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Between meeting work deadlines, 
shuffling the kids to and from their 
various activities and handling the

stress of a hectic daily schedule, it can be
easy for necessary improvements around
the house to get overlooked.  But when life
slows down and we end up spending more time
at home than usual, we may start to notice that
the outdated kitchen could use a makeover or
the unfinished basement could be remodeled to
add much-needed usable space.

With residential construction on the rise this
year and showing no signs of slowing down,
many homeowners have decided now is the time
to begin the projects they have long dreamed
of, and their first call is to Fascella Construc-
tion Corporation (FCC). A full-service general
contracting firm licensed in Pennsylvania and
New Jersey, FCC has been in business for more

than two decades under the leadership of
founder Chris Fascella.

FCC handles all aspects of the job from
design to completion and is happy to bring
clients the luxurious and functional spaces they
desire.

“Now that people are spending more time
at home they’re noticing some details that need
upgrading or updating,” Fascella says. “They
need their spaces to be more organized and com-
fortable. Finished basements are becoming class-
rooms for kids and home offices for both hus-
band and wife. People are also cooking more
so they want remodeled kitchens.”

No matter which part of the house a
homeowner needs to address, FCC will obtain
all of the building permits, oversee inspections
and coordinate the daily schedule while keeping
the client informed and providing expert guid-
ance on design elements and trendy materials.

Home offices
Since many people have transitioned to working
from home and children are learning remotely,
home offices have been in big demand. FCC
excels at modifying little-used spaces into
rooms that have all of the amenities of a normal
office or classroom. 

The basement is another area that is being
utilized more. FCC designs and builds new living
spaces for entertaining, and home offices that
provide quiet areas to conduct business
remotely. Custom-built cabinetry complements
the specific needs of your family.

Kitchen remodels
Homeowners are not frequenting restaurants
as much and takeout can become boring after
a while, so they are spending more time than
ever in the kitchen preparing meals and gath-
ering as a family. FCC will assist in transforming
the heart of the home to make it not only more
efficient but also aesthetically pleasing. 

Old barn wood and other reclaimed mate-
rials are a great way to create an “elegant
country” look, which is a popular trend. 

People prefer the clean lines of the cabinetry,
white or gray painted cabinets with rustic metal
and wood accents. Specialty features include
barn beam floating shelves and wall coverings
in reclaimed barn siding to create an inviting
space around the TV or home office.

Other popular renovations
FCC can also turn a master bathroom into a
spa-like retreat or create an exercise room for
those who are wary of going to the gym. FCC
provides closet design and built-in cabinetry for
specific organizational needs. A recent project
includes a playroom with cabinetry for the chil-
dren’s art supplies and games so they’re all out
of the way but still accessible. The doors have
corkboard for the kids’ artwork to be displayed
and the focal point is a reclaimed chalkboard
from an old schoolhouse.

Respecting the home
For all of these projects, FCC’s team members
have a reputation for treating customers’
homes like their own. They are always courteous
and make sure to seal the construction area off
from the rest of the house, so daily living is not
interrupted. The dignity and professionalism
they display is why homeowners usually
become clients for life.

“We have many customers who come
back to us years after the initial job when they’re
ready to move on to the next project,” Fascella
says. “Or we hear from people with family
members who had a great experience with us
and they hope we can do the same for them.
If you need something now or down the road,
we’re here for you. All you have to do is give
us a call.” 

11HouseMagazine.com

Fascella Construction 
Corporation 
Upper Black Eddy, Pa.

(610) 847-6862
FascellaCorp.com

profile

LivinginComfortandStyle
With people spending more time at home than ever before,
Fascella Construction Corporation helps transform their rooms
into beautiful and efficient spaces. by Joseph K. Michaels

profile
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remain one of the 
most in-demand 
renovations homeowners 
are making as they continue
upgrading their living spaces.  
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A s the trend of bringing indoor
living spaces’ comfort to the
outside continues, backyards

have seen some serious upgrades through-
out the past year—and industry experts
say that doesn’t seem to be changing
anytime soon. 

Outdoor kitchens remain one of the
most popular additions since the pan-
demic’s onset, and they’ve only gained
more interest as at-home entertaining
has increased while people adjust their
comfort level with indoor dining.
Throughout the region, builders and
appliance-suppliers alike have seen a
spike in homeowners making permanent,
personal changes to their domiciles with
new or upgraded outdoor cooking and
dining options. 
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Like so many of the motivations
behind the pandemic’s home ren-
ovations, outdoor kitchens have
reflected individual tastes and are
tailored to each family’s needs more
than anything else, though one
common desire is enjoying a dif-
ferent kind of dining experience in
a time when most restaurants
adopted delivery-only models. From
appliances to hardscaping, from
updates to groundbreakings, local
professionals have handled the
smallest details and biggest expenses
for projects of all sizes, especially
in the past year as the money that
would typically finance family va-
cations and daily commutes is in-
stead reinvested in the home. 

Steve Compton, general man-
ager of the family-owned CKC
Landscaping, has seen trends come
and go since his father began the
company in 1995. While he says
that home improvement projects
have been on the upswing for
more than a year, the focus on
outdoor kitchens stems from a
decidedly indoor development. 

“Kitchens have really become
the heart of the home: It’s where
people congregate,” he says. “If
I had to pick one overarching
statement, what’s driving the de-
sign-specific features for each fam-
ily is that what they’ve been doing
inside, they want to do that out-
side. It’s really been fascinating
to see the investments that people
are making, specifically in these
outdoor kitchen spaces.” 

Gone are the days of a rusting
backyard grill that sees intermittent
use even when it’s grilling season.
A great outdoor kitchen might
start with a thoughtfully selected
grill, but it also might include any
combination of a stove, meat smok-
er, pizza oven, refrigerator, dish-
washer, cabinets, ornate countertops
and even bars complete with bev-
erage taps. And with electronics
also being among those features,
coverage is important, too.

“Putting a roof over your deck
is really popular, that’s huge,” says
Bill Lecorchick Jr., who has grown
up working in his family’s Legends
Home Improvements, founded by
his father in 1975. “Most of what
I’m doing now has roofs on it.
You’ve got sunlight until 7 o’clock
so you need something so you’re
not boiling out there.”

Keith Fry of Amazing Decks
agrees that adding any kind of
cover, such as a roof, pergola or
canopy, can be what levels-up an
outdoor kitchen. But convenience
remains a priority.

“Refrigerators are very popu-
lar—it’s always good to have a
cold drink nearby when grilling,”
continues Fry. “Sinks are also al-
ways wanted. But sometimes
they’re limited to the logistics of
the job site [in terms of] plumbing
water feeds and drainage.”

Considering spatial, layout or
geographical limitations is crucial
when designing an outdoor kitchen.
Brenda Kieffer of Kieffer’s Appli-
ances agrees that some elements
of outdoor kitchens will “depend
on how your home is situated.” 

Kieffer’s, too, has benefited
from more and more
people regarding out-
door kitchens as less
of an add-on and
more of a necessity,
though they operate
in more of a B2B ca-
pacity by directly
working with con-
struction companies,
landscapers and sup-
pliers to provide a
project’s appliances.

In fact, within the past year, Kieffer’s
has added the Urban Bonfire line
of outdoor cabinets to its inventory
to meet that increased demand.

“It’s a collection of metal cab-
inets for the outside that have
many, many finishes,” she explains.
“You can either get the stainless
steel look or one that doesn’t look
like metal with the many colors
you can get.”

Builders and suppliers alike
agree that it’s up to the manufac-
turer to ensure that appliances are
rated for the outdoors and can
withstand seasonal extremes,
though their teams are up to the
task when it comes to educating
and guiding those who are new to
outdoor kitchens.

Part of that client education
means ensuring early on that they’re
up for the size of the project and
the overall commitment.  

“Outdoor kitchens have be-
come more and more popular, but
what people don’t always realize
is how much it costs,” says Keith
Frederick of Environmental Land-

scape Associates. “It’s a nice-to-
have element, but it adds up when
you want quality appliances.” 

Working with a professional
means that well-trained, experi-
enced eyes are assessing a property’s
unique geography to consider el-
ements like appliance configura-
tion, guest seating, the sun’s posi-
tion, proximity to the indoor
kitchen and more. 

“Working and talking with
professionals, I think that’s the
biggest thing people need to do,”
Lecorchick says. He advises home-
owners to really consider practical
elements, like where the grill range
should face so people aren’t staring
at their neighbors or have their
backs to their guests: “Think it
through. Just understand what
you want because you don’t want
to pay to do it twice.”

Professional assistance can also
help get more than just two seasons’
worth of annual use out of an
add-on that was once only the do-
main of the warmer months. While
water features might still have a
limited run, Fry says that fire and
heating options are certainly one
way to extend an outdoor kitchen’s
yearly utility into fall’s crisper days
and even milder winters.

Kieffer agrees: “It was
thought—and rightly so—that an
outdoor kitchen, like an outdoor

HouseMagazine.comHOUSE & HOME JUNE 202114
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Work closely with a
designer to choose 
a manufacturer that
ensures kitchen
elements are rated 
for the outdoors 
and can withstand
seasonal extremes.
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pool, is only usable, at the most,
half of the year. But it’s not im-
possible to use that kitchen much
longer than originally thought
by adding a roof, rollout sides
and patio heaters.”

The same roofs that keep the
heat and sun at bay in the summer
can also stave off the cold of
winter, making outdoor kitchens
a practically year-round amenity
with anything from stand-alone
pavilions to attached roofs cov-
ering a patio or deck, plus move-
able walls or heating elements. 

“They’re very advantageous
for utilizing that space all year
long,” says Frederick. “Even when
it’s in the high 30s, you can still
be outside.”

It is important to note that
while most companies have op-
tions for all price points, they do
not have infinite supplies, no
matter how diligently they’ve
stockpiled resources. Clients
who’ve been working on their
homes for a while generally know
to expect shortages, delays or
shifts in their original visions,
but it’s still frustrating to deal
with rising prices and diminishing
supplies, especially since a hike
in material costs tends to become
the new standard.

“For some of our patio proj-
ects, we’ve had to go back to
customers and talk about changing
colors, changing designs, because
it’s hard to get some things; other
things, they’re not making right
now,” Lecorchick explains. “Two
years ago, a sheet of plywood
cost me $13. This year, it cost me
$57. … I get a lot of people
saying, ‘Oh, I’ll just wait till next
year, maybe prices will be down’—
but prices don’t go down.”

The pros know how to pivot
a project to accommodate surprise
hiccups and still deliver a quality
result that satisfies client expec-
tations. Because, in the end, it is
all about ensuring that everyone
is able to see the outdoor kitchen
of their dreams come to life,
whether it extends a carefully
chosen decor to the backyard or

gives celebrity chefs’ configura-
tions a run for their money.

“Indoors, you have four walls
that contain your kitchen; outside,
you have your entire space,” says
Kieffer. “Do you want to bring
the styling of your indoor kitchen
outside—or do you want to go
crazy and make it island-themed?
Because if that’s what you want,
that’s what you can do.”

No matter what direction
you take with creating your out-
door kitchen, it all starts with
having a clear path to a final
product—with a little flexibility
along the way to allow for the
possibility of unpredictable snags. 

“I really want to stress the
importance of having a plan and
having patience,” Compton says.
“In four or five years from now,
if you rush something ... that’s
when it’s going to bite you. If
you do have patience, you do
plan properly, in four or five
years from now, you’re not going
to even think about those six
months you delayed the project.”

HOUSE & HOME JUNE 202116
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Open seven days a week and conve-
niently located at 404 Easton Road
in Bucks County, the showroom 
features a wide variety of products
from Hunter Douglas and many
other industry-leading brands.

“We have the best of the best,”
says owner Bob Silver, who’s spent
his entire career working in the
industry for this small family-owned
and -operated business. Inspired by
the entrepreneurial spirit of Silver’s
great-grandfather, this family tradi-
tion is now in its fifth generation with
his son Jordan.

Once in the showroom, cus-
tomers can browse through the area’s
most extensive selection of window
coverings—all in one place.

“Until you’ve been here you
haven’t seen anything,” Silver says.
“There are so many various displays
here that you really have to come into
the showroom to see all of the dif-
ferent physical working samples and
how they operate with the different
lift systems and latest in motorization and home automation.”

Whether you are shopping for a single window treatment, purchasing a new home or seeking
the solution to a complex design challenge, Blinds, Shade and Shutter Factory has professionals
with the knowledge and expertise to help you put it all together.

Just stop in with some ballpark measurements and a photo or two, and the company’s team
of experienced design consultants will make shopping for your new window treatment an exciting
and pleasurable experience.

Then, the company will bring the selected samples to your home, professionally measure your
windows and firm up pricing before the certified master
installers arrive to transform your space.

After nearly a century of serving the community’s
window-covering needs, Silver and his staff take great pride
in being the best at what they do.

With competitive pricing and excellent value, this long-
time local business is constantly satisfying both new and
returning customers, earning top honors in the Interior
Design and Window Treatment Store categories among the
region’s “Best of” awards for almost a decade.  

profile

The Blind Side
Blinds, Shade andShutter Factory
Blinds, Shade and Shutter Factory is inviting you to visit its 
state-of-the-art showroom and explore the possibilities for your home.

HouseMagazine.com

Blinds, Shade and Shutter Factory
Warrington, Pa.  |  (215) 398-6504  |  BlindsShadeAndShutterFactory.com
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WHAT
CUSTOMERS 
ARE SAYING

What a great place! Their
knowledge and understanding
plus patience was way beyond
any big box store! We had no
idea what we wanted and they
walked us through all our
options and stayed with us until
we found the perfect setup for
us. They also didn’t try to
oversell us in the least! Good
luck to this business and I will
refer people again and again!
—Karen G.

Great experience from my first
call to set up an appointment to

go into the shop, all the way
through to installation. Fran,
Bob and Jordan really know

their stuff and I got exactly what
I wanted. Love the verticals.

—Colleen S.

Skip the big-box stores and shop
here for quality products! Bob
will come out and measure your
windows so no need to worry
about a proper fit. He made
some excellent suggestions and
was a pleasure to work with.
Fran in customer service was
great and so was Chris who
installed the plantation shutters.
Absolutely 100% satisfied!
Highly recommend you give
them a try, you won’t be sorry.
We will be returning customers
for sure.
—Kathy C.
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W
hen Global Home Improvement was
founded 20 years ago, the company
set out to work with only the best man-
ufacturers in the industry. Whether

homeowners are investing in roofing, win-
dows, siding or gutters, they can rest assured
that Global Home Improvement stands
behind the products they install. 

Over the course of two decades, one man-
ufacturer has stood above the rest: Marvin
Windows and Doors. Global Home Improve-
ment is the area’s premier installer of Infinity
Fiberglass Windows and Doors from Marvin.
The company has been hand-selected by 
Marvin Windows and Doors to handle their
absolute best-looking and best-performing 
window, says Adam Parnes, marketing director.

“Infinity Fiberglass Windows from Marvin
are custom-built using Ultrex® fiberglass, which
allows us to measure and order your windows
to the exact size. We believe in accuracy from
appointment to install,” he continues.

Shopping replacement windows can be a
confusing and at times frustrating process
but this partnership with Infinity Windows

from Marvin aims to simplify things for every
homeowner. “Our consultants are here to
help you break through the clutter and con-
fusion so you can focus on the window solu-
tion that best fits your needs,” Parnes says.

Because Global Home Improvement
offers a full range of exterior home remodel-
ing solutions such as metal roofing, James
Hardie Siding and Infinity Windows from
Marvin, they can handle your entire renova-
tion from start to finish. “Every project is
assigned a dedicated project manager and
our in-home consultants are also there to
help with accurate pricing, design and ideas
without the high pressure tactics of other
companies,” he says.

If your home is due for exterior renova-
tions, Parnes advises not to delay. “Planning
your renovation ahead of time is always the
way to go.” 

SHOWCASE

HouseMagazine.com

Premier Partnership
Global Home Improvement is pairing up with Infinity Windows and
Doors from Marvin to bring their best products to your home.

Global Home Improvement 
Serving Pa., N.J., and Del.
(866) 735-1121 | GlobalHomeInc.com

Why Infinity Fiberglass
Windows and Doors?  
➻ 8 Times Stronger Than Vinyl 

➻ Narrow Frame is Ideal for 
Replacement Windows 

➻ Low Expansion Contraction 
Prevents Seal Failure 

➻ Non-porous and 
100% Moisture Resistant    

➻ Lifetime Material and 
Labor Guarantee  

➻ Expert Installation with the Option 
for Replacement Style or Full 
Frame Window Installation Methods

Some exciting new
products and trends: 
EBONY EXTERIOR AND INTERIOR COLOR
OPTIONS: Black window frames are
emerging as a go-to trend for decorators
and homeowners throughout the country.
Not only are they an exciting change from
a traditional white window frame, but they
can offer your home contrast and elegance
with a modern aesthetic. 

BIFOLD DOORS: Infinity from Marvin’s
Ultrex® Bifold Doors open a home to true
indoor/outdoor living, with panels that fold
open and closed like an accordion.
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IT’S SAFE TO SAY THAT THE
PANDEMIC HAS TAUGHT US
TO APPRECIATE THE OUT-

DOORS EVEN MORE.
While backyard outdoor living areas
have been soaring in popularity for
years now, for many, the stay-at-
home orders and the experience of
being stuck indoors for so long have
made homeowners absolutely crave
these spaces more than ever. They
are truly a must-have—a fact that’s
been increasingly evident at Sequoia
Out Back, where owner John Keller

says that he’s seeing even more peo-
ple come into the showroom than
ever before.

From the moment that home-
owners walk through Sequoia Out
Back’s front doors, the experience
is really unlike any other. The
30,000-square-foot showroom has
everything you could want for your
personal oasis on display so that
you can envision it in your own
backyard.

When you walk through a typical
patio store or a big-box store, items

Sequoia Out Back 
helps homeowners take their backyard living dreams and make them a reality.
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aren’t usually set up or paired together the
way they would be in your backyard so it
can be difficult to visualize your finished
space. At Sequoia, you can see an entire out-
door living space the way that you might set
it up on your own patio. It inspires so many
ideas. 

The goal of the showroom has always
been to make homeowners feel like they’re
stepping into a real-life outdoor space. This
helps homeowners make the best choices when
it comes to furniture and decking supplies
that will work for their own projects.

Pair these gorgeous displays with the
knowledgeable and helpful team members
who are ready to assist, and homeowners
can really appreciate the showroom visit ex-
perience. Customers always leave Sequoia
with a lot of great ideas and information. 

Of course, in general, inventory has been
a major issue since the start of the pandemic.
Homeowners who have tried to purchase
furniture and decking may have noticed
limited stock. But Sequoia Out Back has
been fortunate to be able to keep a lot of in-
ventory in stock thanks to its relationship
with manufacturers and its purchasing power,
as well as having a large quantity from the
start. Even so, there is still planty of time to
enjoy your outdoor space, or plan ahead for
next year.”

“The sooner you can start planning, the
better,” urges Keller. “The number of visitors
coming to the store right now is higher than
ever for this time of year. It’s definitely not
too early to start thinking about setting up
your outdoor space.”

As you start planning, Sequoia Out Back
has all of the amenities that you might want
to consider. This includes fire pits, patio fur-
niture and all of the material supplies including
decking and railing and hardscaping. Sequoia
works with all of the leading manufacturers
including TimberTech, Wolf, Trex, Zuri and

Fiberon—all of whom continue to offer in-
novative products. 

Whether you’re a do-it-yourselfer or your
contractor tasked you with finding materials,
Sequoia’s showroom can accommodate every-
one.

It’s all about making the experience as
easy and as enjoyable as pos-
sible for homeowners. As the
true outdoor living experts,
Sequoia and its team are ready
to help make homeowners’
backyard dreams come true.

“Outdoor living has been
a trend for a long time but
it’s hotter than ever,” Keller
sums up. “I think we’re all
ready to start spending more
time outside.” 

Sequoia Out Back 
2420 Bethlehem Pike, 
Route 309 | Hatfield, Pa.
(866) 650-DECK
DeckSupplies.com

[H]ere, you can see an entire outdoor living
space the way that you might set it up on 
your own patio. It inspires so many ideas.”
— John Keller, owner
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WHEN SELECTING THE BEST TILE OR STONE FOR YOUR PROJECT, 
KNOWLEDGE IS POWER.

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 

Two bookmatched
natural stone slabs

Stunners
HE TILE AND STONE FEA-
TURES IN YOUR HOME
CAN SET THE TONE. Classic,
farmhouse or modern? Porcelain,
ceramic, glass, marble, granite,

quartz or luxury vinyl? And what about
size and color? It’s enough to make one
dizzy.

Luckily, there are experts to rely on.
“Tile can transform a space. We believe
it should be one of the first design deci-
sions made when remodeling a kitchen
or bathroom. There are so many colors,

shapes and styles available to work with
your home,” says Julie Ward, show-
room manager/design consultant at
Renaissance Tile & Floor.

Stone is not like any other element
of home design. “Working with stone
has many challenges since each stone
has unique characteristics that come in
different sizes and densities,” says Nikos
Papadopoulos, president of Colonial
Marble & Granite. “Some stones are
brittle, others solid and very hard. From
engineered stone to marble, each type

of stone needs to be handled differently
depending on the quality of that specific
stone. Working with a company that
understands the differences and has an
experienced and knowledgeable staff
makes all the difference and can save
you time and money.”

Kyle Eisele of Coast Tile & Marble
Supply, says consumer education is an
important aspect. “People may get upset
when a slab comes in and it has color
variation or if it needs maintenance. If
consumers go where there’s no knowledge,

t
By Liz Hunter
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they’ll be blindsided. Stone is ex-
pensive and it’s fickle. It’s impor-
tant to talk to someone who can
adequately explain what you’re
spending money on,” he says.

Natural or Man-Made Stones
Using these experts as a guide,
homeowners can rest assured
they are being steered in the right
direction when it comes to choos-
ing a product of the moment.

Dave Cerami, CKBR, design/
build specialist and owner of
HomeTech Renovations, has been
in the industry for 38 years. He
has seen shifts throughout his ca-
reer. “I can’t remember the last
time I used polished granite in a
design. Most stone now is brushed
or sandblasted for a weathered
finish. The reflective, shiny surfaces
are not being done so much,” he
says.

An ongoing trend he sees is
more people seeking a transitional

to contemporary look. Quartz,
which is a man-made stone, is a
good product for this. “The
process of making quartz creates
more consistency in coloring,
with simpler patterns. There are
no less than a dozen companies
we deal with for quartz: Cambria,
Silestone, Pental, and more,” Ce-
rami says.

“Quartz is definitely trending
for good reason,” says Sandra
Phillips, director of new business
development at Colonial Marble
& Granite. “Quartz is an engi-
neered stone that is non-porous
and durable which makes it low
maintenance. Quartz manufac-
turers such as MSI and Cosentino
consistently introduce new de-
signs that embody the current
trends, strikes of color and gold
paired with warmer tones.”

There is a control element
that people like about natural
stone, says Eisele. “If you saw

JUNE 2021 HOUSE & HOME 25HouseMagazine.com
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Working with stone has many
challenges since each stone
has unique characteristics
that come in different sizes

and densities.”

||

—NIKOS PAPADOPOULOS,
COLONIAL MARBLE & GRANITE
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something you liked at a friend’s
house, you can get something
close to it, unlike with natural
stone,” he says. “On the other
side of it, there is not much main-
tenance to worry about with
quartz. It’s a good investment in
Shore homes because people don’t
want to worry about sealing it or
if something will stain it when
renting out the property.”

However, says Papadopoulos,
although quartz is lower in main-
tenance there is nothing that com-
pares to the look and feel of nat-
ural stone. “From exotic marble
to the unique patterns and colors
that can only be found in nature,
natural stone will always be in
fashion.”

“There are some marbles and
granites out there that are unbe-

lievable,” says Eisele. “There are
some out there that have beautiful
colors. I’ve seen some bar tops
with a black and gold combo that
will blow you away. These are
natural things coming out of a

mountain—some that have little
specks, or natural veining or
exotic colors. You could spend an
hour going through the slabs we
have from Italy.”

Eisele highlights Calcutta Car-

era, which has a heavy variation
and is a popular choice, or
Dolomite, which has a more sub-
tle pattern.

“With natural stone, just
remember that you’re rolling the
dice on what stone will show up.
No stone is like the past,” he adds.

Color and Unique Trends
“It’s an exciting time to design a
kitchen with trends focused on
color, color and more color,” says
Papadopoulos. “Coming out of
the all-white kitchen trend, every-
one is hungry for something dif-
ferent—bluish greens, warm tones
with gold streaks are showing up
everywhere with metallic accents.
Warm, moody dark kitchens are
making a comeback with rich
walnut cabinetry paired with dark
textured countertops.”

“Maybe because of COVID,
people are finally getting bolder.
They want flair,” says Eisele. “It’s
interesting. The U.S. is behind

STONEStunners

All natural stone
waterjet mosaic

on vanity
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Europe in terms of trends in
bolder colors, and we’re finally
seeing the pops of blue and cool
greens find their way into tiles and
stones.”

Ward says handmade tiles
have been huge this year. “We
have been getting so many new
colors/finishes/shapes coming in
and our customers are loving

them. They pair so well with a
marble vein or a colorful pattern
tile. Depending on how the tile is
set, it can go with contemporary
design or more traditional feel,”
she says.

Don’t forget the other appli-
cations for stone and tile outside
of countertops or backsplashes. 

Ward says porcelain tile and

luxury vinyl tile (LVT) are worth
considering for kitchen and bath-
room floors. “They will not stain
and are very easy to maintain.
Design does not have to be sacri-
ficed when not choosing a natural
stone, and we have many porce-
lains that resemble real stone,”
she says. “Wood-look porcelain
tile has become very popular over
the years. Because of its durability
and ease of cleaning, it is being
used all over the home in bath-
rooms and kitchens to entire first
floors. The high-definition image
that is printed is very realistic and
has become a popular choice for
homeowners.”

In the end, a quality remodel
is some of the best money you’ll
ever spend, Cerami says. “It makes
sense to work with an experienced
design professional because you
have one chance to get it right.
Good results start with a good
plan and it pays to work with a
design professional.” 

Coast Tile 
& Marble Supply
Egg Harbor Township, N.J.
(609) 646-9346
CoastTile.net

Colonial Marble 
& Granite
King of Prussia, Pa.
Philadelphia, Pa.
New Castle, Del.
Edison, N.J.
(610) 994-2222
ColonialMarble.net

HomeTech Renovations
Fort Washington, Pa.
(215) 646-7477
HTRenovations.com

Renaissance Ceramic 
Tile & Floor
Horsham, Pa.
(267) 580-9582
CeramicTileAndMarble.com

RESOURCES

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

 
 

HH_TileStoneTrends_0621FINAL.qxp_Layout 1  6/18/21  3:36 PM  Page 4



 FP_H&H_Bleed_FullPage  5/28/21  1:12 PM  Page 1



It's easy to create a backyard
make-over with our paving
stone systems, natural stone
choices and poolside
compatible options and steps.

Nyce Crete and Landis Block & Concrete
Souderton, Pa. | (215) 723-5506 | LandisBC.com

Nyce Crete&
Landis Block
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SUMMER SHOWCASESUMMER SHOWCASE

Pools

Can you imagine
the possibilities…
kitchens, grill
modules, pizza
ovens and bars,
fireplaces and
firepits!

Outdoor    
Rooms

Outdoor
Oasis

There is something to be
said about a family-
owned business.
Nyce Crete and Landis
Block & Concrete,
celebrating its 75th
anniversary has two locations—
Souderton and Lansdale—and more than
50 employees. It is one of the area’s largest
suppliers of brick, pavers, landscape materials,
stucco and cultured stone products.

Cambridge has limitless
color, texture and stylish
combinations. We offer a
fully transferable lifetime
warranty.

H&H_NyceCreteandLandisBlock&Concrete_SummerShowcase_6_21_Bucks_SummerShowcase  6/17/21  6:34 PM  Page 1
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Present and Future 

T
here’s nothing like
having your own
backyard pool. No
swim club crowds to

fight, no rule banning floats
and you can swim day or
night. And after a year of 
a global pandemic, the
demand for pools has never
been higher as people 
want a resort experience in
their own yard. According 
to Realtor Magazine, there
was a 21% uptick in new
in-ground residential pools
compared to 2019.

by Liz Hunter

POOLSDon’t delay 
on polishing up

your current 
pool or planning

for a new 
one.

SWIM-
MOR

POOLS &
SPAS
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However, that demand
comes with a waiting list and
possible material shortages. To
put it bluntly, a new pool for
2021 likely isn’t going to happen
for those who want it. But there’s
always 2022, say pool pros.

“Honestly, having a pool
installed for this summer is pretty
much out of the question,” says
Mike McCool of Swim-Mor
Pools & Spas. “Because of the
boom in pool sales and the prob-
lems with the supply chain of a
variety of materials, building a
pool for swimming this summer
is probably not in the cards.
Homeowners shopping now
have come to that realization
and understand that they are
now planning for 2022. This is
important to know, as you do
not want to decide to wait until
the fall to plan for next year as
we fully intend for this trend to
continue. Pool companies are
already booking for spring 2022
starts so you do not want to
wait too long.”

We asked experts in the
industry for their advice on serv-
icing and upgrades on current
pools, as well as what decisions
homeowners would have to
make during the new pool plan-
ning process.

Current Pools
As the pool season progresses,
you may notice maintenance
issues or wish there were some
new features to enjoy.

The most commonly re-
quested or required repairs
include structural cracks, broken

tiles, pool coping and plumbing
equipment, says Dominic DiCe-
sare, general manager of Blue
Haven Pools & Spas. “Your
pool is like any other home
repair, a small issue will just
continue to turn into a major
one if left unresolved.”

Essential equipment such as
bottom drains should be
replaced every seven years and
be firmly secured with the
proper screws and lids to avoid
risk of entrapment. Newer laws
also call for drains to have three
feet of separation, which should
be checked by a professional.
Heaters may also need to be
replaced every 10 years.

Upgrades can bring a new
look and feel to your existing
pool, and make it run more effi-
ciently. “Variable speed pumps
are being used rather than
having a one-speed pump,” says
John Pezzetta of Pezzetta Pools
& Patios. “It is easier to control
and saves on electricity and
energy.” If run at a lower RPM
for a longer period of time each
day, these pumps contribute 
to clearer, more chemically 
balanced water. 

Salt systems reduce the
need for added chemicals and
can be added to existing pools.
Saltwater prevents pool water
from turning green and leaves
skin smoother without that
chlorine feel.

At Blue Haven, something 
of particular interest during 
this new era in which we’re
living is the company’s exclusive
SmartFilter with Microban.
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BLUE
HAVEN

POOLS &
SPAS
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“This filter is coated with
Microban to resist mold, mildew
and bacteria. Even when your
pool is not running, there’s no
chance for bacteria to grow,”
DiCesare says.

You can still bring some fun fea-
tures to your pool this season.
“Depending on the type of pool will

determine what homeowners are
able to do with regard to enhancing
an existing pool on a renovation,”
says McCool. “With gunite pools,
a wide variety of features can be
added as part of the renovation.
Outside of simply upgrading to
the more decorative materials and
finishes being used today, some of

the most popular features added on
a renovation are a spa, sun shelf or
tanning ledge, raised walls, water
features or rock waterfalls. Each are
features that are commonplace on
today’s pools but were not popular
20-plus years ago.”

Homeowners may even con-
sider transforming the surrounding

landscape of their pool to really
bring their backyard oasis to life.
Something even as simple as a fire
pit with benches can make your
pool area more inviting.

Next Year’s Pool
Good things come to those who
wait, and believe it or not, planning

Homeowners may
even consider
transforming the
surrounding
landscape of their
pool to really bring
their backyard oasis
to life. Something
even as simple as a
fire pit with benches
can make your pool
area more inviting.

ORDINI’S
BEST

FIBERGLASS
POOLS
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your 2022 pool now will pay off
in the long run. 

DiCesare says there are quite a
few compliance-related hoops to get
through first—township require-
ments, engineering, setback dis-
tance codes, to name a few. “We
first need to come out and look at
your property,” he says. “Some
townships have more rules than
others, but we always want to com-
plete a topographical survey and
check out stormwater manage-
ment to make sure there are no
issues. A new pool can’t just be
planned and done in a month if
done the right way. It can be a
drawn-out process.”

Townships may also be back-
logged due to the pandemic, so the
sooner your plans are submitted,
the more time cushion you have.

As you interview pool con-
tractors, find out their areas of
expertise. For instance, Blue Haven
works exclusively with concrete
(gunite) pools. “Our focus is on in-
ground, custom gunite pools
because they are a permanent struc-
ture,” he says. “Over the years, ren-

ovations can be made to these
pools to update the look or features
or make it look brand-new. It’s
more valuable for homeowners to
invest in this type of pool.”

Fiberglass pools are another
option and many prefer to work
with these, such as Chuck Ordini
of Ordini’s Best Fiberglass Pools.
He says, “Fiberglass is the best
product pool-wise on the market
starting with the lifetime warranty
and the very low maintenance
involved. It’s a no-brainer—you
will never refinish a fiberglass pool
like a concrete pool or change a
liner in a vinyl pool. Vinyl replace-
ment is $6,000-8,000 and resur-
facing a gunite pool is $15,000-
25,000.”

Ordini’s is known for its one-
day installation of fiberglass
pools, although it is booked out
until spring 2022. As a Latham
Grand dealer, these pools are
available in over 70 shapes and
sizes and 12 colors.

“Freeform pools are a new 
trend as far as shapes are con-
cerned,” adds Pezzetta. “Very few

people are asking for the tradi-
tional rectangles or squares.”

Knowing which company will
get you what works right for you
is important. Check the Better
Business Bureau for ratings and
reviews, and nothing beats word
of mouth.

“It is important that the builder
shows up on time, and is consis-
tent,” says Pezzetta. “Check their
reputation with past customers
and make sure that they have ref-
erences. Look at jobs they have
done to make sure that they have
experience, high-quality work-
manship and take pride in what
they do. Also look for someone
who has been building pools for a
minimum of 15 to 20 years.”

“You want to make sure
you’re dealing with a professional
company, and if it’s a right fit for
you because it is major construc-
tion and you have to live with the
outcome of the job,” says DiCe-
sare. “You have a lot of small
builders and landscapers that start
pool projects that go upside-down
real quick.”

RESOURCES
Blue Haven Pools & 
Spas by Calvitti
Serving Pa., N.J. and Del. 
(800) 219-2141
BlueHaven.com

Ordini’s Best 
Fiberglass Pools
Bristol, Pa.
(215) 602-3485
Swim1Day.com

Pezzetta Pools & Patios
Sewell, N.J.
(856) 209-2209
PezzettaPoolsAndPatios.com 

Swim-Mor Pools & Spas
Mount Ephraim, N.J.
(856) 270-6571

Northfield, N.J.
(609) 755-3046

Millstone Twp., N.J.
(732) 422-5314
SwimMor.com
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