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IMPERIAL MARBLE AND GRANITE, INC.
AIRPORT BUSINESS COMPLEX

200 OLD TINICUM ISLAND ROAD, ESSINGTON, PA 19029
Visit our 4,500 sq. ft. showroom and 25,000 indoor warehouse. 
Choose from over 500 slabs of Granite, Marble & Cambria
Call for Your Free Estimate & Design Consultation

610-521-0130  • www.imgstone.net

RING OLD WORLD ELEGANCE TO YOUR HOME…_________________________________________________________________________

SPECIALISTS IN THE FABRICATION & INSTALLATION OF NATURAL STONE & QUARTZ
Kitchen Countertops | Vanity Tops | Fireplace Surrounds | Bar Tops | Slab Walls_______________________________________________________________________

Buy from the
Manufacturer
DIRECT and
SAVE BIG!

Will beat Big Box
Store Estimates

Select colors 
up to 20% off!

Must mention House &
Home for special pricing.

Family Owned and Operated
since 2004

Family OwnedFamily OwnedFamily  and Owned and Owned  Operated and Operated and

QUARTZ COUNTERTOPS 
STARTING FROM

$1,899
Up to 40 sq. ft. installed with 8 free edges 

to choose from. Exp 12/31/22

Cambria & 
Silestone 

Promotion

QUARTZ COUNTERTOPSQUARTZ COUNTERTOPSQUARTZ
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DID YOU KNOW? 
Buzzworthy industry news

The National Kitchen & Bath
Association (NKBA) recently
announced the relocation of its
corporate headquarters from
Hackettstown, New Jersey, to
Bethlehem, Pennsylvania.

“Why Bethlehem? It’s an
emerging ‘creative class’ city with
a rich history, world-class colleges

and universities, a diverse population, the amazing Hotel Bethlehem to
house out-of-town guests, and access to major transportation hubs,” says
Bill Darcy, NKBA CEO. “We look forward to joining and contributing to the
dynamic Bethlehem community while providing an exceptional work
environment for our employees. Our global reach connects some of the
largest kitchen and bath manufacturers, retailers and design professionals
around the world and we are anxious to introduce them to the beauty and
unique culture embedded in the Lehigh Valley.”

TRENDS & TIPS Advice on what’s new and notable

The world of furniture is constantly evolving and the folks at Baker Interiors
Group and Baker Furniture are staying ahead of the curve by championing sea-
sonally inspired luxury fabrics to help warm up interiors with sophisticated
and timeless styles. In particular, Anissa Leatherman, product manager, textiles
at Baker, is seeing a few trends this year that are sure to make an impression
now and in the seasons ahead: 
Performance-based faux leather: The onset
of colder months is not deterring people
from spending time outside the way they
used to. As everyone spends more time at
home, quality pieces of outdoor furniture
have risen to the top of the investment list. 
Boucle cloth: As one of the most sought-
after fabrics in the industry today, boucle provides the perfect harmony of 
luxury and comfort. 
Neutral linens: Synonymous with laidback luxury, neutral linens are timeless
and effortlessly elevate any indoor or outdoor space. 
Leatherman remarks that the weave details and subtle nuances within these
cloth textures are highly important as texture continues to be a high priority
for clientele. She’s also seeing the appeal of layering varying textures to build
interest and dimension—a velvet with boucle, with chenille, with leather, and
so on. As we approach the new year, Leatherman anticipates even more inter-
est in outdoor performance fabrics, as well as a step away from all-neutrals
with whispers of dynamic jewel tones.

THE BUZZ
A look at what has the industry talking

The folks over at HGTV ecently
highlighted the 12 hottest interior
design trends that are sure to be
popular decor options for some
time to come. Here’s a quick look
at what homeowners should keep
an eye out for:

! Sculptural art to add design elements
to your living space

! Checkerboard patterns, especially
with rugs and bed linens

! Smoky glassware
! Warm-toned marble and natural

stone like travertine
! Curved silhouettes on

statement-making furnishings
! Cottagecore florals in napkins,

pillow covers and more
! Ruffled or waved design elements

for tablescape design
! Dark woods
! Brushstroke upholstery in neutral,

tonal hues
! Saturated jewel tones
! Earthenware vases
! Chocolate accents

For more info on how to incorporate
these trends into your interior design,
visit HGTV.com
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We are excited to present our eighth annual

Best of House & Home.
As voted by our readers, the following companies and
professionals are being recognized for their quality products,
expertise, top-notch customer service and reliability. We're also
featuring a closer look at these companies in informative spotlights
and showcases that shed some light on their dedication. For your
next home project, there is no one better than these winners.
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APPLIANCES
BigCentric Appliance
(302) 304-1010
BigCentric.com

D & K Appliances
(610) 356-2424
DKAppliances.com

ARTIFICIAL GRASS/TURF 
Artificial Grass Turf
Warehouse
(610) 982-7805
ArtificialGrassTurfWarehouse.com

AWNINGS
Great Valley Awning & Tent
(610) 889-0711
GreatValleyPool.com

BASEMENT
REFINISHING
EWBN
(717) 556-0741
EWBN.net

BASEMENT
WATERPROOFING
BQ Basement Systems
(215) 989-4188
BQHouseAndHome.com

Dry Guys Waterproofing
(844) 641-1315
DryGuys.com

Waterproofing One
(800) 508-4144
WaterproofingOne.com

BATH DESIGN
MAW Construction Inc.
(215) 852-6710
MAWConstruction.net

CABINET REFACING
Chameleon Cabinet
Coatings
(610) 343-1504
(717) 431-6440
ChameleonCabinetCoating.com

CPOS Refacing
(484) 841-6204
CPOSRefacing.com

Let’s Face It
(215) 600-2154
LFIKitchens.com

CABINET REFINISHING
Chameleon Cabinet
Coatings
(717) 431-6440
ChameleonCabinetCoatings
.com

CABINET SHELVING
Shelf Genie of
Philadelphia
(215) 850-4463
ShelfGenie.com

CABINETRY
Alliance Custom
Cabinetry
(717) 715-9576
AllianceCustomCabinetry.com

Chameleon Cabinet
Coatings
(610) 343-1504
(717) 431-6440
ChameleonCabinetCoating.com

Sweet Water Woodworks
(610) 273-1270
SWWoodworksLLC.com

CHIMNEY CLEANING
Tony’s Chimney Care
(610) 873-0122
TonysHomeServices.com

CHRISTMAS LIGHTING
Vesta Wash
(484) 582-6799
WeHangChristmasLights.com

CLOSET
ORGANIZATION
Closets By Design SE
PENN
(866) 278-8881
ClosetsByDesign.com

CONCRETE
RESURFACING
Apex Concrete Coating
Solutions
(302) 993-6716
ApexConcreteCoatingSolutions
.com

Complete Concrete
Systems
(302) 396-0013
CompleteConcreteSystem.com

DECK BUILDER
Archadeck
(610) 696-3340
Archadeck.com

Decks-R-Us
(717) 407-5623
DecksRUsLLC.com

Keystone Custom Decks
(717) 553-0835
KeystoneCustomDecks.com

DECKING SUPPLIES
Sequoia Out Back
(215) 368-7245 (RAIL) 
(215) 918-3325 (DECK)  
DeckSupplies.com

S.W.I.
(610) 518-5187
ServiceWholesale.com

DECORATIVE
STAMPED CONCRETE
Architectural Concrete
Design
(866) 956-2818
ACDConcrete.com

Sundek of PA
(717) 245-2829
SundekOfPA.com

DRAPERIES
M.C. Weeks, Inc. 
Window Fashions &
Outdoor Kitchens
(610) 489-7231
MCWeeksInc.com

DRIVEWAYS
Boswell Brothers Paving
(215) 237-6609
BoswellBrothersPaving.com

DUCT CLEANING
Vesta Wash
(877) 625-9325
VestaDuctCleaning.com

ELEVATORS
Total Access
(610) 738-1214
TotalAccessCo.com

FENCING
Esch’s Fencing
(610) 857-1676

Montco Fence & Superior
Structures
(610) 287-7190
MontcoFence.com

FINANCIAL PLANNER
Key Financial
(610) 429-9050
KeyFinancialInc.com

FIREPLACES &
INSERTS
Gas Works
(610) 296-3557
4GasWorks.com

LanChester Grill & Hearth
(717) 442-8794
LanChesterGH.com

FLOORING
Fred Callaghan Carpet 
& Flooring
(610) 647-5566
FredCallaghanFlooring.com

Havertown Carpet 
& Flooring
(484) 454-3097
HavertownCarpet.com

Heritage Floors
(717) 687-7906
CarpetLancasterPA.com

FOUNDATION REPAIR
’58 Foundations
(610) 822-9849
58Foundations.com

FUEL SUPPLIER 
Sheller Oil
(610) 692-3388
ShellerOil.com

FURNITURE &
ACCESSORIES
Country Lane Furniture
(717) 867-5701
CountryLaneFurniture.com

Giunta’s Furniture
(484) 887-8271
GiuntasFurniture.com

Somethings Unique
(302) 426-1950
SomethingsUnique.com

GARAGE DOORS
Howell Door Company
(610) 692-7515
HowellDoor.com

Smoker Door Sales
(717) 442-5070
SmokerDoorSales.com

GARAGE FLOOR
RESURFACING
Apex Concrete Coating
Solutions
(302) 993-6716
ApexConcreteCoatingSolutions
.com

Floorguard
(215) 510-8326
Floorguard.com

Philadelphia Garage
(610) 655-3739
PhiladelphiaGarage.com

GARAGE
ORGANIZATION
Closets By Design SE
PENN
(866) 278-8881
ClosetsByDesign.com

Dream Garage
Remodeling
(215) 354-6502
GarageSolutionsPhiladelphia
.com

Garage Experts
(484) 997-6644
GarageExperts.com

GARDEN CENTER /
NURSERY
Mostardi’s Nursery 
& Greenhouse
(610) 356-8035
Mostardi.com

GENERATORS
Colonial Generators
(844) 376-9374
ColonialGenerators.com

Sunrise Comfort Solutions
(610) 854-8299
SunriseComfort.com

GRANITE & MARBLE
COUNTERTOPS
AAA Hellenic Marble 
& Granite
(610) 344-7700
AAAMarble.com

Colonial Marble & Granite
(610) 994-2222
ColonialMarble.net

Imperial Marble 
& Granite
(610) 521-0130
IMGStone.net

GRANITE/MARBLE
RESTORATION
MarbleLife of Delaware
Valley
(877) 218-3224
MarbleLife-DelawareValley.com

GRILLS
LanChester Grill & Hearth
(717) 442-8794
LanChesterGH.com

GUTTER PROTECTION
Quality One Roofing
(888) 301-ROOF (7663)
Quality1Roofing.com

HANDICAPPED
ACCESSIBLE
RENOVATIONS 
Total Access
(610) 738-1214
TotalAccessCo.com

HARDSCAPING DESIGN
Custom Patios
(484) 804-3818
CustomPatiosLLC.com

Dutchies Stone Works
(717) 587-8789
DutchiesStoneWorks.com

EWBN
(717) 556-0741
EWBN.net



HEATING & AIR
CONDITIONING
Chadds Ford Climate
Control
(610) 388-9333
ChaddsFordClimateControl.com

DiBiase Heating 
& Cooling
(610) 285-1813
DiBiaseHVAC.com

Sunrise Comfort 
Solutions
(610) 854-8299
SunriseComfort.com

HOME THEATERS
Surround Sounds
(610) 524-6900
SurroundSounds.com

INSULATION
Master Attic
(800) 285-4009
MasterAttic.com

INTERIOR DESIGN
M.C. Weeks, Inc. 
Window Fashions &
Outdoor Kitchens
(610) 489-7231
MCWeeksInc.com

KITCHEN DESIGN
Dilworth’s Kitchen 
& Bath Remodeling
(610) 917-9119
DilworthsCustomDesign.com

HomeTech Renovations,
Inc.
(215) 987-4092
HTRenovations.com

Kitchen Tune Up
(610) 364-5558
KitchenTuneUp.com/Main-
Line-PA

LANDSCAPE DESIGN
C.M. Jones Inc.
(610) 644-7224
CMJonesInc.com

Schnatz & Rohrer
Landscaping
(610) 696-5108
SchnatzAndRohrer
Landscaping.com

LAWN MAINTENANCE
Delaware Valley Turf
(610) 328-4170
DelawareValleyTurf.com

Eagle Power Turf 
& Tractor
(215) 348-9041
EaglePTT.com

LIGHTING - INDOOR
Home Lighting of Frazer
(610) 647-2370
FrazerLighting.com

Universal Home Lighting
(484) 887-0454
UniversalHomeLightings.com

MUDJACKING/
CONCRETE LEVELING
BQ Basement Systems
(215) 989-4188
BQHouseAndHome.com

MULCH/STONE/SOIL
Conestoga Stone
(610) 656-6466
ConestogaStone.com

Mulch & More
(610) 644-8086
Mulch-N-More.com

NATURAL
STONEWORK
Dutchie’s Stone Works
(717) 808-0072
DutchiesStoneWorks.com

NEW HOME BUILDER 
Lennar Homes
(609) 245-2227
Lennar.com

ORIENTAL RUG SALES
& CLEANING
Kazanjian Fine Oriental
Rug Company
(610) 525-2333
KazanjianGallery.com

ORNAMENTAL
IRONWORKS 
A&R Ironworks
(610) 497-8770
ARIron.com

OUTDOOR FURNITURE
Sequoia Out Back
(215) 918-3325
DeckSupplies.com

Tropicraft by Pavillon 
du Soleil
(610) 645-5400
TropicraftPatio.com

Ultimate Patios
(610) 430-2171
UltimatePatios.com

OUTDOOR KITCHENS
CKC Landscaping
(610) 436-1810
CKCLandscapingInc.com

EWBN
(717) 556-0741
EWBN.net

M.C. Weeks, Inc. 
Window Fashions &
Outdoor Kitchens
(610) 489-7231
MCWeeksInc.com

OUTDOOR
STRUCTURES/
GAZEBOS/ PERGOLAS/
PATIO COVERS
EWBN
(717) 556-0741
EWBN.net

Mainline Outdoor Living
(717) 858-2425
MainlineOutdoorLiving.com

PAINTING
360 Painting 
of West Chester
(484) 498-6334
360Painting.com

Benner & Sons
(610) 353-4850
BennerAndSons.com

Rhino Shield
(717) 638-4100
MyRhinoShield.com

PAVERS/
RETAINING WALLS
Brandywine Quarry
(610) 857-4200
BrandywineQuarry.com

PAVING
Boswell Brothers Paving
(215) 237-6609
BoswellBrothersPaving.net

PEST CONTROL
Hoffman’s Exterminating
(888) 463-3628
HoffmanExterminating.com

PLUMBING SERVICE 
Mattioni Plumbing Heating
& Cooling
(610) 269-0884
MatPlumbing.com

PLUMBING SUPPLY 
Kohler Signature Store 
by Hajoca
(484) 584-0098
Kohler.com

POOL DESIGN/
INSTALLATION
Anthony & Sylvan Pools
(877) 729-7946
AnthonySylvan.com

Blue Haven Pools 
by Calvitti
(610) 363-8007
BlueHaven.com

Keystone Custom Decks
(717) 553-0835
KeystoneCustomDecks.com

POOL SERVICE 
& SUPPLIES
Great Valley Pool Service
(610) 889-0711  
GreatValleyPool.com

POOLS - FIBERGLASS
Ordini’s Best 
Fiberglass Pools
(215) 602-3485
OrdiniSwim1Day.com

POWERWASHING
Thunder Wash
(610) 286-0041
ThunderWash.com

Vesta Wash
(877) 625-9325
VestaDuctCleaning.com

REALTOR
Lisa Getson, Keller Williams
(610) 520-0100
WeLovePhillyHomes.KW.com

Pat Harvey, Remax
(610) 563-8811
Homesnap.com/Patricia-Harvey

REMODELER/BUILDER
Griffiths Construction
(610) 827-7990
GriffithsConstruction.net

King Construction Company
(717) 354-4740
KingBarns.com

Rehabulous Homes, LLC
(610) 329-4789
RehabulousHome.com

ROOFING
E & E Contracting 
(717) 442-4814
EEContractingLLC.com

Middle Creek Roofing
(717) 949-2414
MiddleCreekRoof.com

PJ Fitzpatrick
(866) 927-2298
PJFitz.com

SCREENED PORCHES
First State Building 
& Design
(302) 898-5183
FSBD.co

SECURITY SYSTEMS
CareMore Home Watch
(484) 381-0135
CareMoreHomeWatch.com

SHEDS & OUTDOOR
STRUCTURES
Mainline Outdoor Living
(717) 858-2425
MainLineOutdoorliving.com

Reihl Quality Storage Barns
(717) 442-8655
RiehlQuality.com

Sheds Unlimited
(717) 442-3281
ShedsUnlimited.net

SHOWER
REPLACEMENT
Home Smart Industries
(888) 560-2592
HomeSmartInd.com

SIDING
E & E Contracting
(717) 442-4814
EEContractingLLC.com

M. Jay Builders
(610) 656-9389
MJayBuilders.com 

Reaction Exteriors
(484) 571-7100
ReactionExteriors.com

SOLAR ENERGY
Orbit Energy & Power
(800) 836-3987
OrbitEnergy.us

SPAS/HOT TUBS
Half Price Hot Tubs
(610) 456-2772
HalfPriceHotTubs.com

Ordini’s Best 
Fiberglass Pools
(215) 602-3485
OrdiniSwim1Day.com

STUCCO REMEDIATION
Five Star Contractors
(610) 827-1797
FiveStarContractors.com

SUNROOMS & PATIO
ENCLOSURES
Archadeck
(610) 696-3340
Archadeck.com

TILE
AAA Hellenic Marble 
& Granite
(610) 344-7700
AAAMarble.com

TREE SERVICE
Affordable Tree Service
(610) 698-6560

WALK-IN TUBS
Home Smart Industries
(888) 560-2592
HomeSmartInd.com

WATER
CONDITIONING
Martin Water
Conditioning
(800) 887-7555
MartinWater.com

WATER FEATURE
DESIGN/PONDS
Turpin Landscape Design
(610) 380-1119
TurpinLandscapeDesign.com

WINDOW TINTING
Tint-Pro
(610) 409-8000
Tint-Pro.com

WINDOW
TREATMENTS/
BLINDS/SHUTTERS
Heritage Design Interiors
(717) 354-2233
HeritageDesignInteriors.com

M.C. Weeks, Inc. 
Window Fashions &
Outdoor Kitchens
(610) 489-7231
MCWeeksInc.com

WINDOWS & DOORS
Global Home
Improvement
(866) 735-1121
GlobalHomeInc.com

Reaction Exteriors
(484) 571-7100
ReactionExteriors.com

WOOD MOLDING/
TRIMWORK
Home Trimwork
(215) 613-4100
HomeTrimwork.com
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From home gyms to extra entertainment
areas, finished basements add more living
space to homes 
without breaking 
new ground.
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So many homeowners
can’t envision their 
basements as anything

other than unorganized, don’t-
let-the-visitors-see storage, and
end up wasting the space’s 
possibilities. However, many are
now realizing that previously 
untapped potential and trans-
forming their underground
square footage into finished 
living spaces that they’re con-
stantly boasting about and
showing off to guests.

House & Home talked to local experts
to discuss the latest advancements in base-
ment finishings, including the most popular
trends and common uses for these repurposed
spaces. All but one say they’re seeing an in-
crease in basement renovations—but even
for that one, these projects are in high de-
mand.

“We have not seen an uptick in basements
but people are definitely still renovating
them,” says Dennis Gehman, owner of
Gehman Design Remodeling, adding that
this option is much more wallet-friendly
than putting an addition elsewhere. “It is
cheaper to finish that space because the
square feet of floor space is already there,
so we don’t have to build an addition. You
don’t need a foundation. You don’t need a
roof. It’s just putting the finishes in.”

And now more than ever, people are
looking to add—or in this case, take ad-
vantage of—as much space in their homes
as possible. Following the height of the
COVID-19 pandemic, many jobs are still
remote or hybrid, meaning people are spend-
ing much more time at home than they
have in years past.

Nick Kornea, owner of LBK Design
Build, says that he’s seen an increase in
basement renovation requests because of
the pandemic aftershocks.

“A lot of it has to do with the post-
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COVID world because people are spending more time at home
still. We feel that they’re looking for more space within their home,
especially if they have young kids,” Kornea explains.

There are many different ways that basements can be utilized to
ensure parents can finish the last few hours of their workday while
their children are arriving home from school.

Kornea says that clients oftentimes create home offices on the
lowest level, which frees up the ground level and above floors.
Some transform their basement into more of an entertainment
space, giving kids the opportunity to play or hang out while their
parents are upstairs.

“A lot of homeowners may have limited space in their overall
floor plan in their house, so they’re using the basement as a rec
room or playroom for their kids. Or, if they’re older kids or
teenagers, it’d be like a hangout spot,” he explains. This space uti-
lization allows for more privacy opportunities for all members of a
household, too.

Extra living room areas and entertainment rooms are popular
uses for finished basements, along with home theaters, gyms, and
even guest and in-law suites.

These projects require more involved work, including plumbing
for kitchenette sinks, bathroom showers and toilets, but are un-

doubtedly the way to go if you’re looking to increase the overall
value of your home. The experts agree that nothing says dollar
signs like an additional bedroom or full bathroom.

Regardless of how a homeowner decides to use it, finishing a
basement gives a new and more intentional purpose to an otherwise
overlooked space. Many times when Gehman first sees a project,
it’s an unfinished basement where homeowners have multiple things
going on—storage in one corner, exercise equipment in another
and a rug dedicated to children’s playtime somewhere else. He says
that finishing that space gives it a more deliberate appearance and
gives those using it a much more enjoyable experience.

“This space is sitting there, they’re probably using it for something
already. … Now they’re saying, ‘You know what, we’re spending so
much time down here and I’m tired to look at the concrete walls and
open ceiling joists so let’s finish it off,’” Gehman says.

After figuring out what they want the space to be used for, home-
owners must also decide the style their newfound space embodies.

The experts agree that the overwhelming majority of clients are
looking to make their basements what Kornea calls an “extension of
the house.” In other words, they want to make the level feel less like
it’s underground and more cohesive with the rest of their home’s
decor. 
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Gehman Design 
Remodeling
Harleysville, Pa.
(215) 513-0300
GehmanRemodeling.com

LBK Design Build
Doylestown, Pa.
(215) 675-5000
LBKDesignBuild.com

Transylvania Concrete
Coatings
Serving South Jersey
(856) 212-1109
HouseAndHome.OneDayFloors.com

RESOURCES
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BA S EMENT  B R I L L I ANCE

“People don’t want it to look
or feel like a basement anymore,”
Gehman says. Drop and sus-
pended ceilings are telltale signs
of a basement, which is what
his clients are steering away
from.

“People don’t even like to
call it a basement. We call it a
‘finished lower level,’” Gehman
explains. Of course, it’s difficult
to mask this reality when many
lower levels don’t have large
windows or high ceilings. That’s
where, Kornea says, clients opt
for walkout style basements, al-
lowing an exit and entry as well
as the opportunity for natural
light and that above-ground feel.

A lot of the “basement feel”
also comes from the flooring.
Bob Pop, owner of Transylvania
Concrete Coatings, is seeing a
trend in the flooring that people
are choosing for their personal
gyms, man caves and television
rooms.

Pop says that “seamless,
resinous floor” like polyaspartic

or polyurea flooring has become
the most popular for finished
spaces because people are be-
coming more and more educated
on the topic. 

“It is durable, tough, anti-
bacterial, anti-microbial. In the
event of flooding, it would not
get damaged and is easy to
clean,” Pop explains, adding
that the typically popular carpet
and floating floors have a lot
more issues with mold.

That being said, adding an
area rug or two is a great way to
incorporate pops of color, warmth
and comfort into any basement
space while maintaining the prac-
ticality of hard flooring.

These spaces, regardless of
how you use them or how you
decorate them, are crucial square
footage that can add value to a
home and the lives of those re-
siding there. Families feel pride
in showing off their luxurious
downstairs den instead of closing
the basement door every time
they have guests over.
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WHEN YOU MEET 
WITH CLIENTS, WHAT
ARE SOME THINGS 
YOU NEED TO KNOW
ABOUT THEIR LIFESTYLE
TO GUIDE THEIR 
SELECTION?
Most individuals typi-
cally have saved pictures
they found online or in
magazines to establish
an idea of their design preferences. We also
want to know about what’s going on in the
space where the stone will be used. Every
household is different. Materials they might
like or find attractive might not be the best
choice for their home. Granite is very dense
and durable. It is heat resistant and scratch
resistant, with minimal maintenance. Marble
is a classic choice with unrivaled beauty and
gives you a timeless look. It may be a little
softer than granite, but will still give you a
very durable surface. 

CAN YOU TALK ABOUT THE EMERGING 
POPULARITY OF NATURAL STONE QUARTZITE
AND YOUR KNOWLEDGE OF IT?
Engineered quartz has gained popularity over
the past couple of years, but natural stone is
still the most requested for its beauty and
durability. Natural stone quartzite is an es-
pecially good choice for kitchens. Everyone
likes the look of marble, but it’s softer and
more porous. Quartzite is a dense stone that
can handle the impact and functionality in a
kitchen, and it’s not as porous. 

We directly import this stone from the
quarries to our facility, which enables us to
pass discounted pricing on to clients for rare
quartzites in a wide variety of colors. The

materials are temperamental and require a
high level of care and precision, which Hellenic
excels and specializes in.

WHAT ARE THE NEWEST MATERIALS ON THE
MARKET AND WHERE ARE THEY BEST USED
IN THE HOME?
We’re really excited about the design potential
with products from Silestone and Dekton in
shower wall and bathroom applications. People
have been longing for a solid-slab, seamless
look on their shower walls—nobody likes
grout joints—but this comes with additional
labor to get these large slabs into tight shower
spaces. These new products are more durable
and thinner, making them easier to transport
and install. Silestone is engineered quartz and
in particular has some nice combinations of

natural stone-looking materials, as well as
muted patterns for the monochromatic look
people want. Dekton is a porcelain and glass
hybrid with quartz that is more durable and
still gives that desirable natural stone look.
This is something that we are specializing in.

HOW CAN CUSTOMERS ARRANGE TO VISIT
YOUR SLAB YARD TO SEE THEIR OPTIONS?
Our slab yard is open by appointment so we
can control the amount of people in the
building at a time, everything is spaced out
and we also have outdoor inventory available
weather permitting. We have implemented
additional safety measures, including UV
light systems and UV air purifiers to reduce
airborne contaminants and provide more
peace of mind for customers. We also offer
virtual appointments. 

Our inventory of marble, granite, soap-
stone and quartzite is very strong right now,
we’ve added a lot of new products for
people. We have about 200 different colors
on display, and our stones are directly im-
ported from places like Italy, Brazil and
Africa. It’s always beneficial to walk through
and see the stone in different lighting, and
more often than not, people find something
they never expected.  

HouseMagazine.com

asktheexpert

STONE MATERIALS ARE ESSENTIALLY THE ICING OF ANY KITCHEN OR BATHROOM
PROJECT, PROVIDING BOTH THE FUNCTIONAL VALUE OF PULLING THE ROOM’S
COMPONENTS TOGETHER AND SOMETHING PLEASING FOR THE EYE.

Choosing the perfect stone takes careful consideration, and the guidance of someone who
knows the product. At AAA Hellenic, customers can turn to professionals who have decades of
experience designing and installing stone in kitchens, bathrooms, foyers, fireplaces and even in
outdoor living spaces. Mike Werner, sales manager, is one such expert who has been with the
family-focused company for more than 10 years. 

House & Home spoke with Werner about how new products from Silestone and Dekton are
giving people the high-end looks they’ve wanted at a more reasonable price.

AAA Hellenicby Liz Hunter
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Mike Werner, 
sales manager

!Expertise: MARBLE ,  GRANITE  AND T ILE

West Chester, Pa.
(610) 344-7700 | AAAMarble.com
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O F  O P P O R T U N I T Y

When most people think about the
décor in their home, the first aspects
that come to mind are the furnishings,

paint colors, artwork and other accessories
that help define a space. Usually further
down the list—but just as important—are
the window treatments, which sometimes
get overlooked but can be crucial to tying a
room together.

Of course, blinds, shades and draperies
play a functional role in providing privacy,
protection from the elements and light control,
but they can also be a way for a homeowner
to add flair and personality. The type and
size of the window, the specific room and
personal taste are all factors in determining
which treatment would be the best choice.

House & Home spoke to local profes-
sionals to learn more about the decision-
making process and the trends to be aware
of heading into 2023.

SEEKING EXPERT ADVICE
As in many areas of home décor these days,
the options for window treatments seemingly
go on and on. Whether a homeowner is pri-
marily interested in functionality, aesthetics
or a combination of both, there are countless
offerings to choose from and the task can be
overwhelming.

That’s where the services of an informed
professional can be instrumental, and will likely
save the customer money in the long run.

“We really focus on trying to direct people
to make the right choices,” says Denise Mc-
Cracken, showroom manager at Ambiance
Design. “Different shadings accomplish dif-
ferent things, and depending on the person’s
needs, one shade might be better than another
style. … They’re investing money in this and
we want to make sure they get what’s best
for their décor and still give them an updated
look.”

Getting to know the customer’s lifestyle
and preferences goes a long way, enabling
professionals to steer them toward certain
products and away from upgrades that may

be unnecessary. For example, McCracken
points out that a home situated on a private
lot would not have as many privacy concerns
as one in a busy neighborhood.

Stella Zaffino, showroom manager at
Blind Builders Inc., takes a similar approach
with customers and, like McCracken, en-
courages them to bring photos to assist with
the process.

“I ask a lot of people if they have a
picture of the window or the room, because
it’s definitely a huge help to see what I’m
working with and I can offer a suggestion
or offer a situation that the customer may

not be thinking about,” she says.
“There are so many options out there, so

I’m able to say that options X, Y and Z
aren’t necessarily going to work for them. It
narrows down the options and makes things
a little bit easier to understand, and we can
go over what would be the appropriate
product for that project.”

Zaffino adds that taking the time to visit
a showroom is much more effective than
just browsing online for window treatments.

“Seeing them on a computer screen does
not do them justice,” she says. “To be able
to come in and touch, feel and operate shades
really gives you a sense of the quality and
how great they are.”

POPULAR SELECTIONS
Once the wants and needs of the client have
been determined, they can be presented with
different choices for their home. One product
that McCracken frequently recommends is a
Silhouette shade from Hunter Douglas, which
is notable for its versatility. 

“That’s what I have in my home and it’s
what we call a multi-functional product: You
get several levels of both privacy and light
control from it, and you’re not necessarily
closed off from the outside world,” she says.
“It’s a combination of sheers and a fabric
vane in the middle, and when you have that
vane open, you can still see outside through
the sheers. But most of the time those two
layers of sheers are enough to give you
privacy during the day, when it’s hard to see
into someone’s house. 

“Then in the evening, when it’s easier to
see into someone’s house, you simply close
the fabric vanes and you have complete
privacy. It really does check all of the boxes
and it has a few added benefits, like protecting
your interior furnishings and floors from UV
rays that fade everything.”

Cellular honeycomb shades, Zaffino says,
are similarly versatile and can work in both
traditional and contemporary setups. They
are offered in a variety of colors, textures

WINDOWSWINDOWS
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Custom window treatments offer privacy, light control and energy efficiency, 
while also adding a stylish finishing touch to home décor.
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and patterns, and are one of
Blind Builders’ top sellers.

Plantation shutters are an-
other popular choice because
they are easy to maintain,
durable and provide complete
light control as well as energy
efficiency.

“I’m a huge fan of plantation
shutters because you can put
them in different types of rooms
and with different styles,” Zaffi-
no says. “Like the honeycombs,
you can make them look very
traditional in an old, historic
home—which we have a lot of
in this area—or you can make
them look modern and con-
temporary. There are a lot of
different types of plantation
shutters: You’ve got PVC shut-
ters if you have a window in
the shower; you’ve got hybrid
shutters; and you’ve also got
solid wood shutters, where you
can match stains and paints
and fully customize them.”

The vinyl shutters, McCrack-
en adds, are often used in Shore
homes because of their coastal
feel and ability to withstand
humidity.

Roman shades are still in
demand when it comes to a
more formal look, Zaffino says,
although she rarely gets requests
for vertical shades anymore.
Then there are soft treatments—
fabric-related items like draperies
or curtains in which the home-
owner can add personal style
to the room.

“We’re doing less and less
of the full drapery, but we do a
lot of a stationary side panel,
which is a great way to bring
in a bold color or a pattern
without being overwhelming,”
Zaffino says. “We’re also doing
a lot of the cornice boards—a
nice, fabric-wrapped cornice
across the top is another great
way to bring in a nice, bold
color without having it be a
big part of the room.”

Soft treatments are usually
the finishing touch, according
to McCracken.

“It’s often the last piece of
decoration—the jewelry to the
outfit, if you will—and it can
make the room,” she says. “We
work with a lot of interior de-

signers in the area and they’ll
come to us to have us take care
of that aspect of their project.
It definitely adds something to
the space.”

TAKING CONTROL
Of course, no talk about win-
dow treatments is complete
without getting into motoriza-
tion, which continues to grow
in popularity. Not only can
blinds or shutters be operated
with the push of a button, but
they can also be programmed
to open and close at certain
times of the day, promoting
better energy efficiency.

“Those are definitely on the
rise in popularity,” McCracken
says. “We find that sometimes
people come in and spec out
motorization for a certain area
of the house, and then they’ll
come back and want more once
they get a taste of it. They want
it in every room.”

Motorization used to be a
harder sell for older generations,
but according to Zaffino, that’s
no longer the case. 

“Everybody at least has an
Alexa in their house and they
carry around an iPhone,” she
says. “Motorization allows peo-
ple to integrate their home with
their technical life. … Hunter
Douglas makes a very user-
friendly product. We have these
displays in the showroom, and
when we sit down and talk
about them, I show customers
and let them operate them. They
realize it’s not that scary, it’s
nice and easy.” 

 

RESOURCES
Ambiance Design
Blue Bell, Pa.
(267) 898-0200
ADWindowTreatments.com

Blind Builders Inc.
Feasterville, Pa.
(215) 322-5855
BlindBuilders.com 
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Since 2004, Imperial Marble & Granite
has been working with clients from
all over eastern Pennsylvania to
design, fabricate and install uniquely

stunning natural stone and quartz fur-
nishings, from residential kitchens and
bathrooms to retail establishments’ recep-
tion spaces and dining areas.

But owner Albert Kzelian noticed a worri-
some decline in clients from Exton, Malvern,
King of Prussia, West Chester and other areas
for whom Imperial’s Essington location was
just a little too far away.

So, just like with every job Imperial puts
its name on, Kzelian came up with a solution
that prioritizes his customers’ needs: establishing
a showroom closer to them.

“I said, ‘OK, if you guys don’t want to
come to us, we’ll come to you,’” he begins.
“An opportunity came up at this location in
West Chester and I could not resist. We built a
4,000-square-foot, beautiful showroom, and
it’s right on West Chester Pike.”

The result was a wide-open, thoughtfully
designed space. Open since April, that West
Chester showroom is already a resoundingly
well-received success. 

One of the most striking features of the
Imperial showroom is that there are no tiny
samples trying to approximate the full extent
of all the colors and natural beauty that exist in
one piece of marble or granite: The entire slab
is available for client scrutiny, which Kzelian

says is crucial in helping them fully assess a
stone they’re considering for their home.

“The sample certainly doesn’t justify what
the slab looks like,” he explains. “The slabs
have so many variations that a sample that’s
just six or 12 inches isn’t going to tell you
about the entire piece because that piece has
gold, gray, white, beige, all these
different colors that a sample
can’t show you. So when the
customer sees the whole entire
piece, they’re like, ‘Oh my God,
this is beautiful!’ or ‘Wow, this
is not what I was expecting, it’s
too busy.’” 

But the showroom, Kzelian
points out, “is not just for coun-
tertops.” It’s also where you can
find an array of ceramic and
marble tile, vanities, faucets and
sinks, knobs, kitchen cabinetry,
lighting and even sound systems. Imperial also
outsources appliances so “we can give everything
to the customer looking for a complete kitchen.”

“We have a variety of different things,”
Kzelian says. “A homeowner could come in
and purchase pretty much everything for every
room all at once.”

The Imperial team stays on top of current
trends and client-demographic preferences—
Kzelian notes that customers under 40 tend to
gravitate to the manmade quartz but those 40
and older still prefer more natural stone like

granite and marble, while neutral colors are
staging a comeback in demand across the
board—that guide their offerings. 

And for much of those in-stock options,
Kzelian adds that Imperial is the only place in
the state where they can be purchased. “There
are specific products or colors that we’re the
exclusive dealers of in Pennsylvania. Nobody
else carries them or has them.” 

While the West Chester showroom gives
clients a chance to get an up-close, hands-on
look at all the pieces Imperial has in stock, one

of the biggest advantages to them is
the cost savings that comes with making
a purchase directly with Imperial. 

But what really differentiates Impe-
rial from the rest is the kind of dedicated,
attentive client support that drove

Kzelian to open up a showroom to better
assist his customers in the first place.

“Customer service is No. 1, No. 2 is
craftsmanship and No.3—which is the most
important thing—is turnaround,” he says.
“From template to install, it’s a 10-day turn-
around.We have the technology and machinery
to back us up. Everything is done by digital
measurements and laser measurements, so
that helps us make things more precise and
accurate.” 

It is that determination to deliver high-
quality, skilled and minimally intrusive work
to clients that Kzelian believes will ensure
that Imperial keeps growing so it can keep
finding new ways to ensure all their clients’
needs are met. 

“We started out in 2004 with six
employees and now have 43,” says Kzelian.
“Our second location is helping us to continue
helping clients with a warehouse experience
that has all the beautiful lights and design of
a showroom.”
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Imperial Marble & Granite 
Main location: 200 Old Tinicum Island Road,
H Complex, Essington, Pa. (610) 521-0130

Showroom: 1311 West Chester Pike, West Chester, Pa.
(610) 738-5277 | IMGStone.net
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Just a Stone’s
Throw AwayDebuting a West Chester

showroom earlier this year
has helped Imperial Marble & Granite bring its dedicated
customer service and exclusive products to even more Pennsylvania
homeowners. by Madeleine Maccar
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