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B Y  K R I S T E N  J O R G E N S E N

ACCESSORIZING YOUR DECK IS AKIN TO ADDING THE FINISHING
TOUCHES TO A MASTERPIECE PAINTING: IT’S ALL ABOUT SMALL
DETAILS ELEVATING THE ENTIRE SCENE. A WELL-ACCESSORIZED

DECK TRANSFORMS AN OUTDOOR SPACE INTO A COZY RETREAT, A VI-
BRANT ENTERTAINMENT HUB OR A TRANQUIL OASIS, ALL DEPENDING
ON YOUR PREFERENCES. 

Whether you’re looking to create an
inviting atmosphere for gatherings or a
personal haven for relaxation, strategic
accessorizing can make all the difference.
We chatted with a few local experts on
ways to unlock the full potential of your
deck through thoughtful flourishes.

Define Your Style 
Before diving into accessories, you’ll want
to establish the overall style or theme
you want for your deck. Whether it’s
modern, rustic, coastal or eclectic, having
a clear vision will guide your accessory

choices and ensure coherence in the
design. You should also:
Consider a Location: Just because you’re
at home doesn’t mean you can’t be any-
where else (in spirit, of course). You can
base your patio area or deck on a favorite
physical location. For example, if you
love the beach, tropical prints and light
blue accent colors could be a great way
to recreate that vibe. Or, if you love the
mountains, opt for a mountain-themed
patio by incorporating a natural color
palette and rustic furnishings.
Choose Colors You Love: A common way

 
Personalize your backyard living space with

the well-appointed accessories, accouterments
and add-ons that combine all the comforts of

home with all the serenity of escaping the
everyday. 
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to transform a patio area is by picking
colors you love. And, truthfully, this option
can be simpler and less overwhelming to
achieve: All you need to do is select your
base colors and then consider the tones
they blend well with.
Incorporate Your Hobbies: Since our hobbies
can help create an escape from the mundane,
incorporating them into your patio area
can provide some direction for your theme.
Whether you enjoy sailing, painting, playing
music or anything else, you can tastefully
add your passions to your patio décor. 

Curve Appeal
Straight lines and right angles give way to
curves and flowing shapes in custom deck
designs. According to Joe Oakes from First
State Building & Design, curved decks are
a top trend for 2024. 

“Adding a touch of ele-
gance and sophistication to
outdoor spaces, a curved
deck can soften the overall
look of your outdoor area
and create a more inviting
and fluid space,” he explains.
“Whether it’s a simple curved
edge or a more elaborate
curved design, incorporating
curves into your custom
deck will make a bold state-
ment and set your outdoor
space apart from the rest.” 

Maximizing With Multi-levels
In 2024, multi-level decks are gaining pop-
ularity as homeowners seek to maximize
their outdoor space and create visual interest.
Oakes elaborates: “By incorporating multiple
levels into your deck design, you can create
distinct areas for different activities. For ex-
ample, one level can be dedicated to dining,
while another can serve as a lounging area.
Multi-level decks not only maximize the
functionality of your outdoor space but
also create a visually dynamic and engaging
design.” 

Another example of maximizing your
space is creating an escape you’ll enjoy so
much that it can serve a variety of purposes. 

“We recently built a breakfast bar for a
client that enjoys having breakfast outside
in the late spring and summer. Ironically
enough, it doubles as a great space for
happy hour in the evening,” says Shawn
Covely from Ameritech Services, LLC.

Bright Ideas
Extend the usability of your deck well into
the evening with strategic lighting. From

string lights and lanterns to built-in fixtures
and torches, there are myriad options to il-
luminate your outdoor space. Consider both
ambient lighting for overall brightness and
task lighting for specific areas like dining or
lounging. 

“When adding lights to deck spaces, we
typically add them to the deck stairs. It
gives a subtle illumination and helps to
make your deck safer at dusk and into the
evening hours,” Covely  notes, adding that
builders also commonly install under-counter
deck lighting. “If you have an outdoor
grilling or cooking area, it’s a great consid-
eration.” 

Year-round Enjoyment 
A covered deck is a trend that is here to
stay. With unpredictable weather conditions,
having a covered area on your deck allows
you to enjoy your outdoor space year-
round. Whether it’s a pergola, a classic
covered roof or a fully enclosed structure, a
covered deck provides shade, protection
from the elements and an opportunity to
enjoy the outdoors even during inclement
weather. And in 2024, covered decks are

becoming more versatile and aesthetically
pleasing, with design options that can be
seamlessly integrated with the overall deck
design. 

“We’ve seen an increase of requests
from customers wanting a portion of their
deck covered so they can extend the use of
the space,” says Keith Fry from Amazing
Decks. “The benefit of having an area
covered not only protects you from the ele-
ments, it also allows the homeowner to add
entertainment options like a fireplace or
TV.” 

Another design style that offers more
usability is what builders refer to as “the
all-seasons” deck, an aptly named design
that extends its usage beyond just the spring
and summer months.

“We’ve been seeing an increase in folks
looking to create a four-season deck,” affirms
Marcus Stoltzfus from Keystone Custom
Decks. “It’s something that is open (without
windows) but still available to use year-
round. We like to suggest products like
Phantom Screens and any type of heater.
Utilizing products like that can increase the
time you spend outdoors and yet still feel
comfortable.”

The Rise of Grills
Grilling has always been a popular outdoor
activity but it’s taking center stage in today’s
custom deck designs as more and more
homeowners opt for built-in grills that seam-
lessly blend into their current space. These
grills not only are functional but also add a
touch of sophistication to the outdoor space. 

“A deck or patio is your extended home,
an outdoor oasis that you can relax with
the family, read a book or grill with friends”
says Kristi Reading, a managing partner at
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The Buxton Complex. “2024
is the year for backyard
grilling. At Buxton, we’re cel-
ebrating the 50th anniversary
of the Big Green Egg grill.
From smoking, baking,
grilling, searing and roasting,
you can do all your cooking
on one versatile grill. With
seven different sizes, there is
an option for every family,
no matter the size, and it’s an
excellent addition to any deck
or patio.” 

She adds that another
popular option for jazzing
up your backyard oasis is the
Gozney Pizza Oven. “Imagine
having a decadent pizza that
makes your mouth water in
just about 90 seconds—the
Gozney Pizza Oven does just
that. Grab your favorite
dough, add some sauce, cheese
and toppings of your choice,
and you can make pizza for
the whole neighborhood.”

Whether you’re a grilling
enthusiast or simply enjoy
cooking outdoors, incorpo-
rating a grill or pizza oven
into your custom deck design
is a trend that will elevate
your deck experience.

The Finishing Touches
The foundation of deck ac-
cessorizing lies in the right
furnishing, and designers rec-
ommend considering the size
of your deck and how you
intend to use the space. 

Opt for durable, weath-
er-resistant materials like teak,
cedar or metal for longevity.
Lounge chairs, sofas, dining
sets and benches are popular
furniture choices, offering
both functionality and com-
fort. Outdoor rugs also in-
troduce warmth and texture:
They not only anchor the
seating area, but also add vi-
sual interest while defining
different deck zones. When
choosing a rug, go with some-
thing that complements your
furniture and withstands out-
door elements. 

Lastly, greenery and
planters bring nature closer
when incorporated into your
deck décor. Potted plants,
hanging baskets or vertical
gardens add a pop of color
while creating a serene am-
biance. Select native plants
that thrive in your climate
and don’t require excessive
maintenance.

Accessorizing your deck
is about more than just adding
decorative elements: It’s about
creating a harmonious outdoor
oasis that reflects your style,
enhances functionality, and
fosters both relaxation and
enjoyment. By carefully se-
lecting furniture, incorporating
greenery, lighting up the night
and adding personal touches,
you can transform your deck
into a welcoming haven for
both intimate moments and
festive gatherings. So, unleash
your creativity and let your
deck shine!  
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Anyone who loves what they do will tell you
that they don’t do it for the awards and ac-
colades: They do it for the personal sat-

isfaction, like knowing that they made a dif-
ference, finding the work rewarding and
fostering strong relationships along the way. 

“By the time a project’s over, our clients
have become part of our family,” says Andrew
Viohl of A. W. Viohl Contracting. 

Viohl founded the company that bears his
name in 2008 and, since then, has diligently
amassed a team of in-house professionals
whose dedication to clients and a job well-
done mirror his own, and whose talents come
together to make the Delaware-based contractor
a truly versatile, trustworthy indoor and
outdoor service that can do it all. 

“The guys who work with me are good
buddies, we’ve been working together for a
long time. We’re like a family and we’re fami-
ly-oriented,” Viohl explains. “We know what
we’re doing, and we know how to work to-

gether. We’ve been doing this for 20-some
years, so we’ve pretty much seen it all.”

And while Viohl appreciates the talent on
his team and knows they’re absolute professionals
who can navigate any challenges that may
arise along the way, the awards are a nice con-
firmation that the A. W. Viohl team is on the
right track. Having been recognized as one of
House & Home magazine’s Best of the Best is
one of the contractor’s most recent honors. 

“We’re out there working as hard as we
can, so it means a lot to all of us,” Viohl says.

But Viohl and his team are never content
to rest on their laurels. Whether it’s renovating
a basement, creating an addition, updating a
kitchen or bathroom, repairing a deck or
boosting the longevity of a roof, they aim for
nothing less than the best for the homeowners
who trust them with their interior and exterior
remodeling goals.

“We’re not rushing from one project to the
next,” Viohl promises. “Our focus is on you
and your home, including finishing the job
right.”

And there’s never an offseason for the
year-round operation, which means they’re
not only scheduling projects for the spring but
also breaking ground on a few now. It often
comes as a pleasant surprise for clients who
are planning ahead for the warmer months—
or aren’t about to let winter stand in the way
of their renovation projects. 

“I don’t think you should react to a customer
by saying ‘Why do you want to do a deck now?’
and I don’t like turning down work: Whatever
job people need done, we’ll do it regardless of
season,” Viohl says. “We’re always doing projects,
even in January and February. On the other
hand, we also have calls now to get on the books
to start work three months out. That gives us
time to get the production going, to get all the
permits we need so come March, April or May,
we’re ready to go for them.”

With the pandemic entering its third year
and people still spending more time at home
than usual, Viohl says that renovations and
updates are just as in-demand as ever.

“People have these old wood decks with
the boards falling through and loose railings,
or they’ve had the deck for 15, 20 years and
they’re just tired of the maintenance for
staining and sanding, so they want them up-
dated with materials to achieve a mainte-
nance-free result,” he explains. “You still have
to clean it because it’s going to get dirty, but
it’s not like you’ll have to power-wash it every
two years or watch out for splitting wood
and handrails splintering.”

Viohl adds that features like composite
decking boards and vinyl railings will ultimately
save homeowners some money. “You won’t
have that extra yearly fee or every two years
because you’re paying someone to stain it or
pressure-wash it.” 

The pandemic’s influence on the supply
chain is still causing some lingering delays, af-
fecting the immediate availability of some ma-
terials, like grout in certain colors, cabinetry
options and particularly windows. “Some win-
dows can still take up to three months to be
delivered,” Viohl notes. But he says that A. W.
Viohl’s clients are generally understanding and
realize the delays are just a part of construction
right now. 

Viohl diligently encourages open lines of
communication, both with the homeowner
and among his team. It ensures everyone is on
the same page at every stage of the project
while managing clients’ expectations—because
it is, no matter the project, always about
making sure a customer is completely satisfied.

“A lot of the jobs we do are for repeat cus-
tomers, so they’ve been there and know what
to expect,” he says. “They know that they’re
getting the quality work they’re paying for. It’s
an honor when they hire us for repeat work,
and we want to make sure they’ll call us for
their next job.”  

A. W. Viohl Contracting
950 Ridge Road, Suite B2, Claymont, Del. 
(302) 375-6166 | ViohlContracting.com

The Delaware-based A. W. Viohl
Contracting delivers high-quality
remodeling and maintenance every
month of the year, which means it’s
always the right time to get started 
on the interior or exterior project of 
your dreams. by Madeleine Maccar

profile

A CONTRACTOR FOR

All Seasons
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Everybody is familiar with the saying,
“Don’t judge a book by its cover.”

The trusted professionals at DNA Roofing
& Siding and Archadeck of Delaware believe
the opposite is true—at least when it comes
to your home.

Led by owners Dave Lyons and Tom Ku-
lon—who have more than 50 years of com-
bined experience in the industry—these two
companies are helping homeowners all over
the area improve their curb appeal in significant
ways. Whether it’s installing a new roof,
giving the home a facelift by changing the
siding or creating a stunning outdoor living
space, they can deliver high-quality exteriors
to give their clients peace of mind.

It all starts with their commitment to
treating each project like they were working
on their own home. Quality workmanship,
attention to detail and honesty and integrity
are paramount for every job.

“Customer service is key,” Lyons says.
“We need to have happy clients; that’s more
important than profit. We take a lot of pride
in making the customer’s house look better
than when we got there.”

The knowledgeable staff at both companies
includes master roofers and a master carpenter,

and Lyons has the highest
accreditations in roofing,
siding and deck building
from leading manufac-
turers like CertainTeed,
James Hardie and Azek.

That expertise is es-
pecially important when
it comes to the roof,
which is clearly a crucial
piece in a home’s exterior.
It might not be a trendy
home improvement, but
a new roof installed by
DNA increases energy
efficiency and guards
against weather damage.

“I think a lot of peo-
ple don’t really treat the

roof the way they should, because it’s a big
expense and it’s not fun,” Lyons says.
“Siding, decks and patios are wants, but a
roof is a need. If your roof leaks, you have
to get it fixed. It’s not optional.”

Lyons comes across many roofs, especially
on newer homes, that were not installed
properly and experience failure after several
years. DNA can assess whether a repair is
sensible or whether investing in a brand-new
roof—including a four-star warranty from
CertainTeed that covers everything—is the
route to take.

“We go up on the roof, evaluate the
situation and present options to the customer,”
he says. “Sometimes they don’t really have an
option. I can do the repair, but without a
warranty and with the shingles not in great
condition, I would not suggest wasting money
on a repair because in two or three years
they’re going to need a new roof anyway. We
try to evaluate based on the life that is left in
the roof and what it’s going to take to get the
repair done.”

As for siding, DNA offers a number of
options to transform the home, from the al-
ways-popular vinyl to fiber cement, stucco
and wood. Lyons has also been working

with James Hardie for years, regularly attends
conferences for the company and is well in-
formed on all of their products. 

“A lot of companies offer the cheapest
products and don’t offer any amenities,” he
says. “But if you’re getting new siding to
make your house look better, why would
you not spend just a little more money to
get something nicer that sets you apart from
everybody else in the neighborhood? For
example, you can do custom window framing
and really make the windows pop. I feel like
the siding is a much more of an aesthetic
than the roof. You’re always going to walk
up to the house and look at the siding.”

Outdoor living spaces continue to be
popular, and Archadeck of Delaware is pro-
ficient at building decks, patios and screened-
in porches. They will build any type of deck
the customer desires—including pressure-
treated wood or ipe—but recommend main-
tenance-free composite materials from Azek
and TimberTech.

Having the backing of a national brand
like Archadeck is also a benefit to clients.

“I just came back from an Archadeck
conference in New Orleans where we dis-
cussed a lot of issues that come up for
everybody,” Lyons says. “We have access
to an engineering department; we have
access to a drafting department. We can
get a lot of things accomplished that some
of the smaller companies can’t, and it
allows us to offer better warranties.”

No matter which type of project home-
owners are considering, they can rest assured
they will receive personal attention as well
as professionalism from DNA and Archadeck.

“What’s really different with us is that
you will be able to talk to an owner,”
Lyons says. “There are a lot of companies,
especially the larger ones, where you will
never talk to an owner. You’ll only talk to
a professional salesman who is not trained
as a roofer or siding mechanic or deck
builder, who doesn’t know much about the
products and has probably never installed
a shingle in his life. We don’t have anybody
who is just a salesman; everybody who
works for us has done the work.”

profile

It’s What’s on the
OutsideThat Counts

DNA Roofing & Siding
Newark, Del. | (302) 276-8159
DNARoofingSiding.com

Archadeck of Delaware
Newark, Del. | (302) 613-7405
Delaware.Archadeck.com

Customers looking to beautify their home’s exterior turn to
DNA Roofing & Siding and Archadeck of Delaware and get results
that leave a lasting impression. by Matt Cosentino

➺

“Customer service is key. We need to have happy
clients; that’s more important than profit.”—Dave Lyons,
owner, DNA Roofing & Siding and Archadeck of Delaware 
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Ted’s Pools

ocals are lucky enough to be just a drive away from the ocean, but they also may be yearning
for something much closer to home—like going for a swim in their own personal back-
yard oasis. But cookie-cutter pools are a thing of the past, as homeowners and
pool experts alike are opting for innovations in both design and functionality. Per-

sonalizing a pool and its surrounding area creates a one-of-a-kind gathering place for
relaxation, for recreation and for entertaining. 

While it may be too late to get started for this summer,
planning for next can begin right away: After all, the more
thought you can give your expectations of a new
space, the better. Preparation yields the best in
visuals and utility, and it is pertinent to follow
property regulations that are often unique
from one township to another.

“Summer to fall is the best time for home-
owners if they’re really considering a pool for
the upcoming season to meet with their
builder, get the contract, get that engineering
done, have the builder submit permits so
come springtime, we can start digging in as
soon as we can,” says Joe Perchetti, who co-
owns Ted’s Pools with his wife Carol. “I
frankly plug this all the time: We want it done
right the first time, every time.”

He adds that engineering helps prevent any fore-

seeable issues by taking into account the loca-
tion of the pool from the home, different
parts of the yard and neighbors’ properties.
One such example is ensuring that any
runoff from storms will not cause damage
to other parts of the home and will not spill

into nearby yards or basements.
Another part of planning is to

determine a pool’s size, shape
and material. While freeform

pools provide more unique
design options, rectangular
pools provide the most
swimming space. This
fits the reemerging trend
of incorporating right
angles that line up with
the home instead of
curves, according to
Bryan Hull, co-owner

of Del Val Pools & Spas. 
Yet, if a homeowner

is feeling whimsical, irreg-
ular shapes are a possibility—

Making aSplash
by Carly Murray

POOLS

MODERN
ENHANCEMENTS
CAN TAILOR YOUR
POOL WITH
OPTIMAL DETAILS
AND ADD-ONS,
resulting in the
perfect outdoor
living space for the
whole family. 

L
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Perchetti has even seen a
guitar-shaped pool. Smaller
pools, or “spools,” are more
adaptable to out-of-the-box
shapes and sizes. The key
for any project, of course, is
attention to detail. 

“[With] concrete pools,
you can just draw a picture
and we can put it in, it just
goes by square footage. And
a lot of people are putting
sun shelves in where they
can actually have an 8-foot
area, or where they could put
a lounge chair and only have
a foot of water and then
walk out into the pool from
there,” explains Walter
Beyer, president and owner
of Stardust Pools.

Concrete, vinyl and
fiberglass are three options
that offer differences in dura-
bility and maintenance
depending on lifestyle
requirements. Concrete is
perfect for placing pool
chairs and tables as opposed
to vinyl lining, which can

tear from the friction. Sim-
ilarly, gunite is a concrete
mix blended from sand,
cement and water with
plenty of potential for per-
sonalization. 

“A custom gunite pool is
affordable and allows the
most flexibility, so we start
there: Go gunite, go custom.
It’s what we are known for.
From there, technology
drives the newest changes
each year. Customized
lighting, heating and moving
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❝
Technology drives the
newest changes each
year. Customized
lighting, heating and
moving water options
that can be controlled
from your phone are
the expected norm.
Automation,
imagination and
creativity drive
everything else.”

BRYAN HULL, 
DEL VAL POOLS & SPAS
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water options that can be controlled from
your phone are the expected norm. Automa-
tion, imagination and creativity drive every-
thing else,” affirms Hull.

The latest technology does greatly

enhance a pool, including the water itself.
In addition to smartphone-controlled lights,
colors and movement, salt generators to
replace chlorine and heat pumps to extend
the swimming season are trending upward.

Saltwater pools are also get-
ting a lot of attention for being
gentler on swimmers’ skin—
and their wallets, too.

“By putting a heater on,
you’re basically adding at least
two months to your swimming
season. This April was cold, but
usually you could swim at the end
of April [through] May, June,
July, August and September,”
says Beyer. “Everybody’s going
with salt generators, it’s just a
money saver—just better swim-
ming water and the savings on
chlorine and shock that you’d
have to buy. You don’t need to
buy any of that anymore.”

The pool serves as the cen-
terpiece of an outdoor living
space, and the surrounding
enhancement options are end-
less. Lounge areas on the deck
can incorporate entertainment
systems like speakers for music

or TVs begging for an outdoor movie
night. Outdoor kitchens, spas, restrooms
and changing rooms can take a backyard
to the next level, making it the new pre-
ferred place for pampering, hanging out and
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Making aSplash

Stardust Pools
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bringing loved ones together for cherished
memories that ultimately become a lifestyle.

“Sun decks remain a very popular
option, as do waterfalls and fountains. The
sound of moving water is very soothing,
and it’s good for your pool. Lighting comes
in a variety of options that allow one to
change color, color patterns, brightness, and
create all kinds of special effects. Fire balls
have become quite popular and are a
unique juxtaposition of natural elements—
fire and water,” says Hull.

He also points out that as the “core area
of socialization” rather than simply a
place to swim, pools can include seats in
the water to accompany a swim-up bar
accessible to those outside the pool. In addi-
tion to waterfalls and fountains, diving
boards, aquatic climbing walls and slides
add even more activities that appeal to any
age, promoting both fun and exercise.

Coordinating all of these different
components generates an atmosphere fit-
ting homeowners’ preferences. Change
the water’s color to complement different
themes, like red, white and blue for Fourth
of July, or change the pattern and speed of
lights to accompany music for a DIY
disco. Additionally, harmonizing the
human-made features of an outdoor living

space with the natural environment is a
streamlined source of inspiration to decide
which pieces look best and where they
should be placed.

“We’re all earth-friendly now; we’re all
very, very conscious about recycling. If I go
to empty a pool, how is it going to affect
wildlife and shrubbery downstream? So,
we’re very conscious of Mother Nature and
Mother Earth. With that, we’re seeing an
increase in natural products, like a boulder
waterfall feature,” affirms Perchetti. “So,
not only do you have a very nice visual in
front of you, but you have that audible
effect that is just absolutely beautiful. Just
sit there and close your eyes, and you’ll
swear you’re at a mountain retreat right
next to a lake with a waterfall.”

The No. 1 trend today above all else
is summed up in one word: personaliza-
tion. With the ability to both research
and compare ideas from home improve-
ment internet, television and print
sources—as well as the range of experts
available with whom to confer—one can
witness their dream pool come to fruition.
Afterward, there is no longer a search
for something to do or for the perfect
venue to host a party: The solution is
right in your backyard.
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RESOURCES
Del Val Pools & Spas
Turnersville, N.J. | (856) 629-2999
DelValPoolsAndSpas.com

Stardust Pools
East Brunswick, N.J. | (732) 254-3330
Stardust-Pools.com

Ted’s Pools
West Chester, Pa. | (610) 359-1301
TedsPools.net
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S
ince 2004, Imperial Marble & Granite
has been working with clients from
all over eastern Pennsylvania to
design, fabricate and install uniquely

stunning natural stone and quartz fur-
nishings, from residential kitchens and
bathrooms to retail establishments’ re-
ception spaces and dining areas.

But owner Albert Kzelian noticed a worri-
some decline in clients from Exton, Malvern,
King of Prussia, West Chester and other areas
for whom Imperial’s Essington location was
just a little too far away.

So, just like with every job Imperial puts
its name on, Kzelian came up with a solution
that prioritizes his customers’ needs: establishing
a showroom closer to them.

“I said, ‘OK, if you guys don’t want to
come to us, we’ll come to you,’” he begins.
“An opportunity came up at this location in
West Chester and I could not resist. We built a
4,000-square-foot, beautiful showroom, and
it’s right on West Chester Pike.”

The result was a wide-open, thoughtfully
designed space. Open since April, that West
Chester showroom is already a resoundingly
well-received success. 

One of the most striking features of the
Imperial showroom is that there are no tiny
samples trying to approximate the full extent
of all the colors and natural beauty that exist in
one piece of marble or granite: The entire slab
is available for client scrutiny, which Kzelian

says is crucial in helping them fully assess a
stone they’re considering for their home.

“The sample certainly doesn’t justify what
the slab looks like,” he explains. “The slabs
have so many variations that a sample that’s
just six or 12 inches isn’t going to tell you
about the entire piece because that piece has
gold, gray, white, beige, all these
different colors that a sample
can’t show you. So when the
customer sees the whole entire
piece, they’re like, ‘Oh my God,
this is beautiful!’ or ‘Wow, this
is not what I was expecting, it’s
too busy.’” 

But the showroom, Kzelian
points out, “is not just for coun-
tertops.” It’s also where you can
find an array of ceramic and
marble tile, vanities, faucets and
sinks, knobs, kitchen cabinetry,
lighting and even sound systems. Imperial also
outsources appliances so “we can give everything
to the customer looking for a complete kitchen.”

“We have a variety of different things,”
Kzelian says. “A homeowner could come in
and purchase pretty much everything for every
room all at once.”

The Imperial team stays on top of current
trends and client-demographic preferences—
Kzelian notes that customers under 40 tend to
gravitate to the manmade quartz but those 40
and older still prefer more natural stone like

granite and marble, while neutral colors are
staging a comeback in demand across the
board—that guide their offerings. 

And for much of those in-stock options,
Kzelian adds that Imperial is the only place in
the state where they can be purchased. “There
are specific products or colors that we’re the
exclusive dealers of in Pennsylvania. Nobody
else carries them or has them.” 

While the West Chester showroom gives
clients a chance to get an up-close, hands-on
look at all the pieces Imperial has in stock, one

of the biggest advantages to them is
the cost savings that comes with making
a purchase directly with Imperial. 

But what really differentiates Im-
perial from the rest is the kind of ded-
icated, attentive client support that

drove Kzelian to open up a showroom to
better assist his customers in the first place.

“Customer service is No. 1, No. 2 is
craftsmanship and No.3—which is the most
important thing—is turnaround,” he says.
“From template to install, it’s a 10-day turn-
around.We have the technology and machinery
to back us up. Everything is done by digital
measurements and laser measurements, so
that helps us make things more precise and
accurate.” 

It is that determination to deliver high-
quality, skilled and minimally intrusive work
to clients that Kzelian believes will ensure
that Imperial keeps growing so it can keep
finding new ways to ensure all their clients’
needs are met. 

“We started out in 2004 with six em-
ployees and now have 43,” says Kzelian.
“Our second location is helping us to continue
helping clients with a warehouse experience
that has all the beautiful lights and design of
a showroom.”
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Imperial Marble & Granite 
Main location: 200 Old Tinicum Island Road,
H Complex, Essington, Pa. (610) 521-0130

Showroom: 1311 West Chester Pike, West Chester, Pa.
(610) 738-5277 | IMGStone.net
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Just a Stone’s
Throw AwayDebuting a West Chester

showroom earlier this year
has helped Imperial Marble & Granite bring its dedicated
customer service and exclusive products to even more Pennsylvania
homeowners. by Madeleine Maccar
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