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to furnish your deck or patio. With the
construction of a 40,000-square-foot retail

location in Hatfield, Pa., Sequoia has 
created a total experience for those 

planning or furnishing a backyard space. 
For more information about the brands 
and products available, turn to page 2.

Cover image courtesy of Sequoia Out Back

april 2019

HouseMagazine.com APRIL  2019 HOUSE & HOME 5

contents
13 Ask the Expert  

Dilworth’s Custom Design

14 Bathing in the Details 
Big or small, every
element of a bathroom
remodel adds up to a 
look you’ll love

21 Ask the Expert 
DNA Roofing & Siding

24 Something for 
Everyone 
Fencing that fits the 
bill for your home

29 Best of House & Home 
Year in Review 
Spotlight

34 Swimming into Summer
The latest features and
amenities that will have
homeowners relaxing in
paradise right in their 
own backyards

in every issue
9 The Foundation

 

14

34

H&H_TOC_0419_Layout 1  4/5/19  10:30 AM  Page 4



 FP_H&H_Bleed_FullPage  4/2/19  9:55 AM  Page 1



YOUR #1 RESOURCE AND DESIGN MAGAZINE
housemagazine.com

SINCE 1999

Visit www.HouseMagazine.com to view digital versions of each of the above editions.

National Sales Office:
HOUSE & HOME Magazine, LLC
700 E. Main St.
Norristown, PA 19401
Phone: 610-272-3120 Fax: 610-272-2805 
Email: info@housemagazine.com

Regional Editions:
Bucks County HOUSE & HOME – PA
Central Jersey HOUSE & HOME – NJ
Delaware HOUSE & HOME – DE
DelChester/Main Line West HOUSE & HOME – PA
Montco/Main Line East HOUSE & HOME – PA
Northern Jersey HOUSE & HOME – NJ
South Jersey HOUSE & HOME – NJ

www.twitter.com/housemagazinewww.snipr.com/househome

Follow us on

Get the free mobile app at
http://gettag.mobi

PUBLISHER
Edward P. McCartney

EDITOR
Peter Proko

EXECUTIVE EDITOR
Liz Hunter

ASSISTANT EDITORS
Matt Cosentino, Lauren Kubiak, Julie Shannon

CONTRIBUTORS
Lindsey Getz, Daniel Sean Kaye, Kaytlyn Mroz

CREATIVE DIRECTOR
Hank Alspach

PRODUCTION MANAGER
Brian Mikulski

DESIGNERS
Amy Dion, Nicole DiPace, Rachel MacCord, Dori Shields, Lisa Zollinger

ACCOUNTING DIRECTOR
Darlene Versak

SALES DIRECTOR
Lindsay Gonzalez

SALES MANAGER
Jim Romano

NEW BUSINESS DEVELOPER
Chuck McKane

MARKETING CONSULTANTS
Rochelle Dodge, Gary Edelstein, Frank Liantonio, Jeff Mascaro,

Jennifer Novelli, Susie Smith, Laramie Traina, Amy B. Weiss

DIGITAL MEDIA DIRECTOR
Leigh Stuart

PUBLISHER EMERITUS
Bob Doran

EXECUTIVE PARTNERS
Gerry Haggerty, Edward P. McCartney

Advertising Information Call: 610-272-3120

HOUSE & HOME
HOUSE & HOME Magazine, LLC, dba HOUSE & HOME (“H&H”). H&H reserves the right to determine the suitability
of all materials submitted for publication and to edit all submitted materials for clarity and space. H&H is not responsible for
loss, damage or any other injury to unsolicited manuscripts, unsolicited artwork or any other unsolicited materials.
Furthermore, H&H will assume that unsolicited photographs, as well as ad photographs, are being submitted for possible
publication and should they be published, no fee is due the photographer or model unless otherwise agreed upon in advance
in writing.

HOUSE & HOME is a news magazine with emphasis on home repair and remodeling. H&H does not knowingly accept
false or misleading advertising or editorial content, nor does H&H or its staff, editors or writers assume responsibility should
such advertising or editorial content appear in any publications. Readers are encouraged to notify H&H if they suspect false
or misleading advertising.

Before attempting any renovation or repair project mentioned in H&H, readers are advised to consult with professional
home repair and renovation specialists for assistance, and to take any and all appropriate safety precautions.

HOUSE & HOME has not independently tested any products or services advertised herein and has verified no claims
made by its advertisers regarding those services or products. HOUSE & HOME. makes no warranties or representations and
assumes no liability for any claims regarding those services or products or claims made by advertisers regarding such products
or services. Readers are advised to consult with the advertiser and/or other home repair and renovation professionals regarding
any such claims and regarding the suitability of an advertiser’s products.

No reproduction of printed materials is permitted without the consent of the publisher of HOUSE & HOME. Copyright
2012 by HOUSE & HOME. Magazine, LLC, all rights reserved. Subscription available for home delivery at our website,
www.HouseMagazine.com, at a cost of $19.95 per year. 

APRIL  2019 HOUSE & HOME 7HouseMagazine.com

H&H_Masthead_4_19_DC_Masthead  4/4/19  3:08 PM  Page 1



 FP_H&H_Bleed_FullPage  2/7/19  2:25 PM  Page 1



What to know about...
next generation faux plants
There’s no denying the enjoyment that comes from having
fresh flowers and plants in a home, but for some, the
maintenance that comes along with it can be frustrating,
especially when things don’t survive. Faux plants may have 
been a faux-pas in years past, but thanks to new technology 
that embraces the imperfections of real plants and flowers, it’s
almost impossible to spot the fakes. The trend is now being
embraced in home décor, with mainstream brands expanding

their selections, including Balsam Hill, 
known for its faux Christmas trees and
holiday décor. Here, the company offers 
some of the top reasons to use faux 
plants around your home, along
with some examples that will
have you doing a double-take.

foundationth
e
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EDUCATIONAL ELEMENTS Edited by Liz Hunter

Less Maintenance 
No need to 
water, feed, repot
or arrange for
care when you
take a vacation.

They are a long-
term investment
Fresh flowers
need to be
changed weekly
and can be 
expensive.

Real houseplants
have longevity
but are costly 
to replace.

They stay fresh 
all year round
With proper
care, they will
look like the first
day you bought
them for years.
Look for UV
protected plants
for outdoor use
to ensure they
don’t fade.

Non-Toxic to Pets
Live plants can
be toxic to pets;
artificial plants
can eliminate
that risk.

Napa Romance Floral
Arrangement ($79)

5 foot Fiddle Leaf
Fig Tree ($319)

Hypoallergenic
Great for people
with allergies.

Safe from 
Infestation
Faux plants have
few risks of 
parasites, pests
or other foreign
substances.
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Vibrant Summer Bloom 
Garland ($129)
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What effort goes into the construction of
custom cabinetry?
Quality, custom-built cabinetry is made to
last and just like a high-quality chair or sofa,
it’s the things you don’t see that make all the
difference. Good joinery techniques such as
dovetail or mortise and tenon make for
stronger joints and more durable cabinets.
Glue, staples or nails can be used to rein-
force the wood joinery techniques, but
used alone they make for a less sturdy con-
struction. 

Cabinet boxes made with furniture
grade plywood and wood block corner
braces for reinforcement are far superior to
particle board with plastic corner braces.
High-quality drawer parts made of solid
wood stand up to the abuse of frequent
opening and closing. Since thicker is
stronger, shelving is made of ¾-inch ply-
wood with a ¼-inch maple edge. 

Internal hardware
also plays a part in your

cabinetry. Concealed under-
mount slides offer a full drawer extension
to eliminate that area in the back of the
drawer that often can’t be used. Higher load
ratings on the slides also mean more
longevity. Adjustable shelf tracks and hinges
allow for future adjustments. Soft-close
hinges and drawer slides allow silent and
smooth closure.

How does custom cabinetry allow someone to
maximize the potential of their kitchen?
Stock cabinetry is mass produced and usu-
ally only available in standard depths and
widths. This can result in the need to use fillers
when your space doesn’t conform. On the
other hand, custom cabinetry is built to the
exact size needed for your kitchen. Nearly
every inch of space is utilized when the cab-
inets are custom made, giving a fitted look
that is not available with stock.

What options do homeowners have for the
style and color of their custom cabinets?
Door and drawer style and color are limit-
ed in stock cabinetry, often to just a few of
the most popular. If you are looking for a
unique style or color to express your individ-
uality, then custom is the only option. 

Being able to choose the wood species is
another plus. Whether you just love the
warmth of cherry or the beautiful grain of

walnut or, if you are more interested in the
environmental impact of your choices, cus-
tom cabinetry offers a broad range of options.
Finish options are virtually unlimited. Paint
or stain, and special finishes such as time-
worn can be customized. Additional finish
like glazing is hand-applied and can be
heavy or light to achieve the desired effect. 

Trim is one of those things that is often
overlooked. Beautifully crafted crown and
plinth moulding, decorative corbels and
furniture-style legs can all be incorporated into
the design of your kitchen cabinetry. Trim is
the “finishing touch” that enhances the
look of your space.

These choices of wood species, style, fin-
ish, color and trim can be used in any com-
bination with the end result being a manifes-
tation of your dreams and desires that is com-
pletely unique to you. 

What qualities make your company stand out?
The importance of skilled installers plays a
vital role. A shoddy installation job can
negate the benefits of even the finest cabi-
netry. Dedicated craftsmen using only the
highest quality materials, paired with expe-
rienced and skilled installers, guarantee
that your custom cabinetry is an investment
that will last for years. And of course, the fi-
nal consideration is the local factor. You
know exactly where and how your cabinetry
is being made and you can even make
arrangements to visit the shop.  

C abinets are the main design
element in your kitchen. Like
fine furniture, your

cabinetry should always look
beautiful in addition to being
functional. The value in both beauty
and function is the quality of
materials and construction. Since
quality can vary greatly, homeowners
should make sure to do an
apples-to-apples comparison. 

Few people know the skills and
details of custom cabinetry like
Dan Dilworth, owner/CEO of
Dilworth’s Custom Design. He started his
cabinet-making business in his father’s
garage in 1990 and it has since grown to
a family-run, full-service kitchen and
bathroom remodeling company. House &
Home spoke with Dilworth about what
makes custom kitchen cabinetry a better
choice and how homeowners can create a
design unique to their kitchen.

Dan Dilworth, owner/CEO

?asktheexpert EXPERTISE:  CUSTOM CABINETS

Dilworth’s
Custom Design 

175 N. Whitehorse Road | Phoenixville, Pa.
(610) 917-9119 | DilworthsCustomDesign.com

Dilworth’s
Custom
Design 
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B Y  D A N I E L  S E A N  K A Y E

From styles to tiles,
you can spend a lot of time and energy
making decisions. What homeowners
need most is information, and this is
where our experts can help.

BATHROOM BASICS
Approaching a bathroom remodel can
be more challenging than any other
room in the house, according to John
Lang, owner of Lang’s Kitchen & Bath,
who suggests a good starting-off point
is finding that one thing you really love
in the space and then working from
there. “This gives the designer a good
understanding of a style the homeowner
likes.” 

The bathroom should reflect the
homeowner’s aesthetics, says Mike
Werner, sales manager of AAA Hellenic
Marble. “Whether it’s trends, looks or
materials, make it right for the people
using it. What makes it functional for
them? What are their personal prefer-
ences?”

The best designer will marry product
selections with the home’s look, says
Quinn Harbright, designer for Brindisi
Builders. “Also, they will help to ensure
that products are ordered in proper
quantities and sizes.”

Fran Isaacson, CKBR, owner of In-
spiration Kitchen & Bath, says that it’s
“to the homeowner's advantage to
work with a designer/contractor who
can supply quality materials versus

Big or small, every
element of a
bathroom remodel
adds up to a look
you’ll love.

ONE THING IS FOR
SURE: THERE IS
MUCH TO CONSIDER
WHEN IT’S TIME FOR
A BATHROOM
REMODEL.
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items purchased online. You
never know the quality of
items sold online until they
arrive to the home, oftentimes
broken or the faucets leak,
etc. Cabinetry is best pur-

chased by someone who knows the correct sizes needed for the
project.” It’s also crucial to know the quality of the tile. You can
never tell that of the ones sold at big-box stores. 

Experts in this industry often consider details that may be
overlooked elsewhere. “Bathrooms have higher moisture than the
rest of the house and having cabinetry that is built to withstand
elements will look better and last longer,” says Steven Matteo, the
co-owner and designer for Matteo Family Kitchens and Flooring.
Cabinets using plywood built in the U.S. allow for better moisture
control content whereas imported cabinets that come by ship can
have issues as they acclimate to our climate. 

Product selection can
also be influenced by
which type of bathroom
is being remodeled.
“There’s a big difference
between master and hall
bathrooms,” explains
David Cerami, CKBR,
owner of HomeTech Ren-
ovations. “In the master
you usually have a tub
or shower to consider.
But most people no
longer want the large
fiberglass or whirlpool
tubs. They take up a huge
space and people typically
don’t have time for a long
bath. In addition, they
are often not plumbed
right. People want large
multifunction showers
with body sprays, bench
seating and music.”

DECIDING ON
SPECIFICS
When it comes time to
pick the various design
elements in the bathroom,
many homeowners get
too hung up on what has
the most staying power.

“There are no tried and true elements in bathrooms,” says
Matteo, who has been doing slate looks and textured tiles with
glass accents for years, but now is finding people want tile planks
that look like wood for the floor and clean simple lines for
shower walls. “As the DIY trends go, so do we. Farmhouse looks
are what we are seeing. Thank you Chip and Joanna Gaines for
that,” he says. Also, cabinet, tile and countertop manufacturers
are trending to similar colors—gray tones, taupe and similar
looks.

Many homeowners want bathrooms that pop and make a
statement, says Sophia Amiano, design assistant at Amiano &
Son Design-Build. “Large mirrors, different colored metal faucets,

accent walls, etc., have all been popular options,” she says. “One
thing you can never go wrong with is a neutral palette in a
bathroom, such as whites, grays or very light blues.” 

When redoing the space, consider reconfiguring. Maybe a
larger shower or a clawfoot tub, and perhaps a vanity with
natural stone such as marble or engineered quartz, Werner says.
It’s good to use materials that seem to work with the look you
want. “If you have a rustic ‘old farmhouse’ feel you wouldn’t use
polished marble. You’d want a slate-look tile or soapstone,” says
Werner. “Maybe look at stone accent walls in the shower or
pebbles in the floor like a spa. Consider decorative accents, too.
And think about seamless solid slab materials since they eliminate
grout work and really enhance the project.” 

Tile in wet areas is always
popular versus solid surface ma-
terials such as acrylic or fiberglass,
says Harbright. “It allows for a

client to broaden the color spectrum of materials used in a
bathroom, while still serving the more utilitarian task of a moisture
barrier,” she says. 

“White toilets, sinks and tubs are the best choice by far. White
goes with everything,” says Isaacson. “Brushed nickel faucets are
great options to hide water spots as much as possible. Darker
fixtures may be harder to keep clean, depending on how the
water is.” As for tile, she prefers uniform tiles in lighter tones in
small spaces. “There are attractive porcelain tiles that look like
marble that can be used in any design scenario, and accent tiles
can always be added in for extra design interest,” she says.

“You want features consistent with your aesthetic values.
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OF LARGE 
TUBS AND
WHIRLPOOLS
HAS WANED.
PEOPLE ARE 
NOW OPTING 
FOR LARGE
MULTIFUNCTION
SHOWERS.
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People have different tastes.
With tile, there are varied for-
mats, sizes, shapes. There are
special glass panels that offer
neat design details,” says Ce-
rami. “Some black finishes on
faucets can look sharp in the
right light, as do gold finishes.
Free-standing tubs, vessel tubs
are like pieces of art. There
are one-piece, dual-flush toilets
that are sleek, minimal.”

There are many new prod-
ucts Amiano likes, including
finishes for faucets such as dif-
ferent shades of gold, rose gold
or newly released sleek black

finishes. “I love the aged,
weathered look that has been
incorporated into some of the
styles of tile,” she says.

“People are using porcelain
slabs, some as big as natural
stone,” says Werner. They are
thin, easy to work with, and
offer interesting looks. And
unlike natural stone, they are
not porous. “They are very
durable,” he says.

Lang singles out porcelain
Dekton countertops which 
offer an array of different col-
ors and “[are] almost bullet-
proof.” 

AAA Hellenic Marble
West Chester, Pa.
(610) 344-7700
AAAMarble.com

Amiano & Son 
Design-Build
Tabernacle, N.J.
(609) 268-5923
AmianoAndSon.com

Brindisi Builders
Marlton, N.J.
(856) 985-6219
BrindisiBuilders.com

HomeTech 
Renovations, Inc.
Fort Washington, Pa.
(215) 987-4092
HTRenovations.com

Inspiration 
Kitchen & Bath
Skippack, Pa.
(484) 994-2611
InspirationKitchenAndBath.com

Lang's Kitchen 
& Bath
Newtown, Pa.
(215) 968-5300
LangsKitchens.com

Matteo Family 
Kitchens and 
Flooring, Inc.
Woodstown, N.J.
(856) 769-2490
MatteoKitchens.com

RESOURCES
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DNA Roofing & Siding is a new company, but
you and Tom have more than 50 years’
combined experience. Tell us about your
background.
My dad was a general contractor so I grew up
in the construction business. I assisted my dad
and uncle with his home improvement com-
pany (The House Doctor). We did all kinds of
projects: siding, roofing, additions and more.
We also operated a hardware store for 20 years.
For the last 15 years I worked for two differ-
ent large roofing companies as the production
manager in charge of all production. I have the
highest accreditation from CertainTeed Roof-
ing, which is master shingle applicator wizard.
I am also a master craftsman from CertainTeed
for siding, and a certified siding installer from
the Vinyl Siding Institute. And my partner Tom
has been one of the best installers in the roof-
ing business. 

What makes DNA experts in the science of
roofing and how do you stand out from other
companies?

Typically in
this business,

you have two
options. You can

go with one of the big
companies, where you talk to

a salesman to start the job, and he proba-
bly doesn’t know much about the project. Then
you’ll deal with one or two other people and
get one of their subcontracting crews to do your
work. You’ll never talk to the salesman again
and you’ll never talk to the owner. You’re a
number to them, and I know this for a fact be-
cause I worked for one of those companies.

Then there’s the small business that does-
n’t really have any accreditations. They’ll
probably be less expensive, but they may or
may not have insurance and you run the risk
of them actually honoring their warranty.
(Compared to the DNA roofing warranty,
which is backed by CertainTeed.)

With our company, we’re like a concierge
service for roofing and siding. You’re going to
talk to an owner and you might even have an
owner onsite doing the work. We’ll be provid-
ing better service and expertise in getting your
job done.

What should a homeowner be looking for in a
warranty?
We offer a CertainTeed four-star warranty pro-
gram, so it’s an extended warranty. A standard
shingle warranty—whether it’s a 30-year war-
ranty, 50-year warranty or lifetime warranty—
is not worth a whole lot, because it only cov-
ers the prorated shingle. It is not going to fix
the problem. The four-star warranty covers
everything, including dumping, all the mate-

rials and labor. So if after 20 years your roof
fails, you get a new roof at no cost to you, not
$1,000 to cover the prorated shingle. It is also
transferable, so it has value to you if you sell
the house. It’s really not that much more ex-
pensive, either. If the basic roof costs $10,000,
the four-star roof would be $12,000. 

What are the latest trends in siding?
The trend is a lot of people are switching over
to James Hardie, which is probably 40 to 50
percent more expensive than vinyl. If you just
want the cheapest siding job, you get cheap
vinyl, the same that everyone else in your
neighborhood has. Even with that, you can
make it look different by adding trim to the
windows, bigger outside corners, maybe
change the color of the corners. With James
Hardie, you can go basic or add a full trim
package or a decorative package. There are
lots of ways to dress up your house, it 
just depends on how much money you
want to invest.

What are signs to look for that it’s time to
replace your siding or roof?
If you start noticing the granules coming out
of your down spout or you’re cleaning the
gutters and the gutters are filled with gran-
ules, you need to start thinking about replac-
ing the roof. If you can physically go and
look at the roof, you want to look for miss-
ing granules, cracks in the shingles, missing
shingles, rusted nail heads or cracks in the
pipe collars. Most people get new siding 
because they’re tired of the way their house
looks and they want to give the house a fresh
new look. 

I t seems inevitable that most
homeowners will suffer through an
unpleasant experience with a

contractor or other professional at one
time or another. 

Choose a large company, and it is
easy to get lost in the shuffle, as they
are often unable to deliver personal
attention and can leave their clients
feeling like a number instead of a person.
On the other hand, smaller operations
might not have the level of expertise
that every project requires.

Dave Lyons and Tom Kulon, the
owners behind DNA Roofing &
Siding, aim to fix those issues by
offering a perfect blend of a large firm’s
know-how and a small company’s service.

We spoke with Lyons to learn more
about their approach to business, along
with the trends in the industry and what to
look for in a warranty. 

?asktheexpert EXPERTISE:  ROOFING AND SIDING

Dave Lyons, co-owner

DNA Roofing
& Siding
by Matt Cosentino

DNA Roofing
& Siding

Newark, Del. | (302) 455-2180 | DNARoofingSiding.com
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F
ences serve such valuable func-
tions on a property. Whether
for protection, privacy or aes-
thetic appeal, fences come in

all shapes and sizes to serve your
needs. If you’re in the market for a
fence, then you might be wondering
what your options are and how to
choose what’s right for you.

Paul Stein, owner of Elegant
Fence, says that your specific needs
as a homeowner will help start the
process of finding the fence that is
right for you. While some people
choose to install a fence in order to
keep their pets in their own yard,
others are specifically looking for
privacy from the neighbors, or per-
haps blocking out a view they don’t
want to see. With properties that
back up to a busy road or an adja-
cent park, homeowners might want
to block out as much of the view
and sound as possible.

Of course, for many, the need
for a fence is related to a pool.
Stein, who works with dozens of
pool companies in four different
states, says that adding a fence
around a pool is not only the safe
thing to do—it’s a required mandate
in order to fulfill local code.

Whatever the reasons may be
that you need a fence, Stein says
that discussing your needs with a
fence professional will help get
the ball rolling.

“This will help direct you to
the type of fence that will work
best for you,” he adds. “A profes-
sional can help guide you with
the process.” 

MATERIALS MATTER
In terms of the material used for
your fence, there are many dif-
ferent choices on the market. How-
ever, there’s no question that most
homeowners are moving away
from higher maintenance mate-
rials, like wood. Wood requires
ongoing upkeep including sanding,
painting or staining. These days,
many are more interested in higher
quality, longer lasting materials
that are going to hold up for the
long term without tons of upkeep.
The fence experts we spoke with all
agreed that homeowners are gen-
erally willing to pay a little more on
the front end in order to ensure they
have less work and better quality
in the long run. 

“More and more homeowners
are moving to vinyl fences,” says
Steve Mullen, sales manager for
FenceUSA. “Through the years,
the products have become easier to

install and maintain and have a
great aesthetic look. On top of tra-
ditional colors, there are now many
woodgrain-looking products such
as the new Forrest Collection that
offers a great upscale, woodgrain
appearance. The technology used
gives it a great look with no flaking
and very low maintenance—while
also lasting a long time.” 

John DiGianivittorio Jr., oper-
ations manager at American Dis-
count Fence, agrees that vinyl is a
very popular choice for its low
maintenance quality.

“In terms of color, white, tan
and khaki colors are easy to clean
with a very light power wash or the
use of a soft bristle brush with a
mixture of dishwashing liquid and
warm water,” he explains.

While vinyl is undoubtedly
popular, Stein says that he is get-
ting a lot of interest in bronze alu-
minum fences. In fact, he says
that’s probably his No.1 seller
right now—something that he
attributes to the fact that it is “non-
assuming.”

“The material blends in with
everyone’s natural backyard
instead of sticking out like an eye-
sore,” Stein explains. “As we’re
seeing more natural backyards
with boulders and patios that use
earth tone pavers, I think people
are becoming more interested in a

fence that blends in. Another ben-
efit of aluminum is that it’s low
maintenance.” 

Montco Fence & Superior
Structures uses Jerith aluminum
fencing, which comes with a lifetime
warranty on the material. “Every
component of Jerith aluminum
fencing is 100 percent made in the
USA, and was never melted down
or re-fabricated like many of their
competition companies around
these days,” says Kelsey Gilinger.
“Their fencing is powder coated
with their patented FencCoat
Finish. This is an environmentally
friendly powder coating to ensure
it will never rust, peel, chap, blister,
warp or corrode.” 

POPULAR ADDITIONS
There are a number of ways to add
some additional interest to your
fence in the form of accessories or
“add-ons.” Stein says that he’s
seeing a lot of interest in string
lights in outdoor areas and some
homeowners are connecting them
to the fence with special attach-
ments. This can really brighten
up a space and add visual interest.
Of course, there are also ways to
incorporate lighting directly into
the fence. 

“The most popular add-ons
are solar lights often used for the
top of the gates and the corner

EXTERIOR
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Something 
forEveryone 
Fencing that fits the bill for your home.

by Lindsey Getz

H&H_DEPT_FENCING_0419_DCMMCNORTHSOUTH_Dept  4/4/19  11:37 AM  Page 1



posts,” says DiGianivittorio.
“It’s important to make sure
that the area you are going to
use these solar caps on gets
plenty of sunlight during the
day in order to work properly.
You will also need to change the
rechargeable batteries at least
one time per year as part of
their normal maintenance.” 

The hardware you choose
for your fence will also have an
impact on its overall look.

“There are many ways to
add some ‘flair’ to your fence,”
adds Mullen. “Hardware used
on fences can be upgraded or you
can use different latches. Adding
lattice to the top portion of the
fence is another way to give it a
unique look.” 

Stein agrees that solar caps are
popular and says the nice thing
about them is that they can be
installed years down the road.

“We’re getting a lot of calls
from homeowners looking to
spice up their fence by adding
solar caps or decorative ball caps
to their existing fences,” Stein
says. “These are easy additions
that can be done at any time.”

In general, Stein says that he’s
getting increased interest in “fence
renovations” or “upgrades.”

“Upgrading an existing fence
can change the entire look of a
property,” Stein says. “People
don’t realize just how much of an
impact the fence has on the
overall look of their space until
they go for that upgrade. It’s a
great aesthetic addition to a 
property that also goes a long
way in boosting its value.” 

While not exactly some-
thing with flair, gates are

another element not to over-
look, says Gilinger. She recom-
mends that the gates home-
owners will use most often be
no more than 3 or 4 feet wide
for a single gate. “I always like
to mention to customers if you
plan to use a lawn service in the
future (or if you do currently),
almost all of them will require
a double gate to get their equip-
ment in,” Gilinger says. “Most
standard riding mowers have a
42-inch deck, so a single gate
will be fine for that, but the
zero-turn style mowers will
need a much larger opening.”
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American Discount Fence
Runnemede, N.J.
(856) 939-3022
AmericanDiscountFenceLLC.com

Elegant Fence 
Serving all of Pa., Del. and N.J.
(215) 416-5019   
ElegantFenceOnline.com

FenceUSA
Serving all of Pa., Del. and N.J.
(866) 639-7599
FenceUSA.com

Montco Fence & 
Superior Structures 
Limerick, Pa.
(610) 287-7190
MontcoFence.com
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Today’s homeowners seek outdoor living to relax
and entertain family and friends.  Let’s combine
our 18 years of experience designing and installing
outdoor living spaces with your conceptual ideas
to achieve the creation of your dreams.  We offer
hand drawn, top-down and 3D renderings.

S H OW C A S E

Turpin Pools

Turpin Pools,
brings uncompromising
artistry to outdoor living
spaces.  Known for
avoiding a cookie cutter
approach to design, no
two projects are ever the
same.  From pools to hot
tubs, ponds and foun-
tains, Turpin excels in
bringing water to your
property.

Turpin Pools | Coatesville, PA. | (610) 380-1119 | TurpinPools.com

design

build
Our team will guide you through the process from start to

finish.  This is the perfect time to start planning to ensure that
you will be enjoying your pool this summer. 

live
Living the outdoor lifestyle
means different things to
different people.  To us, it
means designing and installing
a private paradise of our client’s
dreams.  Water is our passion to
share; with Turpin Pools there
really is no place like home!

PA029416 
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T
here’s nothing quite like ‘getting away’ and going on a vacation
at an all-inclusive resort. Let’s face it: Swim-up bars, live waterfalls
and sun decks are a few things we consider must-haves on our
resort checklist. But what if we told you that you could save

frequent flier miles and build a paradise of your own right in your
backyard? That’s a dream that pool experts are making a reality.

House & Home took the plunge into the deep end and spoke with
pool professionals across the region about how to get your pool to the
next level. With a resort and vacation getaway in mind, we find out
what the latest trends in the industry are, what features you can add
to your already existing pool and what must-haves—big or small—
will have you soaking up the sun all summer long.

The latest features and
amenities that will have
homeowners relaxing in
paradise right in their 
own backyards.

POOLS

Swimming
intoSummer

by Kaytlyn Mroz
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WHAT’S TRENDING
It’s no secret that young families
are looking to create a tropical
paradise in their own backyards,
and pool experts have taken
notice.

“Some of the biggest trends
are the incorporation of add-
ons like waterfalls, grottos and
slides,” says Michael Wimmer,
vice president of design at Plan-
tique Landscaping. “Younger
families want that ‘resort’ type
pool feel with something fun for
all ages. Attached spas and/or
sun-shelves add comfortable but
out-of-the-way areas for adults
to enjoy while keeping an eye
on the kids.”

Accompanying that desire
to serve the entire family’s
wants/needs with the pool,
Wimmer says he is getting even
more requests to fill the entire
space of the landscape rather
than have the pool stand alone.

“Today, the pool space is

more than just a destination in
the backyard. With the addition
of other outdoor rooms, the
pool is a room of its own that
has to ‘look good’ from other
rooms even when [it’s] not in
use,” Wimmer explains. “When
it is in use, it needs to provide
comfortable space for guests
who aren’t necessarily into sit-
ting in the sun, or getting wet.
That’s a big reason why we’re
seeing the add-ons we’re seeing
—we need to create a com-
fortable space for everyone.”

For Steve Yanulavich, owner
and operator at Garden Patios,
there are three major trends in
the pool industry right now
that have made a statement
on the West Coast and have
traveled east to our area.

“To start, the shapes of
pools are really starting to take
on a modern look with more
sharp edges and straighter an-
gles,” says Yanulavich. “Second
[is] introducing smaller LED
lighting into the pool instead
of one large light [in] the deep
end. These lights are made
from several manufacturers and
are the size of half dollars so
that you can [place] them in
several different areas of the
pool to give consistent light
throughout.”

And lastly, Yanulavich says
the actual finish of pools is
changing. Rather than your
typical gray/white smooth plas-
ter, homeowners are requesting
pebble finishes. He says, “The
pebble finish gives you an array
of different colors and exposed
aggregates to leave the home-
owner with a final product to
show off to family and friends
during a pool party.”

Keith Frederick, president
and CEO at Environmental
Landscape Associates, says the
newest trends in the field are
hyper focused on lifestyle and
extending the season. “Incor-
porating outdoor living areas
throughout the overall design
such as outdoor kitchens or
grilling stations, separate dining
areas and casual seating areas
[has been popular],” he says.
“[Adding] the use of pool
heaters and spas is designed to
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prolong summer, but pool own-
ers are now asking for pool
houses, cabanas, covered roof
structures and wall/ceiling/free-
standing heaters or fire features
[to do that also].”

ADDING AMENTIES
Whether they are for functionality
or flair, the added features to
your pool are what transform a
simple splash zone into something
to be envied by neighbors.

Stephen Fahs, owner of
Country Club Pools, says sim-
plicities like a heater, salt system,
variable speed pump and au-
tomation can be added to exist-
ing pools to increase how well
it functions and for the home-
owner to get the best and most
use out of it. He adds, “Salt
systems make the water feel
great and are really simple for
the homeowner to maintain.”

Adding to his sentiment, Do-
minic DiCesare, general manager
at Blue Haven Pools & Spas,
Northeast, says the quality of
the water counts the most when
talking about amenities. 

“There are features such as
water purification systems that
basically give you the quality of
bottled drinking water in your
swimming pool,” DiCesare says.
“We can also add a salt generator
to that system so that you are
basically swimming in the purest
water possible. You’re looking
to have the cleanest pool water
possible because that’s what
makes it refreshing; when it is
sparkling and crystal clear and
you don’t feel like you are swim-
ming in a lot of chemicals.”

DiCesare also adds that they
are doing a lot of waterfall areas,
grottos, custom slides, sun decks
and in-pool viewing areas for
their customers.

And depending on the home-
owner’s budget, they could add
a top-of-the-line amenity—that
even has tech gurus interested.

“We are currently installing a
spillover spa to a 26-year-old
pool that will have the latest fea-
tures that the homeowner can
control with his iPhone,” explains
Fahs.

Tom Casey, vice president of
sales at Anthony & Sylvan Pools,
says their homeowners are re-
questing the addition of water
features the most. “They add
extra ‘oomph’ to an already won-
derful family gathering place,”
he explains. “They create an
artistic showpiece where family
and friends gather and are spec-

tacular [looking even] at night.”
“There are literally hundreds

of options that a homeowner
with an existing pool can add
to take [their pool] to the next
level. You can essentially add
any of the attachments and fea-
tures that we install on a new
pool,” says Jeffrey Tierno, owner
and field supervisor at Pools by
Design. “There is no reason
other than budget that changes
can be made. From lighting to
water features, saline systems
to UV and Ozone to fully au-
tonomous applications, there is
no limit.”

MUST-HAVES AND 
FINISHING TOUCHES
There is always a way to take
an average pool and make it
spectacular. Sometimes that
comes from getting the one fea-
ture that experts are claiming is
the must-have of the season,
other times it can be by adding
the small touches that bring the
pool to life.

Frederick says complete pool
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Swimming
intoSummer
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and home automation integrated
systems are the must-haves of
the season. He gives us an ex-
ample: “Alexa, please turn on
the pool lights and spa jets.”

But Tierno says either having
a beach entry into your pool or
a sun deck is the biggest must-
have of the season for inground
pool owners. “Add a little detail
such as umbrella stands and
deck bubblers integrated along
with some ambient LED lighting
and you now have a feel of the
resort pool without having to
leave the comforts of your own
backyard,” he adds.

Casey adds that even simple
additions can upgrade your over-
all oasis experience. “Backyard
furniture, decorations, lighting
and, of course, pool toys, can
all add the final touches to the
perfect backyard resort,” he says.

But if your idea of a finishing
touch is a lot bigger, Don Panetta,
owner of D. Panetta Contracting,
says outdoor lighting, water fea-
tures and even pergolas and
pavilions can help complete that

resort feel that homeowners are
trying so hard to accomplish.
He adds that the company has
been seeing a lot of requests for
both barbecue areas and fire
pits making it two of their must-
have amenities.

Mike McCool, general man-
ager at Swim-Mor Pools, says
there’s no competition in must-
have amenities with the sun
shelf. “It’s a simple add-on that
you can customize the size and
shape. That has increased from
being in 10 percent to now 90
percent of pools that are incor-
porating something like that
into them,” McCool says. “To
be able to have an umbrella
with a little table and a couple
of chairs inside the pool—just
like when you go on vacation
in Bermuda—you are doing that
in your backyard now.”

If you are thinking about get-
ting a pool, the professionals
agree that you need to begin the
process as soon as possible.

“Start now because it is going
to take two months to get some-

one in your backyard,” says Panet-
ta. “If you are thinking about it
then start the process now instead

of the middle of the summer or
you won’t be able to enjoy it until
next year.”  
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Anthony & Sylvan Pools
Doylestown, Pa. | (215) 489-5600
AnthonySylvan.com

Blue Haven Pools & Spas,
Northeast Inc.
Serving Northern and 
Central New Jersey
(800) 219-2141
BlueHaven.com

Country Club Pools
Hatboro, Pa. | (215) 675-7550
CountryClubPools.com

D. Panetta Contracting, LLC
Serving Northern and 
Central New Jersey
(973) 659-9374
DPanettaContracting.com

Environmental 
Landscape Associates
Bucks County, Pa. | (215) 794-2400  
ELAOutdoorLiving.com

Garden Patios Inc.
Quakertown, Pa. | (215) 953-7422
GardenPatiosInc.com

Plantique Landscaping
Allentown, Pa. 
(610) 395-6940
Plantique.com

Pools by Design
Serving North and 
Central New Jersey
(973) 942-1211
PoolsByDesignNJ.com

Swim-Mor Pools 
Mount Ephraim, N.J.  
(856) 456-3332
Northfield, N.J. | (609) 654-7171
Millstone Township, N.J.  
(732) 446-2211
SwimMor.com

RESOURCES
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