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IMPERIAL MARBLE AND GRANITE, INC.
AIRPORT BUSINESS COMPLEX
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Call for Your Free Estimate & Design Consultation

610-521-0130  • www.imgstone.net
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Select colors 
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Home for special pricing.

Family Owned and Operated
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QUARTZ COUNTERTOPS 
STARTING FROM

$1,899
Up to 40 sq. ft. installed with 8 free edges 

to choose from. Exp 10/30/22
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rafting the perfect outdoor
space is a careful orches-
tration combining function

with aesthetics. How the space
will be used determines every ma-
terial installed, especially for hard-
scaping, and it takes an experienced
industry veteran to make the best
recommendations and to ensure
every detail is considered.

One such consideration home-
owners should make in the plan-
ning stages is the beauty and dura-
bility of decorative concrete. The
product checks more boxes than
you can imagine, including being
low-maintenance, cost-effective
and able to withstand the elements
of the Mid-Atlantic. Not only
does it make sense from a func-
tional standpoint, concrete is in-
credibly versatile, and can mimic
nearly any material, such as flag-
stone, brick, tile, slate, fieldstone,
cobblestone and granite pavers—
at a much better price. 

Working with a product like
this and achieving a client’s desired
results comes down to expertise
and technique. It’s not as simple as
showing up with a concrete truck

and pouring a slab. There’s a finesse
to it, and one company in particular
has built its reputation on exceeding
expectations in the industry of dec-
orative concrete: Architectural Con-
crete Design (ACD). 

Founded in 1993 by Christo-
pher McMahon, ACD has been
the go-to company for major proj-
ects, from the Pennsylvania Turn-
pike, Philadelphia casinos and
Longwood Gardens, to malls,
schools, multi-family housing de-
velopments and more. Their ability
to handle projects of this size and
scale truly sets ACD apart in the
residential space.  

Clients have access to a com-
prehensive team that includes de-
signers, foremen with over 100
years of collective experience and
office staff dedicated to the
process. Steve Abel recently joined
the company as vice president of
business operations and says the
diverse backgrounds of the team
members contribute to the cus-
tomer experience. 

“We have an eclectic team like
myself who comes from a com-
mercial banking background. We
have designers with experience in
interior architectural design and
landscape architecture. We all
bring a unique approach to the
industry and our customers,” Abel
says. “We are obsessing about the
customer experience. When cus-
tomers call us, they can reach the
right people on the phone. 

“That has contributed to our
high referral rate. Our installers
are the best in the business and if
and when an issue arises, we’re
there to handle it.”  

From the initial design to in-
stallation, there are quality checks
in place to ensure a customer has
the most functional design for the
space, he continues. “Not only
are our designers looking out for
any potential concerns in the
process, but the installers have 25
years’ experience and have seen
nearly every imaginable circum-
stance. They are the final layer to
make sure nothing was missed,”
Abel says. 

Concrete is unique in the sense
that it can truly go as far as an in-
staller can take it. “There is a
wide range of approaches to mak-
ing concrete look decorative, from

applying stains and dyes, to using
color hardeners, or coloring the
concrete integrally. When done
correctly, these various techniques
can allow for concrete to stand
out as a showpiece or incorporate
surrounding colors and textures
into the slab to complement existing
stone, stucco or siding. The mate-
rials have certainly advanced over
the years which makes the design
possibilities even more expansive,”
says Abel. 

“However, we truly believe
the real secret sauce is the expertise
of the installers,” he continues.  

It’s something clients notice as
well, including Bob Nonemaker,
founder of OuterSpaces Inc., a
high-end landscape architect. “Con-
crete is one of those things where
if everything doesn’t go right, it
can end up really wrong, but with
ACD, it’s like a ballet for them,”
he says. “They know exactly what
they’re doing and they have tremen-
dous productivity. It’s pretty much
impossible to find a flaw. They’re
just really good at what they do.”  

Abel says, in the residential
space, the appeal and practicality
of decorative concrete comes down
to quality, value and maintenance.
“It’s the perfect low-maintenance
complement to a well-manicured
home. Time is scarcer than ever,
and our customers continuously
find the maintenance of natural
stone to be either cost prohibitive
or time consuming. This makes
decorative concrete the perfect
material for them.”  

With summer approaching,
another benefit to using ACD is
that their product is readily avail-
able. “Unfortunately, due to global
supply chain issues you will find
pavers and natural stone difficult
to come by these days. Prices
change monthly and the availability
of the product seems to change
by the minute. We have found
ourselves insulated from most of
these issues,” Abel says. “We work
with several suppliers in our service
area who have moved mountains
to keep their product available.
This enables us to be there for
our clients, which in today’s market
is very appealing.” 
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Breaking 
the 
Mold

Architectural Concrete Design brings
unmatched expertise and a designer’s eye
to your decorative concrete projects.
by LIZ HUNTER

C

Architectural 
Concrete Design
(866) 956-2818 | ACDConcrete.com
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WHAT IS THE TRUE 
DEFINITION OF STUCCO
REMEDIATION?
A common misconcep-
tion among uninformed
homeowners is that stuc-
co remediation is simply
replacing stucco cladding
with another cladding.
This couldn’t be further
from the truth, as stucco
remediation is a full-scale, multi-trade process
of repairing underlying damage, and then re-
building the entire exterior building envelope
of the home based on building science best
practices.

WHY IS THERE A PROBLEM WITH STUCCO
HOMES?
While stucco problems occur for multiple
reasons, the issues are moisture related. Prob-
lems with stucco are also more prevalent in
areas of the country with high humidity and
rainfall. 
l Since stucco is a very porous material,

most stucco problems have to do with
trapped moisture.  

l In addition, improper window installation
and lack of proper flashing around fenes -
trations allow water into the wall system.

l While easy to blame builders, the truth is 
that U.S. building codes always trail best 
building practices. This leads to another 

issue with unintended consequences of the
energy-efficiency movement with insulating
walls and air tide construction without re-
designing other components of the home.

SHOULD WINDOWS, DECKS, PATIOS AND
OTHER EXTERIOR COMPONENTS BE 
INCLUDED IN REMEDIATION?
Yes, a comprehensive approach and under-
standing of how these components work to-
gether is precisely what separates Five Star
Contractors from most exterior remodelers.
These must all work together in harmony, as
the connection between components is always
the weakest and most critical point.

HOW MUCH DOES STUCCO REMEDIATION
COST?
It is only natural to want to know the price of
an offered service, and I wish there was an easy
answer. Unfortunately, without full context and
understanding, there is no simple answer to the
question. Most homes that are 3500-4500sqft
can be remediated in 100-200K range.  With
that said, the cost of Five Star projects range
anywhere from 100K to 300K+.  The reason
for this is that many homeowners take advantage
of this opportunity to not only fix their home,
but to re-imagine their home the way they see
fit.  What a great time to upgrade windows
and doors, replace decks, add hardscaping like
patios and sidewalks, or any other features
that they might have dreamed of.

HOW DOES A HOMEOWNER SELECT A 
CONTRACTOR FOR A REMEDIATION PROJECT?
Above anything else, this will be the most im-
portant decision a homeowner will make.  Their
sole responsibility is to find and select a partner
with unparalleled building science best practices
expertise.  While it is most exciting to focus on
design features, we must never forget why the
problem happened in the first place. The home-
owner must not fall for sales and marketing
tactics, and must find a true construction expert
of the highest level.  Industry leaders such as
architects and inspectors can be valuable sources
of reference. Still, to make a proper decision,
the homeowner must invest the time with the
expert to truly understand the problem and
find a suitable solution.

HouseMagazine.com

asktheexpert

ASMOST HOME IMPROVEMENT PROJECTS ARE PLANNED AND EXPECTED,
STUCCO REMEDIATION OFTEN COMES AS A SURPRISE TO HOMEOWNERS.
IN MANY CASES, A HOME WITH STUCCO CLADDING MAY BE EXPERIENCING

SIGNIFICANT PROBLEMS AND IT IS OF UTMOST IMPORTANCE TO PARTNER WITH A BUILDING
SCIENCE EXPERT TO PROPERLY REMEDIATE THE HOME.  

With this in mind, Five Star Contractors sought out an opportunity to partner with the
country’s top building science experts. A benefit of this partnership is a unique understanding of
the exterior envelope in its entirety, and how building science’s best practices properly integrate
into a successful remodeling project.   

To execute this strategy, a workforce of experienced, well-trained remediation specialists is
required to implement these details successfully. 

Above all, a commitment to excellence and the highest moral standard is the foundation of
the success of Five Star Contractors, and is the reason for a lifetime partnership with its clients
and their homes.

House & Home magazine spoke with President Michal Zelubowski to get a better
understanding of stucco remediation and what customers need to consider.

Five Star Contractors  by Amy Kodrich 
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Michal Zelubowski,
President

➺Expertise: EXTERIOR REMODELING,  ROOFING 
& SIDING,  STUCCO REMEDIATION

Malvern, Pa. | (610) 827-1797
FiveStarContractors.com

?
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B Y  K A T I E  F R A N C I S

SCHOOL IS BACK IN SESSION, THE HOLIDAYS ARE COMING UP AND FOOTBALL
IS JUST ABOUT THE ONLY THING ANYONE IS TALKING ABOUT. ALL OF THESE
ARE TELLTALE SIGNS THAT SUMMER IS OVER, AND FALL HAS OFFICIALLY

ARRIVED. HOWEVER, THE BIGGEST CHANGE IS UNDOUBTEDLY THE DRASTIC TEM-
PERATURE DROP, WHICH CAN HAVE HUGE AND POTENTIALLY DEVASTATING
IMPACTS ON OUTDOOR PLANTS, INCLUDING BUSHES, TREES, FLOWERS AND
GRASSES. HOUSE & HOME ASKED THE EXPERTS IN LANDSCAPING HOW TO PREPARE
YOUR OUTDOOR GREENERY FOR THE ROUTINE SEASONAL SHIFT.

HouseMagazine.com 15SEPTEMBER 2022 HOUSE & HOME

Contrary to popular belief, fall is
the most critical time to tend to

your outdoor landscape.

Lawn and Plant Maintenance
Typically, the largest and most important part of any
property is the lawn. Having the greenest, most well-
manicured yard on the block is a suburban family’s
dream, but most struggle to maintain their healthy,
luscious grass when the weather gets cooler.

According to Rich Cording Sr., the owner of
CLC Landscape Design, there are certain measures
to take to ensure your lawn’s health through the fall.

He says that thatching, core aerating, fertilizing,

seeding and lining are the most important lawn care
jobs to get done in the early months of fall. Of
course, with the weather changing, the year-round
needs of the grass itself begin to change, including
watering and mowing your lawn.

“You should cut it right up to Thanksgiving,”
Cording says. “And you should still keep it watered
so that it gets to at least an inch to an inch and a half
per week. We are in a drought, so watering now is
critical because the roots are going to try to grow
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deep during September and October.”
As for other plants, there’s a fine line

between a healthy haircut and completely
destroying the greenery.

Cording and George Mihalchick, owner
of Ponds by George, agree that cutting off
dead growth is beneficial to plants at any time
of the year.

“As things die back, prune them off,”
says Mihalchick. “Because then all the energy
goes into the roots of the plants, perennials,
bushes and trees.”

But be warned: Too much pruning can be
detrimental to your greenery.

“You want to prune dead growth off be-
cause dead growth on a plant can be harmful
to the rest of the plant,” Chris DeMato, owner
of Rock Bottom Landscaping & Fencing,
says. “But you don’t want to do any significant
pruning as this can weaken a plant and, going
into the winter season, that’s not such a good
idea.” According to DeMato, pruning stimulates
new growth, which would juxtapose and
delay the natural dormancy process that plants
go through as the temperature gets colder.

DeMato also stressed the importance of
maintaining a clean lawn, free of any fallen
leaves, as they could easily kill the grass
beneath them.

“It’s very important throughout the fall

season to keep the leaves off the lawn. People
tend to wait until a lot of the leaves fall to
clean them and that’s a big mistake that can
really do damage to your lawn. The weight of
the leaves and then matting down on the
lawn can kill the lawn,” DeMato explains.

THE BENEFITS OF Mulching
A common theme throughout all of the experts’
advice is the importance of mulching, especially
this time of year. Freshly mulched beds not
only increase the aesthetic of an outdoor prop-

erty but also provide insulation for the plants
growing in them.

“Mulch your beds, clean out your beds,”
Cording says. “Mulch is important. Not only
does it make the beds look nice and give you
some curb appeal, but it also insulates the
roots over the winter. It holds down winds,
and it also holds in moisture.”

Cording also says that, because of the
late-summer drought, plant roots are going to
grow deeper through September and October,
making mulching that much more important.

HouseMagazine.com16 HOUSE & HOME SEPTEMBER 2022

As things die back, prune 
them off because then all 
the energy goes into the 
roots of the plants, 
perennials, bushes 
and trees.”

~

For Outdoor Landscaping

FALL

—George Mihalchick, owner of Ponds by George
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“To me, it’s like a no-brainer.
Everybody should be mulching
their beds before the winter.”

What to Plant
There are countless beautiful plants
that thrive in the crisp months of
fall, including perennials that
change colors as the temperature
shifts and annuals that bloom
just in time for the fall festivities.

Mihalchick recommends both
the burning bush and the itea
shrub to use as foundation pieces
for a colorful autumn oasis.

“The burning bush and itea
will start turning a brilliant shade
of fire-engine red,” Mihalchick
says. “They’re bushes that will
give you a big ‘wow’ factor. As
everything else is starting to drop
its leaves, those bushes turn red
just before they drop and they’re
stunning.”

He also recommends cabbage
and kale, two common annuals
that are staples to fall landscaping
and gardening, and a variety of
different ornamental grasses that
provide different colors throughout
the year.

DeMato says that chrysan-
themums, more commonly known
as mums, are another fall favorite
that are perfect for adding color
to multiple different areas of your
outdoor scape.

“Most [mums] in the garden
centers will have an assortment
of colors. Most people put them
out on their porches but you can
certainly plant them for full color
as well,” DeMato says. He also
recommends honeysuckle, which
is mildly fragrant, attracts hum-
mingbirds, and has red berries in
the fall to provide a bright contrast
against its green leaves.

And fortunately, there is no
better time than autumn for plant-
ing.

Cording says that greenery
planted in the fall has a higher
success rate than anything planted
in the spring because of their root
growth.

“If you plant one now versus

in early spring, it’s going to send
its roots now. And then the dor-
mancy of winter is less of a shock
than the heat of the summer, and
they actually survive very well
over the winter. But then as soon
as the ground warms up in late
February or early March, these
plants are ready to grow,” Cording
explains. “They’re going to exceed
anything planted in the spring in
terms of root growth.

“You get a lot of dew forming
on the ground [in the fall], which
makes it good for lawns, but
what that does to a plant is it
stimulates root growth. So just
that weather cycle of cold nights
and warm days, it’s telling the
plant ‘OK, winter’s coming. Here,
let me grow some roots down
deeper.’ So the lawn and the
shrubs tend to grow their roots
more in the fall in preparation
for winter.”

Regardless of how you decide
to decorate your outdoor space
for autumn, whether it be orna-
mental grasses, traditional mums
or both, yard maintenance in the
fall is just as important, if not
more so, than any other time of
year.  
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RESOURCES
CLC Landscape Design
Ringwood, N.J.
(973) 839-6026
CLCDesign.com

Ponds by George
Southhampton, Pa.
(215) 396-7500
PondsByGeorge.com

Rock Bottom 
Landscaping & Fencing
Serving New Jersey 
and Bucks County, Pa.
(732) 873-6780
RockBottomLandscaping.net

For Outdoor
Landscaping
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After many years of living in the
same home, it becomes easier
to spot the areas where we’d

like to have a fresh look. The furni-
ture could be updated now that the
kids aren’t climbing all over it, the
carpet could be pulled up in favor of
hardwood and especially in the
kitchen, where we spend so much of
our time, the cabinets have seen bet-
ter days.

However, the prospect of a full
kitchen remodel often causes people
to delay that update. Between the per-
mitting, the disruption of your fam-
ily’s daily life and the length of time,
it’s not very convenient—not to men-
tion the cost. 

Cabinet refacing is a cleaner and
more organized approach to remod-
eling—an alternative that more home-
owners are embracing. Let’s Face It, estab-
lished in 1984, is the oldest cabinet refacing
company in Southeastern Pennsylvania and
has continually developed modern, state-of-
the-art technology and design to reface and
enhance an outdated kitchen for 60 percent
less than a full remodel, and often in as little
as five days. Locally owned and operated by
David Cerami, CKBR, Let’s Face It (LFI) has
worked with thousands of homeowners and
is nationally recognized as a pioneer in the
cabinet refacing industry.

“Our projects are professionally
designed, engineered and installed by our
own highly skilled employees,” says LFI Sen-
ior Designer Beth Soldswisch. 

A consultation with homeowners will
include the clients’ ideas being heard, as well
as the designer presenting options that will
bring those ideas to life. “We want to look at
the rooms that are adjacent to the kitchen,
especially if it’s an open concept floor plan,
and suggest something complementary so
the space will flow,” Soldswisch says.

Using your existing cabinet framework (if
structurally sound,) LFI replaces the doors
and drawer fronts with designer-quality
products. LFI covers the cabinet boxes with

matching veneers and panels and the com-
pany’s environmentally friendly process uses
low-odor, non-toxic, EPA-regulated water-
based adhesives.

Clients can choose any style door in an
almost unlimited range of materials. Shaker,
modern and minimalist or traditional are all
options. Stained genuine woods like walnut
are gaining in popularity. LFI also offers
durable painted products in a wide range of
colors with custom colors also being available. 

“The industry is heading toward prod-
ucts that are more durable, longer-lasting
and easy to clean, especially for homes with
children,” Soldswisch continues. For this
look, LFI offers the highly popular 3DL fin-
ish, which is chip resistant and cleans with
soap and water. “3DL finish is considered
identical to a painted design and is also
offered in a contemporary or primitive wood
grain, available in classic Shaker, raised panel
traditional and the European modern total-
flat panel,” she says.

LFI can take the cabinets a step further
than others in this industry thanks to its full-
service local wood shop. Homeowners can
add custom cabinets, unique islands and tall
pantries to their kitchen at a reasonable price.

“We can do design changes in the room that
other companies can’t. LFI frequently
removes outdated built-in desks and replaces
them with base cabinets for additional stor-
age and counter space. Another great option
is using that area for a beverage station with
a built-in wine fridge. We can create a built-
in frame around the refrigerator for a custom
look. Other modifications include changing
base cabinets with doors to sturdy pot draw-
ers, putting microwaves in islands and
installing matching floating shelves,” Sol-

dswisch says. 
LFI is not limited to cabinets and many

homeowners prefer the simplicity of its one-
stop shop offerings. Clients may choose to
add a new countertop as well, such as quartz
or granite, and both products are now
offered with lifetime sealers, in addition to
tile and glass backsplashes with high-per-
formance, factory-sealed grouts. 

LFI also has licensed mechanical contrac-
tors, electricians and plumbers on staff.
“Nearly everyone gets our LED under-wall
cabinet strip lighting which is longer-lasting
and 80 percent less costly to use than incan-
descent lighting,” notes Soldswisch. 

On completion, projects are certified with
a lifetime cabinet refacing warranty. “Imag-
ine, today, being able to hire a remodeling
professional and at the end of the project you
are given a lifetime warranty on both the
labor and materials. This is not offered by
any other company,” Soldswisch says.

LFI maintains a stellar reputation in the
industry, with a 97.8 percent Guild Quality
performance rating—one of the highest
grades in the industry—and has been recog-
nized with several Best of House & Home
awards.   

by Liz Hunter
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SHOWCASE

About-Face
With modern technology and decades of experience, Let’s Face It
gives your kitchen a brand-new look without the hassle of a remodel.

Let’s Face It (A HomeTech Company)
1013 N. Bethlehem Pike | Lower Gwynedd, Pa.  
(215) 343-2600 | LFIKitchens.com

“We can do design
changes in the room that
other companies can’t.”
—Beth Soldswisch, LFI Senior Designer 
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S
ince 2004, Imperial Marble & Granite
has been working with clients from
all over eastern Pennsylvania to
design, fabricate and install uniquely

stunning natural stone and quartz fur-
nishings, from residential kitchens and
bathrooms to retail establishments’ recep-
tion spaces and dining areas.

But owner Albert Kzelian noticed a wor-
risome decline in clients from Exton, Malvern,
King of Prussia, West Chester and other areas
for whom Imperial’s Essington location was
just a little too far away.

So, just like with every job Imperial puts
its name on, Kzelian came up with a solution
that prioritizes his customers’ needs: establishing
a showroom closer to them.

“I said, ‘OK, if you guys don’t want to
come to us, we’ll come to you,’” he begins.
“An opportunity came up at this location in
West Chester and I could not resist. We built
a 4,000-square-foot, beautiful showroom,
and it’s right on West Chester Pike.”

The result was a wide-open, thoughtfully
designed space. Open since April, that West
Chester showroom is already a resoundingly
well-received success. 

“All of our wholesalers, all of our dealers
that we do a lot of business with, they just
love it,” Kzelian says. “Sixty percent of our
clients who walk into the facility purchase
from us, which is really good feedback.” 

One of the most striking features of the
Imperial showroom is that there are no tiny
samples trying to approximate the full extent
of all the colors and natural beauty that exist in
one piece of marble or granite: The entire slab

is available for client scrutiny, which Kzelian
says is crucial in helping them fully assess a
stone they’re considering for their home.

“The sample certainly doesn’t justify what
the slab looks like,” he explains. “The slabs
have so many variations that a sample that’s
just six or 12 inches isn’t going to tell you
about the entire piece because that piece has
gold, gray, white, beige, all these different
colors that a sample can’t show you. So when
the customer sees the whole entire piece, they’re
like, ‘Oh my God, this is beautiful!’ or ‘Wow,
this is not what I was expecting, it’s too busy.’” 

But the showroom, Kzelian points out,
“is not just for countertops.” It’s also where
you can find an array of ceramic and marble
tile, vanities, faucets and sinks, knobs, kitchen
cabinetry, lighting and even sound systems.
Imperial also outsources appliances so “we
can give everything to the customer looking
for a complete kitchen.”

“We have a variety of different things,”
Kzelian says. “A homeowner could come in
and purchase pretty much everything for
every room all at once.”

The Imperial team stays on top of current
trends and client-demographic preferences—
Kzelian notes that customers under 40 tend
to gravitate to the manmade quartz but those
40 and older still prefer more natural stone
like granite and marble, while neutral colors
are staging a comeback in demand across the
board—that guide their offerings. 

And for much of those in-stock options,
Kzelian adds that Imperial is the only place
in the state where they can be purchased.
“There are specific products or colors that

we’re the exclusive dealers of in
Pennsylvania. Nobody else carries
them or has them.” 

While the West Chester show-
room gives clients a chance to get
an up-close, hands-on look at all
the pieces Imperial has in stock,
one of the biggest advantages to
them is the cost savings that comes
with making a purchase directly
with Imperial. 

“They’re buying direct from
the manufacturer: It’s not like
going to Home Depot or Lowe’s,
who has to outsource to somebody
else—we are the somebody else,”
says Kzelian. “They’re going to
save at least 15% with us versus
any big-box store that sells coun-
tertops.” 

But what really differentiates
Imperial from the rest is the kind of
dedicated, attentive client support
that drove Kzelian to open up a
showroom to better assist his cus-

tomers in the first place.
“Customer service is No. 1, No. 2 is

craftsmanship and No.3—which is the most
important thing—is turnaround,” he says.
“From template to install, it’s a 10-day turn-
around.We have the technology and machinery
to back us up. Everything is done by digital
measurements and laser measurements, so
that helps us make things more precise and
accurate.” 

It is that determination to deliver high-quality,
skilled and minimally intrusive work to clients
that Kzelian believes will ensure that Imperial
keeps growing so it can keep finding new ways
to ensure all their clients’ needs are met. 

“We started out in 2004 with six
employees and now have 43,” says Kzelian.
“Our second location is helping us to continue
helping clients with a warehouse experience
that has all the beautiful lights and design of
a showroom.”
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Imperial Marble & Granite 
Main location: 200 Old Tinicum Island Road,

H Complex, Essington, Pa. (610) 521-0130

Showroom: 1311 West Chester Pike, West Chester,
Pa. (610) 738-5277 | IMGStone.net

Just a Stone’s 
Throw Away
Debuting a West Chester showroom earlier this year has helped
Imperial Marble & Granite bring its dedicated customer service
and exclusive products to even more Pennsylvania homeowners.
by Madeleine Maccar
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Take the necessary steps to make sure
your home is properly protected against
the season’s harsh climate.

Warding
off
Winter BY PET E R

PROKO

fter another enjoyable summer, it’s definitely hard to say goodbye to those sun-
shine-filled days and the favorable weather conditions that kept us enjoying the
outdoors well past dusk. But as we trade in our swimsuits for sweaters and gear
up for fall, it won’t be long before we’re bundling up even further and welcoming

back Old Man Winter. 
As the temperatures plummet and the days become drearier, homeowners will undoubted-

ly be spending more time indoors. But before you can enjoy all the comforts that your home
brings, you would be wise to make sure your house is primed and ready for the long winter ahead.
Winterizing your home—whether making energy-efficient changes to the exterior or necessary
upgrades to the interior—can go a long way to saving you money, time and aggravation. And
let’s face it, dealing with a major home repair project in the dead of winter is not exactly ideal.

Adam Parnes of Global Home Improvement acknowledges the importance of staying on
top of a winter checklist and says that homeowners who don’t regularly do so are tempting fate.
“I think anyone who is winterizing their home is already ahead of the ballgame,” he says. “Up-
grading insulation, re-caulking windows and cleaning gutters are some of the easier solutions
to a safe home this winter.”

The fall is the ideal time to winterize your home in an effort to address any issues before the
harsh cold weather settles in, according to Andrew Ziegler of Matute Roofing Inc. “This allows
for cleaning of gutters, making sure there are no loose shingles [on the roof] and checking that
all the home’s ridge shingles are securely in place,” he says. 

A

32

WINTERIZING CHECKLIST
A guide on how to plan for the season

f Make sure your attic/crawlspace is properly insulated

f Install pipe insulation around any exposed copper or 
PVC water pipe

f Have your furnace, fireplace and chimney inspected 
and serviced

f Check windows and doors for any leaks, rot or poor 
sealing

f Have a licensed roofing contractor inspect your roof for 
loose, damaged or missing shingles

f Clean gutters of leaves and other debris and make 
sure they are properly connected

f Inspect your grounds for troubled tree limbs that 
could snap and cause damage or harm

f Repair loose patio stones and pavers

f Drain and store garden hoses indoors and drain 
outdoor spigots
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“It’s also very important to inspect all metal flash-
ings between the roof and home siding, and between
the roof and chimney, to ensure that you have winter
snow, ice and water protection at these critical joints

on your roof,” Ziegler adds.
Elsewhere in the home, checking to see if the HVAC system is

in need of a tune-up is recommended by industry professionals. Hav-
ing it serviced annually to ensure things are running smoothly will
help avoid rising energy bills due to suboptimal operation.

Another good place to start is in the attic. Poorly insulated attic
space can be a major source of energy loss. In fact, estimates by the
Department of Energy say that a properly insulated attic can cut your
heating bill anywhere from 10 to 50%.

While a poorly insulated attic, or wall space for that matter, can
be a large factor in energy loss, additional common contributors are
windows and doors that are not properly sealed. Parnes says upgrades
to old windows and doors are by far the most popular winter home
improvement project and can make an almost immediate impact.

“Not only do older windows and doors not have updated ther-
mal efficiency, but many of them have air leaks, which are just invit-
ing the cold air directly into your home,” he says.

What’s more, homeowners will want to inspect their window
frames to see that they are intact and not beginning to rot.

“Rotted wood window frames, or windows
missing pieces of the frame will expose the home-
owner to the risk of interior water damage, which
can be costly to repair,” says Ziegler. “It’s best to
replace windows to proactively protect inside the
home’s wall cavities and the surrounding sheetrock.
Leaking window frames can lead to the growth of
dangerous black mold that can make your family
sick.”

Another trouble spot for leaks is perhaps your
greatest protection from the outdoor elements: the
roof. Jane Alfaro of Alfaro Enterprises says an an-
nual inspection of the roof by a professional will
help identify any concerns and hopefully allow you
to get well in front of any major problems. 

“Your roof needs to be in good condition. No
missing shingles, no leaks, etc. If you see dry rot or
corrosion present or the underlayment plywood is
corroded, it is time to replace your roof,” she says.

Having to potentially replace your roof or win-
dows can be a large expense and so some home-
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owners may try and get through one more sea-
son before they decide to pull the trigger. But all
it takes is one major winter storm and the prob-
lem could balloon into a much larger issue.

“The most important thing to consider is
what could happen if you don’t replace it,” says
Parnes. “A leaky roof will cost you way more
money in damage then the money you save by
trying to wait one more year.”

Barbara Carranza of Carranza Roofing
and Remodeling says age should be the key
factor when weighing repairing or replacing
one’s roofing, siding or windows. “It is easy
to nickel and dime repairs, but in the long run
it is less costly to replace them. Putting off re-
pairs leads to long-term and more costly prob-
lems,” she says.

Ziegler echoes that sentiment, especially if
the roof is approaching the end of its life.

“Roof and window repairs do not come
with substantial warranties,” he says. “Typical-
ly, when a roof is 20-25 years old, the shingles
have begun to curl and the adhesion of the shin-
gles to one another becomes compromised.”

This could lead to the shingles allowing wa-

ter to penetrate or perk down into the plywood
decking, causing deck rot. “The risk to the home-
owner of not proactively replacing the roof now
is that there will be greater expense later for the
replacement of rotted plywood decking,”
Ziegler says. 

While having someone inspect your roof, it’s
also a good idea to check your gutters. “Gut-
ters should be cleaned out and secured twice a
year, prior to the change in weather. Ideally in
the spring and the fall,” says Alfaro. 

Once gutters become clogged by leaves and

debris, water does not flow through the down-
spouts. Thus, the water will back up under the
shingles and behind the fascia boards. 

“These leaks will cause interior damage as
well as rot the fascia boards, causing extensive
damage and costly repairs,” Carranza says.

But, while this is a critical step in protect-
ing your home, Carranza warns homeowners
should not attempt to take matters into their own
hands. 

“It is very important for a homeowner not
to climb a large ladder and attempt to clean their
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Warding 
off Winter
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gutters. Professionals have the experience and
knowledge on climbing ladders and roofs. In-
experienced homeowners can easily fall from
the ladder or the roof and be seriously injured
or even cause death,” she says.

No matter what type of services you may
require, it’s clear that now is the time to start
thinking about the necessary upgrades that will
help get your home ready for winter. By being
proactive, you’ll save money and avoid the has-
sles and headaches so you can enjoy your home
the way it was meant to be.  

RESOURCES
Alfaro Enterprises
Bear, Del.
(302) 832-3930
AlfaroEnterprises.net

Carranza Roofing & Remodeling
Bridgeport, Pa.
(610) 270-0305
CarranzaContracting.com

Global Home Improvement
Serving Pa. and N.J.
(866) 735-1121
GlobalHomeInc.com

Matute Roofing Inc.
Wayne, N.J.
(973) 618-6489
MatuteRoofing.com
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ALTHOUGH WINTER MAY BE A FEW

MONTHS AWAY, now is actually
the prime time to start assessing
the state of your home’s heating
system, giving you enough time
to handle any repairs, replace
any broken or inefficient parts,
or address any necessary upgrades. 

According to Jeff Olewine,
general manager of C&C Heating
and Air Conditioning, spring and
fall are the ideal times for home-
owners to make their biannual
HVAC inspections a priority.

“The biggest thing is getting
your maintenance, and tune-ups
in general, done by a qualified
professional, who will come out
and change the filter, take a look
at the heating system in general
and make sure that it’s working
at peak efficiency for the next
season,” he explains. “We rec-
ommend that it’s done twice a
year.” 

By proactively dealing with
any issues before temperatures
begin to plummet, your heating
system should be in tip-top shape
and ready to reliably head into
its hardest-working season.

And, as Farrel Shuster of
Family Heating & Air Condi-
tioning says, “an upgrade of your
heating systems in today’s world
of ridiculous fuel and electric
expenses is a great idea and actu-
ally a money maker—and saver.”

He continues: “The old saying,
‘I just want to get through one
more season’ doesn’t sensibly
apply anymore. Not only will
you have an increase in comfort,
but the rebates available from
the government and utility com-
panies, plus the monthly costs to
own and operate your system,
can pay for your financing
monthly payments and also put
some money back in your
pocket.”

Early fall is also the perfect
time to act if you’re dreaming of
gathering ‘round a fireplace’s
glowing hearth and roaring blaze
this holiday season—or thinking
it might be time to protect against
Jack Frost’s nip with a heating
source that will always work
even if the power goes out.

“If people are thinking about
having a fireplace, creating mem-
ories by the fire during the holi-
days, and having that warm and
cozy feeling of sitting and playing
games in front of the fire, now is
the time,” says Jenna Guldin,
vice president of sales for Salter’s
Fireplace Patio and Grill. “Most
of the people who wait until
October or November to get a
fireplace before Christmas or the
end of the year, it’s going to be
too late.”

With the tri-state region both
anticipating and already facing

a significant rise in gas and energy
prices as the year winds down,
looking into heating options that
decrease reliance on both utilities
can be a cost-saving measure for
price-conscious or more rural
households to consider.

“You have wood stoves and
high-efficiency fireplaces for cus-
tomers who don’t have access to
natural gas or who want to reduce
their dependency on oil,” explains
Dave Rettinger, operator of Ret-
tinger Fireplace Systems. “Wood-
burning is the best solution for
those customers looking to cut
down on energy bills who don’t
mind the work associated with
owning and operating a wood
stove.” 

More modern takes on an
old-fashioned mainstay are
increasingly in-demand, as both
gas and electric fireplaces have
become popular options. The
latter is especially appealing for
its flexibility and authenticity.

“You can put electric fireplaces
in bathrooms, kitchens and living
rooms,” Guldin says. “They look
pretty and realistic—some even
come with a crackling noise.”  

Meanwhile, gas fireplaces
offer all the ambiance with almost
none of the maintenance their
more traditional wood-burning
predecessors require: “You flip
the switch, set it and forget it,”

says Rettinger. 
No matter how you heat your

home, taking care of the system
that keeps you warm will improve
its efficiency and ultimately
lengthen its useable life—though
even the most diligently main-
tained ones have to be replaced
eventually.

“If someone’s looking to
replace their system, typically it’s
when they have a certain amount
of issues with a unit that needs
repairs and it doesn’t makes sense
to put money into repairing it,”
observes Olewine. “It’s also based
on the age of the system: At 13,
15, 18 years, that starts to be
where you’ve reached its lifespan.” 

For those homes with wood-
burning fireplaces, though, ma -
king sure things like your
chimney and flue are in proper
working order is imperative
before you start firing up that
hearth. Ash, soot, creosote and
other debris can collect anywhere
from the firebox up through the
flue, creating the kind of condi-
tions that could become a dan-
gerous fire hazard. Buildup can
cause additional problems from
unsightly stains around the hearth
to getting dust and ash into your
home’s air.

If you’re thinking that your
home heating needs less of an
update or routine maintenance

The Heat
is On
When the weather outside is frightful, you want the peace of mind that
comes with having your home’s heating system professionally assessed,
maintained or replaced—and early autumn is the perfect time to do so.
B Y  M A D E L E I N E  M A C C A R

COMFORT
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and more of a complete overhaul,
you’ll want to consider your
household’s needs, among other
variables. Olewine notes that for
HVAC customers, elements like
lifestyles, preferences, the type
of system and how much work
it’s expected to do matter more
than what kind of house it’s
heating. 

“There can be a pretty big
cost difference between your
entry-level unit and your high-
end one,” he advises. “If you’re
planning on living in your home
for a while, you’ll get a return
on your investment in terms of
energy savings with a more effi-
cient unit.”

Shuster adds: “A high-effi-
ciency system is not a commodity
item and cannot be installed like
an Ikea kitchen set. The higher
the efficiency number isn’t the
way to select a new system—
choosing the proper company
to guide you, install and guarantee
the results you paid for is.

“What needs to be discussed
is what are we connecting the
new system to,” he continues.
“Unlike a TV, if the wall space
can accommodate a 75-inch big
screen it will work fine, but an
HVAC system with an existing
ductwork system or hot-water
heating system with baseboard
or radiators may not give you
the desired AFUE rating for your
heating system—it will actually
cost you more to operate with
less comfort, and may not operate
at all. Items such as static pressure,
air velocity, and temperature
delta T are questions only an
experienced HVAC company can
answer, calculate and determine
for you.”

When it comes to fireplaces
of any kind, Rettinger says that
customers have a vast array of
options. When the sky’s the limit,
though, the possibilities can be
daunting—which is why trusting
the experts is the best way to go.

“We always ask questions,”
he affirms. “What do you want
the fireplace to look like and
how do you want it to operate?
Do you want something that’s
going to take the chill out of the
air? Do you want something to

run for the entire day or do you
want something purely for
ambiance?”

Olewine cautions against
thinking that a new or improved
system will solve all of your
problems. Drafty doors, aging
structures and other factors unre-
lated to your heater of choice
may be contributing to cold spots
and staggeringly high bills. That’s
one of the many reasons why he
also suggests calling in the experts.

“They can look at the house
as a whole and see how they can
improve it, as far as energy goes,”
he says. “That can be windows,
that can be insulation—all that
lends itself to comfort in the
house and more efficiency. An
HVAC company can come and
put in a new, more efficient
system, but if you’re lacking in
some of those other areas, your
heater’s efficiency is never going
to be what it should be.” 

However you’re heating your
home this winter, trusting that
system with well-vetted, experi-
enced pros means you can enjoy
some peace of mind when even
the harshest winter freezes come
for the region. 

RESOURCES
C&C Heating and 
Air Conditioning 
Souderton, Pa.
(215) 799-0515
CC-HVAC.com

Family Heating 
& Air Conditioning 
Elkins Park, Pa.
(215) 910-4685
FamilyHVAC.com

Rettinger 
Fireplace Systems
Voorhees, N.J.
(856) 783-5501
RettingerFireplace.com

Salter’s Fireplace 
Patio and Grill
Eagleville, Pa.: (610) 631-9372
Hatfield, Pa.: (215) 362-2443
SaltersFireplace.com
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