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IMPERIAL MARBLE AND GRANITE, INC.
AIRPORT BUSINESS COMPLEX

200 OLD TINICUM ISLAND ROAD, ESSINGTON, PA 19029
Visit our 4,500 sq. ft. showroom and 25,000 indoor warehouse. 
Choose from over 500 slabs of Granite, Marble & Cambria
Call for Your Free Estimate & Design Consultation

610-521-0130  • www.imgstone.net

RING OLD WORLD ELEGANCE TO YOUR HOME…
_________________________________________________________________________

SPECIALISTS IN THE FABRICATION & INSTALLATION OF NATURAL STONE & QUARTZ
Kitchen Countertops | Vanity Tops | Fireplace Surrounds | Bar Tops | Slab Walls_______________________________________________________________________

Buy from the
Manufacturer
DIRECT and
SAVE BIG!

Will beat Big Box
Store Estimates

Select colors 
up to 20% off!

Must mention House &
Home for special pricing.

Family Owned and Operated
since 2004

QUARTZ COUNTERTOPS 
STARTING FROM

$1,899
Up to 40 sq. ft. installed with 8 free edges 

to choose from. Exp 12/30/21

Cambria & 
Silestone 

Promotion
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On the cover: 
A family-owned business for 17 years, Ferris 

Home Improvements has developed a strategy for
success that centers around customer service,

culture and community. Turn to page 13 to 
learn more about how this commitment leads 

to beautiful results for homeowners.
Cover image courtesy of Ferris Home Improvements
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We are excited to present our seventh annual

Best of House & Home.
As voted by our readers, the following companies and
professionals are being recognized for their quality
products, expertise, top-notch customer service and
reliability. For your next home project, there is no one
better than these winners.

W E  P R O U D L Y  P R E S E N T  T H E  2 0 2 1

Featuring

Bestof

O U R  L I S T  O F  W I N N E R S
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ADDITIONS
F&J Builders
(302) 384-2545
FJBuildersDE.com

APPLIANCES
BigCentric Appliance
(302) 304-1010
BigCentric.com

BASEMENT
WATERPROOFING
’58 Foundations
(302) 337-5092
58Foundations.com

Basement Systems USA
(800) 768-6745
BasementSystemsUSA.com

Dry Zone
(302) 684-5034
DryZone.com

BATH DESIGN
Bath Kitchen 
and Tile Center
(302) 992-9210
BathKitchenAndTile.com

Bath Tune Up
(484) 209-2547
BathTuneUpMainLine.com

First State Bath
(302) 200-BATH
FirstStateBath.com

CABINETRY
Bath Kitchen 
and Tile Center
(302) 992-9210
BathKitchenAndTile.com

Holcomb Cabinetry
(302) 478-5000
HolcombCabinetry.com

CABINET REFACING
Kitchen Tune-up
(484) 435-7430
KitchenTuneUp.com/main-line
-pa

CHRISTMAS LIGHTING
Sparkling Image Holiday
Lights
(302) 223-9580
SparklingImageHolidayLights.
com

Vesta Wash 
(484) 582-6799
WeHangChristmasLights.com

CLOSET
ORGANIZATION
Closets By Design SE
PENN
(866) 278-8881
ClosetsByDesign.com

DECK BUILDER
Get Decked
(302) 897-0302
GetDeckedInc.com

Archadeck
(302) 455-2426
Archadeck.com

Deck Craft Plus, LLC
(610) 273-3317
DeckCraftCustomDecks.com

DECK RESTORATION
Get Decked
(302) 897-0302
GetDeckedInc.com

Decks-R-Us
(717) 407-5623
DecksRUsLLC.com

DECKING SUPPLIES
Sequoia Out Back
(215) 368-(RAIL) 7245
(215) 918-(DECK) 3325 
DeckSupplies.com

S.W.I.
(610) 518-5187
ServiceWholesale.com

DUCT CLEANING
Vesta Wash
(877) 625-9325
VestaDuctCleaning.com

ELECTRICAL
CONTRACTOR
K.E. Troutman
(302) 836-8169
TroutmanElectrical.com

FENCING
Leading Edge Gates 
& Controls
(302) 892-2575
LeadingEdgeAccess.com

FIREPLACES &
INSERTS
Swift Services Fireplace
Store
(302) 368-1880
SwiftServices.pro

FLOORING
Pala Tile & Carpet
(302) 652-4500
PalaFlooring.com

FOUNDATION REPAIR
’58 Foundations
(302) 337-5092
58Foundations.com

GARAGE DOORS
Keystone Overhead Doors
(410) 398-1155
KeystoneOverhead.com

GARAGE FLOOR
RESURFACING
Floorguard
(215) 510-8326
Floorguard.com

Hello Garage
(888) 59-GARAGE
HelloGarage.com

GARAGE
ORGANIZATION
Closets By Design SE
PENN
(866) 278-8881
ClosetsByDesign.com

Garage Experts
(302) 907-9245
GarageExperts.com/location/
mid-atlantic

GRANITE & MARBLE,
COUNTERTOPS
AAA Hellenic Marble 
& Granite
(610) 344-7700
AAAMarble.com

Colonial Marble & Granite
(302) 947-3000
ColonialMarble.net

Keystone Marble 
& Granite
(302) 323-0200
Keystone-Granite.com

GENERATORS
Colonial Generators
(844) 376-9374
ColonialGenerators.com

GRILLS
LanChester Grill & Hearth
(717) 442-8794
LanChesterGH.com

HARDSCAPING DESIGN
Johnston & Associates
(302) 521-2984
LandAndWaterCreations.com

HANDYMAN SERVICE
Checklist Handyman
(484) 380-LIST (5478)
checklistllc@gmail.com
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HEATING & AIR
CONDITIONING
Brandywine Heating & Air
(302) 750-2123
BrandyWineHeatingAndAir
.com

INSULATION
Master Attic
(800) 285-4009
MasterAttic.com

KITCHEN DESIGN
A.W. Viohl Contracting
(302) 375-6166
ViohlContracting.com

Bath Kitchen 
and Tile Center
(302) 992-9210
BathKitchenAndTile.com

Concept Kitchen & Bath
(302) 888-9494
ConceptKB.com

LANDSCAPE DESIGN
Adan Landscaping
(302) 326-2438
AdanLandscapingLLC.com

Turpin Landscape Design
(610) 380-1119
TurpinLandscapeDesign.com

LIGHTING - INDOOR
Angerstein’s
(302) 996-3524
Angersteins.com

NATURAL
STONEWORK
Turpin Landscape Design
(610) 380-1119
TurpinLandscapeDesign.com

ORIENTAL RUGS,
SALES & CLEANING
Ansari Oriental Rugs
(302) 324-1784
AnsariCompany.com

OUTDOOR KITCHENS
Borsello Landscaping
(302) 655-7359
BorselloMasonryInc.com

OUTDOOR
STRUCTURES/
GAZEBOS/PERGOLAS/
PATIO COVERS
Deck Craft Plus, LLC
(610) 273-3317
DeckCraftCustomDecks.com

PAVERS/RETAINING
WALLS
Delaware Brick
(302) 994-0948
DelawareBrick.com

POOL DESIGN/
INSTALLATION
Blue Haven Pools 
& Spas by Calvitti
(800) 219-2141
BlueHaven.com

POWER WASHING
Vesta Wash
(877) 625-9325
VestaDuctCleaning.com

REMODELER/BUILDER
Ferris Home
Improvements
(302) 998-4500
FerrisHomeImprovements
.com

ROOFING
Alfaro Enterprises
(302) 832-3930
AlfaroEnterprises.net

F&J Builders
(302) 384-2545
FJBuildersDE.com

Ferris Home
Improvements
(302) 998-4500
FerrisHomeImprovements
.com

SCREEN REPAIR
Screen Masters Mobile
Window & Door Screen
Repair
(302) 496-7340
ScreenMastersDE.com

SCREENED PORCHES
Get Decked
(302) 897-0302
GetDeckedInc.com

SHEDS & OUTDOOR
STRUCTURES
Stoltzfus Structures
(610) 593-7700
MySheds.com

SHOWER
REPLACEMENT
PJ Fitzpatrick
(866) 832-7204
TrustPJ.com

SIDING
Alfaro Enterprises
(302) 832-3930
AlfaroEnterprises.net

Global Home
Improvement
(866) 735-1121
GlobalHomeInc.com

Sundance Homes
(302) 502-5533
SunDanceCustomHomesLLC
.com

SPAS/HOT TUBS
The Backyard Fun Store
(302) 328-0800
TheBackyardFunStore.com

STORM & CELLAR
DOORS
Clam Door
(833) 243-8786
ClamDoor.com

SUNROOMS & PATIO
ENCLOSURES
Get Decked
(302) 897-0302
GetDeckedInc.com

TILE
AAA Hellenic Marble 
& Granite
(610) 344-7700
AAAMarble.com

The Tile Shop Wilmington
(302) 250-4889
TileShop.com

TILE & GROUT
CLEANING
Got Grout?
(302) 743-8084
TheTileCleaners.com

Sir Grout Delaware
(302) 569-0609
SirGrout.com

WALK-IN TUBS
Home Smart Industries
(610) 459-5808
HomeSmartInd.com

WATER
CONDITIONING
Martin Water
Conditioning
(800) 887-7555
MartinWater.com

WINDOWS & DOORS
American Craftsmen
(302) 218-7525
AmericanCraftsmenLLC.com

Global Home
Improvement
(866) 735-1121
GlobalHomeInc.com

Renewal by Andersen
(267) 337-8998
SmartWindowChoice.com

WINDOW CLEANING
SERVICE
Fish Window Cleaning
(302) 325-3474
FishWindowCleaning.com

WOOD MOLDING/
TRIMWORK
Home Trimwork
(215) 613-4100
HomeTrimwork.com
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etween COVID-19 home quarantine restric-
tions and a real estate boom, many homeowners
are looking at opportunities to boost their

homes’ ROI while finding new ways to make it cozier
and more efficient.

Since 2004, husband-and-wife duo Walter “Reds”
and Kelley Ferris and their team at Ferris Home Improvements have kept the focus on the three
C’s of home improvement success: customer service, culture and community. 

Customer service 
Ferris Home Improvements operations manager Christine Mundy says that in her eight years with
the company, the team of experts behind Ferris has strived to be a tour guide for customers.

“It’s a very similar process to traveling to a new place: It is not just about getting to your 
destination, but everything you see along the way,” says Mundy.

Every call to Ferris Home Improvements starts with a conversation with their team of recep-
tionists who will be beginning the tour. “They will gather detailed information of the project, areas
of concern, age of the home and home history. This information is passed along to our team of
consultants so they are best prepared prior to meeting with the homeowner,” she says.

The second stop of the tour is meeting with one of Ferris Home Improvements’ highly qual-
ified and experienced consultants who will conduct a complete evaluation of the home and
discuss the project of interest; reviewing product options, discussing efficiency and needs with
the customer. 

Once a customer chooses to contract with Ferris Home Improvements, a project manager is
assigned to the job who will communicate with the homeowner every step of the process until
it is completed. “We never lose sight of the job,” says Mundy. “We are passionate, consistent and
timely, and nothing gets in the way of that.” At the completion of each job a final walk-through
with the homeowner will be completed to address any questions or concerns but also to make
sure Ferris Home Improvements completed the job as expected for the customer. “We don’t want
your business for now—we want it for life.”

Culture
As a family-owned business for the past 17 years, company culture is essential to the team energy
that Reds and Kelley Ferris have developed. “The Ferris family has been operating this business

profile

Ferris Home Improvements commits to the three C’s for beautiful results
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in-house since its inception,” says Mundy. “As
we continued to grow there has been even more
focus on maintaining that close, family feeling.”

While the team may operate all over the area,
they get together for monthly meetings to con-
nect and catch up. “It’s a family meeting,” says
Mundy. “It’s a great time to talk about what’s
going on, hear what’s to come and lean on each
other for advice or suggestions, and it keeps us
growing stronger.”

The team also participates in annual events
like the Wilmington St. Patrick’s Day Parade,
Newark 4th of July Parade, St. John the Beloved
Carnival and the Ferris family hosts annual events
for employees and their families, including a day
out at the Blue Rocks, dinners, and even over-
seas trips. “When you know you’re coming to
work at a place that really cares, that shows in
your work,” says Mundy. 

Community
Customer service and culture collide in Ferris
Home Improvements’ community involvement.
Mundy says it’s a commitment that has been a
priority of Reds Ferris since Day One. 

“For Reds, community involvement is a
major part of our job,” she says. “He makes sure
to attend local events and hear what is going on,
and because of that we’re able to help our com-
munity with what is most important. Reds has
always said that he wants our customers to know
him, his wife, five children and dogs. Reds is
proud to be your neighbor and to employ other
local talent that feels the same.”

Ferris Home Improvements is a regular
sponsor for St. John the Beloved Church, setting
up a family drive-in movie night and stands at the
church’s annual carnival. The company also spon-
sors the annual Cape May County Disabilities
Awareness Day Walk as well as golf outings ben-
efiting the Leukemia & Lymphoma Society.

They’ve been Little League sponsors across
Delaware and for cities like Brandywine, New
Castle and Cape May, organized food drives, 
and have supported Delaware first responder
services, with Ferris employees lending a hand
at every turn.

Keeping community and family first has
helped seal Ferris Home Improvements as an
essential name in Delaware home improvements,
leading to healthier homes and happier neighbors
across the area. 

by Erica Young

Ferris Home Improvements
1908 Kirkwood Hwy. | Newark, Del. | (302) 998-4500 | FerrisHomeImprovements.com

Right at Home
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A finished basement can add valuable space 
to a home, but there are several important steps 

to take during the remodeling process.

UNTAPPED
POTENTIAL

B Y  M A T T  C O S E N T I N O
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No matter what the space is going to be used for, there are 
important precautions that must be taken even before the design is
considered or construction can begin. House & Home spoke to sev-
eral area professionals to learn more about these steps along 
with design trends and creative solutions to common issues.

STARTING THE PROCESS
After the decision has been made to finish the basement and the con-
tractor has been hired, one of the very first concerns is addressing
any mildew or moisture issues. Hurricane Ida recently served as a
reminder that serious storms have become more frequent in this area,
and water damage can have major implications regarding such an
expensive investment.

According to Todd Prosan of ’58 Foundations, groundwater prob-
lems are more prevalent in older homes, but leaks can happen any-
where.

“Through our 63 years in business, we’ve worked with many
builders and had to have fixed thousands of leaky basements in homes
under a year old,” he says.

“The best time to waterproof the basement is before finishing
it—even if it’s precautionary. There are less expensive ways to pre-
pare a basement ahead of finishing it that can be added to later at
a lesser cost if a water problem presents itself. If there is a water prob-
lem, identifying the source of the problem and the solution comes
from our years of experience, training, plus working with the home-
owner—asking lots of questions and together creating a custom so-
lution that fits what they are trying to accomplish in their home.”

Kevin McCormack of McCormack Construction has complet-
ed many basement remodels and says the winter is a particularly busy
time for such a project. Assessing any moisture issues is always one
of his first priorities.

“You look around at the basement and see if there’s been a his-
tory of seepage of water or direct water coming in through the wall,”
he says. “A lot of times that can be corrected from the exterior be-
cause the grade is sloping to the foundation and when it rains the
water is collecting there. So you can change the grade by lifting it
up with some soil and pitching it away from the house. That’s the
simple way to do it.

“It also might be a combination of doing that and waterproof-
ing the basement by putting a French drain in around the perime-
ter before you do the remodel. If there’s any sign that water has been
there … it’s silly to put in a remodel without putting a drain around
the building and a sump pump. That would be a major mistake. You
have to put a good plan together.”

In addition to waterproofing, it also makes sense to examine the
foundation before the renovations are started.

NOVEMBER/DECEMBER 2021 HOUSE & HOMEHouseMagazine.com 15

ven the closest of families sometimes need a little
bit of time apart from one another. Whether it’s young
kids craving a dedicated room to play in, teenagers
looking to hang out with friends, or adults requiring
a home office to work in peace and quiet, finding the
space can be difficult. More and more homeowners
are looking downstairs to solve the dilemma.

Finishing a basement to create extra living space has always been
popular, but since the pandemic struck and families were stuck at
home more often, this type of remodeling project has become even
more in demand. In fact, local contractors have seen a significant
rise in requests over the past 20 months.

“Once the kitchen and baths are done, the basement is always
next on the list, especially for a family,” says Dan Dilworth of Dil-
worth’s Custom Design. “It makes sense to finish off the basement
and make it another living space, even if you only use it while the
kids are at home.”

Dennis Gehman of Gehman Design Remodeling starts a base-
ment renovation the same way he does every project: by having an
extensive conversation with the clients to discover exactly what they’re
looking to accomplish so he and his team can come up with the ap-
propriate plan.

“Initially you have to ask the question, ‘What do you want to use
this space for?’” he says. “If it’s a playroom for the kids, then all we
need is drywall on the walls, a few lights in the ceiling, carpet on the
floor and then we can paint the room and it’s ready. But if it’s a home
office area, a home theater, a workout area or a bar, [it gets more com-
plicated]. We’ve done them where it’s basically a whole other house
with a kitchen, a laundry, a bedroom, all those types of things.”

E
E W B N
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“While we’re asking questions of the homeowner to better un-
derstand the home, we do a thorough interior and exterior inspec-
tion of the entire foundation,” Prosan says. “Besides waterproofing,
we provide foundation settlement and wall solutions. Many hairline
cracks in poured concrete floors and vertical cracks in walls occur
during the concrete curing phase when the house is first built. As long
as these cracks aren’t leaking or getting wider, they are probably fine
to leave alone. If cracks leak, we can seal them. If they are expand-
ing, are horizontal on the wall, or stair-step shaped in concrete block
walls, this can be a sign of a potential foundation settling problem
or external pressure problem on the walls. For either of these issues,
structural supports may be necessary.”

OTHER IMPORTANT STEPS
Once the moisture issues have been resolved, that doesn’t mean the
homeowner is in the clear just yet. There are other significant con-
versations to be had.

“The next big thing to think about is egress, especially if you’re
putting a bedroom down there,” Dilworth says. “Some townships
want an egress no matter what, in any enclosed space. That’s basi-
cally a window of a certain minimal size or a door to get outside in
case of emergency.”

A Bilco door is a common method for egress, but there are some
houses where adding a door or window is not possible because of
the way the structure is situated. In those cases, Dilworth adds, the

client may have to adjust plans for the space.
HVAC is another item to be checked off the list, but according

to Gehman, that’s not always as easy as some homeowners expect.
“Most people say they’ll just tie into the existing HVAC, but gen-

erally speaking we are unable to do that because the existing unit was
sized for a certain square feet of living space,” he explains. “Let’s say
it’s a two-story house and it has one HVAC unit; if we finish the whole
basement we’re basically adding 50% more space, and the one unit
is not going to be enough.”

Reuben Stoltzfus of EWBN believes this is where the expertise of
an experienced contractor comes into play. “One of the most impor-
tant aspects with your HVAC is knowing the system can handle the
space,” he says. “If it’s too small there will be temperature issues and
if it’s too large, it is money wasted. Understanding and having famil-
iarity with township regulations is key, especially when it comes to
the timing of the project.”

McCormack points out that because most basements usually don’t
get too cold or too hot, there are multiple options to consider. Air
conditioning might not even be necessary.

“The good thing about a basement is most of it is in the ground,
so you’re already insulated by the earth,” he says. “In an attic, for-
get it, it’s blazing hot up there. But the basement stays kind of cool
so you don’t really need air conditioning, and you can use other sources
of heat without spending a lot of money. Not that I recommend elec-
tric heat, but you might only need a couple of sections which is very
simple and you can put it on its own thermostat. Or you can do an-
other boiler or a heat pump that does heating and air conditioning.”

GETTING CREATIVE
Many basements have odd space configurations or elements that may
not be a factor in other rooms in the house. Designers often take pleas-
ure in using their creative side to come up with interesting solutions.

“The CAD [computer-aided design] program that we use is de-
signed for kitchens and baths, but we can also use it for any room
in the house, including the basement,” Dilworth says. “We can put
the walls anywhere we want: around support poles, around sump
pumps, around strange structural configurations with the exterior cin-
derblock walls and stuff like that. … All of that can [be resolved]
through the CAD system and you can draw it up as detailed as you
want. … There are limitations of course, but at the same time, in the
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digital age you can draw just
about anything.”

Certain basements come
with their fair share of chal-
lenges, but these idiosyncrasies
can also make the space unique
and something that stands out
to friends and family.

“Sometimes, odd spaces
can become a conversation
piece,” Stoltzfus says. “For ex-
ample, last fall we did one
basement remodel where the
space under the stairs was con-
verted to a kids’ cave, which
was an instant favorite with our
clients’ children. Other times,
we have used custom cabi-
netry to fit the space and every-
one could always use extra
storage space. When creativity
is needed, that is when projects
become more fun, not just for
me, but also the crew.”

McCormack and Gehman
have both been part of projects
where lally columns were hid-
den in walls, turned into deco-
rative aspects or even relocated. 

“Sometimes there’s a space
that makes sense to put the big-
screen TV and the seating, but
you’ve got one or two columns
in the way,” Gehman says.
“Most of the time people just
work with them, but some-
times it makes sense and they’re
willing to spend the money for
us to do some structural engi-
neering to figure out a way to
get those columns out of there.
People ask us, ‘Can you do
that?’ Well, bridges are made of
beams and typically there’s not
a column coming down in the
middle of it, so it can be done.
But it’s time and money and un-
fortunately both of those are
limited resources.”

THE END RESULT
Like any renovation project, a
finished basement has obstacles
to overcome, but when all is
said and done most homeown-
ers are thrilled with the extra liv-
ing space they have added to
their homes.

“One of the things we’ll
hear is, ‘I’m sorry I didn’t do this
sooner. I don’t know why I wait-
ed so long, I could have used this
space even more when the kids
were younger,’” McCormack
says. “Or clients will say, ‘I’m
glad I have this space now
away from family members
where I can concentrate on my
work more or have my man
cave.’ Everybody has a different
angle and  everybody is appre-
ciative of our work because
we’re very detail oriented.”

Stoltzfus and his team are
just as pleased as the clients
when they can deliver on their
promises for the space.

“We get a lot of wows,” he
says. “No one ever anticipates
the final look being as great 
at it is. It is the most joyful re-
action and it brings our entire
team so much satisfaction
knowing the customer is a
happy one.” 
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(610) 822-9849 (Pa.)
58Foundations.com

Dilworth’s Custom Design
Phoenixville, Pa.
(610) 917-9119
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Gehman Design 
Remodeling
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GehmanRemodeling.com
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SMARTER THAN 
YOUR AVERAGE HOME

TECHNOLOGY
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Manufacturers are responding
to the demand for automation
around the home with
innovative products that 
make life easier.

by Liz Hunter

ids these days don’t know how good they have it. Thanks to the prevalence of smart tech-
nology, they can just shout out the name of a song and voila, a nearby smart speaker starts
playing it. And that’s just the tip of the iceberg. Thermostats, blinds and shades, doorbells
and even faucets are among the latest products to get “smart” as manufacturers respond to

the never-ending demand for automation around the home, and with more millennials becoming
homeowners, they will likely drive this exposure higher.

“If you can dream it, we can make it smart,” says Andrew Sherman of Sound Advice & Video.
“More and more devices are becoming available within this smart home ecosystem; everything from
dishwashers to coffee machines to doorbells and locks are smart ready. You can now control all
these devices via an app on your phone or even by your voice.”

We asked some local professionals to highlight a few of the best items to make “smarter” around
your home.

WINDOW TREATMENTS
Believe it or not, motorized window treatments have been around for over two decades. “When I
first came into the industry over 20 years ago, motorized window treatments were a very forward-
thinking option,” says Laura Hawley, president and owner of Ambiance Design Window Treat-
ments. “I served in a role that was focused on those options.”

However, the technology has come a long way. “It was expensive and mostly infrared with a
clunky, unreliable remote control,” she says. “Now they are tied to a smartphone and can even be
set to a specific schedule to open with your morning alarm or, based on the temperature in the house,
closed to help conserve energy.”

Opening and closing window treatments with the touch of a button has its advantages for those
with dexterity issues, whether related to aging or a disease. Hawley knows of a client with ALS who
says the smart functionality of motorized window treatments has changed her life. “There are also
some safety concerns around traditional blinds with strings and children. Motorization removes
those hazards,” she adds.

Ambiance Design offers Hunter Douglas products, and Hawley says every product, including
shutters, can be motorized. “Hunter Douglas is a leader in the design world and well-known for
their beautiful products that meet homeowners’ sophisticated needs and functionality.”

FAUCETS
Kitchens and baths have seen a big technological jump recently and Moen is one brand embracing

the smart trend, says Matt Mann, of Bell-
mawr Plumbing Supply. “Moen has several
products—smart faucets, shower systems
and the Moen Flo water monitoring
system—that are going to become more
popular in the coming years,” he says.

First, the Moen Flo is a device installed
off your water main and connected to your
phone’s Bluetooth. “It monitors the water
pressure throughout the house and if there
is a leak or sign of a drop in water pressure,
the system sends a message to your phone
and shuts off the water from the main so the
leak stops. It’s a nice security feature if
you’re on vacation or for your vacation
home so you can rest assured your house isn’t
flooding,” he says. “It can also save money
on homeowners’ insurance because they
will see less of a threat from water damage.”

When it comes to smart faucets, Mann
feels Moen’s products are the nicest. “Moen
took the idea of Siri from Apple and incor-
porated it into the faucet so it’s completely
operable by voice. You can ask it to dispense
exactly 8 ounces or whatever amount you
need, and at an exact temperature,” he
says. For example, any parent would appre-
ciate being able to fill a baby’s bottle with
the perfect temperature of water and com-
pletely take out the step of warming a bottle
of formula.

On some of Moen’s smart faucets, there
is even an option for handwashing in which
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the water shuts off for 20 sec-
onds while the person lathers up
before automatically turning
back on for rinsing.

Mann also says Moen’s
smart shower system can pre-
heat the water so it’s ready to go
when you wake up in the
morning, and it can be pro-
grammed for different users not
only for preferred temperature
but also for the shower head
functions and sprays.

In five to 10 years, Mann
believes these products will be the
norm in kitchen and bath design.
“In the future for my industry, I
see every appliance—washers,
dryers, dishwashers, stoves—all
being controlled by phone app.
Individual companies are starting
to do it, but I think it will all be
integrated,” he says. “Eventually
we’re not going to need to touch
anything with our hands around
the home.”

SECURITY
Whether for your primary home
or a vacation property, some
level of security is necessary.“Our
market is full of secondary
homeowners, so we see a lot of
requests regarding HVAC con-
trol as well as surveillance. By
incorporating smart thermo-
stats and video doorbells our
clients can now control their
heat and AC as well as check the
front door for any package deliv-
eries,” says Sherman.

It can also come in handy for
those forgetful moments. “Most
smart home devices come with
a compatible app which allows
for push notifications and two-
way feedback/control. Gone are
the days of worrying about if you
locked the front door. Now you
can open up your app, check to
see if the door is locked or lock

it if necessary. Notifications
work in a similar way, when
someone unlocks the door, or
turns off the security system you
will receive a notification to
your device of this change.”

These systems might seem
DIY-friendly, but there are ben-
efits to having them profession-
ally installed, he continues.

“It’s always beneficial to
look at contracting a smart home
installer compared to DIY. Not
only do we have experience and
an understanding of the products
and their set-up needs, we are
always just a phone call away for
tech support or troubleshooting.
When a DIY system goes down
you are often required to contact
the tech support department of
said device which can relate 
to hours of time spent on hold
or waiting for the correct spe-
cialist. Whereas we are a quick
phone call with the ability to
send a tech for an onsite visit,”
says Sherman. 
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