quite interesting and will without a doubt be studied
in years to come in business classes around the world. The lifestyle changes made during the
height of the pandemic are having a profound effect on the way we work, shop and live. The
‘post-COVID’ consumer has a strong desire to improve their living space both indoors and out-
doors. The sharp rise in demand for indoor and outdoor furniture coupled with the new socially
distanced factories, a strained supply chain and the trucking/logistics sector in disarray has 
created a never-before-seen product shortage and delay.”

House & Home spoke with local businesses that provide services in the outdoor living industry
and asked what products and designs are trending, and what to expect for the coming year.

DECKS AND FENCES
The website Houzz reported that searches for deck-related design and construction jumped 178%
from 2019 to 2020, further solidifying this must-have feature. Joe Kalnas, general manager of
My Deck, has been in the industry for 25 years. Within that time, his materials of choice have

OUTDOOR
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Professionals say
there’s no time to
lose for creating your
outdoor living space.  
by Liz Hunter

become steel framing, composite and PVC
decking with aluminum railings. These give more
flexibility in the design.

“Clients tend to think a deck can only be
square or rectangle, we think outside the lines
by incorporating curves, shapes and using steel
framing, taking into account aesthetics as well
as longevity,” Kalnas says. “Composite and PVC
decking come with a warranty, why not have
a similar warranty on your deck foundation
using steel framing?”

To make the deck more interesting, Kalnas
suggests adding a curve, fire feature, spa and a
covered area for grilling and dining. 

A railing is also a big factor in the aes-
thetic of a deck. “Cable, glass and custom alu-
minum railings all offer a different appear-
ance. Railing color is also an integral part of
accenting the overall appearance of a deck
project,” he says. 

Something that is emerging in railings is
known as a “cocktail rail,” which is a deck board
mounted to the railing, providing a flat, even
surface to set a drink down.

Kalnas advises homeowners to plan well
ahead if a deck is a project on their wish list.
“Most reputable deck builders are currently
scheduling projects several months out, so if a
deck is planned for next spring, act now. And
make sure to use a licensed contractor that spe-
cializes in decks and outdoor living spaces.”

The fencing industry has also embraced
the low-maintenance and durability of vinyl, says
Dany Leslie, owner of Superior Fence & Railing.
He’s been installing fences for over 20 years and
founded his own business four years ago.

“Everybody wants vinyl fences and heavy
duty rails,” he says. “We offer various styles that
can bring out the aesthetics of your yard or basic
styles that provide maximum privacy. We are
happy to carry the Illusions brand as well,
which offers the industry standard in vinyl
composite and color spectrum fencing. All
vinyl products are secured with a 20-year lim-
ited lifetime warranty to secure quality integrity.”

Aluminum fencing is another option that,
although it does not provide much privacy, can

Professionals say
there’s no time to
lose for creating your
outdoor living space.  
by Liz Hunter

P

MY DECK
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define a space with a high-end look. It’s espe-
cially complementary to pools. Superior’s
product comes with a 15-year warranty on the
fabrication. 

Railings also come in a variety of options:
aluminum, vinyl, wood; and styles such as
Colonial spindle and black aluminum spindle.

Leslie recommends homeowners ensure
they are getting a fair, honest price for their fence.
“Make sure it’s a professional, reputable com-
pany doing the installation and that the prod-
ucts are quality American-made.”

HARDSCAPING
The stone elements in an outdoor space play so
many roles, from the patio foundation to
retaining walls and fire pits. One of the bene-
fits of hardscaping is the ability to add on fea-
tures to enhance what you currently have, says
Jarrod Nyce, owner of Nyce Crete and Landis
Block & Concrete.

It’s up to the homeowner what they have in
mind. “If they have a basic patio they might be
looking to add a sitting area like a bench or a
knee wall, maybe a fire pit. If they already
have that, maybe they’re looking to add an out-
door living space with a TV and a fireplace. All
depends on what the customer really wants,”
he says.

In terms of stones trends, a more modern
look has become popular in the past few years,
Nyce says. “More square and rectangle shapes
with smooth surfaces. Colors are all over the
charts because everyone has their own favorite
colors, but the combinations of very light and
very dark colors seem to be very trendy.

“I personally buck the current trend, I
prefer the more rustic or tumbled look. I like
the look of more natural rounded edges and
softer transitions. And I prefer lighter colors espe-
cially in areas of foot traffic because of the hot
sun,” he says.

As 2022 approaches (can you believe it?)

Nyce isn’t quite ready to make
any predictions on future trends.
“It’s a little early to tell yet as
most new products come out in
February. But I would say you’ll
continue to see more water fea-
tures, fire features, audio and TV,
and lighting ideas. The outdoor
kitchen and cooking ideas are
always fun as well. I’m sure
there will be some surprises that
will get a lot of people excited.”

OUTDOOR FURNITURE
This area is viewed by many as the finishing
touch to an outdoor space.

“Outdoor furniture and accessorizing are
what really bring to life the outdoor space,” says
Huber. “Outdoor hardscaping is beautiful and
the materials available can bring an outdoor
space to life, but it is the furniture and acces-
sories along with the plants, trees and flowers
that really create the excitement. The outdoor
furniture and accessories will let you put your
personal stamp and style on that area. Between
the fabrics you can select from, the styles and
the modern materials, you can create an out-
door living space that is just as exciting and full
of functionality as your indoor spaces.”

It can be overwhelming to decide which
pieces are going to achieve the right look—and

how to know if they are
worth the investment. This
is where a skilled eye comes
in handy.

“From the furniture side
of things, having the guid-
ance of a design profes-
sional to properly assist you
with laying out your out-
door space to give you the
optimal flow and function-
ality you are looking for is
important,” Huber says.
“But our designers will also
assist you in finding the
right product that will meet
your needs and stand the

test of time. Outdoor furniture needs to be built
right using the proper materials to withstand
Mother Nature. The last thing anyone wants
to do is replace their outdoor furniture a year
or two after buying it.”

Not to mention, there are hundreds of dif-
ferent outdoor furniture manufacturers avail-
able to buy from in today’s market, he continues.
“What we have done at Oskar Huber is curate
a good, better, best story—and our profes-
sional designers can explain to you the differ-
ence between our good and another retailer’s
best. As a family-owned business we pride
ourselves on responsibly sourced, environmen-

tally friendly home furnishings that will stand
the test of time, are the quality we would want
to put in our own homes and have the ability
to be customized to our customers’ needs all
while being a value.”

Huber does caution that he has never seen
lead times on custom orders like this before. “It
is crazy to think about next spring and summer
when we [just] finished [summer 2021], but that
is exactly what we are doing at Oskar Huber Fur-
niture. We are also urging customers to not wait
and to buy now—we will even store their new
furniture if it arrives before they want it. If you
wait until next March or April or May you might
not be able to get the product you want in time
to enjoy it for the outdoor season. … I am
seeing custom orders being confirmed with
March 2022 ship dates. On average our outdoor
vendors are shipping in 26 to 30 weeks.”

Clearly there is no slowing of the demand
for outdoor living spaces and homeowners
should act now to bring their dreams to life
by 2022.  

Sweet Escape

RESOURCES
My Deck 
Flemington, N.J.
(908) 713-1000 | MyDeck.com

Nyce Crete and 
Landis Block & Concrete 
Souderton, Pa.
(215) 723-5506 | LandisBC.com

Oskar Huber Furniture & Design
Southampton, Pa. | (215) 355-4800
Ship Bottom, N.J. |  (609) 494-8127
OskarHuber.com

Superior Fence & Railing
Minotola, N.J. |  (609) 727-3708
SuperiorFenceNJ.com

OSKAR HUBER FURNITURE & DESIGN

NYCE CRETE AND 
LANDIS BLOCK &

CONCRETE

HouseMagazine.com
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fall
SHOWCASE

At BarnCo Woodworks
our customers are our
friends. We’ve been
building custom sheds,
garages, gazebos,
swingsets and more for
over 23 years. Our
products are proudly
built by Amish craftsmen
with a reputation for
quality. Your dreams
can come true. From
happy childhood memo-
ries to Pop’s two-story
garage, or
Mom’s
garden shed.

fireplace
custom pre-built

SHEDS
Whether you want a custom- built

potting shed or one of our many styles
of storage sheds and pool- houses to
choose from, we can fit your needs.

BarnCo Woodworks
Berlin Location:

Berlin Farmer’s Market | Berlin, N.J
(856) 767-6887 | (856) 753-8900 (c)

Thurs. & Fri. 10am–4pm | Sat. 8am–4pm

Swedesboro Location:
Swedesboro, N.J. | 2199 U.S. Rt. 322

(856) 241-7660 | Mobile (717) 951-3883 (c)
Mon. 10am–4pm | Tues. 10am–6pm

Fri. 10am–4pm | Sat. 8am–3pm

BARNCOAMISHBUILDERS.COM
BARNCOSWEDESBORO.COM

seaside
bars

We have many poolside structure
options to choose from to spruce up
your backyard. Seaside Bars, Custom
Pool Houses, Pavilions, Pergolas and
Gazebos.

The cooler temps will
be here before we

know it. Now is the
perfect time to think

about adding a
beautiful custom

pre-built fireplace to
your existing patio or

pavilion.

PATIO
FURNITURE
Our quality poly patio furniture is made with
recycled plastic, available in 20-plus colors and
backed by a 20-year manufacturer’s guarantee.

HouseMagazine.comHOUSE & HOME SPECIAL EDIT ION FALL 202116
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CAN HOMEOWNERS LIVE
IN THE HOUSE DURING 
A WHOLE HOME RENO-
VATION OR IS IT BEST TO
FIND OTHER ARRANGE-
MENTS WHILE THE
WORK IS BEING DONE? 
It depends. Most of the
time, clients do remain
living in the house. They
won’t have as much liv-

ing space and not having a kitchen is probably
the hardest thing to deal with. We also need
the rooms we’re working in to be cleared of
furniture most of the time. Sometimes it
makes sense for people to get a Pod and
have it sit outside or put things into the
garage or basement. If we have to work
around all of that stuff, it certainly takes
longer and that turns into more money. From
our end, it’s nicer if they move out, but I un-
derstand financially why they don’t because
then they have to rent another place. It also
depends on what stage of life they’re in. If
they have young children, living through the
renovation is going to be harder to deal with
than if they’re empty nesters or the kids are
old enough to understand. 

CAN THE CLIENT SAVE MONEY BY DOING 
ONE BIG PROJECT RATHER THAN SMALLER 
MULTIPLE PROJECTS SPREAD OUT OVER TIME?
They probably do save money by having
everything done at once, because there’s cer-
tainly some efficiency since we’re already
there and we have our tools out. We would
have to set up each time we come back if
you break it up into various projects. Most

of the time material prices increase each year,
so it’s probably best to bite the bullet, because
you don’t know what it’s going to be like in
the future. Just as important of a question is
the homeowner’s quality of life. Is it better
to get this over and done with rather than
living through a remodel every few years?

WHY IS IT IMPOR-
TANT TO HAVE A
MASTER PLAN
HEADING INTO THE
RENOVATION?
A master plan makes
sense because you
want to plan things
out so everything
works together and
you don’t have to
pay twice because
you built something and in a future phase
you’re pulling it apart. From an energy effi-
ciency standpoint, the house should work
together as a whole system. We understand
the importance of insulation, quality windows
and doors, how the HVAC is installed, where
the ductwork is run. It’s best that the ductwork

is properly sealed and it’s also best that it’s
inside conditioned space. Even having drywall
properly installed increases energy efficiency
of the house.

IS THERE AN ADVANTAGE TO WORKING ON
SEVERAL AREAS AT THE SAME TIME, SUCH 
AS INSTALLING NEW WINDOWS AND 
EXTERIOR DOORS WHILE HAVING NEW 
SIDING INSTALLED?
Yes. There are times when people want new
windows and doors and decide to let the
siding go for a while, and that can be done.
Obviously, people do that all the time. But
the exterior of the house really goes together
best and makes the home the most airtight
and waterproof if you do the siding and the
windows and doors at the same time. 

CAN A PROJECT LIKE THIS GIVE THE CLIENT A
NEW HOUSE WITHOUT CHANGING THEIR 
ADDRESS?
It sure can. There is a cost to moving. If you
sell your house, you have to pay a commission
to the realtor. Unless you’re young and strong
and have a lot of friends willing to help out,
you’re going to be paying a moving company.
And nine times out of 10 when people move
into a new house, within the first 24 months

they do a significant remodeling project any-
way, because unless you’re having a custom
house built, it’s probably not exactly what
you want. So when you look at all of those
factors, you should at least take into consid-
eration a whole house remodel. It can be
worthwhile. 

HouseMagazine.com

asktheexpert

MANY HOMEOWNERS CAN RELATE TO THE NEED TO HAVE UPDATED BATHROOMS,
A BETTER LAYOUT IN THE KITCHEN OR PERHAPS ADDITIONAL LIVING SPACE FOR
A GROWING FAMILY. Moving to a newer and bigger house is an option, but maybe

they have grown to love the neighborhood or do not want to take their kids out of a top-notch
school system. If that’s the case, a whole-home renovation just might be the solution.

Of course, such a project is no small undertaking, and it is important to have a clear vision
from the outset and an experienced team of designers and contractors who have come across
all types of scenarios over the years and have the wherewithal to handle them. That’s where
Gehman Design Remodeling comes in, bringing the value of more than three decades in the
design-build industry.

House & Home spoke to Dennis Gehman, MCR (Master Certified Remodeler), president of the
company, to learn more about what a whole house renovation entails.

Gehman Design Remodeling 
by Matt Cosentino

19SPECIAL EDIT ION FALL 2021 HOUSE & HOME

Dennis Gehman, 
MCR, president 

➺Expertise: WHOLE HOME RENOVATIONS

PA-297 | 355 Main St. | Harleysville, Pa.
(215) 513-0300 | GehmanRemodeling.com 

?
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Whether you’re fantasizing about your
first home or you’re downsizing after
your last child moved out, every home-

owner’s journey begins with visions of their
dream house. 

But when reality steps in with limited
inventory, necessary compromises and revised
must-haves, oftentimes what begins with
lofty, idealized visions of a domicile that’s per-
fectly appointed right on down to its coor-
dinated color schemes ends with a house
that’s got the right location in the right price
range and is close enough to perfect. 

Which isn’t necessarily a bad thing—after
all, it’s the memories and milestones it holds
that transform a house into a home. But
almost every homeowner has a story about
how they’ve come to hate their kitchen floor,
how their tastes have turned a novel feature
into an eyesore or how they’ve finally had
enough of the bathroom they never really

liked in the first place.
The good news is that you don’t

need to relocate to get the house you
want. In fact, area experts are
primed to help update, renovate
and even innovate your home inside
and out with custom flourishes that get the
builder-grade house you bought much closer
to the home you’ve dreamt about. 

Geoffrey Geibel, a retail segment man-
ager with Pella Windows & Doors, has seen
firsthand in jobs across the tri-state area
how drastically a new front door or redone
windows can revitalize a home. 

“Most often, a lot of the way we can
upgrade things for more street appeal comes
down to color selection and the options—
but that’s not all,” he explains.  “When it
comes to windows and front-entry doors, the
possibilities are essentially endless. It comes
down to the quality of the products your

design consultant has, and how well the
installer understands all the different elements
that can affect installation.” 

He’s also noticed that not all clients
come to construction professionals with a
clear vision of what they want beyond just
knowing they’re ready for a change. An in-
person showroom can be invaluable in not
only arming a customer with the vocabulary
they need to ask for what they want but also
highlighting all the options available to
them, as Pella’s newly opened Customer
Experience Center in Plymouth Meeting,
Pennsylvania, is already proving. 

“A consumer’s vision is limited to what

Thanks to area experts, the sky’s the limit when
it comes to turning a builder-grade house into a
customized home with just a few eye-catching,
hand-selected options. by Madeleine Maccar

MakeYourMark
PELLA WINDOWS & DOORS
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they’ve seen or what they’ve been told is avail-
able,” Geibel says. “To walk through our
experience center and see the actual fea-
tures of the windows and all the options that
can make their lives easier or meet their
vision, it’s tremendous. I can’t say customers
always walk into that store and walk out with
the same idea, but they sure appreciate what
we offer and how we go about doing it.”

The interior of a home, meanwhile, is
where ABC Closets focuses its efforts. And
according to Renee Brinn Williams, the
company has done much more than what
their name suggests. 

“Overnight, basements, spare bedrooms
and garages were turned into offices, class-
rooms, large pantries and gyms,” she notes.
“For example, for those who want a small
office space in their room but don’t have the
square footage to spare, we have repur-
posed their closets to create a work-friendly
nook. We’ve swapped out closets for craft
spaces. Using a closet for a homeowner’s
hobby room also helps to minimize clutter
since it won’t be out in the open.”

The pandemic has had a profound effect
on how people are overhauling their living
spaces, inch by inch and room by room. The
normalization of working from home has
changed countless homeowners’ needs, while
many more are simply ready for a refresh.

“Since the pandemic began, homeowners
have been spending so much time at home
organizing and decluttering, making cus-
tomized organization more desired than
ever,” says Williams. “Some of the top pan-
demic home improvement projects include
walk-in and reach-in closets, pantries, home
offices and garages.” 

She adds that introducing some order to

one’s home has been a natural reaction to
COVID’s unpredictable hold over normal life.
“By renovating, you retain a home you have
lived in for years that is full of memories. By
organizing, there is less chaos, which can
bring about a sense of calm and control.”

Geibel does advise those beginning their
custom-design journeys to consult with not
only a professional but also any homeowner
association they may be beholden to. 

“A lot is dictated by neighborhoods,” he
points out. “In particular, when there’s a lot
of historic homes in an area, we have prod-
ucts that allow those homeowners to replace
their windows while preserving the look of
their homes.”

Working with a professional is impera-
tive, Williams agrees, as expert guidance
will help stay within your budget and explain

the full scope of the project to keep expec-
tations in check. After all, she notes, “You’ve
spent time and energy, not to mention budg-
eting, to bring your home improvement
dreams to life. Put it in the hands of a pro,
and you won’t be disappointed.” 

Experts can help you walk the line between
what’s the hottest current trend—like the
black-framed windows Geibel says everyone’s
asking for right now, which are well-suited to
all kinds of personal tastes and home styles—
and what’s most harmonious with and possible
for your home’s structure and style.

But, in the end, it’s all about what best
suits a homeowner’s lifestyle and will make
the customer feel the best inside their home.

“Everyone is different when it comes to
organizing and maximizing the space they
have. Some homeowners want to be able to
see everything when they enter or reach
into their closet, and some want as many
drawers as possible,” says Williams. “The one
thing they all have in common is clothing
organization: It’s the first area you see in the
morning and it’s the last area you see at night.
Once you have the closet organized, it starts
your day on a positive note.”

“The customer needs to be comfort-
able: You don’t wants drafts from your
windows, you want to be able to lower
your blinds when the light is streaming in,
you want lower energy bills, and you want
options that you’re going to want to look
at every day for years to come,” Geibel
notes. “It takes a lot to do a job like replacing
your windows, and having options for every
budget and being flexible is how we help 
our customers select what’s right for their 
specific needs and tastes.” 

MakeYourMark
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ABC Closets 
Hammonton, N.J.
(609) 567-8621 
ABCClosets.net

Pella Windows & 
Doors of Philadelphia 
Locations in Del., N.J. & Pa.
(833) 760-0638
PellaPhilly.com
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WHAT IS THE BEST WAY
TO APPROACH A TILE
BUDGET?
It all depends on the scale
of the project, but some
contractors will tell
homeowners to allow
one sum number for tile.
For instance, they might
say for six bathrooms, a
backsplash and laundry

room, allow $18,000. Others might say to
budget $7 per square foot for tile, and in
that you also have to consider installation,
finishing, grout, etc.

We’ve gotten very good at knowing the
average square footage and allocating different
products into that budget. We can find ways
to make a $2,500 bathroom look like a
$5,000 bathroom with certain techniques to
maximize their budget.

WHAT ARE SOME OF THE METHODS YOU USE
TO CREATE IMPACT AND HELP CLIENTS STAY
WITHIN BUDGET?
We have an entire showroom to discuss options.
We have an area dedicated to intricate waterjet-
cut tile, natural stones and glasses, that are going
to be much higher in square foot price. If a client
has a wall where they want to make a statement
and realizes it’s 45 square feet, we have ways to
go about it. We can use one stone to border the
area, reducing the total square footage but achieving
that same high-end impact. We could also use
field tiles in a dynamic herringbone or basketweave
pattern without the premium waterjet price.

ARE THERE CERTAIN ROOMS WHERE 
A BIGGER PORTION OF THE BUDGET 
IS WELL-SPENT?
Yes. We do a lot of new-home builds that
come with an allowance. We know right
away that the master bath will be a good
chunk of the budget. This is where the home-
owner is waking up every morning, so we
feel it’s one of the most important. We find
clients also like to focus on the guest bath as
well, especially in Shore homes—it’s the one
everyone is using when
they visit and people
want a wow factor for
guests.

Then in other rooms,
like the kids’ bathroom,
you might not opt for
marble, but subway tiles
on the walls are an ex-
cellent choice. Using that
on walls can save a lot
of money and then you
could get fancier on the
floors with an inlay or
putting in a niche in the
shower walls. There are
ways to be creative.

WHAT OTHER AREAS
COULD TILE MAKE AN
IMPACT?
There are a few areas we
can tile that might be
unexpected but can come
out stunning. We’ve done

stair risers in decorative patterns, wine cellars
with stone looks and even tiled the whole face
of a kitchen island. You could go all-out on a
bar backsplash with lighting and shelves,
adding to its entertainment value. Laundry
rooms are another cool way to use your
budget. It’s likely the smallest square footage,
so why not make it really sharp looking?
These take a home to another level and show
you put more thought into it. Everyone wants
their home to have personality.

WHY SHOULD HOMEOWNERS CONSIDER
COAST TILE FOR THEIR PROJECT?
We truly understand what goes into this
process. Homeowners aren’t walking into
a place where we grab what’s in stock off a
pallet. We work hand-in-hand helping home-
owners select materials and manage their
budget. We’re not a commission sales staff,
and sometimes we will tell them if we
should pull back in one area or spend the
money in another space. We want you to
have a beautiful home and get what makes
you happy. 

HouseMagazine.com
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NOW IN ITS THIRD GENERATION OF FAMILY OWNERSHIP, COAST TILE & MARBLE
SUPPLY HAS UNMATCHED KNOWLEDGE FOR PROJECTS INVOLVING TILE AND
STONE. THE COMPANY HAS BUILT ITS REPUTATION ON BEING A LOCAL SOURCE 

FOR HOMEOWNERS NO MATTER WHAT SIZE THE PROJECT. BUT BEFORE EMBARKING ON 
THE JOURNEY OF REMODELING, THE MATTER OF BUDGET MUST BE DISCUSSED.

“Typically, if homeowners do some research, they think they have an idea of a budget, but 
once they get into details and the little things involved, they may find the number is higher than
anticipated,” says Kyle Eisele, design consultant. “It’s important to have a detailed budget with 
a contractor so you’re not shocked by the selections. You don’t want to pick something out and
plan around it without knowing if it fits your budget.”

Using their decades of experience, Coast Tile’s design team helps clients maximize what they
have. We spoke with Eisele about the creative ways to save money and where it’s best spent.

Coast Tile & Marble Supplyby Liz Hunter
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Kyle Eisele
Design Consultant

➺Expertise: TILE  DESIGN AND INSTALLATION

Egg Harbor Township, N.J.
(609) 646-9346 | CoastTile.net
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HOW DO YOU HELP
HOMEOWNERS 
MANAGE THEIR SHORE
HOUSES IN THE 
OFFSEASON?
We offer two things. One
is peace of mind: For a
membership fee, you 
get a weekly home in-
spection while you’re not 
using your home. We

watch and walk through your house, and
we send you a report—with pictures—
detailing any issues.

The second is convenience. We allow you
to completely outsource the care of your second
home. When I say we watch your home and
do everything else, we literally do everything
else, whether it’s fixing a leaky faucet, securing
a loose railing, servicing your HVAC, fixing a

plumbing issue, or if you want new bathrooms
and a new kitchen, we can do all of that, too.
Some work we fulfill in-house, some we sub-
contract out. One of the benefits of membership
is a reduced rate on the management fee for
any subcontractors we bring into your house. 

We have a list of vendors we deal with in
about 40 categories. A luxury homeowner at
the Jersey Shore might deal with between 12
to 20 different service-providers for the basic
upkeep of their home. What that means is a
dozen bills, relationships and people to hold
accountable; with us, rather than manage
dozens of contractors, you build one long-
term relationship.

The additional wrinkle in maintaining a
second home is trusting who has the keys: It’s
easier for folks if it’s someone they have a rela-
tionship with rather than someone with whom
they only have a couple interactions per year.

WHAT’S THE BENEFIT IN WORKING WITH C.
ALEXANDER’S PREFERRED VENDORS?
Chris Alexander, the “C” of “C. Alexander”
and who we bought the company from about
a year ago, agreed to stay at least through the
end of 2023. If there’s one thing I’ve learned
from him, it’s that you need deep, genuine re-
lationships with vendors you’re letting into
members’ homes. 

The Jersey Shore is a series of barrier
islands. That means its networks of vendors
usually serve one island, at most two, and
tend to be relationship-driven. Because we
have an ongoing presence in those communities,
we interact with the best, most reliable vendors
in any category in a particular market.

DO YOU HELP HOMEOWNERS FIND A 
VENDOR, OR DO YOU HANDLE THEIR EXISTING
CONTRACTS?
We’ll do either. It’s your home, so if there’s
someone you’re used to dealing with, that’s
your decision. But if you say, “Hey, just get
my HVAC serviced and my toilet fixed,”
we’ll figure that out for you.

WHAT’S THE ADVANTAGE OF WORKING WITH
A PROFESSIONAL HOME-CARE SERVICE? 
It boils down to having one person you call
for everything, whether it’s an HVAC, plumb-
ing, pool or landscaping issue, or anything
else. Member feedback always focuses on
our relationship. We’re paid to allow our
members to relax in their home because
they trust who cares for it. If they feel great
about the relationship and they have a great
service experience, then it means they’re en-
joying the home with their family. That’s
everything to us. 

If we’re calling our members, it’s often
not for a reason they want to hear (it’s never
good to find out the roof in your expensive
home is leaking). But when you get off the
phone with us, you should feel confident
that there’s a plan—and a relationship—in
place to take care of that issue so it’s not an-
other thing on your plate. 

HouseMagazine.com
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A FTER THREE DECADES OF SERVING THE JERSEY SHORE, C. ALEXANDER BUILDING &
MAINTENANCE EXPANDED ITS SECOND HOME-MANAGEMENT BUSINESS TO
AVALON AND STONE HARBOR WITH YOUR HOME CONCIERGE. Both companies offer

peace of mind to summertime Shore residents once they’ve returned to the mainland by keeping
a watchful eye on unoccupied homes in the offseason.

“We have four core values: hospitality, dependability, competence and kindness,” explains
CEO Jason Mangone. “Our business is making members’ lives easier by maintaining great
relationships with them, our team and our network of subcontractors, and offering members a
single point of contact to address any issue.”

Mangone spoke with House & Home about why homeowners should trust investments like
second homes to professionals they enjoy a strong relationship with—professionals who provide
services ranging from home checks to basic maintenance to major renovations.

Your Home Concierge
by Madeleine Maccar
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Jason Mangone, 
CEO 

➺Expertise: HOME WATCH & 
CONCIERGE MAINTENANCE 

Avalon, Stone Harbor, Sea Isle and Strathmere | (609) 402-9210 
Longport, Margate, Ventnor, Brigantine and Ocean City | (609) 823-9200

YourHomeConcierge.com 
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W
hen Global Home Improvement was
founded 20 years ago, the company
set out to work with only the best man-
ufacturers in the industry. Whether

homeowners are investing in roofing, win-
dows, siding or gutters, they can rest assured
that Global Home Improvement stands
behind the products they install. 

Over the course of two decades, one man-
ufacturer has stood above the rest: Marvin
Windows and Doors. Global Home Improve-
ment is the area’s premier installer of Infinity
Fiberglass Windows and Doors from Marvin.
The company has been hand-selected by 
Marvin Windows and Doors to handle their
absolute best-looking and best-performing 
window, says Adam Parnes, marketing director.

“Infinity Fiberglass Windows from Marvin
are custom-built using Ultrex® fiberglass, which
allows us to measure and order your windows
to the exact size. We believe in accuracy from
appointment to install,” he continues.

Shopping replacement windows can be a
confusing and at times frustrating process
but this partnership with Infinity Windows

from Marvin aims to simplify things for every
homeowner. “Our consultants are here to
help you break through the clutter and con-
fusion so you can focus on the window solu-
tion that best fits your needs,” Parnes says.

Because Global Home Improvement
offers a full range of exterior home remodel-
ing solutions such as metal roofing, James
Hardie Siding and Infinity Windows from
Marvin, they can handle your entire renova-
tion from start to finish. “Every project is
assigned a dedicated project manager and
our in-home consultants are also there to
help with accurate pricing, design and ideas
without the high pressure tactics of other
companies,” he says.

If your home is due for exterior renova-
tions, Parnes advises not to delay. “Planning
your renovation ahead of time is always the
way to go.” 

SHOWCASE
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Premier Partnership
Global Home Improvement is pairing up with Infinity Windows and
Doors from Marvin to bring their best products to your home.

Global Home Improvement 
Serving Pa., N.J., and Del.
(866) 735-1121 | GlobalHomeInc.com

Why Infinity Fiberglass
Windows and Doors?  
➻ 8 Times Stronger Than Vinyl 

➻ Narrow Frame is Ideal for 
Replacement Windows 

➻ Low Expansion Contraction 
Prevents Seal Failure 

➻ Non-porous and 
100% Moisture Resistant    

➻ Lifetime Material and 
Labor Guarantee  

➻ Expert Installation with the Option 
for Replacement Style or Full 
Frame Window Installation Methods

Some exciting new
products and trends: 
EBONY EXTERIOR AND INTERIOR COLOR
OPTIONS: Black window frames are
emerging as a go-to trend for decorators
and homeowners throughout the country.
Not only are they an exciting change from
a traditional white window frame, but they
can offer your home contrast and elegance
with a modern aesthetic. 

BIFOLD DOORS: Infinity from Marvin’s
Ultrex® Bifold Doors open a home to true
indoor/outdoor living, with panels that fold
open and closed like an accordion.
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I f you have recently fantasized about cre-
ating your own dream kitchen or bath-
room, you are not alone. However, before

you attempt to turn your dreams into reality,
make sure to heed advice from experts in
the industry to ensure a smoother process,
from beginning to end, and avoid unexpected

pitfalls along the way.
Over the past year and a half, with so

many people homebound, the desire to ren-
ovate kitchens and bathrooms was high on
many homeowners’ lists. Kitchens are often
referred to as “the heart of the home” and
rightfully so. Today, kitchens are used for so

much more than just cooking. Many kitchens
have evolved more into a family gathering
space, and for many families this past year,
an office or classroom of sorts. And when it
comes to room evolution, bathrooms are
no different. These days many bathrooms
have more of a spa-like feel with larger

HOUSE & HOME SPECIAL EDIT ION FALL 202138 HouseMagazine.com

are the two most popular, as well as most
expensive, rooms to remodel. With proper planning and guidance, these renovations
can not only transform an existing space but also help homeowners boost the return
on their investment. 

KITCHENS AND BATHROOMS

Done Right
REMODELING
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showers, better lighting and greater amenities
such as vanity mirrors with built-in televisions.
It’s no wonder that after spending so much
time in these two rooms, homeowners have
started to notice what their kitchens and
bathrooms are lacking and how they can po-
tentially look and function.  

Proper planning and budgeting 
“Before starting a substantial project like a
kitchen or even a master bath, homeowners
often think they can simply have a specialist
look at the space, take measurements and
immediately give a quote and a time frame,
as they would to put a fence in the backyard
or seal a driveway,” says David Cerami, pres-
ident of HomeTech Renovations. “However,
there are often a lot of different moving parts
to kitchen and bathroom remodels, like plumb-
ing, electrical systems, new appliance integra-
tion, as well as modifications to the structure,
such as soffits and partial wall removals or
changing out flooring.”

Cerami says it’s important for homeowners
to fully grasp the complexity of a kitchen or a
bath project and urges those considering a re-
model to either of these spaces to “speak with
experienced, certified and accredited specialists
that will guide them through the entire process
and assist them not only on the design portion
but the build integration as well.”

Another essential element involved in the
planning stages is deciding on a realistic
budget. 

Sophia Amiano, of Amiano & Son De-
sign-Build, notes, “A lot of homeowners feel
wary about sharing their budget with their
contractors, but this is the first thing you
should do, believe it or not. Any professional
firm will be respectful of a client’s budget and
depending on the scope of work and materials
used for the renovation, work within that
amount. If that is not feasible, a reliable and
reasonable company should come up with
alternative solutions to make your space work
for your budget, whether that is to cut back
on more costly materials or cutting back on
some scope of work.”

New trends in design
Design trends are continually evolving and
changing so making the best design choices
for your remodel should be based on necessity,
durability and long-term appeal rather than
what’s fashionable in the moment. 

This pandemic has had quite an impact
on the latest trends in kitchens and bathrooms.
In regard to kitchens, Linda Fennessy of
Kitchen Magic says, “Homeowners were
cooking more, having more impromptu meals
and in much need of additional storage. The
most requested items were pantries and islands

in addition to remodeling the rest of the
kitchens. We suspect this had to do with being
home and being in the kitchen more. They
were taking a good, hard look at their kitchens
and deciding that they would invest in their
homes and quality of life.”  

The ease of cleaning and caring for coun-
tertops and cabinets has also affected trends
over the last few years. Fennessy notes,
“Quartz countertops are outpacing granite
significantly. While both stones are beautiful,
quartz is stronger and doesn’t require any
maintenance.” She continues, “Maintenance-
free, laminate cabinet doors have been super-
seding wood for a long time now. We believe
that the laminate material is more conducive
to the kitchen environment where heat and
humidity have a negative impact on wood.
No lemon oil needed and they clean up with
just a wipe.” 

One bathroom remodel trend that has
become more in vogue is swapping out show-
er-tub combos for freestanding tubs and/or
separate glass-paneled showers. President of
Glass Castle, Scott Kingsland, says not only
have walk-in showers increased in popularity
but, “the shower enclosures are getting larger
and larger. Three years ago, to see a shower
enclosure that was seven or eight feet wide
was uncommon but now we see it quite
often.” He adds, “The frameless shower en-
closure is by far the most requested item.
Even though you’re taking a lot of the footprint
of the bathroom up with the shower enclosure
being larger, the glass shower door allows for
the bathroom to feel larger and it shows off
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all of the tile work.”
The ‘bigger is better’ phi-

losophy doesn’t just pertain to
showers. Kingsland says, “We
are beginning to see a great
deal of interest in larger frame-
less, beveled mirrors. For a
while it was mostly small,
framed, self-confined hanging
mirrors, but bigger mirrors are
definitely becoming increasingly
popular.”

In the end
Not only will a kitchen or bath-
room remodel provide a more
updated look and more func-
tional use of space, it can also
add significant value to your
home. While the return on in-
vestment (ROI) of kitchens can
vary greatly, “bathroom remod-
els yield the biggest returns in
terms of boosting your home’s
resale value,” according to real
estate listing company, Zillow.

However, before allowing
the latest design trends and
dreams of increased home value
to fill your head with visions of
grandeur, remember it is always
wise to stay on track and on
budget. Amiano advises asking
yourself, “What works for you
in your space now? More im-
portantly, what does not work
for you in your space now?
Your design guides the project.
Sometimes to create your perfect

space, it may require some re-
arranging or expansion, so be
open to suggestions and ideas,
as well as asking questions of
your designer/contractor. How
often do you do a home reno-
vation? Make sure you do it
right.” 
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Amiano & Son
Design-Build
Southampton and 
Barnegat Light, N.J.
(609) 268-5923
AmianoAndSon.com

Glass Castle 
Serving Pa. and N.J.
(609) 531-0303
(908) 751-4481
(908) 428-4244
GlassCastle.com 

HomeTech Renovations
Lower Gwynedd, Pa.
(215) 646-7477
HTRenovations.com

Kitchen Magic    
Serving Del., N.J. and Pa.                 
(800) 510-4710
KitchenMagic.com
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Almost every aspect of American life
depends on uninterrupted power. When the
power goes out, even for a short time, it can
be incredibly inconvenient, unnerving and
even dangerous.

For a young mother of twins in Delaware
County, a power outage that lasted four days
following a severe storm left her feeling helpless
and stressed. At the time, her twin girls were
only newborns. After that experience, she began
looking into options for whole-home power
generators. She felt fortunate to have found
Colonial Generators. Having recently moved,
she says she is planning to have Colonial install
a home generator once again. She simply can-

not imagine living without one anymore.
“In the area that we previously lived, we

lost power frequently—as often as two or
three times each month, largely because of all
the trees around us,” says the homeowner,
who asked to remain anonymous. “Even if it
was just a few hours, it was hard with new
babies. Heating formula or even just keeping
the house warm were suddenly stressors I had
to think about.” 

After having the home generator installed,
the homeowner says she never even noticed
when the power went out in her area. Backup
power would kick on so quickly, so it seemed
as though nothing had even happened.

That’s exactly what a whole-home gener-
ator is meant to do, according to Nikos
Papadopoulos, president of Colonial Gener-
ators. When a home loses power, an auto-
matic transfer switch shifts immediately to
the standby generator. Only a few seconds
pass between the power going off and then
kicking back on—like a “quick blip,”
Papadopoulos says.

Although Papadopoulos says the trend
toward whole-home generators remains in its
infancy—approximately 5% of homes have
full backup power, he estimates—the need
continues to increase. The COVID-19 pan-
demic, in which people spent more time than
ever at home, has made this need quite clear.
When unnerved homeowners were stuck
home with no power, Colonial Generators
received a significant uptick in calls and
requests for price quotes.

“As people experienced power outages in
the midst of being stuck at home during this
pandemic, I think the need to have power at
all times really emerged,” Papadopoulos says.
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Generating 
Peace of Mind
Colonial Generators helps homeowners and businesses
eliminate the stress, inconvenience and cost associated
with losing power. by Lindsey Getz
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“Homeowners were stocking up on food and
had freezers full of meat. There was a lot to be
lost if the power went out for too long.”

Likewise, generators have equipped many
businesses with essential backup power.
Local restaurants are a fine example. Restau-
rateurs who were already coping with razor-
thin margins even prior to the pandemic cer-
tainly cannot afford to throw away any food
due to power outages and other preventable
disruptions.

With the need rising, Papadopoulos
believes home generators will become an
increasingly important part of America’s
future. He equates it to the comforts of heat-
ing and air conditioning, once considered an
indulgence that has become a necessity most
people cannot imagine doing without.

“We believe in the not-too-distant future
that whole-home generators are going to
become a standard part of homeowners’
lifestyles,” he adds. “There are many different
benefits to having backup power, and we all
want to have life uninterrupted. With people at
home more than ever, the need will only grow.” 

Of course, he suggests homeowners should
carefully vet providers when selecting a profes-
sional to install and maintain their generator.

With the “newness” surrounding this market,
some inexperienced providers have jumped
into the fray. The benefit to choosing a
provider such as Colonial Generators is that
the company focuses solely on generators.  

Worth the Investment
Colonial Generators has the specialized
expertise needed to sell, install and service
generators for homes and businesses.
Papadopoulos considers this an important
point, adding that no one can afford to be left

“in limbo” if something goes wrong and no
one is available to fix the problem. 

“For some people, especially the elderly or
those with medical needs, losing power is
more than an inconvenience,” he says. “For
some, losing power can be really serious. It’s
important you get a whole-home generator
from a reputable company that can also serv-
ice their work.”  

To his point, the decision often comes
down to peace of mind. Going without power
for any amount of time can be frustrating. And
for the young Delaware County mother refer-
enced earlier in this story, having babies at
home without power has the potential to
cause unwanted stress. Now, she considers a
whole-house generator nothing less than a
necessity.

“It’s an investment, but it’s worth it,” she
says. “While they have small generators that
you can buy yourself and will give you some
power, once you’ve experienced whole-house
power like this, it’s really hard to imagine liv-
ing without it.” 

Papadopoulos says he’s thrilled to be able
to make this service available to homeowners
and business owners. Also, because Colonial
Generators offers financing plans, whole-home
generators are more affordable than ever. 

“As an owner, I’m just really excited about
what whole-home generators can do for peo-
ple,” he adds. “It’s a solution for homeowners
who not only want to avoid inconveniences to
their lifestyle but who want to have comfort
knowing that they won’t lose food or heat or
even medical supplies or baby formula that
needs refrigeration. 

“This is a solution that will give people
peace of mind,” he continues. “And for many,
that’s invaluable.” 
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Colonial Generators
(844) 376-9374
ColonialGenerators.com 

“This is a solution that
will give people peace

of mind. And for many,
that’s invaluable.” 

—Nikos Papadopoulos,
president of Colonial Generators
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EDITED BY AMY KODRICH

T he home improvement
industry experienced a
boom like never before as

more people stayed in throughout
the pandemic. Professionals were
busy sprucing up spaces for all
sorts of uses, and here are just a
few of their memorable projects. 

Guest Bathroom Remodel
An empty nest 
couple that frequent-
ly enjoys traveling to
nice places, like all 
of us, were trapped 
in their own house.
They asked us to 
remodel their guest
bathroom to be a
‘spa-like resort’ 
within their house.
Natural light from 
the windows and sky
light flood the entire
room, including the
shower because the
vanity wall was kept
down 12 inches from
the ceiling. There is a
deep soaking tub for
long relaxing baths
and a generously
large shower with zero-threshold entry without a door for long comfortable
showers. A heated mirror with LED lights won’t fog with steam from the long
showers. Heated floor tile and ceiling-mounted heat lamps keep the temperature
just right year-round. They may no longer want to leave their house.

Dennis D. Gehman, Master Certified Remodeler 
president, Gehman Design Remodeling
Harleysville, Pa., (215) 513-0300, GehmanRemodeling.com

Shore Escape
As the pandemic continued to change our lives
more and more every day, finding an escape from
the stress and craziness of it all became more im-
portant. Heading down the Shore proved itself to
be an excellent outlet for finding peace and joy.
This project was meant to bring out playful color-
ways and a style that captured the elegance of the
Jersey Shore. The shape of the scallop tile and the
vibrant high variation colorway create the perfect
combination of elegant and beachy. The gold ac-
cents and subtle subway tile tie together the entire
vision. This bathroom encompasses all that we
hope for in an escape from the chaos of today’s
world. As you walk into this bathroom, you know
that you are at the Shore, away from all the stress
and you can simply smile and appreciate the care-
fully curated design.

Kyle E. Eisele, design consultant 
Coast Tile & Marble Supply, (609) 646-9346
CoastTile.net

Backyard Oasis
Back in 2020, we had the honor of starting a project for one of our incredible
clients. This build consists of a very large covered porch with enough room for 
a seating area, fireplace and dining table, complete with exterior lighting and a
ceiling fan. We left a portion of the porch uncovered for sunbathing. The whole
project overlooks their beautiful pool and is a great addition to their home. The
homeowners are thrilled with how it turned out, and we are incredibly proud of
this project.

Shyla Dempsey, showroom manager, First State Building & Design
Chadds Ford, Pa., (302) 246-7464, FSBD.co

•••••••••••• 

Pandemic

Projects
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Give your old 
pool a new look with the
latest features, functions
and materials. Add the
hydrotherapy spa that
you always wanted or
simply replace the worn
plaster, tile and coping, 
a full range of options 
is available.  

Stun your neighbors
and attain a level of 
sophistication that you
have always dreamed
of. Your yard is now
ready for everything
from cocktail parties 
to barbecues and 
birthdays. 

Swim-Mor  
Pools & Spas
is a family-owned and 
-operated business
started in 1967 that
proudly carries on a
tradition of quality in
our products. We have
an experienced staff
that utilizes some of
the latest technology
to bring to you. 
Visit or contact one of 
our three convenient 
locations for a consul-
tation about building
your ideal pool.

SPECIAL EDITION FALL 2021 HOUSE & HOME 53HouseMagazine.com

Swim-Mor
Pools & Spas 
Mt. Ephraim| (856) 456-3332
Northfield | (609) 645-7171
Millstone Twp. | (732) 446-2211
SwimMor.com

Swim-Mor Pools & Spas
S H O R E S H OW C A S E

pools
Put some tropical escape back
into your suburban sprawl. This
perfect oasis is no mirage but
the ideal transformation of your
yard to the spot where everyone
gathers to enjoy.  

spas

new

renovations
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S H O R E S H O W C A S E

Our family owned and
operated business has
been serving the South
Jersey area for over 25
years. Our experience
along with superior
customer service helps
to make us your only
choice for concrete
resurfacing.

Pool decks can
be dangerous and
messy to replace. 
Our slip resistant
resurfacing system can
repair and protect your
pool deck without
heavy equipment,
leaving an eye popping
accent for your
summertime fun!

With all of the
money you spend
on landscaping and
furniture, why put up
with the drab, boring
or damaged patio
when you can create
an epic focal point in
the backyard?

New Castle Artisan

New Castle
Artisan
Turnersville, N.J. | (856) 725-3333
NewCastleArtisan.com

stunning
Our exclusive concrete products, applied
directly over the existing surface,
transformed this damaged stamped
concrete driveway into a welcoming
entrance to the home.  

elegance

concrete
resurfacing
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An Avalon beach home
with the ability to accom-
modate a growing family

was the design objective for this home.
The palette is calming and timeless.
The upholstery is all performance, so
no one needs to be concerned. A kitchen
with all the appliances a cook could
ever need, allowing the family to dine
in rather than making reservations.
The centrally located three-story stair-
case is one of a kind and took over
four months to construct and install.
The third-floor master suite houses a
bedroom, spacious bath, coffee bar
and office with ocean views. The ground
level accommodates all the children,
grandchildren, sleeping and pool access. 

Life is good for the family who
calls this their home. 
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Designer: 
The Summer House 
Design Group 
Stone Harbor, NJ
(609) 368-9675 
SummerHouseDesign.com

Builder: 
Joe Popper

Architect: 
Blane Steinman 
BSA.BesArchitects.com
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Anna Cable
(609) 706-2793 
anna-cable.weichert.com

Rene Kane
(609) 703-8592, renekane.com
renekane13@gmail.com

Daniel R. White
(609) 330-4042
DrWhiteJr@comcast.net
www.danwhiterealtor.com
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Architectural
Residential Designs
Fine Architecture
609-427-6732
finearchitecture.zenfolio.com

Basement/Crawlspace
Waterproofing
’58 foundations
215-706-8210
58foundations.com

Dry Guys
844-641-1315
dryguys.com

Builders/Remodelers/
Contractors
Amiano & Son Design – Build
609-268-5923
amianoandson.com

Nastasis Carpenters & Builders
856-466-5156
nastasibuilders.com

Ceramic Coatings
Obsidian Blue Wave
609-848-4266
obsidianbluewave.com

Chimney Sweep 
& Masonry
Davis Brothers Chimney Sweep 
& Masonry
609-241-8512
davisbrothersmasonry.net

Cleaning Service
A Shore Maid
609-487-9446
ashoremaid.com

Clock Repair
Antiques And Clocks
856-786-3444
antiquesandclocks1@gmail.com

Closet Organization
ABC Closets 
609-567-8621
abcclosets.net

Closets By Design
888-500-9215 | closetsbydesign.com

Concrete, Decorative
Architectural Concrete Design
877-843-4373
acdconcrete.com

Concrete, Leveling
BQ Polylevel Systems
609-297-8200
bqhouseandhome.com

Concrete, Resurfacing
New Castle Artisan
856-725-3333
newcastleartisan.com

Custom Cabinetry/
Molding
Home Trimwork
610-287-1100
609-206-8621
hometrimwork.com

The Cabinet Shop
609-463-0400
cabinetshopnj.com

Decks
Deck Craft Plus, LLC
610-273-3317
deckcraftcustomdecks.com

Deck Remodelers
973-729-2125
deckremodelers.com

Environmental Landscape 
Associates
215-794-2400
elaoutdoorliving.com

Sequoia Out Back
215-918-DECK (3325)
866-650-DECK (3325)
sequoiaoutback.com

Disinfecting/Sanitizing 
COIT Cleaning & 
Restoration Services
856-566-0700
coit.com 

Germ-Nix
1-833-GERMNIX (437-6649)
germnixllc.com 

Elevators
Abby Lifts
888-845-5438 | info@abbylifts.com

Personal Elevator
800-864-1815
personalelevator.com 

Total Access Elevators and Lifts
800-651-5666 | 610-738-1214
totalaccessco.com 

Fencing/Gates/
Iron Work/Railings
Progressive Fence & Rail
609-449-8079
progressivefenceandrail.com

Superior Fence & Railing
609-727-3708 | superiorfencenj.com

Flooring/Carpet/Rugs/
Hardwood/Vinyl/Tile
A & J Flooring Outlet
856-227-1753 | ajcarpet.com

Filling Marble and Tile
609-593-3386 | fillingmarble.com

Matteo Family Kitchens & Flooring
856-769-2490
matteokitchens.com

South Jersey Hardwood
609-305-5047
southjerseyhardwood.com

Foundation Repair
’58 foundations
215-706-8210 | 58foundations.com

Dry Guys
844-641-1315 | dryguys.com

Hale Built Group
732-202-6207 | halebuilt.com

Furniture/Accessories
Hibernate Bedding
908-766-5450
hibernatebedding.com

Oskar Huber Furniture and Design
609-494-8127
oskarhuber.com 

Viking Casual Furniture
856-486-1880 | vikingcasual.com

Garage Doors
Smolar Garage Doors
856-466-7473
smolardoors.com 

Garage Organization/
Flooring
ABC Closets 
609-567-8621
abcclosets.net

Game Rooms
Royal Billiard and Recreation
215-997-7777 | royalbilliard.com

Generators
Colonial Generators
844-376-9374
colonialgenerators.com

Grills/Fireplaces 
& Inserts/Outdoor
Kitchens
Rettinger Fireplace Systems, Inc.
1-855-GET-RETT
rettingerfireplace.com

Royal Billiard and Recreation
215-997-7777 | royalbilliard.com

Sequoia Out Back
215-918-DECK (3325)
866-650-DECK (3325)
sequoiaoutback.com

Hardscaping/
Natural Stone/
Pavers/Retaining Walls
Architectural Concrete Design
877-843-4373
acdconcrete.com

Environmental Landscape 
Associates
215-794-2400
elaoutdoorliving.com

NJ Gravel & Sand Co.
732-938-5252
njgravelsand.com

Sequoia Out Back
215-918-DECK (3325) 
866-650-DECK (3325)
sequoiaoutback.com

The Paver Doctor
856-210-6843

Home Audio/
Home Automation
Shore Sound & Cinema
609-645-1300
s2cinema.com

Sound Advice & Video
609-368-2626
visitsoundadvice.com
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Home Watch 
& Concierge
Maintenance 
C. Alexander Building 
& Maintenance Co.
609-823-9200
calexanderllc.com 

House Raising 
Hale Built House Raising
732-202-6207 | halebuilt.com 

Kitchen/Bathroom 
Design-Build
AAA Hellenic Marble
610-344-7700 | aaamarble.com

Amiano & Son Design-Build
609-268-5923 | amianoandson.com

Beco Kitchens & Bathrooms
215-240-4850 | beco-designs.com

HomeTech Renovations
215-646-7477 | htrenovations.com

Kitchen Cabinets and More
609-212-1555
kcamdesigns.com

Matteo Family Kitchens & Flooring
856-769-2490
matteokitchens.com

Stone Kingdom
856-818-3883 | skgranite.com

The Cabinet Shop
609-463-0400 | cabinetshopnj.com

Kitchen Cabinet 
Renovation
Kitchen Magic
800-510-4710 | kitchenmagic.com

Landscaping Design/
Water Features
Elite Landscaping
856-753-1944
800-582-6598
elitelandscaping.com

Environmental Landscape 
Associates
215-794-2400
elaoutdoorliving.com

Gill’s Landscaping
856-223-9770
gillslandscaping.com

The Paver Doctor
856-210-6843

Marble/Granite/Tile
AAA Hellenic Marble
610-344-7700
aaamarble.com

Coast Tile & Marble Supply
609-646-9346
coasttile.net

Colonial Marble & Granite
866-307-6200
colonialmarble.net

Filling Marble and Tile
609-593-3386 | fillingmarble.com

Imperial Marble & Granite, Inc.
610-521-0130 | imgstone.net

The Cabinet Shop
609-463-0400
cabinetshopnj.com

Mobility Scooters
Allrite Mobility
856-321-0122
allritemobility.com

Outdoor Furniture
Barlow Tyrie Outdoor Furniture
800-451-7467 | btusastore.com

Oskar Huber Furniture and Design
609-494-8127 | oskarhuber.com

Sequoia Out Back
215-918-DECK (3325)
866-650-DECK (3325)
sequoiaoutback.com

Teak and Poly Outlet
609-287-1767 | teaknearme.com

Outdoor Showers
Avcon Enclosures
732-648-2116
avconenclosures.com

Outdoor Structures/
Sheds/Pergolas/
Pool Houses/Pool Bars
Barnco Woodworks LLC
856-767-688 | 856-241-7660
barncoamishbuilders.com 

Deck Remodelers
973-729-2125
deckremodelers.com

Painting
Brush Masters XP
856-899-9183
brushmastersxp.com

Pest Control
Viking Pest Control
848-251-0751 | vikingpest.com

Plexiglass Shields
Shore Glass & Doors
609-641-5880
shoreglassanddoor.com

Plumbing
Eddie B Plumbing
856-303-8150
eddiebplumbing.com

Pool, Spa/Hot Tub 
Design & Installation
Del Val Pools & Spas
856-629-2999
delvalpoolsandspas.com

Swim-Mor Pools & Spas
800-794-6667 | swimmor.com

Pool Renovation/
Repair
Blue Haven Pools 
& Spas by Calvitti
800-219-2141 | bluehaven.com

Swim-Mor Pools & Spas
800-794-6667
swimmor.com

Real Estate
Angela Desch
Coldwell Banker Argus 
Real Estate
609-457-0410
margateshore.com
ventnorshore.com

Daniel R. White
609-330-4042
drwhitejr@comcast.net

Rene Kane
Berkshire Hathaway 
Home Services
609-703-8592 | renekane.com

Siding/Roofing/Gutters
East Coast Roofing, 
Siding & Windows
609-646-1444
eastcoastroofing.com

Expert Roofing
833-329-0912
expertroofingcompany.com

Global Home Improvement
866-735-1121
globalhomeinc.com

Grand View Roofing & Exteriors
856-305-9883 | gvexteriors.com

Preferred Home Improvement
215-264-9989
preferredhomeimprovements.net

Rhino Shield
484-406-5111
myrhinoshield.com

Quality One Roofing
609-921-8868
610-489-3057
quality1roofing.com

Shower Enclosures/
Frameless Doors
Glass Castle
609-531-0303 | 908-751-4481
908-428-4244 | glasscastle.com

Shore Glass & Doors 
609-641-5880
shoreglassanddoor.com 

Stair and Wheelchair
Lifts/Ramps/Elevator
Abby Lifts
888-845-5438 | info@abbylifts.com

Trash Bin Cleaning
Shore Cans
609-365-7733 | shorecans.com

Windows/Doors
Global Home Improvement
866-735-1121 | globalhomeinc.com

Window Tinting/Film
Doyle Window Tinting
215-657-1000
doylewindowtinting.com

Eastern Solar Glass
856-767-3442 | 800-734-6527
easternsolarglass.com

Jersey Shore Window Tinting
800-985-8468
jerseyshorewindowtinting.com

South Jersey Window Tinting
856-840-0900
southjerseywindowtinting.com

Window Treatments
Blind Builders, Inc.
215-322-5855 | blindbuilders.com

Blinds Shade & Shutter Factory
215-491-4400
blindsshadeandshutterfactory.com
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