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Ready to get started on your kitchen
or bath renovation project?

Cranbury Design Center listens to your ideas and then uses color drawings of your space to help
make your vision a reality. We assist with design decisions, cabinet, countertop and hardware
selections, and finishing touches like backsplash tile and paint colors. Call or come in to see us
in our showroom to get started on your remaodel. We look forward to meeting you!

"’t 145 West Ward Street, Hightstown NJ

Cransury Desion CENTER cranburydesigncenter.com | (609) 448-5600
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8 Route 31, Flemington, NJ

www.mydeck.com



Located in Somerville

Fine Lighting & Accessories

Chandeliers « Ceiling Fans
Lamps Bath Lighting
Outdoor Lighting « Landscape Lighting

%
OFF

ALREADY 5 2 PACK
DISCOUNTED LED
PRICES = -
Limit 1 coupon per customer per visit. e -u...f Bm"BS
May not be combined with other offers. :
Expires 1/31/21 14 *while supplies last. no purchase necessary
HOURS:

Monday through Saturday 10am - S5pm

80 Somerset Street, Somerville
908-432-1884 » www.lightinggenie.com




Call Today for a Free Estimate! [E] 855.624.6655
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HOME REMODELING GROUP

Payment Plans
WINDOWS §209 BASEMENTS $395

ROOFING | SIDING | WINDOWS ROORNG 548 DECKSTATS 1 |
SIDING $289 PORCHES/STEFS $185 |
KITCHENS | BATHROOMS | BASEMENTS

0% Plans Available!
MASONRY | DECKS | PORCHES PRy gvies o oA .

VIRTUAL HEETI-NGS ALSO AVAILABLE

Interior & Exterior Remodeling | Family Owned & Operated
100% FINANCING AVAILABLE | 30+ YEARS EXPERIENCE

O) |4 W OE T @ ) = Certified @

NJDCA 13VH07755300

MagnoliaHomeRemodeling.com[&]




SWIM-MORK
POOLS & SPAS
b 1 | .

Family owned & operated for over 50 years.

Jum mto

1%
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i =

Spring Construction is filling up! Don't Wait Any Longer if you
want to be Smmming Next Summer.

CALL (800)794-6667

Start Plannning Your

Backyard Paradise

In-House New Pool Design,
Construction & Service

Complete Pool Renovations ‘ﬁfﬁ_?USE
and Modernizations .1 e

*Lifetime Structural Warranty*

SINCE 1967
NJ HIC REG# 13VHOO15000 - SWIM-MOR POOLS & SPAS IS THE
LEGAL TRADE NAME OF BONETTI ENTERPRISES, INC

* SEE POOL CONTRACT FOR DETAILS =

Mt. Ephraim, NJ | Northfield, NJ | Millstone Twp, NJ

View more amazing pool designs and options at: swimmo



"~ . Custom Decks & Porches
W] EXPERTLY CRAFTED FOR FUNCTION AND FUN

Building Custom Decks for Over 40 Years

—— * Qutdoor Kitchens & Fireplaces
< 7 NME IMPROVEMENTS, LLE. ® Screen Rooms & Porches

* Patio Roofing
732.950.632)

www.legendsBuilt.com

NJ HIC 13VHO7609600




CUSTOM CABINETRY FOR
_DISCRIMINATING HOMEOWNERS _,
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Crafting Exceptional Kitchens and Baths
Throughout the Delaware Valley and New Jersey

Since 1956

IF#’B
o \ F '
F' 4 ',
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Unmatched 5-year warranty on our carpentry

222 E. Bridge Street ® Morrisville, PA

" B, (215) 295-7123 f
Jf{ﬁfl;n;i www.beco-designs.com H%‘

‘-.\\
Lic #PA024082 | NJ Lic #13VH01312200 V



H@H november/december 2020

Best of House & Home
2020

Our annual recognition

of the top local home
improvement professionals,
products and services as
voted by our readers

Best of House & Home
Winner Spotlights
Interviews with our
winners and the qualities
that set them apart from
the competition

On the cover:

This month’s issue is all about celebrating,
something much needed in 2020. Our sixth
annual Best of House & Home recognizes the
companies, products and services our readers
trust most for their personal home improvement
projects. Turn to page 11 to see this year's
winners and join us in congratulating their efforts.

HouseMagazine.com

Best of House & Home
Showcase Special
Advertising Section

What Lies Beneath

A finished basement can
enhance your living space
and add great value to
your home

Ask the Expert
Monroe & Kent Home

Bang for Your Buck

If a major renovation is
not feasible, there are
alternatives to sprucing up
your home that are less
costly and still have a
profound impact

Bathrooms

Custom Cabinetry -

Cabinet Refacing - Countertops -

BEST

"

)

We've beautifully designed, manufactured and
transformed nearly 60,000 kitchens in less
time, with less stress, at an amazing value.

Family-Owned | Award-Winning | American-Made

800.510.4710 |
-t

kitchenmagic.com

NOVEMBER/DECEMBER 2020 HOUSE & HOME
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Check out

TWIN é.n,ca LES Latest on
Creating in NJ, NY & CT

NJ License 13VH06003100

Exclusive Tri-State Dealer of the Equinox Louvered Roof




, , Imagine your home,
HOUSE@@%IOME totally organized!

housemagazine.com
PUBLISHER .
Edward P. McCartney
EDITOR " Call For
Peter Proko -~ Our Current

EXECUTIVE EDITOR s
cials
Liz Hunter SPE

ASSISTANT EDITORS
Maitt Cosentino, Julie Shannon
CONTRIBUTING WRITER
Brittany Morrisey
CREATIVE DIRECTOR
Hank Alspach
PRODUCTION MANAGER
Brian Mikulski
DESIGNERS
Abby Lurty, Dori Shields, Lisa Zollinger
ACCOUNTING DIRECTOR
Darlene Versak

SALES DIRECTOR
Lindsay Gonzalez

SALES MANAGER
Jim Romano
NEW BUSINESS DEVELOPER = i P i e
Chuck McKane Custom Closets, Garage Cabinets,

MARKETING CONSULTANTS Home Offices and more...

Rochelle Doclge, Frank Liantonio, Bonnie Remmey,

Susie Smith, Laramie Traina, Amy B. Weiss
sccomm 40% OFF pLUS

Max Haggerty

DIGITAL MEDIA DIRECTOR F R EE IN ST LLAT' o N

Leigh Stuart 40% off any order of $1000 or more. 30% off any order of
PUBLISBHERD EMERITUS $700 or more. Not valid with any other offer.
o Doran Free installation with any complete unit order of $500 or more.
EXECUTIVE PARTNERS

With incoming order, at time of purchase only.

Gerry Haggerty, Edward P. McCariney

HOUSE & HOME
HOUSE & HOME Magazine, LLC, dba HOUSE & HOME (“H&H”). HebH reserves the right to determine the suitability
of all materials submitted for publication and to edit all submitted materials for clarity and space. He#H is not responsible for
loss, damage or any other injury to unsolicited manuscripts, unsolicited artwork or any other unsolicited materials.
Furthermore, He#H will assume that unsolicited photographs, as well as ad photographs, are being submitted for possible
publication and should they be published, no fee is due the photographer or model unless otherwise agreed upon in advance
in writing.

HOUSE & HOME is a news magazine with emphasis on home repair and remodeling. ¢ does not knowingly accept
false or misleading advertising or editorial content, nor does He&H or its staff, editors or writers assume responsibility should
such advertising or editorial content appear in any publications. Readers are encouraged to notify H&H if they suspect false
or misleading advertising.

Before attempting any renovation or repair project mentioned in /¢H, readers are advised to consult with professional
home repair and renovation specialists for assistance, and to take any and all appropriate safety precautions.

HOUSE ¢ HOME has not independently tested any products or services advertised herein and has verified no claims
made by its advertisers regarding those services or products. HOUSE ¢ HOME. makes no warranties or representations and
assumes no liability for any claims regarding those services or products or claims made by advertisers regarding such products
or services. Readers are advised to consult with the advertiser and/or other home repair and renovation professionals regarding
any such claims and regarding the suitability of an advertiser’s products.

No reproduction of printed materials is permitted without the consent of the publisher of HOUSE & HOME. Copyright
2012 by HOUSE & HOME. Magazine, LLC, all rights reserved. Subscription available for home delivery at our website,
www.HouseMagazine.com, at a cost of $19.95 per year.

ORGANEATION

National Sales Office: Regional Editions:
HOUSE & HOME Magazine, LLC Bucks County HOUSE ¢ HOME — PA
700 E. Main St. Central Jersey HOUSE & HOME - NJ
Norristown, PA 19401 Delaware HOUSE ¢ HOME — DE
Phone: 610-272-3120 Fax: 610-272-2805 DelChester/Main Line West HOUSE ¢» HOME — PA
Email: info@housemagazine.com Montco/Main Line East HOUSE ¢ HOME - PA
Northern Jersey HOUSE ¢ HOME - NJ
South Jersey HOUSE ¢ HOME~NJ Call for a free in home design consultation and

Visit www.HouseMagazine.com to view digital versions of each of the above editions.
G rotowuson
I] Facebook Ewitker
A HSA

888-500-9215

www.closetsbydesign.com

Licensed and Insured
NJ Lic. # 13VYH0894

/“/\,{‘ Get the free mobile app at 2008
s— http://gettag.mobi

HouseMayazine.com NOVEMBER/DECEMBER 2020 HOUSE & HOME 9
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ANATOMY OF THE BEST REPLACEMENT WINDOW
ULTREX FIBERGLASS INFINITY
FRAME IS 8X e i MARVIN
STRONGER S— — REPLACEMENT WINDOWS
S— . GRID PATTERN
OPTIONS
by *SDL or GRIDS
BETWEEN THE GLASS
ONE-PIECE |
TILT-IN J SMOOTH
HARDWARE - _
*AVAILABLE IN BRASS, ' i Ceﬁgiﬁg.‘ﬁy
BRONZE ¢ NICKLE 1 CORNER SCARS
|
T 25/8” FRAME IS
15% THINNER
LoE3 GLASS ~ THAN RENEWAL
PROVIDES by ANDERSEN
YEAR-ROUND — _——
COMFORT

15% off

INFINITY FIBERGLASS
WINDOWS FROM MARVIN

Minimum 3 windows, Connot be combined with other offers, existing orders
or special inancing, 15% off Marvin Windows i for installed Only.

Roofing « Wmduws . Sldlng  Gutters

Call 866-735-1121

« FREE ESTIMATES - www.globalhomeinc.com



WINNERS, SPOTL J&;J{ ANUISHOWCASE

We are excited to present our sixth annual
Best of House & Home.

As voted by our readers, the following companies and
professionals are being recognized for their quality products,
expertise, top-notch customer service and reliability. We're also
featuring a closer look at these companies in informative spotlights
and showcases that shed some light on their dedication. For your
next home project, there is no one better than these winners.

HouseMaygazine.com NOVEMBER/DECEMBER 2020 HOUSE & HOME 11
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ADDITIONS

Landmark Home Improvement
(856) 874-4085
LandmarkHomeRemodeling.com

Magnolia Remodeling Group
(855) 624-6655
MagnoliaHomeRemodeling.com

APPLIANCES

Mrs. G TV & Appliances
(609) 882-1444

MrsGs.com

Rogers Appliances
(908) 782-1962
RogersAppliances.com

ARTIFICIAL GRASS/TURF
GardenMark

(201) 736-1926
Garden-Mark.com

AWNINGS
Window Works
(973) 535-5860
WindowWorks-NJ.com

BASEMENT REFINISHING
American Home Remodeling
(833) 480-0755
AmericanHomeRemodeling.com

BASEMENT
WATERPROOFING

Quality 1st Basement Systems
(866) 440-8073
QualitylstBasementSystems.com

BATH DESIGN
Bellari Design
(908) 530-2100
BellariNJ.com

Cranbury Design Center
(609) 448-5600
CranburyDesignCenter.com

CABINETRY
Kitchen Magic
(800) 510-4710
KitchenMagic.com

The Solid Wood Cabinet
Company

(844) 848-W0O0D
SolidWoodCabinets.com

12 HOUSE & HOME

CABINET REFACING
Kitchen Magic

(800) 510-4710
KitchenMagic.com

CABINET
RETROFITTING
Shelf Genie
(888) 903-8839
ShelfGenie.com

CHRISTMAS
LIGHTING

Christmas Lighting by
Outdoor Décor

(908) 751-9400
OutdoorDecorServices.com

CLOSET
ORGANIZATION
Affordable Closets Plus
(610) 599-4227
AffordableClosetsPlus.com

California Closets

(973) 882-3800
CaliforniaClosets.com/locations/
northern-new-jersey

Closets By Design
(888) 500-9215
ClosetsByDesign.com

DECK BUILDER
Deck Remodelers
(973) 729-2125
DeckRemodelers.com

Legends Home Improvements
(732) 783-4454
LegendsBuilt.com

My Deck
(908) 713-1000
MyDeck.com

DECK
RESTORATION
Deck Guardian
(800) 964-9577
DeckGuardian.com

Legends Home Improvements
(732) 783-4454
LegendsBuilt.com

DECKING
SUPPLIES
Sequoia Out Back
(215) 368-7245 (RAIL)
(215) 918-3325 (DECK)
DeckSupplies.com

Zuri Premium Decking by
Royal Building Products
(800) 368-3117
Zuri.RoyalBuildingProducts.com

NOVEMBER/DECEMBER 2020

DECORATIVE STAMPED
CONCRETE

Architectural Concrete Design
(866) 956-2818

ACDConcrete.com

FENCING

Rock Bottom Landscaping
& Fencing

(732) 873-6780
RockBottomLandscaping.net

FIREPLACES AND INSERTS
Alber’s Fireplaces

(732) 629-7444
AlbersFireplaces.com

Wood Heat
(908) 237-9001
WoodHeat.com

FLOORING

Best Tile & Wood
(908) 782-6707
BestTileAndWood.com

Worldwide Wholesale
Floor Coverings

(732) 906-1400
WorldwideFloors.com

FURNITURE & ACCESSORIES
Amish Furniture of Bristol

(215) 826-9551 ext. 110
AmishFurnitureOfBristol.com

Gasior's Furniture
& Accessories
(908) 874-8383
GasiorsFurniture.com

FURNITURE/VINYL

& LEATHER REPAIR
Fibrenew West Central Jersey
(908) 797-5420
Fibrenew.com/wcj

GARAGE DOORS
New Jersey Door Works
(908) 624-1234
NJDoorWorks.com

KIK Door Systems
(908) 996-5000
KJKDoors.com

Precision Garage Doors of
Central & South Jersey
(732) 836-9090
PrecisionGarageDoorsNJ.com

GARAGE FLOOR
RESURFACING
Garage Kings

(732) 6411795
GarageKings.com/central-nj

GarageTek
(908) 580-0077
GarageTekNCNJ.net

GARAGE ORGANIZATION
Encore Garage of New Jersey
(732) 409-7707
EncoreGarageNewJersey.com

GarageTek
(908) 580-0077
GarageTekNCNJ.net

GRANITE & MARBLE,
COUNTERTOPS

Atlas Marble & Granite
(973) 491-5454
NewJerseyStone.com

Colonial Marble and Granite
(856) 872-4472
ColonialMarble.net

Stone Tech Fabrication
(609) 984-8818
StoneTechMarble.com

GRANITE & MARBLE
RESTORATION
Aldayna Stone Care
(973) 239-1351
Aldayna.com

Genesis Marble & Granite
Refinishing

(609) 204-3179
GenesisMarbleAndGranite.com

GENERATORS

Central Jersey Generators
(732) 865-4453
CentralJerseyGenerators.com

Power Solutions
(732) 356-7668
PowerSolutionsNJ.com

GRILLS

Pelican Swim & Ski
(908) 534-2534
PelicanPool.com

GUTTER
PROTECTION
Gutter Helmet
(888) 688-6679
HarryHelmet.com

HARDSCAPING
DESIGN

K & C Land Design
(908) 769-7283
KAndCLandDesign.com

Rock Bottom Landscaping
& Fencing

(732) 873-6780
RockBottomLandscaping.net

Ronni Hock Garden
& Landscape

(609) 844-0066
RonnisGarden.com

HouseMayazine.com



HEATING & AIR
CONDITIONING
Binsky Home
(732) 885-0700
BinskyHome.com

Carrano Air Contracting
(732) 329-3784
CarranoAir.com

Conway Comfort Heating
& Cooling

(609) 371-4822
ConwayComfortNJ.com

HOME ELEVATORS
Total Access

(800) 651-5666
TotalAccessCo.com

HOUSE LIFTING

Hale Built House Raising
(732) 202-6207
HaleBuiltHouseRaising.com

INTERIOR DESIGN
Zakson’s

(732) 477-8400
Zaksons.com

KITCHEN DESIGN
Beco Inc.

(800) 295-7123
Beco-Designs.com

Cranbury Design Center
(609) 448-5600
CranburyDesignCenter.com

Northeastern Building
Products & Kitchen
Design Center

(732) 521-0040
NortheasternSupply.com

LANDSCAPE DESIGN
K & C Land Design
(908) 769-7283
KAndCLandDesign.com

Rock Bottom Landscaping
& Fencing

(732) 873-6780
RockBottomLandscaping.net

LANDSCAPE LIGHTING
Creative Landscape Lighting
(908) 722-6866
DesignWithLights.com

Outdoor Lighting Perspectives
(732) 554-0778
CentralNJ.OutdoorLights.com

LIGHTING - INDOOR
The Lighting Genie
(908) 432-1884
LightingGenie.com

HouseMayazine.com

MUD JACKING/CONCRETE
LEVELING

Quality 1st Basement Systems
(866) 440-8073
QualitylstBasementSystems.com

MULCH/STONE/SAND
NJ Gravel & Sand

(732) 938-5252
NJGravelSand.com

OUTDOOR FURNITURE
Pelican Swim & Ski

(908) 534-2534
PelicanPool.com

Sequoia Out Back
(215) 918-3325
DeckSupplies.com

OUTDOOR KITCHENS
Deck Remodelers

(973) 729-2125
DeckRemodelers.com

Legends Home Improvements
(732) 783-4454
LegendsBuilt.com

My Deck
(908) 713-1000
MyDeck.com

NATURAL STONEWORK
Pugliese Pools

(800) 428-7946
PugliesePools.com

OUTDOOR STRUCTURES/
PATIO COVERS/
PERGOLAS/GAZEBOS
Deck Remodelers

(973) 729-2125
DeckRemodelers.com

Legends Home Improvements
(732) 783-4454
LegendsBuilt.com

My Deck
(908) 713-1000
MyDeck.com

PAVERS/RETAINING
WALLS

Nyce Crete and Landis
Block & Concrete

(215) 723-5506
LandisBC.com

NJ Gravel & Sand
(732) 938-5252
NJGravelSand.com

PEST CONTROL
Viking Pest Control
(848) 251-0751
VikingPest.com

POOL DESIGN/
INSTALLATION

Blue Haven Pools & Spas
by Calvitti

(800)219-2141
BlueHaven.com

Stardust Pools
(732) 691-4038
Stardust-Pools.com

Swim-Mor Pools & Spas
(800) 794-6667
SwimMor.com

POOLS - FIBERGLASS
Pool Designs Inc.

(609) 324-9900
PoolDesignsinc.com

POOL RENOVATION
& REPAIR

Nicholas Pools

(732) 505-0404
NicholasPools.com

POOL SERVICE
Stardust Pools
(732) 691-4038
Stardust-Pools.com

POOL SUPPLIES
Pelican Swim & Ski
(908) 534-2534
PelicanPool.com

REMODELER/BUILDER
Magnolia Home Remodeling
Group

(855) 624-6655
MagnoliaHomeRemodeling.com

ROOFING

American Home Remodeling
(833) 480-0755
AmericanHomeRemodeling.com

Global Home Improvement
(866) 735-1121
GlobalHomeinc.com

T,

Klaus Roofing Systems
(844) 932-2313
Q1RoofRepair.com

SHEDS & OUTDOOR
STRUCTURES

B & L Woodworking
(609) 924-4479
BLWoodwork.com

SHOWER DOORS
Glass Castle

(609) 531-0303

(908) 751-4481
GlassCastle.com

SIDING

Lawrenceville Home
Improvement Center
(609) 882-6709
LawrencevilleHomelmp.com

Magnolia Home Remodeling
Group

(855) 624-6655
MagnoliaHomeRemodeling.com

SOLAR ENERGY
All Season Solar
(888) 832-5050
AllSeasonSolar.net

Orbit Energy & Power
(800) 836-3987
OrbitEnergy.us

SPAS/HOT TUBS
Pelican Swim & Ski
(908) 534-2534
PelicanPool.com

Stardust Pools
(732) 691-4038
Stardust-Pools.com

TILE & GROUT CLEANING
Sir Grout

(732) 226-2088

(732) 800-7766

SirGrout.com

NOVEMBER/DECEMBER 2020

WATER FEATURES/
PONDS

K & C Land Design
(908) 769-7283
kandclanddesign.com

WINDOWS

& DOORS
Lawrenceville Home
Improvement Center
(609) 882-6709
LawrencevilleHomelmp.com

Northeastern Building
Products & Kitchen
Design Center

(732) 521-0040
NortheasternSupply.com

Renewal by Andersen
(888) 826-2451
RBAOfNJ.com

WINDOW
TINTING

SJ Window Tinting
(856) 840-0900
SJWindowTinting.com

WINDOW
TREATMENTS/
BLINDS/SHUTTERS
Lawrenceville Home
Improvement Center
(609) 882-6709
LawrencevilleHomelmp.com

Window Works
(973) 535-5860
Windowworks-JN.com

\WOOD MOLDING/
TRIMWORK

H.J. Opdyke Lumber Co. Inc.
(908) 996-2241

Opdyke.com

Home Trimwork

(215) 613-4100
HomeTrimwork.com

HOUSE & HOME 13



What keeps you motivated every day todo

BEST of HOUSE&HOME in: the work you do?

; ! ; ) é) \7@/ @ It extraordinarily satisfying to help customers with
. e . W./Zl Yon 2 o their essential services. When people have an issue
ﬁm% a /LQ'X}L/L;’% with their plumbing, heating and air conditioning,

_ they understandably want answers and solutions right

b away, From the moment we pick up the phone until

the technician leaves a home, we maintain a sense of

urgency and professionalism. We don't just solve

problems, we make sure our customers feel cared for

every step of the way. It5 often the little things that

matter, like patiently listening to customers and
explaining our work using non-technical language.

What do you find most rewarding about this
Industry?
We want people to feel safe and comfortable in their
homes. It that simple. Now more than ever, that
includes the quality of the air they breathe. Did you
know that indoor air is 2-5 times more polluted than
outdoor air? We offer all the latest ventilation, filtration,
purification and humidification products, which can
literally change peoples’ lives. We can reduce the oc-
currence of clds and the flu, alleviate allergy and
asthma symptoms, and kill viruses, bacteria, mold,
% Bl NSKY Binsky Home Service ;14 much more. Its incredibly rewarding to educate
j (732) 838-4150 people, help them make goad decisions, and improve
! wir Condisining, & s BinskyHome,com their lives.

BEST Df HOUSE&HOME in: How many years have you been in business or in this

- - : industry?
!Z)-!“f‘,f (F{zc f'(a’(’{/@zc fdaal %ﬂ"ﬁc St (,‘;P5 (f}}, teol e .{PJ/Q‘??Z‘:':: We sta:t'eil constructing outdoor living areas in the spring of 1975 and
we are about to enter our 45th year.
(‘9 ”‘?M/ /Jg’if‘* ‘4‘}/ (ﬁj © p,’” What makes you the best in your industry while separat-
ing you from your competitors?
Honesty and the desire to meet our customers needs and wishes in our
designs and construction. Qur experience in the construction trade
brings our customers confidence in our abilities.
How does it feel to be recognized among House & Home's
Best of Winners?
House & Home s experienced and enjoyed by the individual looking for
miuch more than a carpenter or builder. House & Home readers are
consumers who desire a more sophisticated design with matching
results. Being recognized by the readers of House & Home is an honorable
and rewarding acknowledgment.
What keeps you motivated every day to do the work
you do?
We have completed well over 3,000 projects since our
inception and some projects run smoother than others,
! But just about all projects end with a big smile, many
with a warm hug and all end with a firm handshake and
an appregiative thank you from our customer.

Legends Home Improvement, LLC
(732) 955-6321

LegendsBuilt.com
4 TR
Bilf Lecorchick Jr. NJHIC: 13VHO7609600

14 HOUSE & HOME NOVEMBER/DECEMBER 2020 HouseMagazine.com
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BEST Df HOUSE&HOME in: How many years have you been in business or in this

industry?
L%CL 7 d.'zt(,'r. se é,z \%’?{,’.’&ffﬂ- s d.'{?J Monroe & Kent Home started in 2017 as an e-commerce store and we

opened the first of three planned stores in 2019 in Marfton, N.J.
. . What makes you the best in your industry while
@ hﬂ/ ‘%”1752 Lat @ . separating y:uomlflmm yn::mmpetit:’:s?

The biggest differentiator compared to our industry peers in the local
area is that we are a family-owned and -operated company. Both
James and | are very hands on. Whether it is working the showroom,
going to client homes for design consultations or even delivering
customer orders—the proximity to our customers means that we
get to hear feedback and adjust our business fast to the needs of our
Customers.

This has been beneficial in refining the products we offer and
launching several initiatives including free delivery, free design services
and free extended warranties,

How does it feel to be recognized among House & Home's

, Best Winners?

Y The recognition is appreciated. Everything
that our team and James and | do is not
with the intention of getting accolades
and awards, it is driven by providing a
seamless and exceptional experience for
the customer, from order to delivery day.

Monroe & Kent
(856) 521-9100
MandKHome.com

BEST of HOUSESHOME in: What makes you the best in your industry while

separating you from your competitors?

’ i My personal approach and involvement in every project we
@M{r% V% M%/f/ﬂ? - (T do. It's very unlikely to find an owner/operator in this industry

of 32 years who is still working outin the field—most often

7 P they are in the office dispatching crews, etc. We also have
WW@ EJ’L m separate divisions; for example we have a mason/hrick crew
_’ . = e that does that kind of work every day for many years; we

have a fence crew, we have a plant crew and a lawn

cutting/maintenance crew. This ensures great experience
related to the specific work

How does it feel to be recognized among House

& Home's Best of winners?

It is very humbling to be recognized among the leaders in
our industry, as | have worked very hard over the years and |
am still learning every day. | do believe the best experience is
on the job site.

What keeps you motivated every day to do the
work that you do?

| really enjoy what | do—transforming an old deck to a
bright updated brick patio, or tearing down an old fence and
installing a new updated style or transforming that dull over-
grown garden into a colorful interesting focal point never
gets old. Contributing to the averall aesthetic of our environment
is very rewarding.

HouseMagazine.com NOVEMBER/DECEMBER 2020 HOUSE & HOME 15
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BEST Of HOUSE&HOME iﬂ: What makes you the best in your industry while

separating you from your competitors?
p § The short version is being family-owned and -operated with 51

%ﬁ/ @QJ 4 %%/ZZ‘ZQZ‘Z,& ..ﬂ/ years of specializing in building and renovating only gunite pook.
’ Our construction team is made up of our own in-house crews, and

e . by not having to sub out the work Swim-Mor is able to control not

: only the quality of the job but the people wha are at your home,

Swim-Mor's in-house service department supports our customers

and their pools by focusing on only our own pools’ warranty and
non-warranty work

How does it feel to be recognized among House

& Home's Best of Winners?

The Swim-Mor team puts in a lot of hard work and long days into
a grueling and demanding seasonal business with the goal of
building a gorgeous, high-quality pool that our customers love
and enjoy. It is extremely gratifying and heartwarming to know
that those goals are not only being accomplished but that we are
recognized among the best of the best for what we do.

What do you find most rewarding about this industry?

Through all of the work dealing with townships and inspections,

construction outside in the dirt and mud, with riny days, hot days,
514 Route 33, Unit 4 and even snowy days, meeting deadlines and holidays, at the end

; . : d when it s finished and you receive a picture back from a homeowner
;Eguﬁk; E::;E;n :li: é‘l i{:& Road EI;IEI]TZEJ n{gr;s: P weeks later of their family enjoying the pool together with a thank
(856) 2;}0-65?1 (609) 755-3046 SurieaMor.com you is what | find most rewarding about the pool industry.”

: What makes you the best in your industry while
We find a major difference between us and our competition s our
large selection of products all housed under ane roof. In this year’s
strenuous drcumstances it puts dients' minds at ease knowing
they are coming into one location for a private appointment. At
that private appointment everything down to the door handle is
sanitized with the latest recommended cleaning products. Being
able to offer homeowness lots of remodeling products under one
toofis such a bonus to our dients. You get to view your personalized
design, work directly with your designer in a dosed setting. All of
thisin a comfortable, safe environment.
How doesit feel to be recognized among House & Home's
Best of Winners?
We feel accomplished. Lou and | have worked so hard to create
unique processes for intemal and extemal needs. When our dients
recognize those efforts you gain a sense of accomplishment.
What do you find most rewarding about
this industry?
The most rewarding thing is areating a finished
product that is visually amazing and having the
knowdedge that
people will go
vealgn-t into that space
1637 Route 206 and enjoy a
Southampton, N.J. new beginning
(609) 268-5923 in their home
AmianoAndSon.com together
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SWIMm-moR

P OOLS S BPUAES

Swim-Mor Pools

& Spas is a family-
owned and -operated
business started in
1967 that proudly
carries on a tradition
of quality in our
products. We have
an experienced staff
that utilizes some of
the latest technology
to bring to you. Visit
or contact one of
our three convenient
locations for a
consultation about
building your ideal
pool.

Mt. Ephraim, N.J.

BEST of S H OWCAS E Northfield, N.J.

Millstone Twp., N.J.

Swim-Mor Pools S
& Spas

Put some tropical escape back into
your suburban sprawl. This perfect oasis
is no mirage but the ideal transforma-
tion of your yard to the spot where
everyone gathers to enjoy.

Give your old pool
a new look with
the latest features,
functions and
materials. Add
the hydrother-
apy spa that
you always
wanted or simply
replace the worn
plaster, tile and
coping, a full range
of options is avail-
able.

Stun your neigh-
bors and attain a
level of sophistica-
tion that you have
always dreamed of.
Your yard is now
ready for everything
from cocktail par-
ties to barbecues
and birthdays.

HouseMayazine.com
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Family Owned and Operated Since 1989

www.CountryLane Furniture.com » 717-867-5701 » 10 Nathan Lane, Annville
Rt 422 - 1 Mile West of Annville Square

Hours: Mon & Wed 9am-5pm - Tues, Thur & Fri 9am-8pm - Sat 9am-4pm - Closed Sunday  This Holiday Season Gather

Friendly Service, Solid Wood, Quality Upholstry, Genuine Value Ar ‘"égﬂ rft New Saﬁdbl}'lfood

_Folks Tell Us They Love Our Friendly Knowledgeable Service, Quality & Huge Variety
In Our 61,000 SF Store. Immediate Pick-up, Schedule Delivery or Order. :

450 Occasional Tables of all Sizes & Styles,
Christmas Shopping Ready for Pick-up, User Friendly Varnish
Made Easy. 100s of Won't Leave Water Stains.
Gift Items Throughout
The Store.

Over 100 Bookcases, Storage
h " & File Cabinets, 50 Desks from
e Variety Laptop & Sofa Servers ; | § ] Live Edge Stand-up to Executive

Jewe Armmres in Live Edge & Other Large Selection of Children’s & Student Desks, Large Variety Large Selection
Chests w/Locks ’ Solid Wood Options B urniture and Toys of Office Chairs of Curios

Our Solid Wood Furniture
is Locally Handcrafted. Built to =

Ll

—----ul| l“. 1]

'n o

75 Ha ﬁu ted ac _ Our Handcrafte 'I'ables are Built to Last.

Imm: iatee ick-u e C%oose Tab?flzrgrm ET'IHIT So?e Wy od -
Make Wonderful Famlly Memorles Around Your New Dining Table This Hollday Season

Come See For Yourself A Totally
* ifferent Furniture Store.
= njoy The Experience...

*30 OFL.

Any Purchase of $495 or more

Country Lane Furniture, LLC
y 717-867-5701
See 0 slands in Showrupm, Must present coupon. Excludes prior sales.
Many Sizes & Styles, User Friendly Not valid with any other offer. Expires 12/31/20.

Large Selection of Recliners, Sofa Sectionals,
Chairs, Sleeper Sofas, Rockers & Gliders,
Murphy Sofas & Beds. 100's of Fresh
Fabrics & Top Grain Leather




WNalk Tnto mour Clean, gape. waaae,
Eue,rﬂﬂnma in its P[m:e, F| nall Bl
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e Durable, time-tested, state of the art
Ty

Call Us Now &

SAVE#15% = ? G‘“‘%E.E N
to

e ——— GarageTek N CNJ.net

.

NJ HIL# Isw

. RELIABL
AFFORDA

* Beautifully Designed &
Installed Shower Enclosures

» Exercise / Ballet Mirrors

» Custom Fitted Mirrored Walls
» Elegant Glass Table Tops
= Call For FREE Estimate

« We Will Match Any ' B . =
Competitors Written Estimate | | \

' ALA mastle.cu
G Iass c aSt I e Neshanic Station

(908) 751-4481
Come see |

see us at either of our beautiful showrooms: .
843 Route 202 South, Neshanic Station, NJ 08853 Lawrenceville
1811 Princeton Avenue, Lawrenceville

e, NJ 08648  (609) 531-0303

HouseMayazine.com
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A finished basement can
enhance your living space and
add great value to your home.

BY PETER PROKO

ne could argue that the home improvement
industry has never been hotter than it has been
these past several months. With the pandem-
ic causing more and more folks to spend
increased amounts of time at home, interest in projects has
spiked significantly as working and schooling remotely have
become the norm for the foreseeable future. And as home-
owners look to transform their space into something better
suited for their current needs and desires, they are doing so
by prioritizing functionality and return on investment.

One of the best ways to address both is with a finished
basement.

Basements can often be seen as an afterthought. A place
to stow away holiday decorations, mementos from the past
or that dusty treadmill you swore would never collect dust.
But the truth is, a well-designed finished basement not only
offers more ways to enjoy yourself at home, it can also add
some serious property value. It’s a much cheaper alternative
than building an addition onto your home while also pro-
viding the personal benefit of the increased living space.

Dennis Gehman knows a thing or two about the matter,
having founded Gehman Design Remodeling in 1990 in the
basement office of his home. Since then, he’s helped count-
less homeowners realize a basement’s full potential by taking
advantage of the extra square footage in a variety of ways.

20 HOUSE & HOME NOVEMBER/DECEMBER 2020
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“People want a workout space, a play area for the children
or maybe an entertainment area with a large flat screen and sta-
dium seating,” says Gehman. “They want to make their house
feel like a resort ... like a place where they want to go.”

If finishing a basement is on your home improvement list, you
can expect to wait at least a few months before any work to be-
gin given the current demand for home remodeling. If a contrac-
tor isn’t booked up with jobs, you may question why that’s the
case. That’s why it’s important to do your homework before
moving forward with any project, let alone one of this magnitude.

As many homeowners readily know, finding the right contrac-
tor is a big piece of the puzzle.

“Check contractor references and verify that they are licensed
and registered with the state. And ask for an insurance certificate,”
Gehman advises.

“When looking into contractors, you want to know how
many years of experience they have. Better Business Bureau rat-
ings are always good indicators and, of course, referrals,” adds
Tom Meier, owner of Basement Living Systems.

Meier has more than 30 years of experience in the home

NOVEMBER/DECEMBER 2020 HOUSE & HOME 2 1
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remodeling industry and has
worked on more than 250
basements in the past 15
years alone. He says the
days of the grandiose bar ar-
eas or larger-than-life media
rooms have taken a back
seat to more practical needs
like home office areas and
space for children to play.

“I've done the media
rooms with projectors and
staged floors where it’s like
you are inside a theater,”
says Meier, “but right now,
people just want to finish the

space” so it can be better utilized during the pandemic.

One of the biggest concerns with a basement, finished or
unfinished, is moisture. That’s why a vital first step to making your
basement dreams become reality is to ensure that the space is prop-
erly waterproofed. If ignored, mold and water damage can lead to
repairs that could amount to triple the cost of the initial investment.
And even after the basement is finished, issues can arise and home-
owners need to pay close attention for any tell-tale signs of a fail-
ing foundation or crawl space.

“The easiest one is if there is visible water on the ground or walls.
Try to diagnose where the water is coming from. It may just be a
leaky pipe or washing machine. Other times it could be coming up
from the floors or through the walls since concrete is porous,” says

Jesse Cecola of Dry Guys Basement Systems. “Another
indicator that your below-ground space needs help is how
your home feels or smells, especially in your basement
or crawl space. Humidity and musty odors are signs that
your home is suffering from a mold problem; that can
affect the air quality of the entire house.”

Lately, a lot of homeowners have been trying to
“seal out” the water with waterproofing paint and
other similar products, which is problematic according
to Cecola.

“The truth is that you are fighting against mother na-
ture and she will always win. Fixes that try to directly stop
water are doomed to fail eventually. The best solution is
to always direct the water through a system and away
from the home. Extending downspouts are a great start
to this and there are a dozen other solutions and systems
that can help,” he says.

When it comes to creating the finished space,
Gehman says it’s important to take the necessary steps
to make your basement feel like an extension of the rest
of the home. “Don’t cheap out,” he says. “Spend the
money for finishes that look like they belong on the first floor.”

Meier agrees, saying he prefers to blend the two levels togeth-
er as seamlessly as possible. “I’ll use the same trim the homeown-
er has upstairs, the same door styles. ... ll carry that whole theme
downstairs.”

Adding a bathroom and adequate lighting along with proper
heating and cooling are further ways to make the lower level feel
less like a basement.

When it comes to choosing flooring, carpet provides a cer-
tain warmth and comfortability, but it can be a concern for any
space where moisture levels could be high. As an alternative, lux-
ury vinyl plank flooring has become quite popular. Available in
a variety of colors from rustic-looking grays to glossy mahogany,

Images courtesy of Egress Solutions
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Limited time offer!
5% Discount

coupon for any
project.
18 Months 0%
financing available.

And More!
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Home Trimwork

Making Your Home “A Model Home"”

609.206.8621

www.hometrimwork.com

FREE DESIGN Financing Available.
No Interest For 18 Months!
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Experts in Leather, Plastic & Vinyl Restoration
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CONVENIENT & FAST
As a MOBILE service, de
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service rigt
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ECO FRIENDLY

Feel good about SAVING our environment by refurbishing damaged furniture,
and other laather, plasti vinyl items rather than throwing out.

COST EFFECTIVE
[ , plastic
typically
MUCH more cost effective than
replacing.
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ROCK BOTTOM LANDSCAPING & FENCING

CUSTOMIZED LAWN CARE | OUTDOOR LIVING SPACES
FENCING | DRIVEWAYS
LANDSCAPE DESIGN | OUTDOOR KITCHENS
STONE WORK | RETAINING WALLS

oK BOTR, 732-873-6780
& n f" WWW.ROCKBOTTOMLANDSCAPING.NET
Ty, e &

amyg e O License #13VH04549200
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they say “vinyl is final” because
the flooring is waterproof and of-
ten carries a lifetime warranty.

Another big decision in the
basement finishing process is
what type of ceiling is best. A
drywall ceiling can make the
space look more uniform with
the rest of the house, but a sus-
pended ceiling can sometimes
offer better acoustics and provide
easy access to pipes and other
valves in case of emergency.

In addition to customizing
the space to your liking, you
have to also consider egress re-
quirements. In most cases, a
basement is required to have at
least two forms of egress, which
means that there are at least two
options for a person to safely
escape to the outside in case of
a fire or other emergency.

“What an egress system
does is, No. 1 it allows for a safe
escape if, God forbid, there’s a
fire. I believe somewhere around
90% of basement stairs exit
into a kitchen area. Typically,
when a house fire breaks out, it’s
going to happen in the kitchen.
Someone could potentially be
trapped in the basement with no
way out if those stairs are their
only way in and out of that
space,” says Trae Lamborne, of
Egress Solutions.

Though egress windows are
often added out of necessity,
there are other benefits besides
the added safety measure, like
allowing for more natural light
and ventilation. What’s more is
that a quality egress system
can also boost your resale val-
ue and in the current red-hot
real estate market, that can go
a long way.

“Your realtor can market
that space as livable space,”
Lamborne says. “Having livable
space versus just a finished
basement is going to be a huge

jump on the resale end.”

With so much to think
about, you’re going to want to
do plenty of advance planning.
Think about how or what
you want to use the space for
and what kind of amenities
you want for certain and
which ones would be nice to
add if your budget allows.

“There may be a difference
in the level of finishes and mon-
ey you invest in finishing a
basement depending on whether
this will be a play space for your
kids, a family space or a place
you’ll spend time with guests,”
says Gehman. “Invest a good
amount of time in designing and
planning your project. Depend-
ing on the size and scope of the
project and how quickly you
make decisions, design could
take a minimum of two months,
but it will go so much smoother
once construction starts in your

house.” H&EH

RESOURCES

Basement
Living Systems
Cherry Hill, N.J.
(856) 952-7901
WowBasements.com

Dry Guys Basement
Waterproofing &
Crawl Space Repair
Serving N.J. and Pa.
(866) 769-9533
DryGuys.com

Egress Solutions
Cinnaminson, N.J.
(856) 488-0347
EgressSolutionsNJ.com

Gehman Design
Remodeling
Harleysville, Pa.

(215) 513-0300
GehmanRemodeling.com
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Monroe &
Kent Home

Monroe & Kent Home,
t the phrase “Where Home
Happens” isn't just a

slogan, it drives their business. Helmed
by Richard Eib, group chief executive,
and James Eib, president, Monroe & Kent
Home facilitates any aspect of a home
design project, from furniture, lighting,
decor and wallpaper, to flooring, window
treatments, custom cabinetry and more.
As people plan improvements, it's often
based on what stores to visit. At Monroe &
Kent, it's a one-stop destination.

While 2020 may be nearing a close,
the need for design services is showing no
signs of slowing down. House & Home
spoke with Richard Eib about how
homeowners can capitalize on the current
real estate market and how their personal,
no-pressure approach yields the best
results for customers.

There’s a red-hot real estate market right
now and people want to maximize the value
of their home’s appeal. How can having the
proper furnishings complete the look and
help customers increase the appeal of their
home?
How you present your home will drive
the speed of the sale and achieve the sale
price that you want. In the same way that
you may dress conservatively for a job in-
terview, you want to ensure your home is
depersonalized and furnished in a neutral
style that allows prospective buyers to see
the potential of themselves living there.
Our design team recommends removing
bold or dark paint colors or dated wallpaper
and to open a space by using a neutral wall
color. Take down family photos, religious

HouseMagazine.com
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artifacts and other

items that are personal to

you. Declutter the space—less is more

when it comes to decorative accents. Re-

move bulky or extremely dark colored

furniture so that it shows off the size of a

room. Monroe & Kent Home offers full-

service staging to assist sellers looking to
get top dollar for their home.

How do you marry your design services with
the practical needs of a homeowner to help
transform their living space?
A lot of us have a hard time visualizing how
things can look. We might see a paint color
we love, but we have an issue understanding
what every wall in that color will look like.
A sectional may look gorgeous in the show-
room, but how is it going to look in my
home? Our complimentary design services
are offered to help alleviate these hurdles.
Our design team works with a customer
to understand what they want to do and
what they want to achieve at the end of
the process. From this, we can leverage
tools such as 3D floor plans, design decks
or mood boards to assist in bringing a cus-
tomer’s vision to life in a way that helps
them feel confident to move forward with
a project.
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Richard Eib, group chief executive

What have been some of the more popular
requests and trends during the pandemic?
Home offices! Remote working has had a
massive impact on how people live in their
homes and for families with children, creating
a defined space for home schooling has be-
come important. We have been working
with clients to transform spare bedrooms, a
nook in their basement or a formal living
room into a functional work or study space.

How does your personalized approach to
working with customers help set you apart
from the competition, especially big box
stores where the same attention to detail is
often overlooked?

First and foremost, unlike a lot of our com-
petition, we are not selling our own house
brand. This enables us to draw from a pool
of more than 200 different brands where
we can be objective about price point, quality
and durability of the product.

As a family-owned firm, we don’t place
downward pressure on our stores to meet
sales goals, which means that the customer
experience is more relaxed, less pushy, but
more importantly, the process of working
with us is driven by making sure our cus-
tomers purchase the right pieces for how

they live in their home. H&H

Monroe & Kent Home

NOVEMBER/DECEMBER 2020

Marlton, N.J. | (856) 521-9100 | MAndKHome.com
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bust demand for home improvement projects

during the COVID-19 pandemic, since
most of us are spending more time than ever in
our houses and lamenting their imperfections.
Chances are you’ve wandered around your de-
velopment and noticed a brand-new pool or
outdoor living space being constructed in your
neighbor’s yard, or perhaps you were invited
into a friend’s home to check out the newly re-
modeled kitchen.

Full-scale renovations such as these usually
garner the most attention, and deservedly so,
for there is no denying the impact they can
have. But a major job may not be in the budget
for every homeowner, or even on their wish list
in the first place. The good news is that there
are many subtle, cost-effective ways to spruce
up a home as we approach the winter season,
and they can go a long way in freshening up a
certain room or the house’s overall décor.

By now you have surely heard about the ro-
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“You don’t have to redo your whole room
or do a whole renovation project,” says Natalie
Weeks Rossitto, owner of M.C. Weeks, Inc.
Window Fashions. “I imagine it must be difficult
for a lot of families to do something like that.
Because of the pandemic, people dont have
that extra money to spend if they’re worried
about their income.

“However, if people have money set aside
for vacations they’re not taking, or even if they
normally travel for work and they’re not doing
that now, there are things they can spend their
money on to make their home more enjoyable
and more luxurious. We've always promoted
increasing the quality of life for our customers
and increasing the happiness in their home. It’s
not just about money; it’s about being comfortable,
being happy and appreciating what you have.
Those little changes are always a good idea.”

House ¢& Home spoke to several local pro-
fessionals to learn more about which areas of the

NOVEMBER/DECEMBER 2020

If a major renovation is not feasible, there are
alternatives to SPRUCING UP YOUR HOME that
are less costly and still have a profound impact.

home can be updated in small, affordable ways.

WINDOW TREATMENTS
Although window treatments are sometimes an
afterthought, they can have a significant impact
not just as a decorative element but also in terms
of energy efficiency, privacy and light control.
“There are so many problems that window
treatments solve, but one of the things that’s
really neat is you can change the feel of your
home without doing a whole lot of change to
your home,” says Laura Hawley, owner of Am-
biance Design. “It’s kind of like a new paint
color in your house without changing the fur-
nishings or the layout or anything that would
require a lot of expense. It makes a big impact
on the comfort and ambiance of the room.”
Hawley’s company has been extremely busy
during the pandemic as homeowners have had
extra time to scrutinize their spaces and look
for ways to update their interiors. But she is

HouseMayazine.com
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also getting additional requests for
the practical uses of window treat-
ments with many people working
from home and their children learn-
ing remotely.

“We’re now in this virtual
world where people are being seen
by other people on Zoom calls, so
we’ve been asked to put in window
treatments that will help reduce
the glare so they don’t look like
white ghosts,” she says. “Most re-
cently, a couple of clients have
said to me, in this new environment
they must get good sleep for their
mental health, so they need the
light control that window treat-
ments can provide.”

Ambiance Design and M.C.
Weeks both specialize in products
from Hunter Douglas, one of the
premier brands when it comes to
shades, blinds and draperies.

“Hunter Douglas, being the
leader in the industry, literally
comes out with completely new
products every few years,” Weeks
Rossitto says. “We promote those
products and people really love
them. We have some that are tra-
ditional, like wood blinds, and
we’re still doing a lot of those in
people’s homes. New products in-
clude Pirouettes, Sonnettes and
Solera [shades]. Those are all fab-
ric-based products and some of
them incorporate sheers into them,
so you have a nice, soft look and a
flat front that is maintenance free.”

Both Weeks Rossitto and Haw-
ley have high praise for Hunter
Douglas’ attention to safety, which
especially comes into play with
children home more than before.
The advances in technology and
availability of remote-controlled
shades and blinds have played a
big part in this area.

“Hunter Douglas leads the
charge when it comes to child and
pet safety because they’re really
serious about it,” Hawley says.
“They take the standard that is
proposed by Washington, D.C.,
and then they do even better. As a
matter of fact, they’ve eliminated
certain systems completely from
their line and offer a cordless option
in every product category now.”

Weeks Rossitto points to two
other trends to be aware of when
considering window treatments.

HouseMayazine.com

“We’ve still been doing a lot
of draperies and curtains, but
they’re not the real elaborate, dra-
matic, heavy draperies like we saw
many years ago,” she says. “It’s
just a simple panel on either side
of the window to add a pop of
color and softness. They go to the
floor but don’t drag on the floor,
so they’re easy to clean.

“We've also done cornices along
the top of the window. There are
different types of cornices. A wood-
en cornice would be like a really
nice, large piece of molding, and
we have those. We also have the
fabric upholstered cornices. ...
That’s the kind of product you
never have to mess with. It’s simple
and once it’s up, it’s beautiful. You
can do some throw pillows and a
cornice, and it looks like you have
a whole new room if you coordinate
the colors in them.”

PAINTING AND WALLPAPER

Just like window treatments, paint-
ing a room is a great way for a
homeowner to show off his or her
personality and create a fresh look
without breaking the bank.

“There has been a significant
rise in home improvement projects
industry-wide due to people being
forced to stay home,” says Greg
Parkhill, owner of Brush Masters
XP. “Since people cannot travel,
dine out or shop as usual, these
funds are being spent improving
people’s homes.

“Painting is by far the most
affordable way to transform your
home. Compared to other projects
like a bath or kitchen renovation,
you can spend a fraction of that
cost painting while covering your
whole home versus just focusing
on one area. A fresh coat of paint
increases value and curb appeal.”

Val Traore, owner of Fresh
Coat Painters of Burlington-Cam-
den, says many homeowners are
seeking a kitchen or bath remodel,
but that doesn’t always require a
gut job.

“Painting is the least expensive
way to spruce up your home but
give you that really spectacular
finish,” she says. “For example,
instead of getting all new cabinets
or getting them refaced—which
can run you anywhere from

Looking for a free
estimate from a local
home improvement pro?

visit
housemagazine.com!

Free Estimate
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$12,000 to $21,000—you can ac-
tually paint your cabinets and give
your kitchen or bathroom a brand-
new look for a fraction of the cost.
Anything you do in your kitchen
or bath, you’re talking about a
75% return on it, so it’s a great up-
grade that really adds to your home
value.”

Parkhill is getting a lot of requests
for two other sections of the home.
“Going into the holidays everyone
is focused on their grand entrance
ways and dining rooms,” he says.
“These areas are spaces family and
friends will be passing through the
most as gatherings take place.”

Although exterior paint jobs
are now on hold with the colder
weather arriving, Parkhill says winter
is a good time to plan the project
and get on the schedule for the
spring, and his company even offers
discounts at this time. Traore simi-
larly offers a curb appeal special
for exterior projects. “Just painting
your shutters, your front door and

doing a powerwash on the house,
the walkway and the driveway can
make your home look brand-new,”
she says.

In addition to painting, wallpa-
per—also known as wall cover-
ings—has made a major comeback
in recent years. Unlike the dated,
flowery styles of the past, today’s
wallpaper has a modern look and
is often used as an accent wall.

“Just getting the right colors on
the walls can totally change the
space, and it’s amazing what wall-
paper can do too,” says Jere Bradwell
of J Bradwells Home Kitchen &
Design. “We’re selling a lot of grass
cloth [wallpaper], which is a product
with a lot of texture. It gives you a

wow effect, but you don’t really
have a pattern or multiple colors. I
would say it’s used a lot as an
accent wall and even behind a book-
case, above a chair rail in a dining
room or in a powder room where
you want to give a wow factor.”

“There is nothing more fun
than to walk into a powder room
and see a fabulous wall covering
on it,” Hawley agrees.

FURNITURE AND BEDDING

Another way to update a space is
with one or more new furniture
pieces, from couches and sectionals
to foyer tables and wardrobes. The
only downside, according to Brad-
well, is that the furniture industry

is overwhelmed with requests at
the moment and it will take some
time for delivery.

He adds that another popular
trend is the reupholstering of older
furniture pieces, usually a favorite
chair or a family heirloom. “We
have thousands of fabrics to choose
from, which makes it kind of easy
because everything happens in one
place. It seems like people have
pieces they love or maybe it was
something from their mother or fa-
ther and they don’t want to lose it.
... When it comes to reupholstering,
it doesn’t make sense if it’s not
something that means something
to you. But if it does have meaning
or it’s a style or look that you really
love and might not find again, then
it’s worth doing.”

Weeks Rossitto sees the benefits
to minor changes like reupholstering
as well. “Just one or two pieces can
spruce things up,” she says. “Or
you can replace an area rug with
something a little more modern or
updated, a little cleaner. Those little
changes really do make a difference.
When we start to have people over
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again—which we hope will be OK
for the holidays—they will notice
these things.”

Hawley adds that the changes
don’t have to be for guests, either.
New bedding in traditional or con-
temporary styles, along with fresh
linens and pillows can go a long way.
“It’s a nice update and it’s not as ex-
pensive as people think it is,” she
says. “It’s also [customized] to your
taste; people are only going to change
that about every seven years, so they
might as well get something they like.
The biggest trend in that industry
right now is a washable velvet. It’s
beautiful and easy to care for.”

COLORS AND OTHER TRENDS
Speaking of bedrooms, Traore has
helped several clients recreate the
experience from their favorite va-
cation spots.

“We’ve done a lot of fantasy
rooms,” she says. “That’s where people
have gone to a beautiful hotel, maybe
in Bali or Thailand or something, and
they loved the colors of the room and
everything about it, so they want to
replicate that room as much as possible.

So they ask for those colors and
different accessories to give them that
hotel feel.”

Homeowners are extending that
to the rest of the house by choosing
vibrant colors. “People are going
with different shades of white,” she
says. “They want to get out of
those dull, dark colors and liven
things up. We like to call it the
post-pandemic look—something to
lift your spirits and brighten up
your [space].”

Bradwell has seen an emphasis
on tropical themes, and one color
stands out no matter what the style.
“Without a doubt, the big color in
the world right now is blue,” he
says. “It’s all shades of blue, from
royal blue to aqua colors. I see it in
all different types of things, from
wallpaper to fabrics. People are
after something light, airy and fresh.”

Parkhill says colors to keep an
eye on are urbane bronze from
Sherwin Williams and Aegean teal
from Benjamin Moore, and adds
that crown molding or shadow
boxes are a nice finishing touch to
aroom. And Bradwell predicts that

holiday decorations will be even
more popular than ever this year
as people look to extend the season
and bring some much-needed en-
joyment to their lives.

Whichever ways homeowners
choose to update their spaces, relying
on local, family-owned businesses
ensures a personal experience. These
companies are also going above
and beyond with safety in their
showrooms or virtual consultations
when needed.

“We’ve always supported small,
local businesses and family-owned,
mom-and-pop shops, and it’s so
important to us at this time that
people are supporting us, because
we’re the ones who really need it,”
Weeks Rossitto says. “Just like the
restaurant business, it would be
such a shame to see these smaller
businesses not make it. We’re really
happy that our customers are sup-
porting us, that they want these
products and they’re putting their
trust in us. We’re doing everything
we can to keep our customers and
staff safe, and with a little luck that
will continue.” H&H

RESOURCES

Blue Bell, Pa.
(267) 898-0200
ADWindowTreatments.com
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