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On the cover: 
After a childhood spent working with his hands and

gaining experience in his father’s company, Merin 
Jay Beiler founded M. Jay Builders in 2007. 

Priding itself on the values of integrity, quality and
creativity, the company brings homeowners’ visions 

to life with high-end, reliable products that make 
their home stand out. To find out more about 
the company and its culture, turn to page 11.

Cover image courtesy of M. Jay Builders
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As soon as Mervin Jay Beiler was old enough
to swing a hammer, he started building
things. He recalls cutting down saplings

and building a log cabin by hand as a kid
along with his twin brother. “I never questioned
that I would do anything else as a career. It’s in
my blood,” Beiler says.

Born and raised in Lancaster County, Beiler
continued working with his hands and growing
his skill set in his father’s company. It was not
just the fundamentals of quality construction
that he learned, but also a responsible work
ethic and appreciation for customer loyalty. This
is the foundation on which M. Jay Builders was
built in 2007 when Beiler was 23.

“I took all of my passion for this craftsmanship
and funneled it into my business. From early on
I valued giving customers the right product—
not just the fastest product—with research
behind it to provide something that would be
better in the end,” he says.

This philosophy is shared by the company’s
general manager, Donald Owens II, who also
spent time as a child in Lancaster County
building playhouses and other projects, and
hasn’t stopped since. He had firsthand experience
with his father and brother who were both
independent contractors, and he spent many
years specializing in custom trim and cabinetry
which require an unrivaled eye for detail. 

M. Jay Builders prides itself on the values of
integrity, quality and creativity—the guiding
principles of every project no matter the size.
With the homeowner’s vision at the forefront,
M. Jay Builders brings it to life with trusted,
high-end products that will make a home stand
out as well as keep it protected.

Services offered run the gamut from roofing,

siding and stucco remediation to specialty projects
inspired by customers. And while a lot of com-
panies can say they provide these services, M.
Jay Builders aims to make the homeowner’s
experience far from average. And it appears to
be hitting the target, as word of mouth is its
main method of gaining new business as well as
repeat customers. 

“We’re an experienced company; we’ve done
the research on the materials and proper instal-
lation,” says Owens. “Some contractors might
be OK with just seeing a satellite image of your
roof, but I prefer to walk on it, count the layers
and check the decking. This gives us the most
accurate information we need to move forward
with the project.”

Roofing and siding products have undergone
incredible innovations in recent years. Homes in
need of replacement in these areas will find new
options that surpass their expectations in aesthetics
and longevity.

Among the favorites for roofing at M. Jay
Builders are cedar shingles. “We use only
premium, 100% edge-grain shingles with the
longest warranty on cedar. The premium grade
comes with a 50-year warranty,” say Owens.
“The cost isn’t for everybody, but cedar is ideal
for a historic home or in a neighborhood where
you just want that extra pop.”

Synthetic options are available as well, sim-
ulating cedar and slate. M. Jay Builders works
with brands such as DaVinci and Inspire to
provide homeowners with the look they want
without the associated cost, while still delivering
a quality product that will last.

In the world of siding, the name James
Hardie comes to mind, and it is one of the top
two preferred brands installed by M. Jay Builders.

Owens says James Hardie fiber cement siding
comes with a 30-year warranty on the substrate
(the underlying layer) and a 15-year warranty
on the finish, and can be made in virtually any
color. While this is one of the most popular and
most requested types of siding, Owens says LP
SmartSide is another great choice for homeowners
to consider. Although it doesn’t have the name
recognition of James Hardie, LP SmartSide
comes with a 50-year warranty on the substrate
and a 15-year warranty on the finish, and costs
about the same.

Siding options may come into consideration
for homeowners looking to remediate or replace
their stucco facades and M. Jay Builders has
extensive experience. In this region, stucco reme-
diation is common due to improper flashing
and application during initial installation. Owens
says over the years as homeowners remodeled,
they discovered their plywood and insulation
were rotting behind the stucco.

“It’s hard to sell a home with stucco these
days, but our new stucco installations have
been vigorously tested and approved and can
last as long as anything else you put on your
home,” he says. “But we do have a lot of
homeowners choosing to replace stucco with
siding and stone veneer.”

Not only does M. Jay Builders stand by its
products, but its people as well. Beiler values his
employees and has high standards for them.
Crews are well-trained so homeowners don’t
have to worry about how well a project will be
done or who is showing up. When more help is
needed, he only uses select subcontractors he
would be willing to have as employees, and they
are held to the same standards. 

“We value hard work. It’s part of our culture
and the way God created us to work, serve
others and provide for our families. I am very
thankful to be able to work with such fine
craftsmen and provide genuine quality services
to homeowners,” Beiler says. 
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Your home improvement project is in the best hands 
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A s the trend of bringing indoor
living spaces’ comfort to the
outside continues, backyards

have seen some serious upgrades through-
out the past year—and industry experts
say that doesn’t seem to be changing
anytime soon. 

Outdoor kitchens remain one of the
most popular additions since the pan-
demic’s onset, and they’ve only gained
more interest as at-home entertaining
has increased while people adjust their
comfort level with indoor dining.
Throughout the region, builders and
appliance-suppliers alike have seen a
spike in homeowners making permanent,
personal changes to their domiciles with
new or upgraded outdoor cooking and
dining options. 
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Like so many of the motivations
behind the pandemic’s home ren-
ovations, outdoor kitchens have
reflected individual tastes and are
tailored to each family’s needs more
than anything else, though one
common desire is enjoying a dif-
ferent kind of dining experience in
a time when most restaurants
adopted delivery-only models. From
appliances to hardscaping, from
updates to groundbreakings, local
professionals have handled the
smallest details and biggest expenses
for projects of all sizes, especially
in the past year as the money that
would typically finance family va-
cations and daily commutes is in-
stead reinvested in the home. 

Steve Compton, general man-
ager of the family-owned CKC
Landscaping, has seen trends come
and go since his father began the
company in 1995. While he says
that home improvement projects
have been on the upswing for
more than a year, the focus on
outdoor kitchens stems from a
decidedly indoor development. 

“Kitchens have really become
the heart of the home: It’s where
people congregate,” he says. “If
I had to pick one overarching
statement, what’s driving the de-
sign-specific features for each fam-
ily is that what they’ve been doing
inside, they want to do that out-
side. It’s really been fascinating
to see the investments that people
are making, specifically in these
outdoor kitchen spaces.” 

Gone are the days of a rusting
backyard grill that sees intermittent
use even when it’s grilling season.
A great outdoor kitchen might
start with a thoughtfully selected
grill, but it also might include any
combination of a stove, meat smok-
er, pizza oven, refrigerator, dish-
washer, cabinets, ornate countertops
and even bars complete with bev-
erage taps. And with electronics
also being among those features,
coverage is important, too.

“Putting a roof over your deck
is really popular, that’s huge,” says
Bill Lecorchick Jr., who has grown
up working in his family’s Legends
Home Improvements, founded by
his father in 1975. “Most of what
I’m doing now has roofs on it.
You’ve got sunlight until 7 o’clock
so you need something so you’re
not boiling out there.”

Keith Fry of Amazing Decks
agrees that adding any kind of
cover, such as a roof, pergola or
canopy, can be what levels-up an
outdoor kitchen. But convenience
remains a priority.

“Refrigerators are very popu-
lar—it’s always good to have a
cold drink nearby when grilling,”
continues Fry. “Sinks are also al-
ways wanted. But sometimes
they’re limited to the logistics of
the job site [in terms of] plumbing
water feeds and drainage.”

Considering spatial, layout or
geographical limitations is crucial
when designing an outdoor kitchen.
Brenda Kieffer of Kieffer’s Appli-
ances agrees that some elements
of outdoor kitchens will “depend
on how your home is situated.” 

Kieffer’s, too, has benefited
from more and more
people regarding out-
door kitchens as less
of an add-on and
more of a necessity,
though they operate
in more of a B2B ca-
pacity by directly
working with con-
struction companies,
landscapers and sup-
pliers to provide a
project’s appliances.

In fact, within the past year, Kieffer’s
has added the Urban Bonfire line
of outdoor cabinets to its inventory
to meet that increased demand.

“It’s a collection of metal cab-
inets for the outside that have
many, many finishes,” she explains.
“You can either get the stainless
steel look or one that doesn’t look
like metal with the many colors
you can get.”

Builders and suppliers alike
agree that it’s up to the manufac-
turer to ensure that appliances are
rated for the outdoors and can
withstand seasonal extremes,
though their teams are up to the
task when it comes to educating
and guiding those who are new to
outdoor kitchens.

Part of that client education
means ensuring early on that they’re
up for the size of the project and
the overall commitment.  

“Outdoor kitchens have be-
come more and more popular, but
what people don’t always realize
is how much it costs,” says Keith
Frederick of Environmental Land-

scape Associates. “It’s a nice-to-
have element, but it adds up when
you want quality appliances.” 

Working with a professional
means that well-trained, experi-
enced eyes are assessing a property’s
unique geography to consider el-
ements like appliance configura-
tion, guest seating, the sun’s posi-
tion, proximity to the indoor
kitchen and more. 

“Working and talking with
professionals, I think that’s the
biggest thing people need to do,”
Lecorchick says. He advises home-
owners to really consider practical
elements, like where the grill range
should face so people aren’t staring
at their neighbors or have their
backs to their guests: “Think it
through. Just understand what
you want because you don’t want
to pay to do it twice.”

Professional assistance can also
help get more than just two seasons’
worth of annual use out of an
add-on that was once only the do-
main of the warmer months. While
water features might still have a
limited run, Fry says that fire and
heating options are certainly one
way to extend an outdoor kitchen’s
yearly utility into fall’s crisper days
and even milder winters.

Kieffer agrees: “It was
thought—and rightly so—that an
outdoor kitchen, like an outdoor

HouseMagazine.comHOUSE & HOME JUNE 202114
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pool, is only usable, at the most,
half of the year. But it’s not im-
possible to use that kitchen much
longer than originally thought
by adding a roof, rollout sides
and patio heaters.”

The same roofs that keep the
heat and sun at bay in the summer
can also stave off the cold of
winter, making outdoor kitchens
a practically year-round amenity
with anything from stand-alone
pavilions to attached roofs cov-
ering a patio or deck, plus move-
able walls or heating elements. 

“They’re very advantageous
for utilizing that space all year
long,” says Frederick. “Even when
it’s in the high 30s, you can still
be outside.”

It is important to note that
while most companies have op-
tions for all price points, they do
not have infinite supplies, no
matter how diligently they’ve
stockpiled resources. Clients
who’ve been working on their
homes for a while generally know
to expect shortages, delays or
shifts in their original visions,
but it’s still frustrating to deal
with rising prices and diminishing
supplies, especially since a hike
in material costs tends to become
the new standard.

“For some of our patio proj-
ects, we’ve had to go back to
customers and talk about changing
colors, changing designs, because
it’s hard to get some things; other
things, they’re not making right
now,” Lecorchick explains. “Two
years ago, a sheet of plywood
cost me $13. This year, it cost me
$57. … I get a lot of people
saying, ‘Oh, I’ll just wait till next
year, maybe prices will be down’—
but prices don’t go down.”

The pros know how to pivot
a project to accommodate surprise
hiccups and still deliver a quality
result that satisfies client expec-
tations. Because, in the end, it is
all about ensuring that everyone
is able to see the outdoor kitchen
of their dreams come to life,
whether it extends a carefully
chosen decor to the backyard or

gives celebrity chefs’ configura-
tions a run for their money.

“Indoors, you have four walls
that contain your kitchen; outside,
you have your entire space,” says
Kieffer. “Do you want to bring
the styling of your indoor kitchen
outside—or do you want to go
crazy and make it island-themed?
Because if that’s what you want,
that’s what you can do.”

No matter what direction
you take with creating your out-
door kitchen, it all starts with
having a clear path to a final
product—with a little flexibility
along the way to allow for the
possibility of unpredictable snags. 

“I really want to stress the
importance of having a plan and
having patience,” Compton says.
“In four or five years from now,
if you rush something ... that’s
when it’s going to bite you. If
you do have patience, you do
plan properly, in four or five
years from now, you’re not going
to even think about those six
months you delayed the project.”

RESOURCES
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During the past year, homeowners with a
deck have been able to use it as a respite
from remote work or school. In many

cases, the deck became a makeshift restaurant
where families could enjoy a meal or a happy
hour drink safely. However, those who did not
have a deck were left green with envy, which led
to an unprecedented demand for new projects.

Like many companies, Deck Craft Plus
has been busy bringing these backyard spaces
to life, many of which are now getting their
time to shine as people host normal group
gatherings. If you’re still thinking about a
brand-new, maintenance-free deck, planning
should start now, says Omar Stoltzfus, director
of sales and marketing. “An expanded living
area is not just something to make quarantine
days more pleasant—it will entertain your

family for years to come, through summer
and fall seasons.”

With experienced designers and builders
committed to the finest craftsmanship, Deck
Craft Plus has earned a reputation for relia-
bility. It has long-standing relationships with
the top manufacturers in the industry and spe-
cializes in composite decking that has the look
of real wood with none of the hassles. 

Each project is different and can include a
number of amenities to fit the homeowner’s
lifestyle.

“Your deck area, more and more, is an
extension of the house,” Stoltzfus says. “It’s a
place to host parties, to hang out with family
and friends, to grill on a nice day. In today’s
market, the only limit is your imagination.” 

One feature that most homeowners desire
is some kind of shade structure, whether that
is a pergola, a roof or even a screened-in porch. 

“I would say they all have pros and cons
and it comes down to individual need and
individual budget,”Stoltzfus says. “If you’re
looking for shade, a pergola with a canopy is
a good option. If you want protection from
the rain, then you should get a roof. If you
want protection from
the bugs, you
should get a

screened-in porch, which can even be an all-
season room with heaters to enjoy the cool
spring and fall days.” 

Other popular accessories not to overlook
include a full range of lighting, from post caps
to lights on deck steps; fire features, built-in
benches or a dedicated space for a grill so
hosts can stay close to their guests while
preparing food. “There are so many options
and it’s not a one-size-fits-all design when it
comes to decks,” Stoltzfus says.

In fact, that’s the overall goal for Deck
Craft Plus on every project—to ensure that
the deck is custom built to the customers’
needs. This is a company that pours its heart
and soul into every job, leading to happy and
satisfied clients. 

“Quality is definitely one of the key char-
acteristics about us; quality in products and
quality in service,” Stoltzfus says. “The other
focus is catering to a homeowner’s needs and
building a deck that is unique to the individual.
Every deck is unique, and you can add an
unlimited amount of details to make your
deck stand out.” 

Deck Craft Plus
Honey Brook, Pa. 
(610) 273-3317

DeckCraftPlus.com

SHOWCASE

Time to Host
Let Deck Craft Plus design the perfect outdoor
space where family and friends can gather.

by Matt Cosentino
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WHEN SELECTING THE BEST TILE OR STONE FOR YOUR PROJECT, 
KNOWLEDGE IS POWER.

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 

Two bookmatched
natural stone slabs

Stunners
HE TILE AND STONE FEA-
TURES IN YOUR HOME
CAN SET THE TONE. Classic,
farmhouse or modern? Porcelain,
ceramic, glass, marble, granite,

quartz or luxury vinyl? And what about
size and color? It’s enough to make one
dizzy.

Luckily, there are experts to rely on.
“Tile can transform a space. We believe
it should be one of the first design deci-
sions made when remodeling a kitchen
or bathroom. There are so many colors,

shapes and styles available to work with
your home,” says Julie Ward, show-
room manager/design consultant at
Renaissance Tile & Floor.

Stone is not like any other element
of home design. “Working with stone
has many challenges since each stone
has unique characteristics that come in
different sizes and densities,” says Nikos
Papadopoulos, president of Colonial
Marble & Granite. “Some stones are
brittle, others solid and very hard. From
engineered stone to marble, each type

of stone needs to be handled differently
depending on the quality of that specific
stone. Working with a company that
understands the differences and has an
experienced and knowledgeable staff
makes all the difference and can save
you time and money.”

Kyle Eisele of Coast Tile & Marble
Supply, says consumer education is an
important aspect. “People may get upset
when a slab comes in and it has color
variation or if it needs maintenance. If
consumers go where there’s no knowledge,

t
By Liz Hunter
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they’ll be blindsided. Stone is ex-
pensive and it’s fickle. It’s impor-
tant to talk to someone who can
adequately explain what you’re
spending money on,” he says.

Natural or Man-Made Stones
Using these experts as a guide,
homeowners can rest assured
they are being steered in the right
direction when it comes to choos-
ing a product of the moment.

Dave Cerami, CKBR, design/
build specialist and owner of
HomeTech Renovations, has been
in the industry for 38 years. He
has seen shifts throughout his ca-
reer. “I can’t remember the last
time I used polished granite in a
design. Most stone now is brushed
or sandblasted for a weathered
finish. The reflective, shiny surfaces
are not being done so much,” he
says.

An ongoing trend he sees is
more people seeking a transitional

to contemporary look. Quartz,
which is a man-made stone, is a
good product for this. “The
process of making quartz creates
more consistency in coloring,
with simpler patterns. There are
no less than a dozen companies
we deal with for quartz: Cambria,
Silestone, Pental, and more,” Ce-
rami says.

“Quartz is definitely trending
for good reason,” says Sandra
Phillips, director of new business
development at Colonial Marble
& Granite. “Quartz is an engi-
neered stone that is non-porous
and durable which makes it low
maintenance. Quartz manufac-
turers such as MSI and Cosentino
consistently introduce new de-
signs that embody the current
trends, strikes of color and gold
paired with warmer tones.”

There is a control element
that people like about natural
stone, says Eisele. “If you saw
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Working with stone has many
challenges since each stone
has unique characteristics
that come in different sizes

and densities.”

||

—NIKOS PAPADOPOULOS,
COLONIAL MARBLE & GRANITE
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something you liked at a friend’s
house, you can get something
close to it, unlike with natural
stone,” he says. “On the other
side of it, there is not much main-
tenance to worry about with
quartz. It’s a good investment in
Shore homes because people don’t
want to worry about sealing it or
if something will stain it when
renting out the property.”

However, says Papadopoulos,
although quartz is lower in main-
tenance there is nothing that com-
pares to the look and feel of nat-
ural stone. “From exotic marble
to the unique patterns and colors
that can only be found in nature,
natural stone will always be in
fashion.”

“There are some marbles and
granites out there that are unbe-

lievable,” says Eisele. “There are
some out there that have beautiful
colors. I’ve seen some bar tops
with a black and gold combo that
will blow you away. These are
natural things coming out of a

mountain—some that have little
specks, or natural veining or
exotic colors. You could spend an
hour going through the slabs we
have from Italy.”

Eisele highlights Calcutta Car-

era, which has a heavy variation
and is a popular choice, or
Dolomite, which has a more sub-
tle pattern.

“With natural stone, just
remember that you’re rolling the
dice on what stone will show up.
No stone is like the past,” he adds.

Color and Unique Trends
“It’s an exciting time to design a
kitchen with trends focused on
color, color and more color,” says
Papadopoulos. “Coming out of
the all-white kitchen trend, every-
one is hungry for something dif-
ferent—bluish greens, warm tones
with gold streaks are showing up
everywhere with metallic accents.
Warm, moody dark kitchens are
making a comeback with rich
walnut cabinetry paired with dark
textured countertops.”

“Maybe because of COVID,
people are finally getting bolder.
They want flair,” says Eisele. “It’s
interesting. The U.S. is behind

STONEStunners

All natural stone
waterjet mosaic

on vanity
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Europe in terms of trends in
bolder colors, and we’re finally
seeing the pops of blue and cool
greens find their way into tiles and
stones.”

Ward says handmade tiles
have been huge this year. “We
have been getting so many new
colors/finishes/shapes coming in
and our customers are loving

them. They pair so well with a
marble vein or a colorful pattern
tile. Depending on how the tile is
set, it can go with contemporary
design or more traditional feel,”
she says.

Don’t forget the other appli-
cations for stone and tile outside
of countertops or backsplashes. 

Ward says porcelain tile and

luxury vinyl tile (LVT) are worth
considering for kitchen and bath-
room floors. “They will not stain
and are very easy to maintain.
Design does not have to be sacri-
ficed when not choosing a natural
stone, and we have many porce-
lains that resemble real stone,”
she says. “Wood-look porcelain
tile has become very popular over
the years. Because of its durability
and ease of cleaning, it is being
used all over the home in bath-
rooms and kitchens to entire first
floors. The high-definition image
that is printed is very realistic and
has become a popular choice for
homeowners.”

In the end, a quality remodel
is some of the best money you’ll
ever spend, Cerami says. “It makes
sense to work with an experienced
design professional because you
have one chance to get it right.
Good results start with a good
plan and it pays to work with a
design professional.” 

Coast Tile 
& Marble Supply
Egg Harbor Township, N.J.
(609) 646-9346
CoastTile.net

Colonial Marble 
& Granite
King of Prussia, Pa.
Philadelphia, Pa.
New Castle, Del.
Edison, N.J.
(610) 994-2222
ColonialMarble.net

HomeTech Renovations
Fort Washington, Pa.
(215) 646-7477
HTRenovations.com

Renaissance Ceramic 
Tile & Floor
Horsham, Pa.
(267) 580-9582
CeramicTileAndMarble.com
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