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swimming pool can add so
much to any home. From ex-
ercise to fun to relaxation,
your pool is transformative,
bringing facets of joy to your
life you may not have known
you were missing. There is
much to know about the
process, and you want to have
the most positive experience
possible, so here are thoughts
of which you should be aware. 

HouseMagazine.com FEBRUARY 2020       HOUSE & HOME 11

˙

Whether
replacing 

an existing
pool or

introducing 
a pool to your

property for
the first time,
there is always

something 
new to know.

A

By Daniel Sean Kaye

Image courtesy of CLC Landscape Design
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Replacing a pool
“Replacing an existing pool is
pretty common,” says Sam Wad-
dell, president/owner of SLS Land-
scaping. “There are many old
pools that don’t meet today’s pool
code and are just outdated in de-
sign and function for today’s
lifestyles.” He says it’s important
for companies to offer creative
and functional designs that meet
modern vision and lifestyles. 

“Just like a new homeowner
who is looking for a pool, you
would need to pick a shape and
size. It’s really up to personal pref-
erence on style,” says Chuck Or-
dini, owner of Joe Ordini’s Best
Fiberglass Pools. “Just make sure
you understand what is needed
to pay for a full removal of the
old pool because you will have to
excavate the old hole to accom-
modate the new pool installation.” 

If you want to replace a con-
crete pool, you’d need to renovate
it to make it new again, unless
there are major structural issues,
says Dominic DiCesare, general
manager of Blue Haven Pools &
Spas by Calvitti. “For liner or
fiberglass, you’re removing it and
starting over. And any replacement
would require a design consultation
to look at the pool and yard.” He
adds that knowing township re-
quirements, understanding the

property and presenting a design
plan are important.

“You need to fully renovate
what’s already there. You need a
clean slate,” says Bryan Hull, one
of the partners of Del Val Pools
& Spas. “But you also have to
know that the code is the code.
Fences have to be 48-inches high.
They need setbacks. They’ll have
to rip out and replace the existing
pool. There’s a lot to know.”

Installing a new pool
Start this process with a licensed
landscape architect and designer
(LLAD), says Rich Cording Sr.,
owner of CLC Landscape Design.
“An LLAD can really see your
whole property and can tell you
what works, what doesn’t, what
can cause problems, etc. When I
get calls to come help with a situ-
ation, it’s often too late to make
major changes without a real big
cost. Maybe it’s after the pool
was put in and it was set too low
and now there’s a drainage prob-
lem. If you contact a landscape
architect first, before having the
pool put in, they can show multiple
elevations, ordinances, rules of
the township, and can add in
extra things you need to know
like regulations and conditions.
They can help create an area that
works pragmatically and aesthet-
ically,” he says.

“What ends up being there
depends a lot on the size of the
property,” says Hull. “What would
fit? What’s better—gunite or vinyl?
Gunite is more custom, allowing
for sundecks and benches. You
can have a premier pool. You can
put steps anywhere, add hard-

scape/landscape backyards. The
options are endless. Vinyl pools
are not as fancy and are less ex-
pensive. It offers fun in the sun,
and a pool on a budget,” he says.

Waddell agrees that good land-
scape architects and designers
will meet with a client to discuss
how the pool/landscape will be
used—if it’ll be mainly used for
children or for adults. “The pool
is just one element of the total
outdoor space and commonly in-
corporates a pavilion with a
kitchen and fireplace with seating
and entertaining space,” he says.
Other design elements include
pool terraces, pavilions and land-
scaping.

DiCesare adds that homeown-
ers must be focused on what is
going to meet their needs and work
best in their yard.

The right company 
Knowing which company will get
you what works right for you is
important. “I always suggest word
of mouth and referrals from friends
and family,” says Ordini. “Check-
ing the Better Business Bureau
(BBB) for ratings and comments
is always a good idea when pur-
chasing a large dollar item.” 

“You want to make sure you’re
dealing with a professional com-
pany, and if it’s a right fit for you
because it is major construction
and you have to live with the
outcome of the job,” says DiCe-
sare. “You have a lot of small
builders and landscapers that start
pool projects that go upside-down

real quick.” 
“For choosing a company,

consider referrals and length of
business,” says Hull. “For example,
we’re a family business, so we
focus on making sure that what
you’re promised, you’re given.
We don’t believe in high-pressure
salesmen. We’re selling fun.”

Hull believes the pool you get
has to be based on your life, interests
and plans. “What are you trying
to do? Most people have basic
ideas—shape, size and usage.”

“Pool styles are typically de-
cided by the intended use of the
environment,” says Waddell. “Do
the children want a water resort
or is this a formal landscape where
the pool be enjoyed more visually?
All of these aspects [should] be
discussed with the client at a
design meeting.”

“It’s important that a client
can ask the company everything
and have a good relationship with
them. The client needs to under-
stand what’s involved in the cost,”
adds Cording. “Since we are a
design/build company, we oversee
everything, every company that
does the work. We are able to
know what will be needed at
every step.” He says to create a
“wish list” for the company, in-
cluding how many people you’re
going to be entertaining. This as-
sists the LLAD in coming up with
creative ways to make the property
work, to utilize lawn areas and
better integrate the pool into the
backyard. “You don’t want just
the easiest place to drop in a pool.
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There are a lot of features that can be 
designed and built with the pool such as spas, waterfalls,

sun decks and luminaries, to name a few.

your new

pool
planning

||

||— SAM WADDELL, SLS Landscaping
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You want to consider traffic
patterns, views from inside the
house and the patio. You want
to know how the whole area
will be seen.”

Special features 
“Today’s trend is for salt pools.
They reduce the need for the
added chemicals during the sea-
son and leave the skin feeling
softer and smoother than that
itchy dry feeling with a traditional
chlorine pool,” says Waddell.
“There are a lot of features that
can be designed and built with
the pool such as spas, waterfalls,
sun decks and luminaries, to
name a few.”

And if money is an issue,
“salt systems and most special
features can all be added at a
later date, for an extra cost of
course,” says Ordini. 

There are many options,
says DiCesare.“You have salt,
UV/Ozone systems, water-fire
features, waterfalls/grottos. If
they can think of it and have
the budget, a good builder can
build it.”  

“Saltwater is incredible,”
says Hull. “It takes maintenance
down to zero. It stops the pool
from turning green and offers
benefits across the board. There
are also auto vacuums now that
do everything. They work great.
There’s also lighting that offers
mood changing, adds style and
elegance, and spillover spas
which are very popular.”

Cording agrees that saltwater
and various amenities are im-
portant aspects of today’s pools.
“All we do is saltwater, and
most pools have sunshelves since

they allow people to sit in the
pool or lay in it,” he says. “To-
day’s pools have less to do with
diving, so there are larger shallow
areas. All have LED lighting
and are controlled by their
phones. There are plenty of
square or irregular shaped pools,
many with bars, grottos, even
caves. The ideas seem endless
and they help create a leisure
location that adds to so much
to people’s lives.” 
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Blue Haven Pools 
& Spas by Calvitti
Six offices serving Pa., 
N.J., and Del.
(800) 219-2141
BlueHavenPoolsNE.com

CLC Landscape Design
Ringwood, N.J.
(973) 839-6026
CLCDdesign.com

Del Val Pools & Spas
Turnersville, N.J.
(856) 629-2999
DelValPoolsAndSpas.com

Joe Ordini’s Best
Fiberglass Pools
Bristol, Pa.
(215) 788-5532
Swim1Day.com

SLS Landscaping
Lumberton, N.J.
(609) 518-5263
SLSLandscape.com
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The journey started out humbly, just two
brothers-in-law, a pickup truck, a lawnmower
and a solid worth ethic. Now, more than 

25 years later, CKC Landscaping Inc. has
become one of the premier builders for
hardscape and landscape projects. 

And it’s by no accident that the company has
become a leader in the field. General Manager
Steve Compton Jr. says the longevity of the busi-
ness is a testament to its customer service and
the high quality of its outdoor projects.

“I think it’s our responsiveness and the
responsibility we feel to our customers that has
permitted us the longevity and the growth that
we’ve experienced,” he says, adding that being
a family-run business is also a big reason for the
company’s success.  

“I’ve got employees who have been with us
for 13, 14 and 15 years,” Compton says. “And
that speaks volumes for the type of company
we are—truly a family business.”

With that level of expertise coupled
with a strong desire to deliver for their clients,
CKC Landscaping has been at the forefront
of landscape design. For those looking to
have an attractive outdoor living space, CKC

Landscaping can help you by creating a pic-
turesque patio or deck with an outdoor
kitchen, a fireplace, water features or more.  

Compton says customers today want to
replicate the heart of their home outside as to
create another year-round gathering spot for

friends and family.
“We’re no longer

trying to take a summer
patio and stretch it to
the fall with just a fire-
place,” he says. “We’re
now trying to stretch 
it into an 11- to 12-
month-a-year room.”

Adding certain fea-
tures such as an outdoor
kitchen, a bar, a televi-
sion, lighting and a
heating element can
transform your outdoor
space and according to
Compton, there are two
components home-
owners can add that
will always enhance their
outdoor living space.  

“Two things that

will never go out of style: fire and light,” he
says. 

And if you already have a patio or deck in
place, but it’s been a few years and it’s in need
of some TLC, CKC Landscaping’s restoration
service can help breathe new life into the old
project.

“There’s no one out there like us when it
comes to restoration and enhancement,”
Compton says. “There are other companies
out there that can come and clean your out-
door space but what they don’t have is the
accredited craftsmen that I have who can fix
problems before they become serious issues.”

In most cases a restoration project can be
completed in just one day and at a reasonable
cost that will pay dividends for years to come. 

“A restoration of your patio or deck can
extend its lifespan by 30 to 40 years just by
protecting the stone and the concrete from
all the harsh weather conditions that we 
face here in the Mid-Atlantic to Northeast,”
Compton says. 

Aligning your outdoor needs with CKC’s
veteran specialists not only ensures you’ll
receive quality work done on time and on
budget, it will also give you peace of mind that
you’ll be able to enjoy your space the way you

always envisioned.
And for those longing for

the warmer weather, now is
the perfect time to start the
planning process so you
won’t get left behind.

“There are many steps
one must complete before
arriving at the airport for a
dream getaway,” Compton
says. “Similarly, the more
you plan, the more success
you’ll have with a spring-
time hardscaping project,
and the more likely you are
to have the perfect stayca-
tion spot in place for the
summer.” 
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The specialists at 
CKC Landscaping
are here to help you
create your dream
outdoor living space.
by Brittany Ann Morrisey

Bringing theHeart of
YourHomeOutdoors

CKC Landscaping Inc. West Chester, Pa. | (610) 436-1810 | CKCLandscapingInc.com

H&H_CKC_Profile_0220_Profile  2/4/20  3:37 PM  Page 1



 FP_H&H_Bleed_FullPage  11/5/19  5:18 PM  Page 1



As the founder and owner of E&E Siding for
almost three decades, John Esh forged his
company on the cornerstones of honesty,
integrity and high-level customer service.

Now that his two oldest sons, Michael and
Matthew, have succeeded him, they have
sought to put their own stamp on the family
business. But those core principles they learned
from their father at a young age continue to
be the backbone of every project they take on.

“We are tremendously grateful for the
foundation that Dad laid for the company,”
Matthew Esh says. “We’re trying to take what
he built and move it to the next level. He put
in all the blood, sweat and tears and got the
company to where it is now with the char-
acter and values that he has. Now we’re
making it our own while keeping it a family-
operated business.”

Michael and Matthew, who are a year
apart, were in their late teens and fresh out of
school when they first joined E&E as full-time
employees. They looked up to John as a mentor,
and continue to seek their father’s guidance
when pondering important decisions.

At the same time, they have made signifi-
cant changes to the business, none bigger than
changing its name to E&E General Contracting
and extending the company’s influence. 

“We’ve taken it from just a siding company

to an exterior renovation com-
pany,” Matthew says. “We’re
going to continue to make a push
into general contracting and things
other than just siding, such as addi-
tions, roofing, windows, doors and
masonry.

“We have really enjoyed the
transition. It’s rewarding to go into
a customer’s home and redo every-
thing on the outside from start to
finish. We get there and the house
looks one way, and we completely
transform the outside of their

home. Last year we were able to do a number
of complete remodeling projects, which is what
we really love to do, so it’s been exciting.”

Although siding is no longer in the name,
however, it remains one of the company’s spe-
cialties, and the brothers are thrilled to be
helping usher in a proven product to this area.
LP SmartSide siding has been popular in the
Midwest for many years and is finally
starting to catch on here in the Northeast.

An engineered product, LP SmartSide is
made of wood strands that are coated in wax
and a special solution to protect the siding
from severe weather, general rotting, termites
and woodpeckers.

“It has the beauty of wood without all of
the problems associated with wood,”
Matthew says. “We also prefer it over fiber
cement siding, which we have seen fail in sev-
eral different areas. That made us look to other
things and we came across this product, and
ever since we started using this, we haven’t
looked back.”

E&E General Contracting also partners
with Diamond Kote for the pre-finishing of
the SmartSide, and they offer a 30-year, no-
fade warranty. “To keep your wood siding
looking good, you should be painting or
staining it every five to seven years, on
average. With LP SmartSide and Diamond

Kote, you don’t have to worry about that,”
Matthew says.

Customers are pleased with the attractive
look of LP SmartSide, which comes in a wide
range of styles and colors. Other benefits are
that it is impervious to water and will not dent
like fiber cement siding—a major bonus for
homeowners who live along a golf course or
have active children.

LP SmartSide is also easier to install
since it cuts more easily than fiber cement and
creates less silica dust.

“It’s affordable as well. If you’re already
going to upgrade to a premium siding and
you’re looking at fiber cement, it’s a similar
price point,” Matthew says. “Overall, this
product has a lot of advantages and we believe
it will take off in this market.”

Whether a customer is looking to install
LP SmartSide, change the windows or have
an addition built, E&E General Contracting
brings the same mentality to each job. The
company is committed to not only providing
excellent craftsmanship, but listening to the
homeowner’s wants and needs throughout
the process.

“A lot of people we come into contact
with have had terrible experiences with con-
tractors,” Matthew says. “They received
subpar work that wasn’t worth the high price
they paid.

“The feedback that we’re looking for, and
the feedback we have received, is that after
we leave the customer can say they had a fan-
tastic experience with the whole team. That
extends from the sales process to the ordering
process to the project manager to the com-
pletion of the project. A lot of people see it
as a negative when they have to remodel their
home. We try to take that and turn it into a
great experience.” 

profile
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E&E General Contracting owners Michael and Matthew Esh
have made the company their own while honoring the values 
on which it was founded.  by Matt Cosentino

Buildingon their
Father’s Legacy

E&E General Contracting 
3435 Compass Road | Gap, Pa.
(717) 442-4814 | EEContractingLLC.com
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Picturing the finished result of your
home renovation can be difficult, and it
might be a troublesome aspect of redesigning
a new room. You want to make sure your
dream kitchen, for example, looks and plays
the part with a sleek design and functional
cabinetry and storage space. What you’ve
envisioned and what can fit in the allotted
space you have in your home can sometimes
be on opposite ends of the spectrum.

When you go to a professional for your
home renovation, from the kitchen and bath-
room to windows and doors, you trust the
experts to bring your ideas to life. They ulti-
mately take a trip to companies such as Ele-
vations by Shelly’s to find the best and most
updated products for your home. And while
Shelly’s does still work closely with professionals,
the one-stop shop now has a direct relationship
with homeowners who want to take design
into their own hands.

So if you are having trouble picturing the
final product, taking the time to plan with
Elevations can help your visions become real,
especially through use of their state-of-the-art
design technology. 3D technology separates
Shelly’s and lets homeowners experience the
space before any permanent changes are made.

“One of the key benefits we offer in the
area is that we’re able to use 2020 design
technology to render a 3D version of a
design,” says Tim Krall, president of Shelly’s.
“We can take a homeowner’s kitchen and
then take our design proposal and transform
it into a 3D rendering so a customer can put
goggles on and experience the design in
virtual reality before the actual design is built.
They can interact with that space and make

sure it captures their
vision perfectly.”

Shelly’s planted its
roots in Pennsylvania
over 90 years ago,
making it one of the
oldest and largest sup-
pliers of lumber, hard-
ware, building materials
and manufactured com-
ponents on the eastern
side of the state. In
2013, Shelly’s joined US LBM, a leading dis-
tributor of specialty building products, that
combines the scale and operational advantages
of a national platform with the best local
companies in building products distribution.

Shelly’s has always been the reliable
source that large professional builders, design
firms and private designers can count on
when needing top-quality products, and
Shelly’s is now bringing its expertise and
leading brands and products to homeowners,
letting them shop at the same place as the
area’s top professionals.

“On staff we have teams of designers that
can work directly with homeowners to design
their space, and we can help you find a con-
tractor or construction professional to do the
installation and renovation work, if you’re
looking for that,” Krall says.

Customers can actually experience the
virtual products they’ve experienced in reality
by way of the showroom. “Our showroom
space lets you actually touch, feel and engage
with some of the add-on lifestyle features,”
he says. “If you want underside lighting or a
USB outlet or concealed outlet or you want

outlets inside the cabinets, you can see all of
that, learn how it all functions and if it’s right
for your space.”

The showroom is just a preview of Eleva-
tions by Shelly’s quality products—Artistokraft
cabinets, granite countertops, Jeffrey Alexander
hardware and Empire millwork are among
the forefront. Elevations by Shelly’s is functional
and gives homeowners and professionals the
inspiration needed for any project. Located
in the historic barn at Main Street on Exton,
Elevations showcases modern design while
incorporating elements of the historic space,
demonstrating how you can modernize an
old, existing space.

“We’ve been the trusted partner for building
professionals in the area for decades and now
we’re excited to bring the products, technology,
service and expertise we’ve offered to those
professionals to homeowners and customers
who are looking to improve their home and
make their design dreams a reality.”

profile
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Elevations by Shelly’s 
(484) 698-6080 | ElevationsByShellys.com

After decades of providing
top-of-the-line products to
design and building
professionals, Elevations by
Shelly’s is now bringing the
experience to homeowners.
by Lauren Kubiak

Right to 
the Source
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Before the dawn of the internet, curb
appeal was a key factor in selling your home.
Now it’s “internet appeal” that leads to a
quick home sale and a good selling price.
When deciding what homes to tour, home-
buyers first check out photos of the property
on the online listing. If the kitchen is outdated,
prospective buyers apply a value in their
mind to the remodel and, depending on the
size of the kitchen, the value can range from
$30,000 to $100,000 or more.
      Based on this logic and the market
for available homes in your area, a
homebuyer may not even visit the house.
A homebuyer also realizes that a long
and painful remodel can delay the move-
in date or disrupt their life after they
move in.
     Some sellers have a mindset that
they don’t want to waste money on a
kitchen remodel because the buyer will
remodel it to fit their own style, but
this logic is flawed for a few reasons.
First, many homebuyers are stretched
thin when buying a new home and, after the
down payment, don’t have the finances to
embark on an expensive remodel after they
purchase the home. As a result, a homebuyer
will seek out other listings with an updated
kitchen and/or bathrooms that fit their taste.
They may not get their dream kitchen, but
they know they’ll be avoiding an expensive
and disruptive project.
      The good news is Kitchen Tune-Up is
uniquely poised to provide different services
to complete the process of updating kitchens

and bathrooms in a more affordable and
timely manner. The typical kitchen project
when gutting a kitchen and installing all-new
quality cabinets (classified as a major remodel)
will cost, on average, $64,203 as reported in
the 2018 Cost vs. Value Report from Remod-
eling magazine. In addition, the amount of
value recouped for this investment is 59 percent.
While that’s not a bad return, the same report
shows a minor kitchen remodel that costs an

average of $21,745 will actually return more
than 75 percent of the value of the investment.
We find it quite interesting that the larger
remodel ends up providing a much lower ROI
and, at the end of the day, will have a similar
impact when trying to sell your home.

When updating your kitchen cabinets with
refacing, homebuyers will see a new kitchen
and are more likely to be interested in your
house. For sellers, they are able to update
their kitchen for one-third the price of a tra-
ditional kitchen remodel. The best part is

that the Kitchen Tune-Up services
(beyond the major remodel) typically
fall below the range of the average
minor kitchen remodel price tag.
Cabinet refacing allows a home-
owner to update his/her kitchen
for a much lower investment, while
achieving a higher perceived value
to a potential homebuyer. Basically,
you can get a new kitchen that
will look like a $60,000 kitchen
for approximately $15,000.

With cabinet refacing, the existing
cabinet boxes stay in place. New
doors and drawer fronts—custom-
made to fit the boxes—are installed,

and all of the exposed ends and face frames
are covered in the new matching material.
The kitchen gets a completely new look and
new door style, but without demolition. An
oak kitchen can be changed to a modern
white shaker style, for example, or a maple
kitchen can be transformed to cherry. And it
will be done in three to five days.
     Seeing is believing. Come visit their
new showroom at 391 Lancaster Ave. in
Malvern. To schedule an in-home estimate,
call (484) 318-7205 or visit KitchenTuneUp-
Mainline.com. 

A High-End Kitchen 
at an Affordable Price

Kitchen Tune-Up
Malvern, Pa.
(484) 318-7205
KitchenTuneUp-Mainline.com

HouseMagazine.com

Kitchen Tune-Up is changing the way homeowners
update their kitchens.

profile

FEBRUARY 2020 HOUSE & HOME 23

➺

Cabinet refacing
allows a homeowner
to update his or her
kitchen for a much
lower investment,
while achieving a
higher perceived
value to a potential
homebuyer.

Before
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How did you get interested in this field and
what led to you starting your own business?
I certainly didn’t grow up thinking that I was
going to own or start a garage door busi-
ness. I grew up on a farm in Chester
County, and when I graduated from high
school I was looking for a job. One came
available as a garage door installer, and as
I went along in the industry I soon realized
that I enjoyed the work and I enjoyed get-
ting out in the community and getting to
know people. The entrepreneurial spirit was

always in me, so in
1998 I decided to

take the plunge and
start my own business.

What values are important to you as a busi-
ness owner?
I enjoy working with a group of people for
a common cause. I have two employees who
have been with me for 20 years, another who
has been with me for 18 and several who have
been with me for 10. Being part of that team
and helping employees develop and be-
come more skilled is important to me.

What types of doors do you offer and what are
the most popular among homeowners?
We offer a comprehensive line of doors, from
builder-grade doors to high-end, custom,
wood carriage-style doors. For several years,
the carriage-style doors have been very pop-
ular. They’re available in steel with overlays
or in a full custom solid wood door. There’s
also been a shift in the last year or so toward
a more contemporary, modern look, which
involves different window panels and even
full glass doors. 

What can a homeowner expect during the
sales process?
We like to do a site visit, meet with the customer
and ask a lot of questions to find out the look
that they’re after. Based on what we hear, we’ll
show them a range of great options. We have
the ability to take a picture of their garage and

superimpose a new garage door on to the pic-
ture, to help them see what their garage will
look like with a new door. 

What other services do you offer? 
In addition to sales and installation, we repair
any door or opener. We also will replace trim
around the openings or rotted framework that
the garage door is attached to. Sometimes we
can even enlarge the opening if the customer
would like a bigger door.

What kind of value does a new garage door
add to a home?
It absolutely adds curb appeal. There have
also been some interesting studies done, and
in 2018 Remodeling Magazine determined
that garage doors had the highest return on
investment out of remodeling projects.
HomeAdvisor did a similar study in 2019 that
basically says the same thing. So if someone
is looking to upgrade to sell, garage doors
have a very high return on investment. 

I understand that you have a new showroom
expected to be open in the fall. What can you
tell us about the space and what benefit will it
have for your customers?
We have plans for a new showroom and of-
fice, and in that showroom we’ll have doors
that actually function. We’ll have a lot of dif-
ferent doors on display, so it will be good for
homeowners to come out and see different col-
ors and different styles and see how a new open-
er would potentially work. 

A s a successful business owner
for more than two decades,
Jeff Smoker understands

as well as anyone the importance of
setting goals and putting forth
maximum effort to achieve them.
Those lessons were instilled in him
at an early age, long before he
founded Smoker Door Sales.

Smoker grew up on his family’s
farm in Chester County, where you
were expected to wake up in the
wee hours of the morning to begin
the day’s chores.

“Growing up on a farm, you
learn the value of hard work,” he says.
“That has definitely carried over to my
business, and even before that when I was
working for other people. Seeing the result
of a hard day’s labor has always been
rewarding for me.”

That philosophy is true outside of his
business, as he and his wife—the parents
of five kids—are actively involved in the
community, particularly giving back to
disadvantaged children.

House & Home spoke with Smoker
about his values, the garage doors
currently in demand and other aspects of
his family-run business. 

?asktheexpert EXPERTISE:  GARAGE DOORS

Smoker
Door Sales
by Matt Cosentino

Smoker
Door Sales

87 North Kinzer Road | Kinzers, Pa.
(717) 442-5070 | SmokerDoorSales.com

Jeff Smoker, President/Owner
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What made you want to become a contractor
in the roofing and siding business? 
I kind of grew up in the construction business.
My dad taught me the value of hard work
and treating customers with respect from the
time I was young. Having owned his own
company, he showed me the importance of
excellent craftsmanship and integrity. I wanted
to work for myself so I could do the same. 

When picking the right contractor, what are
some things that homeowners should know?
When you’re picking a roofing contractor, or
any contractor, there are several key things to
consider. First, ensure that they have insurance
including liability and workers’ comp insurance
because there are contractors out there who
don't have insurance. … They will be cheaper
but also risky. Price isn’t necessarily everything.
Also, you will want to choose a local contractor,
someone who cares about the community
and will be around to actually service your
warranty. Additionally, you need to make
sure the contract has the details of what’s
going to happen during your project. There

should be a thorough writ-
ten contract and process for

the project that will be completed. The last
key thing to consider is customer service and
communication. You want to work with a
company that is actually going to get back to
you and respond.

What are the positives and negatives to differ-
ent siding and roofing materials? 
Instead of installing vinyl siding, people are
now upgrading to Hardie siding, which is a
prefinished cement fiber board that looks
like wood siding. It has a 15-year warranty
on the finish and can be repainted but also
requires a detailed installation process so you
need to make sure your contractor follows
the manufactured specs or else it will fail.
Vinyl siding is a cheaper option but it is
prone to fading and will expand and contract
in the sunlight. However, it does have a
longer lifespan than Hardie siding.

When it comes to roofing, there are many
options including asphalt shingles and wood
shake shingles. With asphalt shingles, there is
no maintenance. If installed correctly you
should get not only a 50-year shingle but the
roof should last as long as well. But people
tend to want a clean looking roof so they
wash it with cleaner, which manufacturers
do not recommend because the chemicals in
the cleaner eat away at the asphalt. With
wood shake shingles there are a lot of different
grades, different thicknesses, different qualities,
and they are kind of a hit or miss when it
comes to their lifespan. You typically will not
get a warranty on a wood shake roof unless
you buy the top-of-the-line product.

What warranties does your company offer? 
I am a certified CertainTeed Shingle Wizard
which is their highest accreditation. That
allows my company to be a CertainTeed au-
thorized dealer that can offer their extended
warranty. This makes it so I’m not the only
one warranting it, they are as well. There are
two different versions of warranties that we
offer, the first one where you get 25 years of
full coverage—which includes the labor, nails,
felt paper, dumping and anything else in-
volved—then after those years it will be pro-
rated. Then there is a better one that is 50
years full coverage. So on year 49 if something
happens to your roof and it’s a warranty
issue, you get a new roof with no money out
of your pocket.

What should homeowners expect from DNA
Roofing & Siding? 
Our customers should expect excellent quality
installation services, communication throughout
the project, the best warranties and overall
satisfaction at a great price.

We recently opened a design center in
Hockessin. Now our customers can see
samples of front porches, siding and roofing
material, Andersen Windows and more. Once
you are interested in replacing your siding or
roof it’s easier to come in and pick out what
materials you want because you will be seeing
a bigger sample size rather than a small 3-by-
5-inch piece. 

A s we brace for the
remainder of winter,
homeowners may address

issues on the exterior of their homes,
particularly the roof and siding. Dave
Lyons, the owner behind DNA
Roofing & Siding, has over 35
years of experience to ensure his
clients get the best care when it
comes to repairing their home. 

House & Home spoke with Lyons
about his company’s growing success and
what homeowners should look out for
when making repairs.  

Dave Lyons, owner

?asktheexpert EXPERTISE:  ROOFING & SIDING

DNA
Roofing
& Siding

Newark, Del.
(302) 455-2180
DNARoofingAndSiding.com

DNA
Roofing
& Siding 
by Sydney Kerelo
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THREE DAYS ONLY!
FEBRUARY 14-16

GREATER PHILADELPHIA
EXPO CENTERATOAKS

100 STATION AVE., OAKS, PA

PhillyHomeAndGarden.com Program guide produced by House & Home Magazine

SAVE $3 ON YOUR TICKET. Details inside!
PG. 30

More than

250 EXPERTS, 
PRODUCTS 
AND IDEAS– 
all to inspire you!

HGTV STARS 

Eric & Lindsey
Bennett 

(“DESERT FLIPPERS”) 

APPEARING 
FEB. 14 & 15

TV STAR  

Barry Williams 
(“GREG BRADY”) 

APPEARING 
FEB. 15
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For the 5th Philly Home + Garden
Show, we’re presenting more features

and special events than ever before, along
with more than 250 designers, home and
garden experts, and celebrity home renova-
tors who are eager to share their knowledge
with you.

This Valentine’s Day weekend, we invite
you to take a romantic stroll through our
extensive Garden Hall, create your own flo-
ral arrangements and DIY decor projects (to
bring home, of course!), see how to enhance

your outdoor space with indoor technology,
and even recycle your old electronics.  

It’s our mission to connect you with the
most qualified professionals, and to provide
the newest products, ideas, and techniques
that will help you realize your home
improvement goals. We hope we’ve suc-
ceeded, and that you enjoy the show!

HOUSE & HOME FEBRUARY 202030

Welcome to the 2020 
Philly Home + Garden Show!

Thank You to Our Show Partners!

Sincerely, 
Jenna Naffin, 
Show Manager

You’ve
Gotta
See This:

SHOW HOURS:
FRIDAY
February 14
11 a.m.–9 p.m.

SATURDAY
February 15
10 a.m.–9 p.m.

SUNDAY
February 16
10 a.m.–6 p.m.

WHERE:
Greater Philadelphia 
Expo Center at Oaks
100 Station Ave.
Oaks, PA 19456

(GPS address)
1601 Egypt Road
Phoenixville, PA 19460
(Upper Providence Township)

TICKET
INFORMATION:
Adults (at the door): $11
Adults (online only): $9
Children Ages
12 and under: FREE

Enter the promo code 

GUIDE
to save $4 online

Friday, January 14

is SEPTA Day!
Show your SEPTA 
key card for one 
free admission at 
the box office

FOLLOW US ONLINE AT:
PhillyHomeandGarden.com

facebook.com/homeandgardenevents
Twitter: @PhillyHomeShow
Instagram: @PhillyHomeShows

FOLLOW US ON SOCIAL MEDIA:

Love Grows Here
Get out of the cold and take a
romantic stroll through more
than 7,500 square feet of 
inspirational gardens designed
by some of the region’s top 
landscapers. Check the new
techniques, ideas, and must-
have products for 2020, 
spend some time at the Pop-
Up Flower Shop, Garden 
Market, and Succulent Bar, 
and kick back and relax in our
Wine Garden.

Make-it, Take-it 
workshops presented by 
The Painted Home
Create and take home something new for
your home at one of our free Make It, Take
It Workshops! These popular sessions let
you work directly with local designers,
artists, and crafters showcasing what’s hot
in DIY. Come and flex your project skills,
while learning some new ones!

Do You Dig It?
Go beyond bulbs and
blooms to learn about edible
landscaping, planting a 
children's garden (it's never
too early!), raising chickens, 
beekeeping, and more.
Experts will show and share
what you need to know
about these fun and reward-
ing horticultural interests. 

The Connected Backyard
Built by Burke Brothers Landscape Design/Build and powered
by Xfinity. Reimagine your backyard outfitted with the smart
home technology in this feature garden. See ways to make
your own outdoor space an extension of your home, with the
same comfort, convenience and security that you're accus-
tomed to having indoors.

The Barking Lot
Don’t forget your pets
while shopping at the
show! The unique Barking
Lot pet market has a 
special assortment of
toys, treats and acces-
sories to bring home to
your furry family mem-
bers. You’ll also feel good
about knowing that a
portion of all sales helps
support the work of the
Pennsylvania SPCA.

Erase Your E-Waste
Help us change the future
by getting rid of old 
electronics! Bring your
unused or outdated elec-
tronics to the Philly Home +
Garden Show, and PAR-
Recycle Works, a nonprofit
electronics recycler, will 
e-cycle them responsibly
(see list of acceptable 
items at our website, philly-
homeandgarden.com). It’s
our way of helping you to
be a little more green.
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Don’t miss these special Philly 
Home + Garden Show offers and events!

4-5 pm Beekeeping In The City 
Don Shump of Philadelphia Bee Company

5-6 pm Top 10 Mistakes Homeowners 
Make When Hiring a 
Landscape Contractor  
Brad Stephenson of New Castle Lawn 
and Landscape

5-7 pm Happy Hour 
Sponsored 
by Kiki Vodka 
It’s Happy Hour at the 
Home + Garden Show!
And it’s brought to us 
by Kiki Vodka, featuring 
tastings of their premium, locally-distilled, 
gluten-free vodka at the Do You Dig It? 
feature area

6 pm
Lindsey & Eric
Bennett of 
Desert Flippers
Eric & Lindsay Bennett,
stars of HGTV’s Desert
Flippers show, have 
been transforming 

outdated Palm Springs, California 
properties for more than a decade, and 
will share their humorous adventures 
about the many ins and outs of real 
estate investing and renovation.

6:30 pm “Two Hearts” Floral Design Class
Grab your other half and let floral designer 
Cameron Peters show you how to make 
a romantic arrangement of tropical 
anthurium, pussy willow bent into hearts, 
and greens. LOCATION: Pop-Up Flower 
Market, Garden Hall. FEE: Advance 
registration required at 
phillyhomeandgarden.com

(Most events at the Main Stage unless otherwise specified. Presentation times and topics subject to change.)

FRIDAY, FEBRUARY 14

SEPTA Day  
SEPTA has the KEY to the Philly 
Home + Garden Show! Show your
SEPTA key card for one FREE
admission (per pass) at the box office.

Hero Day
We honor our heroes all day by
offering all active and retired 
military, first responders, nurses
and teachers one FREE admission
ticket with identification.

Free Tickets and Discounts to the
Factory in Oaks  
All visitors will receive a coupon for discounts to
The Factory in OAKS (Arnold’s Family Fun Center,
American Treasure Tour, and The Hub Restaurant)
in nearby Oaks, and the first 100 visitors will receive
a FREE ticket to the American Treasure Tour!

11 am Lindsey & Eric Bennett of 
Desert Flippers
Eric & Lindsay Bennett, stars of HGTV’s Desert 
Flippers show, have been transforming 
outdated Palm Springs, California properties 
for more than a decade, and will share their 
humorous adventures about the many ins and 
outs of real estate investing and renovation.

11:30 am “Fun With Blooms” Floral 
Design Class 
Floral designer Cameron Peters shows how to 
create a simple flower arrangement that show-
cases how sometimes less is definitely more. 
LOCATION: Pop-Up Flower Market, 
Garden Hall. FEE: Advance registration 
required at phillyhomeandgarden.com

12 pm
Pennsylvania SPCA 
Doggy Fashion Show   
Come see the adorable, adoptable dogs
of the Pennsylvania SPCA strut in style!
Homeless pets are featured in this 
fun-for-the-family “fashion” event that
you won’t want to miss.

1 pm Barry Williams of 
The Brady Bunch
and A Very 
Brady Renovation
Don’t miss the only Philly 
Home + Garden Show 
appearance by Barry Williams! Known 
to millions as Greg Brady from TV’s The 
Brady Bunch and a star of HGTV’s A Very 
Brady Renovation, Barry will talk about these 
hit shows and his career in entertainment, 
and will perform some musical favorites.

2 pm Lindsey & Eric Bennett of 
Desert Flippers
Eric & Lindsay Bennett, stars of HGTV’s 
Desert Flippers show, have been transforming 
outdated Palm Springs, California properties 
for more than a decade, and will share 
their humorous adventures about the many 
ins and outs of real estate investing 
and renovation.

2:30 pm “Planterpalooza” Floral Design Class
Learn from floral designer Cameron Peters 
how to grab some plants and build a 
planter for inside your home to help beat 
the winter doldrums. LOCATION: Pop-Up 
Flower Market, Garden Hall. 
FEE: Advance registration required at 
phillyhomeandgarden.com

3-4 pm Top 10 Mistakes Homeowners Make 
When Hiring a Landscape Contractor  
Brad Stephenson of New Castle Lawn 
and Landscape

4-5 pm Beekeeping In The City 
Don Shump of Philadelphia Bee Company

5:30 pm “Fun With Blooms” 
Floral Design Class 
Floral designer Cameron Peters shows how to 
create a simple flower arrangement that show-
cases how sometimes less is definitely more. 
LOCATION: Pop-Up Flower Market, 
Garden Hall. FEE: Advance registration 
required at phillyhomeandgarden.com

6-7 pm Top 5 Outdoor Designer Secrets 
Your Contractor Doesn’t Know 
MasterPLAN Landscape Design

SATURDAY, FEBRUARY 15

10 am
Sunday Morning Yoga 
Start your Sunday at the Philly Home +
Garden Show with an all-level yoga 
class overlooking the Garden Hall, led 

by Susan Madden-Cox of Ocean Earth Wind Fire yoga 
studio in Spring City, PA. Just bring your own mat or towel.

11:30 am “Brunch-N-Bloom” Floral 
Design Class 
Join floral designer Cameron Peters as she 
shows how to create a fun arrangement using
beautiful blooms that just scream spring. 

LOCATION: Pop-Up Flower Market, 
Garden Hall. 
FEE: Advance registration required 
at phillyhomeandgarden.com

1-2 pm Top 10 Mistakes Homeowners 
Make When Hiring a Landscape 
Contractor  
Brad Stephenson of New Castle Lawn 
and Landscape

2-3 pm Beekeeping In The City 
Don Shump of Philadelphia Bee Company

2:30 pm “Planterpalooza” Floral Design Class
Learn from floral designer Cameron Peters 
how to grab some plants and build a planter 
for inside your home to help beat the winter 
doldrums. LOCATION: Pop-Up Flower 
Market, Garden Hall. FEE: Advance 
registration required at 
phillyhomeandgarden.com

SUNDAY, FEBRUARY 16
Trade Day
To highlight the skilled labor
shortage, and our efforts to close
the skills gap and support the
home improvement industry at the local level, the
Philly Home + Garden Show offers FREE admission for
all home-related tradespeople with valid ID.
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Eric & Lindsey Bennett
Eric and Lindsey Bennett have been transforming out-
dated Palm Springs, California properties for more than
a decade. Originally from the Midwest, the property power couple
moved across the country in 2006 to pursue their dream of building a
real estate empire, and since then, they have built their business
together—selling real estate, originating loans, acquiring rental property
and flipping more than 100 houses. 

The Bennetts share their success by educating and inspiring others
to get in the game of real estate investing and renovation. Eric, a savvy
real estate entrepreneur and financier, and Lindsey, a construction
planner, manager and designer, can be seen in their
hit HGTV show Desert Flippers bravely defying
triple-digit desert heat and renovating dilapidat-
ed homes while raising three rambunctious
small children. Don’t miss the dynamic duo
as they take the time to educate and share
the ins and outs of the real estate business!

Pro Secrets 
of TV Home
Renovations 

HOUSE & HOME FEBRUARY 202032

There’s much more to TV home renovation 
shows than can be seen in just 30 or 60 minutes.
So we’ve invited some celebrity insiders from

some of your favorites to share their
experiences (and a few secrets)!

2020 Philly Home + Garden Show Guide

 
 

 

Barry
Williams 
Barry Williams had many TV
roles before becoming known to
millions as Greg Brady, America’s
most reliable big brother, on TV’s

hit show The Brady Bunch, but that’s the one that has
endeared him to viewers worldwide and enjoyed
unprecedented success. Since then, his extensive career in
entertainment has encompassed musical theatre (more than 85 
productions and starring roles), and he’s been a bestselling author,
satellite radio host, and executive producer (NBC-TV movie Growing 
Up Brady). 

Recently, Barry and the other actors who played the Brady Bunch
siblings got together for HGTV’s highly-rated new series A Very Brady
Renovation, in which they worked to restore the house featured in the
Brady Bunch show—and which gave him many insights into home 
renovation design and production. Barry has also recorded several CDs
of music and performed all over the world. He continues to sing and
perform with the trio Barry Williams & The Traveliers, and will perform
as part of his Philly Home + Garden Show appearance!
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his year, the Philly Home + Garden Show is adding
a focus on the shortage of skilled labor, an issue
that affects many in the Philly home improvement
arena. Marketplace Events, the producer of the Philly

Home + Garden Show, has partnered with Mike Rowe and the
mikeroweWORKS Foundation to bring attention to the issue and
to encourage people to consider a career in the trades. 

Among his many roles and endeavors, Mike Rowe is well
known from the TV show Dirty Jobs and his voice is recognized
by millions from his narrations for hundreds of documentaries
about space, nature, and how stuff works. He is also CEO
and runs the mikeroweWORKS Foundation, a 501(c)(3) public
charity that works hard to debunk myths about the skilled
trades and help close the skills gap. The foundation helps to
fund training for in-demand skilled jobs through a variety of
scholarship programs, and technical and vocational education
for trade schools across the U.S.

Mike shared some of his experience and his mission with
us recently:

What was your first job?
The first job that generated an actual paycheck was for
United Artists, back in 1978. I worked at one of the first 
multiplexes in the country, at Golden Ring Mall in Baltimore,
Maryland. I was an usher, a cashier, a concession worker, and
a projectionist. 

What projects have you been most proud to work on?
Tough to beat Dirty Jobs. It was not only a hit, it trans-
formed cable television, reinvigorated my career, and began
as a tribute to my grandfather. That show checked a lot of
boxes. Lately, I’m proud of Returning the Favor on Facebook.

Any embarrassing on-the-job moments you'd like to share?
My humiliations are a matter of public record, and best
enjoyed on YouTube. Search for “Mike Rowe and QVC,”
and brace yourself.  

Name a home improvement project you thought you
could take on but ended in disaster. 
Name one that didn’t!

What’s one thing you wish every homeowner knew?
I wish people understood how much they could save by making
bi-weekly mortgage payments instead of monthly. It’s simple,
and for most people, doable. An easy way to save a small fortune.

What’s mikeroweWORKS Foundation all about?
mikeroweWORKS began as a PR initiative to help close
America’s skills gap. I launched it 10 years ago on Labor Day.
Fans of Dirty Jobs helped me build an online Trade Resource
Center, which generated a ton of great press, and got me 
in front of Congress on multiple occasions. Today, we’ve 
morphed into a scholarship fund that assists people looking to
learn a skill or master a trade. Every year, we award a few 
hundred “Work Ethic Scholarships.” So far, about $5 million
worth. Additionally, I’ve become an annoyance to universities
that charge obscene amounts for degrees that have left a 
generation with over $1.5 trillion of student debt, which I 
personally feel to be a scandal of monumental proportions. I
made an animated video that answers this question in detail at
https://www.mikeroweworks.org/sweat/.

Describe our Home Show in one word.
I can’t find a word that combines elements of “pandemonium”
as well as “delightful.” So let’s go with “pandelightful.”
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APPLIANCES
Martin Water Conditioning
/Martin Appliance ..................................................................707
Queen Appliance ...................................................................543
VitaMix.........................................................................................740
AWNINGS/CANOPIES/PERGOLAS
Globe Canvas Products .........................................................57
JMT Awnings ............................................................................633
Paul Construction and Awning, LLC ............................536
Summer Accents .....................................................................723
Struxure Outdoor.....................................................................713
SunSetter Awnings by Semco.........................................437
BASEMENT WATERPROOFING
Basement Systems USA, Inc. ...........................................507
Basement Waterproofing Specialists .............................62
BQ Basement Systems ........................................................ 216
DryTech Waterproofing Solutions ....................................70
Mid-Atlantic Waterproofing ................................................75
Rhino Waterproofing Solutions .........................................54
BATHROOM REFINISHING
Bath Fitter.................................................................................... 101
Marshall Home Comfort/
Bath Planet of Philadelphia............................................... 238
Miracle Method of South Philly ........................................ 821
Perma Glaze, LLC ...................................................................336
ReBath Northeast .....................................................................77
BUILDERS
Harth Builders ...........................................................................401
Naturally Home Consulting ............................................... 523
Rudlo� Custom Builders ....................................................609
CABINETRY
Alliance Custom Cabinetry ............................................... 535
CPOS Refacing ...........................................................................64
Gardner- Fox Associates, Inc. ............................................215
Grande Finale Designs ............................................................ 13
Master Design Cabinetry....................................................1201
S.K. Woodworking .................................................................320
Unique Wood Creations .....................................................435
CABLE/SATELLITE/TELECOM/INTERNET
Caliber Communications ....................................................806
Xfinity ...........................................................................608
KR Communications ............................................................436
T-Mobile US ...............................................................................934
Verizon / Momentum World Wide.................................1119
CLOSET & GARAGE 
ORGANIZING & STORAGE
Closets by Design ................................................................... 417
Closets Together ........................................................................14
Victory Closets ..........................................................................212
CONCRETE/MASONRY/COATINGS/CURBING
Fizzano Brothers Concrete Products ..............................19
Maintain It All ............................................................................ 631
COOKWARE/CUTLERY
American Pride Cookware ................................................942
Cutco Cutlery ............................................................................ 613
Eurocast Cookware................................................................ 912
Kitchen Craft International .................................................714
Rhineland Cutlery ..................................................................845
Zwilling JA Henckels ............................................................905
DECKS/REFINISHING/SEALING
First State Building and Design ....................................... 518
Stump’s Decks and Porches ...............................................133
ELECTRICAL
Hawke Electrical .........................................................................71
ENERGY/CONSERVATION/SOLAR
Bright Eye Solar .........................................................................89
Geoscape Solar ...........................................................................18
Green Mountain Energy Company ..................................30
Inspire Energy ..........................................................................638
MOMENTUM SOLAR- NJ....................................................737
NRG Home ................................................................................. 831
Orbit Energy & Power, LLC ...............................................442
Power Home Remodeling ..................................9, 622, 907
ReNu .............................................................................................643
Wind and Solar ........................................................................ 107
FENCING/GATES/RAILINGS 
WOODGUARD .......................................................................1100
AIS INSURANCE GROUP ......................................................55
Metro Public Adjustment Inc ..............................................119
NJM Insurance ..........................................................................337
The Hartford Steam Boiler Inspection
       and Insurance Company........................................... 440
Tundidor Investment Group/
       Voya Financial .....................................................................81
FIREPLACE/MANTLES/INSERTS ........ 
Salter’s Fireplace Patio Grill ........................................... 1000
FLAGS/FLAGPOLES
Uncommon USA, Inc ............................................................. 341
FLOORING
Empire Today, LLC .................................................................623
  Floor Coverings International Montco ......................636
  Sandberg’s Custom Hardwood Floors .........................26
FOOD & BEVERAGE
A Spice Above .........................................................................1103
Five Star Home Foods..........................................................413
Hello Fresh ................................................................................920

Liokareas Premium Olive 
      Oil and Importa ...............................................................734
Passanante’s Home Food Service .................................234
Tabora Farms ...........................................................................343
FURNITURE
Country Lane Furniture..............................................813
GAMING
Royal Billiard & Recreation Inc ...................................... 1023
RR Games ......................................................................1107, 1204
GARAGE & CARPORT
Garage Experts .......................................................................309
Garage Kings ............................................................................. 139
Smoker Door Sales ...............................................................306
Monarch Door Co......................................................................24
GARAGE FLOORING
Grasso Services .......................................................................930
GARDEN & OUTDOOR
Breyer Construction & Landscape .................................301
Bug Umbrella Gazebo ..........................................................614
CKC Landscaping Inc............................................................237
Distinctive Outdoor Spaces ..............................................1122
Eco Green Lawn Care ............................................................317
Green Acres Nursery .............................................................522
Green Lawn Fertilizing 
      /Green Pest Solutions ..................................................540
Holly Days Nursery..............................................................1007
MasterPLAN Landscape Design........................................131
Naturalawn of America ........................................................801
PowerPro Equipment............................................................. 80
Robert E Little Inc ..................................................................1212
Savatree / Savalawn ................................................................78
Spayd’s Outdoor Environments .....................................830
The Original Bucket Stool ..................................................1120
GIFTS & GADGETS
A&K Wellness ............................................................................ 812
Click Heaters ............................................................................1013
First 2 Market Products dba Griptic .............................339
International Housewares .....................143, 803, 443, 25, 

33, 313, 625, 700, 730, 109
M&E Sales ..................................................................................846
My Pillow Inc.............................................................................438
Profashion ..................................................................................807
Purple Products ......................................................................422
Quality Home Products .......................................................641
Sierra National Products ....................................................645
Sodastream USA ..................................................................... 921
The Pace Group DBA 
      The Perfect Wine Opener ........................................1020
GLASS - PLATE, BLOCK, 
SHOWER ENCLOSURES
B & G Glass ................................................................................906
GRANITE/MARBLE/TILE
Bucks County Soapstone Company Inc ....................423
Colonial Marble & Granite ....................................................513
Granite Transformations .........................................................10
GUTTERS
 Gutter Helmet by Harry Helmet ........................................61
  ... Lea�lter North of Pennsylvania, Inc 20
 LeafGuard .................................................................................705
HEALTH & WELLNESS
Ascent Audiology and Hearing ......................................439
Everybody’s Chiropractic & Wellness ..........................839
LasikPlus ...................................................................................... 818
HOME AUTOMATION
Xfinity ...........................................................................608
HOME DECOR
Decorating Den Interiors .................................................... 242
Kristen Kidd Photography ................................................. 822
Nest Home Decor .................................................................900
Salvaged Furniture Co ........................................................620
Weil Clocks ..................................................................................... 11
HVAC
C & C Heating & Air Conditioning ....................................113
Caliber Heating & Cooling, LLC ........................................241
Davis Modern Heating & Cooling ...................................230
Haly Home Comfort .............................................................835
Hannabery HVAC ....................................................................421
IT Landes Co. ...........................................................................430
Meenan Oil ................................................................................1017
New Age Air .............................................................................530
New Spirit HVAC .......................................................................23
Wesley Wood Service Experts ........................................520
INSULATION
AGL Spray Foam .....................................................................415
USA Insulation .........................................................................239
KITCHEN & BATH
American Kitchen Refacing, Inc. .......................................85
Conestoga Valley Custom Kitchens .............................244
Creative Contracting ..............................................................521
Dilworth’s Custom Design ...................................................123
Kitchen Magic ...........................................................................619
Kitchen Saver ..............................................................................50
Kitchen Tune-Up........................................................................56
Luxury Bath of NJPA ..............................................................65
Master Design Cabinetry....................................................1201
Paradise Custom Kitchens .................................................742

Shelfgenie ..................................................................................505
Touchstone Kitchens & Bath LLC......................................29
LIGHTING
Lighthouse Outdoor Lighting 
       of West Chester .............................................................1122
NiteLites of the Delaware Valley .......................................28
MASSAGE CHAIRS
Infinity Massage Chairs .............................................823
MATTRESSES/BEDS
Gardner’s Mattress & More ........................................913
Mattress Firm ..............................................................................67
Sleep City .....................................................................................531
Superior Sleep .........................................................................407
MEMBERSHIPS
BBB serving Metro Washington DC 
     and Eastern PA .................................................................204
MISC.
Alderfer Auction .....................................................................209
All County & Associates .....................................................539
HomeNet Solutions...............................................................240
Neighborly ...............................................................................1030
PA Sawmill .................................................................................420
PAR- Recycle Works ..........................................................1200
MOVING COMPANIES/SERVICES/SUPPLIES
College Hunks Hauling Junk ..............................................321
TWO MEN AND A TRUCK Philadelphia ......................... 17
MOWERS/OUTDOOR POWER EQUIPMENT 
Honda Power Equipment ....................................................331
Husqvarna & 202 Rent-All .....................................................31
PowerPro Equipment............................................................. 80
PAINTING SUPPLIES/SERVICES
360 Painting of Havertown ...............................................340
First Place Painting ...................................................... 59
Militello Painting and 
       Powerwashing, LLC. ......................................................501
Sherwin-Williams ......................................................................76 
PATIO FURNITURE/GRILLS/ACCESSORIES 
Paradise Grilling Systems ...................................................923
Pine Creek Structures ..........................................................1123
Traeger Grills/RR Games ................................................. 1204
PEST CONTROL
Mosquito Shield .......................................................................105
Moyer ..............................................................................................79
Viking Pest..................................................................................732
PET PRODUCTS & SERVICES
Innovation X of Michigan ......................................................32
O� Leash K9 Training Philadelphia ...............................820
Sit Means Sit Dog Training LLC..........................................74
POOLS/SPAS/HOT TUBS
Artistic Pools Corporation ................................................ 1016
Blue Haven Pools NE .............................................................713
Caribbean Clear .....................................................................1001
Carlton Pools ...............................................................................72
Daniel’s Lawn & Garden Center ....................................... 219
Jacuzzi Hot Tubs SE Pennsylvania .................................. 60
Satler’s Fireplace Patio Grill ........................................... 1000
Tu� Spas......................................................................................743
REALTORS
Serenite at Camelback Mountain ...................................1102
REMODELING
Carranza Roofing & Remodeling .................................... 412
E & E Contracting ..................................................................504
Falco and Sons Home Remodeling ..............................338
Garman Builders, LLC ..........................................................206
Gehman Design Remodeling Inc .................................. 640
JR Quigley Inc. ..........................................................................315
Lowes Home Improvement ...............................................616
Mr. Handyman of the Western Main Line ....................537
SAUNAS
Health Mate Sauna .................................................................431
SECURITY SYSTEMS
B Safe Inc. ..................................................................................408
Vector Security ........................................................................ 218
Xfinity ...........................................................................608
SHEDS/BARNS
Country Tyme Sheds................................................................16
Pine Creek Structures ..........................................................1123
SKIN CARE/COSMETICS
Nature Hill NV ...............................................................542, 1106
SUNROOMS
Patio Enclosures ......................................................................1114
TOOLS & EQUIPMENT
Little Giant Ladder Systems/
      TDS Ladder, LLC ...............................................................617
TRAVEL
Great Outdoors Visitors 
      Bureau of Pennsylvania ...............................................704
Massanutten Ski Resort ......................................................344
Sundance Vacations .............................................................75A
UTILITIES
Peco ...............................................................................................441
WATER SYSTEMS & FILTERS
Martin Water Conditioning/
       Martin Appliance ...........................................................707
 
 

WINDOW COVERINGS/TINTING/
SCREENS/SHUTTERS
Avakian Design Center ....................................................... 404
Beltway Blinds & More ........................................................330
WINDOW WELLS & COVERS
Steelway Cellar Doors ..........................................................722
Vinyl Window Wells LLC .................................................... 335
WINDOWS, ROOFING, SIDING & DOORS 
A Plus Metal Roofing ...........................................................702
Acre Windows .........................................................................68B
American Construction Management LLC ........... 323
American Quality Remodeling ............................................91
American Remodeling Enterprises ...............................205
Aspen Home Improvements ............................................. 214
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EXTERIOR

THINKING
Outside 
THE HOUSE

Though it may not feel like it quite yet, spring is just
around the corner. And now is actually the ideal time
to start planning your seasonal projects. Whether

you’re looking to add some new plantings or you have bigger
plans in mind, by starting to think about these projects now
and finding the right professional to partner with, you can 
maximize your enjoyment of these spaces by getting them
completed early.

We spoke to some of the area’s top landscape 
professionals and asked them for a few of their best spring
planning tips. Here’s what they had to say—as well as
some photos for inspiration.

Experts offer
their top
landscaping and
hardscaping
ideas for spring
2020. BY L INDSEY GETZ
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THINK 
YEAR-ROUND

with Landscaping

“Always add something that
will have some interest during
the winter months. It doesn’t
have to be an evergreen either.
I love using colorful varieties
like cornus ‘red twig’ dogwood,
which provides a splash of red
once it loses its foliage. Lavender
and other herbaceous perennials
or hearty liriope are great too
and can be great additions 
to beds along walkways or
areas that require low-growing
layering. For medium to taller
layering and to provide struc-
ture, consider yews or schip
laurels as a backdrop.”
➻ Cameron Kennedy,
designer, GROUNDTEC, INC.

.

“A common mistake that peo-
ple make in the spring is to
overload the property with
lots of brilliant, beautiful colors
that are currently in bloom.
The trouble is, when July and
August roll around, it gets
boring because nothing is in
bloom. It’s easy to get ‘wowed’
by what’s out there but if you
lean on a landscape profes-
sional, they can help create a
plan so that there is always
something in bloom or pro-
viding interest. That even in-
cludes winter interest. It all
comes down to planning.” 
➻ Steve Compton,
general manager,
CKC LANDSCAPING
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CKC LANDSCAPING

GROUNDTEC, INC.
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PLAN NOW
for Hardscape 

Designs

“My best piece of advice is to
make decisions as quickly as you
can. This is important for a few
reasons. For one, even though

we are in the off-
season, we can
apply for and
obtain any per-
mits or special
permission that
may be required
in order to con-

struct the project so that we are
not wasting the good working
months on this. Second would
be to take advantage of the mild
winters we may have and actually
get a jumpstart on building during
the off-season. You should start
planning as soon as the idea has
interest. This will also ensure

that the project is more likely to
start on time and is executed in
the most efficient way.”  
➻ Christopher Bianciella,
principal, K&C LAND DESIGN
AND CONSTRUCTION, LLC

.

“The best time to start planning
your spring hardscaping project
is late fall or winter. This way
your designer can have plenty of
time to ensure the space fits your
needs and incorporates all the
necessary elements into your proj-
ect. You should collect inspira-
tional photos and send them to

your landscape designer, this way
when we provide building mate-
rial options, we have a good
starting place. Write down the
things you could envision you
and your family doing in the
backyard, and we can design
around the activities and needs
of your family.”
➻ Cameron Kennedy,
GROUNDTEC, INC.

Outdoor 
Living Rooms 

REIGN

“Deck/patio combos with clean
lines and privacy walls or land-
scape screening seem to be a fea-
ture that we are seeing more and
more of. We design the outdoor
living space as just another room
in the house, with use of space
being the primary factor. We
want to ensure the client will be
able to utilize the space as much
as possible and that entertaining
or relaxing outdoors is a breeze.

∏

∏

K & C LAND DESIGN &
CONSTRUCTION

CKC LANDSCAPING
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In terms of color, warmer/softer
tones are coming back as grays
and monochrome colors are losing
their popularity.”
➻ Cameron Kennedy,
GROUNDTEC, INC.

.

“There’s no question that out-
door living spaces continue to
be the biggest trend. I tell people
to take the heart of their home
and move it outside. Whether
that’s the kitchen, the family
room or the dining room—peo-
ple want to recreate these gath-
ering spaces outside and have
them designed and installed 
in a way that makes them 
fully functional. Now, people
also want to add roofs to these
spaces. It allows them to use
the space even if it’s raining.
They can be outside enjoying
their fire feature and their out-
door television in the rain or
snow if the space is covered—
and people love that.”
➻ Steve Compton,
CKC LANDSCAPING

LIGHT IT UP!

“Lighting will always be a big
trend that will never go out of
style. As mammals we are in-
stinctually drawn to light! But
from a functionality standpoint,
it makes the space useable in
the evening hours, which is im-
portant to people. When you
invest in an outdoor living space,
you want to get as much use
out of it as possible. It’s important
that landscape lighting is done
well. Hire someone who knows
how to provide safety and secu-
rity through lighting while also

making it aesthetically pleasing.
That means highlighting certain
features of the landscape with
soft lighting or uplighting certain
trees. There’s an art to it.” 
➻ Steve Compton,
CKC LANDSCAPING

Don’t Forget
THE FRONT!

“People are paying more attention
to the front of their homes as
well, and installing welcoming
front entrances, outdoor lighting
and motor courts rather than

boring sidewalks and asphalt or
concrete driveways.” 
➻ Cameron Kennedy,
GROUNDTEC, INC. 
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RESOURCES
CKC Landscaping
West Chester, Pa.
(610) 436-1810
CKCLandscapingInc.com

GroundTec, Inc.
Colmar, Pa.
(610) 525-5352
GroundTecInc.com

K & C Land Design & 
Construction
Serving all of North and 
Central New Jersey 
(908) 769-7283
KAndCLandDesign.com 
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∏

GROUNDTEC, INC.

HH_DEPT_SPRING_LANDSCAPING_0220_DELCHES_Layout 1  2/5/20  5:41 PM  Page 4



 FP_H&H_Bleed_FullPage  2/5/20  2:07 PM  Page 1



 FP_H&H_Bleed_FullPage  2/5/20  1:05 PM  Page 1



PRSRT STD
U.S. POSTAGE

PAID
DEL VAL MEDIA,

LLC.

House & Home Magazine
700 E. Main St. 2nd Floor
Norristown, PA 19401

ColonialMarble&Granite_BackCover_2_20_FullPage  1/31/20  10:05 AM  Page 1


	DCCHE_CVR1_220.p1
	DCCHE_CVR2_220.p1
	DCCHE_001_220.p1
	DCCHE_002_220.p1
	DCCHE_003_220.p1
	DCCHE_004_220.p1
	DCCHE_005_220.p1
	DCCHE_006_220.p1
	DCCHE_007_220.p1
	DCCHE_008_220.p1
	DCCHE_009_220.p1
	DCCHE_010_220.p1
	DCCHE_011_220.p1
	DCCHE_012_220.p1
	DCCHE_013_220.p1
	DCCHE_014_220.p1
	DCCHE_015_220.p1
	DCCHE_016_220.p1
	DCCHE_017_220.p1
	DCCHE_018_220.p1
	DCCHE_019_220.p1
	DCCHE_020_220.p1
	DCCHE_021_220.p1
	DCCHE_022_220.p1
	DCCHE_023_220.p1
	DCCHE_024_220.p1
	DCCHE_025_220.p1
	DCCHE_026_220.p1
	DCCHE_027_220.p1
	DCCHE_028_220.p1
	DCCHE_029_220.p1
	DCCHE_030_220.p1
	DCCHE_031_220.p1
	DCCHE_032_220.p1
	DCCHE_033_220.p1
	DCCHE_034_220.p1
	DCCHE_035_220.p1
	DCCHE_036_220.p1
	DCCHE_037_220.p1
	DCCHE_038_220.p1
	DCCHE_039_220.p1
	DCCHE_040_220.p1
	DCCHE_CVR3_220.p1
	DCCHE_CVR4_220.p1

