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With families spending
extra time in their houses
during the pandemic,
home organization 
is more important
than ever.

BY  M AT T  CO S E N T I N O

NEAT
NICE

and
rganization is a goal that just about every home-
owner strives to achieve, but it can be easy to fall
short. During hectic days filled with work dead-
lines and children’s extracurricular activities, areas
such as master closets, kitchen pantries and

garages often get overlooked, no matter how much we would
like to keep them straight.

The COVID-19 pandemic has only magnified the issue since
many people are working from home and children are learning
remotely. With the kitchen table now serving as a desk and a den
doubling as a conference room, organization has become even
more crucial than ever.

“People are in their houses and they’re using their kitchens more
and they’re using every bit of their house more than they ever have,”
says Vaughn Hunsicker, who owns ShelfGenie of Philadelphia. “Or-
ganization seems to be on top of mind for everyone.”

Fortunately, there are plenty of experts available to come up
with a custom design and creative solutions for cluttered spaces,
or to transform part of the home into an office. Projects that were
considered in the past but then put off for one reason or anoth-
er are now coming to fruition.

“We were much busier than we ever thought we would be in
the first three months of the pandemic,” says Anthony Brinn, own-
er of ABC Closets. “We found that homeowners were finding ex-
tra time to organize and reduce clutter because their normal sched-
ules were so disrupted. Organizing and cleaning gives us a sense
of order and less chaos; it’s something we [can] control and it gives
us a feeling of empowerment.”

FINDING SPACE FOR WORK AND SCHOOL
When the pandemic first hit the United States and businesses
moved to a work-from-home model, those employees who al-
ready had a designated office in their house were in luck. But many
others were left scrambling as they sought space to focus on their
daily responsibilities. Throw in their spouses also working from
home and their children learning remotely, and there simply was-
n’t room for everyone to get things done.

“The first few months of staying at home during the coro-
navirus pandemic showed us all that we need more space to live,
work, learn, exercise and relax at home,” Brinn says. “We have
gotten many calls for home offices as it became clearer that most
people will not be returning to the office this year and possibly
next. Our customers needed multifunctional spaces that will work
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as their office, conference room and classroom. One way to make
this work for them is to convert basements, attics, garages and guest
rooms into an essential multifunctional space.”

Aaron Lewis, owner of Closets For Less, recognizes that many
of his customers may need certain rooms to fill multiple needs. For
example, a work station can be set up in den with a TV hanging over
the desk and a couch off to the side.

“We can add a total office area with a desk, file cabinets, book
shelves and an area for a printer,” he says. “We can also use pull-
out drawers to hide the printer so the room can be utilized as a study
or a den as well. It serves two purposes.”

Charles Waterman, owner of Closets By Design of Southeastern
Pennsylvania, has often converted a dining room into an office. Since
the room is usually right off the front door, the homeowner can even
host business meetings there if necessary. The desk units his com-
pany recommends are designed to sit off the wall at the bottom, so
they can be used in the dining room without requiring the removal

of baseboard molding, and the
room can be converted back to
its original use when the time
comes.

When called for home of-
fices, Waterman says it is impor-
tant to find out how many peo-
ple will need works spaces, and
his designers come up with so-
lutions for the children as well,
since many are at least starting
this school year with a compo-
nent of remote learning.

“Certain areas are for mom
and dad, and then we’ll find out
how many children need sepa-
rate areas,” he says. “They may
even need a separate space made
of a different material, something
more robust to stand up to
spills and artwork projects that
is able to be cleaned up easier.

“Each [child] would need
their own drawer for daily

utensils like pens, pencils and papers, and then a set of letter-sized
files for each one that would explain each subject matter, each class,
artwork, those types of things. There can be a file for each subject,
so when class starts virtually there’s not a lot of time running around
the house searching for what the child is working on. It’s great to
have it right there and it gets everything off the kitchen table. When
you log on you’re all ready to go.”

ORGANIZED CLOSETS REDUCE STRESS
It’s been said many times before but it’s worth repeating that an or-
ganized closet can go a long way toward getting the day started on
the right foot. When the homeowner does not have to sort through
a messy space and is able to find all of his or her belongings, it’s eas-
ier to be punctual.

“Life is still fast-paced but instead of driving [to work] you’re
trying to get to your Zoom meeting on time or trying to log in one
time,” Waterman says.

Adds Brinn: “Organization, especially your closet, will greatly help
reduce stress levels and eliminates that last-minute scrambling in the
morning. It’s important that we reduce any additional stressors in 
our lives.”

According to Lewis, solutions can be found for closets of any size.
He has worked on closets as small as 2 feet wide and has converted
adjacent bedrooms into large walk-in closets or dressing rooms. No
matter how big the space, the key is customizing it to the client’s lifestyle.

“We find out whether they want hampers or drawers, straight shoe
shelves or slanted shoe shelves, if they want baskets to throw scarves
in,” he says. “Then we come up with a design for them and tweak it
back and forth until they’re totally happy with what they’re getting.
I tell everyone, ‘I’m great at what I do but I don’t have to live with it.
Let’s get it right the first time so everything makes you happy.’”

Brinn is not discouraged by working on a smaller closet but in-
stead embraces the challenge.

“There are some great solutions you can utilize to maximize a
small closet space, or even create a closet when you don’t have one,”
he says. “We often find the vertical space in a closet is one of the

SPECIAL EDIT ION FALL 2020 HOUSE & HOMEHouseMagazine.com

U
pp

er
 im

ag
e 

co
ur

te
sy

 o
f C

lo
se

ts
 B

y 
D

es
ig

n 
of

 S
ou

th
ea

st
er

n 
Pe

nn
sy

lv
an

ia
;

Lo
w

er
 im

ag
e 

co
ur

te
sy

 o
f A

B
C 

Cl
os

et
s

13

HH_Feature_Home_Organization_0920_Layout 1  9/14/20  9:57 AM  Page 2



best ways to fully utilize all of
the closet space. One option is
to continue hanging rods (sin-
gle or multiple, depending on
the amount of short items)
with open shelves customized to
the homeowners’ storage needs.
We are able to install multiple
closed drawers, which will keep
your closet organized, simplified and looking clean.

“Another way to maximize the space available in a small clos-
et is to add closet accessories. For example, a valet rod, tie rack or
belt rack allows you to make use of the wall space inside a closet
and keep these items neat and organized.”

Waterman suggests identifying items that are not being used and
moving them to a separate part of the house to create more space.
At the other end of the spectrum, several of his clients have request-
ed coffee bars or mini refrigerators for larger walk-ins.

SUGGESTIONS FOR THE KITCHEN
Another area of the house that gets used frequently—and can cer-
tainly be in need of order—is the kitchen. Although restaurants are
starting to bounce back slightly as restrictions are eased, some peo-
ple still prefer a home-cooked meal for the time being, so they need
an organized kitchen.

“People are using their kitchens more not just because they’re
home all the time but also because they’re not going out to eat as
much,” Hunsicker says. “During the pandemic people are making
more dinners and making more lunches. The other thing is if you
look at the way new houses are built, there’s more open concepts
so people are in their kitchen and they’re talking to people in their
family rooms or living rooms. That’s where people tend to congre-
gate in their houses now.”

ShelfGenie’s glide-out shelves can be custom made for cabinets
of any size and shape and are helpful in organizing pots and pans
as well as food.

“A lot of our clients are above the age of 55 and it’s easier for
them to get to things if they have some of our glide-outs,” Hunsick-
er says. “So not only do we help with organization but we help with
access. Our designer will come up with a design based on how they
use their kitchen and how they want it organized. 

“We get a lot of positive feedback; once it’s in, people really like
it. It’s refreshing the space and making it easier to use. That’s our
main goal—we want to make everything easier in your everyday life
and help you organize things.”

Lewis points out that better storage in the kitchen, such as adding
pull-out drawers to pantries, can help homeowners plan ahead.

“They can buy more stuff in bulk so they’re not running out all
the time during the pandemic,” he says. “They can go to the super-
market once a month instead of every week if they have more space
to store everything.”

OTHER WORTHWHILE PROJECTS
The garage is often a dumping ground for everything from sports
equipment to garden tools, so storage solutions such as wall racks,
overheard compartments and cabinets can all be useful. There is also
much potential in the space, and Brinn hears from many satisfied
customers who wish they had tackled the project sooner.

“A garage is a versatile and interesting space and can be trans-
formed into whatever you want it to be,” he says. “We have customers
choose garage organization for several reasons such as the need to
park and protect their cars to utilizing the space for a gym, home of-
fice, man cave or bonus room and everything in between. The garage
is typically the messiest spot in the home. By having a garage with
custom-built cabinets and wall-mounted solutions with bins or hooks
for all of your garage items, you will save so much time searching for
things. Properly maintaining items in your garage will protect your
belongings from dirt, dust, pests and weather changes.” 

Waterman calls the garage generally the biggest but least utilized
room in the house and explains that it can be addressed one section
at a time for those with budget concerns. He also believes garage or-
ganization is especially useful for busy families.

“There are a lot of events that aren’t happening that used to take
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the children out of the home,
whether it’s a soccer game or
club of some sort,” he says.
“They’re playing more at home
so it’s great to have the toys and
other items organized in the
garage. … It’s also a great place

for mom and dad to do proj-
ects with the kids during this
situation we’re in. Whether it’s
a workbench or a table, they
can be potting plants or doing
arts and crafts.”

Lewis recommends shelv-
ing, baskets and bins be used
for children’s toys and games,
whether in the basement or a
designated playroom. Anoth-
er area of the house to think
about organizing is the bath-
room, where Hunsicker says
glide-outs can be beneficial
just like in the kitchen.

Whatever the need is, pro-
fessional organizers are ready
to help. They are busier than
ever during the pandemic and
have changed their protocols to
ensure the safety of their em-
ployees and customers.

“We’re taking all the neces-
sary precautions of calling our
customers before the appoint-
ment to make sure they’re

healthy and ready to receive us
in their homes,” Waterman says.
“Our designers wear masks and
we practice social distancing, but
we really need to be able to ob-
serve their home to come up
with the best solutions. We of-
fer virtual appointments if nec-
essary but we find that we’re
more effective in person. Being
there in person is the best way
to see how they utilize and or-
ganize their house; it’s a wholis-
tic approach to their storage
needs.” 

ABC Closets
Hammonton, N.J.
(609) 567-8621
ABCClosets.net

Closets By Design of 
Southeastern Pennsylvania
Malvern, Pa.
(610) 644-4143
ClosetsByDesign.com

Closets For Less
Warminster, Pa.
(215) 660-3080
Closets4LessBucks.com

ShelfGenie of Philadelphia
Philadelphia, Pa.
(215) 850-4463
ShelfGenie.com

RESOURCES

NEAT
NICE

and

Im
ag

e 
co

ur
te

sy
 o

f A
B

C 
Cl

os
et

s

HH_Feature_Home_Organization_0920_Layout 1  9/14/20  10:04 AM  Page 4



 FP_H&H_Bleed_FullPage  8/18/20  9:32 AM  Page 1



 FP_H&H_Bleed_FullPage  1/2/20  11:22 AM  Page 1



 FP_H&H_Bleed_FullPage  8/18/20  9:33 AM  Page 1



 FP_H&H_Bleed_FullPage  9/11/20  10:40 AM  Page 1



 FP_H&H_Bleed_FullPage  12/19/19  11:38 AM  Page 1



by Brittany Morrisey

TECHNOLOGY

HOUSE & HOME SPECIAL EDIT ION FALL 202022

In the 21st century, technology has come to
be a significant part of our everyday lives, so
commonplace that it is no longer remarkable

to see someone use their smartphone to video
chat or get directions in an instant. 

That same technology is available for your
home, from smart thermostats to motorized
shades to home audio systems to responsive
lighting. Smart living technologies like these
have certainly been around for years, however,
just like your smartphone and computer, today’s
home gadgets are more sophisticated. Your
lights can be controlled even when you’re
away at work or on vacation. The home
theater is sleeker and more streamlined. 

So, maybe it’s time to take another look at the
smart living technologies in your house. Or, if
you’re a newcomer to smart devices, it’s time to
upgrade your space. Either way, you’ll find that
smart home devices make living easier. 

UPGRADING NETWORKS
The coronavirus pandemic has people working
from home and taking meetings through Zoom
video conference. Meanwhile, students are at-
tending school by livestreaming classes on
their computers. All that bandwidth at one
time is causing a strain for many families. 

Neil Wiessler, president of Shore Sound &
Cinema, says he receives more calls today for
network upgrades than any other service. 

“With multiple family members all trying
to run Zoom calls for both work and education
simultaneously, the demand on networks, that
we designed for entertainment and lifestyle
purposes, are being crushed by the need for
greater speed and bandwidth,” he says. 

“Now the kids have to do school from
home, and parents are working from home
and it’s just not cutting it,” says Harry Blanchard,
senior sales engineer for Creative Systems. “Our
enterprise grade networks are becoming more
valuable and more sought out to people.”

Additionally, smart home technologies in
many cases need to connect to your WiFi net-
work just like your smartphone or tablet. 

“All the smart home devices basically need
to be connected to the internet to get their up-
dates and to control them from your phone,”
says Scott Leonard, system engineer and designer
at Valley Automation. 

With so many devices linked to your WiFi
network, it’s important to have a strong signal
throughout your house. 

“If you don’t have a good connection with
your home WiFi on your phone, you won’t be
able to have a good experience with your smart
home devices,” Leonard says. 

ENERGY EFFICIENCY 
Having an energy-efficient home is good for
the environment but it’s even better for your
wallet. And smart home technologies are a
great way to reduce your energy use. 

Blocking out sunlight during the hottest
parts of the day is one way to lessen how often
your air conditioner needs to run. Motorized
shades provide a solution, allowing you to
keep your home cooler without straining your
AC and giving you the ability to easily roll
your blinds up or down. 

Smart lighting devices can stop you from
accidentally leaving switches on around the
house. In fact, you can use your phone to pro-

gram your lights to turn on or off according to
your schedule. 

But the No. 1 way to better equip your
house for better energy management is to
install a smart thermostat. Thomas McCarty,
a comfort specialist at C&C Heating & Air
Conditioning, says today’s smart thermostats
can be set up to automatically relieve the tem-
perature of your home by a few degrees when
you are away. 

“And then we would set it to automatically
come back to your desired comfort settings so
that when you arrive home, your house is
already at the desired comfort temperature,”
he says. “The couple of degrees of difference
over a period of time is pretty significant
energy savings.” 

Your smart thermostat will also collect
data on your home’s energy usage and that in-
formation can be used to help you make more
informed decisions. 

“You can look at your monthly trend from
year to year, and it’ll say what the average tem-
perature was that month and how much energy
was consumed in your home that month,” Mc-
Carty says. “So if you’re looking at your smart
control and it’s telling you over the last three
years you’ve used more and more energy as
each year goes by, it’s a good indicator that there
might be an issue.”

LIGHTING
Integrating your lights into one system is one
of the most popular smart home upgrades.
Homeowners say they love the convenience of
being able to control their lights even when
they are away from home, along with the

Smart
House
The latest advances in 
technology can make your home 
more energy efficient, comfortable 
and fitting to your family’s lifestyle.
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ability to set the system on a timer.
“And the one-touch program-

ming allows [the homeowners] to
basically have the same light settings
every time so they don’t have to
go around to different rooms and
adjust the dimmers,” Leonard says. 

People can also use their lighting
control system as a security measure
by setting it to mimic that someone
is home when they are not. 

Smart lighting systems can be
operated from a keypad installed
in your home or by smartphone
or tablet. They can also be voice
activated with the use of a Google
Home, Amazon Echo or a similar
home speaker.  

“Instead of going around and
switching buttons, you can say
[to] whatever the device is, ‘Hey,
turn off my lights in the kitchen,’”
Leonard says. “And the lights in
the kitchen will turn off.” 

INDOOR AND OUTDOOR 
ENTERTAINMENT
Home theaters with surround sound
and high-definition viewing have
been fashionable for a long time.
But equipment for older home the-
ater systems has aged and some
people are finding that the quarantine
imposed by the coronavirus pan-
demic is a good time to upgrade. 

Blanchard says many of the sys-
tems he’s been called to redo lately
are 10 to 20 years old. 

Homeowners are also wanting
to take their entertainment outdoors
by installing an outdoor television
and landscape speakers in their
patio or backyard. Both can be
done creatively. 

“I have a project where the TV
is hidden in a container that looks
like a stack of firewood,” Blanchard
says. “So when [the homeowner]
wants to watch the TV, it rises up
out of this stack of firewood. And
when she doesn’t need it, it motorizes
back down inside.”

Down at the Shore, entertaining
outside is the norm so this is a
highly desired amenity. 

“Here at the beach, Shore
living is a different dynamic, so
our clients tend to focus more on
the outdoor lifestyle,” Wiessler
says, adding that outdoor TVs are
in demand. 

INSTALLATION
There are some DIY ways to boot-
strap your house with smart devices
but installation can be tricky. 

“Today’s technology is ever
evolving,” Wiessler says. “And you
don’t want to rely on the neighbor’s
kid or your buddy from college for
tech support.” 

Installation by a professional
can save you a lot of headaches. It
is also generally a swift process.

“It depends on how complicated
the system is and how many devices
[the homeowner] wants to install
at one time,” Leonard says. “Min-
imum it could be an hour. You
could be looking at half a day for a
couple of devices if you wanted to
do a thermostat or some lighting
installation.”

But once you’ve gotten your de-
vices in place, you may find that you
never knew how you lived without
them.

Leonard says homeowners who
have one smart device installed
often find themselves wanting to
add another to their living space
soon after. 

“A lot of times we get calls to
come back and do another area of
their home,” he says.  
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C&C Heating & 
Air Conditioning
Souderton, Pa.
(215) 799-0515
CC-HVAC.com

Creative Systems
Collegeville, Pa.
(610) 450-6580
CreativeSys.com

Shore Sound & Cinema
Northfield, N.J.
(609) 645-1300
S2Cinema.com 

Valley Automation LLC
Huntingdon Valley, Pa.
(215) 622-4915
ValleyAutomationLLC.com
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Why did you decide to start Germ-Nix in 2019?
I saw a need in the maintenance division of
so many hospitals regarding proper cleaning
and disinfecting and started Legion Building
Services to address that need in the health
care industry, but I was also getting requests
outside of the health care industry from gov-
ernment buildings, private businesses and
homeowners. I started Germ-Nix so we
could benefit a larger variety of clients. This
was prior to the coronavirus pandemic; it
was in response to what has been a problem
for decades in hospitals and homes through-
out the world, everything from the seasonal
flu to MRSA and hospital-borne infections. 

Many people might think deep cleaning is all
that is necessary, but can you explain the differ-
ence that disinfecting makes?
Utilizing proper equipment, with an EPA reg-

istered disinfectant, will eradi-
cate 99.99% of germs and

bacteria that live both in high
and low surfaces. Our equip-

ment allows us to spray a disinfec-
tant from ceiling to floor and that is

more reassuring and efficient than wiping
every surface by hand. General cleaning uti-
lizing a cloth or sponge reduces germs on the
reachable surface. Spray disinfecting, mean-
while, kills the germs on the reachable sur-
faces and unreachable surfaces.

Why is Germ-Nix different from other companies?
I believe that one of the main differences about
Germ-Nix is that our staff is made up of infec-
tion preventionists, epidemiologists as well as cer-
tified technicians. The majority of our associates
have worked in hospitals and in the health care
industry. Many other businesses have added on
disinfecting as a service, but do not have the ex-
perience of what is expected in a hospital or oper-
ating room. We also validate our disinfecting
processes utilizing adenosine triphosphate (ATP)
monitoring devices that read the level of bacteria,
living and once living, on a surface, via swab. We
offer free education to business owners, schools
and government about bacteria and disinfecting
processes, which may prevent potential problems
to the general public.

Do you work with a wide range of clients?
Yes. Our clients include all industries—retail,
transportation, businesses, schools, universi-
ties, residential properties and government
buildings. There isn’t an industry that we are
unable to service. We have been working
with several restaurants that have struggled
with the closure of inside dining and limited
capacity. Germ-Nix provides these restaurant
owners the resources and knowledge to re-
open and stay open safely. We have helped
many small businesses with complimentary
training and disinfection so that they may
open their doors to the public once again and

not live in fear of losing their livelihood. Be-
fore this pandemic started, people didn’t want
to talk about the fact that they had a disin-
fecting company treat their establishment.
Now, disinfecting a workplace is broadcasted
publicly. It also eases the mind of employees
and patrons when they see signs stating that
“This Area Has Been Disinfected.”

Why hire Germ-Nix for your home?
Our homes are supposed to be our safe zone.
However, when it comes to bacteria it may
not be as safe as you think. Our disinfecting
methods reach everywhere you cannot reach
by hand. Some of our clients are immuno-
compromised or have been hospitalized and
released and need to come home to a disinfec-
ted environment. We also treat the homes of
people who are caring for a loved one on hos-
pice surrounded by medical equipment,
which also needs to be disinfected. 

Do you feel that disinfection will be necessary
beyond the crisis?
Absolutely. Disinfecting and keeping bacteria
at bay isn’t a new standard but the process
that Germ-Nix uses to keep these contagions
at bay is. If you care about your health and
the health of those around you our disinfect-
ing service and treatment can be used as a
preventive measure at home or work. We
partner with you so your family, guests, em-
ployees and visitors feel comfortable know-
ing a health care-based professional disinfect-
ing company is eradicating your facility of
any potential contagious bacteria, germs and
viruses. Our technicians thoroughly and pro-
fessionally disinfect with the same standards
required in a hospital or an operating room.
Harmful germs, bacteria and viruses have
been here long before COVID-19, during
COVID-19 and will be here long after
COVID-19 and so will Germ-Nix because
we want you to live, work and play in a
healthy environment. 

Long before the COVID-
19 pandemic forced
the world to think

differently about safety, dis-
infection and cleanliness,
Robert DiNunzio had al-
ready established himself in
a field he feels passionate
about. With 25 years of expe-
rience in the health care in-
dustry—many of those as
the director of environmen-
tal services at hospitals
throughout the country—he founded Le-
gion Building Services in 2011 to offer pro-
fessional cleaning to operating rooms, sur-
gical suites and other health care facilities.

In 2019 he doubled down on his com-
mitment by starting Germ-Nix, which pro-
vides the highest level of disinfection serv-
ices to commercial and residential clients.
Although demand was already high to re-
duce dangerous bacteria, germs and dis-
eases, little did DiNunzio know at the time
just how relevant Germ-Nix would become.
With the onset of the pandemic, the need
has only grown for the guidance his com-
pany can deliver.

House & Home spoke with DiNunzio to
learn more about his company, the bene-
fits of disinfecting and what separates
Germ-Nix from its competitors.
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Robert DiNunzio, Founder and President

Germ-Nix

?asktheexpert

E X P E R T I S E :   D I S I N F E C T I N G

Marlton, N.J. ||(833) GERMNIX (437-6649)
GermNixLLC.com | sales@germnixllc.com

by Matt Cosentino

Germ-Nix LLC
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Idea Book P R O S P E R I T Y  I N  Y O U R  P R O P E R T Y :
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Ventnor, Margate Longport 
and surrounding areas.
(609) 254-1082
QueenOfTheSea.KW.com

Why now more than ever, should a homeowner buy or sell a Shore home?
Right now, rates are the lowest they have been in years, now is the time to shop for that summer beach
home or investment property. With the rates being this low, homeowners who are thinking about selling
should be selling because there is a high demand for properties, meaning that they have a better chance of
getting full market value for their home. 
Why should a homeowner choose you for their realtor? 
I offer a few standout services, one being that myself and my team will give our clients 100 percent from start
to finish. With advice and guidance helping them through the entire process, as well as keeping the lines of
communication open all the time. As a Keller Williams agent we also have everything at our fingertips—my
personal app is perfect for home shopping, they can bookmark favorite properties, save searches and check
out the neighborhood. The best thing about our app is that it is 100% accurate because it is the live MLS. 
What trends are there in your industry?    
Mortgage rates are really low right now, and many people are looking to relocate from the city to the Shore.
This has resulted in a surge of demand for Shore properties. The Ventnor and Margate areas provide a 

wonderful atmosphere and lovely towns in which to raise children, as well as to re-
tire. I am the specialist in these geographic areas, and live as well as work here. I
highly recommend a property at the Shore, and I am extremely well qualified and 
experienced in making that a reality for you.  

by

Marie McQueen

Shore Real Estate

Jarrod Nyce, vice president
Souderton, Pa. 
(215) 723-5506
LandisBC.com

Why now more than ever, should a homeowner invest in their home?  
Through this pandemic we are limited in choices of where and what we can do. 
So why not use what you have in your yard to create your own backyard paradise? 
In this housing market it’s a great way to make your home stand out amongst 
the competition.
What products/services do you offer a homeowner that separates you
from your competition?
We supply everything you need to construct your project. We also have a great
staff that can answer your questions. We spend time with customers helping them
decide if they can do the job on their own, or if they need to hire help. We have a
Qualified Contractor list to help out customers.  
With the current situation at hand, are there any protocols that your
company has to ensure the safety of the homeowner? 
We are following all the CDC recommendations for social distancing. We are 
doing our best to stay clean and healthy. All employees are screened and 
wearing masks inside the sales office, and products can be delivered without 
any contact.

byOutdoor Living
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John J. Nickels, owner
Cape May Court House, N.J.
(609) 770-2501 ext. 1
PinnBuilding.com

What separates your company from others?
Pinnacle Building & Contracting is family owned and operated. As a leading building contrac-
tor, Pinnacle puts a great deal of time and effort into every project. If it’s designing and build-
ing a new home, overseeing the completion of a commercial complex, working on a home
addition or remodeling, our level of commitment and attention to detail remains the same.
Are there any new products/trends in your industry that you provide?
New siding products and the complete line of Azek and composite decking, as well as new
vinyl flooring that looks like natural wood and is great for Shore homes and condos.
Why now more than ever should homeowners invest in their second homes 
at the Shore? 
With these uncertain times, investing money into your home will be an investment that you
can enjoy for years to come.

What advice do you give to homeowners planning a
project now?
You want to make sure your contractor has a solid reputation and
portfolio. With us, you can rest assured that our team can create
the right look and plan for your upcoming project. 

We offer 0% financing to assist with making your project a reality.

byNew Home Builder 

Bucks County, Pa.
(609) 848-4266
ObsidianBlueWave.com

How does your product enhance a customer’s home?
Obsidian Blue Wave Ceramic Coatings create a glass-like shield that permanently bonds to its 
surface, sealing the pores that allow corrosion, rust and germs to attach. Our patented nanotech-
nology formula protects your stainless steel, granite and stone countertops, and cable railing, 
leaving behind a shine that is unmatched by waxes and other sealers.

Does your product have both outdoor and indoor 
applications?
Absolutely! Obsidian Blue Wave products work great in all 
environments. Many homeowners enjoy the ease of cleaning
their indoor appliances including: stoves, refrigerators, sinks, glass
windows/doors and even upholstered furniture. We warranty
what others don’t. Even the most extensive warranty won’t cover
damage due to the caustic effects of harsh coastal environments. 
Why should a homeowner invest in their home now? 
Investing and protecting your home not only allows you more
time to enjoy it, but helps extend the life and beauty of your 
appliances. Sealed surface pores means a cleaner surface that
germs can’t attach to as easily; providing a safer environment 
for you and your loved ones.

by

Brian Golder, 
President of  Operations

Ceramic Coatings

Elaine Mead, 
Owner | Operator
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It gives homeowners the perfect place
to take in some fresh air, bask in the
sun and gather with family and friends
for burgers and dogs on the grill or
perhaps a strawberry daiquiri or two.

While that remains a popular visual,
the fact is that decks are no longer just
for summer. As the outdoor industry
has exploded in recent years, so too
have the possibilities for extended en-
joyment. It is now more important to
add certain elements to the space that
will make it usable well into the cooler
months—and maybe even year-round.

“Especially if you’re spending the
kind of money that our clients do, you
want to get the most out of it,” says
Bradley Sensenich of Keystone Custom
Decks. “Bringing in features and ideas
that can extend the usable season of
that space is a big priority.”

Keith Frederick of Environmental
Landscape Associates adds that designers
have had to adapt to customers’ wants
and needs and approach every job with
the mission of providing a space that
can be enjoyed at all times.

“It’s not just a simple deck project
anymore; it’s more like a porch or three-
season room,” he says. “It’s all based on
the outdoor living lifestyle of utilizing
the space 365 days a year, even if you’re
not hanging out there for a long period
of time. If you’re having a holiday party
in the wintertime, people can still con-
gregate out there and smoke cigars
without freezing. We see a lot of our
projects encompass those elements and
a lot of folks are using them on a year-
round basis. It gives you much more
value for the dollar spent because you

A BEAUTIFUL DECK
HAS LONG BEEN
A STAPLE OF
SUMMERTIME LIVING.

BY 
MATT COSENTINOD I N G

 OYMENT
           N  YOUR DECK WAY BEYOND THE SUMMER.
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get a lot more.”
House & Home spoke with several area professionals to learn

more about the options available for utilizing outdoor living
spaces no matter what the calendar says.

TAKE COVER
Bill Lecorchick Jr. followed his father into the deck-building
industry and now works side by side with him at Legends Home
Improvements. One of the many tips he learned from his dad is
that nothing adds as much value to a deck as a roof.

“The longer I do this, the more I believe it,” Lecorchick says.
“In most backyards there’s no shade, so when you go outside the
sun is beating down. You get an umbrella but that acts like a sun
dial; you’re just following the shade. It’s a losing battle because
you can’t put up enough umbrellas to make it usable. 

“When you put up a roof and attach it to the house, it gives
you automatic shade and you have the option of putting some
blinds up for when sun is coming in through the side. If you set
them up strategically and you know where the sun is going to be,
you can enjoy dinner outside without getting blasted by the sun.”

Juan Cardona of Archadeck of Chester County agrees and es-
timates that at least half of the projects his company completes
include some type of shade structure. 

“If you’re looking for shade, I would say go with a roof,” he
says. “A pergola is only going to offer you minimal shade unless
you put a retractable awning underneath it or another method of
solid shade. By the time you get done with that, the cost approaches
that of a roof anyway. The roof is much more preferable because
it keeps you dry in addition to giving you shade. If it’s a rainy day
or a somewhat iffy day, you can always be under it, whereas with
a pergola you really can’t.”

Both Lecorchick and Cardona add that pergolas can add a
nice focal point to a deck or other area of a backyard. The same
holds true of a gazebo—just don’t expect the same advantages of
a roof.

“A gazebo is mostly for people who cannot attach a roof to
the house,” Cardona says. “They’re looking for solid shade,
they’re looking for someplace to stay dry, but for whatever reason
they cannot attach a roof to the house, perhaps because of how
the house is configured. Or maybe they just prefer a gazebo; some
people like the distinct, octagonal shape of a gazebo. It can be a
matter of aesthetics.”

Sean McAleer, owner of Deck Remodelers, says louvered
roofs have become quite popular because they allow the best of
both worlds. When the weather is favorable, you can open up the
roof to let the sunshine in, and with one click of a button, you can
close the roof to the elements while still being able to enjoy the
outdoors. 

The Equinox system that Deck Remodelers installs is “built to
last,” according to McAleer. “The system we use is built for snow
load and is rated to withstand 160 mph winds.”

As the fall season approaches and with coronavirus still a
lingering concern, McAleer says the covered roof allows you the
ability to still host family and friends while remaining outdoors.

“People want to do social distancing. If you can do it under
your louvered roof with heaters on, you can have people over and
you are outside with a feeling of safety,” he says.

AN OUTDOOR ROOM
The roof is the necessary first step, but it doesn’t have to end
there. “You can also throw some screens on so there’s no sun and
no mosquitoes,” Lecorchick says. “If you do glass windows
instead of the screens and put in some heaters, you can be out
there just about all year. You can just keep upgrading.”

There are several routes a homeowner can take depending on
budget and lifestyle.

“Screen rooms and covered structures are extremely popular
today,” says Joe Kalnas of My Deck. “We can install drop screens
for an instant screen room under a roof structure or build a per-
manent screened-in area. We also offer a 4-track system that
opens for 75 percent ventilation and still can close to keep out the
rain, snow and pollen in the spring.”

Both Sensenich and Frederick have done home projects with
retractable screens or windows like the ones common in outdoor
seating areas at restaurants. Although a bit on the pricey side,
these can be motorized or manual and allow the homeowner to
easily adapt to the current weather conditions.

As for keeping the space warm in the fall and spring, there are
a number of different heating sources.

“It depends on what the goal of the client is and how
extensively they’re looking to heat the space,” Sensenich says. “If
they’re just looking to spend time in the early fall, a fireplace is a
great way to heat the space. If they’re looking to really extend the
usability of their deck, a lot of times we’ll open the conversation
up to installing actual heaters into the space. We do a lot of
infrared heaters and that tends to heat up the room well.”

Infrared heaters can be mounted on the ceiling or the walls
and Frederick offers a key suggestion.

“We typically use electric for residential applications,” he
says. “Most commercial and restaurant applications use gas just
because they’re usually burning for extended periods of time,
whereas in residential applications you’re usually out there for an
hour or two. It’s not like you need that space heated for an entire
night or an entire day. It’s more economical to run the electric if
you’re running it for short periods of time. It’s less expensive to

EXTENDING
YOUR ENJOYMENT
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install in the beginning and
it’s less maintenance over the
long haul.”

TIME FOR ACTION
Although the COVID-19 pan-
demic has been crippling for
many industries, construction
is not one of them, particularly
when it comes to outdoor
living spaces. Just about every
professional contacted for this
article reported an uptick in
business this summer, with
Sensenich calling it “our busiest
year by far.”

“Everyone is spending
much more time at home,”
Kalnas says, “so it makes sense
that people are investing in
their home.”

Lecorchick points to people
using their tax refunds and mon-
ey saved from not eating out to
update their spaces. Vacations
have also been replaced by stay-
cations. “If your new office is
your kitchen table and you’re
staring out the door all day,
you’re paying a lot of attention
to your yard. That’s why we’ve
been working the whole time
and still have appointments
scheduled for [fall].”

“That’s very much true this
year,” Cardona concludes. “Since
people can’t go on their regular
vacation to the Caribbean or
wherever they normally go, they
have decided to upgrade their
outdoor space and vacation
there. The way the market has
reacted after COVID, that seems
to be the case. People are home,
they’re looking at their outdoor
spaces and they’re looking to
fix them up.”

McAleer concurs, saying a

lot of the demand his company
is seeing is pandemic driven.
“People are home, looking out
the windows and they want a
destination in their backyard
to feel like they are getting out
of the house and also to be
able to entertain.”
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Archadeck of 
Chester County
West Chester, Pa.
(610) 696-3340
Chester-County.Archadeck.com

Deck Remodelers
Sparta, N.J.
(973) 729-2125
DeckRemodelers.com

Environmental 
Landscape Associates
Doylestown, Pa.
(215) 794-2400
ELAOutdoorLiving.com

Keystone 
Custom Decks
East Earl, Pa.
(717) 355-0592
KeystoneCustomDecks.com

Legends Home 
Improvements
East Brunswick, N.J.
(732) 955-6321
LegendsBuilt.com

My Deck
Flemington, N.J.
(908) 713-1000
MyDeck.com
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Give your old 
pool a new look with the
latest features, functions
and materials. Add the
hydrotherapy spa that
you always wanted or
simply replace the worn
plaster, tile and coping, 
a full range of options 
is available.  

Stun your neighbors
and attain a level of 
sophistication that you
have always dreamed
of. Your yard is now
ready for everything
from cocktail parties 
to barbecues and 
birthdays. 

Swim-Mor  
Pools & Spas
is a family-owned and 
-operated business
started in 1967 that
proudly carries on a
tradition of quality in
our products. We have
an experienced staff
that utilizes some of
the latest technology
to bring to you. 
Visit or contact one of 
our three convenient 
locations for a consul-
tation about building
your ideal pool.

SPECIAL EDITION FALL 2020 HOUSE & HOME 41HouseMagazine.com

Swim-Mor
Pools & Spas 
Mt. Ephraim| (856) 456-3332
Northfield | (609) 645-7171
Millstone Twp. | (732) 446-2211
SwimMor.com

Swim-Mor Pools & Spas
S H O R E S H OW C A S E

pools
Put some tropical escape back
into your suburban sprawl. This
perfect oasis is no mirage but
the ideal transformation of your
yard to the spot where everyone
gathers to enjoy.  

spas

new

renovations
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New Look
C O O K I N G  U P  A

KITCHEN

HOUSE & HOME SPECIAL EDIT ION FALL 202044

The coronavirus pandemic has affected
nearly every aspect of our lives and
while much of it has been negative, an

unexpected boost has been seen in the
area of home improvements. 

“We have been working more during
the pandemic than we have in years,” says
Steve Matteo of Matteo Family Kitchens
and Flooring. “Clients who have been

working from home and possibly canceled
vacations or trips … have focused on cre-
ating a new, up-to-date space in their
homes.” Projects he’s been creating estimates
for include everything from full kitchen
and bathroom remodels to countertop and
backsplashes and flooring. “Contractors
are scheduled out for weeks at this point,”
Matteo continues.

For those who haven’t yet taken action
to upgrade their kitchens, local design
experts offered their perspective on the
minor or major ways to give this space—
often seen as the heart of the home—a
new look.

SMALL UPDATES, BIG DIFFERENCE
You don’t always have to gut your kitchen

HouseMagazine.com

The big and small ways to update your kitchen.by Liz Hunter
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to get a new look. “That’s one of
the biggest misconceptions,” says
Mike Werner of AAA Hellenic.
“Just by changing the countertops
and fixtures, you can get a fresh
look and feel in the kitchen with
easy things like that.”

Perhaps cost is limiting you
to only one or two things to be
done. Matteo says to decide which
option is in the most need and
also if other changes down the
road are coming, will it be af-
fected? “For instance, if we up-
grade the countertops and in a
few years you want to change
the kitchen cabinets you will be
locked into keeping the same

exact floor plan and there will
be increased costs in removing
the new countertop to install new
cabinets,” he says. “I always love
the look a new floor can make
in a kitchen remodel. The options
are limitless with styles and colors
and should not be a problem to
work around if a new kitchen is
done at a later date.”

For kitchen surfaces such as
countertops or backsplashes,
Werner recommends doing these
together. “A lot of times when
you want to change your coun-
tertop but leave the existing back-
splash, we can run into issues of
height and gaps. It’s nice to be
able to demo the countertop and
backsplash in one shot.”

This also ensures the colors
and tones come together as imag-
ined. Marble and quartzite are
becoming more popular as people
look for the beauty of natural
stone, Werner says. “Everyone is
leaning toward cool colors—blue,
gray, and sometimes a rusty
gold—in 2020.” And that goes
for backsplashes too, which are
being toned down in white and
soft grays.

“Patterns are also being sim-
plified in smaller mosaics of her-
ringbone or chevron to create in-
terest in the grout joints. Less is
more as far as tile,” he continues.
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If you’re changing the coun-
tertop, it’s an ideal time to change
your sink as well, Matteo adds,
and the most commonly requested
are farm sinks. “Joanna Gaines
has inspired a nation that a farm
sink is the only way to go. We are
asked to install these sinks in new
kitchen designs and also while
replacing the countertops alone.”

Cabinets are the most critical
when it comes to both functionality
and looks. If the other elements
around them are updated, they
can become shabby, says David
Cerami, CKBR (certified kitchen
and bath remodeler), of HomeTech
Renovations and sister company
Let’s Face It, a cabinet refacing
business.

“You might love the design
of your kitchen, and upgrading
the cabinets through refacing is
smart economically,” Cerami says.

“Clients can choose any door in
any color, any finish; add interior
organization with roll-outs or
pull-outs—little things that are
still an investment without the
blowout of a remodel.”

Linda Fennessy of Kitchen
Magic says cabinet refacing en-
tails laminating the existing cab-
inet box frames and replacing
the doors, drawers and hard-
ware. “By using the existing
cabinet boxes by overlaying a

veneer on the frames in the new
color and style … you’ve renewed
the cabinets. It’s the doors and
drawers that typically take a
beating, so by replacing those
components, the cabinets look
brand new.”

According to Fennessy, 70
percent of homeowners are getting
some form of white cabinet, but
gray, stone and greige are also
serious contenders. “Woods are
still popular, but less busy grains

like creamy maples versus busy
oaks that are out of date. Cherry
and dark woods have fallen down
on the list as homeowners are
looking to brighten their cabinets
and use flat colors. Barnwood is
a favorite for those looking for
that rustic or farmhouse look.”

Refacing saves time, stress
and money. “The remodel is com-
plete in under five days,” she
says. “The savings is significant
too. … Many homeowners re-

White cabinets are the top color choice
among 70 percent of homeowners, says
Linda Fennessey of Kitchen Magic.
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invest their savings into new
countertops, backsplash or ap-
pliances.” And, refacing rarely
requires permits, she adds.

Refacing companies can also
take care of other kitchen design
details, such as under-cabinet
lighting, crown moldings, floating
shelves and adding islands. “The
kitchen island is replacing the
kitchen table these days. It adds
more storage and allows for a
second sink or stove top, display
shelves, wine fridge, a microwave
nook, an extra prep space and
seating for two or more,” Fen-
nessy says.

WHEN REMODELING FEELS RIGHT
Although smaller updates do bring
big changes, sometimes the ideas
or look a homeowner wants re-
quire a complete remodel.“Most
of what we get calls for are full-
scale remodels,” says Dan Dil-
worth, president of Dilworth's
Custom Design. “While we still
do smaller jobs, we try to educate
the client to make sure if they are
trying to just do a partial job it

may not end up meeting their
dream expectations. ... If someone
likes the current layout of their
kitchen, does it make sense to do
a full remodel, or how can you
help them make updates without
gutting? Sometimes when trying
to do just a part of the job we
need to disturb too many sur-
rounding things that it makes
sense to go all the way.”

Although Cerami’s company,
Let’s Face It, handles refacing,
HomeTech Renovations is a full-
service remodeling firm. “Refacing
could be a good option if you’re
selling your home in a year, but
if you’re going to be there for
the next 50, you might want to
go with the full monty, floor-to-
ceiling remodel,” he says. “At
HomeTech, a complete new
kitchen is like rebuilding an en-
gine. You’re replacing everything
for another lifetime, not putting
patches on it.”

This is where a certified de-
signer comes into play. “A major
kitchen remodel is not a straight
A to B path. You need a plan

and someone who can integrate
everything into a fluid design
and help you personalize it,” Ce-
rami says.

HomeTech offers its own cus-
tom line of cabinets that are
locally made and sourced, which
are more economically priced,
but costs do go up with custom
cabinets in general due to the
labor. “We do not see glazes that
were popular years ago; antiquing
is gone in favor of cleaner lines.
Rather than highly ornate details,
they want transitional, modified
shaker style,” he says.

“In a lot of projects, most
clients are going with white, off-
white and shades of gray, and
often the island might be a dif-
ferent color than the main kitchen
cabinets. ... It depends on the
age and comfort level of the cus-
tomer,” Cerami says.

Even with the big picture
mapped out, Cerami says it takes
a qualified designer to identify
the hinges, countertops, faucets
and appliances to get the full
price. 

AAA Hellenic 
West Chester, Pa.
(610) 344-7700
AAAMarble.com

Dilworth's Custom Design
Phoenixville, Pa.
(610) 917-9119
DilworthsCustomDesign.com

HomeTech Renovations, Inc.
Spring House, Pa.
(215) 646-7477
HTRenovations.com

Kitchen Magic
Nazareth, Pa.
(800) 510-4710
KitchenMagic.com

Matteo Family Kitchens 
and Flooring, Inc.
Woodstown, N.J.
(856) 769-2490
MatteoKitchens.com 
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The east and west sides of
this twin home in Sea Isle
City are each owned by sis-

ters and used exclusively as their fam-
ily vacation homes. This project began
in 2016 with completely gutting both
east and west, which allowed them to
accomplish the goals of raising the pre-
viously low ceilings and roof line as
well as adding bathrooms on the first
floor for the growing families. Interior
designer Tina Marie Warren says this
project presented unique challenges
working with two different owners who
each have their own styles, while still
creating a cohesive look. The east side’s
interior has Nantucket charm with a
transitional approach, she says, cap-
tured by the contrast of navy, pure
white shiplap and soft gray walls, 
accentuated by slate, cut rock and
glass tile. The west side is Cape Cod
meets traditional, incorporating a
nautical theme with porthole mirrors,
vintage lantern-style fixtures in aged
bronze, wrought iron and jute accom-
panied by distressed and reclaimed
wood touches throughout. Shared col-
ors and nautical accents marry the
homes to provide these families a
“compound” where they can create
memories for generations to come.
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Interior Designer: 
Tina Marie Warren
TMWCS, Inc. 
(215) 208-5136
TMWCSI.com

Builder: 
Heron Builders LLC
HeronBuildersLLC.com

Architect: 
Blane Steinman Architect LLC
BSA.BESArchitects.com

Photographer: 
AC Photo
ACPhoto.com
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Architectural
Residential Designs
Fine Architecture
609-427-6732
finearchitecturedesign.com

Basement 
Waterproofing
Quality 1st Basement Systems
732-697-0557
quality1stbasementsystems.com

Builders/Remodelers/
Contractors
Amiano & Son Design – Build
609-268-5923
amianoandson.com

Brindisi Builders
877-284-5353
brindisibuilders.com

Di Palantino Contractors
609-465-9102
thepaverguy.com

Pinnacle Building & Contracting
609-770-2501 | pinnbuilding.com

Walters Homes 
609-597-6999 | waltershomes.com

Cabinet, Wood/
Floor Refinishing
Seashore Floors
609-967-0400
seashorefloorsllc.com

Ceramic Coatings
Obsidian Blue Wave
609-848-4266
obsidianbluewave.com

Cleaning Service
A Shore Maid
609-487-9446 | ashoremaid.com

Clock Repair
Antiques And Clocks
856-786-3444
antiquesandclocks1@gmail.com

Closet Organization
ABC Closets 
609-567-8621 | abcclosets.net

Closets By Design
888-500-9215
closetsbydesign.com

Concrete, Decorative
Architectural Concrete Design
877-843-4373 | acdconcrete.com

Concrete, Leveling
BQ Polylevel Systems
609-297-8200
bqhouseandhome.com

Concrete, Resurfacing
New Castle Artisan
856-725-3333
newcastleartisan.com

Custom Cabinetry/
Molding
Home Trimwork
610-287-1100 | 609-206-8621
hometrimwork.com

The Cabinet Shop
609-463-0400 | cabinetshopnj.com

Decks
Deck Craft Plus, LLC
610-273-3317
deckcraftcustomdecks.com

Deck Remodelers
973-729-2125 | deckremodelers.com

Environmental Landscape 
Associates
215-794-2400
elaoutdoorliving.com

Sequoia Out Back
215-918-DECK (3325)
866-650-DECK (3325)
sequoiaoutback.com

Disinfecting 
Germ-Nix
1-833-GERMNIX (437-6649)
germnixllc.com 

Fencing/Gates/
Iron Work/Railings
FenceUSA
609-914-0004 | fenceusa.com

Lomonaco’s Iron Concepts 
& Home Décor, LLC
856-740-1071 | liciron.com

Progressive Fence & Rail
609-449-8079
progressivefenceandrail.com

Flooring/Carpet/Rugs
Hardwood/Vinyl/Tile
Bebirian
856-437-4991 | bebirianrugs.com

Filling Marble and Tile
609-593-3386 | fillingmarble.com

Matteo Family Kitchens & Flooring
856-769-2490 | matteokitchens.com

Quality Carpets
856-881-6911 | qualitycarpetsinc.com

Seashore Floors
609-967-0400 | seashorefloorsllc.com

South Jersey Hardwood
609-305-5047
southjerseyhardwood.com

Zakian 
610-364-5177 | zakianrugs.com

Furniture/
Accessories
Country Lane Furniture
717-867-5701
countrylanefurniture.com

Oskar Huber Furniture and Design
609-494-8127 | oskarhuber.com

Zaksons Fine Furniture and Interior
Design
732-477-8400 | zaksons.com 

Garage Doors
Smolar Garage Doors
856-466-7473
smolardoors.com 

Garage Organization/
Flooring
ABC Closets 
609-567-8621 | abcclosets.net

Garage Craft Interiors
800-997-9769
garagecraftinteriors.com

Game 
Rooms
Royal Billiard and Recreation
215-997-7777 | royalbilliard.com

Generators
Colonial Generators
844-376-9374
colonialgenerators.com

Grills/Fireplaces/
Outdoor Kitchens
Rettinger Fireplace Systems, Inc.
1-855-GET-RETT
rettingerfireplace.com

Royal Billiard and Recreation
215-997-7777 | royalbilliard.com

Sequoia Out Back
215-918-DECK (3325)
866-650-DECK (3325)
sequoiaoutback.com

Stone Tech Fabrication
609-984-8818 | stonetechmarble.com

Grout, Tile and 
Stone Cleaning
Sir Grout of South Jersey
732-551-3992 | sirgrout.com

Hardscaping/
Natural Stone/Pavers/
Retaining Walls
Architectural Concrete Design
877-843-4373 | acdconcrete.com

Environmental Landscape 
Associates
215-794-2400 | elaoutdoorliving.com

Ettore Masonry
215-598-7575 | ettoremasonry.com

Gill’s Landscaping
856-223-9770
gillslandscaping.com

NJ Gravel & Sand Co.
732-938-5252 | njgravelsand.com

Sequoia Out Back
215-918-DECK (3325) 
866-650-DECK (3325)
sequoiaoutback.com

SLS Landscaping
609-518-5263
slslandscape.com

The Paver Doctor
856-210-6843

Home Audio/
Home Automation
Shore Sound & Cinema
609-645-1300 | s2cinema.com
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Valley Automation, LLC
215-622-4915
valleyautomationllc.com

Insurance 
The Risk Management Group
856-313-3111
phillyguy0117@aol.com
johnrmginsgroup@gmail.com 

Kitchen/Bathroom 
Design-Build
AAA Hellenic Marble
610-344-7700
aaamarble.com

Ace Kitchens & Baths
856-692-9374 | teamace.com

Beco Kitchens & Bathrooms
215-240-4850 | beco-designs.com

Brindisi Builders
877-284-5353 | brindisibuilders.com

HomeTech Renovations
215-646-7477 | htrenovations.com

Matteo Family Kitchens 
& Flooring
856-769-2490
matteokitchens.com

The Cabinet Shop
609-463-0400 | cabinetshopnj.com

The TubcuT®
877-882-2887 | tubcut.com

Kitchen Cabinet 
Renovation
Kitchen Magic
800-510-4710 | kitchenmagic.com

Landscaping 
Design/
Water Features
Elite Landscaping
856-753-1944 | 800-582-6598
elitelandscaping.com

Environmental Landscape 
Associates
215-794-2400
elaoutdoorliving.com

Gill’s Landscaping
856-223-9770
gillslandscaping.com

Sherwood Landscaping 
Design
609-521-6356 | sherwoodsj.com

The Paver Doctor
856-210-6843

Lighting
Ace Plumbing, Heating, 
& Electrical Supplies
856-692-9374 | teamace.com

Lightning 
Protection 
B&B Lightning Protection 
609-392-1929 | bblightning.com

Marble/Granite/Tile
AAA Hellenic Marble
610-344-7700 | aaamarble.com

Colonial Marble & Granite
866-307-6200
colonialmarble.net

Filling Marble and Tile
609-593-3386 | fillingmarble.com

Genesis Marble &
Granite Refinishing Co.
609-204-3179
genesismarbleandgranite.com 

Imperial Marble & Granite, Inc.
610-521-0130 | imgstone.net

Stone Tech Fabrication
609-984-8818
stonetechmarble.com

The Cabinet Shop
609-463-0400 | cabinetshopnj.com

Outdoor Furniture
Barlow Tyrie Outdoor Furniture
800-451-7467 | btusastore.com

Sequoia Out Back
215-918-DECK (3325)
866-650-DECK (3325)
sequoiaoutback.com

Tropicraft by Pavillon du Soleil
610-645-5400 | tropicraftpatio.com

Viking Casual Furniture
856-486-1880
vikingcasual.com

Outdoor Lighting
Outdoor Lighting Perspectives
732-554-0778
centralnj.outdoorlights.com

Sherwood Landscaping Design
609-521-6356
sherwoodsj.com

Outdoor Structures
Sheds/Pergolas/
Louvered Roofs
All Weather Pergola
833-573-7465
833-5-PERGOLA
awpergola.com 

Deck Remodelers
973-729-2125 
deckremodelers.com

Riehl Quality Storage Barns
717-442-8655 | riehlquality.com

Stoltzfus Structures
610-593-7700 | mysheds.net

Painting
Brush Masters XP
856-899-9183
brushmastersxp.com

Pest/Mosquito 
Control
Viking Pest Control
848-251-0751 | vikingpest.com

Plexiglass Shields
Shore Glass & Doors
609-641-5880
shoreglassanddoor.com 

Pool, Spa/Hot Tub 
Design & Installation
Blue Haven Pools 
& Spas by Calvitti
800-219-2141
bluehaven.com

Del Val Pools & Spas
856-629-2999
delvalpoolsandspas.com  

Swim-Mor Pools & Spas
800-794-6667 | swimmor.com

Pool Renovation/
Repair
Blue Haven Pools 
& Spas by Calvitti
800-219-2141
bluehaven.com

Swim-Mor Pools & Spas
800-794-6667 | swimmor.com

Real Estate
Marie McQueen
Keller Williams Realty Jersey
Shore
609-254-1082
queenofthesea.kw.com

Sea-Doo Storage,
Rental, & Sales 
Beesley’s Point Sea-Doo
609-390-1113
beesleyspointseadoo.com

Siding/Roofing/
Gutters
Global Home Improvement
866-735-1121
globalhomeinc.com

Rhino Shield
484-406-5111
myrhinoshield.com

Quality One Roofing
888-301-ROOF (7663)
quality1roofing.com

Shower Enclosures/
Frameless Doors
Glass Castle
609-531-0303 | 908-751-4481
908-428-4244 | glasscastle.com

Shore Glass & Doors 
609-641-5880
shoreglassanddoor.com 

Windows/Doors
Global Home Improvement
866-735-1121
globalhomeinc.com

Renewal by Andersen of 
Philadelphia and South Jersey
877-779-1393 
smartwindowchoice.com

Window 
Tinting/Film
Doyle Window Tinting
215-657-1000
doylewindowtinting.com

Precision Glass Tint
609-801-9200
precisionglassinnj.com

SJ Window Tinting
856-840-0900
sjwindowtinting.com

Window 
Treatments
Blind Builders, Inc.
215-322-5855
blindbuilders.com

Blinds Shade & Shutter Factory
215-491-4400
blindsshadeandshutterfactory.com
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S H O R E S H O W C A S E

Our family owned and
operated business has
been serving the South
Jersey area for over 25
years. Our experience
along with superior
customer service helps
to make us your only
choice for concrete
resurfacing.

Pool decks can
be dangerous and
messy to replace. 
Our slip resistant
resurfacing system can
repair and protect your
pool deck without
heavy equipment,
leaving an eye popping
accent for your
summertime fun!

With all of the
money you spend
on landscaping and
furniture, why put up
with the drab, boring
or damaged patio
when you can create
an epic focal point in
the backyard?

New Castle Artisan

New Castle
Artisan
Turnersville, N.J. | (856) 725-3333
NewCastleArtisan.com

stunning
Our exclusive concrete products, applied
directly over the existing surface,
transformed this damaged stamped
concrete driveway into a welcoming
entrance to the home.  

elegance

concrete
resurfacing
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