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We are excited to present our sixth annual
Best of House & Home.
As voted by our readers, the following companies and
professionals are being recognized for their quality products,
expertise, top-notch customer service and reliability. We're also
featuring a closer look at these companies in informative spotlights
that shed some light on their dedication. For your next home
project, there is no one better than these winners.

Bestof

W E  P R O U D L Y  P R E S E N T  T H E  2 0 2 0

Featuring
W I N N E R S  a n d  S P O T L I G H T
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APPLIANCES
BigCentric Appliance
(302) 304-1010
BigCentric.com

AWNINGS
Kreider’s Canvas Service
(717) 656-7387
KreidersCanvas.com

BANKING
Trumark Financial 
Credit Union
TrumarkOnline.org

BASEMENT
REFINISHING
Valerio Builders
(484) 238-6263
ValerioBuilders.com

BASEMENT
WATERPROOFING
BQ Basement Systems
(215) 989-4188
BQHouseAndHome.com

BATH DESIGN
All Bath Concepts
(610) 446-5150
AllBathConcepts.com

First State Building 
& Design
(484) 303-4384
FSBD.com

CABINETRY
Elevations By Shelly’s
(484) 699-6080
ElevationsByShellys.com

Main Line Kitchen 
Design, LLC
(610) 510-2024
MainLineKitchenDesign.com

Sweet Water Woodworks
(610) 273-1270
SWWoodworksLLC.com

CABINET REFACING
Kitchen Tune Up
(610) 364-5558
KitchenTuneUp.com/
main-line-pa

Let’s Face It
(215) 600-2154
LFIKitchens.com

CABINET SHELVING
Shelf Genie of Philadelphia
(215) 850-4463
ShelfGenie.com

CHIMNEY CLEANING
Alliance Chimney & Energy
(215) 254-9355
AllianceChimneyAndEnergy.com

CLOSET 
ORGANIZATION
Closets By Design SE PENN
(866) 278-8881
ClosetsByDesign.com

CONCRETE
RESURFACING
Everstone Floors of NEPA
(484) 824-0311
EverstoneFloorsOfNEPA.com

DECK BUILDER
Archadeck
(610) 696-3340
Archadeck.com

Deck Craft Plus, LLC
(610) 273-3317
DeckCraftCustomDecks.com

Keystone Custom Decks
(717) 355-0592
KeystoneCustomDecks.com

DECK 
RESTORATION
Decks-R-Us
(717) 407-5623
DecksRUsLLC.com

DECKING SUPPLIES
Sequoia Out Back
(215) 368-7245 (RAIL) 
(215) 918-3325 (DECK)
DeckSupplies.com

S.W.I.
(610) 518-5187
ServiceWholesale.com

DECORATIVE 
STAMPED 
CONCRETE
Architectural Concrete
Design
(866) 956-2818
ACDConcrete.com

Sundek of PA
(717) 245-2829
SundekOfPA.com

DRAPERIES
Calico Corners
(610) 444-9700
CalicoCorners.com

DRIVEWAYS
Boswell Brothers Paving
(215) 237-6609
BoswellBrothersPaving.com

DUCT CLEANING
Vesta Wash
(877) 625-9325
VestaDuctCleaning.com

ELECTRICAL
CONTRACTOR
Brady & Son Electric
(484) 326-1991
BradyAndSonElectric.com

EXISTING HOME
REMODELER
Third Generation
Contracting, LLC
(610) 331-2324
3rdGenerationContracting.com

FENCING
FenceUSA
(866) 639-7599
FenceUSA.com

FIREPLACES & INSERTS
LanChester Grill & Hearth
(717) 442-8794
LanchesterGH.com

FLOORING
Heritage Floors
(717) 687-7906
CarpetLancasterPA.com

FURNITURE &
ACCESSORIES
Country Lane Furniture
(717) 867-5701
CountryLaneFurniture.com

GAME ROOM SUPPLIES
Buoy Billiards
(610) 296-0740
BuoyBilliards.com

GARAGE DOORS
Smoker Door Sales
(717) 442-5070
SmokerDoorSales.com

GARAGE FLOOR
RESURFACING
Everstone Floors of NEPA
(833) 243-8786
EverstoneFloorsOfNEPA.com

Floorguard
(215) 510-8326
Floorguard.com

GARAGE 
ORGANIZATION
Closets By Design SE PENN
(866) 278-8881
ClosetsByDesign.com

Garage Experts
(484) 997-6644
GarageExperts.com

GRANITE & MARBLE
COUNTERTOPS
AAA Hellenic Marble 
& Granite
(610) 344-7700
AAAMarble.com

Colonial Marble & Granite
(610) 994-2222
ColonialMarble.net

Imperial Marble & Granite
(610) 521-0130
IMGStone.net

GENERATORS
Colonial Generators
(844) 376-9374
ColonialGenerators.com

GRILLS
LanChester Grill & Hearth
(717) 442-8794
LanchesterGH.com

GUTTER PROTECTION
LeafFilter
(800) 290-6106
LeafFilter.com

Quality One Roofing
(888) 301-ROOF (7663)
Quality1Roofing.com

HANDYMAN 
SERVICE
Checklist Handyman
(484) 380-LIST
ChecklistHandymanServices.com

HARDSCAPING 
DESIGN
CKC Landscaping
(610) 436-1810
CKCLandscapingInc.com

Creative Pavers
(610) 565-7680
CreativePaversInc.com

Schnatz & Rohrer
Landscaping
(610) 696-5108
SchnatzAndRohrerLandscaping.
com

HEATING & AIR
CONDITIONING
Adam Mechanical Heating
& Cooling
(610) 457-7575
AdamMechanical.com

R & D Heating Cooling
Electric
(484) 734-1956
RDHVAC.com

HOME ELEVATORS
Total Access Inc.
(610) 738-1214
TotalAccessCo.com

INTERIOR DESIGN
Bella Home Interiors
(856) 468-4400
BellaHomeInteriors.com

Timeless Design
(484) 643-0626
TimelessByKate.com

INTERIOR DOORS
Philadelphia Doors 
& Closets
(610) 227-6088
OneDayPhiladelphia.com

KITCHEN DESIGN
Dilworth’s Kitchen 
& Bath Remodeling
(610) 917-9119
DilworthsCustomDesign.com
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Elevations By Shelly’s
(484) 699-6080
ElevationsByShellys.com

Main Line Kitchen Design,
LLC
(610) 510-2024
MainLineKitchenDesign.com

LANDSCAPE DESIGN
Custom Patios
(484) 804-3818
CustomPatiosLLC.com

Schnatz & Rohrer
Landscaping
(610) 696-5108
SchnatzAndRohrerLandscaping.
com

Turpin Landscape Design
(610) 380-1119
TurpinLandscapeDesign.com

LANDSCAPE LIGHTING
Cider Mill Landscapes
(484) 574-4666
CiderMillLandscapes.com

CKC Landscaping
(610) 436-1810
CKCLandscapingInc.com

LANDSCAPE
MAINTENANCE
Bonner Landscape
Contractors
(484) 678-6498
BonnerLC.com

LAWN 
MAINTENANCE
Delaware Valley Turf
(610) 328-4170
DelawareValleyTurf.com

Zarelli Landscaping Inc.
(610) 636-8662
ZarelliLandscaping.com

LIGHTING – INDOOR
Home Lighting
(610) 647-2370
HomeLightingInc.com

MUDJACKING/CONCRETE
LEVELING
BQ Basement Systems
(215) 989-4188
BQHouseAndHome.com

MULCH/STONE/SOIL
C.M. Jones Landscaping
(610) 644-7224
CMJonesInc.com

Mulch & More
(610) 644-8086
Mulch-N-More.com

NATURAL STONEWORK
Dean’s Landscaping
(610) 644-8086
Deans-Landscaping.com

Turpin Landscape Design
(610) 380-1119
TurpinLandscapeDesign.com

ORIENTAL RUG SALES 
& CLEANING
Kazanjian Fine Oriental
Rug Company
(610) 537-8921
KazanjianGallery.com

Knots & Weaves
(610) 644-9192
KnotsAndWeaves.com

OUTDOOR FURNITURE
Sequoia Out Back
(215) 918-3325
DeckSupplies.com

Tropicraft by Pavillon 
du Soleil
(610) 645-5400
TropicraftPatio.com

Ultimate Patios
(610) 430-2171
UltimatePatios.com

OUTDOOR 
KITCHENS
EWBN
(717) 556-0741
EWBN.net

First State Building 
& Design
(484) 303-4384
FSBD.com

Turpin Landscape 
Design
(610) 380-1119
TurpinLandscapeDesign.com

OUTDOOR
STRUCTURES/
GAZEBOS/
PERGOLAS/
PATIO COVERS
Archadeck
(610) 696-3340
Archadeck.com

Decks-R-Us
(717) 407-5623
DecksRUsLLC.com

EWBN
(717) 556-0741
EWBN.net

PAINTING
Benner & Sons
(610) 353-4850
BennerAndSons.com

Rhino Shield
(717) 638-4100
MyRhinoShield.com

Wow 1 Day Painting
(610) 806-6527
Wow1Day.com

PAVER 
RESTORATION
A.F.N. Landscapes
(610) 459-3466
PaverPros.com

CKC Landscaping
(610) 436-1810
CKCLandscaping.com

PAVING
Boswell Brothers Paving
(215) 237-6609
BoswellBrothersPaving.net

PEST CONTROL
Hoffman’s Exterminating
(888) 463-3628
HoffmanExterminating.com

Viking Pest Control
(848) 251-0751
VikingPest.com

PLUMBING 
SERVICE
Russo Plumbing
(610) 495-8292
PeteRussoPlumbing.com

POOL DESIGN/
INSTALLATION
Blue Haven Pools 
& Spas by Calvitti
(800) 219-2141
BlueHaven.com

Ted’s Pools
(610) 359-1301
TedsPools.net

POOLS – 
FIBERGLASS
Ordini’s Best Fiberglass
Pools
(215) 602-3485
Swim1Day.com

Turpin Landscape Design
(610) 380-1119
TurpinLandscapeDesign.com

POOL SERVICE &
SUPPLIES
Great Valley Pool Service
(855) 278-8670
GreatValleyPool.com

POWERWASHING
Vesta Wash
(877) 625-9325
VestaDuctCleaning.com

REALTORS
Bonnie Stafford
(610) 637-7431
BonnieStafford.C21.com

ROOFING
DNA Roofing & Siding
(302) 455-2180
DNARoofingSiding.com

E & E Contracting 
(717) 442-4814
EEContractingLLC.com

Global Home Improvement
(866) 735-1121
GlobalHomeInc.com

ROOFING MATERIALS
Strawder Family
Innovations
(844) 347-4343
TheRidgePro.com

SCREENED PORCHES
First State Building 
& Design
(302) 898-5183
FSBD.co

Stump’s Decks 
and Porches
(717) 213-8256
PADeckBuilder.com

SHEDS & OUTDOOR
STRUCTURES
Riehl Quality Storage Barns
(717) 442-8655
RiehlQuality.com

SIDING
Chapman Windows Doors
Siding 
(610) 400-3382
ChapmanWindowsDoors.com

E & E Contracting
(717) 442-4814
EEContractingLLC.com

Preferred Home
Improvement
(215) 264-9989
PreferredHomeImprovements.
net 

SOLAR ENERGY
Orbit Energy & Power
(800) 836-3987
OrbitEnergy.us

STAIRS & RAILINGS
The Iron Shop
(610) 544-7100
TheIronShop.com

SUNROOMS & PATIO
ENCLOSURES
Archadeck
(610) 696-3340
Archadeck.com

TILE
AAA Hellenic Marble 
& Granite
(610) 344-7700
AAAMarble.com

TREE SERVICE
Pezzotti Brothers
(484) 362-0903
PezzottiBros.com

WALK IN TUBS
Home Smart Industries
(610) 459-5808
HomeSmartInd.com

WATER CONDITIONING
Martin Water 
Conditioning
(800) 887-7555
MartinWater.com

WATER FEATURE
DESIGN, PONDS
Turpin Landscape Design
(610) 380-1119
TurpinLandscaping.com

WINDOWS/
DOORS
Chapman Windows 
Doors Siding
(610) 400-3382
ChapmanWindowsDoors.com

Renewal by Andersen
(877) 779-1393
SmartWindowChoice.com

WINDOW 
TINTING
Tint-Pro
(610) 409-8000
Tint-Pro.com

WINDOW
TREATMENTS/ 
BLINDS/
SHUTTERS
3rd Gen Blinds
(484) 901-5250
3rdGenBlinds.com

M.C. Weeks, Inc.
(800) 241-9723
MCWeeksInc.com

WOOD 
MOLDING/
TRIMWORK
Home Trimwork
(215) 613-4100
HomeTrimwork.com

Valerio Builders
(484) 238-6263
ValerioBuilders.com
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We’re all spending more time at home
these days. So, it’s no wonder many
people are wanting to maximize

the space and storage of their abodes.
Charles Waterman, CEO of Closets by

Design SE Pennsylvania and Delaware, a leader
in home storage and design solutions, says 
right now homeowners are reinvesting in 
their homes because they have new priorities
or living situations. For some families, it’s
needing space to work from home alongside
children who are completing their schooling
online.

Closets by Design has a number of clever

solutions to this dilemma. For example, if you
want a temporary workspace, knowing that
you will no longer need it after a certain amount
of time, Closets by Design can construct a free-
standing home office for you that can easily be
moved or disassembled at a later date. 

“We can put in pullout trays and sliding
shelves,” Waterman says. “We can put printers
behind doors. We can make provisions for 
different types of monitors. There’s a lot that
we can do.”

Need some privacy for video conference
calls? Closets by Design can also create areas
of seclusion within your workspace so you 

can conduct business with
minimal interruption. What-
ever your needs, the com-
pany can create a space that
is tailored to your home
and your budget. 

Reorganizing the garage
is another project many
homeowners are under-
taking right now, Waterman
says. Unlike competitors,
Closets by Design’s garage
systems takes into account
what needs to be accessible
and what should be stored
and ready when needed. 

“Other companies have
garage systems where every-
thing’s readily accessible,”
Waterman explains, “and 
so you get a very over-
whelming, cluttered feeling
from those designs.” 

With Closets by Design,
a designer will work with

you to understand what items in your garage
need to be behind doors and what you’ll want
within reach. This approach results in a space
that is less cluttered and safer for children
because items that are toxic or have sharp edges
can be put out of reach. 

Additionally, Closets by Design can install
ventilated flooring in your garage, which can
cover up imperfections in the concrete, provide
anti-fatigue cushioning and make it a safer space
for little ones.  

Closets by Design recently opened a new
facility in Malvern where it makes all of its
custom furniture. This is in contrast to many
other storage and design companies that
claim to provide custom pieces but actually
order their products from a third party.
Closets by Design does not employ subcontrac-
tors either. All of its employees are background
checked and held to the highest standards. 

The process of transforming your unfunc-
tional space or room begins with a free in-home
consultation with a Closets by Design designer.
Following COVID-19 protocols issued by
Centers for Disease Control and Prevention,
the designer will measure your space and ask
you a series of questions to determine your
needs. Then, with your budget in mind, he or
she will supply you with a 3D drawing of what
your space could look like. 

From there, the company will construct all
the pieces of your new space and make an instal-
lation plan. 

Waterman says it’s astonishing the impact
that an organized home can have on people. In
fact, the company often receives thank you notes
from customers who say their newly organized
spaces have changed their homes and their lives
for the better. 

“What we do, it’s not just about beautifi-
cation,” Waterman says. “It's about the organ-
ization. It’s about the calmness it brings to the
home. And in a world right now that’s a little
topsy-turvy, that’s something that is needed.
And we’re happy to provide it.”

17HouseMagazine.com

Closets by Design 
SE Pennsylvania and Delaware 
Malvern, Pa. | (610) 644-4143 | ClosetsByDesign.com

profile

Maximize
Space and
Storage
Closets by Design SE Pennsylvania and Delaware creates
organized, clutter-free spaces that are tailored to your lifestyle
and budget. by Brittany Morrisey
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ne could argue that the home improvement 
industry has never been hotter than it has been
these past several months. With the pandem-
ic causing more and more folks to spend 

increased amounts of time at home, interest in projects has
spiked significantly as working and schooling remotely have
become the norm for the foreseeable future. And as home-
owners look to transform their space into something better
suited for their current needs and desires, they are doing so
by prioritizing functionality and return on investment.

One of the best ways to address both is with a finished
basement.

Basements can often be seen as an afterthought. A place
to stow away holiday decorations, mementos from the past
or that dusty treadmill you swore would never collect dust.
But the truth is, a well-designed finished basement not only
offers more ways to enjoy yourself at home, it can also add
some serious property value. It’s a much cheaper alternative
than building an addition onto your home while also pro-
viding the personal benefit of the increased living space.

Dennis Gehman knows a thing or two about the matter,
having founded Gehman Design Remodeling in 1990 in the
basement office of his home. Since then, he’s helped count-
less homeowners realize a basement’s full potential by taking
advantage of the extra square footage in a variety of ways. 

OWhat 
LiesBeneath

A finished basement can
enhance your living space and
add great value to your home.

B Y  P E T E R  P R O K O
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“People want a workout space, a play area for the children
or maybe an entertainment area with a large flat screen and sta-
dium seating,” says Gehman. “They want to make their house
feel like a resort … like a place where they want to go.”

If finishing a basement is on your home improvement list, you
can expect to wait at least a few months before any work to be-
gin given the current demand for home remodeling. If a contrac-
tor isn’t booked up with jobs, you may question why that’s the
case. That’s why it’s important to do your homework before 
moving forward with any project, let alone one of this magnitude.

As many homeowners readily know, finding the right contrac-
tor is a big piece of the puzzle.

“Check contractor references and verify that they are licensed
and registered with the state. And ask for an insurance certificate,”
Gehman advises.

“When looking into contractors, you want to know how
many years of experience they have. Better Business Bureau rat-
ings are always good indicators and, of course, referrals,” adds
Tom Meier, owner of Basement Living Systems. 

Meier has more than 30 years of experience in the home 

NOVEMBER/DECEMBER 2020 HOUSE & HOMEHouseMagazine.com
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remodeling industry and has
worked on more than 250
basements in the past 15
years alone. He says the
days of the grandiose bar ar-
eas or larger-than-life media
rooms have taken a back
seat to more practical needs
like home office areas and
space for children to play.

“I’ve done the media
rooms with projectors and
staged floors where it’s like
you are inside a theater,”
says Meier, “but right now,
people just want to finish the

space” so it can be better utilized during the pandemic.
One of the biggest concerns with a basement, finished or 

unfinished, is moisture. That’s why a vital first step to making your
basement dreams become reality is to ensure that the space is prop-
erly waterproofed. If ignored, mold and water damage can lead to
repairs that could amount to triple the cost of the initial investment.
And even after the basement is finished, issues can arise and home-
owners need to pay close attention for any tell-tale signs of a fail-
ing foundation or crawl space. 

“The easiest one is if there is visible water on the ground or walls.
Try to diagnose where the water is coming from. It may just be a
leaky pipe or washing machine. Other times it could be coming up
from the floors or through the walls since concrete is porous,” says

Jesse Cecola of Dry Guys Basement Systems. “Another
indicator that your below-ground space needs help is how
your home feels or smells, especially in your basement
or crawl space. Humidity and musty odors are signs that
your home is suffering from a mold problem; that can
affect the air quality of the entire house.”

Lately, a lot of homeowners have been trying to 
“seal out” the water with waterproofing paint and 
other similar products, which is problematic according
to Cecola. 

“The truth is that you are fighting against mother na-
ture and she will always win. Fixes that try to directly stop
water are doomed to fail eventually. The best solution is
to always direct the water through a system and away
from the home. Extending downspouts are a great start
to this and there are a dozen other solutions and systems
that can help,” he says. 

When it comes to creating the finished space,
Gehman says it’s important to take the necessary steps
to make your basement feel like an extension of the rest
of the home. “Don’t cheap out,” he says. “Spend the 

money for finishes that look like they belong on the first floor.” 
Meier agrees, saying he prefers to blend the two levels togeth-

er as seamlessly as possible. “I’ll use the same trim the homeown-
er has upstairs, the same door styles. … I’ll carry that whole theme
downstairs.”

Adding a bathroom and adequate lighting along with proper
heating and cooling are further ways to make the lower level feel
less like a basement. 

When it comes to choosing flooring, carpet provides a cer-
tain warmth and comfortability, but it can be a concern for any
space where moisture levels could be high. As an alternative, lux-
ury vinyl plank flooring has become quite popular. Available in
a variety of colors from rustic-looking grays to glossy mahogany,
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they say “vinyl is final” because
the flooring is waterproof and of-
ten carries a lifetime warranty. 

Another big decision in the
basement finishing process is
what type of ceiling is best. A
drywall ceiling can make the
space look more uniform with
the rest of the house, but a sus-
pended ceiling can sometimes 
offer better acoustics and provide
easy access to pipes and other
valves in case of emergency.

In addition to customizing
the space to your liking, you
have to also consider egress re-
quirements. In most cases, a
basement is required to have at
least two forms of egress, which
means that there are at least two
options for a person to safely 
escape to the outside in case of
a fire or other emergency. 

“What an egress system
does is, No. 1 it allows for a safe
escape if, God forbid, there’s a
fire. I believe somewhere around
90% of basement stairs exit
into a kitchen area. Typically,
when a house fire breaks out, it’s
going to happen in the kitchen.
Someone could potentially be
trapped in the basement with no
way out if those stairs are their
only way in and out of that
space,” says Trae Lamborne, of
Egress Solutions.

Though egress windows are
often added out of necessity,
there are other benefits besides
the added safety measure, like
allowing for more natural light
and ventilation. What’s more is
that a quality egress system
can also boost your resale val-
ue and in the current red-hot
real estate market, that can go
a long way. 

“Your realtor can market
that space as livable space,”
Lamborne says. “Having livable
space versus just a finished 
basement is going to be a huge

jump on the resale end.”
With so much to think

about, you’re going to want to
do plenty of advance planning.
Think about how or what
you want to use the space for
and what kind of amenities
you want for certain and
which ones would be nice to
add if your budget allows.

“There may be a difference
in the level of finishes and mon-
ey you invest in finishing a
basement depending on whether
this will be a play space for your
kids, a family space or a place
you’ll spend time with guests,”
says Gehman. “Invest a good
amount of time in designing and
planning your project. Depend-
ing on the size and scope of the
project and how quickly you
make decisions, design could
take a minimum of two months,
but it will go so much smoother
once construction starts in your
house.”

Basement 
Living Systems
Cherry Hill, N.J.
(856) 952-7901
WowBasements.com

Dry Guys Basement 
Waterproofing & 
Crawl Space Repair
Serving N.J. and Pa.
(866) 769-9533
DryGuys.com 

Egress Solutions
Cinnaminson, N.J.
(856) 488-0347
EgressSolutionsNJ.com

Gehman Design 
Remodeling
Harleysville, Pa.
(215) 513-0300
GehmanRemodeling.com
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By now you have surely heard about the ro-
bust demand for home improvement projects
during the COVID-19 pandemic, since

most of us are spending more time than ever in
our houses and lamenting their imperfections.
Chances are you’ve wandered around your de-
velopment and noticed a brand-new pool or
outdoor living space being constructed in your
neighbor’s yard, or perhaps you were invited
into a friend’s home to check out the newly re-
modeled kitchen.

Full-scale renovations such as these usually
garner the most attention, and deservedly so,
for there is no denying the impact they can
have. But a major job may not be in the budget
for every homeowner, or even on their wish list
in the first place. The good news is that there
are many subtle, cost-effective ways to spruce
up a home as we approach the winter season,
and they can go a long way in freshening up a
certain room or the house’s overall décor.

“You don’t have to redo your whole room
or do a whole renovation project,” says Natalie
Weeks Rossitto, owner of M.C. Weeks, Inc.
Window Fashions. “I imagine it must be difficult
for a lot of families to do something like that.
Because of the pandemic, people don’t have
that extra money to spend if they’re worried
about their income.

“However, if people have money set aside
for vacations they’re not taking, or even if they
normally travel for work and they’re not doing
that now, there are things they can spend their
money on to make their home more enjoyable
and more luxurious. We’ve always promoted
increasing the quality of life for our customers
and increasing the happiness in their home. It’s
not just about money; it’s about being comfortable,
being happy and appreciating what you have.
Those little changes are always a good idea.”

House & Home spoke to several local pro-
fessionals to learn more about which areas of the

home can be updated in small, affordable ways.

WINDOW TREATMENTS
Although window treatments are sometimes an
afterthought, they can have a significant impact
not just as a decorative element but also in terms
of energy efficiency, privacy and light control.

“There are so many problems that window
treatments solve, but one of the things that’s
really neat is you can change the feel of your
home without doing a whole lot of change to
your home,” says Laura Hawley, owner of Am-
biance Design. “It’s kind of like a new paint
color in your house without changing the fur-
nishings or the layout or anything that would
require a lot of expense. It makes a big impact
on the comfort and ambiance of the room.”

Hawley’s company has been extremely busy
during the pandemic as homeowners have had
extra time to scrutinize their spaces and look
for ways to update their interiors. But she is
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also getting additional requests for
the practical uses of window treat-
ments with many people working
from home and their children learn-
ing remotely. 

“We’re now in this virtual
world where people are being seen
by other people on Zoom calls, so
we’ve been asked to put in window
treatments that will help reduce
the glare so they don’t look like
white ghosts,” she says. “Most re-
cently, a couple of clients have
said to me, in this new environment
they must get good sleep for their
mental health, so they need the
light control that window treat-
ments can provide.”

Ambiance Design and M.C.
Weeks both specialize in products
from Hunter Douglas, one of the
premier brands when it comes to
shades, blinds and draperies.

“Hunter Douglas, being the
leader in the industry, literally
comes out with completely new
products every few years,” Weeks
Rossitto says. “We promote those
products and people really love
them. We have some that are tra-
ditional, like wood blinds, and
we’re still doing a lot of those in
people’s homes. New products in-
clude Pirouettes, Sonnettes and
Solera [shades]. Those are all fab-
ric-based products and some of
them incorporate sheers into them,
so you have a nice, soft look and a
flat front that is maintenance free.” 

Both Weeks Rossitto and Haw-
ley have high praise for Hunter
Douglas’ attention to safety, which
especially comes into play with
children home more than before.
The advances in technology and
availability of remote-controlled
shades and blinds have played a
big part in this area.

“Hunter Douglas leads the
charge when it comes to child and
pet safety because they’re really
serious about it,” Hawley says.
“They take the standard that is
proposed by Washington, D.C.,
and then they do even better. As a
matter of fact, they’ve eliminated
certain systems completely from
their line and offer a cordless option
in every product category now.”

Weeks Rossitto points to two
other trends to be aware of when
considering window treatments.

“We’ve still been doing a lot
of draperies and curtains, but
they’re not the real elaborate, dra-
matic, heavy draperies like we saw
many years ago,” she says. “It’s
just a simple panel on either side
of the window to add a pop of
color and softness. They go to the
floor but don’t drag on the floor,
so they’re easy to clean.

“We’ve also done cornices along
the top of the window. There are
different types of cornices. A wood-
en cornice would be like a really
nice, large piece of molding, and
we have those. We also have the
fabric upholstered cornices. …
That’s the kind of product you
never have to mess with. It’s simple
and once it’s up, it’s beautiful. You
can do some throw pillows and a
cornice, and it looks like you have
a whole new room if you coordinate
the colors in them.”

PAINTING AND WALLPAPER
Just like window treatments, paint-
ing a room is a great way for a
homeowner to show off his or her
personality and create a fresh look
without breaking the bank.

“There has been a significant
rise in home improvement projects
industry-wide due to people being
forced to stay home,” says Greg
Parkhill, owner of Brush Masters
XP. “Since people cannot travel,
dine out or shop as usual, these
funds are being spent improving
people’s homes.

“Painting is by far the most
affordable way to transform your
home. Compared to other projects
like a bath or kitchen renovation,
you can spend a fraction of that
cost painting while covering your
whole home versus just focusing
on one area. A fresh coat of paint
increases value and curb appeal.”

Val Traore, owner of Fresh
Coat Painters of Burlington-Cam-
den, says many homeowners are
seeking a kitchen or bath remodel,
but that doesn’t always require a
gut job.

“Painting is the least expensive
way to spruce up your home but
give you that really spectacular
finish,” she says. “For example,
instead of getting all new cabinets
or getting them refaced—which
can run you anywhere from
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$12,000 to $21,000—you can ac-
tually paint your cabinets and give
your kitchen or bathroom a brand-
new look for a fraction of the cost.
Anything you do in your kitchen
or bath, you’re talking about a
75% return on it, so it’s a great up-
grade that really adds to your home
value.”

Parkhill is getting a lot of requests
for two other sections of the home.
“Going into the holidays everyone
is focused on their grand entrance
ways and dining rooms,” he says.
“These areas are spaces family and
friends will be passing through the
most as gatherings take place.”

Although exterior paint jobs
are now on hold with the colder
weather arriving, Parkhill says winter
is a good time to plan the project
and get on the schedule for the
spring, and his company even offers
discounts at this time. Traore simi-
larly offers a curb appeal special
for exterior projects. “Just painting
your shutters, your front door and

doing a powerwash on the house,
the walkway and the driveway can
make your home look brand-new,”
she says.

In addition to painting, wallpa-
per—also known as wall cover-
ings—has made a major comeback
in recent years. Unlike the dated,
flowery styles of the past, today’s
wallpaper has a modern look and
is often used as an accent wall.

“Just getting the right colors on
the walls can totally change the
space, and it’s amazing what wall-
paper can do too,” says Jere Bradwell
of J Bradwells Home Kitchen &
Design. “We’re selling a lot of grass
cloth [wallpaper], which is a product
with a lot of texture. It gives you a

wow effect, but you don’t really
have a pattern or multiple colors. I
would say it’s used a lot as an
accent wall and even behind a book-
case, above a chair rail in a dining
room or in a powder room where
you want to give a wow factor.”

“There is nothing more fun
than to walk into a powder room
and see a fabulous wall covering
on it,” Hawley agrees.

FURNITURE AND BEDDING
Another way to update a space is
with one or more new furniture
pieces, from couches and sectionals
to foyer tables and wardrobes. The
only downside, according to Brad-
well, is that the furniture industry

is overwhelmed with requests at
the moment and it will take some
time for delivery.

He adds that another popular
trend is the reupholstering of older
furniture pieces, usually a favorite
chair or a family heirloom. “We
have thousands of fabrics to choose
from, which makes it kind of easy
because everything happens in one
place. It seems like people have
pieces they love or maybe it was
something from their mother or fa-
ther and they don’t want to lose it.
… When it comes to reupholstering,
it doesn’t make sense if it’s not
something that means something
to you. But if it does have meaning
or it’s a style or look that you really
love and might not find again, then
it’s worth doing.”

Weeks Rossitto sees the benefits
to minor changes like reupholstering
as well. “Just one or two pieces can
spruce things up,” she says. “Or
you can replace an area rug with
something a little more modern or
updated, a little cleaner. Those little
changes really do make a difference.
When we start to have people over

HOUSE & HOME NOVEMBER/DECEMBER 202028 HouseMagazine.com

Im
ag

e 
co

ur
te

sy
 o

f M
.C

. W
ee

ks
, I

nc
.

Bang for your Buck

HH_WinterSruceUpExpandDept_1120FINAL_DCCHE.qxp_Layout 1  11/18/20  6:27 PM  Page 3



NOVEMBER/DECEMBER 2020 HOUSE & HOME 29HouseMagazine.com

RESOURCES

again—which we hope will be OK
for the holidays—they will notice
these things.”

Hawley adds that the changes
don’t have to be for guests, either.
New bedding in traditional or con-
temporary styles, along with fresh
linens and pillows can go a long way.
“It’s a nice update and it’s not as ex-
pensive as people think it is,” she
says. “It’s also [customized] to your
taste; people are only going to change
that about every seven years, so they
might as well get something they like.
The biggest trend in that industry
right now is a washable velvet. It’s
beautiful and easy to care for.”

COLORS AND OTHER TRENDS
Speaking of bedrooms, Traore has
helped several clients recreate the
experience from their favorite va-
cation spots.

“We’ve done a lot of fantasy
rooms,” she says. “That’s where people
have gone to a beautiful hotel, maybe
in Bali or Thailand or something, and
they loved the colors of the room and
everything about it, so they want to
replicate that room as much as possible.

So they ask for those colors and
different accessories to give them that
hotel feel.”

Homeowners are extending that
to the rest of the house by choosing
vibrant colors. “People are going
with different shades of white,” she
says. “They want to get out of
those dull, dark colors and liven
things up. We like to call it the
post-pandemic look—something to
lift your spirits and brighten up
your [space].”

Bradwell has seen an emphasis
on tropical themes, and one color
stands out no matter what the style.
“Without a doubt, the big color in
the world right now is blue,” he
says. “It’s all shades of blue, from
royal blue to aqua colors. I see it in
all different types of things, from
wallpaper to fabrics. People are
after something light, airy and fresh.”

Parkhill says colors to keep an
eye on are urbane bronze from
Sherwin Williams and Aegean teal
from Benjamin Moore, and adds
that crown molding or shadow
boxes are a nice finishing touch to
a room. And Bradwell predicts that

holiday decorations will be even
more popular than ever this year
as people look to extend the season
and bring some much-needed en-
joyment to their lives.

Whichever ways homeowners
choose to update their spaces, relying
on local, family-owned businesses
ensures a personal experience. These
companies are also going above
and beyond with safety in their
showrooms or virtual consultations
when needed.

“We’ve always supported small,
local businesses and family-owned,
mom-and-pop shops, and it’s so
important to us at this time that
people are supporting us, because
we’re the ones who really need it,”
Weeks Rossitto says. “Just like the
restaurant business, it would be
such a shame to see these smaller
businesses not make it. We’re really
happy that our customers are sup-
porting us, that they want these
products and they’re putting their
trust in us. We’re doing everything
we can to keep our customers and
staff safe, and with a little luck that
will continue.” 

Ambiance Design
Blue Bell, Pa.
(267) 898-0200
ADWindowTreatments.com

Brush Masters XP
Cherry Hill, N.J.
(856) 899-9183
BrushMastersXP.com

Fresh Coat Painters of
Burlington-Camden
West Berlin, N.J.
(856) 644-6536
FreshCoatPainters.com
/Burlington-Camden

J Bradwells Home
Kitchen & Design
Lahaska, Pa.
(215) 794-4443
JBradwells.com

M.C. Weeks, Inc.
Trappe, Pa.
(610) 489-7231
MCWeeksInc.com
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