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On the cover: 
Homeowners, especially those in the baby boomer
generation, are opting to age in place in the home
they love. With that in mind, remodelers are being
tasked with refreshing the look of kitchens and
bathrooms, giving them new life, while adding
features for safety and comfort. On page 14, we
spoke with professionals who incorporate these
elements without sacrificing style.
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Montaigne is influenced by the opulence of French nobility using 
Grand Antique d’Aubert marble, a rare marble native to southwest
France. This marble has been used in St. Peter’s Basilica in Rome, 
the Palace of Versailles and Napoleon’s tomb. For a more 
contemporary look, System includes howlite marble ring inlays 
with a geometric pattern engraved into the material. Customers 
can choose from THG Paris’ 40-plus finishes to create a design 
to fit their taste.

Additional information and catalogue available at THG-Paris.com.Would something
warm and spicy fit

the mood of your
home, or something
fruity? Maybe the
scent you want does-

n’t fit so easily into a 
category. For that, there’s
Dimensions, a new 
custom home fragrance
product offering person-
alized scents determined

by a brief online ques-
tion-naire. Customers begin by selecting

their diffuser device, followed by a room in the home and are asked
if they want the space to feel “clean,” “adventurous,” or “delightful.”
From there, customers are presented with dozens of fragrance notes,
from citrus and vanilla to sweet and floral. A custom scent is 
generated to create a specific mood in the room, and the starter kit 
contains enough for four months of enjoyment. 

To find your perfect home fragrance, visit DimensionsFragrance.com. 

foundationth
e

Edited by Liz Hunter
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COVET
Must-have products for the home

Dimensions Custom Home Fragrance
How many of us have found ourselves walking around 
a shop, smelling different candles or scented diffusers,
unable to choose? 

Marble Faucets
Marble accents are continuing to pop up in home design,
and THG Paris is artfully incorporating it into its newest
faucet collections, Montaigne and System. 
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B
aby boomers remain one of
the most interesting seg-
ments of the country’s pop-

ulation. History has watched them
grow up, and as more of them
age into their senior years, they
are increasingly making their living
preferences known. Studies show
a majority plan to stay in their
current home, as opposed to move
to a retirement or assisted living
community, and many plan to
make improvements on their
home. Remodeling industry pro-
fessionals have embraced this

trend of upgrading kitchens and
bathrooms with a balance of
luxury and safety in mind.

Often referred to as “aging in
place,” this trend empowers those
who want to stay in their home but
may need modifications to make
it more suitable. This may mean
moving a master bedroom to the
first floor or installing safety fea-
tures in a bathroom. We spoke
with some of the region’s prominent
remodelers about renovating for
this segment and how aging in
place can still be done with style.

How to keep 
comfort and safety
in mind as you 
remodel the 
home you love.

B Y  D A N I E L  S E A N  K A Y E
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Often referred to as 
“aging in place,” this
trend empowers those
who want to stay in 
their home but may 
need modifications to
make it more suitable.
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First steps
Assessing the safety and security
of a home is a priority, says Christo-
pher Fontana, owner of Magnolia
Home Remodeling Group. “We
have to look at everything, in-
cluding the electrical, plumbing
and heating. Older houses often
don’t have what they need to help
people stay there so a lot needs to
be updated,” he says.

“When you’re considering ag-
ing in place renovations, the ex-
isting home has to be assessed for
what can and cannot be done
within budget,” says Doug Mot-
tershead, CKD, kitchen and bath
designer for McHales. “I have to
look at all kinds of solutions. Can
I build a soffit to hide things?
Can I lower the ceiling or raise
the floor to make access easier?
These are important questions.”

Sophia M. Amiano, design as-
sistant at Amiano & Son Design-
Build says hearing the client’s
thoughts is what truly determines
the direction of the project. “Do
they want to use the stairs as fre-
quently? Do they want a more
functional kitchen and bathroom?
Questions like these are dire when
renovating a forever home,” she
says. This information guides
choices on budget, materials and
planning. 

“When people can move into
new homes where they can have
everything they want, it can be
rare to have homeowners who
want to convert a 60-year-old
house,” says David Cerami,
CKBR, president of HomeTech
Renovations. “When they do,
there’s a lot to think about, espe-
cially accessibility to everything.”
He mentions ramps, doorway
widths, ADA compliance, getting
to and from the house, aisle width,
etc. “A renovation is a substantial
investment that could cost $60,000
to $70,000. You have to ask your-
self, ‘Can we do this? Do we
want to?’ It really comes down to
your quality of life.”

The homeowners might not
even need health-specific renova-

tions yet they don’t want to down-
size. “We’re finding a lot of people
are getting the work done not be-
cause they are having medical is-
sues, but because they want to
make their homes more comfort-
able,” says Stephen Turbyfill, pres-
ident of Freedom General Con-
tracting. “This might be the house
they’ve lived in for decades, but
they never had time to renovate.
They’ve paid off the mortgage,
the kids have left and they just
don’t want to move. This is their
chance to get 10 to 15 more years
out of their house.”

Features to consider
Like any remodeling project,
changes come in many degrees,
from full-scale demolition/design/
build, to minor updating that
doesn’t necessarily disrupt home-
owners’ daily life.

“Remote control lighting, keep-
ing areas accessible and free of
clutter and trip hazards are low-
cost, common-sense ideas that
can be beneficial to everyone,”
says Dave Dilworth, director, sales
and design of Dilworth’s Custom
Design. 

For other renovations, making
the space accessible is key, says
Cerami. “You need to consider
walkers and wheelchairs, wider
doorways, easy thresholds and
transitions. Can the person easily
manipulate a walker in the room?
Is there enough space to turn
around? Is the room easy to use
assisted or unassisted? You might
need to rip everything out of a
space and reconfigure the room
to make it function the best.”

With this in mind, an open
floorplan often works best. “In
all parts of the home, clients are
asking us for open-concept layouts.
They’re easier to get around, es-
pecially if the client uses a wheel-
chair or walker,” says Amiano. 

“Bathrooms and kitchens are
not usually set up for anything
other than what an able-bodied
person needs, so you have to ap-
proach things differently. Someone
who is blind will need things that
someone who uses a wheelchair
doesn’t. There are different re-
quirements,” says Motterhead.
“People with visual impairment

can’t have white cabinets and
white countertops. Having brighter,
cleaner light and maybe white
cabinets with a dark countertop
helps with depth perception. People
in a wheelchair will need a 9-inch
high toekick for their kitchen cab-
inets instead of the usual 4-inch
high one. They also need shal-
lowed-out sinks so they can fit
their chair in and are able to get
things out,” he says. “Also, no
one likes to have to reach into
the back of a cabinet, so we install
roll-out trays in almost every one.
It’s about making everything inside
accessible.”

The kitchen now has many
features that make life easier for
homeowners, says Dilworth. The
farmhouse sink and wall ovens

don’t require as much bending
over, pull-out drawers give easier
access and corner cabinets can be
designed to allow use of the entire
space without reaching far back.
“Soft-close doors and drawers
can be modified as to the amount
of force required to open them.
Kitchens can be modified to have
larger doorways if needed for
wheelchair access,” he says.

For those homeowners who
are looking to aging issues, they
might put an addition on the first
floor to have a bedroom space
available in the future and reduce
the needs for stairs, says Turbyfill.
Another popular option is to con-
vert the garage into a living space,
allowing older people more con-
venience without them worrying

HouseMagazine.com16 HOUSE & HOME FEBRUARY 2019
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Awhile

Homeowners don’t need to 
sacrifice their taste. “There’s 
a lot that can be done that 
is still very attractive.”
—Christopher Fontana, owner of Magnolia Home Remodeling Group

Im
ag

e 
co

ur
te

sy
 o

f M
ag

no
lia

 H
om

e 
Re

m
od

el
in

g 
G

ro
up

HH_StayAwhileFeature_0219v3FINAL_DCCHE_Layout 1  2/7/19  3:14 PM  Page 3



FEBRUARY 2019 HOUSE & HOME 17HouseMagazine.com

DCPages_Pages  2/7/19  11:31 AM  Page 4



about going up and down steps,
says Amiano.

Once the first floor of the
home is remodeled, homeowners
may want to consider specific
changes in their bathroom, like
replacing a large whirlpool tub
with a freestanding soaking tub,
and making the spaces cleaner
and more simplistic. “But we’re
seeing that no matter the choices,
everything is style attractive and
style-driven,” Turbyfill says.  

Homeowners don’t need to
sacrifice their taste. “There’s a
lot that can be done that is still
very attractive,” says Fontana.
“We had one house a son wanted
fixed-up for his mom. The grab
bars and towel bars were very
tasteful and aesthetically looked
really nice. It’s not like a hospital.” 

“In bathrooms, many changes
are good to have no matter who
uses the space. Horizontal grab
bars and small vertical ones are
good ideas. Maybe even having
a seat in the shower,” Mottershead
says. In addition to the standard
hot and cold valves, he suggests
a secondary one so you have
more control, and installing a
diverter so you can shower when
seated, [using] the main one to
rinse. 

“We’re getting more requests
for low-curb or no-curb showers,
because they’re much easier to
navigate for older people,” says
Fontana. They also install lower
controls and showerheads on
hoses, as well as a main floor
drain and no-slip materials on
the floor.

Bathroom doorways are of-
ten too tight for wheelchairs so
a 36-inch door gives plenty of
room, says Amiano. A curbless
shower helps clients who find
it difficult to lift their legs over
the pans.

“Vanities can be made taller
for less bending over and can
be multilevel to accommodate
a wheelchair,” says Dilworth.
“Radiant floor heating can elim-
inate the need for throw rugs in

the bathroom, a trip hazard as
we age. If it’s taking longer to
get in and out of the tub or
shower, a heat lamp may be a
welcome addition.” Other fea-
tures to think about include
touchless and anti-scald faucets
with lever handles, and improved
task and under-cabinet lighting.
“Bathrooms should always have
a nightlight and the shower area
should be properly lit.” 

One option Cerami floats is
the idea of building or creating
an in-law suite, with a brand-
new layout specifically built for
the older person. “Maybe they
don’t need or want a full kitchen.
Perhaps a smaller kitchenette is
best. The space functions as a
mini-apartment, so the senior
can keep their independence.”
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Houses can sometimes 
be contradictory. Inside, 
you may have a magnif-

icent interior with stunning
décor, while outside all you see
is worn-out siding and outdated windows
and doors. 

If this sounds like your home, then it may
be time to redesign and upgrade the exterior
of your house. 

Chapman Windows, Doors & Siding, a
family-owned company servicing Chester
and Delaware counties and the surrounding
area, has been helping homeowners recreate
and renew the appearance of their homes for
25 years. 

“The results of an exterior remodel are
often spectacular,” says Joanne Lyons of
Chapman Windows, Doors & Siding. “We
can take an older, outdated exterior and give
it the appeal of brand-new construction, only
with more character.”

Siding is one of the first elements people
consider upgrading, and current products 
on the market bring significant benefits over
what might currently be on the home. “Vinyl
siding has really improved in both design and
structural performance over the years,” Lyons
says. “As for fiber cement, many of our cus-
tomers choose James Hardie siding when

upgrading. The initial cost is
higher but it offers the strongest
return on investment.”

In our region, the profes-
sionals at Chapman commonly
see homes with stucco siding in
need of remediation. As many
homeowners have discovered,
older homes with stucco
facades— particularly houses
built in the early ’90s to about
2010—are highly susceptible 

to water infiltration, which
can damage the structure
of your home and allow the
growth of harmful mold. 

Chapman
has been reme-
dying the con-
sequences of

faulty stucco siding for years and
can not only help you clean up
the damage but also replace
your stucco with an alternative
type of siding. 

Many homeowners may find
remediation offers the opportu-
nity to improve their home’s
entire façade. “When having
your stucco removed, it is the
ideal time to not only change your
siding but also replace your windows,
doors and shutters,” Lyons says.
“It is cost effective and ensures that
the entire exterior of your home is updated
with the latest and most energy-efficient
building materials.”

Often seen as the focal point of the
home, the front door is one design upgrade
that can make a huge impact. Options 
range from installing a new
door—possibly in a bold color—
to more grandiose options such
as a custom portico or a new
decorative door surround, says

Lyons. Both can be created and altered to your
individual specifications.

“One way to go about selecting a new
door is matching the current style of your
home, whether that means Colonial, modern
or farmhouse,” Lyons says. “Another option,
which is becoming more of a trend for 2019,
is changing the styles of your shutters, door
and colors to create a new design aesthetic.”

Windows are an improvement that can be
appreciated from both inside and outside the
home. As spring approaches and thoughts turn
to outdoor enjoyment, windows may be
replaced with a sliding or French-style patio
door. “This allows you to connect your
indoor and outdoor activities for your year-
round enjoyment,” Lyons says. “The wow
factor when you open up and connect your
space can make you fall in love with your
home all over again.”

At Chapman’s 4,000-square-foot show-
room in West Chester, customers can view the
latest products available in windows, doors and
siding, as well as get expert advice from show-
room design consultants. The company also
offers a 10-year warranty on all of its work-
manship, ensuring your remodeling investment
is protected long after the job is finished. 

A home that is updated on the interior
should have an exterior that matches. Whether
that means small changes or a complete
facelift, the professionals at Chapman can help
you achieve a look that you’ll be happy to
come home to. 

“Our customers
tell us all the time that
they wish they would
have remodeled sooner

so they could have enjoyed their new, beau-
tifully remodeled homes for much longer,”
Lyons says. “Remodeling before you even 
consider selling your home allows you to gain
not only return on investment but also return
on enjoyment.” 

profile

Chapman Windows, Doors & Siding  
West Chester, Pa.  |  (610) 431-8898 |  ChapmanWDS.com

With 25 years of experience in remodeling, Chapman Windows, 
Doors & Siding is ready to help you upgrade your home’s 
curb appeal. by Brittany Ann Morrisey
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Who is the ideal candidate for the services you
provide?
Our customers range from those living in a
small condo to those in a large home, so
there is no ideal candidate. It can be anyone;

it just depends
on your kitchen

and what you’re try-
ing to achieve.

For example, some customers are
changing the layout so significantly that
they’re knocking walls down and the whole
function of the kitchen is changing. You
also want new cabinets when your cabinets
are low quality and the boxes are falling
apart; refacing those boxes is not a good
investment. In those cases, getting new cab-
inets makes sense. Otherwise, we can save
you time, money and mess by refacing them
and giving you the look of a completely
new kitchen at half or a third of the price
in three to five days. We also offer the “orig-
inal tune-up,” which will restore your cab-
inets if you have stained wood cabinets, but
they just tend to be a little tired, have lost
their finish and are looking like they need
to be brought back to their former glory.

How does the process differ between restora-
tion and refacing?
In restoration you’re keeping everything.
We’re basically coming in and doing a deep
clean on the cabinets, repairing scratches,
doing color repair and putting new finish
coats on. With refacing you get new doors
and we reface the actual boxes with new end
panels, new molding and veneer on the face
that matches the doors. So it’s a pretty big
difference because you’re adding new parts
instead of just making it look better.

Tell me about your custom cabinetry if some-
one decides to go with a full renovation.
We have a full-time designer on staff who

works closely with our clients to help choose
the look, style and functionality to help provide
the perfect design for your needs. We don’t sell
mass-produced cabinets; we measure and con-
figure the cabinets to exactly fit that kitchen.
Our designer will lay your kitchen out in a
design software so you can see exactly what
your new kitchen will look like before you
place an order.

Why is your recently opened showroom
beneficial for customers?
We opened our showroom in April and as far
as I know we’re the only one of our competitors
who has a showroom like this. We have hundreds
of doors; we have tiles for backsplash; we have
hundreds of countertop options, from granite
to quartz; we can show refacing and new
cabinets. This allows us to work with our cus-
tomers so they can physically see all of the
material and make selections to fit their style.

Why should someone choose Kitchen Tune-
Up over a general contractor?
We stand by our work and we have extensive
reviews from our customers. We don’t play
games in the sales process and we don’t employ
high-pressure tactics. And I think the biggest
difference over anyone else in the market is
that we’re a national franchise with over 150
locations, but I’m a local owner, so you have
the best of both worlds. The national franchise
allows us to have very strong buying power,
so our product quality is incredible but at a
price below a big box store or a lot of our
competitors. We offer a really good value and
the attention of a local ownership group. I’m
involved in every project and very hands-on
throughout the process.

FEBRUARY 2019 HOUSE & HOME 23HouseMagazine.com
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Tune-Up

Malvern, Pa. | (484) 318-7205 | KitchenTuneUp-MainLine.com
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Kitchen 
Tune-Up

?asktheexpert

by Matt Cosentino

There is no question that the
kitchen is the heart of the
home, as it is the place

where guests flock during a party, the
family gathers for nightly dinner or
spouses meet to discuss their day with
each other.

Because of its significance, kitchen
renovations remain popular as home-
owners look to incorporate the latest styles
or increase the functionality of the space.
But hiring the right company to handle
such an important job is critical.

Kitchen Tune-Up in Malvern—the
locally owned franchise of a national
organization with more than 150 loca-
tions—specializes in kitchen remodels of
all sizes and strives to give its customers
the highest quality in a timely and afford-
able manner.

“We provide all of the options, includ-
ing full-scale renovation projects,” owner
Jeff Toren says. “But we also believe you
don’t have to spend a fortune or be dis-
placed from your home for weeks to get
the space you’ve always wanted.

“We believe in doing everything in
the best possible way, with integrity, care
and efficiency. We take the time to listen
to our clients, and we take the time to do
things right.”

We recently sat down with Toren to
learn more about Kitchen Tune-Up and
the options available, from wood restora-
tion to cabinet refacing and brand-new
custom cabinetry.

Jeff and Penny Toren, Owners
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Picturing the finished result of your
home renovation can be difficult, and it
might be a troublesome aspect of redesigning
a new room. You want to make sure your
dream kitchen, for example, looks and plays
the part with a sleek design and functional
cabinetry and storage space. What you’ve
envisioned and what can fit in the allotted
space you have in your home can sometimes
be on opposite ends of the spectrum.

When you go to a professional for your
home renovation, from the kitchen and bath-
room to windows and doors, you trust the
experts to bring your ideas to life. They ulti-
mately take a trip to companies such as Ele-
vations by Shelly’s to find the best and most
updated products for your home. And while
Shelly’s does still work closely with professionals,
the one-stop shop now has a direct relationship
with homeowners who want to take design
into their own hands.

So if you are having trouble picturing the
final product, taking the time to plan with
Elevations can help your visions become real,
especially through use of their state-of-the-art
design technology. 3D technology separates
Shelly’s and lets homeowners experience the
space before any permanent changes are made.

“One of the key benefits we offer in the
area is that we’re able to use 2020 design
technology to render a 3D version of a
design,” says Tim Krall, president of Shelly’s.
“We can take a homeowner’s kitchen and
then take our design proposal and transform
it into a 3D rendering so a customer can put
goggles on and experience the design in
virtual reality before the actual design is built.
They can interact with that space and make

sure it captures their
vision perfectly.”

Shelly’s planted its
roots in Pennsylvania
over 90 years ago,
making it one of the
oldest and largest sup-
pliers of lumber, hard-
ware, building materials
and manufactured com-
ponents on the eastern
side of the state. In
2013, Shelly’s joined U.S. LBM, a leading dis-
tributor of specialty building products, that
combines the scale and operational advantages
of a national platform with the best local
companies in building products distribution.

Shelly’s has always been the reliable
source that large professional builders, design
firms and private designers can count on
when needing top-quality products, and
Shelly’s is now bringing its expertise and
leading brands and products to homeowners,
letting them shop at the same place as the
area’s top professionals.

“On staff we have teams of designers that
can work directly with homeowners to design
their space, and we can help you find a con-
tractor or construction professional to do the
installation and renovation work, if you’re
looking for that,” Krall says.

Customers can actually experience the
virtual products they’ve experienced in reality
by way of the showroom. “Our showroom
space lets you actually touch, feel and engage
with some of the add-on lifestyle features,”
he says. “If you want underside lighting or a
USB outlet or concealed outlet or you want

outlets inside the cabinets, you can see all of
that, learn how it all functions and if it’s right
for your space.”

The showroom is just a preview of Eleva-
tions by Shelly’s quality products—Artistokraft
cabinets, granite countertops, Jeffrey Alexander
hardware and Empire millwork are among
the forefront. Elevations by Shelly’s is functional
and gives homeowners and professionals the
inspiration needed for any project. Located
in the historic barn at Main Street on Exton,
Elevations showcases modern design while
incorporating elements of the historic space,
demonstrating how you can modernize an
old, existing space.

“We’ve been the trusted partner for building
professionals in the area for decades and now
we’re excited to bring the products, technology,
service and expertise we’ve offered to those
professionals to homeowners and customers
who are looking to improve their home and
make their design dreams a reality.”

profile
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Elevations by Shelly’s 
(484) 698-6080 | ElevationsByShellys.com

After decades of providing
top-of-the-line products to
design and building
professionals, Elevations by
Shelly’s is now bringing the
experience to homeowners.
by Lauren Kubiak

Right to 
the Source
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How will a generator work when a homeowner
loses power?
When a homeowner loses power, they have
what is called an automatic transfer switch.
That switch is set to automatically switch over
to the standby generator when a power source
is lost. It is seconds between the power go-
ing off and it kicking back on. It’s almost like
your lights go off with a surge and then back
on like magic.

What options does a homeowner have when
choosing a generator that is right for them? 
Ultimately there are four major brands that

are out there. Generac is
the one that has the most eq-

uity in the market from a branding perspec-
tive. They’ve done a great job putting their
name out there via their own marketing
strategies, as well as being connected with na-
tional partners. There’s also Kohler and Brig-
gs & Stratton which are common names, and
then there is Cummins. Cummins has the best
engines and is the best machine, but they do
not have the brand awareness. Between
those four major brands, you can really cov-
er any type of solution that a customer needs.

The size is based upon the homeowner’s
actual needs. We have made a decision as a
business that we come out and present a
whole-home solution. This is a solution
that—if their power is lost—homeowners
don’t have to decide which appliances they
want running, they can have their entire home
running. You can either have a whole-home
solution or a load-shedding solution where
we make decisions on what they want to have
running at that moment of power loss. In a
load-shedding scenario, we have the ability
to program the machine to feed energy to the
areas that will be powered by generator.

What is the installation process like?
After a customer decides that they want to
move forward with Colonial Generators and
place an order for a standby generator, we
have to go through the permitting and licens-
ing process to make sure that they have all
of the necessary approvals (this can take 30-
45 days). Once we get to the point of instal-
lation, we’ve already done an assessment of
the site prior to obtaining permits to deter-
mine where we are going to put the unit,
where we are going to run any electrical gas
wiring and even if there is a propane tank in-
volved, how we are going to make the con-
nection to that. Ultimately, it is typically a one-

day installation for a residential home.

With the purchase of a generator, what else
will a homeowner receive?
We come in and we give them a one-stop
price as opposed to purchasing the genera-
tor by itself and then additionally purchas-
ing necessary add-ons. We line it up with what
that rate could be if they wanted to finance
it. When they purchase with us, they get the
actual generator unit, the automatic transfer
switch, 24/7 monitoring, a five-year warran-
ty, the concrete pad the generator sits on, 25
feet of electric, batteries and our labor. All of
those are inclusions in our package price.

Why should a homeowner choose Colonial
Generators over another company?
There are businesses out there that are do-
ing a variety of electrical services. They are
not actively in the market selling generators
exclusively. The problems you run into a lot
of times are when people don’t have a nat-
ural sales inclination, they sell with their own
pockets instead of the customers and they sell
down into load-shedding scenarios. Then
when a customer loses power they are not
covered throughout their whole home.

We as a business focus solely on genera-
tors. We sell generators, we install generators
and we provide service to our customers on
the generators that we have installed. In turn,
we are hyper-focused on one part of the busi-
ness and we are experts at it.

Are generators expensive?
I want it to be known to people that gener-
ators are an affordable option. We offer
whole-home solutions for as low as $99 a
month on our financing plans. In that situa-
tion, we have a lot of really nice options that
we can provide for homeowners who are
looking for an affordable price point. 

L osing power in your home can be
scary; especially when you have a
family. As Mother Nature

produces more frequent storms, power
lines fall due to high winds and electrical
grids grow older year after year; you don’t
want your family to be without power.

Insert: Colonial Generators. Selling
generators across our region—and the
U.S.—Colonial Generators has installed
thousands of standby generators while
simultaneously making the process easy
and affordable for homeowners. House &
Home spoke with Chief Operating Officer
James Freeman about what homeowners
can expect from their generators, the
different brands, the installation process
and why choosing Colonial Generators
means you will never lose power again.

James Freeman, COO

Colonial
Generators
by Kaytlyn Mroz

?asktheexpert

Colonial
Generators 

473 S. Henderson Road  | King of Prussia, Pa.
(844) 376-9374  | ColonialGenerators.com

EXPERTISE:  HOME GENERATORS
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While we may not be finished with snow and
icy temperatures just yet, warmer days are
just ahead and the only way to be truly

ready for them is to start planning now. Landscaping
professionals are already gearing up for their busy
season and booking jobs. Homeowners who are
waiting to make that call risk getting left behind as
landscapers fill their schedules on a first-come-first-
serve fashion. 

“Checking in with your landscaper before the
spring is an excellent idea,” says Chelsea Feast, sales
and marketing-Go Green Division-at Elite Land-
scaping. “Professional landscapers are extremely
busy in the spring because they are starting to install
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MOST HOMEOWNERS DON’T 
REALIZE JUST HOW MUCH TIME 
IT TAKES TO PLAN A PROJECT. 
...IT PAYS TO GET THOSE 
PLANS STARTED EARLY...”

~

      S  L A N D S C A P I N G  C A L E N D A R

—Richard Cording Sr., 
owner of CLC Landscape Design
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all of the projects that were planned
during the winter. Therefore, the
longer you wait to reach out and
plan, the longer you will end up
waiting for the project to get on
their schedule and get completed.”

“It’s never too early to get
ready for spring—especially if
you’re looking for something fun
to do,” says Tammy Panetta of
D. Panetta Contracting. “D. Panet-
ta does 3D designs of your yard
to show you what you can do by
bringing it to life on the screen.
You can see how your yard can
become the backyard paradise
you are dreaming of. Then, when
you approve the design, we’re
ready to bring it to life for you.” 

Plan Now for Warm Weather Fun
The landscaping experts we spoke
with all stressed that the “offsea-
son” is an excellent time to start
the planning and designing phase
of an outdoor living project—
particularly if it’s a larger under-
taking like a new patio, an outdoor
kitchen or maybe even a pool. In
fact, it’s simply not feasible to
have a project like this finished if
it doesn’t get underway early on.

“Most homeowners don’t re-
alize just how much time it takes
to plan a project,” says Richard
Cording Sr., LIC, owner of CLC
Landscape Design. “A lot of that
process is out of our hands with
permitting being required for even
smaller projects these days. We’ve
had permits take two or three
months to get approved as the
local townships are often over-
burdened with receiving so many
at once. It pays to get those plans
started early so that there are no
hold-ups when it’s time to build.”

“The offseason is the best time
to start planning your landscape
updates and renovations,” adds
Dave Zimmerman, owner of Zim-
merman Landscaping. “Unfortu-
nately, those who wait until the
first signs of spring to start thinking
about their landscape could be in
for a long wait. If it’s a large

project, you may not even be able
to enjoy it until the following sea-
son. We always recommend getting
on your landscape provider’s radar
well ahead of time—even if it’s
just an idea at this point.” 

Planning in the winter is also
a great way to get through those
“wintertime blues,” adds Dean
Johnston, owner, Johnston & As-
sociates Land and Water Creations. 

“It also helps you create a
budget so that you don’t overspend

or rush into something,” Johnston
says. “I find a lot of mistakes
with homeowners who are just
rushing to put something together
at the last minute.” 

Cording says that acting soon
will also help avoid disappoint-
ment. He has had first-hand ex-
perience with this and says he al-
ways gets last-minute calls from
homeowners who want to have a
brand-new patio built in time for
their child’s high school graduation
party or a pool installed in time
for Memorial Day swimming. It’s
difficult to have to disappoint
those people.

“It’s no fun having to tell a
homeowner who is excited about
their project that it’s not going to
be ready in the timeframe that they
want it,” Cording admits. “But
when you don’t make that call
until March, it’s just not realistic.
Even if we worked as fast as we
could, there will always be factors
like weather and permitting that
are out of our hands. In most cases,
we’re already starting to break
ground on projects by mid-March,
so you want all the designs and
permitting to be finished by then.” 

Of course, planning ahead
doesn’t only apply to large-scale
design/build projects. While it’s

definitely critical that you get
those on the calendar, you can
also use the offseason to plan for
maintenance projects. Feast says
that the winter is a good time to
create checklists of smaller items
that you plan to do (or want your
landscaper to complete) in the
spring such as power washing
and resealing your patio or deck,
repairing loose boards or bricks
in outdoor spaces and making
sure that all outdoor lights are
operational. 

Trends on the Horizon
In terms of what homeowners
are interested in, the big trends
seem to be all about “backyard
vacation destinations,” says Zim-
merman. Homeowners are looking
for lots of amenities like new
patios with outdoor fire places,
built-in stone pizza ovens, outdoor
kitchens and combination
water/fire features for amazing
“accent pieces,” Zimmerman adds.

Sam Waddell, owner of SLS
Landscaping, agrees and says that
the “stay-cation” trend continues
to reign in popularity. If anything,
homeowners are getting more
elaborate than ever with their
backyard paradises. He says that
it’s due to the fact that people are
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We have done 
a lot of raised-
bed vegetable 
gardens recently...
People want to 
grow their own 
food and it’s an 
easy way to 
accommodate an 
organic lifestyle.”
—Christine Gale, 
president of Gale Nurseries
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spending more time at home
and want to have a backyard
they can enjoy. 

Beyond outdoor living spaces,
there are other trends to pay at-
tention to in 2019 as well. Chris-
tine Gale, president of Gale Nurs-
eries, says that she’s seeing more
requests to accommodate organic
lifestyles.

“Many clients are requesting
vegetable gardens so that they
can eat organic,” she says. “We
have done a lot of raised-bed
vegetable gardens recently. Along
that topic, we have done some
very interesting chicken coops
and even vineyards. People want
to grow their own food and it’s
an easy way to accommodate
an organic lifestyle.” 

Along those same lines, there’s
also an increased interest in being
environmentally friendly.

“Permeable pavers are gain-
ing a lot of attention as they re-
duce or even eliminate any rain
or storm water runoff,” adds
Zimmerman. “This is great for
the environment as it keeps
water from your property out
of storm drains leading to rivers
and streams and eventually to
the ocean. Sustainability is be-
coming a key feature in our
ever-changing climate.” 

Making Smart Choices
As you think ahead to the sum-
mer, Johnston advises that you
make sure you “work with a
professional.”

“You may find that anybody
with a truck calls themselves a
landscaper,” he says. “But many
of us go to school in the winter
to sharpen our skills and knowl-
edge. An educated designer and
builder will help you get the
right results the first time. I
work with a lot of clients who
went with the cheap contractor
first because they wanted to
save some dollars but ended up
spending two times what it
would have cost to work with
an experienced and educated

contractor in the first place.” 
The bottom line? Reach out

to a professional who has your
best interest at heart and plan
now. If you want to be able to
actually enjoy your space all sum-
mer long, you must plan ahead.

“Meeting with a landscape
professional now enables suffi-
cient time to design the swim-
ming pool, outdoor kitchen and
landscape, make necessary re-
visions to plans, submit for per-
mits and schedule and order job
materials,” Waddell says. “Pro-
jects implemented in late winter
and early spring will provide
for all-season-long use of the
new backyard, giving family
and friends time to enjoy it!”
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RESOURCES
CLC Landscape Design
Ringwood, N.J.
(973) 839-6026
CLCDesign.com

D. Panetta Contracting,
LLC
Randolph, N.J.
(973) 659-9374
DPanettaContracting.com

Elite Landscaping
Berlin, N.J.
(800) 582-6598
EliteLandscaping.com 

Gale Nurseries
Gwynedd Valley, Pa.
(215) 699-4714
GaleNurseries.com

Johnston & Associates 
Land and Water Creations
Newark, Del.
(302) 521-2984
LandAndWaterCreations.com

SLS Landscaping
Lumberton, N.J.
(609) 518-5263
SLSLandscape.com

Zimmerman Landscaping
Serving New Jersey
(908) 240-6459
ZimmermanLandscapingLLC.com
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GREATER PHILADELPHIA
EXPO CENTERATOAKS

100 STATION AVE., OAKS, PA

PhillyHomeAndGarden.com Program guide produced by House & Home Magazine

SAVE $3 ON YOUR TICKET. Details inside!
PG. 36

THE ALL-NEW 
SMART HOME 
FEATURES A 

FARMHOUSE STYLE
PG. 40

HOW TO 
USE NATURAL 
ELEMENTS TO 

WARM UP 
YOUR HOME 

PG. 37

More than

250 EXPERTS, 
PRODUCTS 
AND IDEAS– 
all to inspire you!

Ty Pennington
TV’S FAVORITE 

CARPENTER

APPEARING 
FEB. 16

Madcap 
Cottage

GLOBAL DESIGN DUO

APPEARING 
FEB. 15 & 16
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Whether you’ve come to find inspiration
for your next home improvement project

or the professional who can help you achieve it,
we’re glad you’re here! It’s the mission of the
Philly Home + Garden Show to connect you
with the newest ideas and products and the
most qualified professionals.

We understand, too, if you’re ready to
experience an exhilarating taste of spring. It’s
almost intoxicating to take in the expanded 
feature gardens, along with fresh offerings from
Cameron Peters Floral Design’s Flower Market.

This year, we’ve upped the “wow” factors
you’ll discover in the Smart Home and
Ultimate Backyard, and we’ve added more
opportunities for you to acquire some new
DIY skills (and bring home the decorative
results). So, take your time as you take it all
in, and enjoy the show!

HOUSE & HOME FEBRUARY 201936

Welcome to the 2019 
Philly Home + Garden Show!

Thank You to Our Show Partners!

Sincerely, 
Jenna Naffin, 
Show Manager

You’ve
Gotta
See This:

SHOW HOURS:
FRIDAY
February 15
11 a.m.–9 p.m.

SATURDAY
February 16
10 a.m.–9 p.m.

SUNDAY
February 17
10 a.m.–6 p.m.

WHERE:
Greater Philadelphia 
Expo Center at Oaks
100 Station Ave.
Oaks, PA 19456
February 15–17
(GPS address)
1601 Egypt Road
Phoenixville, PA 19460
(Upper Providence Township)

TICKET
INFORMATION:
Adults (at the door): $11
Adults (online only): $8
Children Ages
12 and under: FREE
Purchase tickets for only $8 
at your local Wegmans.

PhillyHomeandGarden.com

facebook.com/homeandgardenevents
Twitter: @PhillyHomeShow
Instagram: @PhillyHomeShows

FOLLOW US ON SOCIAL MEDIA:

The Ultimate Backyard &
Smart Farmhouse
Experience the next generation 
of high-tech, at-home comfort 
in this all-new, custom Smart 
Home that’s built by Rudloff
Custom Builders and powered 
by Xfinity. Then, step outside 
for an outdoor space by Belgard
that will inspire you to take your 
backyard to the next level — it’s
the Ultimate Backyard!

Make-it, Take-it workshops 
presented by The Painted Home
Here’s where you can flex your DIY skills or learn new
ones—and take home the results. Just attend a workshop
to learn from our design experts how to make on-trend
home decorations (bragging rights included).

Doorway to Spring
Immerse yourself in more
than 7,500 square feet of
glorious gardens, and
spring won’t seem so far
away! Explore the newest
gardening techniques,
ideas and must-have 
products for 2019, and
shop the flower market,
garden market and more.

Succulent Bar 
Treat yourself to a
decorative new
houseplant that
you’ve designed,
with “greens” 
selected from the
DIY Succulent Bar
hosted by Floral &
Hardy. Choose from
a variety of pots and
planters, then fill
with your choice of
colorful succulents
and “toppings” to
bring home. 

The Barking Lot
Don’t leave the show
without visiting the new
Barking Lot pet market!
Delight your fur babies at
home with goodies and
accessories you select
for them here (or some
swag for yourself), and
feel good about a portion
of all sales benefitting
the Pennsylvania SPCA. 
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How to Use Natural Elements 
to Warm up Your Home 

As design coordinator for hit DIY
Network show, “Stone House
Revival,”  in-demand home
designer and owner of The
Painted Home, contributor to
CountryLiving.com, Home
Show spokesperson and 
creative leader of Make-it,
Take-it craft workshops,
designer Denise Sabia is the

ultimate resource on ways to add character to your home. 
“Using natural materials as construction elements will help

give a modern farmhouse feel and will warm it up,” Denise 
recommends. “You can also add some charm through 
decorative details.”

Adding
Character

D
isplaying an exuberant mix of pattern
and color, Madcap Cottage-branded
fabrics, wallpapers, upholstered
furniture and other home items are

being snapped up as quickly as Madcap
Cottage founders and partners Jason
Oliver Nixon and John Loecke can design
them. The self-professed fans of our area’s
gardens, architecture and culture plan to
offer as many tips as possible this weekend,
with the goal of making homeowners
more confident—and happier.

What does using a designer bring to a
home improvement project?
A designer or decorator gets in your head to
tell your story and bring your own brand
to life. Helping to make things prettier
makes them more enjoyable, and that
makes people happy. We offer tips to make
you more comfortable in exploring and
showing off your own style, and we want
you to feel good and have fun doing it.

In your view, what decor items are
worth splurging on?
Custom furniture is not just an indulgence
for the wealthy, because it allows you to
get just what you want, in the size, color
and construction that best fits your
space. Don’t limit yourself; it can be
more affordable than you think. 

What are some
good decor projects
for homeowners?
Paint the insides of your kitchen cabinets
a bright color, and you’ll smile every
time you open them. Switch your lamp-
shades, or make them more special 
by embellishing them with some glue
and trim or decoupage. Swap out your
sofa throw pillows, or the sofa body 
pillows, seasonally. 

Fill in the blank: The three things I can’t
live without are_________.
Plants and bulbs—we’re big gardening
fans (and love visiting Chanticleer
Garden in Wayne). Being with our four
rescue dogs and supporting rescue dog
organizations. And books of all kinds,
because they provide so much more
than what you can get from a Kindle.

What are your “musts” for any party?
Self-confidence! If you mess something
up, just start over or order something.
Prep food in advance so you’re not
cooking instead of being with guests.
Bring a gift, but not cut flowers, so the
host doesn’t have to locate a vase and
arrange them. Our main goal is to give
you the tools and permission to be more
creative and self-confident.

Catch MadcapCottage on the Main Stage on Friday, Feb. 15, at 6 p.m.Saturday, Feb. 16,at 1 p.m. and 4 p.m.

Add wood beams ➺
to a plain ceiling.

Visit Denise Sabia at the Make-it, Take-it 
workshops and at ThePaintedHome.com.

Use natural stone for a fireplace surround, 
and add a wood mantel. 

Cover a wall with
shiplap, wainscoting 
or natural stone or
brick veneers.

Add wood shelves (or 
a floating nightstand).

➺

➺

➺

MIXING IT 
UP WITH 
MADCAP
COTTAGE 
Design Duo’s Mission Is to Make Us 
Happier and More Confident

FEBRUARY 2019 HOUSE & HOME
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*Floor plan as of January 29, 2019.

FEBRUARY 15-17, 2019
Greater Philadelphia Expo Center

Oaks, PA

CALL US TODAY!

COLLIN GUNSENHOUSER
Exhibit Sales Consultant

610-940-1680 (Alpha #, A-M)
colling@MPEshows.com

JENNA NAFFIN
Show Manager

610-940-1670 (Alpha N-Z)
jennan@MPEshows.com

PhillyHomeAndGarden.com

SOLD 

SMART HOME
& ULTIMATE
 BACKYARD
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FEATURE GARDENS
AJR Environmental, Inc.
Breyer Construction
Cameron Peters Floral Design
Crystal Clear Signature Pools
Floral & Hardy
Hetrick Gardens
Mis�ts Market
Renegade Winery
Turpin Landscaping Design/Build
 
APPLIANCES 
Queen Appliance 543
Vitamix 740

AWNINGS/CANOPIES  
JMT Awnings 633
Summer Accents 723

BASEMENT WATERPROOFING  
Basement Systems USA, Inc. 507
Basement Waterproo�ng Specialists 118
BQ Basement Systems 316
DryTech Waterproo�ng Solutions 136
Mid-Atlantic Waterproo�ng 205
Rhino Waterproo�ng Solutions 242

BATHROOM REFINISHING  
Bath Fitter 201
Easy Bath Solutions LLC 107
Home Smart Industries 331
Luxury Bath of NJPA 123 
Perma Glaze LLC 1236
ReBath Northeast 505

BUILDERS
Gardner- Fox Associates, Inc. 420
Harth Builders 401
Heavy Timber Truss and Frame 1138
Naturally Home Consulting 408
PA Sawmill 805
Rudlo� Custom Builders 609
Sylvan Stoltzfus Builders 1030
 
CABINETRY
Alliance Custom Cabinetry 1121
Custom Pull Out Shelves & Refacing 217
Gardner- Fox Associates, Inc. 420
Grande Finale Designs 13
Let’s Face It 501 
Mink Run Millwork 439
S.K. Woodworking 718
 
CABLE/SATELLITE/TELECOM/INTERNET 
Car-Tel Communications/ AT&T 801
T-Mobile US 241
Verizon / Momentum World Wide 1201
X�nity 608

CLOSET & GARAGE ORGANIZING & STORAGE  
Closets by Design 417
Closets Together 14
Tailored Living 319
Victory Closets 304

CONCRETE/MASONRY/COATINGS/CURBING  
Delaware Valley Concrete Coatings 518
Maintain It All 631

CONTRACTOR REFERRAL SERVICES  
Consumers’ Checkbook 338
HomeNet Solutions 240

COOKWARE/CUTLERY  
Cooks Warehouse, Inc. 1001
Cutco Cutlery 520, 921
Eurocast Cookware 912
Kitchen Craft International 714
Rhineland Cutlery 845

DECKS/REFINISHING/SEALING  
Paul Construction and Awning LLC 423
Stump’s Quality Decks 221 
 
ELECTRICAL
Hawke Electrical 143
Wes Carver Electrical Contracting 16

ENERGY/CONSERVATION/SOLAR  
Green Mountain Energy Company 30
Inspire Energy 620
NRG Home 831

FENCING/GATES/RAILINGS  
Paramount Fencing Inc. 212

FINANCIAL SERVICES/MORTGAGES  
Malvern Bank, National Association 235
Metro Public Adjustment Inc 117
Reno� 19
Tundidor Weiss Investment / Voya Financial 218

FIREPLACE/MANTLES/INSERTS  
3C Home & Hearth 340
Salters Fireplace and Patio 901

FLAGS/FLAGPOLES  
Uncommon USA, Inc 341

FLOORING  
Avalon Flooring 1007
Empire Today 934
Floor Coverings International Montco 615
Peachey Hardwood Flooring 523
Sandberg’s Custom Hardwood Floors 18
Spire Wood Flooring 818

FOOD & BEVERAGE  
A Spice Above 734
Five Star Home Foods 216
Hello Fresh 516
Laura’s Raw Honey 405
Liokareas Premium Olive Oil and Importa 732
Passanante’s Home Food Service 336
Savor 939
 
FURNITURE  
Country Lane Furniture 1118
Rustic Red Door 614

GAMING  
Royal Billiard & Recreation Inc 813

GARAGE & CARPORT  
Garage Experts 309
Grasso Services 930
Independence Garage Door Company LLC 702
Monarch Door Co. 334
 
GARDEN & OUTDOOR  
Breyer Construction & Landscape 306
Bug Umbrella Gazebo 638
CKC Landscaping Inc. 406
Eco Green Lawn Care 504
Green Acres Nursery 522
Gregs Antique & Garden 1130
Lighthouse Outdoor Lighting of West Chester 1120
MasterPLAN Landscape Design 231
Naturalawn of America 415
NiteLites of the Delaware Valley 28
Paradise Custom Kitchens 434
PowerPro Equipment 140
Robert E Little Inc 1240
 
GIFTS & GADGETS  
Click Heaters 838
Gripstic 339
International Housewares Inc 207, 243, 443, 23,  
 24, 33, 313, 625, 700, 730
My Pillow Inc. 438
Profashion Inc. 807
Purple Productions 416
Quality Home Products 641
Sierra National Products 645

GLASS - PLATE, BLOCK,  
SHOWER ENCLOSURES  
B & G Glass 906

GRANITE/MARBLE/TILE  
Colonial Marble & Granite 513
Granite Transformations 10

GUTTERS  
Gutter Helmet by Harry Helmet 119
Lea�lter North of Pennsylvania, Inc 20
LeafGuard 705

HEALTH & WELLNESS  
A&K Wellness 905
Beacon of Life Chiropractic 1037
Nature Hill NV 413
Royal Bee 1012 
Young Living - Pure Vida 942

CLOCKS  
Weil Clocks 11

HVAC  
C & C Heating & Air Conditioning 113
Davis Modern Heating & Cooling 442
Haller Enterprises 743
Haly Home Comfort 835

Hannabery HVAC 421
IT Landes Co. 430
New Age Air 913

INSULATION  
AGL Spray Foam 440
USA Insulation 239

INSURANCE  
AIS Insurance Group 622

KITCHEN & BATH  
American Kitchen Refacing, Inc. 238
Conestoga Valley Custom Kitchens 344
Creative Contracting 521
Dilworth’s Custom Design 223
Install America 1000
Kitchen Magic 619
Kitchen Saver 100
Kitchen Tune-Up 110
Shelfgenie 540
Touchstone Kitchens & Bath LLC 29

LIGHTING  
Denney Electric Supply 31
 
MASSAGE CHAIRS  
In�nity Massage Chairs 823

MATTRESSES/BEDS  
Mattress Firm 131
Mattress Hub 731
Sleep Number 531

MEMBERSHIPS  
BBB serving Metro Washington DC and Eastern PA 204

MISC.  
All County & Associates 539

MOVING COMPANIES  
College Hunks Hauling Junk 321
 
NONPROFIT  
Habitat for Humanity of Montgomery Cty 1131

PAINTING SUPPLIES/SERVICES  
First Place Painting 26
Sherwin-Williams 116

PEST CONTROL  
Biogents USA 721
Mosquito Shield 105
Moyer 214
Viking Pest 1204
  
PET PRODUCTS & SERVICES  
Innovation X, Inc. 920

PLUMBING  
Platinum Plumbing & Heating, Inc. 17

POOLS/SPAS/HOT TUBS  
Blue Haven Pools NE 71
Caribbean Clear 1200
Carlton Pools 138
Daniel’s Lawn & Garden Center 431
Jacuzzi Hot Tubs SE Pennsylvania 1023
Spring Dance Hot Tubs 82

REMODELING  
Coleman Home Remodeling 536
D’angelis Building & Remodeling LLC 317
Falco and Sons Home Remodeling 307
Garman Builders LLC 1106
Gehman Design Remodeling Inc 1021
Install America 812
Pinnacle Building & Design Inc 337
Sears Home Services 821

SAUNAS  
Good Health Sauna 323

SECURITY SYSTEMS  
ADT Security LLC 806
B Safe Inc. 220
Guardian Protection Services 106
Vector Security 320
X�nity 608

SHEDS/BARNS/OUTDOOR FURNITURE  
Country Tyme Sheds 108
Pine Creek Structures 1123

SUNROOMS  
Four Seasons Sunrooms 315
Patio Enclosures 1022

TOOLS & EQUIPMENT  
Amazing Products UK LLC 1113
Little Giant Ladder Systems (Wing Ent) 617

TRAVEL  
Great Outdoors Visitors Bureau of Pennsylvania 704
Massanutten Ski Resort 1041
Sundance Vacations 206

UTILITIES  
PECO 441

WATER SYSTEMS & FILTERS  
Martin Water Conditioning/Martin Appliance 707

WINDOW COVERINGS/TINTING/SCREENS/SHUT-
TERS  
Select Blinds 923

WINDOW WELLS & COVERS  
Steelway Cellar Doors 722
Vinyl Window Wells LLC 436

WINDOWS & DOORS, ROOFING & EXTERIORS  
A Plus Metal Roo�ng 32
Acre Windows 237
America Home Crafters Remodeling 819
American Construction Management LLC 124
American Quality Remodeling 244
American Remodeling Enterprises 1031
Bachman’s Roo�ng Building and Remodeling, Inc. 114
Carranza Home Remodeling 412
Castle The Window People 542
De Finis & Sons Window & Door Co. 500
G. Fedale Roo�ng & Siding 1013
Glick’s Exteriors 121
Global Home Improvement 941, 301
Graboyes Window & Door 112
Green Star Exteriors LLC 437
Homespire Windows and Doors 343
HomeStar Remodeling 1003, 623
LEI home enhancements 1212
Milanese Remodeling 1119
MR Roo�ng 642
Nu Look Home Design 512
Pella Window & Door 931
Pinnacle Exteriors 916
Power Home Remodeling Group 1100, 837, 139
Renewal by Andersen - Greater PHL 701
Think Windows 330
Tri County Exteriors 101
Volpe Enterprises Inc 613
Window Nation 213 
Yeureka Home Remodeling LLC 900
Zabitat 1206

WINE  
The Renegade Winery 1234

PHILLY’S FAVORITES MARKET  
Aaron’s Homestead Products 1218
Aria Handmade M14
Black Lab Fabrication M3
Carol’s Scents and Soaps M20
Chester P. Basil’s M5
Garden Metal Art M21
Hidden Creek Artisans & Grand Illusions M16
JC Damascus Knives M12
Jhoi Broom M15
Js JADES M1
Life Art M7
Mosaic Arts M2
Onice M8
Perla LLC, dabs Allura Feeders M23
Philip Marc Sons of Liberty M11
SD Wood Designs M19
Shellys Jewelry Designs M17
Sportsbannersplus M22
The Whisper Studio M18
Thread & Resin M4
Timbali Crafts M10
Yumi Jewelry & Plants M9

THE BARKING LOT  
Annie’s Pooch Pops PM11
Brewscuit Inc. PM6
Me & My Dog Pet Bakery PM1
Olive & Rye Cats PM8
Pet Bandanas PM10
Snugpups PM13
SPCA PM5 
TheDogBoneGuy.com PM12
Dignadbark.com PM4
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The 2019 Philly Home + Garden
Show Smart Home has a whole
new farmhouse look this year!
We’ve successfully paired the latest home
trends from Rudloff Custom Builders with
state-of-the-art Smart Home features that
are powered by Xfinity. 

The first difference starts with land-
scaping that welcomes you into the home.
With spring around the corner, backyard
lounging beckons, and Belgard Pavers &
Hardscapes has designed a dream back-
yard patio that invites relaxation. In part-
nering with landscape artist Scott Baldelli
of Scott Baldelli Gardening & Design,
Belgard has created a backyard oasis that
also features an edible landscape to help
make the most of your backyard. 

What’s edible landscaping, you ask?
Scott’s practice of companion planting places
herbs and vegetables among perennials
and other ornamental flowers. This not only
saves space, but is also beautiful to look at,
is healthier for the garden and produces a
delicious, homegrown bounty. 

Entering the home, you’re greeted by a
rustic farmhouse interior, featuring an 
open and airy floor plan. With the kitchen
transitioning seamlessly into the living
room and dining room, the flow naturally
lifts the spirit and is great for entertaining.
The kitchen features a large, multipurpose
island, flat-panel Shaker cabinets, detailed
millwork—such as pillars and fine carpentry
detail—and COREtec flooring from Avalon.
The exposed beams and other rustic touches
echo our region’s heritage and have
become a popular style found in many
national and international design shows.
But there’s more to designing a whole
home than just using distinctive details.

“Whether you’re building from scratch
or renovating a space, it’s important to
take the whole home into consideration,”
explains Ed Rudloff of Rudloff Custom
Builders. “The old style is to design room
by room, which ends up giving the home a
disjointed and segmented feel. Working
from design through to build and into 
interior design and decor is how we work
with our clients and is something we’d
suggest that show-goers keep in mind.

Identify your overall vision, and make sure
that every room answers to that vision.”

To showcase the farmhouse design,
the Restore Decor Design House team of
interior designers has decorated and
detailed the home with complementary
furniture and decor that enhances the open
floor plan and enhances the farmhouse
feel. In combining personal style with the
art of interior design, the team has created
a truly custom home that incorporates 
textures, materials and shapes to marry
form and function and inspire your next
home design project.

What makes it a smart some is that it
also features Xfinity Home, Comcast’s total
home security and automation solution that
provides peace of mind and complete 
control of your home’s wireless devices. For
example, by simply saying “good night”
into your X1 voice remote, you can lock
doors, turn off lights, adjust the thermostat
and arm your home security system.

With Xfinity Home, you can further
personalize your home system and get
real-time alerts when activity is detected,
so you’re always aware of your home’s
security—whether at home or on the go.
Integrated technology allows you to view
live video on your television from the 
comfort of your couch by saying “Xfinity
Home cameras” into the X1 voice remote.
What’s more, you can always access your
system on the go via the Xfinity Home app
for mobile devices.

The Smart Home is also equipped
with Xfinity xFi, which allows you to set 
up your home Wi-Fi network, find your
password, see what devices are connected
to your network, troubleshoot issues, set
parental controls and even pause Wi-Fi
access during dinner or at bedtime. Those
looking to extend reliable Wi-Fi coverage
in hard-to-reach areas of their home can
check out Xfinity xFi Pods, a new option
for customers’ whole-home Wi-Fi needs.

Spend some time with Rudloff
Custom Builders and Xfinity in the Smart
Home as you enter the Philly Home +
Garden Show—and experience how the
latest in technology and design can
improve your own home life.

The All-new Smart Home 
Features a Farmhouse Style

HOUSE & HOME FEBRUARY 201940

Immerse Yourself in Its Ultimate Backyard
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2019 Philly Home + Garden Show Guide | MAIN STAGE SCHEDULE

Visit us 

in Booth  
#531

SLEEP NUMBER®
As the leader in sleep innovation, Sleep Number
Corporation delivers the best quality sleep
through effortless, adjustable comfort and
biometric sleep tracking. Sleep Number’s
proprietary SleepIQ® technology platform — 
one of the most comprehensive databases of
biometric consumer sleep data — is proving 
the connection between sleep and well-being.
With breakthrough innovations, such as the
revolutionary Sleep Number 360® smart bed,
Sleep Number is redefining the future of sleep
and shaping the future of health and wellness. 

sleepnumber.com
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Friday, February 15
1pm Scott Baldelli Gardening

Seasonal Tips: Taking the Guesswork out of Garden Maintenance 

2pm Misfits Market
Food Waste & Sustainability - How you can eat better; 
eat more affordably, and help save the world

5pm Turpin Landscaping 
Heating Efficiently with Wood and Masontry Heaters

6pm John Loecke and Jason Oliver Nixon 
of Madcap Cottage
From Drab to Fab: How to Make Your Home a Knockout 
With Prints, Patterns & Color

Saturday, February 16
11am Ty Pennington of TLC's Trading Spaces

12pm Scott Baldelli Gardening
Seasonal Tips: Taking the Guesswork out of Garden Maintenance 

1pm John Loecke and Jason Oliver Nixon 
of Madcap Cottage
From Drab to Fab: How to Make Your Home a Knockout 
With Prints, Patterns & Color

2pm Turpin Landscaping 
Outdoor Living

3pm Misfits Market
Food Waste & Sustainability - How you can eat better; 
eat more affordably, and help save the world

4pm John Loecke and Jason Oliver Nixon 
of Madcap Cottage
From Drab to Fab: How to Make Your Home a Knockout 
With Prints, Patterns & Color

Sunday, February 17
1pm Misfits Market

Food Waste & Sustainability - How you can eat better; 
eat more affordably, and help save the world

2pm Scott Baldelli Gardening
Seasonal Tips: Taking the Guesswork out of Garden Maintenance 

3pm Turpin Landscaping 
Wet Basements, Rain Water Harvest, and Rain Gardens

Presentation times and topics subject to change
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Ty Pennington could easily be referred to as
America’s best-known carpenter. He first gained our

attention on the groundbreaking home improve-
ment TV series, “Trading Spaces.” Later, as host

of ABC’s “Extreme Makeover: Home Edition,”
he helped to transform lives while inspiring
millions to volunteer their time to help 
others. For Food Network’s “American
Diner Revival,” he traveled the country,
breathing new life into local diners. In
2018, Ty reunited with the cast of TLC’s

“Trading Spaces” for a new season of
episodes, which instantly became the
network’s number one show.

Ty is also recognized for his design
expertise and style, as seen in his fabric,

flooring and outdoor and holiday decor lines
with major brands and retailers. He is also an

author whose latest book, “How Good Design Can
Change Your Life,” is an intimate look at his design
inspirations, offering many pieces of decor advice and

tips. Here are a few he gave us, along with
some personal insights.

Where do you go online to find inspiration? 
I usually start with the Instagram Search
page.

What’s an easy DIY project that 
homeowners can tackle to improve 

their space? 
Painting is the easiest one and offers the most
visual impact. Whether you do one accent
wall or an entire room, a pop of color makes
a huge transformation.

What’s one thing you wish
every homeowner knew? 
Don’t get frustrated! Stay
on track, and you’ll enjoy
every project.

What are your best small space living hacks? 
Use multipurpose furniture and unique storage ideas.

What decor items are worth splurging on? 
Art, accessories and books.

What’s something to watch out for when working with a
contractor or interior designer? 
Everything. Stay in control and ask questions. Don’t be
afraid to state your opinion. Be true to your vision for
the project and stay realistic with your goals. 

What’s a common mistake homeowners make when
they take on a home improvement project themselves? 
The belief that they can do the tough stuff on their
own. When it comes to plumbing, electrical or heavy-
duty construction, call in the pros!  

What are your best outdoor decor tips? 
Keep it simple and natural. Good lighting goes a long
way, too. 

Would you rather upgrade your closet, bathroom 
or kitchen? 
Since I just built a new home, I’m pretty good with all
three—but I can always use more closet space.

What’s a must-have at any party you’re throwing? 
Old-school albums and record player.

If you had to move to another country, which would you
pick, and why? 
That’s tough, but either Japan, where I lived when I
was in my 20s, or Germany, where I lived when I was
a kid. I love both countries, and they feel like home.

Friday, February 15 
12pm Mail Holder with Aspect Tile

Scottie Vosburgh | Saved by Scottie
Difficulty level: easy

1pm TBD
TBD | Beth’s Custom Creations LLC,
Difficulty level: tBD

2pm Chalk Painting Candle Holders
Maria Roberts | Salvaged Furniture
Difficulty level: easy

2019 Philly Home + Garden Show Guide

Saturday, February 16
10am Hanging Botanical Prints 

Lindsey Boehmke | Hilltown House LLC
Difficulty level: easy

11pm Chalk Art by Independent Designer
Wendy D’Annunzio | Chalk Couture
Difficulty level: easy

12pm Mail Holder with Aspect Tile
Scottie Vosburgh | Saved by Scottie
Difficulty level: easy

1pm Rustic Driftwood Tree
Joanne Jacob | Old Mill Antiques & Interiors
Difficulty level: easy

2pm Up-Cycled Paper Rose Stems
Jesse Mayer | Revamp Champ
Difficulty level: MoDerate

3pm Chalk Art by Independent Designer 
Wendy D’Annunzio | Chalk Couture
Difficulty level: easy

4pm DIY Self Care 
Heather Ely | Starfish Essentials
Difficulty level: easy Schedule subject to change

TyTime

4MAKE-IT,

Take-It

Sunday, February 17
11am Mail Holder with Aspect Tile

Scottie Vosburgh | Saved by Scottie
Difficulty level: easy

12pm Chalk Painting Candle Holders
Maria Roberts | Salvaged Furniture
Difficulty level: easy

1pm Rustic Driftwood Tree 
Joanne Jacob | Old Mill Antiques & Interiors
Difficulty level: easy

2pm Chalk Art by Independent Designer
Wendy D’Annunzio | Chalk Couture
Difficulty level: easy

3pm Home Decor/Paint a Sign 
Beth Klein | Beth’s Custom Creations LLC
Difficulty level: Difficult 

4pm Hanging Botanical Prints 
Lindsey Boehmke | Hilltown House LLC
Difficulty level: easy

America’s Best-known Carpenter

Catch Ty 
on the 

Main Stage on 

Saturday, 
Feb. 16 
at 11 am  
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Today’s homeowners seek outdoor living to relax
and entertain family and friends.  Let’s combine
our 18 years of experience designing and installing
outdoor living spaces with your conceptual ideas
to achieve the creation of your dreams.  We offer
hand drawn, top-down and 3D renderings.

S H OW C A S E

Turpin Pools

Turpin Pools,
brings uncompromising
artistry to outdoor living
spaces.  Known for
avoiding a cookie cutter
approach to design, no
two projects are ever the
same.  From pools to hot
tubs, ponds and foun-
tains, Turpin excels in
bringing water to your
property.

Turpin Pools | Coatesville, PA. | (610) 380-1119 | TurpinPools.com

design

build
Our team will guide you through the process from start to

finish.  This is the perfect time to start planning to ensure that
you will be enjoying your pool this summer. 

live
Living the outdoor lifestyle
means different things to
different people.  To us, it
means designing and installing
a private paradise of our client’s
dreams.  Water is our passion to
share; with Turpin Pools there
really is no place like home!

PA029416 
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HOME
CUSTOMIZATION

HouseMagazine.com

ou’ve bought your home,
moved in all your furniture,
hung the pictures and even

painted those plain white walls. But
even with your furniture and the
paint still fresh on the wall, a home
that just has basic builder-grade
designs can still feel nondescript,
like exiting a plane and walking
through another airport terminal—
it’s not the same one you left from
but it might as well be. 

Fortunately, it doesn’t take
much to add true character to a
space and make it reflect your
style. And adding custom wood
and iron elements is one of the best
and easiest ways to do this.

WOODEN DETAILS 
“In many of the new homes,

builders are more focused on
profits and leave out the very
important details that give the
home distinction and style,” Josso
Thomas Jr., owner of Josso Car-
pentry, says. “Adding ideas such
as crown moldings, wainscoting
and chair rails can make an
amazing difference when stepping
into a room.”

Unlike many other upgrades
that are costly and don’t add any
value to a home, the addition of
these sort of moldings can actually
increase your home’s worth. 

“Inexpensive moldings that
are properly installed by a fine
finish carpenter, like myself, can
increase the value of a home by 10
to 20 percent,” Thomas says. 

Built-in shelving is another way

to incorporate wood features into
a home in a way that will give a
space more warmth and interest.
Easy to install, they can be made to
fit your exact room specifications.

Many homeowners opt for
built-in shelving because it allows
them to show off all their favorite
trinkets and tchotchkes, which
may otherwise have been thought-
lessly placed upon an end table or
relegated to a drawer because of a
lack of surface space for display.  

And for the less precious items
in your home that you don’t want
to show off? Well, an experienced
carpenter can add cabinets to go
along with your built-in shelving,
giving you a place to store any
unsightly clutter that you don’t
want to exhibit. 

“I flip many homes in my
area,” Thomas says, “and with
those additions and a fine paint
job, the homes do not stay on the
market very long.” 

IRON DETAILS 
Introducing texture to a space can
be one of the simplest ways to
add intrigue to the more basic
areas of a home. One of the best
elements to do that with is
wrought iron.

“Iron work gives the house a
very warm, homey feeling,” John
Lomonaco, owner of Lomonaco’s
Iron Concepts and Home Décor
LLC, says. 

Perfect for static entryways 
or staircases, decorative iron
features can be customized to
your tastes. Lomonaco says the 
most popular service he does is
switching out the standard balus-
ters on stairways for custom iron
balusters. 

Character Counts
Go beyond cookie-cutter designs by adding custom 
iron and wood elements to your home. by Brittany Ann Morrisey

Character CountsCharacter Counts
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“You can upgrade your
stairway for a minimal cost
compared to the added values
you will receive,” he says. 

Also popular are iron
designs on front entry doors,
inside and out. This is another
place where your own cre-
ativity can shine because com-
panies such as Lomonaco’s will
let you dictate the design you
want and then they will create
it for you. 

Best of all, there is no special
maintenance. 

“Iron inside the home doesn’t
really need any maintenance or
upkeep,” Lomonaco says. 

This is also true for iron
pieces that are on the exterior of
the home, like a portico rail
above your front door, because
they are treated with a primer
that allows them to withstand
the elements.

“All of our iron products
for the exterior of the home
all have a zinc-rich powder
coated primer along with the
powder coated finish color,
with satin black being our 
most popular color for both
interior and exterior iron prod-
ucts,” Lomonaco says. 

When looking to add 
iron elements to your home,
Lomonaco advises people do
their homework first and make
sure the company they’re hiring
is reputable. 

“Do your research and make
sure the company you hire has
at least an A rating on the Better
Business Bureau,” he says.

BEYOND COOKIE CUTTER
Customizing a home to your
taste can be overwhelming
when you’re just starting 
out. But you don’t need to
overhaul everything to get
beyond the cookie-cutter feel 
of a builder-grade design. 

Smart upgrades such as
switching out simple bannis-
ters for wrought iron ones or
having a beautiful custom wood
wainscot installed may be all
you need to create a home that
breaks out of the mold.  

HouseMagazine.com

RESOURCES
Josso Carpentry, LLC
(973) 296-6258
JossoCarpentry.com

Lomonaco’s 
Iron Concepts & 
Home Décor, LLC
Sewell, N.J.
(856) 740-1071
LICIron.com

Smart upgrades such as switching out simple
bannisters for wrought iron ones or having a beautiful
custom wood wainscot installed may be all you need 

to create a home that breaks out of the mold.
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