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IMPERIAL MARBLE AND GRANITE, INC.
AIRPORT BUSINESS COMPLEX

200 OLD TINICUM ISLAND ROAD, ESSINGTON, PA 19029
Visit our 4,500 sq. ft. showroom and 25,000 indoor warehouse. 
Choose from over 500 slabs of Granite, Marble & Cambria
Call for Your Free Estimate & Design Consultation

610-521-0130  • www.imgstone.net

RING OLD WORLD ELEGANCE TO YOUR HOME…_________________________________________________________________________

SPECIALISTS IN THE FABRICATION & INSTALLATION OF NATURAL STONE & QUARTZ
Kitchen Countertops | Vanity Tops | Fireplace Surrounds | Bar Tops | Slab Walls_______________________________________________________________________

Buy from the
Manufacturer
DIRECT and
SAVE BIG!

Will beat Big Box
Store Estimates

Select colors 
up to 20% off!

Must mention House &
Home for special pricing.

Family Owned and Operated
since 2004

QUARTZ COUNTERTOPS 
STARTING FROM

$1,899
Up to 40 sq. ft. installed with 8 free edges 

to choose from. Exp 12/30/21

Cambria & 
Silestone 

Promotion
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We are excited to present our seventh annual
Best of House & Home.
As voted by our readers, the following companies and
professionals are being recognized for their quality products,
expertise, top-notch customer service and reliability. We're also
featuring a closer look at these companies in informative spotlights
and showcases that shed some light on their dedication. For your
next home project, there is no one better than these winners.

W E  P R O U D L Y  P R E S E N T  T H E  2 0 2 1

Featuring

Bestof

W I N N E R S ,  S P O T L I G H T  a n d S H O W C A S E

BOHH Intro-Full_1121-DCCHE_BestOf  11/29/21  4:29 PM  Page 1

creo



HouseMagazine.com12 HOUSE & HOME NOVEMBER/DECEMBER 2021 

APPLIANCES
BigCentric Appliance
(302) 304-1010
BigCentric.com

D & K Appliances
(610) 356-2424
DKAppliances.com

BASEMENT
REFINISHING
EWBN
(717) 556-0741
EWBN.net

BASEMENT
WATERPROOFING
’58 Foundations
(610) 822-9849
58Foundations.com

Basement Waterproofing
Specialists
(800) 700-9171
BasementWaterproofingSpeci
alists.com

BQ Basement Systems
(215) 989-4188
BQHouseAndHome.com

BATH DESIGN
Bath Tune Up
(484) 209-2547
BathTuneUpMainLine.com

CABINETRY
Alliance Custom
Cabinetry
(717) 715-9576
AllianceCustomCabinetry.com

Sweet Water Woodworks
(610) 273-1270
SWWoodworksLLC.com

CABINET REFACING
Kitchen Magic
(800) 510-4710
KitchenMagic.com

Kitchen Tune Up
484-435-7430
KitchenTuneUp.com/main-line
-pa

Let’s Face It
(215) 600-2154
LFIKitchens.com

CABINET REFINISHING
Chameleon Cabinet
Coatings
(717) 431-6440
ChameleonCabinetCoatings
.com

CABINET SHELVING
Shelf Genie of
Philadelphia
(215) 850-4463
ShelfGenie.com

CHRISTMAS LIGHTING
Vesta Wash
(484) 582-6799
WeHangChristmasLights.com

CLOSET
ORGANIZATION
Closets By Design SE
PENN
(866) 278-8881
ClosetsByDesign.com

CONCRETE
RESURFACING
Delaware Valley Concrete
Coatings
(484) 727-8462
DelawareValleyConcreteCoatin
gs.com

Everstone Floors of NEPA
(484) 824-0311
EverstoneFloorsOfNEPA.com

DECK BUILDER
Archadeck
(610) 696-3340
Archadeck.com

Deck Craft Plus, LLC
(610) 273-3317
DeckCraftCustomDecks.com

Keystone Custom Decks
(717) 355-0592
KeystoneCustomDecks.com

DECK RESTORATION
Decks-R-Us
(717) 407-5623
DecksRUsLLC.com

DECKING SUPPLIES
Sequoia Out Back
(215) 368-(RAIL) 7245
(215) 918-(DECK) 3325 
DeckSupplies.com

S.W.I.
(610) 518-5187
ServiceWholesale.com

DECORATIVE
STAMPED CONCRETE
Architectural Concrete
Design
(866) 956-2818
ACDConcrete.com

SUNDEK OF PA
(717) 245-2829
SundekOfPA.com

DRAPERIES
Calico Corners
(610) 444-9700
CalicoCorners.com

DRIVEWAYS
Boswell Brothers Paving
(215) 237-6609
BoswellBrothersPaving.com

DUCT CLEANING
Vesta Wash
(877) 625-9325
VestaDuctCleaning.com

ELEVATORS
Total Access
(610) 738-1214
TotalAccessCo.com

FENCING
FenceUSA
(866) 639-7599
FenceUSA.com

FIREPLACES &
INSERTS
Gas Works
(610) 296-3557
4GasWorks.com

LanChester Grill & Hearth
(717) 442-8794
LanChesterGH.com

FLOORING
Creative Floors & More
(610) 873-6220
CreativeFloorsAndMore.com

Heritage Floors
(717) 687-7906
CarpetLancasterPA.com

FOUNDATION REPAIR
’58 Foundations
(610) 822-9849
58Foundations.com

BQ Basements & Concrete
(215) 989-4188
BQHouseAndHome.com

FURNITURE &
ACCESSORIES
Blue Ridge Furniture
(717) 445-6595
BlueRidgeFurniture.com

Country Lane Furniture
(717) 867-5701
CountryLaneFurniture.com

PA Dutch Woodcraft
(717) 945-8841
PADutchWoodcraft.com

GAME ROOM
SUPPLIES
Buoy Billiards
(610) 296-0740
BuoyBilliards.com

GARAGE DOORS
Smoker Door Sales
(717) 442-5070
SmokerDoorSales.com

GARAGE FLOOR
RESURFACING
Everstone Floors of NEPA
(833) 243-8786
EverstoneFloorsOfNEPA.com

Floorguard
(215) 510-8326
Floorguard.com

GarageTek of Greater
Philadelphia
(215) 262-2622
GarageTek.com

GARAGE
ORGANIZATION
Closets By Design SE
PENN
(866) 278-8881
ClosetsByDesign.com

Dream Garage
Remodeling
(215) 354-6502
GarageSolutionsPhiladelphia
.com

Garage Experts
(484) 997-6644
GarageExperts.com

GRANITE & MARBLE,
COUNTERTOPS
AAA Hellenic Marble 
& Granite
(610) 344-7700
AAAMarble.com

Colonial Marble & Granite
(610) 994-2222
ColonialMarble.net

Imperial Marble 
& Granite
(610) 521-0130
IMGStone.net

GENERATORS
Colonial Generators
(844) 376-9374
ColonialGenerators.com

GRILLS
LanChester Grill & Hearth
(717) 442-8794
LanChesterGH.com

GUTTER PROTECTION
Quality One Roofing
(888) 301-ROOF (7663)
Quality1Roofing.com

HANDYMAN SERVICE
Checklist Handyman
(484) 380-LIST
HandyManInDowningtownPA.
com

HARDSCAPING DESIGN
Custom Patios
(484) 804-3818
CustomPatiosLLC.com

EWBN
(717) 556-0741
EWBN.net

Western View
Landscaping
(717) 663-8617
WesternViewLandscapes.com

H&H_BestOfHouseandHome_11_21_DelChester.qxp_8.5x10.5  11/29/21  4:01 PM  Page 1

creo



HEATING & AIR
CONDITIONING
Community Heating & Air
(610) 241-7400
CommunityHVAC.net

Sunrise Comfort Solutions
(610) 854-8299
SunriseComfort.com

INSULATION
Master Attic
(800) 285-4009
MasterAttic.com

INTERIOR DESIGN
Bella Home Interiors
(856) 468-4400
BellaHomeInteriors.com

KITCHEN DESIGN
Dilworth’s Kitchen 
& Bath Remodeling
(610) 917-9119
DilworthsCustomDesign.com

Kitchen Tune Up
(610) 364-5558
KitchenTuneUp.com/main-line
-pa

Main Line Kitchen Design,
LLC
(610) 510-2024
MainLineKitchenDesign.com

LANDSCAPE DESIGN
CKC Landscaping
(610) 436-1810
CKCLandscapingInc.com

Schnatz & Rohrer
Landscaping
(610) 696-5108
SchnatzAndRohrerLandscapin
g.com

Turpin Landscape Design
(610) 380-1119
TurpinLandscapeDesign.com

LANDSCAPE LIGHTING
CKC Landscaping
(610) 436-1810
CKCLandscapingInc.com

LAWN MAINTENANCE
Delaware Valley Turf
(610) 328-4170
DelawareValleyTurf.com

LIGHTING - INDOOR
Home Lighting of Frazer
(610) 647-2370
FrazerLighting.com

Universal Home Lighting
(484) 887-0454
UniversalHomeLightings.com

MUDJACKING/
CONCRETE LEVELING
BQ Basement Systems
(215) 989-4188
BQHouseAndHome.com

MULCH/STONE/SOIL
Mulch & More
(610) 644-8086
Mulch-N-More.com

NATURAL
STONEWORK
Dutchie’s Stone Works
(717) 808-0072
DutchiesStoneWorks.com

Turpin Landscape Design
(610) 380-1119
TurpinLandscapeDesign.com

ORIENTAL RUG SALES
& CLEANING
Kazanjian Fine Oriental
Rug Company
(610) 537-8921
KazanjianGallery.com

Knots & Weaves
(610) 644-9192
KnotsAndWeaves.com

OUTDOOR FURNITURE
Sequoia Out Back
(215) 918-3325
DeckSupplies.com

Tropicraft by Pavillon 
du Soleil
(610) 645-5400
TropicraftPatio.com

Ultimate Patios
(610) 430-2171
UltimatePatios.com

OUTDOOR KITCHENS
EWBN
(717) 556-0741
EWBN.net

Turpin Landscape Design
(610) 380-1119
TurpinLandscapeDesign.com

OUTDOOR
STRUCTURES/
GAZEBOS/ PERGOLAS/
PATIO COVERS
Decks-R-Us
(717) 407-5623
DecksRUsLLC.com

EWBN
(717) 556-0741
EWBN.net

Stump’s Decks & Porches
(717) 351-0913
PADeckBuilder.com

PAINTING
Benner & Sons
(610) 353-4850
BennerAndSons.com

Rhino Shield
(717) 638-4100
MyRhinoShield.com

PAVER RESTORATION
A.F.N. Landscapes
(610) 459-3466
PaverPros.com

CKC Landscaping
(610) 436-1810
CKCLandscapingInc.com

PAVING
Boswell Brothers Paving
(215) 237-6609
BoswellBrothersPaving.net

Lyons & Hohl Paving
(717) 355-9219
LyonsHohlPaving.com

PEST CONTROL
Hoffman’s Exterminating
(888) 463-3628
HoffmanExterminating.com

POOL DESIGN/
INSTALLATION
Blue Haven Pools 
by Calvitti
(800) 219-2141
BlueHaven.com

Ted’s Pools
(610) 359-1301
TedsPools.net

POOLS - FIBERGLASS
Ordini’s Best 
Fiberglass Pools
(215) 602-3485
Swim1Day.com

Turpin Landscape Design
(610) 380-1119
TurpinLandscapeDesign.com

POOL SERVICE &
SUPPLIES
Great Valley Pool Service
(610) 889-0711  
GreatValleyPool.com

POWERWASHING
Vesta Wash
(877) 625-9325
VestaDuctCleaning.com

REMODELER/BUILDER
Rehabulous Homes, LLC
(610) 329-4789
RehabulousHomesLLC.com

Third Generation
Contracting LLC
(610) 331-2324
3rdGenerationContracting.com

ROOFING
E & E Contracting 
(717) 442-4814
EEContractingLLC.com

Middle Creek Roofing
(717) 949-2414
MiddleCreekRoof.com

Preferred Home
Improvement
(267) 296-9274
PreferredHomeImprovements.
net

ROOFING MATERIALS
Strawder Family
Innovations
(844) 347-4343
TheRidgePro.com

SCREENED PORCHES
First State Building 
& Design
(302) 898-5183
FSBD.co

SHEDS & OUTDOOR
STRUCTURES
Reihl Quality Storage
Barns
(717) 442-8655
RiehlQuality.com

Stoltzfus Structures
(610) 593-7700
MySheds.com

Waterloo Structures
(610) 857-2170
WaterlooStructures.net

SHOWER
REPLACEMENT
PJ Fitzpatrick
(866) 832-7204
TrustPJ.com

SIDING
E & E Contracting
(717) 442-4814
EEContractingLLC.com

Reaction Exteriors
(484) 571-7100
ReactionExteriors.com

SOLAR ENERGY
Lumina Solar
(800) 971-6118
LuminaSolar.com

Orbit Energy & Power
(800) 836-3987
OrbitEnergy.us

SPAS/HOT TUBS
Joe Ordini’s Best
Fiberglass Pools
(215) 602-3485
Swim1Day.com

SUNROOMS & PATIO
ENCLOSURES
Archadeck
(610) 696-3340
Archadeck.com

First State Building 
& Design
(484) 303-4384
FSBD.com

TILE
AAA Hellenic Marble 
& Granite
(610) 344-7700
AAAMarble.com

TREE SERVICE
Pezzotti Brothers
(484) 362-0903
PezzottiBros.com

WALK-IN TUBS
Home Smart Industries
(610) 459-5808
HomeSmartInd.com

WATER
CONDITIONING
Martin Water
Conditioning
(800) 887-7555
MartinWater.com

WATER FEATURE
DESIGN/PONDS
Turpin Landscape Design
(610) 380-1119
TurpinLandscapeDesign.com

WINDOWS & DOORS
Global Home
Improvement
(866) 735-1121
GlobalHomeInc.com

Pella Windows & Doors
(877) 760-0638
PellaPhilly.com

WINDOW TINTING
Tint-Pro
(610) 409-8000
Tint-Pro.com

WINDOW
TREATMENTS/
BLINDS/SHUTTERS
Heritage Design Interiors
(717) 354-2233
HeritageDesignInteriors.com

M. C. Weeks, Inc. Window
Fashions
(610) 489-7231
MCWeeksInc.com

WOOD MOLDING/
TRIMWORK
Home Trimwork
(215) 613-4100
HomeTrimwork.com
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ince Amos Esh founded Keystone Custom Decks in 1983, the company
has operated under one prevailing philosophy: Treat customers well,
fairly and like family.

“The company was built on making sure that every customer is well taken
care of,” says Michael Esh, one of Amos’ sons who grew up in the family busi-
ness. “There were even times when my father took a loss on a job to make
sure that his customers were satisfied. That is who we are and what we do.”

While Amos unfortunately and unexpectedly passed away earlier this
year, his legacy lives on in the four sons who are building on that reputation of strong ethics
and ideals their father established. 

“It’s all about customer service: treating our customers well and providing a good customer
experience,” Esh explains. “That’s very much a foundational part of our company. … Overall,
contractors kind of have a bad rap, so we strive to be the opposite of that. We look at the pain
points people have with contractors and we try to address those head on to make sure we avoid
those issues.” 

Growing up in construction has ensured that the practical skills and know-how the Esh
brothers inherited are just as deep-seated as the strong moral principles their father embraced
as Keystone’s guiding directive.

“We’ve been surrounded by this industry,” says Esh. “I think the biggest benefit for me was
watching the work ethic my dad had. He did a very good job of teaching us to work hard and
treat people well. So not only being told that that’s the right thing to do, but also seeing that
lived out every day, I think is one of the great parts of growing up in a family business like this.”

Befitting a team that’s grown to include more than 100 employees, the company does a
lot more than decks these days. Keystone’s areas of expertise have expanded, making it a one-
stop shop that also offers patios, porches, outdoor kitchens, masonry and, soon, pool instal-
lation, reflecting how homeowners have come to regard their backyards.

“Even though our name is still Keystone Custom Decks, that doesn’t really describe what
we do anymore,” he notes. “We design and build outdoor living spaces. The backyard has become
an extension of the home. When my dad started the company, the deck was something you
stuck on the back of your house for a picnic table or a grill; now, it’s almost like we’re adding
an addition onto the home. The concept around designing these kinds of spaces has changed.
There’s a lot more thought put into it and there’s a lot more options.” 

profile

The second-generation
contractor Keystone 
Custom Decks has grown
exponentially across four
decades of operation, but 
the leadership team has
always remained true to its
founder’s roots of prioritizing
honest, quality work and
customer satisfaction. 
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And working with one contractor, especially
one that focuses on all-encompassing projects
rather than one-off standalones, ensures consis-
tency and an intimate understanding of how every
feature influences and affects the others. 

“We are looking to focus on entire projects:
a deck, patio, pool, pool house, the whole
thing,” says Esh. “The advantage of doing it all
together is, for one, it’s seamless in how it all
fits together—and you know all the pieces will
fit together. The other is that you’re working
with one company and one point of contact who
knows your property.”

As Keystone diversifies its offerings, its show-
room has reflected that growth. Giving cus-
tomers a place where they can experience a
hands-on interaction with the fixtures they’re
selecting for their outdoor spaces “has been a
game-changer,” Esh observes, as has the cozi-
ness of its café. 

“If you’re looking at things like colors and
textures, a web page or a catalog won’t give you
as true of an idea as coming into a showroom
to touch it and see it in person,” he points out.
“The showroom has just really helped people
visualize what a project will look like, as well
as inspire them. It’s all part of creating a good
customer experience: We also have a coffee shop
on-site so it’s an educational, practical and fun
trip for people.” 

The range of high-quality work Keystone
is able to deliver by offering a range of services
all under one roof is further supplemented by
in-house experts being hands-on from the
very beginning, starting with an on-site survey
of the property that yields 3D models of the pro-
posed project. Because while the company has
evolved quite a bit in nearly 40 years, the things
that matter most will always remain the same.

“Forty percent of our leads are word-of-mouth
referrals, and it’s because we listen to our cus-
tomers,” Esh says. “The best compliment we get
is when clients tell us we visualized what they want
better than they could. The business has grown
tremendously but we’re still very much a family
business that just wants to treat people well. That’s
the legacy my father left behind.”  

by Madeleine Maccar

Keystone Custom Decks | KeystoneCustomDecks.com
Serving Del., Md., N.Y. and Pa. | Pa. office: (717) 355-0592 | N.Y. office: (315) 227-2288

A Legacy of
Leading With Ethics
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A finished basement can add valuable space 
to a home, but there are several important steps 

to take during the remodeling process.

UNTAPPED
POTENTIAL

B Y  M A T T  C O S E N T I N O
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No matter what the space is going to be used for, there are 
important precautions that must be taken even before the design is
considered or construction can begin. House & Home spoke to sev-
eral area professionals to learn more about these steps along 
with design trends and creative solutions to common issues.

STARTING THE PROCESS
After the decision has been made to finish the basement and the con-
tractor has been hired, one of the very first concerns is addressing
any mildew or moisture issues. Hurricane Ida recently served as a
reminder that serious storms have become more frequent in this area,
and water damage can have major implications regarding such an
expensive investment.

According to Todd Prosan of ’58 Foundations, groundwater prob-
lems are more prevalent in older homes, but leaks can happen any-
where.

“Through our 63 years in business, we’ve worked with many
builders and had to have fixed thousands of leaky basements in homes
under a year old,” he says.

“The best time to waterproof the basement is before finishing
it—even if it’s precautionary. There are less expensive ways to pre-
pare a basement ahead of finishing it that can be added to later at
a lesser cost if a water problem presents itself. If there is a water prob-
lem, identifying the source of the problem and the solution comes
from our years of experience, training, plus working with the home-
owner—asking lots of questions and together creating a custom so-
lution that fits what they are trying to accomplish in their home.”

Kevin McCormack of McCormack Construction has complet-
ed many basement remodels and says the winter is a particularly busy
time for such a project. Assessing any moisture issues is always one
of his first priorities.

“You look around at the basement and see if there’s been a his-
tory of seepage of water or direct water coming in through the wall,”
he says. “A lot of times that can be corrected from the exterior be-
cause the grade is sloping to the foundation and when it rains the
water is collecting there. So you can change the grade by lifting it
up with some soil and pitching it away from the house. That’s the
simple way to do it.

“It also might be a combination of doing that and waterproof-
ing the basement by putting a French drain in around the perime-
ter before you do the remodel. If there’s any sign that water has been
there … it’s silly to put in a remodel without putting a drain around
the building and a sump pump. That would be a major mistake. You
have to put a good plan together.”

In addition to waterproofing, it also makes sense to examine the
foundation before the renovations are started.
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ven the closest of families sometimes need a little
bit of time apart from one another. Whether it’s young
kids craving a dedicated room to play in, teenagers
looking to hang out with friends, or adults requiring
a home office to work in peace and quiet, finding the
space can be difficult. More and more homeowners
are looking downstairs to solve the dilemma.

Finishing a basement to create extra living space has always been
popular, but since the pandemic struck and families were stuck at
home more often, this type of remodeling project has become even
more in demand. In fact, local contractors have seen a significant
rise in requests over the past 20 months.

“Once the kitchen and baths are done, the basement is always
next on the list, especially for a family,” says Dan Dilworth of Dil-
worth’s Custom Design. “It makes sense to finish off the basement
and make it another living space, even if you only use it while the
kids are at home.”

Dennis Gehman of Gehman Design Remodeling starts a base-
ment renovation the same way he does every project: by having an
extensive conversation with the clients to discover exactly what they’re
looking to accomplish so he and his team can come up with the ap-
propriate plan.

“Initially you have to ask the question, ‘What do you want to use
this space for?’” he says. “If it’s a playroom for the kids, then all we
need is drywall on the walls, a few lights in the ceiling, carpet on the
floor and then we can paint the room and it’s ready. But if it’s a home
office area, a home theater, a workout area or a bar, [it gets more com-
plicated]. We’ve done them where it’s basically a whole other house
with a kitchen, a laundry, a bedroom, all those types of things.”
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“While we’re asking questions of the homeowner to better un-
derstand the home, we do a thorough interior and exterior inspec-
tion of the entire foundation,” Prosan says. “Besides waterproofing,
we provide foundation settlement and wall solutions. Many hairline
cracks in poured concrete floors and vertical cracks in walls occur
during the concrete curing phase when the house is first built. As long
as these cracks aren’t leaking or getting wider, they are probably fine
to leave alone. If cracks leak, we can seal them. If they are expand-
ing, are horizontal on the wall, or stair-step shaped in concrete block
walls, this can be a sign of a potential foundation settling problem
or external pressure problem on the walls. For either of these issues,
structural supports may be necessary.”

OTHER IMPORTANT STEPS
Once the moisture issues have been resolved, that doesn’t mean the
homeowner is in the clear just yet. There are other significant con-
versations to be had.

“The next big thing to think about is egress, especially if you’re
putting a bedroom down there,” Dilworth says. “Some townships
want an egress no matter what, in any enclosed space. That’s basi-
cally a window of a certain minimal size or a door to get outside in
case of emergency.”

A Bilco door is a common method for egress, but there are some
houses where adding a door or window is not possible because of
the way the structure is situated. In those cases, Dilworth adds, the

client may have to adjust plans for the space.
HVAC is another item to be checked off the list, but according

to Gehman, that’s not always as easy as some homeowners expect.
“Most people say they’ll just tie into the existing HVAC, but gen-

erally speaking we are unable to do that because the existing unit was
sized for a certain square feet of living space,” he explains. “Let’s say
it’s a two-story house and it has one HVAC unit; if we finish the whole
basement we’re basically adding 50% more space, and the one unit
is not going to be enough.”

Reuben Stoltzfus of EWBN believes this is where the expertise of
an experienced contractor comes into play. “One of the most impor-
tant aspects with your HVAC is knowing the system can handle the
space,” he says. “If it’s too small there will be temperature issues and
if it’s too large, it is money wasted. Understanding and having famil-
iarity with township regulations is key, especially when it comes to
the timing of the project.”

McCormack points out that because most basements usually don’t
get too cold or too hot, there are multiple options to consider. Air
conditioning might not even be necessary.

“The good thing about a basement is most of it is in the ground,
so you’re already insulated by the earth,” he says. “In an attic, for-
get it, it’s blazing hot up there. But the basement stays kind of cool
so you don’t really need air conditioning, and you can use other sources
of heat without spending a lot of money. Not that I recommend elec-
tric heat, but you might only need a couple of sections which is very
simple and you can put it on its own thermostat. Or you can do an-
other boiler or a heat pump that does heating and air conditioning.”

GETTING CREATIVE
Many basements have odd space configurations or elements that may
not be a factor in other rooms in the house. Designers often take pleas-
ure in using their creative side to come up with interesting solutions.

“The CAD [computer-aided design] program that we use is de-
signed for kitchens and baths, but we can also use it for any room
in the house, including the basement,” Dilworth says. “We can put
the walls anywhere we want: around support poles, around sump
pumps, around strange structural configurations with the exterior cin-
derblock walls and stuff like that. … All of that can [be resolved]
through the CAD system and you can draw it up as detailed as you
want. … There are limitations of course, but at the same time, in the
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digital age you can draw just
about anything.”

Certain basements come
with their fair share of chal-
lenges, but these idiosyncrasies
can also make the space unique
and something that stands out
to friends and family.

“Sometimes, odd spaces
can become a conversation
piece,” Stoltzfus says. “For ex-
ample, last fall we did one
basement remodel where the
space under the stairs was con-
verted to a kids’ cave, which
was an instant favorite with our
clients’ children. Other times,
we have used custom cabi-
netry to fit the space and every-
one could always use extra
storage space. When creativity
is needed, that is when projects
become more fun, not just for
me, but also the crew.”

McCormack and Gehman
have both been part of projects
where lally columns were hid-
den in walls, turned into deco-
rative aspects or even relocated. 

“Sometimes there’s a space
that makes sense to put the big-
screen TV and the seating, but
you’ve got one or two columns
in the way,” Gehman says.
“Most of the time people just
work with them, but some-
times it makes sense and they’re
willing to spend the money for
us to do some structural engi-
neering to figure out a way to
get those columns out of there.
People ask us, ‘Can you do
that?’ Well, bridges are made of
beams and typically there’s not
a column coming down in the
middle of it, so it can be done.
But it’s time and money and un-
fortunately both of those are
limited resources.”

THE END RESULT
Like any renovation project, a
finished basement has obstacles
to overcome, but when all is
said and done most homeown-
ers are thrilled with the extra liv-
ing space they have added to
their homes.

“One of the things we’ll
hear is, ‘I’m sorry I didn’t do this
sooner. I don’t know why I wait-
ed so long, I could have used this
space even more when the kids
were younger,’” McCormack
says. “Or clients will say, ‘I’m
glad I have this space now
away from family members
where I can concentrate on my
work more or have my man
cave.’ Everybody has a different
angle and  everybody is appre-
ciative of our work because
we’re very detail oriented.”

Stoltzfus and his team are
just as pleased as the clients
when they can deliver on their
promises for the space.

“We get a lot of wows,” he
says. “No one ever anticipates
the final look being as great 
at it is. It is the most joyful re-
action and it brings our entire
team so much satisfaction
knowing the customer is a
happy one.” 

’58 Foundations
Serving the tri-state region
(302) 337-5092 (Del.)
(856) 367-5154 (N.J.)
(610) 822-9849 (Pa.)
58Foundations.com

Dilworth’s Custom Design
Phoenixville, Pa.
(610) 917-9119
DilworthCustomDesign.com

EWBN
New Holland, Pa.
(717) 355-0741
EWBN.net

Gehman Design 
Remodeling
Harleysville, Pa.
(215) 513-0300
GehmanRemodeling.com

McCormack Construction
Madison, N.J.
(973) 360-1900
McCormackContractingInc.com
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Nearly 50% of American businesses are
closed temporarily, or operating at a loss,
because of the devastating aftershocks of

the COVID-19 pandemic and the worldwide eco-
nomic slowdown. Many businesses have closed
their doors forever. However, despite the bleak
outlook for many, one local business is over-
whelmed with new customers. In fact, it’s in
the midst of an immense expansion, including
the conversion of a historic Collegeville home,
built in the 1700s, into a second location. 

Using a house as an office isn’t new for
Basement Waterproofing Specialists. Its main
office, located in Collegeville, Pennsylvania, is
also a farmhouse-turned-waterproofing head-
quarters. It’s no coincidence that the company
is converting a second home into a new work-
space. “Our goal has always been to treat you
like family. That’s not a marketing gimmick.

We teach our inspec-
tors and work crews
to treat every single
client’s home as if it
were the house of one of their family members,”
says Ken Klinger, his wife Deb and daughter
Anne. 

This philosophy has paid off well for both
the company and its clients. It’s been a happy
home to many pets. Employees are encouraged
to bring their pets to work. Besides Ken and
Deb’s two giant, lovable Boz shepherds, Calvin
and Clarabelle, the main office is also often
host to a happy flock of dogs, cats, rabbits
and birds.

Over the last seven years, the company
has won awards for “Best Basement Water-
proofing company” from Angie’s List, House
& Home, Home Advisor Magazine, the Mer-
cury Newspaper and more. It currently holds
an overall 4.6-star rating, based on over 200
reviews on Facebook, Google, Thumbtack
and Angie’s List. It also has an astonishing

6,200 followers on Facebook while competitors
average under 500.

This award-winning service combined with
extreme customer loyalty is the major driving
force behind the company expanding while many
are retreating. “Humble thanks to our amazing
customers. We have been overwhelmed by so
many referrals during the COVID crisis. Those
referrals, plus Gov. Tom Wolf deeming us an
essential business, have helped us expand into a
second office to house our ever-growing staff,”
says Ken. “We are not only thrilled to  help our
customers solve their problems, but also happy
to create new jobs for people in the area.”

In March of 2020, Gov. Wolf determined
that Basement Waterproofing Specialists is an
essential business whose work is “necessary
to help stop the spread of the novel coronavirus
COVID-19.” In addition to waterproofing,
the company also removes mold and improves
air quality. Its Ozone Generation technology
is EPA-approved and can help eliminate not
only mold and mildew, but also airborne
pathogens in your home.  

Basement Waterproofing Specialists’ expan-
sion is a bit historic, as well. Its new building,
located at 109 River Road in Collegeville,
was built in 1700, and was used as a hotel to
help with the growing tourism to the area.
The company plans to officially move into its
fully renovated second home in April. This
fourth-generation family business is eager to
help your family enjoy a clean, dry, mold-free,
safe basement. 

Basement Waterproofing
Specialists
Collegeville, Pa.
(800) 700-9171 | (610) 409-2600
BasementWaterproofingSpecialists.com

profile

Basement
Waterproofing
Specialists
Family values, happy
customers triumph
over pandemic.

After Before
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Almost every aspect of American life
depends on uninterrupted power. When
the power goes out, even for a short

time, it can be incredibly inconvenient,
unnerving and even dangerous.

For a young mother of twins in Delaware
County, a power outage that lasted four days
following a severe storm left her feeling helpless
and stressed. At the time, her twin girls were
only newborns. After that experience, she began
looking into options for whole-home power
generators. She felt fortunate to have found
Colonial Generators. Having recently moved,
she says she is planning to have Colonial install
a home generator once again. She simply can-
not imagine living without one anymore.

“In the area that we previously lived, we
lost power frequently—as often as two or
three times each month, largely because of all
the trees around us,” says the homeowner,
who asked to remain anonymous. “Even if it
was just a few hours, it was hard with new
babies. Heating formula or even just keeping
the house warm were suddenly stressors I had
to think about.” 

After having the home generator installed,
the homeowner says she never even noticed
when the power went out in her area. Backup
power would kick on so quickly, so it seemed
as though nothing had even happened.

That’s exactly what a whole-home gener-

ator is meant to do, according to Nikos
Papadopoulos, president of Colonial Gener-
ators. When a home loses power, an auto-
matic transfer switch shifts immediately to
the standby generator. Only a few seconds
pass between the power going off and then
kicking back on—like a “quick blip,”
Papadopoulos says.

Although Papadopoulos says the trend
toward whole-home generators remains in its
infancy—approximately 5% of homes have
full backup power, he estimates—the need
continues to increase. The COVID-19 pan-
demic, in which people spent more time than
ever at home, has made this need quite clear.
When unnerved homeowners were stuck
home with no power, Colonial Generators
received a significant uptick in calls and
requests for price quotes.

“As people experienced power outages in
the midst of being stuck at home during this
pandemic, I think the need to have power at
all times really emerged,” Papadopoulos says.
“Homeowners were stocking up on food and
had freezers full of meat. There was a lot to be
lost if the power went out for too long.”

Likewise, generators have equipped many
businesses with essential backup power.
Local restaurants are a fine example. Restau-
rateurs who were already coping with razor-
thin margins even prior to the pandemic cer-
tainly cannot afford to throw away any food
due to power outages and other preventable
disruptions.

With the need rising, Papadopoulos
believes home generators will become an
increasingly important part of America’s
future. He equates it to the comforts of heat-
ing and air conditioning, once considered an
indulgence that has become a necessity most
people cannot imagine doing without.

“We believe in the not-too-distant future
that whole-home generators are going to
become a standard part of homeowners’
lifestyles,” he adds. “There are many different
benefits to having backup power, and we all

want to have life uninterrupted. With people at
home more than ever, the need will only grow.” 

Of course, he suggests homeowners should
carefully vet providers when selecting a profes-
sional to install and maintain their generator.
With the “newness” surrounding this market,
some inexperienced providers have jumped
into the fray. The benefit to choosing a
provider such as Colonial Generators is that
the company focuses solely on generators.  

Worth the Investment
Colonial Generators has the specialized
expertise needed to sell, install and service
generators for homes and businesses.
Papadopoulos considers this an important
point, adding that no one can afford to be left
“in limbo” if something goes wrong and no
one is available to fix the problem. 

“For some people, especially the elderly or
those with medical needs, losing power is
more than an inconvenience,” he says. “For
some, losing power can be really serious. It’s
important you get a whole-home generator
from a reputable company that can also serv-
ice their work.”  

To his point, the decision often comes
down to peace of mind. Going without power
for any amount of time can be frustrating. And
for the young Delaware County mother refer-
enced earlier in this story, having babies at
home without power has the potential to
cause unwanted stress. Now, she considers a
whole-house generator nothing less than a
necessity.

“It’s an investment, but it’s worth it,” she
says. “While they have small generators that
you can buy yourself and will give you some
power, once you’ve experienced whole-house
power like this, it’s really hard to imagine liv-
ing without it.” 

Papadopoulos says he’s thrilled to be able
to make this service available to homeowners
and business owners. Also, because Colonial
Generators offers financing plans, whole-home
generators are more affordable than ever. 

“As an owner, I’m just really excited about
what whole-home generators can do for peo-
ple,” he adds. “It’s a solution for homeowners
who not only want to avoid inconveniences to
their lifestyle but who want to have comfort
knowing that they won’t lose food or heat or
even medical supplies or baby formula that
needs refrigeration. 

“This is a solution that will give people
peace of mind,” he continues. “And for many,
that’s invaluable.” 

by Lindsey Getz
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Generating 
Peace of Mind
Colonial Generators helps homeowners and businesses eliminate 
the stress, inconvenience and cost associated with losing power.

Colonial Generators
(844) 376-9374 | ColonialGenerators.com Ph
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Manufacturers are responding
to the demand for automation
around the home with
innovative products that 
make life easier.

by Liz Hunter

ids these days don’t know how good they have it. Thanks to the prevalence of smart tech-
nology, they can just shout out the name of a song and voila, a nearby smart speaker starts
playing it. And that’s just the tip of the iceberg. Thermostats, blinds and shades, doorbells
and even faucets are among the latest products to get “smart” as manufacturers respond to

the never-ending demand for automation around the home, and with more millennials becoming
homeowners, they will likely drive this exposure higher.

“If you can dream it, we can make it smart,” says Andrew Sherman of Sound Advice & Video.
“More and more devices are becoming available within this smart home ecosystem; everything from
dishwashers to coffee machines to doorbells and locks are smart ready. You can now control all
these devices via an app on your phone or even by your voice.”

We asked some local professionals to highlight a few of the best items to make “smarter” around
your home.

WINDOW TREATMENTS
Believe it or not, motorized window treatments have been around for over two decades. “When I
first came into the industry over 20 years ago, motorized window treatments were a very forward-
thinking option,” says Laura Hawley, president and owner of Ambiance Design Window Treat-
ments. “I served in a role that was focused on those options.”

However, the technology has come a long way. “It was expensive and mostly infrared with a
clunky, unreliable remote control,” she says. “Now they are tied to a smartphone and can even be
set to a specific schedule to open with your morning alarm or, based on the temperature in the house,
closed to help conserve energy.”

Opening and closing window treatments with the touch of a button has its advantages for those
with dexterity issues, whether related to aging or a disease. Hawley knows of a client with ALS who
says the smart functionality of motorized window treatments has changed her life. “There are also
some safety concerns around traditional blinds with strings and children. Motorization removes
those hazards,” she adds.

Ambiance Design offers Hunter Douglas products, and Hawley says every product, including
shutters, can be motorized. “Hunter Douglas is a leader in the design world and well-known for
their beautiful products that meet homeowners’ sophisticated needs and functionality.”

FAUCETS
Kitchens and baths have seen a big technological jump recently and Moen is one brand embracing

the smart trend, says Matt Mann, of Bell-
mawr Plumbing Supply. “Moen has several
products—smart faucets, shower systems
and the Moen Flo water monitoring
system—that are going to become more
popular in the coming years,” he says.

First, the Moen Flo is a device installed
off your water main and connected to your
phone’s Bluetooth. “It monitors the water
pressure throughout the house and if there
is a leak or sign of a drop in water pressure,
the system sends a message to your phone
and shuts off the water from the main so the
leak stops. It’s a nice security feature if
you’re on vacation or for your vacation
home so you can rest assured your house isn’t
flooding,” he says. “It can also save money
on homeowners’ insurance because they
will see less of a threat from water damage.”

When it comes to smart faucets, Mann
feels Moen’s products are the nicest. “Moen
took the idea of Siri from Apple and incor-
porated it into the faucet so it’s completely
operable by voice. You can ask it to dispense
exactly 8 ounces or whatever amount you
need, and at an exact temperature,” he
says. For example, any parent would appre-
ciate being able to fill a baby’s bottle with
the perfect temperature of water and com-
pletely take out the step of warming a bottle
of formula.

On some of Moen’s smart faucets, there
is even an option for handwashing in which
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the water shuts off for 20 sec-
onds while the person lathers up
before automatically turning
back on for rinsing.

Mann also says Moen’s
smart shower system can pre-
heat the water so it’s ready to go
when you wake up in the
morning, and it can be pro-
grammed for different users not
only for preferred temperature
but also for the shower head
functions and sprays.

In five to 10 years, Mann
believes these products will be the
norm in kitchen and bath design.
“In the future for my industry, I
see every appliance—washers,
dryers, dishwashers, stoves—all
being controlled by phone app.
Individual companies are starting
to do it, but I think it will all be
integrated,” he says. “Eventually
we’re not going to need to touch
anything with our hands around
the home.”

SECURITY
Whether for your primary home
or a vacation property, some
level of security is necessary.“Our
market is full of secondary
homeowners, so we see a lot of
requests regarding HVAC con-
trol as well as surveillance. By
incorporating smart thermo-
stats and video doorbells our
clients can now control their
heat and AC as well as check the
front door for any package deliv-
eries,” says Sherman.

It can also come in handy for
those forgetful moments. “Most
smart home devices come with
a compatible app which allows
for push notifications and two-
way feedback/control. Gone are
the days of worrying about if you
locked the front door. Now you
can open up your app, check to
see if the door is locked or lock

it if necessary. Notifications
work in a similar way, when
someone unlocks the door, or
turns off the security system you
will receive a notification to
your device of this change.”

These systems might seem
DIY-friendly, but there are ben-
efits to having them profession-
ally installed, he continues.

“It’s always beneficial to
look at contracting a smart home
installer compared to DIY. Not
only do we have experience and
an understanding of the products
and their set-up needs, we are
always just a phone call away for
tech support or troubleshooting.
When a DIY system goes down
you are often required to contact
the tech support department of
said device which can relate 
to hours of time spent on hold
or waiting for the correct spe-
cialist. Whereas we are a quick
phone call with the ability to
send a tech for an onsite visit,”
says Sherman. 
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