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On the cover: 
Cranbury Design Center is a design-to-build firm
that provides all the services needed to complete
your renovation project. Working alongside clients,
design professionals and project managers are
there for every step, delivering on promises and
leaving a lasting impression. Turn to page 21 to
see a recent project completed by Cranbury.
Cover image courtesy of Cranbury Design Center

H&H_TOC_1020_Layout 1  10/20/20  1:40 PM  Page 2



 FP_H&H_Bleed_FullPage  10/9/20  4:49 PM  Page 1



 FP_H&H_Bleed_FullPage  10/19/20  1:46 PM  Page 1



YOUR #1 RESOURCE AND DESIGN MAGAZINE
housemagazine.com

SINCE 1999

Visit www.HouseMagazine.com to view digital versions of each of the above editions.

National Sales Office:
HOUSE & HOME Magazine, LLC
700 E. Main St.
Norristown, PA 19401
Phone: 610-272-3120 Fax: 610-272-2805 
Email: info@housemagazine.com

Regional Editions:
Bucks County HOUSE & HOME – PA
Central Jersey HOUSE & HOME – NJ
Delaware HOUSE & HOME – DE
DelChester/Main Line West HOUSE & HOME – PA
Montco/Main Line East HOUSE & HOME – PA
Northern Jersey HOUSE & HOME – NJ
South Jersey HOUSE & HOME – NJ

www.twitter.com/housemagazinewww.snipr.com/househome

Follow us on

Get the free mobile app at
http://gettag.mobi

PUBLISHER
Edward P. McCartney

EDITOR
Peter Proko

EXECUTIVE EDITOR
Liz Hunter

ASSISTANT EDITORS
Matt Cosentino, Julie Shannon
CONTRIBUTING WRITERS

Lindsey Getz, Brittany Morrisey
CREATIVE DIRECTOR

Hank Alspach
PRODUCTION MANAGER

Brian Mikulski
DESIGNERS

Abby Lurty, Dori Shields, Lisa Zollinger
ACCOUNTING DIRECTOR

Darlene Versak
SALES DIRECTOR
Lindsay Gonzalez
SALES MANAGER

Jim Romano
NEW BUSINESS DEVELOPER

Chuck McKane
MARKETING CONSULTANTS

Rochelle Dodge, Frank Liantonio, Susie Smith,
Laramie Traina, Amy B. Weiss

ACCOUNTANT
Max Haggerty

DIGITAL MEDIA DIRECTOR
Leigh Stuart

PUBLISHER EMERITUS
Bob Doran

EXECUTIVE PARTNERS
Gerry Haggerty, Edward P. McCartney

HOUSE & HOME
HOUSE & HOME Magazine, LLC, dba HOUSE & HOME (“H&H”). H&H reserves the right to determine the suitability
of all materials submitted for publication and to edit all submitted materials for clarity and space. H&H is not responsible for
loss, damage or any other injury to unsolicited manuscripts, unsolicited artwork or any other unsolicited materials.
Furthermore, H&H will assume that unsolicited photographs, as well as ad photographs, are being submitted for possible
publication and should they be published, no fee is due the photographer or model unless otherwise agreed upon in advance
in writing.

HOUSE & HOME is a news magazine with emphasis on home repair and remodeling. H&H does not knowingly accept
false or misleading advertising or editorial content, nor does H&H or its staff, editors or writers assume responsibility should
such advertising or editorial content appear in any publications. Readers are encouraged to notify H&H if they suspect false
or misleading advertising.

Before attempting any renovation or repair project mentioned in H&H, readers are advised to consult with professional
home repair and renovation specialists for assistance, and to take any and all appropriate safety precautions.

HOUSE & HOME has not independently tested any products or services advertised herein and has verified no claims
made by its advertisers regarding those services or products. HOUSE & HOME. makes no warranties or representations and
assumes no liability for any claims regarding those services or products or claims made by advertisers regarding such products
or services. Readers are advised to consult with the advertiser and/or other home repair and renovation professionals regarding
any such claims and regarding the suitability of an advertiser’s products.

No reproduction of printed materials is permitted without the consent of the publisher of HOUSE & HOME. Copyright
2012 by HOUSE & HOME. Magazine, LLC, all rights reserved. Subscription available for home delivery at our website,
www.HouseMagazine.com, at a cost of $19.95 per year. 

OCTOBER 2020 HOUSE & HOME 9HouseMagazine.com

H&H_Masthead_10_20_CJ_Masthead  10/19/20  10:30 AM  Page 1

creo




HouseMagazine.comHOUSE & HOME OCTOBER 202010

CNJPages_Pages  10/19/20  9:18 AM  Page 1



What reasons would a contractor have for not
being licensed?
First, it could be that they do not have insur-
ance. This is a risk, because if an accident or mis-
take occurs while on the job, the homeowner
could face a tremendous amount of money in
insurance premiums and face a potential lawsuit.
Second, prior complaints and issues related to
consumer affairs could prevent them from get-
ting a license, and third, they might have a
felony on their record. All of these are not good
for homeowners.

With these risks, why would a homeowner even
consider someone who is unlicensed?
Price is most often the reason a customer
would hire an unlicensed contractor, but be-
ware that a lower price may end up costing a

lot more than the higher
price down the road. Did you ever won-

der why estimates could have such a large
range in cost? Sometimes it could be as sim-
ple as the contractors just charge differently,
but more times than not it’s because the
process in doing the job can be very different. 

For example, when doing patios or steps,
the excavation process is an integral part of the
project being done correctly. If one contractor
is excavating 36 inches for steps and the other
contractor is excavating 6 to 8 inches you can
imagine the difference the time of the project
will take. With fencing, they could cut their
time in half by not digging the proper depth or
installing the proper amount of cement for
fence posts. When doing plantings, most land-
scape contractors will offer a one-year guaran-
tee. We stand behind our guarantees, but when
dealing with an unlicensed contractor it is very
likely they can screen their calls or change their
phone numbers because, again, they have
nothing to lose!

Unlicensed contractors are more likely to
cut corners because they will get away with it.
These shortcuts will result in far greater ex-
pense down the road to the customer. The
adage “you get what you pay for” certainly 
applies.

What is involved with being a licensed 
landscaping contractor, such as yourself?
When dealing with a licensed contractor you
can have a sense of security knowing that the
state does a thorough background check and
knows who and where this company or person
resides. Most licensed companies will give guar-
antees and warranties and will have a lot more to
lose if they do not honor these guarantees—par-
ticularly their license. We have done so many pa-
tio, step and plant repairs and replacements due
to shoddy work and the customer not being able
to track down the unlicensed contractor who
did the work after the fact.

What is one lesson homeowners should take
away from this topic?
I heard a contractor of 40 years speaking at a
seminar and he made the point that he had the
same phone number for 40 years. I think this
speaks volumes, which is about stability. I am
proud to say we have had the same phone num-
ber for over 30 years. We have honored and
stood behind our work! I know many landscape
companies in the area that have changed names
several times over the years. You have to ask
yourself why? We have built a large client base so
why would I ever want to walk away from that
potential?

The importance of hiring a licensed
landscape contractor when doing
outdoor projects has been a hot

topic of discussion in the industry. Many
homeowners know the importance of
seeking a licensed, reputable and expe-
rienced contractor when having a re-
modeling project done on their home,
but the same level of vetting is not con-
sidered when approaching an outdoor
project.

Chris Demato, owner of Rock Bottom
Landscaping & Fencing, says this can
be a big mistake for a number of rea-
sons. House & Home spoke with him
about the risks associated with compa-
nies that are not properly licensed, and
what it means to maintain his own repu-
tation in the industry.

11HouseMagazine.com

Rock Bottom
Landscaping 
& Fencing

?asktheexpert
E X P E R T I S E :   L I C E N S E D  L A N D S C A P E  C O N T R A C T I N G

Belle Mead, N.J. | (732) 873-6780 | RockBottomLandscaping.net

by Liz Hunter

Rock Bottom Landscaping & Fencing
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Chris Demato, owner
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IN THE WORLD OF HOME IMPROVEMENT, kitchens and
baths continue to reign supreme. Survey after survey shows that

these spaces can add the most value in a home. Homeowners who are
ready to make the investment in upgrading their kitchen or bath can
simply look on the following pages to find qualified professionals in
various specialities from marble and granite and cabinetry to remod-
elers and designers. With the help of this House & Home Directory, we
hope the design of your dreams can soon become a reality.

Experts
��
 ��� ��
�	

MARBLE       GRANITE
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Bar & Kitchen Stools 
Royal Billiard & Recreation, Inc.
(215) 997-7777  
RoyalBilliard.com

Builders/Contractors/ 
Remodelers 
American Home Remodeling
(833) 480-0755
AmericanHomeRemodeling.com

Amiano & Son
Construction LLC
(609) 268-5923
AmianoAndSon.com

Blue Tree Builders
(609) 240-3231
ExperienceBlueTree.com

Central Jersey 
NARI Chapter 
(908) 422-6040
CJNari.net  

Brindisi Builders 
(856) 985-6219
BrindisiBuilders.com 

Imperial Home Remodeling
(856) 302-6269
ImperialHomeRemodeling.com

Legends Home 
Improvements
(732) 955-6321
LegendsBuilt.com

Magnolia Home 
Remodeling Group
(855) 624-6655
MagnoliaHomeRemodeling.com

Pinnacle Building & Contracting
(609) 770-2501 x1
PinnBuilding.com

Cabinet Refacing/Refinishing 
Kitchen Magic
(800) 510-4710
KitchenMagic.com

MARBLE       GRANITE
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Cabinetry  
Beco Inc. 
(215) 295-7123 
(800) 295-7123 
Beco-Designs.com   

CabinetTree Design 
Studio
(856) 888-2220
(856) 354-9090
CabinetTree.com 

Kitchen Magic 
(800) 510-4710 
KitchenMagic.com  

Shelf Genie 
(888) 491-6191
ShelfGenie.com 

The Cabinet 
Shop
(609) 463-0400 
CabinetShopNJ.com

Carpet/Hardwood/
Vinyl/Etc. 
Bebirian Rugs
(856) 209-0545 
BebirianRugs.com

Matteo Family Kitchens 
(856) 769-2490 
MatteoKitchens.com  

Cleaning, Tile/Grout
Aldayna Stone Care
(973) 239-1351
Aldayna.com

Sir Grout
(866) 476-8863 
SirGrout.com  

Closet Organization/
Pantries
ABC Closets 
(609) 567-8621
ABCClosets.net 

California Closets
(973) 302-5057
(908) 274-0407
CaliforniaClosets.com/loca-
tions/Northern-New-Jersey 

Closets By Design
(888) 500-9215
ClosetsByDesign.com

Contemporary Closets
(877) 647-7331
ContemporaryClosets.com 

Innovative Closet Designs, Inc.
(201) 669- 4925
InnovativeClosetDesigns.com

CustomWoodwork/Millwork 
Home Trimwork 
(609) 206-8621  
HomeTrimwork.com  

Disinfecting
Germ-Nix
(833) GERMNIX (437-6649)
GermnixLLC.com 

Furniture & Accessories 

Monroe & Kent Home 

Monroe & Kent Home is 
Jerseyʼs #1 destination for 
traditional to transitional,
coastal to contemporary 
furniture, lighting, rugs and
decor. Inquire about our free
design services today.
(856) 521-9100
MandKHome.com 

Nastasi’s Fine Furniture
(856) 854-3198
NastasisFurniture.com

Royal Billiard & Recreation, Inc.
(215) 997-7777  
RoyalBilliard.com

Viking Casual Furniture
(856) 486-1880
VikingCasual.com

MARBLE       GRANITE
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Zaksons Fine Furniture
(732) 477-8400
Zaksons.com/

Furniture Repair/
Restoration/Maintenance
Fibrenew West Central Jersey
(908) 797-5420
Fibrenew.com/WCJ 

Granite/Marble/
Tile/Solid Surfaces 
AAA Hellenic Marble
(610) 344-7700
AAAMarble.com

All Marble, Granite, 
and Tile Imports
(856) 354-4747
AllMarbleGranite.com

Atlas Marble & Granite
(973) 491-5454
NewJerseyStone.com

Colonial Marble & Granite
(856) 872-4472 
ColonialMarble.net 
Filling Marble and Tile
(609) 593-3386 
FillingMarble.com

Imperial Marble
& Granite 
(610) 521-0130
IMGStone.net  

Kitchen Magic
(800) 510-4710
KitchenMagic.com

Matteo Family Kitchens 
(856) 769-2490 
MatteoKitchens.com 

Stone Tech Fabrication
(609) 984-8818 
StoneTechMarble.com

Home Interiors
Antiques & Clocks
(856) 786-3444
Antiquesandclocks1@gmail.com

House Cleaning
A Shore Maid
(609) 804-1900
AShoreMaid.com

HVAC/Electrical 
Contracting/Plumbing
Binsky Home
(732) 369-0400
BinskyHome.com

Interior Design
Fine Architecture
(609) 427-6732 
FineArchitectureDesign.com

Lomonaco’s Iron Concepts 
& Home Decor, LLC
(856) 740-1071 
LICIRON.com

Monroe & Kent Home  

Monroe & Kent Home is 
Jerseyʼs #1 destination for 
traditional to transitional, 
coastal to contemporary 
furniture, lighting, rugs and
decor. Inquire about our free
design services today.
(856) 521-9100
MandKHome.com 

Kitchen/Bath Design  
A & J Flooring and Kitchen Outlet
(856) 227-1753
AJCarpet.com

HouseMagazine.comHOUSE & HOME OCTOBER 202016
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AAA Hellenic Marble
(610) 344-7700
AAAMarble.com

American Home Remodeling
(833) 480-0755
AmericanHomeRemodeling.com

Amiano & Son 
Design-Build
(609) 268-5923
AmianoAndSon.com

Atlas Marble & Granite
(973) 491-5454
NewJerseyStone.com

Brindisi Builders
(856) 985-6219
BrindisiBuilders.com

CabinetTree Design Studio
(856) 888-2220
(856) 354-9090
CabinetTree.com

Colonial Marble & Granite 
(856) 872-4472 
ColonialMarble.net  
F & S Kitchen and Bath
(856) 428-3800
FSKitchenAndBath.com

Fine Architecture
(609) 427-6732 
FineArchitectureDesign.com

Floors Just for You
(856) 432-6269
FloorsJustForYou.com

Kitchen Magic
(800) 510-4710
KitchenMagic.com 

Magnolia Home 
Remodeling Group 
(855) 624-6655 
MagnoliaHomeRemodeling.com 

Matteo Family Kitchens 

Matteo Family Kitchens &
Flooring has the items needed
to complete your kitchen and
flooring projects. They carry
Frigidaire® appliances with 
special package pricing. 
They also sell major brands of
carpets, vinyl, hardwood, lami-
nate, ceramic and porcelain
tiles to fit any style and budget.
They are a one-stop shopping 
experience.
(856) 769-2490 
MatteoKitchens.com 

Stone Tech Fabrication
(609) 984-8818 
StoneTechMarble.com

The Cabinet Shop
609-463-0400 
CabinetShopNJ.com

Lighting 
The Lighting Genie
(908) 432-1884
LightingGenie.com

Marble and Granite
Resurfacing/Restoration
Aldayna Stone Care, Inc.
(973) 239-1351
Aldayna.com 

Genesis Marble & 
Granite Refinishing 
(609) 204-3179
GenesisMarbleAndGranite.com 

MARBLE       GRANITE
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Painting 
Brush Masters XP 
(856) 899-9183 

Pest Control/Ants
Viking Pest Control
(609) 853-3037
VikingPest.com

Replacement Cushions
The Foam Outlet
(856) 382-7145
FoamOutlet.com

Shelf Retrofitting
Shelf Genie of
New Jersey 
(908) 896-5950
ShelfGenie.com/NewJersey

Shower Enclosures/
Frameless Doors
Glass Castle
(908) 751-4481
(609) 531-0303

(908) 428-4244
GlassCastle.com 

Glasstech, Inc. 
(908) 617-0097
GlassTechNJ.com

Innovative Closet 
Designs, Inc.
(201) 669-5788
ICDNJ.com

Shore Glass & Doors
(609) 641-5880
ShoreGlassAndDoor.com

Window Treatments/
Blinds
Lawrenceville Home 
Improvement Center
(609) 882-6709
LawrencevilleHomeImp.com

Window Works 
(973) 535-5860 

MARBLE       GRANITE
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Outdated, cramped and lacking counter
space are reasons many homeowners use
when looking to remodel their kitchen

and dining room areas. 
With the help of the design professionals at

Cranbury Design Center, homeowners can say
goodbye to outdated and nonfunctional and
hello to modern and stylish. Specializing in the
design and construction of kitchens, baths and
interiors, Cranbury Design Center is a design-
to-build firm that provides all the services
needed to complete your renovation project.
The firm’s design professionals can also work
with your builder to help design and provide
cabinetry for kitchen and bath spaces.

Cranbury Design recently completed a
remodel for a New Jersey family whose late

1980s kitchen left a lot to be desired: black
countertops with wood stained cabinets, aged
appliances, an odd shaped island that lacked
counter space and storage, and the need to
open the space up for better flow and function.

Today, the homeowners are enjoying an
entirely new space that accommodates their
whole family. The kitchen and family room
have been redesigned, with bright-white inset
cabinets and a stunning navy blue island that
has plenty of room for serving and seating. The
appliances have been replaced with new stainless
steel pro versions, and a custom wood hood
takes center stage over the newly relocated
cooktop and oven. Wood beams added to the
ceiling emphasize the architectural lines in the
room, and a newly designed beverage area
offers more storage just off the immediate
kitchen.  

The homeowners say they love their new
family-friendly design and now spend about
90 percent of their time in their kitchen and
family room, which are perfect alternative gath-
ering spaces for schooling and office work. 

Charlie Rini, Cranbury Design’s co-owner
and designer, says two-toned designs, like this
navy blue island paired with the white perimeter
cabinetry, are a strong trend in today’s kitchens. 

“In another kitchen we finished recently,
the homeowner went with three different colored
cabinets,” says Elizabeth O’Leary, another
designer at Cranbury Design. “She used gray
and white cabinetry, and then used a wood
tone on one wall for a mixed-medium look.”

Of course, an enduring trend in home remod-
eling is finding ways to utilize wasted space. For
many homeowners, this means reclaiming
footage in your laundry or mud room. 

“Clients are trying to design spaces that
can be used for multiple purposes,” O’Leary

says. “We’ve done several laundry rooms that
also provide extra pantry space or we’ve added
a wet bar and storage.”  

If you are looking to remodel a kitchen,
bathroom or other interior space, then now is
the time to start planning. 

“It’s better to start early,” Rini says. “In
addition to design time, many projects require
township building permits—which, depending
on the township, can take several weeks.”

The first step to a home remodeling project
is to take a careful inventory of your existing
space and consider items like new fixtures,
flooring, cabinetry, lighting, tile, etc. The next
step is to make a virtual design appointment
with Cranbury Design. During your appointment,
you’ll meet with an experienced designer who
will review your space, discuss your project in
detail and provide a general estimate of the
cost. The designer may also visit your home.

Once your project starts, a Cranbury project
manager will provide you with an initial schedule
and plan. He or she will then be available to
you to assist with shopping selections, monitor
deliveries and handle all trade professionals
involved in the project. 

But most importantly, your project manager
will provide you with regular updates to ensure
that your project stays on schedule and within
budget. 

“At Cranbury Design Center,” Rini says,
“our vision is to create inspiring designs, deliver
what we promise, and provide a pleasurable
service experience that will produce a lasting
impact and relationship.” 

profile
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Cranbury Design Center
Hightstown, N.J. | (609) 448-5600
CranburyDesignCenter.com

A Family-Friendly Redesign

From small projects to
large-scale renovations,
Cranbury Design Center 
can take your home remodeling
project from start to finish.
by Brittany Morrisey

PROMOTION

H&H_CranberryDesign_1020_V2FINAL.qxp_Profile  10/20/20  10:38 AM  Page 1



 FP_H&H_Bleed_FullPage  10/3/19  12:36 PM  Page 1



fall
SHOWCASE

Swim-Mor Pools & Spas
Mt. Ephraim | (856) 456-3332

SWIMMOR.COM

Swim-Mor Pools 
& Spas is a family-
owned and -
operated business
started in 1967
that proudly 
carries on a 
tradition of quality
in our products. 
We have an 
experienced staff
that utilizes some 
of the latest tech-
nology to bring to
you. Visit or con-
tact one of our
three convenient
locations for a 
consultation about
building your
ideal pool.

RENOVATIONS

new pools
Swim-Mor Pools & Spas

Put some tropical escape back into your suburban sprawl.
This perfect oasis is no mirage but the ideal transformation
of your yard to the spot where everyone gathers to enjoy.

stylish

Stun your neighbors and attain a level of
sophistication that you have always dreamed of.
Your yard is now ready for everything from
cocktail parties to barbecues and birthdays.

Give your old pool a new look with the latest features,
functions and materials. Add the hydrotherapy spa
that you always wanted or simply replace the worn
plaster, tile and coping, a full range of options is
available.  

HouseMagazine.com OCTOBER 2020       HOUSE & HOME 23
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How did Strawder Family
Innovations get its start
and where did the idea
for your roofing safety
device, The RIDGEPRO,
come from?
Strawder Family Innovations is a
family business consisting of 
myself, my two brothers and our
parents. We’ve been in construc-
tion pretty much our whole lives
in some way or another. As my father got older
and was still working on roofs, he realized his
legs and eyes were getting weaker and it was
becoming more dangerous. In this industry there
are many people who fall off houses and get in-
jured or actually die, so we made it our mission
to dramatically reduce those accidents. My broth-
er is a mechanical engineer and I went to busi-
ness and marketing school, so we as a family put
our heads together and came up with this prod-
uct, The RIDGEPRO. It caught on so quickly and
we’ve been in business for about six years now.

How does this product differ from
others that came before it?
The idea that you could connect to the peak of a
roof before you ever got off a ladder was something
that had never really been explored prior to our in-
troduction to the market. We now sell this all-in-one
safety device to roofing contractors, insurance ad-
justers, solar installers and chimney sweeps; basi-
cally anyone who gets on the roof for their job. We
have a way for them to get off the ladder and return
to the ladder in a much safer way than was previ-
ously available in the residential roofing industry. 

Did you conduct extensive research
while developing The RIDGEPRO?
Absolutely. When we decided that we wanted to
be an innovations company, we knew there were
going to be two parts to the equation. The first
was the product, obviously. We did our home-
work and we have been down the road with the
federal government to make sure it is compliant.
The second part of the innovation is about
changing the ways of working for roofing 
professionals. We had to make believers out of
people who have been doing work the same way
for generations. In an industry like that it was a
big ambition to not only get into a very estab-
lished market, but also try to make it accessible
to roofers so they would change the way they 
do things. I think we’ve been successful in 
doing that.

Is The RIDGEPRO easy to use?
We knew right from the beginning that if we were
going to succeed it would have to be portable, it
would have to be super easy to set up and use,
and it would have to be versatile, because not
every roof is the same. For example, it could be a

45-degree roof, it could be a 60-degree roof; all
of these roofs have different variations. So we in-
corporated a way to set the slope of the roof on
the device itself on the ground, before you even
go up. Then when you push it up to the peak with
the extension pole, you get the maximum clamp
on the peak of the roof before you even step off
the ladder. Those things were very important fac-
tors during development.

What kind of feedback are you 
getting from professionals?
Once they have used it four or five times, their
feedback is that they don’t know how they ever
worked without it. It makes such a big difference.
I get emails and phone calls and I meet people at
conferences who tell me how a shingle came out
from under them on the roof and they slipped,
but The RIDGEPRO saved their life. The feedback
has been overwhelmingly positive.

Do you believe more industries can
take advantage of The RIDGEPRO?
The idea of The RIDGEPRO should be thought of
as a platform. We get calls from random people,
like companies that hang Christmas lights. We
never thought we would get into the home deco-
rating industry or gutter cleaning or chimney
sweeping. The idea that you can be safe from the
ladder to the peak of the roof has opened up a lot
of creativity and we’re always learning new ways
that we can be beneficial. But it’s important to
note that this is a tool for professionals. It was
never our focus to turn the everyday homeowner
into a roofing professional. When it comes to
these kinds of heights, there are risks involved
and you want to leave it to the professionals.

S E L E C T  V E N D O R S  F O R  Y O U R
H O M E  I M P R O V E M E N T  N E E D S

Roofing Safety by

Strawder Family Innovations
20 Commerce Drive, Suite 135
Cranford, N.J.
(908) 603-6266
TheRidgePro.com

V I R T U A L

S H O W  V E N D O R
C O N S U M E R  F A C T S :

6 years in 
business
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Ktchens and bathrooms
remain at the top of
the remodeling list for

homeowners, even during the
pandemic. People are cooking
at home more often, working
and learning remotely (often 
using kitchen space) and the
hot real estate market has
some making updates to make
their house more appealing to
buyers. 

In fact, the National Kitchen and Bath
Association released its latest Market
Outlook, and it confirms this trend, show-
ing that the percentage of homeowners
actively working on remodeling projects
increased significantly, from 19% in this
year’s first quarter to 36% in the second
quarter. 

Guy Henri, owner of F+S Kitchen
and Bath Design Studio, says when the
pandemic came, he was sure the market
for home improvements would crash.
“Instead, there was a spike in demand—
kitchens, baths, renovations. Now that
they’ve been home, they see the missing
parts or the outdated things and want to
make changes,” he says.

“With the reduced travel and vacation
plans for most homeowners, they are
taking those funds and investing them
into their homes,” says Linda Fennessy,
Kitchen Magic public relations and print
manager. “The staycation is becoming
more popular, and they are investing the
vacation fund into their kitchen and bath
remodels.”

House & Home spoke with some of
the top companies who have invested
years in remodeling kitchens and bath-
rooms to find out what design elements
are coming to the fore and what advice
they have for anyone about to embark
on this adventure.
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K I T C H E N S :
W H AT  T H E  E X P E R T S  S AY
In kitchens, the overall desired look remains something simple,
clean and soft. 

“Homeowners are looking for materials that are easier to
clean—simple door styles without a lot of detail, which tend to
pick up dust, lint and grease. Shaker door styles remain popular,
but flat panel doors are gaining traction.” —Meg Schultz, The
CabinetTree Design Studio

“Seventy percent of home-
owners are choosing some form
of white. Grays and light woods
follow in second and third places.
Our flat-center-panel Shaker styles
are the most popular. These door
styles are from our Prestige Col-
lection and are all at the lowest
price point of all our doors. The
material is a maintenance-free
laminate, allowing homeowners
to clean them with just a wipe
for easier care.

“Almost all homeowners are
adding efficiencies like prep-is-
lands and smart storage solutions
like roll-out spice racks, pot
drawers and shelves to create a
more efficient cooking experience.

Many of our customers are choosing cabinet refacing, saving
almost 50% over new cabinets and reinvesting the savings they
incur for these upgrades.” —Linda Fennessy, Kitchen Magic

“In kitchens, most peo-
ple want the space to look
clean/uncluttered. Many
people like the idea of USB
outlets in or near their is-
land/seating area so elec-
tronics can be charged more
easily. The modern farm-
house look is still thriving,
even with different tradi-
tional looks thrown in to
match the existing home.
A lot of whites and grays,
navy blue has become pop-
ular too—mainly used as
an accent color.” —Wendy
Amiano, Amiano & Son
Design-Build

“Soft, white cabinetry
with quartz or marble coun-
tertops with slight veins is
the most contemporary
look right now. We’re seeing

this in suburban homes, but another color popping up is blue. It
goes so well with things—you really have to see it to believe it. I
think in 2025, gray will look like an outdated color. We’re already
starting to see it fade with some vendors, and see more colors
come in, even green.

“Another one coming to the forefront is countertops with Mi-
croban. People often cut on granite or quartz without damage,
but this also protects it from bacteria seeping in. In the last nine

months this has definitely been something people are more
interested in.” —Daryl Holcomb, Holcomb Cabinetry

“If you are thinking of doing your kitchen, you might think
new cabinets will cost too much, but imported cabinetry is
affordable and offers a great selection of materials and semi-
custom designs, which can help you stay on budget for projects.
Fabuwood and Cubitac are two brands, for instance, where you
can really have a nice finished look without being extravagant.”
—Guy Henri, F+S Kitchen and Bath Design Studio

B A T H R O O M S :
W H AT  T H E  E X P E R T S  S AY
In bathrooms, homeowners want openness, as well as practicality.

“The No. 1 feature we hear from customers is the open and
airy feel that all-glass frameless enclosures help create. The
bathroom feels bigger and
more luxurious. It also helps
in viewing the tilework on
the shower, in many cases
which has been a significant
investment by the home-
owner. 

“We are generally seeing
increased popularity with
‘Euro style’ sliders, or sliders
with exposed rollers. In a
door or closet situation you
would see them called a
‘barn door’ style. We are
also generally seeing larger
shower enclosures, and in
many cases incorporating
large fixed panels of glass
to accommodate the in-
creased size.” —Ben Weaver,
Alderfer Glass

“If committed to staying in the home long term, people want
to make the master bath personal. They lean toward a fresh, tran-
sitional contemporary style, removing the confines of a narrow
toilet room, but still looking for privacy with a partial wall or
obscured glass. Freestanding tubs can also be like a work of art in
the space and come in a variety of materials.

“Hall bathrooms are often
ignored when discussing bath-
room remodels. Hall baths serve
a different purpose, usually for
children and guests. It should
include a tub, especially if there
is not another tub in the home,
because parents likely aren’t
bringing their children into the
master to bathe in that tub.
Trends aren’t much different
than the master bath—clean,
neutral whites, grays and navy
blue or natural wood for vani-
ties.” —Dave Cerami, HomeTech
Renovations

“All-glass frameless shower enclosures add a great look and
value to your project. We can enhance the look with heavy ⅜-inch
or ½-inch clear tempered glass to show off accent tiles, or choose
from different types of patterned or custom-tinted glass. 
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WHAT’S OUT?
Busy wood grain (oak and cherry)
cabinets
Ornate wood hoods with corbels 
and heavy lintels
Soffits above upper cabinets
Drop-in sinks and built-in soap
dispensers

WHAT’S IN?
Quartz countertops
Blue accent cabinets
Clean and simple door styles
Prep islands
Roll-out racks, drawers and shelves
Built-in USB chargers

WHAT’S OUT?
Built-in Jacuzzi tubs
Small tile
Narrow toilet rooms

WHAT’S IN?
Spa-like master baths
All-glass frameless shower 
enclosures
Freestanding tubs
Floor-to-ceiling window panels 
with contemporary glass blocks
Floating vanities
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“We also offer Shower-
guard—low-maintenance glass
that protects against soap scum
and hard water stains.” —Rick
Wilson, Glasstech

M O R E  A DV I C E  F R O M  T H E
P R O S
“Don’t get overwhelmed. Look
at pictures online of kitchens,
bathrooms and areas that you
like and would like to incor-
porate into your home. Pick
out specifics from those photos
and go from there. If you don’t
have a direction that you would
like to go with before you start,
you will have an overwhelming
amount of options in front of
you.” —Wendy Amiano

“Really consider all the dif-
ferent interior components that
are more readily available these
days to make your cabinets
work harder—drawers with
built-in USBs to charge devices
but keep them hidden away
and off countertops for exam-

ple. Ask the designer to rec-
ommend storage options to
make the most of the renova-
tion.” —Meg Schultz

“I am a firm believer that
the installation of a shower
makes all the difference to a
successful product. The value
of experienced and highly
trained installers cannot be
overstated, as there often are
no two bathrooms that are
completely the same. Glass has
very little room for error, so
you know that experienced
companies and techs have years
of practice honing their craft.”
—Ben Weaver

“Share specifics of your
lifestyle to designers and con-
tractors. With all of the technology
and products available, if you
tells us your grandkids are over
all the time and playing with the
cabinet doors, or if you cook a
lot, or if you’re moving in five
years and don’t want to spend a
lot, or if you’re never moving—
you can never share too much.
All of that allows us to create
something tailored just to you.”
—Daryl Holcomb

Alderfer Glass 
Telford, Limerick, Quakertown,
Allentown and Lansdale, Pa.
(215) 723-1192 
AlderferGlass.com 

Amiano & Son 
Design-Build
Tabernacle, N.J.
(609) 268-5923
AmianoAndSon.com

CabinetTree Design 
Studio
Cherry Hill, N.J.
(856) 888-2220
CabinetTree.com

F+S Kitchen and Bath
Design Studio
Voorhees, N.J.
(856) 428-3800
FSKitchenAndBath.com

Glasstech
South Plainfield, N.J.
(908) 754-4046 
GlassTechNJ.com

Holcomb Cabinetry
Claymont, Del.
(302) 478-5000
HolcombCabinetry.com

HomeTech Renovations
Springhouse, Pa.
(215) 646-7477
HTRenovations.com

Kitchen Magic
Nazareth, Pa.
(800) 510-4710
KitchenMagic.com
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Idea Book P R O S P E R I T Y  I N  Y O U R  P R O P E R T Y :
S T A Y C A T I O N  H O M E  U P G R A D E  G U I D E

Why should a homeowner choose you for their glass needs? 
We offer a full line of shower and tub enclosures. We specialize in frameless custom enclosures. 
We have been in business for over 30 years and offer a 10-year warranty on all of our frameless 
enclosures and pride ourselves in our customer service.
Are there any new products/trends in your industry that you provide?  
Huge advancements have been made in protective coatings for glass enclosures. Whether you are
looking to protect your enclosure from hard water or you want to keep the glass looking cleaner
longer, we have the right coating for you. Most coatings come with a lifetime warranty.

What trends are there in your industry?   
We are seeing enclosures getting larger—not only enclosing multiple walls
but going taller as well. By using larger panels and less metal, the shower
space is visually incorporated into the room making the bathroom feel larger.

by

Custom Glass 
Shower Enclosures

Neshanic Station and Lawrenceville, N.J.
(609) 531-0303 
(908) 751-4481
GlassCastle.comScott Kingsland
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