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for two couples who worked with Main
Line Kitchen Design. Both Bob and Jenny
Smart, and Craig and Lisa Knowbetta, began
considering their kitchen renovations in late
June. [Note – ladies and gentleman, the story
you are about to hear is true. The names
have been changed to protect the innocent.]

The Smarts went on the internet and
began reading reviews of kitchen cabinet
dealers and spent time on the websites
Houzz.com and Pinterest looking at photos
of kitchens, evaluating the styles and colors
of other people’s choices. The Knowbettas
wanted to get things moving. Thinking they
would save money, they gutted their kitchen
themselves to get a “feeling for the space.”
Lisa Knowbetta began working on a design
using software she found online.

After about a week, the Smarts finished
their research on kitchen designers and
cabinet dealers. Based on the reviews they
read, they made their first appointment with
Main Line Kitchen Design. Inside the Know-
bettas’ home, Craig Knowbetta, having recov-
ered from an electrical shock and a few
stitches, finished gutting the kitchen while
Lisa continued trying out different layouts
on her free online software.

About a month into their kitchen projects,
the Smarts had completed their preliminary
kitchen designs with one of Main Line Kitchen
Design’s designers and were awaiting estimates
from the contractors Main Line Kitchen

Design and a neighbor had recommended.
The Knowbettas were having trouble

getting contractors to give them bids on
their project. They thought they were seeing
why contractors got such a bad rap. What
the Knowbettas didn’t understand was that
contractors are hesitant to take on the risk
of projects with rudimentary and incomplete
designs like the one Lisa had produced.

By mid-August, the Smarts had selected
their contractor and were finalizing the
plans on their beautiful kitchen. The
Knowbettas were surprised by how expen-
sive the construction quotes turned out to
be. The contractor they hired took their
deposit and told them he could start when
the cabinets were ready to be delivered.
Then, using printouts of Lisa’s design, the
Knowbettas began getting cabinet pricing
from different showrooms and home cen-
ters. September and school began with the
Smarts already having ordered their cabinets,
appliances, countertops and flooring. Their
start date for construction was Oct. 1. The
Knowbettas were finding that kitchen design
centers had serious issues with Lisa’s design.
The project was turning out more expensive
than planned and the family was still living
in a construction zone. Dan was also frustrated
that his new car had been dented in the
Lowe’s parking lot.

On Oct. 1 construction began on schedule
for the Smarts. The Knowbettas were still
confused, having problems fixing design issues
with their kitchen and finding a cabinet line
and door style they could afford. They resorted

to going online and found a highly rated
cabinet dealer and design firm in their area
called Main Line Kitchen Design.

Months after starting their project, the
Knowbettas found themselves where the
Smarts had been back in early July! Main
Line Kitchen Design measured the space they
had demolished more than three months ago,
worked on designs and gave them detailed
pricing for their project. The good news was
that the new kitchen design was more beautiful
and functional than any design they had
gotten from home centers. Best of all the
cabinet costs were less. A mixed blessing was
that Main Line Kitchen Design informed
them that their installation quote could have
been less but knew their contractor and that
he did good work. By November the Know-
betta design was finalized and the cabinets
ordered. Their contractor scheduled con-
struction to start after Thanksgiving.

On Thanksgiving the two families had
very different holidays. Family and friends
enjoyed a wonderful meal hosted in the
Smarts’ new kitchen. Compliments flowed
and the Smarts had an amazing Thanksgiving
holiday. The Knowbettas traveled to enjoy
the holiday with out-of-town family—a nice
break since they had now been without a
kitchen for nearly five months and didn’t
expect their construction to be finished until
early January.

In the end both families got great kitchens,
but had very different experiences.

All kitchen designers know that the people
who get a finished kitchen first are never the
people who start first. They are the ones
who planned the most before starting.

Main Line Kitchen Design is committed
to providing all of its customers with a
Smart kitchen.  

Main Line Kitchen Design
Bala Cynwyd, Pa. | (610) 500-4071
MainLineKitchenDesign.com
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A Tale of 
Two Kitchens
Main Line Kitchen Design describes two of its
customers’ kitchen renovations—with a little levity.
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“It was the best of times,
it was the worst of times”

Paul McAlary, 
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Knowing AAA Hellenic Marble is a family-
owned business, can you explain some of the
core values you stand behind? 
Being in business for over 20 years, one of
our main focuses is in attention to quality
and detail. We’ve always strived to offer
our customers some of the nicest products
at the most competitive price points possible.
As a family-owned business, we’ve always
taken pride in not only our customer
service but making sure that the client has
a personable experience. We are blessed
to have a very knowledgeable team that
consistently performs well together and
loves what they do. 

Can you describe 
the process from beginning

to end once a customer chooses AAA
Hellenic Marble?

We have a very knowledgeable template
staff so our template technicians will come
to the residence when the project is ready
for us, and we use digital machinery to
scribe or template a project to be custom
for the customer’s specific application. We
use that digital template to program into
our CNC operated machinery at our facility,
and it’s cut to a very small tolerance ensuring
a perfect fit for the project. 

The template is actually building the
exact replica of what the countertops are
going to be fabricated into, so that’s the pro-
gram that we use to cut and fabricate the
countertops and then upon completion our
install crews will take everything over and
install it.

What are the benefits and features of granite,
marble and tile?
They just enhance the beauty and aesthetics
of a project depending on what kind of
color palette somebody’s dealing with.
There are all kinds of different colors and
variations and the natural stone offers
depth and beauty to a project that just
isn’t offered in any other product. 

What are a few ways homeowners can incor-
porate marble into places in their home such

as the kitchen, bathroom or even fireplaces?
I’m still finding that marble for all of these
applications is still the most ideal just because
some granites and other products can be a
little bit on the busier side. Nothing can
compare to the beauty of natural stone,
which has been used for thousands of years,
while enhancing and elevating the finished
product to something that a client will be
proud of and love for many years to come. 

What sets you apart from your competitors?
We take the time to hand pick our materials.
We directly import from overseas and what
that enables us to do is offer a slightly more
competitive price on some of the more exotic
materials that we offer. … Beyond that every-
thing is done in house. We’ve always had
our own employees and all the stages of the
project from template fabrication to install
is all done in house.

While not losing focus of the craftsmanship
and quality for their finished product, we al-
ways meet a client’s deadline. … Our shop is
really geared toward putting different finishes
on stones. We can put a honed and leathered
finishing to keep up with the more modern
trends and things like mitering—a mitered
edge on countertops or double lamination.
These things are pretty difficult to do and
our company does it very, very well without
a whole lot of strenuous concern. Our crafts-
men always take their time and have a lot of
pride in what they do.  
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EXPERTISE:  MARBLE, GRANITE AND TILE
?asktheexpert

Mike Werner, sales manager

AAA Hellenic 
Marble

301 E. Market St. | West Chester, Pa.
(610) 344-700 | AAAMarble.com 

s a client, you never want to feel
yourself get lost in the shuffle and
AAA Hellenic Marble has proven

that its clients are not just another number.
The family-focused business has over two
decades of experience in providing
top-notch marble and tile products to its
valued customers looking to redesign their
kitchen, bathroom, fireplace or foyer. We
spoke with Mike Werner, sales manager at
AAA Hellenic Marble, to learn what he
believes goes into the family business and
the process and benefits of marble, granite
and tile installations.

AAA 
Hellenic 
Marble 

A
by Lauren Kubiak
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“In general, homeowners are investing more money in their
outdoor spaces, and I don’t see that trend going away,” says Juan
Cardona, owner of Archadeck of Chester County. “They want 
to spend more time outside and they need the functional space 
to do that.”

That has led to decks that are continually bigger and better. Gone
are the days where a deck was a tiny space for a table and maybe
a grill. Today’s homeowners want amenities like entertaining areas,
fire features and built-in kitchens, says Cardona. 

“Many homeowners are interested in lighting so that they can
get more use out of the space,” he adds. “We’re also seeing more
interest in ways to differentiate the shape of the deck. Homeowners
don’t just want a simple square.”

Joe Salvatore, president of First State Building & Design, says
that they’ve definitely been incorporating “curvature” into their deck
designs. It creates a unique and higher-end look. Salvatore says 
another trend has been adding a picture-frame design around the
perimeter of the deck. This “border” is created using a complemen-
tary color to add some visual interest.

“We’re also doing multi-level decks for homeowners that don’t
want just one giant deck but want to create a lot more functional
space,” Salvatore adds.

While one level might include a cooking area and “entertainment
spot,” a few steps down might take you to another deck that has a

MARCH 2019 HOUSE & HOMEHouseMagazine.com 17

Advice on designing
a modern-day deck
BY LINDSEY GETZ

With warmer weather comes an increased
desire to spend more time outdoors—
and there’s nowhere better to do that than
on your beautiful deck. Whether you have
an existing deck that you’re looking to
spruce up or you are interested in having
one built, you already know that a deck is 
a great way to extend the living—and
entertaining—area of your home and to
create a reason to get outside. 
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table for dining and is a bit more intimate. You can get creative with
the design and create a space that works best for you, says Salvatore. 

“One of our most popular trends in our deck designs has been
adding a section of the deck specifically built for a grill,” adds Michael
Jerminski, owner of Get Decked. “It’s a bumpout in which the grill
has its own designated area. This is safer and adds very little to the
cost of the deck. We also design octagonal bumpouts for extra 
living space. It creates a modern railing design and adds a great 
option for landscaping.” 

MAKING “ROOM”
For many homeowners, getting maximum use out of the deck means
making it more of a “room,” including covered space.

Sean McAleer, owner of Deck Remodelers, says that the Equi-
nox louvered roof has been a very popular addition to their clients’
decks as it offers the “best of both worlds.”

“If you want to let the sun in, you can have it open,” he says.
“That’s particularly nice inside of the house—as a permanent struc-
ture might block the sunlight from shining into your home. But if
you’re outside and need some shade or it starts to rain, you can close
it. With built-in rain sensors, it will also automatically close as soon
as rain starts. It’s been a big game-changer for us in terms of help-
ing homeowners get even more enjoyment out of their space.” 

Marv Esh, owner of Keystone Custom Decks, says that he’s also
been getting a lot of requests for adding “structures” to deck spaces
in order to make them even more like an outdoor room.

“The most popular trend in outdoor living is to put up structures
that provide protection from the elements,” he continues. “From open
air porches to screened porches to pergolas, an overhead structure

adds a lot of character, added appeal and also extends the outdoor
living season. Combine a fireplace or other heating element and you
have a space that you can utilize for a longer portion of the season.
In addition, this adds value to your property and provides a wow
factor.” 

For those who have second-story decks, McAleer says that home-
owners are also now making use of the space underneath. 

“With a dry space underneath, you can add recessed lighting, a
fire feature and other amenities to make it a whole other room to
enjoy,” he says.

A MATTER 
OF MATERIAL
In terms of materials,
traditional pressure-
treated lumber has 
rapidly been replaced
by low-maintenance
products like PVC 
and composite. While
this shift is nothing
new, the trend shows
no signs of slowing
down—nor do the
contractors we spoke
with think it ever will. 

“Nobody has time
to do the yearly main-
tenance associated
with a wood deck,”
says Cardona. “In our
region, where the

weather is very hard on wood, composite decking is the way to go.”
Bill Wilson, co-owner of Amazing Decks, agrees. He says that

when homeowners invest in a project, they like it to be a “once and
done” kind of deal.

“These days, homeowners just want those projects completely
checked off their list,” he says. “They don’t want maintenance 
tasks creeping back up on them. They want a beautiful deck that’s 
maintenance-free.”

“Many clients are choosing composite and vinyl decking options
due to the longevity and limited maintenance of these products,” adds
Esh. “Decking manufactures such as TimberTech and Trex are 
leaders in the industry in terms of the overall quality of products.
Today, with the advanced research and development that these 
companies have put into their products, there has never been a 
better time to use them.” 

Omar Stoltzfus, sales and marketing specialist with Deck Craft
Plus, LLC, says that many homeowners are seeing the benefits of these
new materials and renovating their existing decks.

“We call that a resurface project, when we’re able to still use 
the substructures because they are sound,” Stoltzfus says. “The entire
process would begin with an inspection to ensure the original deck 
was built up to code and is structurally sound. If it is, then we can use
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ADVICE ON DESIGNING A MODERN-DAY DECK
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that subsurface but replace the
deck with composite material in
order to give the homeowners the
low-maintenance benefits.”

Cardona says that as much
as 40 percent of his deck work
involves doing this—what he
calls “re-decking.” He says that
there are many homeowners
who have decks that are 20
years old but still have structural-
ly sound substructures which
can be used in a renovation, sav-
ing them a few thousand dollars
in building costs. 

In terms of cost in general,
McAleer adds that homeown-
ers often come into the process
assuming that these new mate-
rials are going to cost three times
or more what traditional lum-
ber does—and they’re often
pleasantly surprised that it’s
less expensive than they antici-
pated. When you factor in that
you’ll no longer need to perform
regular maintenance like wash-
ing and staining, it’s more cost
effective than many realize. 

DREAMING BIG
With so many exciting options
out there, Stoltzfus says that
homeowners can dream big
when it comes to their decks.

“The possibilities are endless
in terms of what you can do
with your backyard and your
entertaining areas,” he adds. “It
really comes down to how you
want to use the space.”

Wilson agrees.
“A deck is no longer just a

space for a table,” he says. “It’s
an extension of the heart of the
house. It’s like you’re adding a

room to your home and any-
thing that comes with that can
be part of your space—a roof,
a fireplace, a kitchen, water fea-
tures—it can be whatever you
want it to be.” 

Archadeck of Chester County
West Chester, Pa.
(610) 696-3340
Chester-County.Archadeck.com 

Amazing Decks
Serving Pa. and N.J.
(800) 220-3275
AnotherAmazingDeck.com 

Deck Craft Plus, LLC
Honey Brook, Pa.
(610) 273-3317
DeckCraftPlus.com

Deck Remodelers
Sparta, N.J.
(973) 729-2125
DeckRemodelers.com

First State Building & Design
Newark, Del.
(484) 303-4384 
FSBD.co 

Get Decked
(610) 948-1625
GetDeckedInc.com

Keystone Custom Decks
East Earl, Pa.
(717) 355-0592
KeystoneCustomDecks.com
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Beautifying your property
can mean many things
and one area people

don’t always think about are the
hard surfaces under their feet.
Hardscaping has become a crucial
facet in design and from the con-
crete driveway to the flagstone
patio, there are various areas
that call for different paving ma-
terials. House & Home spoke
with industry insiders about each
variety and where it might be
best applied. 

HARD

˙

DETERMINING
THE BEST
PAVING
SOLUTION 
FOR AROUND
YOUR HOME

CHOICES

By Daniel Sean Kaye
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Asphalt
The consensus among many is that
asphalt is most fitting for driveways.

“It’s the most affordable, and
it’s really durable,” says Michael
Harris, owner of Harris Paving
Industries, LLC. “Other products
can be five times the cost, with
half the life span. An asphalt
driveway can last 18 to 20 years
and offers a lot of control where
water is pitched.” 

And when compared to con-
crete, asphalt wins out again. Gi-
anni Calabretta, owner of Main-
tain It All Paving, says, “Asphalt
is less expensive, easier to repair
and is flexible, so it better handles
the extreme temperature changes
in the Northeast.” He says oil
stains and spills are not as notice-
able on asphalt, and a new layer
of asphalt offers a brand-new
look at a low cost. To keep it in
its best shape, he says to remember
to sealcoat the asphalt every two
to three years.

For driveways, asphalt is cost
effective and 100 percent recy-
clable, explains Saul Harrison,
owner of Harrison Brothers
Paving. “We can repair asphalt,
while concrete is more expensive
and difficult to fix. We can also
recycle old asphalt driveways. We
just grind it out and make a new
driveway.” 

Asphalt can also be enhanced
for curb appeal, says Chris De-
Mato, owner of Rock Bottom
Landscaping & Fencing. “A com-

bination of asphalt and brick can
really enhance the plain black as-
phalt. Sometimes a border or a
nice entranceway of brick can
break up the monotony of the
plain asphalt,” he says.

Calabretta agrees, adding that
Belgian block aprons or edging
are something to consider. “These
gray stones are set in concrete
and provide a long-lasting deco-
rative look.”

A specialty idea that has been
growing in interest is the tar-and-
chip process, which Harrison says
gives the surface the look and
texture of a gravel surface. “We’re
one of the only companies in the
area that does it,” he says. “It’s a
beautiful country look.” Other
options include red asphalt, which

holds color permanently, or the
white or beige color asphalt can
give based on the color of the
rock and granite used. “Stamping
asphalt gives a specific look at a
fraction of the cost of concrete
stamping or using pavement
stone,” he says. “There is her-
ringbone or cobblestone. In fact,
anything can be matched.”

However, these professionals
note that asphalt paving is also a
very seasonal business, running
mainly March through Thanks-
giving. “Good compaction is crucial
for asphalt, which is why you don’t
do as much during the cold, wet
months when the ground isn’t in
the best condition,” says Harris.
And to keep it in its best shape,
homeowners will need to sealcoat
the asphalt every two to three years.

Concrete, pavers 
and natural stone
Concrete has many benefits, in-
cluding needing less maintenance
and lasting longer than many ma-
terials. However, it is more difficult
to repair than asphalt and can
also be damaged by salt and de-
icing products in the winter, says
Calabretta.

Gwen Kunkel, president of
New Castle Artisan, says her com-
pany has a process of repairing

and resurfacing concrete using a
specialized polymer-concrete blend.
“We give the homeowner the op-
portunity to use their strong ex-
isting concrete in order to give
their home an upgrade,” she says.
“Concrete resurfacing allows for
affordable ways to create a stun-
ning home upgrade.” This process
can be used on any existing con-
crete—pool decks, driveways,
porches and sidewalks, as well as
interior projects like basements
and garages. “The products are
twice as strong as original concrete,
and are resistant to chemicals and
salt,” she says. 

Some suggest man-made
pavers where concrete might oth-
erwise be used. Tom Fox is the
manager of Eddington Supply, a
distributor of EP Henry, CST
products and Cambridge Paving
Stone. “Where we live in Penn-
sylvania we have to keep in our
minds expansion and contraction.
These can cause a lot of cracks. If
you use concrete, you’ll need ex-
pansion joints every 10 feet and
you could still have cracks,” he
says. “Interlocking pavers move
with the ground. They can be
lifted for pipes and wires. They
are also good for pool areas since
they are anti-slip, and you can
change the color, texture and size

HouseMagazine.com

CHOICES
HARD

Asphalt is less 
expensive, easier to 
repair and is flexible, 
so it better handles 
the extreme temperature
changes in the Northeast.”
— Gianni Calabretta,

owner of Maintain It All Paving
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of the pavers, too.”
One bonus for using pavers,

says Fox, is permeability. “This
is a big advantage. Water goes
between pavers and actually
leaves the surface cooler. You
can use interlocking sand to
stop weeds, as well as special
fabric between the stone and
bedding sand,” he says.

Fox says that these paver
products are especially popular
for casting stone walls. “They
look like real stone, but the way
they are created to be put to-
gether means saving time in
labor. The structure goes up
quicker,” he says, adding that
they don’t crack easily, offer
tons of designs and can be used
in outdoor kitchens, bars, walls
and fountains. 

“Natural stone and concrete
brick pavers have been the most
popular products used for patios
walkways and pool decks,” says
DeMato. “Natural stone is beau-
tiful and can be very unique to
each project. As no two stones
will be exact, therefore giving a
more natural look, however cost
can sometimes be prohibitive.” 

DeMato says brick paver
manufacturers have created prod-
ucts that have a natural stone-
look at a much more affordable
cost, and there are stone and
concrete products that remain
cool in hot weather. “Brick man-
ufacturers are also offering life-
time warranties, which is an
added selling point. Going green

is a very popular theme today
and the brick manufacturers
also offer many products that
are permeable. The brick and
block manufactures continue to
create new styles and color op-
tions to give customers a wide
array of options,” he says. 

26 HouseMagazine.com

Eddington Supply
Bucks County, Pa.
(215) 639-0990
EddingtonSupplyLLC.com

Harris Paving Industries,
LLC
Harleysville, Pa.
(215) 513-1977
HarrisPavingIndustries.com

Harrison Brothers Paving
Yardley, Pa.
(215) 949-6979
(844) DRIVEWAY
HarrisonBrothersPaving.com

Maintain It All Paving
Eagleville, Pa.
(610) 600-6215
MaintainItAll.com

New Castle Artisan
Turnersville, N.J.
(856) 725-3333
NewCastleArtisan.com 

Rock Bottom Landscaping 
& Fencing, LLC
Belle Mead, N.J.
(732) 873-6780
RockBottomLandscaping.net
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SOME OF US HERE IN THE
NORTHEAST enjoy the
changes that come with all of

the different seasons, but others
just don’t want to deal with tem-
peratures in the 20s or the threat
of a blizzard every other week dur-
ing the colder months.

For those who are counting
down the days until spring, noth-
ing beats the winter blues—other

than a trip to the islands—quite
like a visit to Sequoia Out Back’s
stunning showroom. It is the per-
fect spot to forget about the snow
and slush on the ground, plan a
backyard oasis and daydream
about the warmer days ahead. 

The 30,000-square-foot show-
room has no comparison on the
East Coast, and as impressive as
it seems on the company website,

it has to be experienced in person
to get the full effect. That’s why it
comes as no surprise that some
people journey hundreds of miles
just to see it.

“People will come to check our
showroom out just for the expe-
rience,” owner John Keller says.
“There’s nothing like it anywhere,
so it’s worth the trip for sure. No
one who makes a long trip to get

here is ever disappointed.
“This is the best time to come

see what we have to offer. This is
when we have the most invento-
ry of furniture, and if you’re
building a deck or patio you want
to give yourself enough lead time
so you can enjoy it when the
warmer weather arrives.”

Keller has vast experience in
the outdoor arena dating back to

SHOWCASE

inspiration
Great Outdoorsfor the

A visit to Sequoia Out Back puts homeowners on their
way to the backyard oasis they always dreamed about.

by Matt Cosentino
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his days as a deck builder. In
1998, he opened Sequoia Supply—
one of the premier retailers of
decking and railing products in the
country—and he added Sequoia
Out Back 10 years later to offer
everything imaginable for out-
door living.

That includes beautiful, high-end
furniture from popular brands like
Gensun, Tropitone,
Winston, Lane Ven-
ture, Pride, Woodard
and many more. Fire
pits and outdoor
kitchens continue to
be in demand for out-
door living spaces,
and all of the neces-
sary components can
be found at Sequoia,
such as a full line of
grills and smokers.
No outdoor space is
complete without a
shade element, and
Sequoia has you cov-
ered with pergolas
that not only add re-
lief from the sun but
an attractive design element as
well.

Dozens upon dozens of dis-
plays are set up in the showroom
complete with decking, railings,
furniture and a faux-blue sky
overhead to give customers a gen-
uine feeling about the products.

“When we set out to build this
showroom, our goal was really to
make it life-like,” Keller says.
“The displays are the size of the
decks you would build in your
backyard so you can get a good
idea of how it’s going to look and
feel on your own house. We also
have all the amenities and furnish-
ings once your deck or patio is fin-
ished.”

Keller and his team have

worked tirelessly over the winter
to update all of the displays and
ensure the latest and greatest
products on the market are being
showcased. In terms of decking,
Sequoia works with all of the lead-
ing manufacturers—such as Trex,
TimberTech, Wolf, Zuri and
Fiberon—who continue to devel-
op different styles and dazzling col-

ors. Keller is also ex-
cited about the new
composite boards be-
ing offered that are
closer in price to pres-
sure-treated wood.
“Although it’s the op-
posite in this area,
across the country
pressure-treated wood
is still by far the lead-
ing product used for
decking,” he says. “So
Trex and TimberTech
came out with new
composites at a low-
er price point that we
have installed in our
showroom. In addi-
tion to being aesthet-

ically pleasing, homeowners are
drawn to these composites because
there’s a lot less maintenance than
with pressure-treated wood.”

Sequoia welcomes customers
of every type, from those looking
to start a DIY project to those who
have been sent by their contractor
to make product selections. A
knowledgeable and friendly staff
is on hand to answer any and all
questions.

“It’s not really a showroom for
browsing,” Keller says. “Most
people need help and we are here
to guide each one every step of the
way. Backyards are big right
now—everybody wants to be out-
side. We want to help them get the
relaxing space they desire.” 

Sequoia Out Back DeckSupplies.com
2420 Bethlehem Pike, Route 309 | Hatfield, Pa. |  (866) 650-DECKP
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People will 
come to check
our showroom 
out just for the
experience.

There’s nothing
like it anywhere,
so it’s worth the
trip for sure.”

— John Keller, 
owner
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Awnings

Caparro 
Awning 
Company
610-416-0604
caparroawning.com
Equinox of Philly
610-585-4575
equinoxofphilly.com
Globe Canvas Products
610-622-7211
globecanvas.com
Paul 
Construction, LLC
610-287-1623
awningsdeckspatios.com
Sunspace of Philly
610-585-4575
sunspaceofphilly.com 

Decks

AllMarks Home Solutions  
267-966-5243
allmarkshs.com
Amazing Decks
800-220-3275 
215-654-1886
anotheramazingdeck.com
Archadeck 
of Chester County
610-696-3340
chester-county.archadeck.com
Archadeck 
of Delaware
302-763-3199
delaware.archadeck.com
Deck Craft Plus, LLC
610-273-3317
deckcraftcustomdecks.com

Decks-R-Us
717-407-5623
deckconstructionpa.com
Environmental 
Landscape 
Associates
215-794-2400
elaoutdoorliving.com
Evans 
Contracting Inc.
610-982-5235
evanscontractinginc.com
First State 
Building 
& Design
302-803-5082
fsbd.co

GET DECKED  
34-plus
years of ex-
perience in
just decks!
All work
done by
owner; no

subcontractors/salespeople. Family-
owned and operated. Award win-
ning/all inclusive/worry-free custom
decks. 30-year material warranty and
lifetime workmanship warranty. Fully
licensed/bonded/insured.
Proud 10-plus year member with A+
rating with BBB! Think spring ... Get
Decked. Call for your free in-home
estimate today!
610-948-1625 | 302-897-0302
getdeckedinc.com
Keystone Custom Decks
717-355-0592
keystonecustomdecks.com

2019 LANDSCAPE DIRECTORY
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Sponsored by

As the days get longer and warmer, homeowners are looking to liven up their outdoor
spaces. Our annual landscape, pool, patio and deck directory features the area's most professional re-
sources for all of your outdoor living needs. Whether you need maintenance on your pool, hardscaping in-
stalled or a deck designed and furnished, these companies will ensure your outdoor paradise can be en-
joyed for years to come.

into Action
Spring
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McHenry Deck 
Builders
484-369-1261
mchenrydecks.com
My Deck
908-713-1000
mydeck.com
Paul Construction 
& Awnings
610-287-1623 ext. 108
awningsdeckspatios.com
Sequoia 
Out Back
215-918-DECK (3325)
866-993-YARD (9273)
sequoiaoutback.com
Decking 
Material

Royal® Building Products
Zuri Premium 
Decking by Royal 
Building Products
800-368-3117
zuri.royalbuildingproducts.com
Sequoia 
Out Back
215-918-DECK (3325)
866-993-YARD (9273)
sequoiaoutback.com

Fencing

FENCEUSA 
FENCEUSA
powered by
FENCEMAX
Systems is a
premier dis-
tributor of
high-quality

fencing systems. FENCEUSA has an
extensive offering of colors, sizes and
material grades to choose from.
FENCEUSA is committed to providing
low-maintenance solutions for any
need. Whether you are seeking priva-
cy for or from your environment, pro-
tection for children and pets, com-
pleting the final touch around your
swimming pool, or simply looking to
add a decorative curb appeal to en-
hance the value of your home,
FENCEUSA has your solution. 
866-639-7599
fenceusa.com
Leading Edge Gates 
& Controls LLC
302-892-2575
leadingedgegates.com
Progressive 
Fence and Railing 
609-449-8079 
progressivefenceandrail.com

Garden 
Center/Nursery

Bountiful Acres
215-794-7043
bountifulacres.com
Gale Nurseries, Inc.
215-699-4714
galenurseries.com
Grills/Fireplaces/
Outdoor Kitchens

CKC Landscaping
610-436-1810
ckclandscapinginc.com
Colonial Marble & Granite
215-543-7077 | 610-537-8918
colonialmarble.net
Environmental 
Landscape
Associates
215-794-2400
elaoutdoorliving.com
LanChester 
Grill & Hearth
717-442-8794
lanchestergh.com

NYCE CRETE AND LANDIS
BLOCK & CONCRETE

Nyce Crete
and Landis-
Block & Con-
creteLandis
Block & Con-
crete is a
family-owned
business, es-

tablished in 1943. Landis has grown to
accommodate commercial contractors
and homeowners with a vast array of
stone, block and concrete products as
well as other building materials. As a
family-owned company, Landis is com-
mitted to providing outstanding service
and quality products. For the “do it
yourselfer,” or the professional contrac-
tor, Landis provides the selection, qual-
ity and competitive prices for all your
home and commercial projects.
215-723-5506
landisbc.com
Royal Billiard 
& Recreation
215-997-7777
royalbilliard.com

Sponsored by
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SALTER’S FIREPLACE 
PATIO GRILL

Start at
Salter's
Fireplace
Patio Grill to
create a
warm indoor
or outdoor

living space including fire features:
gas, wood, pellet, electric fireplaces,
fireplace inserts and stoves. Outdoor
fire features: fire pit table, torches,
outdoor fireplace. Grills: portable,
built-in, Big Green EGG and tools/ac-
cessories. Two convenient locations
in Eagleville and Hatfield, or browse
Salter’s online catalog.
610-631-9372 
215-362-2443
saltersfireplace.com
Sequoia 
Out Back
215-918-DECK (3325)
866-993-YARD (9273)
sequoiaoutback.com
Stone House
215-750-5000
stonehousemarble.com
Timeless 
Stone Fabrication 
215-249-1555
timelessstonefab.com
Turpin 
Landscaping, Inc
610-380-1119
turpinlandscaping.com

Hardscaping/
Pavers/
Retaining Walls/ 
Concrete/Asphalt

AFN Landscapes & Paver Pros
610-459-3466
paverpros.com
All Aspects Masonry
610-292-1955
allaspectsmasonry.com
ARCHITECTURAL 
CONCRETE DESIGN

Architectural
Concrete De-
sign has been
on the cutting
edge of
stamped con-
crete and

decorative concrete installation for
over 20 years. ACD’s design team will
take your outdoor dreams and make
them a reality. They provide a quality
product backed by the most experi-
enced and skilled craftsmen in the in-
dustry. If you want the best, put ACD
to the TEST!
866-956-2816 |877-843-4373
acdconcrete.com
Boswell 
Brothers Paving
215-237-6609
boswellbrotherspavingpa.com
Bountiful Acres 
215-794-7043 
bountifulacres.com 

Brightwood 
Landscape Service 
717-208-0368
mybrightwoods.com
CKC LANDSCAPING

Their ex-
tensive
knowledge
of land-
scape de-
sign and
mainte-

nance combined with the hospitality
training is what truly sets them apart
from other landscape companies. You
can expect great customer service
and an awesome finished product
from CKC Landscaping. Call now to
make your outdoor living dreams
come true.
610-436-1810
ckclandscapinginc.com
C.M. Jones Landscaping 
& Design 
610-644-7224
cmjonesinc.com
Creative Pavers
610-565-7680
amazingpatios.com
Delaware Brick 
302-994-0948
delawarebrick.com
Eddington 
Supply LLC
215-639-0990
eddingtonsupply.com

Environmental
Landscape 
Associates
215-794-2400
elaoutdoorliving.com
Garden Patios, Inc.
215-953-7422
gardenpatiosinc.com 
Harrison 
Brothers Paving
215-949-6979
harrisonbrotherspaving.com
Harris Paving 
Industries LLC
215-513-1977
harrispavingindustries.com
Maintain It All
610-600-6601
maintainitall.com
Marrazzo's 
North River
215-598-1412
marrazzosnorthriver.com
NJ Gravel 
& Sand Co.
732-938-5252
njgravelsand.com

Sponsored by
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NYCE CRETE AND LANDIS
BLOCK & CONCRETE

Nyce Crete
and Landis-
Block & Con-
creteLandis
Block & Con-
crete is a
family-owned
business, es-

tablished in 1943. Landis has grown to
accommodate commercial contractors
and homeowners with a vast array of
stone, block and concrete products as
well as other building materials. As a
family-owned company, Landis is com-
mitted to providing outstanding service
and quality products. For the “do it
yourselfer,” or the professional contrac-
tor, Landis provides the selection, qual-
ity and competitive prices for all your
home and commercial projects.
215-723-5506
landisbc.com
Schnatz & Rohrer
Landscaping
610-696-5108
schnatzandrohrerlandscaping.com
Sequoia Out Back
215-918-DECK (3325)
866-993-YARD (9273)
sequoiaoutback.com
Stone Depot
215-249-0488
stonedepotpa.com

Sundek of PA
888-491-2200
sundek.com
Turpin Landscaping, Inc
610-380-1119
turpinlandscaping.com
Hot Tubs & Spas

Joe Ordini's Best 
Fiberglass Pools
215-602-3485 
swim1day.com
LBI Hot Springs Portable Spas
609-361-0221
lbihotspringspas.com
Pelican Leisure Sports
215-538-2922
pelicanshops.com
Royal Billiard & Recreation
215-997-7777
royalbilliard.com
Spring Dance Hot Tubs
215-491-7446
610-363-1044
springdancehottubs.com
Iron Work/Staircases

Lomonaco’s Iron Concepts
& Home Décor
856-740-1071
liciron.com

Landscape Design/
Irrigation/Ponds/
Water Features

AFN Landscapes & Paver Pros
610-459-3466
paverpros.com
Bountiful Acres
215-794-7043
bountifulacres.com
Cider Mill Landscapes
484-420-9755
cidermilllandscapes.com
CKC Landscaping
610-436-1810
ckclandscapinginc.com
C.M. Jones 
Landscaping 
& Design 
610-644-7224
cmjonesinc.com
Creative Landscapes
610-565-9910
creativelandscapes.com
Environmental 
Landscape Associates
215-794-2400
elaoutdoorliving.com
Gale Nurseries, Inc.
215-699-4714
galenurseries.com

GroundTec, Inc
215-322-7669
groundtecinc.com
Marrazzo's 
North River
215-598-1412
marrazzosnorthriver.com
Nickett 
Landscaping
215-345-1385
nickettlandscaping.com
Plantique Landscaping
610-395-940
plantique.com
RONNI HOCK GARDEN 
& LANDSCAPE

5X “Best of
Houzz” recipi-
ent. 3X “Best
of House &
Home” 2015-
2018. Serv-
ing Central
New Jersey &

Bucks County for over 15 years. Ronni
is personally involved with every phase
of design and installation.
609-844-0066
ronnisgarden.com
Schnatz & Rohrer
Landscaping
610-696-5108
schnatzandrohrerlandscaping.com

2019 LANDSCAPE DIRECTORY
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Turpin 
Landscaping, Inc
610-380-1119
turpinlandscaping.com
Landscape Lighting/
Outdoor Lighting/
Fixtures/
Electrical

CKC 
Landscaping
610-436-1810
ckclandscapinginc.com
C.M. Jones 
Landscaping & Design 
610-644-7224
cmjonesinc.com
Environmental 
Landscape 
Associates
215-794-2400
elaoutdoorliving.com
GroundTec, Inc
215-322-7669
groundtecinc.com
Marrazzo's 
North River
215-598-1412
marrazzosnorthriver.com
Outdoor Lighting 
Perspectives
302-274-0579
610-632-8173
professionallandscapelighting.com

Lawn Care/Supplies
Tree Maintenance

C.M. Jones 
Landscaping & Design 
610-644-7224
cmjonesinc.com
Delaware Valley Turf
610-328-4170
delawarevalleyturf.com
Nickett Landscaping
215-345-1385
nickettlandscaping.com
MudJacking/
Concrete 
Lifting & Repair

PolyLevel Concrete Leveling
by BQ Basement Systems, Inc.
215-989-4188
bqhouseandhome.com
Mulch/
Stone/Soil

Bountiful Acres 
215-794-7043 
bountifulacres.com
Delaware Brick 
302-994-0948
delawarebrick.com
Eddington 
Supply LLC  
215-639-0990 
eddingtonsupply.com

Mulch & More
610-644-8086
mulch-n-more.com
Victory Gardens
215-443-5665
victorygardensinc.com
Weaver Mulch
610-383-6818
weavermulch.com
Outdoor Furniture

Country Tyme Sheds
267-834-0211
countrytymesheds.com
Heritage Design Interiors
717-354-2233
heritagedesigninteriors.com

SALTER’S FIREPLACE
PATIO GRILL

Start at
Salter's
Fireplace
Patio Grill to
create your
Outdoor
Oasis in-

cluding patio furniture: cushion, din-
ing, woven, wrought iron, aluminum
or sling. Fire features: fire pit table,
torches, outdoor fireplace. Grills:
portable, built-in or Big Green EGG
and/or accessories: umbrellas, rugs,
waterproof artwork. Two convenient
locations in Eagleville and Hatfield, or
browse Salter’s online catalog.
610-631-9372
215-362-2443
saltersfireplace.com
Sequoia Out Back
215-918-DECK (3325)
866-993-YARD (9273)
sequoiaoutback.com
Ultimate Patios
610-430-2171
ultimatepatios.com
Outdoor Structures/
Sheds/Patio Covers/
Pergolas/Gazebos

Amazing Decks
800-220-3275 | 215-654-1886
anotheramazingdeck.com 
Archadeck of Chester County
610-696-3340
archadeck.com
Country Tyme Sheds
267-834-0211
countrytymesheds.com
Equinox of Philly
610-585-4575
equinoxofphilly.com
Magnolia Home 
Remodeling Group
855-624-6655
magnoliahomeremodeling.com
McHenry Deck Builders
484-369-1261
mchenrydecks.com
Riehl Quality 
Storage Barns, LLC
717-442-8655
riehlquality.com
Sequoia Out Back
215-918-DECK (3325)
866-993-YARD (9273)
sequoiaoutback.com
Serenity Enclosures
888-392-9625
serenityenclosures.com 
Stoltzfus Structures
610-593-7700 
mysheds.com
Outdoor Speakers/
TV/Audio Systems

Shore Sound & Cinema
609-645-1300
s2cinema.com

Sponsored by
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Outdoor Window 
Treatments 
& Upholstery

Ambiance Design
267-898-0200
Ambiancedesign.biz
Heritage Design Interiors
717-354-2233
heritagedesigninteriors.com
Window Concepts
484-318-8238
windowconceptspa.com
Pest Control/
Mosquito Control

Viking Pest Control
848-251-0751
vikingpest.com
Pool Design/
Installation/
Renovate

Anthony & Sylvan Pools
855-565-8254
anthonysylvan.com
Barto Pool & Spa
610-933-2910
bartopool.com
Blue Haven 
Pools & Spas
800-219-2141
bluehaven.com

Environmental 
Landscape 
Associates
215-794-2400
elaoutdoorliving.com
Garden Patios, Inc.
215-953-7422
gardenpatiosinc.com 
Joe Ordini's Best 
Fiberglass Pools
215-602-3485 
swim1day.com
KS POOLS & PATIOS

Let their ex-
pert outdoor
living contrac-
tors add a
custom swim-
ming pool and
custom patio

to your property. They build one-of-a-
kind outdoor spaces, creating the
perfect landscape with waterfalls,
spas, underwater lights, water slides
and more.
215-702-9876
www.kspoolsandpatios.com
Niagara 
Pools & Spas
215-781-1300
niagarapool.com
Plantique Landscaping
610-395-940
plantique.com

Turpin Pools, Inc.
610-380-1119
turpinpools.com
Pool Service/
Deck Leveling 
Covers/
Accessories

PolyLevel Concrete 
Leveling by 
BQ Basement 
Systems, Inc.
215-989-4188
bqhouseandhome.com
Solar Swim
800-894-7652
solarswim.net
Power 
Washing

Vesta Wash
877-625-9325
vestawash.com
Replacement 
Cushions 

The Foam Outlet
856-382-7145
foamoutlet.com

Sealcoating

MAINTAIN IT ALL
Double the
life of your
pavement
while making
your driveway
look brand
new again.

They also fix cracks and can repair se-
verely damaged areas of your drive-
way. Open seven days a week. Call for
a free estimate.
610-600-6601
maintainitall.com
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by Amanda Hamm Hengel

POOLS
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ome. The place where we all
feel the most comfortable
and safe from the daily grind. 

Within our homes, there are typ-
ically places we feel especially com-
fortable, whether it’s a man cave,
den or cozy family living room. 

But when the season’s right, it’s a
swimming pool that truly helps to
melt all the tension away.

A coveted amenity for many home-
owners, swimming pools provide a
private oasis right outside the back
door, offering the ability to sit back
and relax when life seems to be a little
too crazy.

Experts suggest
addressing pool
needs now will 
ensure optimum
enjoyment later

Polished
Pool

A
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Though we may be in the
throes of winter right now,
there’s no time like the present
for homeowners to take a look
at what may need to be fixed
or upgraded in and around
their pools so that when the
time is right, taking advantage
of that little oasis is a pleasure,
not a headache.

“Most homeowners seem
to have an idea after they have
closed their pool as to what
needs the pool may have in the
spring,” says Mike McCool,
general manager for Swim-Mor
Pools. “Depending on the age
and condition of the equipment
and the pool, they may have
been postponing some repairs
for a few years. An especially
harsh winter could speed up
the need for some cosmetic re-
pairs, or even a renovation.”

Though postponing repairs
may be the easiest—or what
seems like the most fiscally
sound—option at the time, as
Dominic DiCesare, general man-
ager for Blue Haven Pools &
Spas by Calvitti, points out,
sometimes that’s not the best
choice.

“Your pool is like any other
home repair, a small issue will
just continue to turn into a
major one if left unresolved,”
he says.

DiCesare notes that one
area that should be closely
watched is the joint between
the coping (the material near
the edge of the pool) and the
decking of the pool, along with
the coping itself.

Sean Meyers, co-owner of
DS Pool Service, agrees.

“In many cases, there is ei-
ther no caulking applied to that
joint at all, or it is deteriorating,”
he says. “If this joint is not
properly caulked, water can
work its way under the coping
and behind the tile, which can
cause damage to either and/or
both.”

Meyers says another item
to keep an eye on is the pool
cover.

“Over time these covers do
deteriorate from the UV light
and wear and tear, which can
cause them to become brittle
and no longer act as a safety
cover,” he notes. “Spring is a
good time to inquire about a
new cover as some cover man-
ufacturers have spring promo-
tions if ordered by a certain
date.”

Tom Heath, president of
Pugliese Pools, notes that it is
important to keep in mind that
everything has a life to it, and
eventually parts are going to
need to be replaced.

“On average, a heater will
need to be replaced every 10
years,” he says. “A pump will
be maybe a little less than 10
years. It all depends on how
much use these things get.
Heaters, pumps, filters, all the
mechanical parts—they’re not
going to last forever.”

Heath adds that even if
these pieces were in working
order before winterization, there
can be surprises when the pool
is opened for the season.

“Rodents can make their
homes in heaters,” he says.
“They can bring foreign stuff
in there and that will need to
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be cleaned out.”
Repairs and general mainte-

nance aside, springtime is also a
good time to think about any up-
grades that may be made to the

pool or its general vicinity.
One great upgrade is the ad-

dition of a robotic pool cleaner,
says Walt Beyer, president of Star-
dust Pools. 

“[The robot] will save hours
of weekly cleaning and brushing
your pool,” he says. “Drop it in
your pool Friday night and in a
few hours your pool is clean and
ready for weekend entertaining.”

This will also help with pool
up-keep through the season, Beyer
says.

“Pool owners should strive to
keep up with the weekly mainte-
nance of their pool, chemicals,
water balance and cleaning their
filters,” he notes. “It is much
easier to keep your pool clean
and in balance than to try to cor-
rect water problems after things
go wrong.”

Another upgrade to consider
is a variable speed pump, Meyers
says.

“A variable speed pump can
save a homeowner hundreds of
dollars each season while also im-
proving the efficiency of the pool
overall,” he says. “By running a

pump at a lower RPM, but for a
longer period of time each day,
the pool is filtered more efficiently
which leads to clearer and more
chemically balanced water. These
variable speeds are also much qui-

eter than standard speed pumps.”
Meyers adds some pump man-

ufacturers offer rebates on these
types of pumps and most electrical
suppliers are offering rebates to
the consumer when they replace
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home repair, a small issue will 
just continue to turn into a major
one if left unresolved.”
— Dominic DiCesare, 
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a standard pump with one.
While it may seem like a huge

undertaking, Heath suggests that
some homeowners may even con-
sider replacing their pools this
spring instead of simply making
upgrades.

“[Replacing the pool] allows
the homeowner to decide the pool
shape, location and size, and they
can put in whatever thrills they
want, with a lifetime warranty,”
he says. “If I’m renovating a 30-
plus-year-old pool, I can’t guarantee
it. And if the homeowner thinks
they’re going to be in the home
for 10 years or more, they may
as well bite the bullet and put in
the pool they really want.”

What is especially exciting
about designing new pools and
upgrading older ones these days
is that there is so much more
available and so many more choic-
es than there ever have been, says
Bryan Hull, partner at Del Val
Pools & Spas.

“With older concrete pools,
people are renovating and refacing
with new coping, new tile ideas,”
he says. “The top and the whole

water line is a lot more exquisite
than it used to be. They’re plas-
tering in a deeper, dark blue, and
you can even get mosaics at the
bottom of the pool now. You can
put a picture of a shark, or turtles
or even your favorite sports team.”

Hull says well-lit pools with
color changing lights are also a
huge draw for homeowners these
days, but by and large the most
popular option is a salt water
system.

“Whether it’s renovation or
new construction, salt water is
still the biggest attraction,” he
says. “These systems have come
so far with the ease and inexpensive
operating cost. 

“It’s really the best option
whether it’s an inground, above
ground or semi inground,” Hull
continues. “When it comes to
conversion [from chlorine to salt],
it’s very easy. It’s simple and prob-
ably takes about an hour and a
half to convert to salt water.”

Whatever projects homeown-
ers may be looking into this spring,
if there is anything McCool would
like to express upon homeowners,

it’s to start early when it comes to
pool maintenance and repairs,
upgrades and renovations.

“It has been a very busy winter
with people planning for spring,”

he says. “If you have any kind of
need to have everything done
early, you need to speak to your
pool company right away to get
in their queue.” 

Del Val Pools & Spas
Serving South Jersey 
from three locations
(856) 629-2999
DelValPoolsAndSpas.com

DS Pool Service, Inc.
Royersford, Pa.
(610) 948-2000
DSPoolService.com

Blue Haven Pools 
Northeast, Inc.
Four offices in the tri-state region
(800) 219-2141
BlueHaven.com

Pugliese Pools
West Orange, N.J.
(800) 428-7946
PugliesePools.com

Stardust Pools
East Brunswick, N.J. 
(732) 254-3330
Stardust-Pools.com

Swim-Mor 
Pools & Spas
Mount Ephraim, N.J.
(856) 270-6571
Northfield, N.J.
(609) 755-3046
Millstone Twp., N.J.
(732) 422-5314
SwimMor.com

RESOURCES
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On the company website for Architectural
Concrete Design—one of the East Coast’s
leaders in decorative stamped concrete for
more than 20 years—there is a vast collection
of photos from the thousands of residential
jobs they have completed.

The portfolio of driveways, walkways,
patios and pool decks is stunning to see, until
founder and president Chris McMahon makes
one very important observation. “Pictures
don’t do it justice,” he says. “It looks even
better in person.”

McMahon made that discovery himself
when he was introduced to stamped concrete
while working in high-rise construction in
San Francisco in the late 1980s. He immediately
fell in love with the possibilities, and made up
his mind to return home to the Philadelphia
area to start his own company specializing in
stamped concrete.

Architectural Concrete Design (ACD) was
officially born in 1993 and has since become
a staple in the industry.

“We are the go-to company for stamped
concrete for all the major architects and big
firms in the tri-state area,” McMahon says.
“We do all the heavy highway projects; in
fact, we’re working on the Pennsylvania Turn-
pike right now. We do all the malls, we do
high schools and elementary schools and
we’ve worked on every Philadelphia-area
casino except one.”

But the best part about ACD is that the
same passion for the design and construction
of those massive projects is applied to private
residences in Pennsylvania, New Jersey,
Delaware and northeast Maryland to boost

curb appeal or spice up an outdoor
living space. “So that experience and
that level of expertise that is demanded
by those other projects, you get at your home
with the same crews,” McMahon says.

Most of the crew members, as well as the
designers and foremen, have been with ACD
for almost two decades. Their craftsmanship
and knowledge in the field is something you
can’t find everywhere.

“Our salespeople are landscape designers,
so they’ll come out and create the design for
you,” McMahon says. “They’ll look at your
home, your patio and your pool and give you
ideas. When I do work at my home—and I
consider myself a pretty good designer—I still
have one of my designers come out just to see
what his ideas are.”

Stamped concrete is a popular option for
homeowners because it can be made to look
like a number of materials—including flagstone,
brick, tile, slate, fieldstone, cobblestone and
granite pavers—at a much better price. ACD
offers an almost endless list of styles and
colors.

“We can pretty much create any surface,”
McMahon says. “The product is used in
theme parks throughout the world to mimic
every material there is.

“It’s more affordable [than natural stone],
it’s more durable and it doesn’t chip or settle.
Weeds don’t grow through it and ants don’t
live in it like pavers. Natural stone requires a
lot of maintenance, but with stamped concrete
all you have to do is seal it every two or three
years.”

Bob Nonemaker is one of the founders of

Outerspaces Inc., a company in
Glen Mills, Pa., that designs and builds high-
end water features. He has used ACD for
multiple projects and has always been more
than satisfied with the results, including a
large pool deck the company recently installed
at a retirement community.

“The fact that they can produce thousands
of square feet in a day with something that
looks really, really good, that’s pretty amazing,”
Nonemaker says. “Most masons are lucky to
get down a hundred square feet of material in
a day. Everybody is always being pushed in
construction to get things done. These guys
get it done, and they get it done well.”

Of course, with that sterling reputation
comes a great demand for ACD’s services.
That’s why McMahon encourages homeowners
to start the process now, during the winter, to
make sure they can have that dazzling new
patio or driveway in time for spring.

They won’t be disappointed in the end
result, Nonemaker promises.

“Concrete is one of those things where if
everything doesn’t go right, it can end up
really wrong,” he says. “But with Chris and
his guys, it’s like a ballet for them. They
know exactly what they’re doing and they
have tremendous productivity. It’s pretty much
impossible to find a flaw. They’re just really
good at what they do.”   

Architectural Concrete
Design 
(866) 956-2818  |  ACDConcrete.com

picture perfect

Architectural Concrete Design 
can enhance your home’s exterior
with a spectacular decorative
concrete project. by MATT COSENTINO

profile
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