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W ith the weather getting warmer
and vaccines making many

more comfortable with gatherings,
thoughts are naturally turning to out-
door living spaces. 

Some are planning to host enough summer bar-
becues to make up for last year’s lost time while
others want to create an idyllic outdoor living
space. Some have responded to more than a year at
home zeroing in on what to change inside and out,
while others are making their backyards cozier,
more inviting retreats. 

No matter what, experts agree that the pandemic
is driving decisions about outdoor spaces this year.
The variables come from how that manifests itself
per homeowners’ tastes, feelings, income or savings,
family situations and more. 

Whether you’re just updating your patio’s color
scheme or finally decided it’s time for that backyard
revamp you’ve been toying with for years, experts
are here to help create your outdoor eden. 

Be Aware of Shortages
Before you begin, whether you’re buying, building
or breaking ground, know that you may encounter
the material shortages plaguing property owners
and municipalities alike throughout the pandemic.
Even if one supplier has ample in-house supply,
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With temperatures and 
vaccination rates rising, 
residents are looking to 

create deeply personalized

right in their own backyards.

entertainment spaces 
and luxurious retreats
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The pandemic has
had a huge effect on
the creation of idyllic,
multifunctional
backyard escapes.”
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special orders and third-party partners might
create delays. 

John Keller, whose Sequoia Out Back
offers a range of customized outdoor options
from deck construction to railing to hard-
scaping design to furniture, has the advantage
of seeing trends from an array of angles.
Getting ahead of shortages helped Sequoia’s
Hatfield, Pennsylvania, location and show-
room stay well stocked, but customers should
be aware that any seemingly infinite demand
eventually has an impact. And the past few
months have been filled with projects. 

Keller advises homeowners that “time is
of the essence” if they’re looking to complete
projects in 2021. 

“We specialize in the outdoor living area
as a whole and the challenge has been getting
those products,” he says. “We currently have
a lot of inventory because of our place in the
market, but the demand is so high that it
could run out.”

Those who want a project completed
within a certain time frame might have to
rely on what’s in stock now rather than a
special order that would delay a summer
project potentially until the fall. 

“People have been taking what we have
because the lead times for special orders
have been so long,” he says.  

The Comfort of the Indoors Outside
More than one unified trend, people are
looking for ways to extend their indoor
living space outdoors.

“One of the new things people are really
focusing on is comfort, especially since tech-
nology has made outdoor furniture and es-
pecially cushions more comfortable,” says

Bobby Huber of Oskar Huber Furniture &
Design. “Some outdoor furniture used to
look pretty but it wasn’t always the most

comfortable: Now, they can
get the best of both worlds.
People want a more luxurious
experience, like creating a
second living room or dining
room, but outside.”

Huber, representing the
fourth generation of the Oskar
Huber family, jokes that he’s
been in the industry his entire
life. But it’s given him per-
spective on how industry
trends are influenced by out-
side factors. 

Huber and Keller agree
that the pandemic has a huge
effect on the creation of idyllic,
multifunctional backyard es-
capes while keeping in mind
that not everyone is comfort-
able with indoor gatherings
yet. And you need a solid
foundation for an outdoor
enclave, though, which is
where many projects start.

“We’re seeing a ton of

decking projects because of how COVID
has affected outdoor living,” Keller affirms.
“We have a lot of different products from a
lot of different manufactures for a lot of dif-
ferent budgets because it all comes down to
what each customer wants.” 

Huber also sees that current outdoor de-
sign as driven largely by individual tastes. 

“It’s an outdoor living space with lighting,
area rugs for the outdoors, outside pillows,
you can really add all the ‘jewelry’ and nice
accents you want,” he says.

Durable Doesn’t Mean Drab
Gone are the days of uninspired outdoor ac-
cessories that don’t look like much but can
withstand the elements or are more ornamental
than functional. Durable furniture, building
materials and decorations have benefited
from modern materials, aesthetics and ex-
pectations giving sturdy items a much-needed
makeover. 

Since some outdoor overhauls aren’t on
a permanent residence but rather a second
property, it’s important to consider how ex-
treme weather or salty sea air can affect the
looks and lifespan of outdoor furniture, fix-
tures and features.

There are different grades for outdoor

YOUR GREAT OUTDOORS
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offerings, so it’s important to
ask about and really understand
what you’re purchasing as you
consider up-front price and ex-
pected longevity.

Two materials Huber highly
praises are the recycled poly-
wood as well as the “marine-
grade polymer” and coated alu-
minum frames of a line called
Telescope, especially for those
outfitting their Shore houses for
year-round outdoor furniture.
He also says teak is a “really
beautiful option that’s been
around for ages,” but it does re-
quire some maintenance—unless
a gradually graying patina is
what you want, and plenty do. 

Your Dream, Expert Guidance
Huber says experts will visit a
customer’s home for a compli-
mentary on-site consultation
and in-person assessment, of-
fering as much or as little input
as the client wants.

“One of the things our de-
signers do is ask the right ques-
tions to try and figure out how
the customer will be using the
space: How do they want to
live outside, are they going to
be doing a lot of dining, do
they want a big outdoor kitchen,
do they need outdoor seating,”
Huber explains. “We let them
be in the driver’s seat but we’ll
assist in any way we can. You
want to get a vibe from them,
and then show them the different
things they might like.”

Expert advice also helps en-
sure a homeowner completely
understands the product they’re
incorporating into their back-
yard space, as well as how to
work with their budget. Having
a professional eye on a living
space also minimizes the possi-

bility of ill-fitting purchases, ei-
ther physically or aesthetically. 

“If you buy something and
it’s not right, that’s kind of an
expensive mistake,” Huber says.
“A lot of times, people—myself
included—have difficulty de-
signing a room for things like
the layout, the spacing, the
traffic flow and pattern.”

People may have an idea
but not a complete vision of
what they want, and Keller says
both professional guidance and
visiting showrooms to interact
with products firsthand can
help ensure these big decisions
don’t become bigger mistakes. 

“People don’t necessarily
know exactly what they want
until they come into our 40,000-
square-foot showroom, which
is why the showroom is such a
big benefit. You can see the
building materials and the fur-
niture itself,” says Keller. “We
know our products, and we
can help people make the best
decision for their needs.” 

HOUSE & HOME APRIL/MAY 202114

Oskar Huber 
Furniture & Design
Southampton, Pa
(215) 355-4800 
Ship Bottom, N.J.
(609) 494-8127
OskarHuber.com

Sequoia Out Back
Hatfield, Pa.
(866) 650-DECK
DeckSupplies.com
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“When we were young that was when our
dad was really putting in a lot of time and estab-
lishing the reputation of the company,” Kendall
Alexander says. “When my brother got to the
appropriate age he started helping out and even-
tually we both started working for him. We saw
the hard work and determination he had and
tried to emulate that.”

With a full team of experienced profes-
sionals who are licensed, bonded and certified,
Alexander Plumbing, Heating & Air Condi-
tioning can handle a wide range of jobs for res-
idential, commercial and industrial customers
all over Central Jersey and at the Shore. They
offer 24/7 emergency service as well, so home-
owners and their commercial customers can rest
assured knowing their urgent matters will be
addressed in a timely manner.

The friendly technicians treat every house
they walk into as if it were their own, intent on
respecting both the residents and the spaces in
which they are working. Customers are kept
informed throughout the process and their sat-
isfaction is the priority from start to finish.

“A lot of our customers feel at ease because
they know they can trust us,” Kendall Alexander
says. “We’re not the type of business that
wants top dollar; we’re doing it for the benefit
of our customers. If my father is looking at a
water heater, for example, he might say, ‘Hon-
estly, it has about two years left. You don’t need
to spend the money on a new one right now, and
I wouldn’t if I were you.’ If it doesn’t make sense
to replace it, we’re not going to push it on you.

People really appreciate that.”
From water leaks to pipe issues, Alexander’s

plumbing services run the full gamut and also
include fixtures, faucet and toilet repair, water
main repair and replacement, water heaters,
garbage disposals and much more.

The company also strives to have customers
feeling comfortable in their own homes and pro-
vides service, installation and replacement for
every type of HVAC system from all of the
major manufacturers, whether it’s a central air
conditioning unit or a heating system like a gas
furnace or boiler. Technicians will help deter-
mine the best course of action depending on the
age of the equipment, existing warranties and
projected lifespan.

“We service all of the major brands and we’re
really not limited in any way,” Kendall Alexander
says. “We specialize in Navien tankless water
heaters. That’s a big thing that a lot of people
come to us for. You have to take certified classes
to be able to work on that type of equipment and
we’re one of the very few companies in this area
that are certified to do so. We take pride in that.
We also service Bradford White water heaters and
all of the other leading companies.”

With technology continuing to have a sig-
nificant impact on the industry in regard to
smart thermostats, eco-friendly heating and
cooling systems and energy efficiency, the
team at Alexander strives to stay on top of the
latest trends and equipment.

“That’s definitely something our company
is keeping up on,” she says. “That’s where 

everything is heading and the manufacturers are
continuously making technological advance-
ments. We’re following in those footsteps and
encouraging people to save money on their
utility bill and take advantage of all of the other
great options available.”

Now is the ideal time to get an air condi-
tioning unit serviced with the scorching days
of summer fast approaching. Whether home-
owners are calling for preventative maintenance
along those lines or an emergency situation, they
know they are getting a contractor they can rely
on at Alexander Plumbing, Heating & Air 
Conditioning.

“When I see a family company I feel at ease
because I know the kind of people it takes to
be in a company like this,” Kendall Alexander
says. “I know all of the hard work that goes on
behind the scenes. I think customers appreciate
that and many seek to work with a family com-
pany like ours. Unlike the big companies, we
always have their best interests in mind.
They’re getting three family members who care
about them.”

Alexander Plumbing, 
Heating & Air Conditioning

SERVICING ALL OF CENTRAL JERSEY 
INCLUDING THE JERSEY SHORE

(609) 438-2665 (GET-COOL)
AlexanderPlumbingHeatingAndCooling.com

profile

From Their Family toYours

Alexander Plumbing,
Heating & Air Conditioning
provides the highest-quality
services while stressing
honesty and fairness.

by Matt Cosentino

For many of us, so much of what we become in life we owe to our parents’ influ-
ence. It is no wonder, then, that Spencer and Kendall Alexander have turned out
to value a strong work ethic, honesty and integrity. After all, during their formative

years those were the traits they were seeing every day from their father Ken, the founder of Alexander
Plumbing, Heating & Air Conditioning.

Over 30 years later, Ken continues to own and operate the company and is proud to have
his children working side by side with him. His son Spencer, a member of both the state and national
associations for plumbing, heating and cooling contractors, serves as vice president, while his
daughter Kendall is the marketing director and assists with scheduling jobs.
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IS THERE ENOUGH 
EMPHASIS PUT 
ON PLANNING LAND-
SCAPING PROJECTS?
Homeowners tend to rush
to get their landscaping
done when they move
into a new home. They
don’t spend the same
amount of due diligence
on researching landscap-

ers as they would a remodeler who does
interior projects. This can be a big mistake.
Your home is generally the largest investment
that you will make. The New Jersey Land-
scaping Contractors Association says a well-
planned and professional landscape can increase
the value of a home by as much as 15 to
20%, and that neglected or lack of landscaping
can decrease the value of a home by as much
as 15 to 20%. 

WHAT QUESTIONS SHOULD A HOMEOWNER
CONSIDER FOR THEIR YARD?
There are four very important questions to
note:

1. Does the plant design in front of your
home hide your home? A plant design
in front of the house should not cover
the nice features of your home and this
is a common mistake we see with land-
scapes where trees and bushes are over-
grown and covering the front of the
house. This gives the appearance of an
unkempt and neglected property and
can really discourage a potential home-
buyer, not to mention you cannot 
appreciate the house.

2. Does the style of your landscape comple-
ment the style of your home? This question
is more for the professional and if they
have experience in designing or architectural
landscaping, they will certainly have sug-
gestions related to the style of your home.

3. Do you have enough plant
material and softscape com-
pared to the amount of
hardscaping? This is an-
other question for a pro-
fessional. Brick, retaining
walls and other hardscaping
features have become very
popular and it is very im-
portant not to overwhelm
a space or the front of 
your house with too much 
hardscaping because it can 
be very stark and cold.
Softening these areas with 
plant material and other
softscapes is essential to a
well-balanced landscape.

4. Is your landscaping main-
tenance friendly? Ask your-
self what your property
will look like in 10 years.
If you have intentions of
trying to manage it yourself,
be sure to inform your
landscaper before designing
as there are many plants
and products that would
require less maintenance,
but if you will have a pro-
fessional maintain it you

should have an understanding of the
expense the design may create. Here at
Rock Bottom Landscaping we offer a
complete service from design, installation
and a full maintenance plan. 

WHAT STEPS SHOULD A HOMEOWNER TAKE
TO BEGIN THIS PROCESS?
Most landscape contractors offer one free con-
sultation so if you are considering new plants
or design work I would recommend contacting
a professional. We do offer a computer imaging
service as well which has been very helpful
with our residential customers. This takes the
guesswork out of the job and the customer
can see a real-life photo of what specific plants
will look like in front of their home or around
the pool, etc.  

HouseMagazine.com

asktheexpert

FOR MORE THAN 30 YEARS, CHRIS DEMATO HAS BEEN THE OWNER AND OPERATOR OF
ROCK BOTTOM LANDSCAPING & FENCING. DeMato’s education and background
combine the agricultural sciences and construction management fields, giving him unique

insight and experience for a company that creates custom landscape and hardscape designs.
After a red-hot year in the real estate market, a lot of people may find themselves in a new

home, or preparing to capitalize on the sellers’ market by listing their home. Landscaping can weigh
heavily on a home’s marketability, DeMato says, and for those settling into the home, it can provide
years of enjoyment—if done right. DeMato explains the importance of hiring a well-trained
landscape designer and what homeowners should consider along the way.

Rock Bottom Landscaping & Fencing
by Liz Hunter

19APRIL/MAY 2021 HOUSE & HOME

Chris DeMato, 
owner/operator

➺Expertise: LANDSCAPE DESIGN & INSTALLATION

Belle Mead, N.J.
(732) 873-6780

RockBottomLandscaping.net

?

H&H_AskTheExpert_Rock_Bottom_0421_Layout 1  5/6/21  10:19 AM  Page 1

creo




 FP_H&H_Bleed_FullPage  4/13/21  2:07 PM  Page 1



APRIL/MAY 2021 HOUSE & HOME 21HouseMagazine.com

FAMILY IN BUSINESS Expert Spotlight:

When did you launch the NJ component of
this business?  
We purchased the NJ location in 2018.

What made you want to start or be part of
this business?   
We have had home service companies at
our home in the past and have never
really been wowed. We had a background
in the home industry and wanted to
provide higher-end service to prevent

others from experiencing the same frus-
tration that we did. We fell in love with
the product and wanted to be able to pro-
vide an outstanding experience to the
community. 

What makes your family business unique?  
We are both fully involved in the company
and are hands on, day to day. We love fully
immersing ourselves in each customers’ vision
and making it come alive on the floor.  

What are some challenges you’ve faced 
working with family members? 
We are a husband and wife team and
realize that when making changes to a
home there are different tastes. We un-
derstand that and make sure that everybody
is pleased with the finished project.

What is your favorite thing to do together
as a family outside of work?   
We love to spend our days off with our
beautiful six-month-old daughter and our
two dogs. 

Garage Kings |  Kyle James, co-owner, (732) 649-1585, GarageKings.com

(732) 649-1585

GARAGE
KINGS

HH_FIB_GarageKings_0421_final.qxp_BestOf  5/6/21  5:29 PM  Page 1



 FP_H&H_Bleed_FullPage  3/19/21  10:25 AM  Page 1



 FP_H&H_Bleed_FullPage  11/17/20  4:27 PM  Page 1



EXTERIOR

HOUSE & HOME APRIL/MAY 202124 HouseMagazine.com

With outdoor entertaining upon us, homeowners
may want to consider updating or replacing their

damaged and worn-out hardscaping features.

TIME FOR
by Matt Cosentino

However, over the years these
surfaces withstand a great deal of
wear and tear not only from usage,
but the elements and changing of
the seasons. Now is an ideal time
to examine the hardscaping
around the home and determine if
repair work or even replacement

is necessary heading into the
warmer months. 

“Usually in the spring everyone
goes out to start unveiling their
yard and assessing what needs to
be done for the rebirth of summer,”
says Gwen Kunkel of New Castle
Artisan, which specializes in con-
crete resurfacing for outdoor
spaces. “They do landscaping,
mulching and cleanup, and then
they take a look at their concrete.
A lot of times after winter has
come through there has been addi-
tional damage or just a tired-
looking surface outside. We get
very busy because of that.”

Whether homeowners are
looking to begin a brand-new
hardscaping project or give a

makeover to an existing one, our
area is blessed with a plethora of
qualified professionals. House &
Home spoke to several of them to
learn more about the options and
important factors to consider.

SOLVING COMMON
PROBLEMS
In some cases it is obvious that
work must be done to a hard-
scaping feature, such as a side-
walk or walkway that has sunken
and created a tripping hazard. But
there are other more subtle signs
to look for as well.

“You would see some
cracking; that would be a
symptom of a sinking slab,” says
Margaret Mustin of BQ Base-

ments & Concrete. “You might see
some water pooling, or worse,
water going into the basement if
[the hardscaping is] up against
the house. If it’s a front stoop—we
do a lot of those—you can see
that the step is now too big, hence
another tripping hazard though
not as obvious as the sidewalk. Or
if it’s up against the house, you can
see the line starting to appear from
where the concrete is sinking.”

BQ Basements & Concrete
uses a system called PolyLevel to
address issues of sunken or uneven
concrete. Polyurethane foam is
inserted into a dime-sized hole
and turns from a liquid into a
solid, filling the void between the
eroded soil and the concrete slab,

Although restaurants and
bars are starting to operate
at full capacity, amusement
parks are reopening and
people will be longing to take
the vacations they missed
out on last year, there is no
question that outdoor living
spaces will continue to play a
crucial role in entertainment
for homeowners this summer.
From beautiful stone walkways
that greet guests at the front
of the house, to custom patios
that host barbecues and
parties, to pool decks that
often become the focal point 
of a backyard, the right
hardscaping feature can
enhance those get-togethers
and make an ordinary property
extraordinary.

NEW CASTLE ARTISAN
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stabilizing it and creating a flat,
even surface on top. According
to Mustin, the process can take
as little as 20 minutes in some
instances.

“It’s a permanent solution,
it’s clean and people just love it,”
she says. “There’s a 10-year
warranty, it’s environmentally
friendly and you can drive a
tractor trailer over it in 15 min-
utes. You also won’t have mis-
matched concrete from replacing
certain sections.”

People also appreciate this
solution because it won’t break
the bank, Mustin adds. “What
a lot of homeowners don’t know
is that they don’t have to replace
[the slab] if it’s in decent shape.
We can just come and pump
the foam, even it and fix the
problem, which is something
you can’t see. It’s happening
underneath due to erosion or
bad backfill.”

New Castle Artisan also
avoids replacement by using
polymer concrete densifier to
fix problems like cracking or
pitting. The densifier is designed
to absorb into the clean pores of
the cement and harden, Kunkel
explains, and if applied properly
it will not delaminate, peel or
flake. The resulting surface is not
only durable, but New Castle
creates an aesthetically pleasing
design—such as the always-
popular irregular stone pat-
tern—to camouflage the existing
cracks and add curb appeal.

“It’s basically turning the
repair into a remodel so you
end up with value out of it as
opposed to just fixing some-
thing,” Kunkel says. “If you
have a concrete driveway and
you have a crack, and then you
replace the concrete driveway
you really haven’t added any
value to the home. But if you are
able to fix that driveway and
give it an updated look, then the
money you are spending
becomes valuable as an asset
and upgrade to the property.”

Not only is polymer con-
crete densifier beneficial for
driveways and patios, but it can
also be used in the area around
a swimming pool.

“It’s an exceptional applica-
tion for pool decks for several
reasons, the first one being con-
crete around a pool is extremely
expensive to replace,” Kunkel
says. “It’s very labor-involved
bringing concrete into someone’s
backyard. Our process does not
damage the landscaping and
there are no fences to take down.
It’s done with handheld tools, so
there’s not a lot of rip-out and
mess-up.

“Finally, the application and
the way it’s colored and designed
allows for future reparability. So
if you have to get your skimmer
replaced or your ladder steps
replaced and they have to take
out a piece of the concrete, this
is something I can match up
should that need arise. As I
explain to people, it’s a repair
process that can always be spot
repaired.”

Yet another option is to use
an epoxy-based coating system
to prevent damage and extend
the life of sidewalks or patios.
Not only are these products

HouseMagazine.com
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durable and safe, they also can add
aesthetic value.

“We have seven different prod-
ucts [that can be helpful], depend-
ing on whether you just want the
finished concrete to look nice, you
have medium damage like small
chips or flakes, or you have major
damage like big cracks,” says
Jason Larsen of Epoxy Floor
Experts. “We pretty much have
solutions for everything.”

Larsen recommends a product
called FlexStone for pool decks for
a number of reasons, safety being
at the top of the list. “It’s a rubber
and stone mixture that goes on
about a half-inch thick,” he says.
“The advantage is it’s porous, so
when a kid gets out of the pool, the
water will seep down into the
rubber so it’s not sitting on the sur-
face. That way you don’t have
puddles everywhere, making it
slippery. It’s also slip resistant on
the top. But if you do happen to
fall, you’re falling on rubber rather
than falling on concrete.” 

FlexStone is also cool on the
feet—particularly in lighter colors—

and homeowners can include
designs, such as a dolphin or let-
tering.

Larsen suggests using a quartz
or flake coating for a patio that has
cracks rather than tearing it up and
starting over, especially since the
thawing and freezing common in
this area will continue to affect the
concrete. There are endless options
to choose from in terms of colors.

“If you’re going to spend the
money, you want to accent it and
make it look nice,” he says. “We
have so many choices that there are
no popular colors—it all comes
down to your personality. We
have a color for every personality,
that’s what I like to say. Some of
our customers call it ‘concrete
candy’ or ‘concrete jewelry.’”

STARTING FRESH
Steve McNamara of Custom
Patios also takes a lot of calls at this
time of year for people hoping he
can fix the problems with their
hardscaping feature. Obviously,
he does everything he can to help
them avoid the cost and hassle of

a complete rebuild.
“Some people just

can’t afford to put a
new patio in,” he says.
“Sometimes we’re able
to powerwash, remove
all the old sand and put
in a new polymer sand
and give them a little
uplift. But it’s really a
case-by-case basis
whether the patio is sal-
vageable or not. Quite
often it needs to be
redone completely.”

For those who
require a replacement,
and also clients who are finally
moving forward with their dream
project and installing a brand-
new hardscaping element, McNa-
mara undergoes a comprehensive
planning process before designing
and finally building the space.
Homeowners provide pictures for
inspiration and he discusses cost
along with the pros and cons of a
wet-laid application versus a dry-
laid application.

Many of the people McNa-

mara works with are drawn to the
natural stone look, with Pennsyl-
vania flagstone being the most
commonly used.

“That’s really popular,” he
says. “The benefits are, it’s a time-
less material for one—it never gets
outdated. Some pavers are prob-
ably more appropriate for certain
neighborhoods but for certain
homes the flagstone fits the bill. We
like to mix it up with brick and
other materials. People like the

EPOXY FLOOR EXPERTS
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natural cleft and the colors of it; you
get various shades of blue, gray,
some rust and lilac colors with it.
With some pavers, depending on
the company, some of the aggregate
starts to show through over time.
You don’t get anything like that on
the natural stone.”

However, there are also many
advantages to using pavers and
plenty of manufacturers from
which to choose. McNamara does
not push any particular company
on his customers, but simply pres-
ents the options and helps them
make the best decision for their
property and budget.

“There is a little bit more ver-
satility with the pavers,” he says.
“Obviously, you have different
shapes, sizes and a lot of different
colors, and I think that’s why a lot
of people go with it. It’s also a
little more affordable to install.

“The manufacturing tech-
niques have gotten better over the
years. They have larger-format
pavers now, which kind of mimic
the size and scale of natural stone.
But you’re never going to get the

real look of natural stone unless
you’re using it.”

Natural stone can also be used
on a pool deck, with travertine
being a trendy choice because it
remains cooler than flagstone or
pavers under the summer sun.

No matter which materials
the homeowners choose for their
project, McNamara is always
delighted to deliver an outdoor
space that will change the way
they entertain.

“When we take before-and-

after pictures, people can’t even
believe how it turns out,” he says.
“You have to have a particular
vision, I guess, and once you’ve
done it for so long you end up get-
ting pretty good at it when you
design them all day long. I do have
a design and architectural back-
ground so that helps. It’s really nice
to see people appreciate the work
when it’s all done. It transforms the
whole property, and if it’s designed
properly it can really increase the
value of the home.”
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RESOURCES

BQ Basements &
Concrete
Erdenheim, Pa.
(215) 989-4188
BQHouseAndHome.com

Custom Patios 
West Chester, Pa.
(484) 804-3818
CustomPatiosLLC.com

Epoxy Floor Experts
Servicing Pa.
(484) 824-0311
EpoxyFloorExperts.com

New Castle Artisan
Blackwood, N.J.
(856) 725-3333
NewCastleArtisan.com 

CUSTOM PATIOS
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Swim-Mor Pools
& Spas Spring

Swim-Mor Pools 
& Spas is a family- 

owned and -operated
business started in
1967 that proudly

carries on a tradition
of quality in our

products. We have
an experienced staff
that utilizes some of
the latest technology
to bring to you. Visit
or contact one of our

three convenient 
locations for a 

consultation about
building your 

ideal pool.

Renovations

NewPools

Stylish

Give your old pool a new look with the latest
features, functions and materials. Add the
hydrotherapy spa that you always wanted or
simply replace the worn plaster, tile and coping,
a full range of options is available.  

Put some tropical escape back into
your suburban sprawl. This perfect
oasis is no mirage but the ideal
transformation of your yard to the
spot where everyone gathers to enjoy.  
Stun your neighbors and attain a
level of sophistication that you have
always dreamed of. Your yard is
now ready for everything from
cocktail parties to barbecues 
and birthdays. 

SHOWCASE

Swim-Mor Pools & Spas 
Mount  Ephraim | (856) 456-3332

Northfield | (609) 645-7171
Millstone Twp. | (732) 446-2211

SwimMor.com
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Beco Kitchens and Baths of
Morrisville, Pennsylvania
is proud to be celebrating

65 years creating beautiful kitchens
and bathrooms for the Greater
Delaware Valley. Started in 1956
by Joe and Sis Bahelka—seven
years before the inception of the
National Kitchen & Bath Asso-
ciation (known as the NKBA),
which was founded in 1963—
Beco is still owned by the same
family. The current owner and
lead designer is Joe and Sis’ grand-
son, Tim Pesce, the third generation
to run the business. Pesce himself
has a long history of creating gor-
geous kitchens and baths, with
over 37 years at the helm of Beco.
It was under Pesce’s leadership
that Beco transformed from a dis-
tributorship to an all-inclusive de-
sign and build firm. With five mas-
ter carpenters with over 75 years’
experience at Beco itself, the quality
of these carpenters’ workmanship
allows clients to enjoy their dream
kitchens and baths for years. Pesce
is so sure of the quality of the
company’s carpentry that Beco has
a five-year warranty on its car-
pentry, a warranty that has been
in place for over 35 years.

The quality of Beco’s designs
and workmanship means that a
lot of clients are repeat customers.
They will come to Beco to have
their kitchen remodeled and then
have the team back for their
bathrooms or laundry area, or
have Beco remodel the bathrooms
and kitchens in their new home.
These repeat customers include
two brothers who, in the course
of 12 years, had Beco remodel
nine rooms in two states. One
brother saw the magnificent
kitchen his sibling had and wanted
one for himself, and then they
added bathrooms, laundry rooms
and custom walk-in closets to
the mix. It is not unusual for
Beco to have customers referred
to them. In fact the bulk of Beco’s

SHOWCASE

Over six decades of creating the homes of your dreams.
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Kitchens
and Baths

Beco
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clientele are referrals from happy
customers. Beco frequently will
work with neighbors and relatives
of past customers. 

Pesce comments, “Nothing
makes me prouder than having a
past client call up for a new
project and have them ask for
the designer and the carpenter
that they worked with 15 years
ago and be able to work with
them again. Or, as has happened
this past week, have the children
of past clients come to us for
their own homes.”

It is not just customers who
recognize Beco’s high-quality
work. Beco is a Houzz Influencer
and has multiple awards from
House & Home. It has also been
A+ rated by the Better Business
Bureau.

If you are in the market for a
new kitchen, bathroom or home
office, you owe it to yourself to
reach out to Beco to see why it is
one of the oldest family-owned
kitchen and bath businesses in
the country. Visit their website at
Beco-Designs.com and scroll
through their multiple galleries
filled with pictures of rooms
throughout the house in a variety
of styles created by the talented
team at Beco. Or visit their over
3,000-square-foot showroom lo-

cated on the banks of the Delaware
River in Morrisville at the foot of
the Trenton Makes Bridge. Be
sure to make an appointment first
at (215) 295-7123 if visiting the
showroom as all visits are by ap-
pointment only. 

According to Pesce, “One of
the benefits of our COVID pro-

tocols has been making all of our
showroom visits by appointment.
It has allowed us to focus more
on each individual client and
allows them to experience the
showroom without interruption.”    

Make your appointment today.
Pesce and his team will be delighted
to meet you and discuss how they

can help you have the kitchen or
bath of your dreams. 

Beco Kitchens 
and Baths
Morrisville, Pa. | (215) 295-7123
Beco-Designs.com
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