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With the COVID-19 pandemic leaving many
folks spending increased amounts of times
under their own roof, interest in home

improvement projects has spiked dramatically.
To that end, the Census Bureau has estimated
that 22% of homeowners will spend up to
$15,000 this year on renovation and remodeling
projects. Whether folks are looking to finish
their basement to add another living area inside
the home, create a dedicated office for remote
work and schooling or perhaps transform their
outdoor living space into something more func-
tional, there’s no shortage of contractors to
help get the job done. But with these types of
professional services in such high demand, how
do you know where to start?

In this region, the name Andrew Viohl and
A. W. Viohl Contracting should be at the top
of your list. A Delaware native who still makes
his home in Wilmington, Viohl has more than
two decades of experience in the industry and
knows firsthand the importance clients put on

finding a contractor who they can not only
trust to get the job done, but one who will also
be straightforward and honest. It’s part of the
reason that when homeowners inquire about
the firm’s services, he makes a point of being
front and center to answer any questions and
ease their concerns. 

“You’re not going to get some fast-talking
sales guy who has never swung a hammer,”
says Viohl. “You’ll actually get me on the job
doing the work.”

Attention to detail and quality craftmanship
are two major core values of A. W. Viohl Con-
tracting and the company offers an array of
home improvement services for both inside
and outside the home, including kitchen and
bath remodeling, basement finishing, deck
building, roofing and much more. And when
you hire Viohl and his team, you are getting a
one-stop shop that can handle a project from
conception to completion without having to
sub jobs out to other contractors.

“You don’t have to call four different people—
we have the electrician, the plumber, the HVAC
guy—we handle everything,” he says. 

When asked what further makes his com-
pany stand out in the crowded field of home
improvement, Viohl is quick to credit the highly
personalized level of service the firm provides
and the ownership he and his staff take when
on the job. “We are a smaller company, and so
we are not running 12 jobs at a time. When we
are on a job, we focus on your project and we
are taking our time with you. And I’m there
[every step of the way], you are not simply

getting a project manager who is running in
and out,” he says. 

With every job that he takes on, Viohl has
the same goal: to bring the customer’s vision to
reality in a way that exceeds their expectations.
That means rather than taking a cookie-cutter
approach, each project is individually tailored
to prioritize the client’s wants and desires while
also utilizing his professional expertise to help
elevate the finished product. 

Another important aspect of Viohl’s business
is perhaps the most rewarding and that is his
ability to form lasting relationships with cus-
tomers. To have such a stellar reputation in the
community he calls home is not something he
takes for granted. In fact, he sees it as a badge
of honor when former clients call him to tackle
another project and it is the ultimate compliment
when they are so pleased with his work that
they refer him to others. 

“A lot of clients, halfway through the
project, more or less become like friends or
family. That’s just how it works,” he says.

With that level of credibility and a tremen-
dous track record, it’s no wonder why so many
have turned to A. W. Viohl Contracting for all
their home improvement needs. 
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Combining decades of experience
with a personalized approach has
made A. W. Viohl Contracting a
leader in the home improvement
industry.  by Peter Proko

profile

Right for the Job

HouseMagazine.com

A. W. Viohl Contracting
Claymont, Del. | (302) 375-6166
ViohlContracting.com
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W ith the weather getting warmer
and vaccines making many

more comfortable with gatherings,
thoughts are naturally turning to out-
door living spaces. 

Some are planning to host enough summer bar-
becues to make up for last year’s lost time while
others want to create an idyllic outdoor living
space. Some have responded to more than a year at
home zeroing in on what to change inside and out,
while others are making their backyards cozier,
more inviting retreats. 

No matter what, experts agree that the pandemic
is driving decisions about outdoor spaces this year.
The variables come from how that manifests itself
per homeowners’ tastes, feelings, income or savings,
family situations and more. 

Whether you’re just updating your patio’s color
scheme or finally decided it’s time for that backyard
revamp you’ve been toying with for years, experts
are here to help create your outdoor eden. 

Be Aware of Shortages
Before you begin, whether you’re buying, building
or breaking ground, know that you may encounter
the material shortages plaguing property owners
and municipalities alike throughout the pandemic.
Even if one supplier has ample in-house supply,
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With temperatures and 
vaccination rates rising, 
residents are looking to 

create deeply personalized

right in their own backyards.

entertainment spaces 
and luxurious retreats
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The pandemic has
had a huge effect on
the creation of idyllic,
multifunctional
backyard escapes.”
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special orders and third-party partners might
create delays. 

John Keller, whose Sequoia Out Back
offers a range of customized outdoor options
from deck construction to railing to hard-
scaping design to furniture, has the advantage
of seeing trends from an array of angles.
Getting ahead of shortages helped Sequoia’s
Hatfield, Pennsylvania, location and show-
room stay well stocked, but customers should
be aware that any seemingly infinite demand
eventually has an impact. And the past few
months have been filled with projects. 

Keller advises homeowners that “time is
of the essence” if they’re looking to complete
projects in 2021. 

“We specialize in the outdoor living area
as a whole and the challenge has been getting
those products,” he says. “We currently have
a lot of inventory because of our place in the
market, but the demand is so high that it
could run out.”

Those who want a project completed
within a certain time frame might have to
rely on what’s in stock now rather than a
special order that would delay a summer
project potentially until the fall. 

“People have been taking what we have
because the lead times for special orders
have been so long,” he says.  

The Comfort of the Indoors Outside
More than one unified trend, people are
looking for ways to extend their indoor
living space outdoors.

“One of the new things people are really
focusing on is comfort, especially since tech-
nology has made outdoor furniture and es-
pecially cushions more comfortable,” says

Bobby Huber of Oskar Huber Furniture &
Design. “Some outdoor furniture used to
look pretty but it wasn’t always the most

comfortable: Now, they can
get the best of both worlds.
People want a more luxurious
experience, like creating a
second living room or dining
room, but outside.”

Huber, representing the
fourth generation of the Oskar
Huber family, jokes that he’s
been in the industry his entire
life. But it’s given him per-
spective on how industry
trends are influenced by out-
side factors. 

Huber and Keller agree
that the pandemic has a huge
effect on the creation of idyllic,
multifunctional backyard es-
capes while keeping in mind
that not everyone is comfort-
able with indoor gatherings
yet. And you need a solid
foundation for an outdoor
enclave, though, which is
where many projects start.

“We’re seeing a ton of

decking projects because of how COVID
has affected outdoor living,” Keller affirms.
“We have a lot of different products from a
lot of different manufactures for a lot of dif-
ferent budgets because it all comes down to
what each customer wants.” 

Huber also sees that current outdoor de-
sign as driven largely by individual tastes. 

“It’s an outdoor living space with lighting,
area rugs for the outdoors, outside pillows,
you can really add all the ‘jewelry’ and nice
accents you want,” he says.

Durable Doesn’t Mean Drab
Gone are the days of uninspired outdoor ac-
cessories that don’t look like much but can
withstand the elements or are more ornamental
than functional. Durable furniture, building
materials and decorations have benefited
from modern materials, aesthetics and ex-
pectations giving sturdy items a much-needed
makeover. 

Since some outdoor overhauls aren’t on
a permanent residence but rather a second
property, it’s important to consider how ex-
treme weather or salty sea air can affect the
looks and lifespan of outdoor furniture, fix-
tures and features.

There are different grades for outdoor

YOUR GREAT OUTDOORS
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offerings, so it’s important to
ask about and really understand
what you’re purchasing as you
consider up-front price and ex-
pected longevity.

Two materials Huber highly
praises are the recycled poly-
wood as well as the “marine-
grade polymer” and coated alu-
minum frames of a line called
Telescope, especially for those
outfitting their Shore houses for
year-round outdoor furniture.
He also says teak is a “really
beautiful option that’s been
around for ages,” but it does re-
quire some maintenance—unless
a gradually graying patina is
what you want, and plenty do. 

Your Dream, Expert Guidance
Huber says experts will visit a
customer’s home for a compli-
mentary on-site consultation
and in-person assessment, of-
fering as much or as little input
as the client wants.

“One of the things our de-
signers do is ask the right ques-
tions to try and figure out how
the customer will be using the
space: How do they want to
live outside, are they going to
be doing a lot of dining, do
they want a big outdoor kitchen,
do they need outdoor seating,”
Huber explains. “We let them
be in the driver’s seat but we’ll
assist in any way we can. You
want to get a vibe from them,
and then show them the different
things they might like.”

Expert advice also helps en-
sure a homeowner completely
understands the product they’re
incorporating into their back-
yard space, as well as how to
work with their budget. Having
a professional eye on a living
space also minimizes the possi-

bility of ill-fitting purchases, ei-
ther physically or aesthetically. 

“If you buy something and
it’s not right, that’s kind of an
expensive mistake,” Huber says.
“A lot of times, people—myself
included—have difficulty de-
signing a room for things like
the layout, the spacing, the
traffic flow and pattern.”

People may have an idea
but not a complete vision of
what they want, and Keller says
both professional guidance and
visiting showrooms to interact
with products firsthand can
help ensure these big decisions
don’t become bigger mistakes. 

“People don’t necessarily
know exactly what they want
until they come into our 40,000-
square-foot showroom, which
is why the showroom is such a
big benefit. You can see the
building materials and the fur-
niture itself,” says Keller. “We
know our products, and we
can help people make the best
decision for their needs.” 

HOUSE & HOME APRIL/MAY 202112

Oskar Huber 
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Southampton, Pa
(215) 355-4800 
Ship Bottom, N.J.
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FAMILY IN BUSINESS Expert Spotlight:

GET DECKED

Get Decked |  302-897-0302 |  GetDeckedInc.com 

Get Decked has become a household
name in Delaware since 2001 when the
company built its first deck in the state.

“We have been building custom decks
for over 36 years,” says Mike, the owner.
“We started out as a mom-and-pop busi-
ness in 1985, and since have added our
two sons, Jerry and Mike Jr.”

In order to be the best deck builder
around, we feel you have to specialize
in them and follow a strict set of business
guidelines to ensure your company sets

the bar in customer satisfaction. Our
blueprint for success requires us to work
seven days a week, which is very easy
for us because our business is a labor of
love. We have one crew, all family, with
one goal to build each and every deck
as if it was our own. 

In order to be the best, you have to
have the knowledge and experience to
perform at the highest level possible. You
have to have state-of-the-art tools and a
drive to be the absolute best the area has

to offer. We only use the best materials
available and employ no salesman or
middleman, limiting the chance for any
miscommunication with our customers.

“Our office is run by my wife and
daughter Loni, who deal daily with our
customers, suppliers and building officials/
permits, keeping us all in line. We have a
great system of organization, we pay a
great amount of attention to detail and
know that our reputation relies on each
and every project!” Mike says.
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We build on 20 years of experience
to help you enivsion your backyard
paradise.

Turpin Pools

Coatesville, PA. | (610) 380-1119 | TurpinPools.com

Our team will guide you through the process
from start to finish. This is the perfect time to

create a STAYCATION in your backyard!live
Love your backyard and get
your family out there
exercising, relaxing and
playing. With Turpin, there
really is no place like home!

PA029416

build

design
Get the family swimming with...
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With outdoor entertaining upon us, homeowners
may want to consider updating or replacing their

damaged and worn-out hardscaping features.

TIME FOR
by Matt Cosentino

However, over the years these
surfaces withstand a great deal of
wear and tear not only from usage,
but the elements and changing of
the seasons. Now is an ideal time
to examine the hardscaping
around the home and determine if
repair work or even replacement

is necessary heading into the
warmer months. 

“Usually in the spring everyone
goes out to start unveiling their
yard and assessing what needs to
be done for the rebirth of summer,”
says Gwen Kunkel of New Castle
Artisan, which specializes in con-
crete resurfacing for outdoor
spaces. “They do landscaping,
mulching and cleanup, and then
they take a look at their concrete.
A lot of times after winter has
come through there has been addi-
tional damage or just a tired-
looking surface outside. We get
very busy because of that.”

Whether homeowners are
looking to begin a brand-new
hardscaping project or give a

makeover to an existing one, our
area is blessed with a plethora of
qualified professionals. House &
Home spoke to several of them to
learn more about the options and
important factors to consider.

SOLVING COMMON
PROBLEMS
In some cases it is obvious that
work must be done to a hard-
scaping feature, such as a side-
walk or walkway that has sunken
and created a tripping hazard. But
there are other more subtle signs
to look for as well.

“You would see some
cracking; that would be a
symptom of a sinking slab,” says
Margaret Mustin of BQ Base-

ments & Concrete. “You might see
some water pooling, or worse,
water going into the basement if
[the hardscaping is] up against
the house. If it’s a front stoop—we
do a lot of those—you can see
that the step is now too big, hence
another tripping hazard though
not as obvious as the sidewalk. Or
if it’s up against the house, you can
see the line starting to appear from
where the concrete is sinking.”

BQ Basements & Concrete
uses a system called PolyLevel to
address issues of sunken or uneven
concrete. Polyurethane foam is
inserted into a dime-sized hole
and turns from a liquid into a
solid, filling the void between the
eroded soil and the concrete slab,

Although restaurants and
bars are starting to operate
at full capacity, amusement
parks are reopening and
people will be longing to take
the vacations they missed
out on last year, there is no
question that outdoor living
spaces will continue to play a
crucial role in entertainment
for homeowners this summer.
From beautiful stone walkways
that greet guests at the front
of the house, to custom patios
that host barbecues and
parties, to pool decks that
often become the focal point 
of a backyard, the right
hardscaping feature can
enhance those get-togethers
and make an ordinary property
extraordinary.

NEW CASTLE ARTISAN
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stabilizing it and creating a flat,
even surface on top. According
to Mustin, the process can take
as little as 20 minutes in some
instances.

“It’s a permanent solution,
it’s clean and people just love it,”
she says. “There’s a 10-year
warranty, it’s environmentally
friendly and you can drive a
tractor trailer over it in 15 min-
utes. You also won’t have mis-
matched concrete from replacing
certain sections.”

People also appreciate this
solution because it won’t break
the bank, Mustin adds. “What
a lot of homeowners don’t know
is that they don’t have to replace
[the slab] if it’s in decent shape.
We can just come and pump
the foam, even it and fix the
problem, which is something
you can’t see. It’s happening
underneath due to erosion or
bad backfill.”

New Castle Artisan also
avoids replacement by using
polymer concrete densifier to
fix problems like cracking or
pitting. The densifier is designed
to absorb into the clean pores of
the cement and harden, Kunkel
explains, and if applied properly
it will not delaminate, peel or
flake. The resulting surface is not
only durable, but New Castle
creates an aesthetically pleasing
design—such as the always-
popular irregular stone pat-
tern—to camouflage the existing
cracks and add curb appeal.

“It’s basically turning the
repair into a remodel so you
end up with value out of it as
opposed to just fixing some-
thing,” Kunkel says. “If you
have a concrete driveway and
you have a crack, and then you
replace the concrete driveway
you really haven’t added any
value to the home. But if you are
able to fix that driveway and
give it an updated look, then the
money you are spending
becomes valuable as an asset
and upgrade to the property.”

Not only is polymer con-
crete densifier beneficial for
driveways and patios, but it can
also be used in the area around
a swimming pool.

“It’s an exceptional applica-
tion for pool decks for several
reasons, the first one being con-
crete around a pool is extremely
expensive to replace,” Kunkel
says. “It’s very labor-involved
bringing concrete into someone’s
backyard. Our process does not
damage the landscaping and
there are no fences to take down.
It’s done with handheld tools, so
there’s not a lot of rip-out and
mess-up.

“Finally, the application and
the way it’s colored and designed
allows for future reparability. So
if you have to get your skimmer
replaced or your ladder steps
replaced and they have to take
out a piece of the concrete, this
is something I can match up
should that need arise. As I
explain to people, it’s a repair
process that can always be spot
repaired.”

Yet another option is to use
an epoxy-based coating system
to prevent damage and extend
the life of sidewalks or patios.
Not only are these products

HouseMagazine.com
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durable and safe, they also can add
aesthetic value.

“We have seven different prod-
ucts [that can be helpful], depend-
ing on whether you just want the
finished concrete to look nice, you
have medium damage like small
chips or flakes, or you have major
damage like big cracks,” says
Jason Larsen of Epoxy Floor
Experts. “We pretty much have
solutions for everything.”

Larsen recommends a product
called FlexStone for pool decks for
a number of reasons, safety being
at the top of the list. “It’s a rubber
and stone mixture that goes on
about a half-inch thick,” he says.
“The advantage is it’s porous, so
when a kid gets out of the pool, the
water will seep down into the
rubber so it’s not sitting on the sur-
face. That way you don’t have
puddles everywhere, making it
slippery. It’s also slip resistant on
the top. But if you do happen to
fall, you’re falling on rubber rather
than falling on concrete.” 

FlexStone is also cool on the
feet—particularly in lighter colors—

and homeowners can include
designs, such as a dolphin or let-
tering.

Larsen suggests using a quartz
or flake coating for a patio that has
cracks rather than tearing it up and
starting over, especially since the
thawing and freezing common in
this area will continue to affect the
concrete. There are endless options
to choose from in terms of colors.

“If you’re going to spend the
money, you want to accent it and
make it look nice,” he says. “We
have so many choices that there are
no popular colors—it all comes
down to your personality. We
have a color for every personality,
that’s what I like to say. Some of
our customers call it ‘concrete
candy’ or ‘concrete jewelry.’”

STARTING FRESH
Steve McNamara of Custom
Patios also takes a lot of calls at this
time of year for people hoping he
can fix the problems with their
hardscaping feature. Obviously,
he does everything he can to help
them avoid the cost and hassle of

a complete rebuild.
“Some people just

can’t afford to put a
new patio in,” he says.
“Sometimes we’re able
to powerwash, remove
all the old sand and put
in a new polymer sand
and give them a little
uplift. But it’s really a
case-by-case basis
whether the patio is sal-
vageable or not. Quite
often it needs to be
redone completely.”

For those who
require a replacement,
and also clients who are finally
moving forward with their dream
project and installing a brand-
new hardscaping element, McNa-
mara undergoes a comprehensive
planning process before designing
and finally building the space.
Homeowners provide pictures for
inspiration and he discusses cost
along with the pros and cons of a
wet-laid application versus a dry-
laid application.

Many of the people McNa-

mara works with are drawn to the
natural stone look, with Pennsyl-
vania flagstone being the most
commonly used.

“That’s really popular,” he
says. “The benefits are, it’s a time-
less material for one—it never gets
outdated. Some pavers are prob-
ably more appropriate for certain
neighborhoods but for certain
homes the flagstone fits the bill. We
like to mix it up with brick and
other materials. People like the

EPOXY FLOOR EXPERTS
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natural cleft and the colors of it; you
get various shades of blue, gray,
some rust and lilac colors with it.
With some pavers, depending on
the company, some of the aggregate
starts to show through over time.
You don’t get anything like that on
the natural stone.”

However, there are also many
advantages to using pavers and
plenty of manufacturers from
which to choose. McNamara does
not push any particular company
on his customers, but simply pres-
ents the options and helps them
make the best decision for their
property and budget.

“There is a little bit more ver-
satility with the pavers,” he says.
“Obviously, you have different
shapes, sizes and a lot of different
colors, and I think that’s why a lot
of people go with it. It’s also a
little more affordable to install.

“The manufacturing tech-
niques have gotten better over the
years. They have larger-format
pavers now, which kind of mimic
the size and scale of natural stone.
But you’re never going to get the

real look of natural stone unless
you’re using it.”

Natural stone can also be used
on a pool deck, with travertine
being a trendy choice because it
remains cooler than flagstone or
pavers under the summer sun.

No matter which materials
the homeowners chooses for their
project, McNamara is always
delighted to deliver an outdoor
space that will change the way
they entertain.

“When we take before-and-

after pictures, people can’t even
believe how it turns out,” he says.
“You have to have a particular
vision, I guess, and once you’ve
done it for so long you end up get-
ting pretty good at it when you
design them all day long. I do have
a design and architectural back-
ground so that helps. It’s really nice
to see people appreciate the work
when it’s all done. It transforms the
whole property, and if it’s designed
properly it can really increase the
value of the home.”
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BQ Basements &
Concrete
Erdenheim, Pa.
(215) 989-4188
BQHouseAndHome.com

Custom Patios 
West Chester, Pa.
(484) 804-3818
CustomPatiosLLC.com

Epoxy Floor Experts
Servicing Pa.
(484) 824-0311
EpoxyFloorExperts.com

New Castle Artisan
Blackwood, N.J.
(856) 725-3333
NewCastleArtisan.com 

CUSTOM PATIOS
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